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SIGNIFICANT TRENDS 


As seen by the Editor of SALES MANAGEMENT for the year ending December 31, 1950 


BEST STATES ON A QUALITY BASIS York $1,674; California $1,614; Nevada $1,591; Illinois 
(he lead in Quality of Market Index goes to the District $1,568; Connecticut $1,558; New Jersey $1,546; Delaware 
of Columbia with 142 (meaning 42% better than the na- $1,522; Washington $1,490; Michigan $1,465. 
tional average), followed by Nevada 121; New York 119; The per family Net Effective Buying Income leader is 
California, Delaware each 116; Connecticut 115; Washing- the District of Columbia with $6,569, followed by New 
ton 114; Illinois 113; New Jersey 112; Michigan, Wyoming York, $5,584; Connecticut $5,379; New Jersey $5,324; 
each 110. Delaware $5,303; Illinois $5,239; Massachusetts $5,096; 
In Net Effective Buying Income per capita the leader Nevada $5,051; Michigan $5,027; California $4,988. 
is the District of Columbia with $1,828, followed by New 
LEADERS IN “% OF U. S. A. POTENTIAL” THE 200 LARGEST CITIES & COUNTIES 
Cities . Counties Cities Counties 
1. New York City 6.4526 | New York(5 Co.) N.Y. 6.4526 % of U.S.A. % of U.S.A. 
9. Chicago ..... SOGIT Cook, Bh. ..cacccus 3.7506 a een ee 34.5607 54.5498 
3. Los Angeles ..1,8224 Los Angeles, Calif. . 3.4419 Effective Buying Income, Net .. 45.6682 66.2569 
4, Philadelphia ..1.7001 Wayne, Mich. ..... 1.9648 Retail Sales, Total ........... 47.9349 62.7936 
5. Detroit ......1.5501 Philadelphia, Pa. ... 1.7001 Food Store Sales ............ 44.6810 63.8025 
6. Cleveland ... .7984 Allegheny, Pa. ..... 1.1672 General Merchandise Store Sales 64.5868 71.5374 
7. San Francisco. .7911 Cuyahoga, Ohio ... 1.1370 Furn-Hshld-Rad. Store Sales ... 55.2368 66.7045 
8. Washington .. .7563 St. Louis, Mo. (and Automotive Store Sales ....... 43.7839 57.9359 
City) ..cenceeess .9730 Drug Store Sales ............. 51.0427 66.2696 
9. Baltimore .... .7354 Baltimore, Md. .... .9045 Wholesale Sales ....cccccccces 77.5588 —— 
10. St. Lowls .... .7228 . Eooox, N. J. ....... 8021 ee — 26.5688 
THE TOP TEN STATES—PER FAMILY 
Total Sales Food Gen Mdse. Furn-House- Automotive Drug 
Radio 
1. D. of C. “— 760 =D. of C.. $1,105 D. of C. $866 D. of C....$305 Wyo. ..$1,0138_ D. of C. $232 
2. Del. 4,059 N.jJ..... 945 Il ....... 547 Del. ...... 254 D.of C... 995 Nev. 167 
38. Nev. ... 8,940 N.Y.... 929 Utah ..... 473 N. J. .. 224 N.D.... 985 Mich. . 118 
4, N. D.... 3,846 Conn. .... 915 Mo. . .. 463 Calif. . . SD Nev. .... Be Rie. ...... 1 
5. Wyo. .. 3,699 N.H.... 913 Minn. .... 462 N. Y. 218 Mich. ... 904 Colo. .. 110 
6. Mich. .. 3,598 Mich. ... 833 Pa. ....... 454 Utah ..... 218 Ida...... 868 Mo. ...... 108 
7. BM. YW .. Gee WR ocses 825 Conn. 451 Conn. .. 204 Tex. .. 851 Ariz. . . 98 
8. Conn. .. 3,546 Penn. ... 820 Ore. . . 443 Pa... 197 Del. . 848 Wyo. ..... 98 
> $& D.... OS88 RI...... SO Tes. a 421 Fila. ; we 6S. .... CP BEL wuss 2 
10. N.j.... $480 Me, ..... SIO Md. ...... 418 Tex-Neb- Kans-Neb. 817 Conn.-Mass. 96 
Nev. .... 183 
THE TOP TEN METROPOLITAN COUNTY AREAS 
In Population In Effective Buying In Retail Sales 
(in thousands) Income (000 omitted) (000 omitted) 
1. New York-N.E. New Jersey 13,040.5 New York-N.E. New J . $23,770,310 New York-N.E. New J.. . $13,836,276 
2. ChaCMBO 2... cccesceccsss Geek Cilenge ........ 9,624,194 Chicago .............. 6,180,257 
7) eee 4,434.3. Los Angeles .......... 7,789,956 Los Angeles ..... .... 4,918,182 
4. Philadelphia ............ 3,709.5 Philadelphia .......... 5,818,357 Philadelphia .......... 3,681,757 
> _ rere 3,042.8 Detroit ......... .. 4,856,884 Detroit .............. 3,473,654 
6. BosOW «..civccicciceiccs Be BOSOM .... ..ess ccs 4339425 Boston: ... .....scsce0ss 2,912,207 
7. San Francisco-Oakland ... 2,262.7 San Francisco-Oakland 4,117,793 San Francisco-Oakland.. 2,546,490 
S. PREG 2. cc cccccccns 2,234.4 Pittsburgh ............ 3,343,096 Pittsburgh ....... 0 SRST 
iach uw ale 1687.9 St. Louis ............. .2,626,049 Washington .......... 1,688,520 
10. Washington .....6ssesee 1,485.2 Cleveland PO ee 350G.I00 St. Lows .........6.5. 1,678,171 
THE TOP TEN CITIES 
In Population In Effective Buying In Retail Sales 
(in thousands) Income (000 omitted) (000 omitted) 
ek LS err 7,965.6 New York City ....... $14,207,875 New York City ......... $8,648,760 
By TD dae cevsconneees Sia Celeb... 2... 2 cesses. a 4,466,363 | 
3. Philadelphia ........0585 2,091.8 Los Angeles .......... 4,131,033 Los Angeles ........... 2,457,353 
4, Los Anges .....scccces 2,000.5 Philadelphia .......... CR a eee 2,386,148 
EE ibe k ede ke ole 1,881.6 Detroit ............ .. 8,166,733 Philadelphia ......... 2,340,990 
 . onc acwnasavens 956.8 San Francisco ......... 1,826,890 Washington ........... 1,801,151 
0 re 921.8 Cleveland ............ 1,641,757 Cleveland ......... ... 1,245,599 
Sf See rere PT ere 1,530,381 Baltimore ......... 1,135,628 
ee eee $118 Washington .......... 1463970 Boston ................ 1,132,829 
aaa eee 808.2 Baltimore ............ 1,465,818 San Francisco .......... 1,083,285 
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When GRIT America has a headache, it reaches for the remedy it 


sees most often in the pages of GRIT. And sales increase by 21%! 


GRIT Families show a definite preference for all GRIT-Advertised products: 
A GRIT-Advertised cough syrup gets 3 times more sales than nearest com- 
petitor . . . children’s laxative, 5 times more sales than nearest rival . . . cold 
remedy gets 29% of all sales in its field! 
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WILLIAMSPORT, PA. 


Ask Osborn, Scolaro, Meeker & Scott 
for the GRIT Reader Survey 


Small Town America’s Greatest Family Weekly 
—with more than 600,000 circulation 


SHORT CLOSING DATE: LAST FORMS CLOSE MONDAY PRECEDING DATE OF ISSUE! 
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1951 SURVEY OF BUYING POWER 


To secure a full understanding of this Survey, read these introductory articles before turning to 
the state-county-city-metropolitan area data pages. They explain the methods and techniques 
used, meaning of the headings, the sources, limitations if any, and illustrations of how the data 
are used by subscribers in solving a variety of sales and advertising problems. 


The 1951 Survey of Buying Power 
is the most complete and most accu- 
rate Survey in an annual series extend- 
ing back 22 years to 1929. Special 
tabulations of the recent Census of 
Business and Census of Population 
were provided by Government officials 
which enabled our research staff to 
base the bulk of our 1950 estimates on 
final Census data, scheduled for re- 
lease in 1951. 

The Census of Business will, when 
published in final form, provide county 
and city data on retail and wholesale 
trade for 1948, so that our estimates 
for 1950 allow for a two-year projec- 
tion from this Census base. We also 
now know from a comparison of 1948 
Census results with Survey estimates 
for that year, that in the past our 
county and city estimates of retail 
sales were subject to an average an- 
nual error of less than 1% (See “How 
Good is the SALES MANAGEMENT Sur- 
vey of Buying Power,” Sates Man- 
\GEMENT, July 15, 1950). Therefore 
the county and city estimates of sales 
published here are probably within 
2% of the “truth.” Similarly for popu- 
lation and families, our figures repre- 
sent a nine-month projection from a 
Census base taken at April 1, 1950, 

nd therefore lie very close to what 
would be the officially attested “truth” 
it January 1, 1951. 

However, the past two years have 
‘themselves been years of great market- 
ing changes, so that even Census data 
ire in some respects out of date. Thus 
2utomotive sales in most areas in the 
nation at large were nearly 50% 
greater in 1950 than in 1948. Again, 
the rate of construction of new dwell- 
ing units in 1950 was so great that 
nearly 1.5 million new family units 
were added in the nine months’ period 
following April 1, 1950 to the Cen- 
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sus benchmark figure of about 42.5 
million occupied dwelling units. Re- 
gionally of course, the degree of varia- 
tion diverges appreciably from the na- 
tional pattern, and our local estimates 
of post-Census changes are, as in the 
past, based on the most elaborate and 
complete record of monthly trends in 
regional activity ever maintained by a 
private agency. 


TECHNIQUES AND METHODS 


We have found that there exists a 
growing curiosity and interest among 
marketing men concerning the re- 
search techniques which have in the 
past enabled Survey users to antici- 
pate and allow for so many of the 
great marketing shifts of the past 
decade, now officially recorded in the 
post-war Censuses. 

Perhaps the best way to describe 
our research techniques would be to 
outline the succession of stages 
through which the sales estimating for 
this particular issue of the Annual 
Survey of Buying Power passed before 
breaking into print on May 10, 1951. 

This story begins in the Spring of 
1950, at which time the Census Bu- 
reau began to release preliminary re- 
ports for the various counties on retail 
and wholesale trade. Since we knew 
that final reports would not be issued 
until 1951 and later, we transferred 
all pertinent information on retail and 
wholesale sales from these preliminary 
reports to IBM cards, a job which was 
completed by September first. 

Having thus secured a preliminary 
1948 base for all counties, we then 
turned to our master file of so-called 
“key counties.” It is a well-known 
fact that a relatively small number of 
large counties account for the major 
portion of our economic resources and 


activity. Thus, no more than 530 
counties make up 70% of the total 
population, and no more than 329 
counties account for 70% of total sales. 
Our regional research men have over 
the years developed continuous rec- 
ords on a monthly and annual basis of 
population, sales, bank debits, income; 
etc., for about 500 key counties, and 
these records constitute the basis for 
projecting the estimates for the cur- 
rent year. Variations in the quality 
and quantity of the available current 
data require individual consideration 
for each key county. Then, having es- 
tablished state totals for sales, and 
estimates for key counties and current 
local estimates for all cities, each state 
was then considered separately and 
the residuals were allocated among 
the remaining (mainly rural) counties 
on the basis of their 1948 Census rela- 
tionships. 


THE MEN BEHIND 
THE SURVEY 


The creation of the 1951 Survey 
of Buying Power utilized the full re- 
sources of the SALES MANAGEMENT 
research staff, the New York Service 
Division of the International Business 
Machines Corporation (responsible 
for the many millions of separate 
computations involved in the project), 
and the Econometric Institute, which 
has concluded four years of success- 
ful collaboration with SALEs MANAGE- 
MENT. 

The full number of economists, sta- 
tisticians, and technicians drawn upon 
by SaLEs MANAGEMENT and partici- 
pating in the project would have to in- 
clude many leading government sta- 
tisticians and technicians plus officials 
connected with regional research 
agencies located in nearly every state 
of the union. 
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The job ot coordinating and digest- 
ing the full flow of statistical informa- 
tion rested in the hands of a “team” 
of regional research analysts directed 
by Dr. Jay M. Gould. The research 


team included Alan Drucker, Irving 
Sharf, Zoe Baylies, Elda Maibaum, 


Estelle Weiss, Harry Oshima, Edward 
Schwartzberg, and Gabriel Berner. 

The many IBM computational pro- 
cedures were developed in consulta- 
tion between the research staff and 
the New York Service Bureau of the 
International Business Machines Cor- 
poration. 

One of the most useful by-products 
of this technical collaboration was the 
transfer to IBM cards of the huge vol- 
ume of regional information on “which 
the final estimates were based. The 
IBM cards containing both the pub- 
lished and unpublished material could 
then be made available to market re- 
search men at a nominal cost. Thus it 
is with great satisfaction that SALEs 
MANAGEMENT Can report that increas- 
ing numbers of market research direc- 
tors have in the past year made some 
use of the punch cards containing 
data published in the 1950 Survey. 
For many, the punch cards eliminated 
the tedious task of transferring data 
out of the Survey and rearranging 
sales areas by hand. For others, the 
cards proved extremely useful in the 
analysis of markets. For example, one 
IBM listing is a breakdown of 1,600 
cities by size groups, ranked in popu- 
lation, families, retail sales, 5 store 
groups, and Effective Buying Income. 
Those interested in special IBM analy- 
ses of the 1951 SM data (including 
much of the information taken from 
the 1948 Census of Business and the 
1950 Census of Population), or in the 
purchase of IBM cards containing 
such data should write to Dr. Jay M. 
Gould, care of SALES MANAGEMENT, 
386 Fourth Avenue, New York 16, 
N.Y.; telephone, Lexington 2-1760. 


NEW FEATURES OF 
1951 EDITION 


This year nearly 400 new cities 
were added to the 1200-odd cities in- 
cluded in the 1950 Survey of Buying 
Power. The original 1200 had been 
selected on the basis of the fact that 
they had accounted for at least $4 mil- 
lion of retail sales in the 1939 Census 
of Retail Trade. By and large, all of 
the cities included in this issue ac- 
count for more than $10 million of re- 
tail sales. Accordingly, the new cities 
added are those which, on the basis of 
the 1948 Census of Retail Trade, now 
handle at least $10 million of retail 
sales. 

In the 1950 edition a time-saver 
was added in the form of an alphabet- 
ical listing of cities and the counties in 
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which they are located, preceding the 
columnar data for each state. This 
year a further refinement is added to 
those listings through the addition of 
the city population figure. This 
makes it possible to pick out quickly 
cities of a specific population group. 

Automotive sales figures are impor- 
tant to many of our subscribers di- 
rectly and of importance to all others 
indirectly because in normal years 
they correlate closely with living 
standards. In years prior to the war, 
automotive figures were a regular fea- 
ture of the Survey of Buying Power 
but were discontinued during the war 
vears for an obvious reason, and dur- 
ing the early post war years they were 
of dubious value as indicators because 
new automobiles were allocated rather 
than sold. 

The wholesale revisions in Standard 
Metropolitan areas made by a Govern- 
ment committee have been followed 
by SM, and are explained in detail in 
the following chapter, together with 
an explanation of why we have added 
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certain other areas which we believe 7 
to be Metropolitan, and why we have | 
deviated from the Government pattern | 


in the New England states. 


STANDARD METROPOLITAN 
COUNTY AREAS 


Last year, the Government fin: ally 
completed the long-awaited task of 
redefining the nallon’s leading metro- 


politan market areas, so as to establish | 


Ny banat 


Beet 


standards to be used by Government | 


officials, marketing men and by busi- 
nessmen in general. 

In the official set of 168 area defini- 
tions, all areas consist of one or more 
entire counties, except for New Eng- 
land, where the area definitions are 
based on groups of townships. SM 
believes that the Government’s deci- 
sion to define the metropolitan areas 
of New England in terms of town- 
ships, rather than counties, will prove 
to be unwise because of the lack of 
statistical data for townships that 
would permit comparisons with other 
areas. Accordingly, SM’s New Eng- 
land area definitions follow county 
lines, although conforming as closely 
as possible to the “township” areas 
recognized by the Federal Committee 
on Standard Metropolitan Areas. 

The general concept adopted by the 
Federal Committee and followed by 
SM is one of an integrated, economic 
unit with a large volume of daily 
travel and communication between 
the central city and the outlying parts 
of the area. The following principles 
were adopted as a guide in applying 
this general concept to the definition 
of individual areas: 


1. Each standard metropolitan area 
must include at least one city of 
50,000 or more. Areas may cross 
state lines. 

. Where two cities of 50,000 or 
over were within 20 miles of 
each other, they were ordinarily 
included in the same area. 

3. Each county included in the 
standard metropolitan area had 
either 10,000 non-agricultural 
workers or 10% of the non-agri- 
cultural workers in the area, or 
more than one-half of the 
county’s population must have 
been included in the “metropol- 
itan district” as defined by the 
Bureau of the Census. In addi- 
tion, non-agricultural workers 
must constitute at least two- 
thirds of the total employed 
labor force of the county. 

4. Each county included in the 
standard metropolitan area must 
be economically and socially in- 
tegrated with the central coun- 
ties of the area. A county has 
been regarded as integrated (a) 
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if 15% of the workers living in 
the county work in the central 
county of the area or (b) if 
25% of those working in the 
county live in the central county 
of the area or (c) if telephone 
calls from the county to the cen- 
tral county of the area average 
more than four calls per sub- 
scriber per month. Where satis- 
factory data are lacking, consid- 
erable reliance is necessarily 
placed on informed local opinion. 


However, in some cases, this last 
point may be a matter of controversy. 
Thus, in defining the Norfolk-Ports- 
mouth area the Government decided 
to exclude Newport News on the 
grounds that there was insufficient 
traffic across the James River to jus- 
tify the inclusion of Newport News in 
the larger area. However, for certain 
marketing purposes, such as radio cov- 
erage, Newport News clearly belongs 
in the area. We have taken Newport 
News as a separate marketing area but 
call attention to the fact that it can 
frequently be fairly regarded as part 
of Norfolk-Portsmouth. 

For all areas SALES MANAGEMENT 
has followed the Government criterion 
of including in each area the county 
containing the central city (or cities ) 
and any other contiguous county con- 
sidered by the Government authorities 
to be closely integrated with that city. 
SM has applied this principle even in 
the case of 17 New England areas, 
which the Government, yielding to 
local pressures, defined in terms of 
townships, despite the obvious mar- 
keting difficulties inherent in the use 
of townships. To do this SM found it 
necessary to consolidate these 17 New 
England township areas into 11 areas 
which follow county lines, thus reduc- 
ing the 168 officially recognized areas 
to 162 standard metropolitan county 


areas. The 17 areas involved are: 
Boston, Bridgeport, Brockton, Fall 
River, Hartford, Lawrence, Lowell, 


Manchester, New Bedford, New Brit- 
ain-Bristol, New Haven, Portland 
(Me.), Providence, Springfield-Holy- 
oke, Stamford-Norwalk. 
and Worcester. 

That the use of township definitions 
would be impractical and unrealistic 
we believe was demonstrated follow- 
ing 1940 when “Metropolitan Dis- 
tricts” were set up by the Bureau of 
the Census but not used by sales or- 
ganizations because of difficulties in 
assembling sales and other data for 
such specialized geographical units. 
Consequently SM has stuck to county 
boundary lines, and the areas men- 
tioned above are defined in terms of 
whole counties. However, for those 
who wish to compare the township 
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Waterbury 


definitions with the county definitions, 
we have prepared a special tabulation 
of market statistics for these 17 areas 
on page 140, based on the Govern- 
ment definition. 

In addition to our 162 Standard 
Metropolitan County Areas, SM has 
added a separate tabulation (page 138) 
of 25 areas which for all practical 
purposes may be regarded as “poten- 
tial” metropolitan areas. They con- 
tain cities whose population is either 
very close to 50,000 (several accord- 
ing to the new population census are 
between 49,000 and 49,999 and may 
easily be 50,000 by the end of 1951) 
or while falling slightly short on the 
population count are such important 
trading centers that their total retail 
trade exceeds that of a number ot 
cities on the official list. 

Thus, for instance, Muskegon, as a 
result of a special wartime census, had 
been added to the official list but was 
removed last year when the 1950 Pop- 
ulation Census revealed that its pop- 
ulation (48,047) had fallen short of 
the 50,000 mark. We have included 
Muskegon in our own list of potiential 
market areas along with several others 
such as Fayetteville, whose population 
exceeded 50,000 during the war years, 
only to recede somewhat in the post- 
war period. It is from our list of “po- 
tential” market areas that any new 
“official” areas will be probably drawn 
in the next decade. 

These 25 “potential” metropolitan 
areas are: Abilene, Tex.; Anderson, 
Ind.; Battle Creek, Mich.; Biloxi-Gulf- 
port, Miss.; Brownsville-Harlingen- 
McAllen, Tex.; Colorado Springs, 
Colo.; Dubuque, Iowa; Elmira, N. Y.; 
Fayetteville, N. C.; Fort Smith, Ark.; 
La Crosse, Wis.; Lewiston-Auburn, 
Me.; Lynchburg, Va.; Monroe-West 
Monroe, La.; Muskegon, Mich.; New 
Castle, Pa.; Newport News, Va.; Pen- 
sacola, Fla.; Portsmouth, Ohio; River- 
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side, Cal.; Salem, Ore.; Texarkana, 
Texas-Ark.; Tucson, Ariz.; West Palm 
Beach, Fla.; and Williamsport, Pa. 

Leading cities in metropolitan areas 
are identified by the following sym- 
bols: (4) in the 162 Standard Metro- 
politan Areas; (A) in the “potential” 
areas; (®) in New England areas de- 
fined in terms of townships. 

Because many manufacturers may 
have based previous sales, distribution 
or advertising policies on the defini- 
tions of official standard metropolitan 
areas that have been used over the 
past 10 years—and may wish to con- 
tinue this policy—-SALES MANAGEMENT 
is listing all of the official changes 
which have occurred since 1940. 


Changes in Titles 


1. Bridgeport now Bridgeport-Stam- 
ford-Norwalk 

2. New Haven now New Haven- 
Waterbury 

. Norfolk - Portsmouth - Newport 
News now Norfolk-Portsmouth 

4. Wheeling now Wheeling-Steu- 


wy) 


benville 

5. Buffalo-Niagara Falls now But- 
falo 

6. Omaha - Council Bluffs now 
Omaha 

7. Racine-Kenosha now _ separate 
areas 

8. Saginaw-Bay City now separate 
areas 

9. Scranton-Wilkes-Barre now sep- 
arate areas; Scranton, and 


Wilkes-Barre-Hazelton 


Changes in Definitions of 
Counties Within the Area 


1. Allentown - Bethlehem - Easton: 
Warren, N. J. added 

2. Amarillo: Randall added 

8. Atlanta: Cobb added 

4. Augusta: Aiken, S. C. added 

5. Boston: Plymouth subtracted 

6. Charleston, W. Va.: Fayette 
added 


Chicago: Kane and Will added 

Cincinnati: Dearborn, Ind. sub- 

tracted 

9. Cleveland: Lake added 

10. Columbus, Ga.: Chattahoochee 
added 

11. Dayton: Greene added 

12. Denver: Adams added 

13. Evansville: Henderson, Ky., sub- 
tracted 

14. Harrisburg: Cumberland added 

15. Hartford-New Britain: Middle- 
sex substracted 

16. Huntington - Ashland: Wayne, 
W. Va. added 

17. Johnstown: Somerset added 

18. Kansas City: Clay, Mo., added 

19. Knoxville: Anderson added 

20. Macon: Houston, added 
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Helping management adjust itself 
to new conditions is an essential part 
of our business. We have analyzed... 
and prescribed for .. . the management 
& sales function of all types of busi- 
nesses under all conditions — depres- 
sion, boom, stability, hot war, cold 
war, changes in American habits and 
preferences. And we can help you 
translate today’s problems and uncer- 
tainties into an effective program. Your 


inquiry will be given prompt attention. 


BARRINGTON ASSOCIATES 


Consultants to Management since 1925 


230 Park Ave. New York, N. Y. 
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Of the 
52,000,000 55% 
Spending Units 


IN THE U.S. 
IN EARLY 1950 


CORPORATE BUSINESS* HOME AUTOMOBILE 
STOCK OR FARM 


* NON-FARM UNINCORPORATED BUSINESS 


SOURCE: FEDERAL RESERVE BOARD 
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21. Minneapolis - St. Paul: Dakota 
added, Washington subtracted 

22. New Orleans: St. Bernard added 

23. New York: Suffolk, N. Y. and 
Somerset, N. J. added, Mon- 
mouth, N. J. subtracted. 

24. Norfolk - Portsmouth: Newport 
News, Elizabeth City, Hampton 
and Warwick subtracted 

25. Omaha: Sarpy, Neb. added 

26. Philadelphia: Bucks and Chester 


added 


27. Pittsburgh: Fayette subtracted 
and Beaver added 
28. Portland, Ore.: Washington, 


Ore., and Clark, Wash., added 

Providence: Newport subtracted 

30. Racine: Kenosha subtracted 

31. Richmond, Va.: Chesterfield 
added 

32. Saginaw: Bay subtracted 

33. Scranton: Luzerne subtracted 

34. Washington, D.C.: Falls Church 
City and Fairfax county added 

35. Wheeling - Stuebenville: Han- 
cock, W. Va., and _ Jefferson, 
Ohio added 

36. Wilmington: Salem, N. J., added 

37. Youngstown; Mercer, Pa., added 


The 25 new “Official” Areas 


Areas whose central cities now con- 
tain over 50,000 persons according to 
the 1950 Census, but did not in 1940, 
now come into the charmed circle. 
All of these areas, incidentally, are 
ones which were anticipated by SaLEs 
MANAGEMENT and added in the past 
two issues of the Annual Survey of 
Buying Power to the previously offi- 
cial 139 areas: 

Albuquerque, N. M.; Baton Rouge, 
La.; Bay City, Mich.; Brockton, Mass.: 
Gadsden, Ala.; Green Bay, Wisc. 

Greensboro - Highpoint, N. C.:; 
Greenville, S. C.; Jackson, Mich.; Ken- 
osha, Wis.; Laredo, Tex.; Lexington, 
Ky. 

Lima, Ohio; Lorain-Elyria, Ohio; 
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Lubbock, Tex.; Muncie, Ind.; Ogden, 
Utah; Orlando, Fla. 

Pittsfield, Mass.; Raleigh, N. C.; 
San Angelo, Tex.; San Bernardino, 


Calif.; Sioux Falls, S. D.; Wichita 
Falls, Tex.; Wilkes-Barre-Hazelton, 
Pa. 


ESTIMATES OF 
POPULATION AND FAMILIES 


The preliminary results of the Pop- 
ulation Census taken April 1, 1950 
were made available for all counties 
and most cities toward the latter part 
of 1950. Our population figures rep- 
resent the application to these pre- 
liminary figures of two adjustments 
designed first to make the preliminary 
population figures “final” by distrib- 
uting among all counties and cities 
all transients, merchant-seamen and 
other persons away from home at the 
time of enumeration, and secondly, 
to project these “final” county and city 
estimates to the end of the year. The 
latter projection was based on recent 
growth trends for the various states 
and groups of counties. While this 
nine-month projection was of rela- 
tively slight importance for popula- 
tion (ranging between one or two 
per-cent for most areas), the corre- 
sponding projection of the number of 
families was of greater importance 
because of the very rapid growth of 
new dwelling units in the last nine 
months of 1950. 


How The Census 
Defines A “Family” 


Probably more confusion centers 
about the concept of a “family” than 
any other single important govern- 
ment statistic. Our concept of the 
“family” is derived from the Govern- 
ment definition of a “household,” 
which includes all persons occupying 
a house, an apartment or other group 
of rooms, or a room regarded as a 
dwelling unit. Thus any occupied 
dwelling unit can be regarded as a 
household. The confusion arises from 
the fact that this unit was called a 
“family” in the 1930 Census of Pop- 
ulation, and a “private household” in 
the 1940 Census, and therefore many 
people regard these terms as _ inter- 
changeable. But the Census Bureau 
now reserves the term “family” for “a 
group of two or more persons related 
by blood, marriage, or adoption and 
residing together.” Thus, if a house- 
hold includes a lodger and his wife 
not related to the head of the house- 
hold, the Census will not count that 
as a single household but as two fam- 
ilies. On the other hand, a household 
consisting of a person living alone, or 
of a group of unrelated persons living 
together will not be counted as fam- 


ilies, but will be counted as house- 
holds. The size of the household wil] 
depend on the total number of persons 
sharing the dwelling unit regardless 
of family tie, including lodgers, maids 
or hired hands. 

This definition of a household does 
not cover the occupied dwelling units 
found in institutions like hospitals, 
colleges and military posts, nor those 
found in hotels or large rooming 
houses. This will create a serious prob 
lem in the current Census regional 
breakdowns, because the population 
figures do include persons residing in 
such units. Thus, for the first time in 
Census history, Government enumer- 
ators included college students resid- 
ing in college dormitories during the 
first week of April 1950 in the census 
count for the community involved, 
along with military personnel and 
other institutional residents, on the 
principle that all persons be counted 
as usual residents of the community in 
which they sleep more than half the 
week, even though they maintain 
permanent residences elsewhere. For 
large urban areas the resulting dis- 
crepancy between population and the 
number of households (which ex- 
cludes such “quasi-households”—the 
official term for institutional residents) 
is slight and can be ignored. However, 
in many smaller areas where such in- 
stitutional residents form a significant 
percentage of total population, as in 
college towns or in areas near army 
posts, we have adjusted our estimates 
of families upward to make some al- 
lowance for such residents, and in this 
respect our family figures will diverge 
from the Census figures on occupied 
dwelling units when they are released 
late in 1951. 


PRELIMINARY DATA FROM 1950 
CENSUS OF HOUSING 


Total No. of Units 
April 1, 1950 
(thousands) 


All dwelling units 45,875 


Occupied dwelling units 42,520 
Owner occupied 23,383 
Renter occupied 19,136 

Non-resident dwelling 
units 93 

Vacant dwelling units 3,263 
Seasonal 1,238 
Non-seasonal 2,025 


SOURCES OF 
SALES ESTIMATES 


This procedure was followed with 
respect to total retail sales and sales 
of stores classified in the food, gen- 
eral merchandise, home furnishings 
and appliances, automotive and drug 
categories. The data on which the key 
county trends are based include pri- 
marily monthly data on bank debits 
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BUT CUSTOM HOME-PLANNERS 
= a ARE GOING TO MARKET 


sid. 
the 
: 
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| Three Important Questions ...and Three Factual Answers: 
the 


"or 1. How active is the 1951 custom-built housing market? 

lis- Extremely active! Matter of fact: A survey of current custom home- 
the planners tells the true tale...the market is 98% active. Sure, a 
ex- | sprinkling are changing their plans because of prevailing conditions. 
he But are they abandoning home-building plans? No! Are they post- 
ts) | poning their plans? Not appreciably! 

er, | (An independent researcher’s complete report on the activity in 
in- | today’s quality housing market is yours for the asking. Write to 
int Research Department, Home Owners’ Catalogs.) 

in 4 

vd ; 2. How vital is this market to you? 

al- : Very, very vital! Every custom home-planner must buy or specify build- 
Lis ing materials, insulation, roofing, windows, plumbing and heating 
ze equipment, floor coverings, appliances, furnishings, and 1,001 other 
od new-home products. Every custom home-planner located, screened and 
d bombarded by HOME OWNERS’ CATALOGS is in the market for 


new-home products right now. And every custom home built today is a 
model for the millions of homes built tomorrow. Can you—as a sales- 

minded guy or gal—honestly question the value and vitalness of 
this market? 

" 3. How can you sell this market... effectively and economically? 
Through Home Owners’ Catalogs! And the beauty of the Home Owners’ 
Catalogs method of distributing your consumer sales literature to active 
home-planners is this: The cost is in direct proportion to your actual sales 
possibilities. Nowhere else is what-you-pay kept so commensurate 
with what-you-get. 

Need we say more? Isn’t it a crying shame today’s rich crop of custom 
home-planners is going to market without complete buying information 
about your products or services? 
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Z ; é See Standard Rate and Data Service for complete details 
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1 | ACT NOW! Today’s bn 


—ee | HOME OWNERS’ CATALOGS | 


tomorrow’s mass market! 
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& S A Service of the F. W. Dodge Corporation 
Z f * Pa 119 West 40th Street, New York 18, N. Y. 
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HOUSING 


IN THE U.S. 
THOUSANDS OF NEW NONFARM 
DWELLING UNITS STARTED 


1,025 


1,396 


932 
849 


1941 1946 1947 1948 1949 1950 


PRELIMINARY 


SOURCE: U. S. DEPARTMENT OF LABOR 
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as reported to the twelve Federal Re- 
serve Banks throughout the country 
and data on state sales tax collections. 
The monthly estimates of total retail 
sales for nearly 250 major marketing 
centers resulting from this analysis 
are published in the “High Spot 
Cities” feature of the first-of-the month 
issue of SALES MANAGEMENT, ena- 
bling users of the Survey estimates of 
retail sales in 1950 for these cities to 
record them on a current monthly 
basis throughout 1951. 

The sales tax data, now available 
from some 29 states*, cannot be used 
“in the raw.” First, the data for sales 
tax states must be adjusted to com- 
parable bases, for there are great dif- 
ferences among these states with re- 
spect to tax rates and coverage. For 
each state it was necessary to trace 
the change in tax collections since 
1948, excluding from consideration all 
activities not covered by the U. S. 
Census Bureau’s definition of retail 
trade, such as service trades, whole- 
saling, utilities, amusement industries 
and the like. Allowances had to be 
made for changes in the tax law or the 
tax rate over the period. 

The cumulative per cent changes 
over the years were then applied to 
the basic 1948 Census retail sales total 
to yield the estimates of sales in 1950 
for the tax states, which in turn could 
be used, to some extent, to throw 
light on the volume of sales in non- 
tax states. For example, certain typi- 
cal statistical relationships emerged 
between sales and income, and sales 
and population, within sales tax states, 
which could be applied to other non- 
tax states of a similar economic char- 


*Alabama, Arizona, Arkansas, California, 


Colorado, Connecticut, Florida, Illinois, In- 
diana, Towa, Kansas, Louisiana, Maryland, 
Michigan, Mississippi, Missouri, New Mexico, 
New York (city). North Carolina, North 


Dakota, Ohio, Oklahoma, Rhode Island, South 
Dakota, Tennessee, Utah, Washington, West 
Virginia, Wyoming and Washington, D. C. 
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acter within the same regions. These 
results were then checked against 
other regional sales indicators such as 
the Department of Commerce monthly 
survey of the sales of independent 
retailers, the Federal Reserve Board's 
monthly tabulation of bank debits, the 
Federal Reserve Board’s monthly re- 
ports of department store sales, avail- 
able for a limited list of large cities. 

The reports mentioned immediately 
above are of major assistance in de- 
termining the proportion of a state’s 
sales to be alloted to the various coun- 
ties and cities. In the case of sales tax 
states, collection figures by counties 
could be used as a cross check against 
estimates arrived at through the use 
of such indicators of regional sales as 
the Department of Commerce’s esti- 
mates of independent retailers, bank 
debits (an extremely good indicator) 
and Federal Reserve reports of depart- 
ment store sales. Preliminary estimates 
were checked against relationships 
between state and county as shown by 
the 1948 Census. These many check- 
ing operations have resulted in refine- 
ments which enable us to show a 
variety of reasons for every significant 
figure. 

Because almost every estimate in 
this Survey has been based on a new 
Census figure, many of the changes 
over last year’s figures represent cor- 
rection of errors as revealed in the 
1948 Census of Retail and Wholesale 
Trade or 1950 Census of Population 
rather than the trend since 1949. This, 
of course, will be most painfully ap- 
parent in those areas whose declines 
since 1949 are reflections of overop- 
timistic evaluations of growth trends 
in the past. While the number of such 
cases is small, that cannot be much 
consolation to those few areas which 
must now undergo correction for the 
cumulated errors of a full decade, and 
to these we must extend our apologies. 


Categories of Retail Sales 


The first column under retail sales 
is “Dollars in Thousands” followed by 
“% of U.S.A.” Similar percentage fig- 
ures are given for population and 
Effective Buying Income, so that users 
of the Survey can see at a glance both 
the quantity (dollars) and the quality 
(percentages) factors of a given county 
or city as between counties and cities. 

The Food Store group includes gro- 
cery stores (without meats), combina- 
tion grocery and meat stores, dairy 
products, milk dealers, meat markets, 
fish markets, candy and nut stores, 
confectionery stores, delicatessen 
stores, fruit and vegetable stores, bak- 
eries and caterers, egg and poultry 
dealers, and “other” food stores. 

The General Merchandise stores in- 


clude department stores, dry goods § 
stores, general merchandise | stores | 
with food, general merchandise stores J 
(others), variety stores. 

The Furniture - Household - Radio 
group includes furniture stores, floor | 
covering stores, drapery-curtain up- | 
holstery stores, china-glassware-metal- 
ware stores, interior decorators, an- 
tique shops, other home furnishing 
stores, household appliance dealers, 
radio-household appliance stores, ra- 
dio stores, radio-musical instrument 
stores. 

The Automotive group includes 
dealers handling both new and used 
autos and trucks, tire, battery and ac- 
cessory dealers, and outlets handling 
the sales of new and used motorcycles, 
boats, etc. 

Drug stores include those with and 
without fountains. 


Included in the general merchan- 
dise group are both the mail order de- 
partments and the retail stores of the 
big Chicago companies. Since none of 
these companies is willing—or perhaps 
able—to give a detailed break-down in 
its mail order business, certain cities, 
particularly Chicago, have bloated 
General Merchandise sales in the 1948 
Census, although all of the mail order 
companies have decentralized their 
operations by opening up more and 
more branch warehouses. Although 
no official figures are available, SALEs 
MANAGEMENT editors have reason to 
believe that about one-fourth of the 
mail order business of both Sears 
Roebuck and Montgomery Ward is 
handled from Chicago. The balance 
of the Montgomery Ward mail order 
business is filled from warehouses in 
Albany, Baltimore, Kansas City, Fort 
Worth, St. Paul, Denver, Portland, 
Ore. and Oakland; similar Sears Roe- 
buck branches are in Philadelphia, 
Boston, Kansas City, Minneapolis, At- 
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In 18 Important Residential Communities 
World-Telegram and Sun Home-Effective Circulation is Greater 
than all 6 other New York Weekday Newspapers Combined! 


ost sales are made or lost in the living-room. 
M That’s where the family decides what to buy — 
and where they want to buy it! 

You can be there, when their decisions are made, 
by going into the home each day with the World- 
Telegram and Sun. 

Now 18 new comprehensive surveys prove that 
World-Telegram and Sun home-effective circulation 
(92%) is greater than the home-effective circulation 


of all 6 other New York weekday newspapers com- 
bined, in 18 important residential areas. 

Bought almost entirely by people going home, the 
World-Telegram and Sun prints and sells more than 
75% of its entire circulation after 3 p.m. 

If you want to sell more to the members of the 
family who buy more—use the World-Telegram and 
Sun, the newspaper with top home-effective circula- 
tion in New York’s better homes. 
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NOW More Than Ever Before 
THE NATIONAL BUSINESS DAILY 


Offers YOU... 
MORE CIRCULATION 


Now over 200,000 . . . up almost 
5'4 times since 1941. Cost per 
thousand subscribers down 58%. 


200,000 
Subscribers 


31,804 
Subscribers 


1941 


1951 


MORE COVERAGE 
WHERE IT COUNTS 


The Wall Street Journal reaches 
decision making executives from 
coast-to-coast increasingly 
concentrated in areas where in- 
dustrial activity is greatest—to 
the advertiser’s profit. 


MORE RESULTS 


That's the experience reported by 
Wall Street Journal advertisers 

..inevery field of business... 
from every part of the country. 


More Than Ever Before, 

If You Advertise To Business, 
The Wall Street Journal 
Should Head Your List. 


THE 
WALL STREET JOURNAL 


Published at: 
NEW YORK — 44 Broad St. 
CHICAGO — 12 E. Grand Ave. 
DALLAS — 911 Young St. 
SAN FRANCISCO — 415 Bush St. 


lanta, Memphis, Dallas, Seattle, Los 
Angeles and Greensboro. 

It may be well to point out again 
that both the Bureau of the Census 
and the SM Survey report on store 
sales only, and not by commodities. 
The drug store figures, for example, 
do not include the sales of drug items 
in department stores, super market or 
other stores that may sell some drugs 
or toilet goods as a sideline. 

In 1950 the volume of retail sales 
was about 70% of Net Effective Buy- 
ing Income, but this relationship var- 
ies from state to state, county to 
county, and city to city, depending on 
such factors as the trading radius of a 
community, the size of the average 
family income, the savings habits of 
the people. Some counties, and many 
cities, have retail sales which are 
greater than the Net Effective Buying 
Income. This seldom means that the 
people in those communities are living 
beyond their income. Almost always 
it means that they draw retail trade 
heavily from a wide outside area. 

While the bulk of our sales esti- 
mates were obtained on the basis of 
preliminary Census data, we were able 
to check these estimates against spe- 
cial tabulations of the final Census 
data so as to correct for last minute 
Census alterations, and to refine the 
estimates for many small localities not 
covered in the preliminary Census re- 
ports. 


THE ESTIMATES OF INCOME 


The concept of “national income” 
is a frequent source of confusion. The 
average business man nowadays is 
frequently forced to find his way 
through a staggering maze of Govern- 
ment statistics in order to relate his 
own situation to that of the economy 
at large. Thus he will run into the 
terms “national income,” “gross na- 
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tional product,” “personal income” 
and “disposable income,” which are 
not at all interchangeable though they 
frequently are regarded as equivalent 
terms. 

Let us start with “national income,” 
which in any year consists of the 
money received by all the traditional 
“factors of production of land, labor 
and capital.” This is what you get if 
you add the wages and salaries re- 
ceived by all wage earners and sal- 
aried employees, plus the profits of all 
firms whether incorporated or not, 
plus payments of interest, dividends 
and other types of property income 
such as rentals to landlords, etc. “Per- 
sonal income” excludes the profits of 
business enterprises from national in- 
come in order to emphasize the distri- 
bution of income among individuals 
receiving either wages, salaries, profits 
or property income. Then, in order to 
indicate how much of this income is 
available for expenditure for the goods 
and services produced by these factors 
of production, we introduce the de- 
vice of subtracting from personal in- 
come, all tax payments to federal, 
state and local governments. The Gov- 
ernment calls the resulting figure “dis- 
posable personal income.” Our own 
concept of “Net Effective Buying In- 
come” is nothing more than the dis- 
posable personal income less pay- 
ments to U. S. nationals abroad, for 
we are only interested in that part of 
disposable income available for spend- 
ing in the various states of the Union. 

In recent years, Government statis- 
ticians have included in the above 
definitions of income (and we have 
followed suit) one item that should 
be mentioned for it may otherwise 
cause some confusion. This is the 
item of “imputed rentals of owner- 
occupied homes.” The reasoning is 
that owners of such homes have the 
option of renting the unit to others, in 
which case they would derive a rental 
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¢ Above are represented a few 
of the national advertisers who 
have had Burgoyne pretest their 
sales, advertising and promotion 
ideas for a number of years. 


¢ For example, one manufac- 
turer checked a coupon deal pro- 
moted in newspapers in Rock- 
ford and South Bend . . . then 
used the proved program nation- 
ally. 


¢ You too can use Burgoyne pre- 
search insurance on salability of 
new products ... new packages 
... new ad themes... displays 
.+. or any idea to boost sales. 


¢ Fit your distribution and your 
budget in one or a dozen Bur- 
goyne recognized pretest cities. 


¢ Write for a proposal today! 


income. By including imputed rental 
incomes, we avoid changes in the na- 
tional income total resulting from 
shifts in the number of home-owners 
(who account for more than half of all 
homes) who decide to rent to others. 
Finally, to get at the concept of 


“gross national product” we have to’ 


consider how the national income is 
spent by those who get it. Thus a very 
large part of the national income goes 
into personal consumption expendi- 
tures for goods and services. Another 
significant part of the profits of cor- 
porations (and of the savings of indi- 
viduals) is invested at home and 
abroad, in new construction, in new 
equipment or in building up inven- 
tories. Finally, it is presumed that the 
taxes paid to Government result in the 
production of goods and services that 
may be considered part of the gross 
national product, although in these 
troubled times one may _ debate 
whether the huge volume of such 
goods and services represents any- 
thing more than a necessary evi: rather 
than a contribution to the national 
output. Those interested in the actual 
figures underlying these concepts, and 
a historical record of the various series, 
should consult the July issues of the 
Department of Commerce “Survey of 
Current Business.” 


How Regional Income 
Was Derived 


Unlike retail sales for which current 
estimates are provided by the Govern- 
ment only for the nation as a whole, 
our state estimates of Net Effective 
Buying Income are based on estimates 
of state income for the preceding, year 
as published annually in the August 
issue of the Department of Commerce 
“Survey of Current Business.” Thus 
state estimates of personal income for 
1949 were taken from this source, ad- 
justed to conform to our definition of 
Net Effective Buying Income less over- 
seas payments and then projected for 
each state to 1950. In this projection 
separate consideration was given in 
each state to all significant compo- 
nents of income. Thus the farm in- 
come was extended by way of current 
monthly reports for each state on cash 
receipts from farm marketings pro- 
vided by the Bureau of Agricultural 
Economics. (At the time this projec- 
tion was made, data had been avail- 
able on farm marketings for the first 
ten months of 1950.) Similarly for 
each state, income from manufactur- 
ing, construction, mining and trade 
was projected on the basis of monthly 
data for the first nine months of 1950 
received on employment and payrolls 
in these states from the Bureau of 
Labor Statistics. Taken in conjunc- 
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tion with our other regional indicators 
of current activity (bank debits and 
sales tax collections) we can in this 
way derive state income estimates for 
1950 which will be comparable (after 
certain technical adjustments) with 
the estimates to be published in the 
August 1951 issue of the Survey of 
Current Business. In the past our es- 
timates have proved to be very close 
on the whole to those of the Depart- 
ment of Commerce published many 
months later. 

In breaking the state income down 
by counties and cities, percentage fig- 
ures are used which are based upon 
known relationships between the 
county and state (city and state, city 
and county) including such factors as 
median rents, retail sales, income tax 
returns, bank debits, population 
changes, etc. 

It is not possible to secure reliable 
data on Federal income tax payments 
by counties and cities. Only state fig- 
ures are available, and the assumption 
has to be made that the percentage 
paid by the state as a whole is applic- 
able to all counties and cities. Com- 
mon sense and reasoning tells us that 
deductions should be greater for the 
large, highly industrialized areas and 
smaller for farm and rural areas, but 
no formula for making these logical 
adjustments is possible from available 
data. The impact of personal taxes 
varies considerably by states. Such 
taxes take only 4.6% of gross income 
in Mississippi, but account for 21.2% 
in Delaware. The national average is 
9.3%. In general, the heaviest deduc- 
tions, both in dollars and percentage, 
fall in the high-income states. 

The further refinements—“% of U. 
S. A.,” “E. B. I. per capita,” “E. B. I. 
per family,” are, of course, based on 
the net income figure. Both the per 
capita and the per family figures are 
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HOW CAN you keep dealers agog about your product FOUR YEARS of use in the magazines have firmly 

at a time when you have no "great new line" to established the readable "big—type" format as 
announce? BBDO Buffalo gets favorable attention distinctively De Soto's own. Each year the basic 
from dealers who handle the Easy Washer line by format is given a freshening fillip. Last year it 
keeping the advertising "different"——and not be— was with heads by artist Alajalov. For 1951, gay 
ing afraid of "corn." Trade ads like this create little spots point up some interesting features 
almost as much excitement among dealers as Easy of the new De Soto. Copy remains short and to the 
pages in the national consumer magazines. point. Advertising for De Soto is by BBDO Detroit. 
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SUNDAY FUN 


AMONG THE brightest of Sunday evening shows seen "B&M BEANSIE," that likable animated beanpot, is 
on television is "B. F. Goodrich Celebrity Time" a hustling new salesman for B&M Baked Beans, prod— 
CBS-TV network). With Conrad Nagel (right) as host, uct of BBDO Boston's client Burnham & Morrill. 
famous—name guests——a man and a woman——meet to In newspaper comic strips and rotogravure pages, 
match wits with Coach Herman Hickman (left) and in magazines, on TV and radio, Beansie tells the 
‘s Martha Wright. It's good fun that is making a story of B&M's home-cooked flavor, delicious va— 
a lot of friends for B. F. Goodrich tires and the rieties and low-cost nutrition. Food brokers are 
is thousands of local B. F. Goodrich dealers. ‘paying respects to Beansie with increased orders. 
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straight arithmetical averages derived 
by dividing the total Net Effective 
Buying Income by the number of in- 
dividuals and the number of families. 


The Averages Are Arithmetical 


In probably the majority of coun- 
ties, little difference would be found 
between an arithmetical and a median 
average. Relatively they would be 
similar. But in many other counties 
great differences would be found. Let’s 
say that a county has 10,000 families 
and a total net EB. B. I. of forty million 
dollars. This works out to an arith- 
metical average of $4,000 per family. 
It is possible, however, that 5 families 
have a total income of two million dol- 
lars; 100 others a total income of an- 
other two million dollars; 1,000 others 
a total income of $7,500,000, leaving 
$28,500,000 for the remaining 8,895 
families, or an average for them of 
$3,024. 

The per family figures must, there- 
fore, be interpreted with caution, and 
with the recognition that they are 
averages for all families, some with 
much higher incomes, some with 
lower. 

SALES MANAGEMENT would like to 
be able to provide readers with a 
median average income figure, or 
groupings to show the number of fam- 
ilies within the conventional standard 
income groups, but to date they have 
been unable to secure reliable measur- 
ing rods for states, counties and cities. 

The 1950 Population Census will 
eventually contribute some useful in- 
formation, but it will not be precisely 
accurate since questions on income 
earned in 1949 were asked only of 
every fifth person of over fourteen 
years of age, provided such earnings 
fall below $10,000. 

The restriction of the Census ques- 
tion to incomes under $10,000 is 
based on the well-known fact that 
high earnings are systematically un- 
derstated in all personally-canvassed 
inquiries. The Bureau of the Census 
discusses this point as follows: 

“Non-reporting of income, i.e., the 
failure to obtain any or all of the in- 
come information because of the re- 
fusal, absence or poor memory of the 
informant, may occur at any income 
level. . . However, there is consid- 
erable evidence that non-reporting is 
more prevalent at the upper income 
levels, so that the estimated apportion 
of cases in these levels is smaller than 
it should be.” 

SM in preparing regional income 
estimates for the Survey has found 
many examples of instances where the 
SM per family incomes are consider- 
ably higher than those secured from 
sample surveys. Thus, for cities for 


which the SM statistical score will re. 


port a mean family income of, sa, FJ 


$5,000, a sampling survey may tun, 


up with a median family income of, 7 


say $4,000. 

The difference generally is due to 
the difficulty of securing information 
on the very high earnings of those rel- 
atively few individuals in every com- 
munity who tend to lift the mean in- 
come of the community well over the 
median, which is that figure on either 
side of which half of all families 
will fall. 

This fact is most vividly illustrated 
by the large divergence between the 
official Department of Commerce es- 
timates of median and mean income 
for the U. S. as a whole. Thus the 
Census Bureau has estimated, on the 
basis of a sampling survey, that the 
median income of some 39.1 million 
families in the U. S. in 1949 was 
$3,100. For the same year, however, 
the Department of Commerce esti- 
mated the total personal income of the 
U.S. as some $206.1 billion, earned by 
some 43.6 million “private house- 
holds.” If you divide these two fig- 
ures, both of which are not regarded 
as subject to the kind of error usually 
associated with figures derived from 
samples, you will get a mean family 
income of about $4,727, or more than 
$1,600 greater than the median in- 
come derived from the sample survey. 

The non-reporting of high incomes 
does not affect the estimate of mean 
income derived by the Department of 
Commerce, for that organization does 
not depend on personal responses to 
interviews, but instead relies on such 
factors as tax returns, payroll records 
of employers, farm income, etc. 

Part of the divergence between 
median income, based on a personal 
canvass, and the Department of Com- 
merce income average, is due to the 
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per page... in Holiday... 


L 


than in any other magazine... and that pleasure... 


FP sa plenty of people! 


Holiday Magazine packs every page with pleasure. It 
puts Holiday readers (people with money to spend) in 
@ pleasure mood, a holiday mood. And smart adver- , 
tisers know that this Holiday mood is a buying mood. HOLIDAY. . . means pleasure and pleasure means business ! 


The TR. 
10 Minute Sutvey 


IT’S EASY FOR YOU TO CHECK 
UP AND FIND OUT FOR YOUR- 
SELF WHO USES T.R. FOR 
“WHERE-TO-BUY” INFORMATION 


Call five or six companies...any com- 
panies.. 
the 
media is used for 


. where you do business. Ask 
purchasing department — “What 


‘Source-of-Supply’ 


information?” 


yt of 9 
bomp anies ANSWER... 


Thomas Register! 


Here is an unbiased test. Conduct- 
ed in a few minutes from your 
own telephone. Already 8,500 ad- 
vertisers know that T.R. produces 
more sales at lower unit cost. 


E500 TR SMtwerticese 
Cut Ce Wrong” 


HABITUALLY CONSULTED BY ALL DEPARTMENT 

HEADS, REPRESENTING 60°% OF THE TOTAL 

INDUSTRIAL PURCHASING POWER OF THE U. S., 

WHO ARE CONCERNED WITH WHAT TO BUY & 
WHERE TO BUY. 


96% ABC Paid Circulation 


[HOMAS 
REGISTER 


461 EIGHTH AVENUE e 


NEW YORK 1, N. Y. 


fact that personal income, as defined 
by the latter, includes imputed rent 
and income payments in kind, which 
are not classified as income by the 
Census Bureau. Another fact which 
tends to boost the mean family income 
estimates is the fact that the family 
figure, as defined by the Census Bu- 
reau and discussed above, does not in- 


clude the so-called quasi-families or’ 


residents of institutions, whereas the 
income figures are all-inclusive. 

To the extent that the income fig- 
ures published in the Survey of Buy- 
ing Power are geared to the Depart- 
ment of Commerce averages, the SM 
income per family estimates for cities 
will reflect the same general diver- 
gence from median family incomes, 
which are based on personal can- 
vasses. Consequently, the SM esti- 
mates of both per capita and per fam- 
ily income for cities and counties may 
be expected to run considerably higher 


| than the median family incomes which 


will emerge from the 1950 Census. On 
the whole, however, there should be a 


| high degree of correlation between the 


two sets of income data with regard to 


| relative position. 


The percentage figures by counties 
and cities on net E. B. I. are designed 


| for comparison with similar percent- 
| ages for population and for retail sales, 


so that subscribers can get the answers 
quickly to three vital questions: How 
many people, how much they spent, 
how much they might have spent. 
Some subscribers, particularly re- 
search men and other technicians, 
may be left unsatisfied by the above 
description of how SALEs MANAGE- 
MENT makes its annual estimates of 
income. The editors regret that they 
cannot take them through each step 
and process. To SM the formula and 


| techniques used in making these esti- 


mates for the annual Survey of Buying 


_ Power are an important and valuable 


“stock in trade” which must be safe- 
guarded. Just as Macy’s doesn’t tell 
Gimbel’s, just as P & G doesn’t tell 


_ Colgate, so SM must refuse to tell all 
| its secrets. 


Wholesale Sales 


It will also be noted that for whole- 
sale sales we have replaced the code 


| system in use in previous issues of the 


Survey of Buying Power with actual 


| dollar estimates for 1950. These esti- 


mates were based on the preliminary 
estimates provided by the 1948 Cen- 
sus of Wholesales Trade. The Census 
Bureau defines wholesale sales to in- 
clude “establishments primarily en- 
gaged in selling merchandise to re- 
tailers; to industrial, commercial, or 
| professional users; or to other whole- 
salers; or acting as agents in selling 


merchandise to (or buying merchap.) 
dise for) such companies or persons’ } 
As such, this definition allows for con. 

siderable variation and duplication jy) 

the character and volume of whole sale 
sales from city to city. Users of such!) 
estimates would do well to consult the 7 
Census reports on wholesale trade for | 
the cities in which they are interested § 
in order to determine what compo. § 
nents account for the major portion of 
wholesale sales. Thus, in some rural 
areas, wholesale sales may be ver § 
high as a reflection of the activities of 9 
assemblers, who concentrate farm 


MANUFACTURERS’ 
SALES 


BILLIONS 
OF DOLLARS 4, 


iff 


57 


1939 


SOURCE: 


“46 ‘47 ‘48 ‘49 1950 EST. 


U.S. DEPARTMENT OF COMMERCE 
CRAPHIC BY PICK-S. &. ¥. 


products for shipment in large lots. j 
Other important types of wholesale 7 
sales activity are: merchant whole- | 
salers, manufacturers’ sales branches, 
petroleum bulk stations, agents, brok- 
ers and assemblers. 


CASH FARM INCOME 
FROM FARMING 


Our estimates of gross dollars from ~ 
farming are equivalent to what the ie 
Department of Agriculture calls “cash 
receipts from farm marketings,” cov- | 
ering the sale of livestock and prod- 
ucts and crops. Such cash receipts in 
1950 fell off fractionally from 1949, 
reflecting the continuation of the de- 
cline in farm prices throughout the 
first half of 1950, followed by a strong 
comeback toward the close of the year. 
Actual farm production for sale and 
home consumption was about 2% 
smaller than in 1949. Crop production 
was down 8%, mainly because of 
sharp reductions in the cotton states, 
which was responsible for a decline of 
12% in the production of non-food 
commodities. 

However, the high volume of gross 
cash income of farmers, totalling over 
$27 billion in 1950, still reflects a 
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Moral - Sell with Sight 


-Sound- Demonstration 


Sees - Hears-Buys 


Get the selling impact of sight, plus sound, plus action, 
. plus COLOR by using film commercials as Spot Movie Ads 
on theatre screens. Your films are shown in commanding 
size, with perfect clarity, as part of the regular program. 


- With Spot Movie Ads you can reach prospects in virtually 
: all U.S. cities and towns with 1,000 population or over. Or 
* you can pick special markets, even special neighborhoods. 
Fill out and mail the coupon today for more information. 
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MOVIE ADVERTISING BUREAU 
P.O. Box 1223, G.P.O. New York 1, N. Y. 


Please send me more information about 
Spot Movie Ads in Theatres. 


NAME 


YOUR COMPANY 


ADDRESS 


eis | 
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ovie Advertising Bureau 


MEMBER COMPANIES: UNITED FILM SERVICE, INC. © MOTION PICTURE ADVERTISING SERVICE CO., INC, 


NATIONAL OFFICES NEW YORK: 70 EAST 45th ST. © CHICAGO: 333 NORTH MICHIGAN AVE. © NEW ORLEANS: 1032 CARONDELET ST. 


MAY 


KANSAS CITY: 2449 CHARLOTTE ST. © CLEVELAND: 526 SUPERIORN.E. © SAN FRANCISCO: 821 MARKET ST. 
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shopping centers 


ACB Newspaper Research Service 
brings you every advertisement 
you want to see that is published 
in daily or Sunday newspapers of 
the United States. You may have 
this service in complete tabulated 
and summarized report form; or 
you may make up your own reports 
from the full-page tearsheets we 
furnish you. 


With ACB Research Service, you 
know exactly what is being ad- 
vertised by your dealers; or your 
competitor’s dealers; or the content 
and extent of releases by com- 
petitors in national advertising. 


ACB shows above how you can 
buy these services by markets; but 
you can order by your sales terri- 
tories; or even single towns. You 
may take these services continu- 
ously, or periodically. 


ACB Services are among the most 
useful tools in merchandising and 
distribution. They are so flexible 
that you can get exactly what you 
want in coverage—and induration. 
Send today for catalog. 


Send for Catalog 


Gives details of 12 re- 
search services—covers 
wide range of subjects 
—tells how to estimate 
cost—suggests many 
applications of informa- 
tion furnished—gives 
names of satisfied users. 


New York (16) « 79 Madison Ave. 
Chicago (5) e 538 South Clork St. 
Memphis (3) ° 161 Jefferson Ave. 
San Francisco (5) e 16 First St. 


highly favorable economic situation 
for most American farmers and under- 
lines the vastly increased importance 
of the farm market today in relation to 
the lean years of the ’thirties. 

In this connection, the editors have 
taken great pains to distribute the 
huge volume of cash farm income 
among all counties so as to allow at- 
tention to be directed to the richest 
farm areas. Two years ago the diffi- 
culties of such an undertaking ap- 
peared too great to warrant publica- 
tion of actual dollar estimates for 
counties, and a code system was em- 
ployed to indicate approximate mag- 
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nitudes. So many readers expressed 


disappointment at this that SM de- 
cided to invest the necessary time and 
effort to produce reliable dollar esti- 
mates for all counties. 

The state totals are based on cur- 
rent data on receipts from marketings 
of crops and livestock, supplied by the 
Bureau of Agricultural Economics. 
The cash receipts do not include in- 
come from off-farm labor or invest- 
ments. The allocation among counties 
was performed by relating the SM 
current county income figures to esti- 
mates of farm income based on the 
1945 Agricultural Census, and on in- 
dexes of “Farm Operator Family 
Level of Living” for all counties, as 
calculated by the Bureau of Agricul- 
tural Economics. Thus, preliminary es- 
timates of per capita farm income 
were first obtained in each county and 
then applied to the farm population 
of the county to produce preliminary 
estimates of farm income, which were 
then adjusted to agree with the inde- 
pendently determined estimate of 
farm income for the state. The results 
of the 1950 Farm Census will not be 
published until the close of 1951. 


When the 1950 Farm Census reports | 
for counties are released, our figures 7 
will be comparable with the figure | A 


reported there as 
sold,” 
will cover the calendar year 
rather than 1950. 


“value of products | 


It will be noted, however, that in 7 
some counties farm income totals ex. 7 
ceed total Net Effective Buying In. J 
come. In almost all such cases it wil] 9 
be found that farm expenses, i.e., de- 7 


ductions from gross income for wages, 


feed, fertilizer, depreciation, interest, 9 


etc., constitute a relatively high pro- 
portion of gross farm income, and that 
if all adjustments were to be made, net 


farm income would fall short of Net | 
Effective Buying Income. The relation §j 


between net and gross farm income 
varies considerably according to types 
of farming. Thus in Southern states, 


the ratio of net to gross farm income = 
may run as high as 90%, whereas in | 
highly mechanized farming areas the | 
relation between net and gross will | 


fall below 50%. 


It was felt, however. 


that the gross farm income represented é 
a better indicator of the importance of 7 


the farm market than would net farm 
income. The gross figure is certainly 
most important in assaying the coun- 
ty’s potential for farm equipment, sup- 
plies and maintenance materials. 


SALES-ADVERTISING 
CONTROLS 


The column headed “% of U.S.A. 
Potential” is designed as an over-all 


index for use in setting sales quotas © 


and advertising appropriations. 

It is a weighted index and includes 
Effective Buying Income, retail sales 
and population. 

The number of people, their buying 
habits, and the amount of money they 
have to spend are each important in 
setting sales quotas and allocating ad- 
vertising appropriations, but for the 
great majority of products no single 
feature is an accurate guide. Perhaps 
we were all created equal but we are 
not equal when we reach the buying 
stage; neither do we buy all of our 
merchandise in the same towns in 
which we live—and millions of us live 
on farms far away from towns. 

As a result of a great deal of study 
and experimentation, and after check- 
ing tentative conclusions with actual 
sales records of many SALES MANAGE- 
MENT subscribers, the editors per- 
fected a balanced “% of U.S.A. Poten- 
tial” which assigns 5 points to “% of 
U.S.A. Effective Buying Income,” 3 
points to “% of U.S.A. Retail Sales,” 
and 2 points to “% of U.S.A. Pop- 
ulation.” 

This “% of U.S.A. Potential” figure 
can be used without change by na- 
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A sound knowledge of television showman- 
ship will help make two thirds of a sale. 


But it takes an equally sound knowledge of 
television salesmanship to get that last tough 
third. 

The ability to combine both—in the right 
proportion—is the mark of an advertising 
agency that has gone into television thor- 
oughly. 

3. “Let's try some, shall we ? “ Young & Rubicam has made the invest- 
ment in manpower, facilities, and research 
that this new medium demands. 
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American Blueprint for Sales 


The figures in this Survey of Buying Power tell a great story of 
American life. The retail sales figures especially . . . millions, hundreds 
of millions, billions of dollars that reflect the living needs and social 
requirements of 152 million people in every community of the country. 


.. +» Food for the family and for home entertainment . . . 
clothes for school and work and “stepping out”. . . new 
car to get Dad to business, take the family places .. . 
graduation present for Junior, birthday for Jane. . . 
anniversary gifts ... Mary Stone’s shower . . . wrist watch 
for retiring fellow worker . . . vacation trips .. . new baby 
next door, housewarming at the Shaw’s, church bazaar .. . 


America’s retail sales are stimulated largely by work-a-day events 
and occasions in the lives of average people . . . which the Localnews 
daily alone is able to report . . . day in, day out. That’s why it’s the 
average person’s basic news medium. . 


. and the basic advertising 
medium. 


“LOCALNEWS DAILIES—basic advertising medium” 


The Julius Mathews 
Special Agency, Inc. 


NEWSPAPER REPRESENTATIVES 


NEW YORKe DETROITe CHICAGOe BOSTON 


PHILADELPHIAePITTSBURGHe SYRACUSE 


tional marketers in setting up sales 
quotas on a fair and equitable basis, 
in dividing up sales territories, in set- 
ting realizable goals for distributors; 
by advertising agencies, and by ad- 
vertising departments in breaking 
down their appropriations and in de- 
ciding where to put added pressure. 

Those organizations that do not dis- 
tribute nationally but operate on a 
sectional basis can use the figures with 
a slight modification. Let’s suppose 
that such a manufacturer operates in 
a dozen states and the combined “% 
of U.S.A. Potential” of these 12 states, 
as shown in the page headed “Sum- 
mary of All Data by States and Sec- 
tions,” is 25% of the national total. 
Since this is one-fourth of the U.S.A. 
potential, he should multiply the “% 
of U.S.A. Potential” for each county 
in his section by four. 

Many alert sales organizations use 
these potential figures in their sales 
training and promotional work with 
important distributors and dealers but 
the editors suggest that all national fig- 
ures be reduced to a local level. The 
distributor in Richmond, Va., can’t 
see the counties in his territory as a 
percentage of the national total, but 
it is very easy to reduce them to an 
understandable figure. Let’s assume 
that this distributor has 5 counties in 
his territory. The potentials for each 
of those counties will be found in the 
State Section. 

A typical set-up follows. The first 
column shows the “% of U.S.A. Po- 
tential” from this volume, and the sec- 
ond column is the figure which results 
from using the total of the 5 counties 
(.797) as the base, 100: 


Localized 
County % of U.S.A. County % 
A .0460 5.77 
B .5420 68.00 
C .1220 15.31 
D .0200 2.51 
E .0670 8.41 


That distributor can’t visualize 
County B as producing .5420% of the 
nation’s total, but he can see it as 
having 68% of his territory’s volume. 

While the weighted “% of U.S.A. 
Potential” seems to work out satisfac- 
torily on a wide variety of products, 
it is quite possible that it may not be 
as perfect to you as something else 
might be. For example, if yours is a. 
very low-priced, mass-consumption 
product, perhaps population alone is 
the best index of buying opportunity. 
If your product is sold exclusively 
through drug stores, then possibly 
drug store sales alone will be best. In 
that case, you will have to develop 
percentage figures. Or it may turn out 
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Well, maybe a little bit—and you can hardly blame us. The bars below represent the 
growth in advertising revenues of SALES MANAGEMENT's Surveys of Buying Power 


during the 1931-1951 span. 


For the increases, SM's advertising representatives and promotion department 


can take a well-deserved bow. 


‘ But—-these men are the first to admit that what puts the Survey over 


as an advertising medium is its wide-spread acceptance and use. 


Thousands—yes, many thousands of national advertisers use it 
as a year-round working tool in setting sales potentials, 
fixing quotas, allocating advertising, ferreting out the 

most responsive and the richest markets...it's the mar- 

keting Bible in the leading advertising agencies.... 

It's quoted as the source by major media 

associations and their individual members= 

by Federal, state and local government 

bodies—-colleges, charitable groups, 

courts and quasi-judicial bodies. 
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THE ALCHEMISTS OF OLD 
TRIED THEIR DARNDEST 
TO CHANGE LEAD INTO GOLD 


bho os > 
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Figiug Jiger aon FREIGHT 


And, there’s a lot of gold in those days you save in the sense of new, unlimited 
marketing possibilities ... possibilities that come only from the speed, certainty 
and economy of Flying Tiger Air Freight Service. 


REMEMBER ... AIR FREIGHT IS A LOT CHEAPER 
THAN AIR EXPRESS AND AS FAST OR FASTER! 


Compare these typical, low Eastbound rates... 


Sample 100 Ib. 


rates from New York - 


West Coast to... Chicago Detroit Cleveland Philadelphia Newark Boston 
3] 

Air Express 52.19 61.40 64.47 73.68 73.68 73.68 

Air Parcel Post 80.00 | 80.00 80.00 


72.03 80.00 80.00 


—_ 


When you know about the economy and multiple daily schedules of Flying Tiger 
AIR FREIGHT you'll specify Flying Tiger. Call your nearest Flying Tiger repre- 
sentative for a full Air Freight analysis of your products. 
HERE'S HOW YOU SAVE 10 ADDITIONAL WAYS 
WITH FLYING TIGER SCHEDULED AIR FREIGHT SERVICE 


Little or no crating. 

Lowest record for loss and damage. 
Lower insurance cost. 

Highe.t insurance protection. 
Reduced warehousing. 


6. Lower inventories. 

7. Faster turnover of capital. 

8. Overnight service on products 
and parts across the nation. 

9. No terminal tie-ups. 

10. Door-to-door delivery. 


(hee Plyiug Jig Liwe fee 


General Offices: Lockheed Air Terminal + Los Angeles, California 
Agents in principal cities throughout the world 
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WORLD’S LARGEST OPERATOR OF AIR FREIGHT AIRCRAFT 


! but it’s a cinch for you to change 


that through experimentation you wil § 
find that the same elements which we} 
use in “% of U.S.A. Potential” (popu. 
lation, retail sales, effective buying in. | 
come) should be put together on , 
different weighted basis, such as 3) 


points for income, 5 for retail sales and | 


2 for population. Only through exper. F 


imentation and checking with you > 
own past records and records for your )) 
industry, can you determine the most P 


practical index. 


Quality of Market Index 


The last column, called “Quality of 
Market Index,” is a measure of the 
purchasing ability of each county and 


city as compared with the nation. It 9 


is constructed by dividing the “% of 
U.S.A. Potential” by “% of U.S.A. Pop- 
ulation.” The U.S.A. of course is the 
base, 100. This index is designed as 


a handy guide to sales and advertising 


managers who are considering inten- 
sive campaigns in a restricted list of 
above-average counties. Those coun- 
ties and cities which have an index 
figure markedly higher than that ot 
the natiun (100) or higher than other 
counties and cities in the state or gev- 
graphic area, are likely to be the ones 
where intensified promotional cam- 
paigns will bring the greatest returns. 
Note, however, that it is an index of 
quality but not quantity. 

The Quality of Market Index should 
be used only in connection with other 
columns, not independently. Other- 
wise, undue emphasis might be placed 
on counties and cities which are high 
in quality but weak in quantity. 
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COPYRIGHT: 


The contents of this Survey of Buying 
Power are fully protected by copy- 
right. The exclusive estimates of 
population, Effective Buying Income, 
retail sales and sales-advertising con- 
trols must not be reproduced in 
printed form, in whole or in part, 


without written permission of SALES 


MANAGEMENT, INC. 
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Can you name these BIG little men? 


These are not tall men. But they’re head-and-shoulders 
above the crowd! 


They’ve made history in sports, in music, in literature. 
They’ve moved millions to tears—and to cheers. 


But though their faces have appeared countless times in 
newspapers and magazines, on book jackets and concert 
programs, was it easy to recognize prolific writer H. G. 
Wells? Or the monumental composer Richard Wagner? Or 
brilliant Yankee shortstop Phil Rizzuto? 


Yet wasn’t it a cinch—to recognize the Little King! And 
the only place where he’s a Big Man is in the comics! 


You’re not the only one who knows him. Every Sunday 
morning, some 18 million adults (and their youngsters) 
settle down to follow the Little King’s latest adventure in 
PUCK, the only national comic weekly. 


He’s a Sunday caller that is welcomed warmly, eagerly, 
week after week. And so are Blondie and Dagwood, Popeye, 
Little Iodine, Donald Duck (and now Hopalong Cassidy!) 
and all the other beloved PUCK characters! It wouldn’t be 
Sunday without them! 


It’s hard to measure the warmth of a welcome in cold 
statistics. But look at these proven facts: 4 out of 5 adults 
read comics. Advertising in PUCK gets more readers per 
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dollar. Identical copy gets 3 to 5 times more thorough read- 
ers in PUCK than in top weekly magazines. (Starch) 


Outstandingly successful firms like Lever Bros. Co., Ever- 
sharp, Inc., Pacquin, Inc. and others have, for years, been 
consistent users of space in PUCK, The Comic Weekly. 


@e03¢e98028e 7-Up Boosts Sales! 099990008 


A “A sizeable portion of the advertising appropriation 
for SEVEN-UP has been devoted to Sunday comics. e 
Over the past few years a considerable measure of 3 
its success in this period may be attributed to the ex- 
cellent promotional and merchandising work done by 
PUCK’s Trade Extension Division.” Every year since 
1947, during which time SEVEN-UP has been in Sun- 9 
i=) 
3 
9 
9 
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day comics, sales have increased. SEVEN-UP full 
pages in Sunday comics during November and Decem- 
ber 1950 contributed to very substantial sales increases. 
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THE COMIC WEEKLY 


The Only NATIONAL Comic Weekly — A Hearst Publication 
63 Vesey St., N. Y., Hearst Bldg., Chicago, 406 Hearst Bldg., San Francisco 
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Typical Applications of the Survey 


Examples of how the Survey is applied by national advertiser 
and agency executives to sales and advertising problems; based 
upon direct editorial contacts and depth interviews by field in- 


vestigators. 


The annual estimates in the Survey 
provide goals to shoot at and measur- 
ing rods by which to chart the prog- 
ress. To some the Survey presents all 
of the market data required; with 
others it supplements government and 
private data. Many echo a Chicago 
sales executive who says, “with the 
lack of census figures for the past ten 
years we would have been hard put 
without it. But the census figures 
when they do come in will be old. 
The very magnitude of the census 
venture makes it impossible to release 
figures which seem trustworthy as of 
their release date. For example, the 
Census of Business covers the year 
1948, but much can happen during 
the intervening period, much has hap- 
pened. We prefer your Survey even 
during census periods because it is 
up-to-date.” 

The Survey of Buying Power is a 
product, and SALES MANAGEMENT is 
the manufacturer. 

The alert manufacturer tries to 
make a product that the public wants 
—and the more he can find out about 
how his public uses the product and 
of the reactions to it, the better able 
is he to make consistent improvements 
which will receive a favorable re- 
sponse. 

Your editors use similar fact-finding 
in their manufacturing operations. Not 
only is a careful analysis made of the 
Survey mail and of normal editorial 
visits with subscribers, but they em- 
ploy research specialists to visit scores 
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of national advertiser and agency ex- 
ecutives to determine by depth inter- 
views how the Survey is used and 
how it might be improved. 

Many of the changes in this and 
other recent issues are the direct re- 
sults of these recommendations. In- 
cluded are: 1. shift from net to gross 
cash farm income; 2. listing states 
alphabetically instead of by geo- 
graphic sections; 3. addition of auto- 
motive store sales; 4. inserting name 
and population, and the county, of all 
cities preceding the columnar date for 
every state; 5. amplified information 
on Canada, Hawaii, Alaska, Puerto 
Rico,—etc., ete. 

The following digests of application 
and use are based upon editorial con- 
tacts and depth interview reports. 


1. Measuring Sales 
Against Potentials 


The Calvert Distillers organization 
uses the Survey as one factor in deter- 
mining whether a territory is produc- 
ing up to par. (1) They apply known 
industry consumption figures against 
Survey population estimates to find 
the amount of liquor consumed per 
capita in an area. (2) Then they de- 
termine the amount of the market held 
by Calvert. (3) Next they take the 
Survey “% of U.S.A. Potential” to de- 
termine whether or not each sales ter- 
ritory is obtaining its full share of the 
business. 

The Admiral Corporation uses the 
“% of U.S.A. Potential” to allot to each 


of the 3,072 counties its percentage 
of Admiral’s anticipated production. 
Then each distributor is handed his 


' share of the quota. If an area isn’t con- 


suming up to par the factory repre- 
sentative calls to find out why. An Ad- 
miral executive comments, “It means 
a finger on the pulse. The Survey helps 
us to lower the cost of selling. Also it 
gives us a continuing check on the 
movement of goods to maintain par 
or better on the sales side.” 


2. Measuring the Changes 
In Markets 


The current Survey may be used on 
its own or in comparison with pre- 
vious issues. At Young and Rubicam, 
for example, officers are interested in 
the measure of change, and find the 
continuing Surveys a valuable meas- 
uring rod. An area may continue rel- 
atively large, but is not keeping up 
with its former rate of growth or with 
other areas; another may be bounding 
ahead. Knowledge of such factors 
makes possible a more intelligent ap- 
plication of sales and advertising pres- 
sures. 

At United States Rubber “the Sur- 
vey is used to set sales quotas and as 
a guide to finding changing markets. 
The Survey indicates where to look for 
the greatest increases in sales and buy- 
ing power. The columns on Effective 
Buying Income and Quality of Mar- 
ket Index are both used for the pur- 
pose. The “% of U.S.A. Potential’ is 
used in the setting of quotas for dis- 
tributors.” 


3.General Alignment 
of Sales and Advertising 


Executives of Earle Ludgin & Com- 
Chicago advertising 


pany, agency, 


Local Newspapers Give You 
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. Better identification with your local outlets. 
. Enthusiastic dealer support. 


Advertising that pays off right away! 
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MEMPHIS NEW YORK 


has the reader loyalty and complete 
home coverage to be secured through local newspapers. 


WALLACE WITMER CO. 


. Selective coverage of your key city markets. 


. Selling pressure where you want it. 


CHICAGO BOSTON 
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for Especially when you're planning point of purchase | | 
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ive selling aids. In creating displays, labels, packagings— | | 
ar- 
at, it pays to work with facts. That's why we maintain a | | 
be Marketing Division. These seasoned merchandisers are | 7 
trained in ferreting out the market facts about a | | 
product and presenting them for your appraisal. Next, the | l 
conclusions that emerge are turned over to our creative | | 
n- 
y, people. Working this way, our skilled artist-engineers l | 
design point of purchase aids that have their origin | ! 
in fact—not wishful thinking. Displays, labels and | l 
packagings so conceived endow a product with definite | | 
competitive advantages. If you want to be sure you're : | 
getting maximum results with your point of purchase | | 
dollars, why not call us in. No obligation, of course. l l 
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These colorful little royal figures are 

. . . being used by Jacques Kreisler to intro- 

CONSOLIDA TED Lithographing Corporation pve tae lige 8 Am nota 
called ‘YOUR SIGNET.” Both units are 
beveled and constructed to hold one 


h of th ‘s and women’s richly 
MEMBER OF THE POINT OF PURCHASE ADVERTISING INSTITUTE oad Bang Re qual ont. a> 
i ° duced by Consolidated, these versatile 
Main Office and Plant: 1013 Grand Street, Brooklyn 6, N. Y. pores dh hn apace Nags afte» sen 
Sales Offices in Philadelphia, Chicago, Louisville and Tampa. or on counters. 
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say: “When you have a budget, and 
have to get results under the budget’s 
limit, you learn how to spend the 
money you have. The Survey helps 
you to pick your market. You can say, 
‘these are good markets.’ You learn to 
say, ‘we can get in here’, or ‘we'll have 
to bypass this area’. The company 
sales manager must sit down with the 
agency account man and figure it out 
together. Through the Survey you can 
spot where sales could be good. And 
that’s something you'd better find out.” 

Through working out accurate po- 
tentials and relating them to actual 


sales, the company and the agency 

can figure out: 
1. Spots where the company is 
getting its fair share or more 
of the market. 

. Spots where the company is 
getting less than its propor- 
tionate share. 


bo 


With a knowledge of sales vs. po- 
tentials the company then can apply 
extra pressures intelligently, such as 
expanding the newspaper advertising 
in weak areas, or using radio stations 
for spot programs. 


extremely well. , 


more productive and farm 


data about this rich market. 


THIS RICH EARTH! 


THE FERTILE soil of the six states served by THE SOUTHERN PLANTER sprouts 
a 2 billion dollar annual farm business. During 1950, Virginia and North Carolina 
for instance, experienced an average increase of 11% in farm cash receipts while 
the nation as a whole suffered a drop in income . . 
SOUTHERN PLANTER LAND are TOP men in their business here at the Top of 
the South. This rich earth supports a highly diversified agriculture where more 
than 80% of the farmers own the land they work and on which they live 


. proof that farmers in 


There is plenty of cash in the bank accounts, savings bonds and pockets 
of the 377,000 families who read THE SOUTHERN PLANTER every month. 


They are always in the market for thousands of things which make farming 
living more enjoyable. 
can sell it best to the best people through the pages of THE SOUTHERN 
PLANTER, America’s oldest farm magazine. Let us furnish you with valuable 
Learn how our circulation blankets the finest 
farming area at the Top of the South. 


Southern Planter Bldg., Richmond 19, Virginia 
441 Lexington Ave., New York 17 
333 No. Michigan Ave., Chicago 1 


Whatever you sell, you 


The Survey is used often in combj- 
nation with other data. One agency 
reports using data for a carpet com- 
pany as furnished by the Carpet Insti- 
tute plus potentials derived from the 
Survey, and a consequent sweeping 
realignment of media allocations in 
various territories. 

Another agency man reports that 
their recommendations on local media 
have been greatly simplified through 
the Survey. They appraise the specific 
markets in which a client is interested. 
Alongside each city name they put the 
“% of U.S.A. Potential” for the Metro- 
politan area (usually by complete 
counties). They total the percentages 
up and make the total represent 100. 
Then the percentages are re-computed 
and if on that basis a city area is down 
for 5% of the total potential, it receives 
5% of the advertising dollar. 


4. Picking “‘Live’’ Counties 


In selling TV sets, the Stewart War- 
ner organization finds the market 
spotty—as to good markets where there 
are good stations with good programs. 
They pick counties which are seem- 
ingly “live” in that they fall into the 
framework mentioned above. To 
these counties they apply a 3-month 
moving average (sales for the last 3 
months, dropping the fourth month 
past as new figures become available). 
These sales are then compared with 
all-industry sales and with potentials 
as revealed by the Survey and: 

1. A decision is reached on 
how much advertising to do 
in the area. 

2. The total is then broken 
down between newspaper 
and radio advertising. 

3. Point-of-sale items are allo- 
cated on the same basis. 

If distributors want more support 
than is indicated as proper by this 
method of figuring they have to pay 
for it themselves. 


5. Selecting Test Markets 


A Chicago agency executive (Sher- 
man & Marquette, Inc.) says, “No 
other source is anywhere near as help- 
ful for selecting test markets.” Typical 
cases: they selected the Hartford, 
Conn. area for a coupon campaign, 
sending a mailing to every rural box- 
holder, after mapping out the cam- 
paign. . . . For a new line of canned 
meats investigators were employed, 
the number based upon Survey data, 
to question users how they liked the 
product. . . . The Survey helps them 
to develop control and test markets in 
comparing old and new products. 

The New York agency, Lennen & 
Mitchell, recently used a heavy spot 
radio campaign in two cities and com- 
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. pared results with sales in two other 
| cities selected from the Survey as be- 


ing similar in size and character. 
In another New York agency the 


' SM researcher reports, “in test city 


campaigns they start with 20 cities se- 
lected from the Survey.” In another 
agency, he reports, “the Survey is 
often used to set up test cities, since 
no test campaign should be planned 
without knowing the relative levels of 
buying power.” 

A Chicago agency has been making 
test market studies in Southern areas, 
using the Survey to “evaluate areas 
geographically, timing for season and 
sunshine. It proved a good tool for 
knocking out sections that lacked the 
desired fundamentals. 


“Step 1—worked out the areas for 
population; 

Step 2—sought out central cities; 
Step 3—resolved it into the 
wanted markets; 

Step 4—found out how much of 
the product was used in 
each test market; 

Step 5—developed consumption 
index from Nielsen data; 

Step 6—projected curves show- 
ing possible market in 
each area.” 


6. Setting Territory Potentials 


Over-all goals are a requisite in any 
well-managed sales operation, and the 
big goals there must be broken down 
into smaller ones. Perhaps the most 
frequent use made of the Survey is to 
arrive at detailed territory potentials 
so that distributors and salesmen have 
decent equality of opportunity and so 
that their results can be checked 
against what they should be able to 
produce. 

The potential may be simple or it 
may be complex. It can be a percent- 
age of population alone, of retail sales, 
of a type of store operation, of income 
—or combinations of the above. Many 
find that the weighted “% of U.S.A. 
Potential” has the proper balance. 
Others modify it by adjusting the 
weights. 

No potential figure can be used with 
maximum effectiveness unless it is ac- 
cepted as valid by those to whom it is 
applied. There will be some distribu- 
tors and some salesmen who will rebel 
against any potential, but readers say 
that such is the acceptance and fame 
of the Survey that seldom is it neces- 
sary to say more than: “this is the per- 
centage as shown by SALES MANAGE- 
MENTS Survey of Buying Power.” An 
American Home Products executive 
says: “By using SALES MANAGEMENT 
estimates we are quoting an author- 
ity; the man knows he is viewing un- 
biased information, not just data we 
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have dreamed up to give him a shot 
in the arm.” 

Justifiable gripes on the part of 
salesmen can be avoided to a large 
extent if reasonable potential figures 
are developed for all segments (the 
majority do it on a county basis) in 
the area covered by the company, and 
if each salesman is then given an ap- 
proximately equal share of the whole. 
Inequality of opportunity is a com- 
plaint voiced frequently by salesmen, 
and it is one complaint which can be 
eliminated by honest, careful territory 


delineation. You will never get abso- 
lutely precise equal divisions, but 
there is no excuse for giving one sales- 
man twice the potential of another. 


7. Coordination with A.B.C. 
and B.M.B. 


In the Chicago branch of a large 
New York agency an executive says, 
“We use it not only for markets but 
for comparing one media with another. 
We use it to ascertain the weakness 
of one medium in a certain area, and 
then try to offset this weakness by 
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11,000 Mile Traveling 
Show Arrives Right on 
Time for Each Exhibit! 


Dozens of sensitive business machines 
—one with over 1200 electronic tubes 
—made up this IBM display. It 
covered cities hundreds of miles apart, 
often with only a day or two between 
showings. 


Thanks to North American Van Lines 
and Sofia Bros., our New York 
agent, every move was made on 


Do you have a tough display moving 


job? North American padded van 
service can save you time, money, 
worry. Get the facts! 


Personnel, Office Moving Too 
Call the North American agent 
nearest you for any move: trade- 
show displays, household goods of 
transferred personnel, office and plant 
equipment. Better move always, the 
North American way. 


schedule — despite tornadoes and 
blizzards en route. 
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+ WEW!*suRNEY SERVICE” 
° Advance analysis of your 
moving needs by a skilled | 
North American representa- | 
tive to insure best results. No 
cost or obligation. See phone 
book for local agent’s name \ 
or write for FREE booklet. 


Address: NORTH AMERICAN Van Lines, Inc. 
Dept. SM 7, Fort Wayne, Indiana 
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buying complementary media. For ex- 
ample, one magazine may be weak in 
an area, another strong. We _ use 
A.B.C. circulation figures to correlate 
with the market data in the Survey. 
We likewise correlate with B.M.B. 
figures. 


8. The 200 Best 


A large New York agency in choos- 
ing magazines starts out with the Sur- 
vey table on the 200 cities and/or 
counties leading in buying power. 
Then magazine circulations are broken 
down to indicate the percentage of 
families reached in other leading mar- 
kets, and the ones having the greatest 
coverage of these top markets are rec- 
ommended to clients. 


9. Quality of Market Index 


One of the largest distillers reports 
that his problems on one brand are 
quite different from the others. For 
his low-priced brands “% of U.S.A. 
Potential” is most valuable, but on his 
first-line brand the Quality of Market 
Index (last column in the tables) is 
his key to most-responsive markets. 


10. Marketing a New Product 


When a company puts out a new 
product for which it has no compara- 
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competition. 


Savannah has a ripe crop of industrial melons waiting 
to be cut. . . outstanding advantages made to order for 
the textile industry. Abundant supply of soft water, unbe- 
lievably cheap . . . willing labor with a high production 
record ... all forms of competitive transportation .. . 


close proximity to markets and material sources... 
reasonable taxes and a cooperative community .. . all 
this in a virgin territory where you can establish equi- 
table work loads and wage rates without precedent or 


Let us cut you a sample slice, an evaluation of these 
advantages in terms of your individual requirements... 


complete, confidential engineering service ...no cost... 


no obligation . . . no commitments. 


Savannah is different and we can prove it! 


INDUSTRIAL COMMITTEE 
OF SAVANNAH, INC. 


tive data in its files, nor is there asso- 
ciation or census data, the Survey can 
be used as the sole basis for estimating 
potential sales, but it will have to be 
done on a trial-and-error basis until 
experience indicates the factor or com- 
bination (such as families, total sales, 
sales of a store-type, or income) which 
has the highest correlation. 


11. Setting Sales Quotas 


If territories are properly aligned— 
with relatively equal opportunity, and 
due regard given to physical factors 
(the work-load) such as density, roads 
and other physical factors—the setting 
of reasonable quotas is a simple mat- 
ter, calling only for the breakdown of 
the company’s over-all quotas into the 
relatively equal parts as outlined by 
the territorial divisions. 

Suppose the company covers the 
country with 50 salesmen. Counties 
are so assembled, according to poten- 
tials developed from the Survey, that 
each territory should account for 2% 
of the volume. Then, if the over-all 
quota is 1,000,000 units, each sales- 
man is held responsible for 20,000 
units. Granted that it is seldom pos- 
sible to arrive at such perfect equality 
as a precisely 2% potential for each 
territory, it is nevertheless true that 


even an imperfectly constructed goal 
is better than no goal at all. 

Anticipate the problem of expand- 
ing or contracting the number of sales- 
men by splitting the total area into 
many equal parts. If you have 50 
salesmen, for example, you might well 
have 100 equal territories with each 
man handling 2. If subsequently you 
double your sales force, each man 
would have ]. 


12. Problems of 
the Industrial Seller 


Some industrial sales executives ‘re- 
port a high degree of correlation be- 
tween their true potentials and those 
shown by the Survey “% of U.S.A. 
Potential,” on the ground that where 
you find the greatest income and re- 
tail sales you find also the highest de- 
gree of industrial output. Others say 
that only a count of smoke-stacks (or 
similar definitely industrial data) is 
consequential. 


13. Routing the Soles Force 


Sales costs can be lowered, eff- 
ciency increased, if waste or useless 
travel is eliminated. One sales man- 
ager reports that in an Iowa territory 
he discovered by plotting Survey po- 
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What happens when 


hits America? 


n the following pages is a recently compiled 
listing of the LIFE audience—for a single issue 
and for 13 issues—in 696 local markets. A market 
is defined as a county or group of counties con- 
taining a city of more than 10,000 population 
(listed by the largest city or cities). 
The figures are derived from the recently com- 
pleted Study of the Accumulative Audience of 
LIFE, by Alfred Politz Research, Inc. This study 


measures the number of people over age 10 who 
read a single issue of LIFE (23,950,000) and re- 
veals how this audience accumulates — as occa- 
sional readers are added to regular readers — to 
a total of 62,600,000 different people, in thirteen 
issues. 

Here is the greatest market in the world...a 
market that can be reached only through a maga- 


zine dimensioned for today’s America! 


Across the nation, only LIFE 


Estimated LIFE Audience 
Single Issue 13-Issue Cumulative 


Estimated LIFE Audience 
Single Issue 13-Issue Cumulative 


%o Coverage Number %Coverage Number % Coverage Number % Coverage Number 
of of of of of of of f 
Population Readers Population Readers ' Population Readers Population  Recders 
ALABAMA........... 10.2% 220,810 35.4% 768,380 COLORADO.......... 21.0% 214,780 53.3% 546,089 
Market Market 
Anniston 10.4 5,920 37.1 21,150 Boulder 26.5 10,100 62.5 23 820 
Auburn-Opelika 14.4 4,580 43.5 13,820 Colorado Springs 25.4 15,190 61.5 36,720 
3irmingham 11.9 49,710 37.7 157,010 Denver 23.4 105,090 57.8 260 220 
Dothan 9.8 3,240 36.1 12,000 Fort Collins 22.1 7,490 53.8 18,250 
Decatur 9.6 3,610 33.7 12,730 Grand Junction 18.2 5,440 47.8 14,300 
Florence 9.1 3,490 32.0 12,210 Greeley 18.2 9,090 47.1 23,480 
Gadsden 9.4 6,340 36.5 24,530 Pueblo 15.7 11,200 45.1 32,180 
Huntsville 8.8 4,500 33.3 17,100 Trinidad 13.2 2,500 40.4 7.680 
Mobile 12.4 21,110 43.5 74,160 
Montgomery 16.2 16,740 47.6 49,110 
Selma 11.3 4,490 38.9 15,390 
Sheffield 9.9 2,780 35.3 9,890 
Talladega 9.1 4,010 35.5 15,650 CONNECTICUT...... 34.3% 577,760 79.0% 1,331,540 
Tuscaloosa 12.6 8,640 40.6 27,950 Market 
Bridgeport 35.7 151,550 79.3 336,840 
Hartford-New Britain 37.2 168,690 85.0 385,500 
Middletown 34.4 19,660 79.1 45,150 
New Haven-Waterbury 32.3 148,440 76.5 351,130 
ARIZONA............ 20.9% 115,160 59.6% 329,130 New London 29.0 34,600 74.0 88.470 
Market Torrington 34.7 28,590 74.6 61,500 
Phoenix 20.7 51,880 58.5 144,840 Willimantic-Windham 31.3 16,020 80.6 41,260 
Tucson 26.6 28,680 72.7 78,490 
eee ee 5% p 3% 49, 
ARKANSAS.......... 10.0% 136,820 35.0% 478,620 saree — a So 
Market Wilmington 25.4 52,440 65.0 134,120 
Blytheville 6.7 3,820 28.7 16,450 
Camden 10.0 2,380 36.7 8,690 
El Dorado 11.9 4,360 41.6 15,180 
Fayetteville 15.0 5,550 45.6 16,870 
Port Senith 16.9 8000 47.7 22590 er. OF COLUMBIA 28.6% 179,320 73.8% 461,860 
‘leng 7. 2,410 29.1 9,840 soe . iia tai —— _— 
a Fa Ree on a Rage Washington 26.9 302,630 65.7 737.710 
Jonesboro 8.2 2,920 31.0 11,100 
Little Rock 15.1 22,450 44.1 65,470 
Pine Bluff 9.6 5,320 34.9 19,350 
FLORIDA............. 17.8% 368,410 53.9% 1,117,640 
Market 
Daytona Beach 20.7 11,910 59.5 34,190 
Fort Lauderdale Ste 17,3820 80.3 51,170 
CALIFORNIA......... 23.6% 2,020,780 58.1% 4,972,690 Fort Myers 24.8 4,360 76.0 13,370 
Market Fort Pierce 8.4 1,260 26.9 4,040 
Bakersfield 16.7 29,010 48.6 84,580 Gainesville 18.9 7,960 51.8 21,880 | 
Brawley-El Centro 15.3 7,050 48.8 22,430 Jacksonville 15.1 34,150 46.9 106,210 | 
Chico 19.2 9,810 52.9 27,010 Kev West 21.7 4,150 68.8 13,140 
Eureka 19.5 10,690 53.2 29,200 Lakeland 16.4 15,040 47.4 43,480 
Fresno 21.4 46,130 51.3 110,770 Miami 21.7 83.880 65.3 252.340 
Los Angeles 24.2 862,180 57.9 2,065,560 Ocala 12.0 3,400 38.6 10,920 
Madera 15.6 4,330 42.5 11,770 Orlando 20.3 18.020 55.5 49,180 
Merced 16.5 8,840 47.2 25,320 Panama City 15.8 4.780 51.2 15,460 
Modesto 19.5 19,590 49.6 49.750 Pensacola 15.1 12.410 50.0 41,000 
Monterey-Salinas 22.5 23,330 60.5 62,640 St. Augustine 18.5 3.470 54.1 10,180 
Napa 19.5 7,610 50.5 19,680 Sanford 12.1 2.380 39.8 7,840 
Oxnard-Ventura 18.9 16,690 50.9 44,930 Sarasota-Bradenton 27.6 13,310 79.8 38,450 
Redding 17.8 5,000 54.3 15,260 Tallahassee 15.6 5.870 48.9 18,380 
Riverside 21.3 28,250 58.2 77,350 Tampa-St. Petersburg 17.6 55,910 52.3 166,470 
Sacramento 23.7 53,520 58.8 132,780 West Palm Beach 24.7 21.910 72.9 64,640 
San Bernardino 18.1 40,140 48.1 106,580 
San Diego 25.9 112,800 63.1 274,770 
San Francisco-Oakland 26.0 478,280 63.5 1,168,020 
San Jose 27.3 64,760 64.8 153,790 GEORGIA............ 11.4% 282,280 37.7% 932,150 
San Luis Obispo 25.4 10,040 64.6 25,590 Market 
Santa Barbara 30.5 23,890 71.2 55,750 Albany 10.1 3,300 36.4 11,87) 
Santa Cruz-Watsonville 26.0 14,150 63.2 34,400 Americus 9.3 1,610 32.8 5,719 
Santa Rosa-Petaluma 21.5 18,280 53.3 45,340 Athens 16.7 4,550 48.3 13,18!) 
Stockton 21.0 34,270 52.2 85,200 Atlanta Ly & 89,560 47.9 249,74) 
Tulare-Visalia 16.8 19,000 45.5 51,280 Augusta 13.1 15,720 43.7 52.340) 


oe a ee = 
ne cet fd feed ed et et i ee ee ee oe ae ot SO OO OO BS 


a hl 


ae 


_ * * 
as tnis loca impac ft! 
e 
a Estimated LIFE Audience Estimated LIFE Audience 
Ulative Single Issue ° 13-Issue Cumulative Single Issue 13-Issue Cumulative 
sa % Coverage) Number %Coverage Number %Coverage Number %Coverage Number 
; of of of of of ° of ° 
Gers Population Readers Population Readers Population Readers Population Readers 
6,080 Brunswick 18.2 3,960 55.9 12,140 Columbus 14.9 4,570 41.3 12,680 
. Columbus 12.1 13,960 39.1 49,130 Connersville 21.9 4,010 61.6 11,270 
3,820 F Dalton 10.4 2,540 33.7 8,230 Crawfordsville 26.4 6,150 57.6 13,410 
6.720 | Dublin ' 7.9 1,840 30.8 7,140 Elkhart 23.1 15,460 56.8 37,930 
0.220 | Gainesville 8.1 2,310 31.0 8,860 Evansville 23.4 26,920 54.4 68,870 
8 250 Griffin 10.6 2,410 34.6 7,850 Fort Wayne 22.6 33,240 57.9 85,040 
4.300 F LaGrange 9.3 3,340 33.0 11,850 Frankfort 19.3 4,510 47.4 11,100 
3.480 F Macon 12.9 12,910 41.8 41,930 Huntington 20.3 5,070 50.0 12,510 
<,180 Moultrie 8.9 2,130 33.3 7,960 Indianapolis 22.5 100,230 58.3 259,030 
1,680 Rome 12.0 5,450 40.0 18,200 Kokomo 17.0 7,240 48.6 20,640 
Savannah 12.9 14,700 42.5 48,300 Lafayette 30.2 17,790 67.7 39,890 
Thomasville Li 2,880 36.9 9,080 Logansport 21.4 6,110 55.8 15,910 
Valdosta 15.4 3,920 43.1 10,960 Marion 18.6 9,120 52.8 25,870 
5 Waycross 10.4 2,270 39.8 8,720 Michigan City 19.0 11,770 52.4 32,360 
— Muncie 21.1 14,930 55.7 39,390 
5.840 New Castle 16.3 5,820 46.7 16,630 
5 500 Peru 21.5 4,870 53.1 12,010 
; he ince cvsaveneades 18.9% 83,720 50.5% 223,520 Richmond 23.8 13,060 59.4 32,570 
139 f Merket Shelbyville 14.1 3,170 39.2 8,810 
~~ Boise 24.9 13,850 62.0 34,460 South Bend 28.9 47,210 72.7 118,930 
~ Coeur d’Alene 16.2 3,180 44.7 8,760 Terre Haute 17.1 14,670 50.8 43,520 
yo Idaho Falls 16.4 3,550 50.2 10,840 Valparaiso 16.8 5,230 46.1 14,350 
= Lewiston 18.1 3,240 50.3 9,010 Vincennes 16.1 5,440 45.9 15 500 
Moscow 25.9 4,220 61.0 9,950 Wabash 19.7 4,560 48.8 11,280 
Nampa-Caldwell | ay 7,220 47.3 19,330 Washington 10.1 2,100 33.9 7,010 
Pocatello 22.5 6,870 63.0 19,270 
510 Twin Falls 22.2 6,890 54.2 16,850 
ere 14.6% 300,170 39.9% 821,550 
120 Market 
Ames 24.4 8,510 54.2 18,910 
Boone 13.0 2,920 36.2 8,120 
varvieaaes an ohm guibinied 18.3% 1,289,360 49.8% 3,505,240 en 18.8 6450 47.1 16.170 
a . sie ete ons Cedar Rapids 20.2 16,930 49.1 41,090 
0 r 26.2 59. 36,¢ ‘ oe , 
860 Blo ne 7 16,060 eo ayes Charles City 16.3 2,750 42.4 7,170 
Cairo 12.8 1,990 38.3 5,980 Clint 16.9 6.640 42.9 16.910 
710 Canton 17.9 6,180 46.6 16,090 eneae tn ” , ” - 
Carl ‘ : 3, 35.7 0,65( fe ——" 
conrene-nag ey — vis Rock Island-Moline, Ill. 18.6 34,850 50.0 —«93,780 
Centralia 11.4 5,730 35.9 17,970 h ia 
Cham . ii b 30 9 25 760 71 3 60 880 Des Moines 14.5 26,170 40.1 72,490 
ampaign-Urbana (2 25, ii. : 
tes ts chs ws Dubuque 16.0 8,960 44.1 24,650 
Chicago 19.0 848,150 52.4 2,344,080 i 
640 me: ‘ es Fort Dodge 14.5 5,020 41.3 14,340 
Danville 19.1 13,160 48.9 33,770 > ii : 
SD ¢ e oc Iowa City 26.1 9,520 - 62.9 22,960 
Decatur 19.8 15,890 49.1 39,440 , : 
190 , on a p : Keokuk-Fort Madison 16.0 5,520 43.0 14,880 
es DeKalb 20.7 6,820 51.4 16,920 s 
170 ; ‘ aig ae Page: Marshalltown 15.4 4,340 41.0 11,570 
sa Dixon 18.9 5,530 46.6 13,620 ae ; 
370 cS ’ peers ba a gs = g Mason City 16.3 5,820 44.0 15,680 
Freeport 21.5 7,180 51.5 17,200 : 
040 “ht. on 5 e Muscatine 15.9 4,160 41.3 10,790 
Galesburg 22.8 9,990 52.9 23,180 a na i 
R80 wee on Newton 10.7 2,770 34.0 8,800 
Harrisburg 10.0 2,600 34.8 9,060 
210 Reheenialiie 215 6200 514 14.790 Oskaloosa 11.0 2,150 35.8 6,980 
140 Ka hale 13.0 7300 29.6 23750 Ottumwa 11.8 4,340 38.7 14,200 
480 pata 14.2 5390 33 9 14.280 Sioux City 22.6 18,690 54.8 45,350 
7 Ss wile 15.8 3.940 43.3 10.780 Waterloo 19.3 15,230 50.3 39,710 
, 30 Macomb 20.9 4,710 49.0 11,030 
160 Marion 9.8 3,720 34.2 12,980 RAMSAS ............. 21.8% 327,660 50.4% 756,830 
o Mattoon 16.7 5,440 45.8 14,870 pre 
90 Monmouth 23.0 4,050 51.4 9,040 Arkansas City-Winfield 21.1 6,240 48.3 14,290 
Mount Vernon 10.7 3,010 36.2 10,160 Atchison 20.7 3,490 48.5 8,190 
oe Otiawa-LaSalle-Streator 15.9 17,560 44.3 49,000 
80 Peoria 19.5 38,920 49.7 99,130 
: 9 Quincey 19.8 10,390 47.1 24,730 
" ‘ Rockford 23.3 28,680 59.2 72,850 
a Sp: ingfield 211 22,320 56.4 59,700 
Sterling 19.1 7,370 7.8 18,460 
W. st Frankfort 9.5 3,640 32.9 12,560 
50 
; INDIANA ............ 18.7% 582,910 50.5% 1,572,890 
iV Mc ket 
&') A: derson 16.2 13,350 48.2 39,680 
4‘) B. dford 10.9 2,900 38.4 10,210 
4\) B oomington 22.7 8,680 58.5 22,340 
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Estimated LIFE Audience 
Single Issue 13-Issue Cumulative 


% Coverage Number %Coverage Number 
of of of of 
Population Readers Population Readers 

Chanute 18.3 2,960 44.4 7,200 
Coffeyville-Independence 19.2 7,070 50.0 18,440 
Dodge City 29.6 4,500 65.8 10,000 
E] Dorado 20.2 4,920 48.1 11,690 
Emporia 23.0 4.870 48.5 10,290 
Garden City 21.9 2.500 53.8 6,130 
Great Bend 27.5 6,330 62.8 14,450 
Hutchinson 27.3 11,570 55.3 23,450 
Junction City 29.7 4,510 76.0 11,550 
Lawrence 30.8 8,560 66.2 18,410 
Leavenworth 25.0 8,640 57.3 19,760 
Manhattan 26.2 6,720 60.1 15,380 
Newton 24.0 4,100 55.7 9,520 
Ottawa 15.3 2,470 40.2 6,470 
Parsons 15.4 3,630 39.5 9,280 
Pittsburg 15.6 5,110 41.3 13,520 
Salina 26.0 6,910 64.7 17,220 
Topeka 29.7 25,230 63.6 53,960 
Wichita 21.0 48,050 58.1 102,410 
KENTUCKY........... 10.2% 214,440 34.4% 726,230 
Market 

Bowling Green 10.4 3,210 35.5 10,990 
Frankfort 14.2 2,820 40.1 7,970 
Henderson 12.4 2.810 38.2 8,680 
Hopkinsville 10.3 3,320 33.9 10,910 
Lexington 18.5 14,230 49.2 37,960 
Louisville jo yy 56,390 38.3 169,990 
Madisonville 7.8 2,230 29.5 8,400 
Middlesborough 6.3 2,010 29.8 9,570 
Owensboro 12.8 5,430 39.9 16,940 
Paducah 10.1 3,750 36.3 13,550 
Richmond 12.1 2.760 36.8 8,400 
LOUISIANA.......... 11.6% 225,590 39.6% 767,770 
Market 

Alexandria 11.5 7,630 41.0 27,210 
Bastrop 9.1 2,100 33.2 7,640 
Baton Rouge 17.4 20,510 51.8 61,080 
Bogalusa 8.6 2,330 32.9 8,880 
Bossier City 9.0 2,400 36.1 9,670 
Crowley 10.6 3,410 37.2 12,030 
Houma 9.2 2,710 34.9 10,340 
Lafayette 13.3 5,410 43.4 17,640 
Lake Charles 16.1 10,420 53.3 34,550 
Monroe 11.0 6,140 41.3 22,980 
New Iberia 13.7 3,920 42.8 12,230 
New Orleans 43.7 71,890 43.5 229,030 
Opelousas 8.5 4,440 34.3 17,930 
Ruston 11.6 2,130 38.0 6,950 
Shreveport 14.6 19,240 45.4 60,060 
i ed 24.7% 181,630 64.6% 475,020 
Market 

Augusta-W aterville 23.6 16,170 62.4 42,710 
Bangor 26.8 22,990 69.5 59,710 
Bath 25.8 4,360 67.0 11,320 
Biddeford-Sanford 25.0 18,950 67.2 50,860 
Lewiston 25.1 17,080 68.8 46,780 
Portland 27.9 39,000 70.9 98,990 
MARYLAND.......... 18.6% 330,980 49.3% 876,320 
Market 

Baltimore 18.4 189,020 49.6 508,940 
Cambridge 16.3 3,480 46.3 9,910 


% Coverage Number %Coverage Numbe, 
of of of f 
Population Readers Population Rec ders 

Cumberland 17.6 11,850 52.2 35,070 
Frederick 19.4 9,110 52.2 24 500 
Hagerstown 23.2 13,740 58.8 34,860 
Salisbury 175 5,840 50.2 15,320 
MASSACHUSETTS... .30.7% 1,202,660 74.2% 2,907,550 
Market 
Barnstable 35.6 13,720 83.7 32,230 
Boston 30.9 741,730 74.6 1,790,180 
Brockton 30.9 49,280 68.8 109,920 
Fall River-New Bedford 23.9 76,620 63.1 201,970 
Greenfield 33.2 14,660 77.1 34,020 
Pittsfield 33.6 36,640 80.6 87,990 Fy 
Springfield-Holyoke 34.2 131,770 80.7 311,110 
Worcester 30.1 137,040 73.8 336,220 


MICHIGAN 


Market 
Adrian 


Alpena 

Ann Arbor 
Battle Creek 
Bay City 
Benton Harbor-Niles 
Cadillac 
Detroit 
Escanaba 

Flint 

Grand Rapids 
Holland 
Ironwood 
Jackson 
Kalamazoo 
Lansing 
Marquette 
Menominee 
Midland 
Monroe 

Mount Pleasant 
Muskegon 
Owosso 

Port Huron 
Saginaw 

Sault Ste. Marie 
Traverse City 


MINNESOTA 

Market 

Albert Lea 

Austin 

Brainerd 

Duluth, Minn.- 
Superior, Wis. 

Faribault 

Fergus Falls 

Mankato 

Minneapolis-St. Paul 

Moorhead 

Owatonna 

Red Wing 

Rochester 

St. Cloud 

Winona 
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Estimated LIFE Audience 


Single Issue 


21.7% 1,077,600 


21.0 11,250 
15.3 2,560 
36.5 39,490 
24.1 22,990 
18.1 12,340 
20.5 18,730 
16.3 2,320 
21.7 512,730 
18.1 4,540 
18.7 38,670 
32.3 73,340 
25.1 14,330 
17.4 3,730 
24.5 21,130 
29.9 29,900 
29.8 40,310 
19.2 7,180 
17.0 3,300 
23.7 6,130 
16.5 9,530 
17.4 3,820 
22.1 20,570 
17.8 6,330 
17.5 12,440 
19.5 22,990 
18.5 4,020 
20.9 4,660 


16.5% 386,230 


17.9 4,790 
17.0 5,470 
12.2 2,880 
19.8 40,230 
16.3 4,690 
112 4,440 
19.8 6,000 
19.8 178,170 
13.6 3,190 
16.6 2,760 
16.2 4,140 
27.9 10,600 
11.6 8,420 
18.2 5,690 


13-Issue Cumulative 


55.1% 2,738,830 


51.6 27,610 
47.0 7,850 
81.0 87,680 
60.2 57,390 
49.9 34,000 
54.7 49,880 
48.1 6,830 
55.2 1,304,850 
49.8 12,500 
51.9 107,480 
71.5 162,240 
61.0 34,840 
50.0 10,710 
60.1 51,870 
68.7 68,740 
67.1 90,890 
53.5 19,970 
45.4 8,800 
57.2 14,820 
45.1 25,960 
48.6 10,700 
59.4 55,290 
49.4 17,540 
47.6 33,8380 
51.5 60,760 
54.7 11.860 
56.5 12,590 


44.5% 1,039,660 


44.2 11,850 
45.5 14,600 
38.2 9,010 
51.0 103,720 
42.6 12,25) 
34.9 13,77) 
49.1 14,87!) 
50.7 456,2: 
40.9 9,57 
41.6 6,9( 
41.3 19,58 
66.4 25,23 
36.2 26,28 
46.0 14,40 
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MISSISSIPPI ..... 


Mark 
Bilo» i-Gulfport 


Clarsdale 
Columbus 
Greenville 
Greenwood 
Hattiesburg 
Jackson 
Laurel 
McComb 
Meridian 
Natchez 
Pascagoula 
Tupelo 
Vicksburg 


MISSOURI....... 


Market 

Cape Girardeau 
Columbia 
Fulton 
Hannibal 
Jefferson City 
Joplin 

Kansas City 
Kirksville 
Mexico 
Moberly 
Poplar Bluff 
St. Joseph 

St. Louis 
Sedalia 
Sikeston 
Springfield 


MONTANA ..... 


Market 
Anaconda 
Billings 
Bozeman 
Butte 
Great Falls 
Helena 
Missoula 


NEBRASKA...... 


Market 
Beatrice 

Fr« mont 
Gr.nd Island 
He stings 
Kearny 

Li: coln 

N« folk 

N: -th Platte 
O: aha, Neb.- 


ouncil Bluffs, Ia. 


Scottsbluff 


Estimated LIFE Audience 
13-Issue Cumulative 


Single Issue 


% Coverage 
f 


° 


Population 


8.9% 


16.0 
8.4 


eat 20.6% 


19.8 
20.3 


Number %Co 
of 


Readers 


136,910 


10,030 
3,000 
2,530 
4,280 
3,010 
3,810 

15,080 
4,060 
2,300 
4,900 
2,540 
2,500 
2,590 
3,500 


447,430 


3,740 
9,640 
2,210 
3,820 
4,930 
14,320 
122,780 
2,230 
2,450 
2,240 
1,940 
12,280 
197,170 
3,030 
4,500 
13,530 


107,100 


2,310 
11,280 
4,980 
8,160 
10,800 
5,740 
8,670 


213,660 


4,420 
4,230 
5,690 
4,640 
4,100 
31,180 
3,380 
3,590 


58,880 
5,380 


28,620 


6,430 
10,990 


° 


Population 


33.8% 


50.0 
31.3 
34.4 


verage 
f 


Number 
of 


Readers 


520,280 


31,380 
11,250 
9,250 
16,880 
12,230 
13,640 
47,440 
15,350 
8,820 
18,650 
9,810 
8,960 
9,200 
12,320 


40.4% 1,267,200 


49.5% 


66.0% 


59.2 
76.5 


11,170 
21,900 
6,760 
11,110 
12,920 
39,350 
318,540 
6,430 
7,120 
6,510 
8,670 
35,300 
557,480 
9,010 
16,470 
36,240 


273,310 


7,110 
28,480 
12,100 
24,500 
28,060 
14,280 
21,450 


513,510 


10,670 
10,310 
14,220 
11,950 
9,990 
67.850 
8,590 
9,600 


148,260 
13,510 


82,700 


21,660 
30,900 


has this local impact! 


Estimated LIFE Audience 


13-Issue Cumulative 


%Coverage Number %Coverage Number 
of of of of 
Population Readers Population Readers 
NEW HAMPSHIRE ...28.4% 124,550 70.4% 308,630 
Market 
Berlin 234 6,640 62.4 17,900 
Claremont 27.9 5,850 69.6 14,620 
Concord 31.0 16,190 71.0 37,150 
Dover-Rochester 27.3 11,500 72.2 30,460 
Keene 30.2 9,600 72.5 23,060 
Laconia S147 6,970 75.0 16,499 
Manchester 26.2 34,330 69.1 90,390 
Portsmouth 28.5 16,410 69.0 39,760 
NEW JERSEY......... 25.7% 1,050,340 64.1% 2,615,850 
Market 


Atlantic City 


Bridgeton-Millville 


Long Branch- 
Asbury Park 
Trenton 


NEW MEXICO....... 


Market 
Albuquerque 
Carlsbad 
Clovis 
Hobbs 

Las Cruces 
Roswell 
Santa Fe 


NEW YORK.......... 


Market 


Albany-Schenectady- 


Troy 
Amsterdam 
Auburn 
Batavia 
Binghamton 


Buffalo-Niagara Falls 


Caledonia 
Corning-Hornel 
Cortland 
Elmira 

Geneva 

Glens Falls 


] 


Gloversville-J ohnstown 


Hudson 
Ithaca 
Jamestown 
Kingston 
Newark 
Newburgh 
New York- 


N. E. New Jersey 
Ogdensburg-Massena 


Olean 
Oneida 


20.6 23,390 
19.6 14,640 
23.8 45,190 
31.5 61,350 
17.5% 84,640 
20.9 22,860 
19.0 5,540 
16.2 2,830 
15.4 3,480 
17.0 4,670 
19.3 5,670 
22.1 5,960 


28.0% 3,493,050 


33.2 144,840 
32.8 16,720 
29.4 17,340 
34.3 13,530 
27.5 42,120 
24.7 223,860 
31.7 10,600 
28.5 21,370 
28.6 8,680 
31.0 22,510 
37.5 18,770 
25.8 8,410 
32.9 14,210 
25.7 9,410 
43.7 21,600 
29.8 33,490 
22.3 17,500 
31.4 14,970 
25.2 32,180 
27.2 2,973,030 
21.4 16,870 
28.2 17,960 
29.8 11,430 


58.5 66,410 
49.9 37,360 
61.4 116,280 
75.8 147,450 
53.4% 258,770 
61.1 66,880 
57.7 16,860 
52.0 9,100 
54.3 12,280 
50.1 13,780 
56.3 16,560 
63.2 17,070 


68.0% 8,490,850 


78.9 344,140 
76.0 38,740 
61.8 36,410 
70.1 27,610 
64.5 98,630 
59.5 539,330 
65.7 21,960 
64.4 48,330 
61.7 18,760 
71.6 51,990 
80.2 40,080 
63.4 20,660 
70.3 30,370 
62.2 22,760 
89.5 44,220 
67.4 75,630 
55.5 43,490 
63.7 30,340 
62.3 79,620 
68.2 7,449,840 
53.4 42,000 
62.7 39,860 
63.5 24,310 


Oneonta 
Oswego-Fulton 
Plattsburg 
Poughkeepsie 
Rochester 
Saratoga Springs 
Syracuse 
Utica-Rome 
Watertown 


Estimated LIFE Audience 
13-Issu2 Cumulative 


Single Issue 


% Coverage Number 


of ° 
Population Readers 
30.5 12,970 
25.8 16,340 
21.9 9,390 
28.1 32,830 
38.7 159,800 
24.2 15,230 
33.3 95,680 
28.4 67,850 
31.6 22,250 


NORTH CAROLINA. .13.9% 398,560 


Market 
Albemarle 
Asheville 
Burlington 
Charlotte 
Concord 
Durham 
Elizabeth City 
Fayetteville 
Gastonia 
Goldsboro 
Greensboro-High Point 
Greenville 
Henderson 
Hickory 
Kinston 
Lexington-Thomasville 
Monroe 

New Bern 
Raleigh 
Reidsville 
Rocky Mount 
Salisbury 
Sanford 
Shelby 
Statesville 
Wilmington 
Wilson 
Winston-Salem 


NORTH DAKOTA... 


Market 
Bismarck 
Fargo 
Grand Forks 
Jamestown 
Minot 


Ashland 
Ashtabula-Conneaut 
Athens 
Bellefontaine 
Bowling Green 
Bucyrus 
Cambridge 
Canton 
Chillicothe 
Cincinnati 
Cleveland 
Columbus 
Coshocton 


G0 O0 te 


oe Ce ee 
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-~ 
S 
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_ 
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te 
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11.9 


. 18.4% 


20.8 
25.4 
21.7 
13.9 
20.9 


4,360 
16,260 
9,180 
30,900 
8,140 
12,320 
2,670 
9,970 
10,980 
5,190 
25,820 
5,330 
2,830 
7,560 
4,180 
5,360 
3,210 
6,750 
19,310 
6,040 
9,080 
7,810 
2,460 
6,090 
5,900 
7,920 
4,500 
18,890 


86,060 


4,030 
11,620 
6,610 
2,590 
5,550 


24.2% 1,537,250 


29.0 
27.3 
22.3 
19.8 
19.4 
24.0 
26.1 

17.8 
27.1 

19.1 

22.6 
26.9 
28.9 
21.3 


95,320 
7,120 
14,060 
7,080 
4,820 
11,210 
8,080 
5,490 
61,350 
8,010 
164,690 
321,320 
118,380 
5,250 


°o 


Population 


% Coverage Number 


° 
Readers 


28,120 
37,630 
24,760 
77,060 
326,690 
38,080 
208,250 
167,000 
47,780 


42.3% 1,213,320 


46.8 
49.8 
51.5 


12,540 
45,420 
26,570 
79,860 
22,690 
36,200 

8,600 
30,530 
36,770 
17,190 
72,340 
16,320 

8,640 
21,120 
13,040 
16,860 
10,740 
18,900 
51,760 
19,480 
28,840 
22,860 

7,240 
18,300 
17,350 
24,930 
14,050 
49,580 


46.9% 219,590 


10,550 
27,980 
16,810 

7,330 
13,920 


56.9% 3,609,080 


204,440 
15,540 
35,310 
18,160 
12,410 
26,580 
18,900 
15,080 

138,360 
20,740 

399,350 

717,270 

262,470 
12,440 


Dayton 

Defiance 

Delaware 

East Liverpool-Salem 
Findlay-Tiffin-Fostoria 
Fremont 
Hamilton-Middletown 
Kent 

Lancaster 

Lima 

Lorain-Elyria 
Mansfield 

Marietta 

Marion 

Mount Vernon 
Newark 

New Philadelphia 
Piqua-Troy 
Portsmouth 
Sandusky 

Sidney 

Springfield 

Toledo 

Van Wert 

Wash. Court House 
Wooster 

Youngstown 
Zanesville 


OKLAHOMA....... 
Market 

Ada 
Ardmore 
Bartlesville 
Chickasha 
Duncan 
Durant 

El Reno 
Enid 
Guthrie 
Lawton 
McAlester 
Miami 
Muskogee 
Norman 
Oklahoma City 
Okmulgee 
Ponca City 
Sapulpa 
Seminole 
Shawnee 
Stillwater 
Tulsa 


OREGON........... 
Market 

Albany 
Astoria 

Bend 
Corvallis 
Eugene 
Klamath Falls 
Medford 
Pendleton 
Portland 
Salem 


Estimated LIFE Audience 
13-Issue Cumulatiy,| 


Single Issue 


Lae” sa or aed Leiae ae Number 


° ° 
Population Readers 


31.2 
18.0 
20.9 
17.6 
26.9 
26.3 
25.3 
23.1 


14.1 
23.2 
16.6 
25.6 
21.6 
18.9 
20.6 
18.4 
21.0 
18.3 


113,660 
3,650 
5,040 

13,780 
20,760 
9,060 
29,210 
11,790 
8,830 
16,920 
25,940 
18,970 
7,150 
8,830 
6,060 
11,780 
12,060 
14,420 
8,370 
13,920 
5,050 
25,730 
90,750 
3,730 
2,800 
9,840 
77,290 
10,490 


14.8% 240,940 


20.0% 244,720 


5,920 
5,730 
2,800 
6,520 
21,440 
6,190 
9,680 
6,090 
121,140 
18,590 


Across the nation, only LIFE 


° 


Population Readers 


68.3 
49.0 


52.3% 
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117,300 


104,270 
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24% 1930 ; PER 
‘ } 950 Mark 
1 2,340 Alie 


37,700 0B Alt 
45,430 F Ber 


20,4308) Bra 
67,110B) But 
27,180 F Che 


20,150 V 
42,8308 Du 
67,200 F Eri 
48,110 F 

17,050 Ind 
22,220 F Jot 
15,350 La! 
29,760 Lel 
29,800 F Le 
31,240 Lo 


27,470 Me 
29,800 F Oi 
11,830 Ph 


58,910 Pi 


204,950 Po 


9,560 Re 
7,930 Se 
23,730 SI 


207,450 St 


28,020 U 


694,540 F y 


8,440 
12,220. 
14,590 
10,170 
10,030 
7,570 
7,700 
18,840 | 
6,590 | 
21,300 7 
11,170 |% 
9,110 | 
20,260 

18,240 


amy z= 5 


. i!) he to ta) 


a DUR Ab Reese 


13,520 
16,260 
11,720 
11,020 
12,770 
16,350 


16,639 
15,599 
8,319 
14,92) 
55,120 
18,03:) 
25,051) 
16,26: 


48,95) 


rE has this local impact! 


ice Estimated LIFE Audience Estimated LIFE Audience 
mulatiye Single Issue 13-Issue Cumulative. Single Issue 13-Issue Cumulative 
Yumber % Coverage Number % Coverage Number % Coverage Number %Coverage Number 
oF ° of of of ° of of ° 
mea ders Population Readers Population Readers Population Readers Population Readers 
 - PENNSYLVANIA..... 23.3% 2,011,390 56.8% 4,912,090 Cleveland 9.6 2,160 34.0 7,680 
9,950 FF orke Clarksville 7.9 2,570 30.4 9,890 
12,340 Alientown-Bethlehem 27.8 100,840 65.2 236,550 Columbia 9.4 2,770 32.7 9,650 
37,70) Altoona 20.4 23,290 53.5 60,930 Dyersburg 8.1 1,970 29.2 7,070 
45,43) Berwick-Bloomsburg 22.7 9,920 55.7 24,360 Elizabethton 10.4 3,060 38.9 11,390 
20,430 F) Bradford 28.9 13,130 66.0 29,960 Jackson 10.4 4,650 36.5 16,300 
67,110 Butler 20.7 16,270 50.4 39,640 . Johnson City 14.1 6,250 43.0 19,020 
27,18) F) Chambersburg- Knoxville 13.7 33,450 40.9 99,810 
20,150 Waynesboro 25.0 15,400 58.9 36,270 Memphis 10.4 38,620 35.7 132,520 
42.83) DuBois 16.3 11,030 43.7 29,500 Morristown 9.8 1,700 33.1 5,760 
67,200 F Erie 27.7 49,880 68.1 122,780 Murfreesboro 10.7 3,240 33.3 10,050 
48,110 F Harrisburg 29.8 72,450 68.8 167,130 Nashville 15.6 38,310 43.9 107,490 
17,050 Indiana 17.6 10,720 44.6 27,190 
22,220 Johnstown 17.3 39,970 47.9 110,590 
5,350 |) Lancaster 28.5 54.160 638 121.500 — Lekittarceuienend 15.6% 885,410 45.9% 2,603,600 
29,76) F Lebanon 26.6 17,530 61.9 40,830 ak . 
29,800 | Lewiston 21.5 7,410 57.1 19,650 —" a aan rae ae 
31,240 F Lock Haven 21.1 6,170 51.4 15,070 ol on 
7 a Beet pet Amarillo 18.9 12,390 651.1 33,390 
(4,470 Meadville 22.4 14,480 56.8 36,520 a 
9.800 nego ate ars e Austin 22.1 26,870 58.6 71,200 
Oil City 22.0 11,720 55.6 29,600 z < 
1.830 a ; : Beaumont-Port Arthur 18.3 26,630 52.6 76,470 
Philadelphia 24.2 743,150 59.4 1,826,020 Bie Sori 13.7 2650 46.2 8910 
8,910 F Pittsburgh 22.0 420,590 52.1 998,130 a eng ' 
4.950 cville-She . 70 9 orge! 19.5 4,350 54.6 12,170 
5) Pottsville-Shenandoah 16.9 27,800 46.4 76,260 ' , - 
95 : Bs ; Brownsville-Harlingen 13.2 11,3840 44.0 37,730 
9,560 Reading 31.6 67,720 71.1 152,130 Disianieead 14.2 3070 42.8 9 250 
7,930 F Scranton 15.8 33,630 45.4 96,410 sauce ona 5740 64.0 15 S00 
3,730 Shamokin-Sunbury 20.2 19,290 51.6 49,230 = : ‘ ; py : 
7 450 7 a Te © © lod 92 2 Cleburne 12:3 2,920 35.4 8,400 
‘, State College 31.3 16,250 70.4 36,560 oa 
8 09 ay eae ei = on Corpus Christi 16.8 19,770 52.3 61,570 
020 Uniontown-Connellsville 17.0 25,730 49.8 75,270 Consiann 13.1 3860 40.3 11.850 
Warren 25.5 8,940 60.5 21,220 re ’ 1 = 
‘thos-Barre-Haz : Dallas 22.6 107,170 55.1 261,650 
Wilkes-Barre-Hazleton 15.6 50,340 45.3 145,840 - ‘ 
5 neal ; ; : Del Rio 13.5 1,570 43.0 4,990 
Williamsport 26.9 22,450 60.9 50,790 raga p 
4,540 en 33.0 54.830 75.4 125 180 Denton 15.5 4,850 43.6 13,610 
— a i ” : El] Paso 17.6 25,110 53.8 76,720 
3,440 Fort Worth 14.4 40,000 43.1 119,910 
220 | Gainesville 11.6 1,890 38.5 6,270 
159) | RHODE ISLAND..... 26.2% 171,900 69.8% 457,460 Gebveston 16.4 14,170 51.6 44,650 
),170 asa ; - " ‘ Greenville 13.4 4,300 41.2 13,190 
,030 Newport 35.4 16,070 85.7 38,910 Houston 21.2 129,800 61.6 376,770 
570 Prov idence . 25.2 143,950 68.1 388,610 Kingsville 15.6 2,430 47.2 7,370 
700 W esterly-Kensington 30.9 11,880 ‘ 7.8 29,950 Lamesa 11.9 1 610 37.1 5 010 
840 Laredo 11.6 4,560 42.1 16,560 
090 Longview 15.3 6,910 47.9 21,610 
300 SOUTH CAROLINA. .12.6% 186,810 41.7% 616,130 Lubbock 16.5 12,370 48.4 36,320 
,170 Market Lufkin 10.0 2,660 36.0 9,550 
110 |) Anderson 12.2 7,870 41.9 26,960 Marshall 11.5 3,950 38.3 13,120 
260 |, Charleston 16.4 19,200 53.1 61,150 McAllen-Edinburg 12.4 13,560 40.1 43,900 
249 |) Columbia 18.1 19,350 52.1 55,750 McKinney 14.2 4,380 39.2 12,060 
300 |) Florence 11.3 6,150 38.7 21,040 Midland 26.0 4,810 71.2 13,180 
520 Greenville 17.2 20,880 50.9 61,920 Nacogdoches 10.3 2,240 34.4 7,510 
260 |} Greenwood 14.0 4,220 43.4 13,110 New Braunfels 13.5 1,610 40.8 4,850 
720 ; Orangeburg 10.8 6110 37.7 17,810 Odessa 14.9 4,540 51.1 15,600 
020 | Rock Hill — 6,530 42.5 21,560 Orange 13.8 4,050 47.6 13,950 
770 i Spartanburg 13.9 14,710 45.6 48,380 Palestine 12.2 2,810 38.0 8,770 
350 j Sumter 112 4,450 37.8 14,960 Pampa 21.0 3,760 58.1 10,400 
270 & Paris 12.3 4,000 38.9 12,200 
i Plainview 16.8 3,480 45.5 9,410 
SOUTH DAKOTA..... 18.1% 90,700 46.3% 231,510 
3 Morket 
19 |) Aberdeen 18.7 4,770 47.1 12,020 
; ron 17.9 2,970 48.1 7,990 
30 Mitchell iy 2,280 48.6 6,270 
9) | Rapid City 19.5 5,120 54.2 14,200 
10 & Sioux Falls 25.7 14,340 59.2 33,110 
21) : Watertown 16.8 2,460 43.9 6,410 
3) 
P | TEROGRSSES .......... 10.7% 256,330 35.7% 853,370 
‘ Morket 
At Bristol 15.2 16,070 46.9 49,510 
5 Cnattanooga 15.0 27,410 45.3 82,890 


San Angelo 
San Antonio 


Sherman-Denison 


Snyder 
Sweetwater 
Temple 
Terrell 
Texarkana 
Tyler 
Vernon 
Victoria 

W aco 
Waxahachie 
Wichita Falls 


Market 

Logan 

Ogden 

Provo 

Salt Lake City 


VERMONT...... 


Market 

Barre 
Brattleboro 
Burlington 
Rutland 


VIRGINIA....... 


Market 
Charlottesville 
Danville 
Fredericksburg 
Harrisonburg 
Lynchburg 
Martinsville 
Newport News 


Norfolk-Portsmouth 


Petersburg 
Richmond 
Roanoke 


Staunton- Waynesboro 


Suffolk 
Winchester 


Market 


Aberdeen-Hoquiam 


Bellingham 
sremerton 
Everett 
Kennewick 
Longview 
Olympia 
Pasco 
Port Angeles 
Pullman 
Seattle 
Spokane 
Tacoma 
Walla Walla 


% Coverage 


WASHINGTON 


Single Issue 


of 


Population Sentiee 
15.4 6,760 
14.5 54,170 
17.0 9,020 

8.4 1,400 
12.5 1,810 
13.9 7,750 
10.5 2,430 
10.9 7,510 
16.0 8,800 
13.9 2,100 
11.6 2,660 
17.8 17,370 
13.3 4,510 
18.1 13,450 
20.4% 103,890 
21.7 5,350 
21.0 13,160 
16.2 9,550 
24.8 51,730 
28.5% 86,720 
29.7 10,220 
34.2 8,070 
28.0 13,850 
28.0 10,560 


17.9% 429,730 


26.1 10,250 
14.9 10,760 
17.4 3,090 
17.0 5,670 
19.5 11,260 
15.0 5,100 
18.0 11,120 
19.3 60,910 
19.2 7,770 
21.3 55,510 
21.5 21,930 
19.3 9,450 
13.0 3,630 
18.2 4,260 


20.8% 396,770 


20.1 8,580 
19.6 10,330 
20.7 12,320 
16.5 14,680 
21.5 8,630 
17.0 7,000 
20.3 7,240 

7.2 1,870 
18.2 3,700 
32.0 8,200 
24.5 147,170 
13.8 24,800 
19.5 44,120 
24.1 7,880 


of 


46.8 
42.5 
47.6 
31.3 
42.1 
43.6 
33.0 
38.5 
45.0 


52.9% 


52.6 
57.8 
46.9 
60.5 


66.1% 


68.9 
72.8 
68.5 
67.0 


Across the nation, only LIFE has this local impact! 


Estimated LIFE Audience 
13-Issue Cumulative 
wr saad % Coverage Number 


of 


Population Readers 


20,500 
159,050 
25,280 
5,230 
6,110 
24,350 
7,620 
26,640 
24,730 
6,340 
8,910 
47,200 
12,880 
538,840 


269,060 


12,930 
36,330 
27,720 
126,460 


201,010 


23,710 
17,190 
33,900 


25,270 


48.1% 1,157,640 


mudd SIP mH ft stom 


ewWOoUUUOOr Ole OLR 
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170,690 
21,410 
137,250 
55,670 
25,020 
10,370 
11,460 


53.6% 1,022,900 


54.8 
49.2 
56.9 
46.0 
61.6 
49.3 
53.9 
58.4 
49.8 
67.0 
60.6 
49.6 
51.5 
58.0 


23,390 
25,970 
33,770 
40,870 
24,690 
20,260 
19,240 
6,370 
10,110 
17,160 
364,410 
89,310 
116,760 
18,980 


Estimated LIFE Audience 


Single Issue 


Sugulation Rendon 

Wenatchee 22.9 7,090 
Yakima 17.0 17,770 
WEST VIRGINIA..... 13.9% 199,340 
Market 

Beckley 11.0 7,210 
Bluefield 16.1 8,700 
Charleston 16.1 36,790 
Clarksburg 17.0 10,800 
Fairmont 17.3 9,170 
Huntington, W. Va.- 

Ashland, Ky. 14.6 26,260 
Martinsburg 16.9 3,830 
Morgantown 17.8 8,000 
Parkersburg 15.7 7,830 
Wheeling, W. Va.- 

Steubenville, O. 15.2 40,690 
WISCONSIN ......... 19.0% 510,970 
Market 
Appleton 20.7 12,970 
Ashland 14.3 2,160 
Beloit-Janesville 23.0 16,800 
Eau Claire- 

Chippewa Falls 17.8 13,320 
Fond du Lae 20.9 11,280 
Green Bay 20.2 15,340 
Kenosha 17.4 10,530 
La Crosse 21.7 11,450 
Madison 28.8 38,660 
Manitowoc 20.1 10,530 
Marinette 15.3 4,210 
Milwaukee 19.5 135,860 
Oshkosh 24.9 18,010 
Racine 24.9 21,780 
Sheboygan 26.2 16,690 
Stevens Point 15.4 4,100 
Watertown-Beaver Dam 17.9 14,450 
Waukesha 20.8 14,140 
Wausau 16.8 10,300 
Wis. Rapids-Marshfield 18.0 6,930 
WYOMING.......... 22.4% 49,820 
Market 
Casper 24.2 6,000 
Cheyenne 23.4 8,920 
Laramie 26.6 3,990 
Rock Springs 20.9 3,510 
Sheridan 23.7 3,680 


13-Issue Cumulative F 
% Coane "wal % Cone Num ver 


° 


Population Reac ars 


55.2 
46.0 


42.7% 612.649 


49.1% 1,324,060 


50.1 
42.1 
58.6 


60.1% 


71.9 
66.5 
69.1 
58.0 
58.5 


9 Rockefeller Plaza, New York 20, N. Y. 


° 


17,060 
48 150 


26.070 
24,870 
107.400 
31,810 
26,970 


78,950 
11,340 
23,330 
22,180 


122,570 


31,380 
6,350 
42,920 


36,190 
27,440 
40,110 
30,760 
29,050 
89,310 
26,240 
12,330 

356,370 
41,140 
54,580 
37,590 
11,260 
35,100 
33,600 
28,040 
17,910 
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tentials against reported travel time 
that his salesman was spending 15% 
of his time in cities that produced 
75% of his business, and 85% of his 
time in the “thin” and “dead” areas 
which were good for only 25% of his 
volume. 


14, Determining Weighted 
Sales Potential 


The “% of U.S.A. Potential” is a 
weighted figure (5 points E. B. I, 3 
points retail sales, 2 points popula- 
tion) which has been found satisfac- 
tory by the majority of manufacturers 
who supply articles which might be 
labelled “comfort” or “luxury” items. 
To those who make low-priced mass- 
consumption articles, the factors of 
total population and retail sales vol- 
ume in specific store categories take 
on added importance. A large food 
company, for example, assigns 4 points 
to population, 4 points to food store 
sales, and only 2 points to Effective 
Buying Income. The U. S. A. per- 
centages which are not shown in the 
Survey (store categories) may be 
computed by the subscriber or are 
available through special arrangement 
from Econometric Institute and Inter- 


national Business Machines Corpora- 
tion. 


15. Allocating Media 
Against Potentials 


An executive of C. J. La Roche 
Company told SM, “without the Sur- 
vey I would not be able to do a com- 
petent and adequate job of media rec- 
ommendation. I am using it right now, 
for example, to get sales potentials of 
certain states. I will then choose the 
100 best cities in those states and de- 
termine whether or not the media al- 
location is proportional to sales poten- 
tial in each of the cities.” 

At Foote, Cone and Belding officials 
took from the Survey the counties 
most important in drug sales. Then, 
using other data they chose from these 
counties those showing the greatest 
frequency of the common cold. Ad- 
vertising was then planned to give 
greatest concentration in those areas 
where greatest overall potential was 
combined with the special interests of 
that particular client. 


16. Selective Distribution 


A leading Chicago appliance manu- 
facturer made effective use of the Sur- 


vey as a tool for streamlining the Thor 
dealer outlets from 20,000 down to 
7,000. He found that the average 
dealer had too thin a market, that he 
could not expect the “push” he wanted 
unless the dealer had a bigger goal to 
shoot at. Fewer dealers, each making 
a really satisfactory profit, will sell 
more Thor appliances. 


17. Applying Pressure 
Where Most Needed 


Colgate-Palmolive-Peet is a large 
user of so-called “national” media and 
has only a modicum of control over 
the territorial distribution of such ex- 
penditures. They use local media to 
buttress the “national” campaigns. For 
each of their products potential maps 
have been developed from Survey fig- 
ures, supplemented with certain fac- 
tors of their own. The potential is 
compared with actual sales, and local 
appropriations are predicated largely - 
on the comparisons. 

Sometimes a company prepares 
these comparisons; in some the com- 
pany turns area sales figures over to 
their advertising agencies for com- 
parison with SM’s Survey potentials, 
and special advertising is appropri- 
ated to fill in the gaps. 


OF THE FASTEST GROWING 
MARKET EAST OF THE ROCKIES 


PALM BEACH 
LORIDA 


' 


SOUTH FLORIDA's vigorous growth is at- 


tested by new highs in construction activity, new gains 
in booming winter business, spectacular rises in summer 
tourist trade . . . what a market for television adver- 
tisers! 


SOUTH FLORIDA's permanent market of 
nearly three-fourths million year-‘round residents is 
blanketed by WTVJ—from West Palm Beach to the 
Florida Keys. 


SOUTH FLORIDA is the show window of 


the world! The Greater Miami area now entertains 
more than a million visitors each year. Reach this 
magic, year-round market over WTVJ, a full-time 
television station——from 9 a.m. to 1 a.m. every day! 


Represented by Free & Peters 
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Tops all other magazines with 


HOW RETAILERS SUPPORTED MAGAZINE ADVERTISING 
WITH NEWSPAPER LINAGE IN 1950 

pe ebéheesveneseenens 42,891,061 

TTT CCT TTT eT Cre TT 20,247,520 

Fedex enes oe nenneae 1,851,468 

errr TT TTC ee Te Te 1,548,314 

OS 266 bet hws oe 6 Hao SOO RETKEED EEE OOH EERE A OS 1,080,364 


WOMAN'S HOME COMPANION..... 


Compiled by the Advertising Checking Bureau, Inc., by checking EVERY daily and Sunday News- 
paper in the country — 1,748 of them in 1,393 principal shopping areas. 


644,001 


This report shows the number of lines of news- 
paper advertising placed by retailers, tying in 
with products as advertised in certain magazines. 
No national advertising is included; only adver- 


tising appearing over a dealer’s name is counted. 


This is strictly a record of the Dealer’s Choice, 
for advertisers are interested only in how re- 


tailers support their magazine advertising. Re- 


tailers evidence this support by mentioning as 
a sales feature in their own advertising the 
” 


words, “As advertised in _.______________- . 


or by using a magazine’s media symbol. 


When a dealer spends his own money you can 


be sure he is going to support only those maga- 


zine names and symbols which he knows will 


help him sell. 


Ia ll a rer ei 
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rates first with retailers! 


42,891,061 lines of retail tie-in advertising! 


- year, retailers placed 42,891,061 lines of newspaper advertis- 
ing tying in with products as advertised in GOOD HOUSEKEEPING. 


Retailers thus identify themselves with merchandise advertised in 
GOOD HOUSEKEEPING because they know it’s a proved method of 
increasing sales. And they thereby multiply the selling power of every 
line of advertising placed in GOOD HOUSEKEEPING. | 


If your magazine advertising isn’t being multiplied many times over at 


the retail level, let us tell you more about GOOD HOUSEKEEPING. 


Women know—the product 
that has it, earns it 


proof again 


GOOD HOUSEKEEPING «set: goons 


35¢ per THE HOMEMAKERS’ BUREAU OF STANDARDS 9,971,000 
copy 57th Street at 8th Avenue, New York 19, N. Y. readership 
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The full effect of magazine and net- 
work radio and TV cannot be realized 
unless the company does a bang-up 
job of merchandising its campaigns to 
its own salesmen, wholesalers and 
dealers. To do this the “national” must 
be made “local”; through breaking 
grand-total figures down to states, 
counties, cities. A distributor may be 
yelling for more help. The company 
or its agency uses the Survey to get 
data on population, families, sales or 
income for the distributor’s territory, 
then takes the circulation in the area 
of magazines used (or the local radio 
outlets of the network program) and 
sets those down against the distribu- 
tors market. The cold figures may 


esmen's Cases That 


guTwear 
TEATHER 


stol! 


IT’S 
AMAZING 


Tufide ... 
Guaranteed 5 Years! 


You'll be amazed, 
TUFIDE Jooks like leather.. 


tional guarantee for 5 long years. 
Used by Leading Businesses! 


too, when you see that 
- feels like leather 
. yet outwears the best Jeathers 5 to 1. You'll 
cut your business case costs as much as 50%! 
In fact, only TUFIDE gives you an uncondi- 


Almost a million TUFIDE cases in use, including | 
' 


the salesmen of these leading business firms: 


Allis Chalmers Co, Telechron Co, 

B. F. Goodrich Co, Visking Corp, 

Acme Steel Corp, Silk 
General Motors, Oldsmobile 


Your dealer has a full selection of Priced From 
‘TUFIDE business cases and matching 
luggage. TUFIDE can also be spe- 
cially designed and made-to-order to 
fit every business or sales need. 


fe, FOR FREE FACTS ON TUFIDE! 
aa 
ODUCTS, Dept: A i. 
breortg Bivd., Chicago 7, bares 
1401 FREE facts on TUFI 


Please send me chant obligation. 


Business Cases, W! 


Name. 


eal-S 
White Sewing Machine Co. 


$592 


show the company to be doing a 
bang-up job or they may indicate that 
the distributor has a justifiable gripe. 
At any rate he is given facts. 


18. Breakdowns By 
Metropolitan Areas 


A Chicago agency head says, “We 
use $.B.P. on every account, not only 
for market selection but also for media 
buying purposes. We break down the 
media by Metropolitan County Areas 

. Survey data serves as a bridge to 
connect three islands: (a) media (b) 
the sales department (c) the advertis- 
ing department. All are wound up in 
the same ball of wax. . . . We have to 
buy media at a price that involves 
population and families. We must 
know the market is there, if the people 
are there at the price, and if the sales 
department is willing to take it at the 
price. 


19. Deciding on New Branches 


The Miles Shoe Company reports 
that the Survey is used both by the 
Sales Department and the Real Estate 
Department to determine whether or 
not a town warrants a Miles store. 

The United States Rubber Com- 
pany uses the Survey often in the 
planning of locations for new plants 
or distribution branches, in addition 
to choosing distributors according to 
a logical pattern. 


20. Best Type Of Media? 


At the C. J. La Roche Company a 
client wished to determine which type 
of media would be best for him. “They 
wanted to know whether sales of their 
line—a quality product—were concen- 
trated in large cities or distributed 
proportionately and not-concentrated. 
We found in the store-type data that 
sales were proportional to city size, 
not concentrated. This information led 
to the decision to use magazines.” 


21. Cooperative Advertising 


Potentials arrived at by applying 
Survey data are used by many com- 
panies to determine the amount of co- 
operative advertising for dealers. 

aie af° ' | ig 

22. Food Business Quotas 


Many companies develop their own 
potentials from Survey data instead of 
using the “% of U.S.A. Potential” col- 
umn. At Kraft Foods Company, for 
example, a department head reports, 
“We use SM’s figures, weighted Food 
Store Sales 5 points, Effective Buying 
Income 3 points, Population 2 points.” 

Media decisions for Reid and Mur- 
dock are based upon detailed maps 
which show counties in green where 


food sales are above average in dof 


lars, blue 65% to 99% of average, rei 
and brown, below average. 
counties, families spend upwards of 


In top P 


$1000 annually for food, in poor one; 3 


less than $300. 


23. To Land New 
Agency Accounts 


Many advertising agency officer 


told SM researchers that Survey dats f 


was used in all presentations designed 
to get new agency accounts. “Demon. 
strates that we are sound in our ap. 
proach to markets and media,” one 
man said. Another reported landing , 
big drug account with the aid of a 
presentation which broke the U.S.A. 
market down into the leading and 
most responsive drug purchasing 
areas, and a careful selection of media 
concentrated in those areas. 


24. Checking Against 
Media-Supplied Figures 


A Kenyon & Eckhardt executive 
says that “media figures are almost al- 
ways checked against the Survey.” 
while another agency executive with 
25 years of media-buying experience 
reports, “One of the greatest aids to 


intelligent space buying developed 


during my time is the Survey of Buy- 
ing Power. Today nearly all of the im- 
portant newspapers and magazines 
use Survey data in their presentations 
and so we have two solid standardized 
sources quoted in the data supplied 
by media, those being the Audit Bu- 
reau of Circulations and the Survey. 


25. Life Insurance 


An official of The New York Life 
Insurance Company writes, “To deter- 
mine a goal, we have taken the terri- 
tory 
down by counties, 
company’s actual paid business in each 
county and what we believe would be 
the potential share on the basis of our 


of each branch office, broken 
have shown ourf 


aA 
\ 
4 
‘ 
< 
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share of the national business of the 
billion-dollar ordinary life companies 
after applying your county buying 
power factor.” 

At the Equitable Life Assurance So- 
ciety the Survey is used in the alloca- 


tion of territory to two or more agen- § 
when § 


cies within a state. “Further, 
field offices have been shifted, Survey 
figures are compared with actual sales 
figures to judge the results of the shift. 
Survey data also is used extensively to 
locate new unit offices.” 

Other frequent Survey uses in the 
insurance field include studies of in- 
come and growth factors to determine 
the worthwhileness of proposed build- 
ing ventures or the issuance or pul- 
chase of mortgages. 
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oped fn radio that’s important... 

Buy-& for two decisive reasons: 
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lized F of local-station promotion, local- 
4 | station merchandising, local-station 
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ABC RADIO offers the best local coverage - 


in America’s best markets—the markets 
where 68.5% of the nation’s products are sold. 
That local coverage makes ABC RADIO the 


most efficient buy in network radio. 


| A B ¥ RADIO American Broadcasting omnia’ 
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GEOGRAPHIC 
DIVISION 


AND STATE 


New England 
Maine = 
New Hampshire. 
Vermont... 
Massachusetts 
Rhode Island 
Connecticut 


Middle Atlantic 
New York 
New Jersey 
Pennsylvania 


East North Central 
Ohio 
Indiana 
Illinois 
Michigan... . 
Wisconsin 


West North Central. 


Minnesota 
lowa 
Missouri. . 
North Dakota 
South Dakota 
Nebraska. . . 
Kansas 


South Atlantic... .. 
Delaware 
Maryland 


Dist. of Columbia. 


Virginia 

West Virginia 
North Carolina 
South Carolina 
Georgia 
Florida. . 


East South Central 
Kentucky. . 
Tennessee... 
Alabama 
Mississippi... . 


West South Central. 


Arkansas...... 
Louisiana. ... 
Oklahoma 
Texas. . 


Nevada........ 


err 
Washington...... 
Oregon......... 
California 


GROCERY STORES 


U. S. TOTAL.. 


— 


FOOD GROUP 


Without With 
Fresh Fresh 
Meat Meat 


4,026 ,835/20,743, 288 


337,671, 1,474,829 
47,448] 147,628 
24,905, 99,535 
15,305) 65,121 

163,172} 697,830 
21,897) 124,087 
64,944] 340,628 


,258,158) 3,683,116 
785,164) 1,602,017 
181,309} 654,708 
291,685) 1,426,391 


612,827) 4,623,181 
135,506) 1,227,628 
39,475, 632,814 
228,456) 1,269,582 
124,189, 1,036,653 
85,201, 456,504 


272,778, 1,985,153 
107,544) 363,488 
45,588} 371,042 
52,557, 583,926 
22,931, 65,497 
13,956, 83,089 
17,024} 200,435 
13,178} 317,676 


420,624) 2,594,822 
6,517 49,022 
35,529) 346,445 
7,418} 170,832 


67,578; 393,592 
44,689) 243,509 
109,721; 348,304 


49,591| 213,452 
67,191| 375,749 
32,390, 453,917 


289,178] 1,142,255 
58,314| 316,233 
81,003) 350,305 


90,433, 304,820 
59,428] 170,897 
| 


1,933,903 

42,563) 174,398 

81,054/ 248,173 

21,738] 310,841 

139,738] 1,200,491 
| 


78,786 794,233 
18,479, 94,442 
12,447; 90,470 
4,550 51,056 
11,167, 218,193 
10,894, 83,485 
10,712) 123,951 
7,330, 98,585 
3,207, 34,051 


471,720, 2,511,796] 1,295,638 
177,500 
115,543 
340,305' 1,886,362" 1,002,595 


91,786, 351,799 
39,629) 273,635 


Eating 
and 


Drinking 


Places 


110,683,324 


675,495 
35,047 
29,399 
16,154 

385,728 
59,089 

150,078 


2,878,455] 107,582 
1,672,582 
465,242 
740,631 


2,499,583 
624,786 
255,571 
838, 381 
446 ,802 
334 , 043) 


933 , 536 
229,678 
165,595 
256 , 832 
49,923 
42,296 
91,505 
97,707 


974,147 
20,174 


358,615 
113,998 
114,849 
83,515 
46 , 253 


671,611 


48 ,520 


140,901 


94,816 
387,374 


396, 244 
67,646 
47,196 
30,028) 
89,485 


38,011 


57,488 
39,589 


26,801 


GENERAL MERCHANDISE 


MEN’S & BOYS’ 


10,644, 747)2. 823, 869/2, 506,741 


Distribution and Service Census Statistics—1948 
1948 Retail Sales—In Thousands of Dollars 


APPAREL GROUP 
aver! |Women’s| 
eo oer | Ready- | 
Clothing |Furnish’gs| Clothing | to-Wear 
Stores | Stores 


| 556,051 1 ,791,.317/3,305, 162/1, 467,307 


258 , 502 
16,892 
9,894 
5,917 
140,868 
28,450 
56,481 
} 


899,300 
524,763) 
113,329 
261,217 


668,098 
136,495| 
89, 762| 
218,861 
150, 102 
72,878 


259,805 
53,879 
45,879 
86, 309) 
11,237) 
11,725) 
23,633| 
27,143 


387,525 
10,552 


39,671 


42,822, 
50,203 


32,641 
58,868 
30,282 
45,555 
76,931 


ss1,oi01 
42,929 
28,806 
280,181 


FURNITURE, FURNISH’Gs 
APPLIANCE GRoup 

| House- 

Furni- hold 
ture (Appliance Radi 
Stores | Stores Stores 


| j 
3,427,168'2,159,302) 384,05) 


203,614 135,176 23.5 & 
14,422) 15,162 62 
10,526, 10,981 1.3% 

6,390 6,240 rc 

102,795 59,366) 13,34 
20,949) 10,345 1,589 
48,532} 33,082) 6.14 


686,245] 459,132 189,34 
324,818) 216,702} 128,975 
102,571} 90,564 33,915 
258,856] 151,866 26.503 


652,463] 448,423) 67, 364 
185,583) 109,214! 14,82 
99,877; 59,685 4,433 
187,353) 123,510} 33,188 
116,709) 99,521) 9,113 
62,941) 56,493) 5,812 


314,430) 242,276) 11,59 
62,020; 40,880 2,781 
59,781; 44,144 3,601 
95,243) 61,339) 3,083 
10,532} 11,146 434 
12,563) 12,044 421 
34,051) 26,895 44s 
40,240| 45,828 849 


468,091) 235,807) 29,334 
9,654 8,379 2,128 
44,242) 27,518 6,345 


11,318) 10,013] 698 
13,754) 12,437 450 

6,974 6,177 409 
31,335) 24,119 880 
12,939} 9,032 81 
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The Shoe Market, 19,551 Retail Shoe Stores in U. S., did an annual 
volume of business amounting to $1'% billion in 1948, according to the latest U. S. 
Census reports. Department Stores account for $% billion, all other outlets 
nearly $4% billion making an industry total of $2% billion. 
Of the estimated 13 thousand Independent Shoe Stores in U. S., Boot and Shoe 
Recorder’s circulation list shows 11,273 Stores as paid subscribers, nearly 
95 per cent coverage of this great market. It shows too, 439 Shoe Chain Store Buying 
Headquarters operating from 5 to 6 thousand stores and 1,262 Department 
Stores, 184 of which operate 784 affiliates; another better than 90 per cent coverage. 
Because of its remarkable renewal percentage of 78.17 (ABC 12/31/50) any product 
saleable to shoe outlets is worthy of consistent advertising in Boot and Shoe Recorder, the 


greatest business publication of the shoe industry. Each year it carries 
more than twice the amount of 


BOOT and SHOE advertising space than that carried by 
ef the two other retail shoe publications 


eCcor 


A CHILTON © PUBLICATION 
MAY 10, 1951 


combined. 


100 EAST 42ND ST., NEW YORK 17, N. Y. 
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Distribution and Service Census Statistics—1948 


_ 1948 Retail Sales—In Thousands of Dollars 


AUTOMOTIVE LUMBER, BUILDING, HARDWARE DRUG AND PRO- 


OTHER RETAIL STORES 
GEOGRAPHIC __ Group 7 oe ee Riantanlll _ eee Coes a eee 
Motor | DRUG STORES - | -_ 
DIVISION | Vehicle | Tire, | Farm | With- Fuel, | Hay, | Farm, | | Cigar 
Dealers | Battery, | Gasoline Building | Hard- | Equip- With | out /|Proprie-~ Fuel Oil | Grain, | Garden Stores 
AND STATE (new and | Accessory} Service | Lumber | Materials} ware ment Foun- | Foun- | tary “| Liquor | and Ice Feed | Supplies | Jewelry | and 


used) | Dealers | Stations | Yards | Dealers | Stores | Dealers tain | tain | Stores} Stores | Dealers | Stores Stores | Stores | Stands 


U. S. TOTAL..|15,952,781|1, 359, 596]6,483,301]4,286,350| 840, 700|2,493,669\2, 386, 172|2, 797, 225/881 238/334, 768]2, 579, 507|2, 424, 3972, 790,333) 356 , 526/1, 224, 878/535, 255 


ae mda: Bales wieieeRe 


R New England......| 906,420) 67,193] 372,003] 226,557) 53,176) 154,684) 40,445] 212,109) 17,773) 39,273] 226,021} 356,216) 200,598 6,740; 79,803) 54,976 
4 Maine..... - 89,046 7,396] 41,294) 16,418 5,343) 15,635) 14,272] 14,364) 1,534) 3,499] 21,517] 30,159) 31,884 2,364 7,080) 2,366 
New Hampshire. 51,673 3,278] 22,629) 12,056 1,949; 15,619 3,024 9,875 675; 2,917] 13,840] 22,675) 24,983 (x) 3,107) 1,175 
Vermont....... 48,176 1,989} 17,638 5,421 3,155 6,337 5,882 4,858) 1,532) 1,001 8,483] 11,924) 31,716 809 2,055) 1,511 
Massachusetts. . 422,381; 30,686] 165,208] 111,154) 19,183) 66,676 9,735] 111,096) 6,807) 21,839} 109,151] 187,981; 60,471 (x) 43,248) 32,200 
Rhode Island. . . 77,207 5,875} 30,646) 17,226 4,879) 14,518 615} 19,574) 2,558) 3,447] 14,396) 34,510 8,345 336 6,272) 4,232 
Connecticut...... 217,937, 17,969} 94,588] 64,282) 18,667) 35,899 6,917] 52,342) 4,667) 6,570] 58,634) 68,967) 43,199 911} 18,041) 13,492 


Middle Atlantic. . 2,720,185, 195,096) 998,469} 598,789) 133,449) 395,384) 147,947) 394,400/277,826) 49,458] 616,500} 773,852) 504,192; 41,972) 269,827/241, 355 
New York.......] 1,198,059) 85,936] 441,979} 248,702) 57,854) 188,158) 64,168} 181,677/180,522 nan 303,107] 424,869) 222,668) 15,045) 145,327|152,839 
New Jersey..... 469,798} 35,623] 195,914) 140,640) 25,007) 56,103 7.2 55,409) 53,247) 7,246) 86,260} 176,734) 77,351) 7,236; 39,929) 37,173 

157,314) 44,057) 31,101] 227,133] 172,249) 204,173) 19,691) 84,571) 51,343 


Pennsylvania. ...] 1,052,328} 73,537] 360,576 200, 447/ 50,388, 151,123) 66,519 
| | 
| | | | 

| | | 


East North Central. 3,682,852, 263, 107]1,479,603] 942,976) 226,421) 583, 262| 522,139} 677,318)160,484) 67,609} 404,791) 604,805) 645,834) 64,759) 260,038 


90,890 
Ohio ¥ 902,716) 79,220) 378,914] 218,018) 81,876) 152, 323| 97,681] 156,531! 42,549) 17,365 mae 117,471 199, 260) 15,633 69, 205| 25,831 
Indiana ..| 464,786) 41,958) 208,141 126,906} 24,168) 83,412) 91,802} 93,478] 12,654) 8,220] 25,828] 70,708) 141,213, 14,265) 34,265) 13,854 
Illinois 1,028,130 64,556) 392,505] 256,383) 50,702) 139,291, 169,924) 192,397) 48,258) 19,112] 159,577] 201,076 87,915) 18, 608| 83,519) 28,999 
Michigan 877,018} 52,297 can 205,395} 46,284) 117,050) 71,915} 170,254) 43,911) 18,087] 47,991] 134,381 77,155, 11,595} 49,568| 14,709 
Wisconsin 410,203, 25,076) 152,155 


136,274) 23,391) 91,186, 90,817] 64,658, 13,112) 4,825] 23,106] 81,169) 140,281 4,658 23,481, 7,497 

| | 
| |. | | 
West North Gentral| 1,844,434, 151,222] 802,844] 636,760, 63,171 373,301| 740,615] 296,688| 70,589) 38,992] 197,134] 155,410] 393,991, 48,587) 101,056, 25,599 
Minnesota 378,079, 22,833] 173,090] 141,181| 11,722) 99,747| 124,849) 57,087] 17,761| 3,395] 53,636] 44,266] 66,557} 4.607| 21,439, 4,600 


lowa 351,287, 28,225] 153,022) 158,439, 12,064, 81,376| 173,907] 45,020| 10,466| 10,554] 40,421] 32,926| 123,110] 23,346, 18,458] 5.510 
Missouri 453,720| 42,450} 173,401 102, 961| 19,254! 57,787) 81,392] 103,757) 22,501| 11,202 58, 787 50,847) 141,275) 8,707 28,840) 11,701 
North Dakota 101,686, 5,869} 38,981] 36,040) 1,507, 27,587) ad 8,322} 3,854] 2,198) 9,202] 2,805, 642| 1,280, 4,145,105 
South Dakota 89,619 6,713] 43,179 41,813) 1,919 25,478 66,625 10,556! 3,658) 2,088 15, 162 3,300) 6,029, 3,401 4,036) 240 
Nebraska........| 185,958, 12,994 0.0 69,557) 5,557, 43,544, 97,725] 29,152) 6,687} 2,785] 19,926] 10,777, 28,299 4.693, 9,844] 1,768 
Kansas 284,075 32,138} 121,126 86,769 11,148 37,812| 113,824 42,794; 6,662) 6,770}......... 10,489) 38,079) 2,553; 14,294) 1,585 

| 

| | | | | 
South Atlantic. ....] 1,867,998) 180,616] 785,462 352, 966| 118,713 319,629) 160,392 401, 199) 52,048) 48,279} 442,888] 226,610) 349,083) 76,123) 147,071) 40,769 
Delaware....... 49 , 564) 3,244 16,382 11,842) 2,811) 7,051) “> 6,239; 1,301; 1,214 11,141 16,922) 53,638| 1,799 2,856) 12,680 
Maryland....... 218,920) 13,476] 81,475] 44,741) 13,526, 27,417, 18,134] 1,065, 6,453] 5,976] 37,224] 41,407) 61,187| 7,157) 19,015) 8,378 
Dist. of Columbia] 107,892, 8,341] 36,129] 11,315, 9,099, 8,875)... 44,477, 6,882} 1,208] 69,068] 30,195) 288 1,083) 15,363) 6,628 
Virginia as 293,614 22,289] 125,686 47,797, 16,800) 54,341/ 33,099] 60,775) 6,052) 10,250 90,424) 41,458) 57,955) 10,185 20,712; 1,957 
West Virginia 160,228, 12,057 64,139 28, 664) 9,924) 25,759) 4,314 22,826) 4,295; 6,021 47,047 1,686 20,563) 758) 12,521| 1,207 
North Carolina...| 323,057} 35,853] 140,200] 55,796, 22,085 57,575, 37,145] 56,023 4,977| 5,859] 46,138] 35,066, 53,262) 22,711/ 21,789) 2.342 
South Carolina 160,768) 18,272 66,905 28,726) 8,932! 34,128) 15,136 30,086) 3,124) 2,019 40 , 763 16,049) 17,186 7,988! 9,908 766 
Georgia , 287 ,455 35,553] 120,295 35,719) 19,746 53,684) 36 , 367 57 , 596) 7,949) 3,872] 45,989 24,378| 45,524 12,125 22,491) 2,494 
Florida 266,500, 31.531] 134,251] 88,366, 15,790, 50,798, 15,642] 72,112| 11,015| 11,860] 55,094] 19,449, 39,510, 12.347, 22.416| 7.317 


| 
East South Central 925,232} 89,897] 338,851) 163,956, 56,877 163,329) 116,107] 153,654) 30,865) 17,798] 123,086] 70,089' 94,993 40,893) 59,503) 7,675 


Kentucky....... 235,660, 20,664) 79,205) 48,180) 15,414 44, 832) 30,537] 44,460) 9,357; 4,697) 36,445] 18,679 33,000) 6,547; 13,043) 2,919 
Tennessee 284,176) 29,980} 112,731) 60,336) 19,849) 47,357) 31,464) 51,295) 6,414! 4,896] 42,844] 25,825, 24,264 10,491, 21,306 2,824 
Alabama........ 224, 382 a 86,280] 27,404) 14,636) 44,413) 22,992} 38,114 7,281; 5,158} 43,222 14,962) 20,290, 11,085 17,593) 1,578 
Mississippi 181,014, 14,355 ° 354 


60,635} 28,036, 6,978 26,727) 31,114) 19,785) 7,813) 3,047 575} 10,623) 17,439) 12,770 7,561 


| | } 
West South Central.| 1,541,065) 202,149 588,778| 605,491) 59,236 168,485 285,319] 275,291) 55,385 43,750 


166,851) 67,029 212,077, 26,852) 113,828) 18,156 
Arkansas 166,720, 21,012} 59,357] 43,218, 4,560, 22,139, 47,039] 22,928 6,180, 3,524 2. 8,530 33,138) 3,555, 8,912) 775 
Louisiana... . 208,669, 19,885] 79,487] 63,010/ 21,235) 30,423, 23,585) 40,472) 13,287) 5,419] 24,853] 15,075) 17,960, 7,991! 18,528| 3,947 
Oklahoma... 242,600 37,839] 100,125) 108,683, 3,828) 27,440, 56,520) 49,487, 6,300) 5,175 447| 8,376, 22,289, 1,875, 14,716, 3,832 
Texas 923,076, 123,413 200,900 390,580 29,613) 88,483) 158,175] 162,404) 29,618| 29,632] 113,991 35, 048| 138,690, 13,431) 71,671) 9,608 

| 

Mountain... .... 658,868, 53,253] 310,870) 223,050, 29,830, 94,028, 157,184] 120,321| 32,799) 9,208 
Montana. 96,221) 2 37,760} 27,954, 3,197, 18,808] 37,389} 6,429, 7,330, 1,377 
Idaho... ; 90,431) 7,593} 36,068) 32,303, 1,573) 15,267) 40,880) 7,649) 6,473) 906 
Wyoming. ..... 54,857, 1,897) 28,008} 17,398 821, 6,849, 7,619} 8,007, 637) 977 
Colorado........] 169,389} 14,437] 78,418] 54,001} 9,273) 24,110| 37,636] 44,444 4,095) 2,640 
New Mexico... . 68,863, 6,447] 35,682] 26,481/  3,460/ 8,468 11,286) 14,297) 1,899| 984 F 
Arizona........ 73,102} 9,850) 40,671] 35,697) 7,992) 9,548) 10,376] 21,160 3,849) 1,051 
Utah... | 78,077, 5,308} 40,033} 22,980 2,698 8,210) 10,494) 12,698) 4,487) 931] 11, : 
Nevada....... 27,928 1,479) 14,230) 6,236 816 = 2,768, + 1,504) += 5,637) 4,029) 342] = 2,048) 5,655) 1,656... t 

| | | | | | | | i 

Pacific. . 1,805,726, 157,063] 806,421] 535,805 99,827) 241,567, 216,024] 266,245/183,469) 20,401) 321,271 | 39,177) H 
Washington 298,127, 18,938] 122,659) 62,613 10,658, 44,035) 44,443] 34,136, 29,093| 3,451 57,970, 67,958, 3,568, 25,016, 4,844 ; 
Oregon...... 228,537) 18,205) 90,341) 56,971 9,333, 34,377; 34,028) 16,831 19,088) 209 39,493} 23,594) 42,755) 5,377, 15,582) 1,897 
California.......' 1,279,062) 119,920' 593,421' 416,221, 79,836 163,155| 137,553 215,2781135,290' 14,050' 230,831' 40,750! 203,087' 30,2321 112,238' 40,266 ' 
(x) Withheld to avoid disclosure of single outlets. 
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A 2% BILLION DOLLAR 
CHANNEL OF DISTRIBUTION 


The hardware market is big—and 
growing. It consists of 540 whole- 
salers and approximately 37,000 
retail outlets. In 1950, the total 
retail volume amounted to $2,244,- 
000,000, placing it among the larg- 
est channels of distribution avail- 
able to manufacturers. 


The Giant Hardware Distribution Market 


LARGEST EFFECTIVE 
HARDWARE TRADE AUDIENCE 


Every other Thursday, HARDWARE 
AGE goes to the important buying 
elements throughout the hardware 
market — coast to coast. With total 
circulation of 35,161, it provides the 
largest effective hardware trade au- 
dience you can reach through any 
hardware magazine. 


RETAIL SALES ARE 
HIGHLY CONCENTRATED 


About 90% of all hardware sales 
are made by approximately 57% of 
the dealers. In this group are the 
outstanding merchandisers most in- 
fluential in the sale and success of 
any hardware product —the stores 
with greatest profit opportunities 
for hardware manufacturers. 


VIRTUALLY BLANKET COVERAGE 
OF TOP RETAIL OUTLETS 


Owners, managers and clerks of 
almost every high-volume store 
read HARDWARE AGE. It goes to 
24,883 individuals in more than 
22,900 retail stores—the greatest 
unit store coverage and the largest 
retail circulation of any hardware 
paper with paid circulation. 


THE VITALLY IMPORTANT 
WHOLESALE LINK 


Wholesalers handle 75% of all mer- 
chandise sold by hardware dealers. 
With 9,300 salesmen, they are an 
immense selling force — especially 
among the many smaller stores 
largely dependent on the brands 
offered by wholesalers with whom 
they have established credit. 


GREATEST WHOLESALE 
CIRCULATION BY FAR 


Though edited primarily for retail 
dealers, HARDWARE AGE has a tre- 
mendous following in wholesale 
houses. With 6,142 subscribers in 
531 of the 540 general hardware 
wholesale houses, it provides by far 
the greatest coverage of this vital 
link in hardware distribution. 


Beyond unequalled coverage of the hardware market, you 
can count on high reader attention and impact when you 
advertise in HARDWARE AGE. 

Through broad editorial leadership—in 1950, HARDWARE 
AGE published 74% more editorial pages than any other 
hardware magazine — HARDWARE AGE maintains a live, re- 
ceptive audience for your advertising. And, alone among 
national hardware trade papers, HARDWARE AGE offers ad- 
vertisers the basic yardstick of reader interest and loyalty 
— wholly voluntary, prepaid circulation. 

That’s why, year after year, advertisers use more than 
twice as many pages in HARDWARE AGE as in any other 
hardware paper. 


“THE HARDWARE DEALERS’ MAGAZINE” 
A Chilton 0) Publication Charter @ Member 
100 EAST 42nd STREET,NEW YORK 17, N. Y. , 
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Distribution and Service Census Statistics—1948 


1948 Retail Sales—In Thousands of Dollars 


Grocery Edible = 

(General Farm Indus- Dry | Clothing, Electric | Elec. | Radios, | Hard- | Plumb. 

GEOGRAPHIC and Products trial Whole- | Goods | Furnish-] Home | Auto- | Merch. | Wiring,| Elec. ware ing, 
Specialty Packing [Fruit and Chemi- sale General ings, Furnish-| motive | (General |Supplies,jAppliance,| (General Heating 

DIVISION Line) Meat House | Vegetable} Paint cals Tobacco Line Footwear} ings | Supplies] Line) Equip- | Special- Line) Goods 
Whole- | Whole- | Branches} Whole- | Whole-| Distrib-] Distrib- | Whole- | Whole- | Whole- Whole- | Whole- ment ties Whole- | Distrib. 

AND STATE salers salers (Meats) salers | salers}| utors utors salers salers sale salers salers | Dealers} Dealers salers utors 
U.S. TOTAL. [8,586 ,553/1 999, 476]2,770, 34213, 222, 193/221. 861] 690,019 2.629, 576)2, 406,040} 558,536] 935,215}2,649,718]1,521,874] 864,672 eases Seneaten 1,812, 969 


i New England 379,390] 245,878) 347,503) 229,048] 15,850) 45,601) 216,851 (x) 150,527} = (x) 134,989] 69,760] 39,765] 134,887 (x) 139, 666 
I Maine 49,279] 12,237] 32,156) 15,438] (x) (x) 19,191 (x) (x) 615} 11,777 8,625} 1,242 8,259} 12,556] 11,462 
New Hampshire. 22,065 5,294] 14,330 4,879) (x) (x) 11,431 (x) (x) (x) 5,469 (x (x) 887 2,332 5,522 
Vermont. . 12,569 806} 10,625) 7,351 (x) 5,822)......... 5,396] (x) 6,023} (x) (x) 57 (x) 4,442 
Massachusetts 207,988} 160,287) 195,160} 139,403} 7,082} 29,265) 114,019] 48,204] 123,498] 28,626] 71,749] 33,309] 22,208] 73,547) 22,167] 71. 338 
Rhode Island 30,365} 16,971] 34,794) 19,524) 1,844) 14,224) 20,295] 10,113] 2,200] 5,530] 11,211 6,698} 3,339) 14,030) 4,911] 10,994 
Connecticut 57,124) 50,263) 60,438} 42,453) 4,937) 1,532] 46,093] 4,937] 10,575] 7,609] 28,760] 14,970) 11,298] 38,107] 6,953] 35. asg 
Middle Atlantic 2,178,399 818,212} 806,010) 819,818) 62,491) 403,173} 665,919]1,661,667] 877,444] 440,487] 532,850] 328,415] 252,091] 599,658] 222,682] 539. 992 
New York 1,562,148} 601,900) 412,254 «20,427 40,958) 352,943) 346,880]1,543,315] 773,431] 348,034] 266,667] 204,834] 154,697] 354,062] 125,800] 292,345 
New Jersey 150,881) 83,131) 124,476) 93,562] 9,936] 29,147) 125,052] 18,591] 16,153] 21,118] 121,130] 26.111] 34,350] 72,959] 10,0221 91.343 
Pennsylvania 465,361) 133,181] 269,280] 236,819] 11,597] 21,083] 193,987] 99.761 87,860} 71,335} 145,053] 97,470] 63,044) 172,637] 86,860] 156,214 
East North Central.}1, 307,067) 384,739] 430,733} 742,810] 57,182] 70,581) 564,071] 149,223] 201,178] 172,993] 569,744 289,648} 225,587) 397,144 ph 295,574 
Ohio 311, 106 53.075) 67,129} 186,562] 15,292) 19,769] 148,137} 32,390] 50,648] 40,699] 191,716; 99.149] 51,478 tan.cat 102,796] 78,030 
Indiana 164,105} 17,250) 17,341) 46,376} 7,011) 5,066) 67,674) 11,783] 10,201] 12,108] 61,610] 35.456] 13,950] 43,758] 37,1251 30,418 
Illinois 466,587] 192,762) 245,148] 331,993] 18,112 31060] 175,912) 82,572] 111,351) 94,660) 152,164] 76,748] 99,910] 152,207] 59,964] 84,001 
Michigan 238,457) 96,399) 72,772] 122,338] 10,451) 11,390) 120,906] 19,329} 16,731] 18,304] 122,794) 52.641) 43,220) 62,857] 64,534) 70,270 
Wisconsin 126,812] 25,253] 28,343] 55,541] 6,316] 3,296] 51,442 3,149] 12,247] 7,222) 41,460] 25,654] 17,029} 31,881] 43,484] 32,855 
West North Central.) 825,824) 71,555] 122,328] 270,008] 22,991] 25,855] 219.915 (x) 75,841] (x) | 311,787 (x) (x) 180,057 (x) x) 
Minnesota 165,447) 15,408} 47,532) 57,847) 3,457) 3,905) 48,583] 14,681] 25,189] 7,946] 63,507] 34,650] 21,757] 42,782] 107,519] 29, 562 
lowa 155,853} 7,690) 10,060 (x) 4,900} 2,116] 38,822 7,077} 2.772] 1,523] 52,432] 37,294 857 22,486] 24,520) 25,847 
Missouri . 241,311] 33,387] 17,189] 130,257] 4,697] 15,169 74,496] ss 45,288} 36,389] 91,755) 58,264) 26,048] 72,805) 79,519] 66,462 
North Dakota 52,010 (x) 10,487 (x) (x) (x) 2,924 OME 6 os<00 j (x) 18,214 (x) (x) i ee 4 (x) 
South Dakota 38,804 (x) (x) (x) (x) (x) 3,308). ....... ee (x) 15,935 6,121] 3,382 7,113 (x) 5, 282 
Nebraska 95,053 7,921 8,851] 17,059] 2,929] 2,711) 21,730) 2,322 (x) 2,963} 30,358] 24,085] — 18,225] 11,137] 16,101 
Kansas 77,346] 5,335 (x) 25,088} a 1.019] aul (x) (x) 1,731] 39,586] 9,421] 5,495] 13,963] 13,903] 14,194 
South Atlantic 1,015,457) 125,255) 452,634) 323,341] (x) (x) 278,827 (x) 86,653] (x) 287,023] 200,598} 72,743] 237,859 (x) 229,152 
Delaware 8,861 2,134 8,462 3,574] (x) (x) 10,172 (x) (x) (x) 3,679 6,593} 1,539 325 (x) 6,010 
Maryland 89,227] 21,194 (x) 53,184) 4,291) 3,387) 44,634] 14,508] 28,545) 12,807] 31,048] . 19,979] 11,148] 29,650] 11,020] 27,618 
Dist. of Columbia} 39,109) 35,529] 30,857] 21,396] 2,263] 615] 21,958 1,701 (x) 2,465) 11,793] 16,208} 4,552) 29,526) 10,565) 31,688 
Virginia 148,098} 14,516] 64,252] 30,991) 5,651) 1,952} 36,319] 17,859] 14,100] 4,785] 43,213] 22.146] 9,796] 38,094] 28,548] 36.058 
West Virginia 104,096] 9,286} 39,964) 24,183} 904) 2,075) 33,171] 22,514] 4,702] 1,250] 23,969] 18,030) 1,759] 17,077] 42,475) 5,863 
North Carolina...| 198,445) 10,781] 79,136] 46,099] 2,749] 15,288] 30,364 9,050 8,797] 5,896] 64,805} 44,573] 12,442] 34,690] 30,921] 38,004 
South Carolina 105,895} 3,963 (x) 23,862 0 546] 14,734) 3,089} 2,213 580} 15,951] 15,975] 2,846] 7,066) 21,890] 11,572 
Georgia 184, 836 6,386} 72,255) 50,881) 1,923) 15,968] 36,965} 16,553] 23,108] 9,010! 51,091] 28.353] 13,173] 47,564] 24,290] 28,542 
Florida. . 136,890} 21,466] 100,201) 69,171) 2,172) 10,774) 50,510} 6,732] 4,395] 6,708} 41,474] 28.741] 15,488] 33,867] 15,157] 43.797 


East South Central. 666, 869] 29,292) 147,885] 124,223] 4,332] 7,821] 109,931] 58,544] 35,547 (x) 122,444 


(x) (x) 84,671] 212,079} 59,465 
Kentucky........] 143,447] 12,102] 12,818] 29,756] (x) (x) 22,102 9,879 5,828} 6,716) 28,577] 15,991] 3,425) 12,944] 74,819} 16,973 
Tennessee 232,185 eon 48,746] 43,223) 1,279] 4,837] 31,354) 32,550] 16,763] 5,456] 50,169] 47.464] 13,439 36,341) 67,186] 19,873 
Alabama. . 152,543} 6,563} 58,766) 42,156) (x) (x) 33,418} 13,606 7,548] 1,565) 25,023 (x) (x) — 61,219} 13,449 ; 
Mississippi. . 138,694 3,244] 27,555 9,088 649 re 23,057 2,509 5,408 (x) 18,675 4,542] 5,243 5,955 8,855 9,170 


West South Central.| 970,132] 79,400] 242,336] 222,029] (x) (x) 190,389] 75,876) 36,021] (x) 238,394] 131,106) 63,737] 145,881] 169,842] 143,710 
Arkansas 126,510 1085 19,193} 15,290) (x) (x) 13,082 7,139 3,611 (x) 17,241 4,135] 3,654] 15,515] 16,164 8,748 
Louisiana........] 237,674] 23,971] 72,886] 58,461] 3,192] 6,591] 34,171] 20,181 9,245] 6,203] 30,425] 34,756] 12,096] 24,588 —-_ 18,061 
Oklahoma 106 , 201 6,197] 18,589] 22,660 — 4,049] 32,444 3,673 2,440} 4,603] 36,042) 18,310] 9,675) 19,849 6,883] 21,790 
Texas 499,747) 39,177] 131,668} 125,618] 13,630) 12,407] 110,692] 44,883] 20,725] 30,303] 154,686] 73,905] 38,402] 85,929] 100,432] 95,111 

Mountain 240,003} 40,149] 31,401} 84,089} 4,214] (x) 64,841 9,088] 15,942] 11,328] 118.550 50,206 13.60 51,624 (x) (x 
Montana 34,183} 1,606)... 10,280] (x) |........ ee): Sas apr! 12,038 8,750} 2,655) 5,427] 12,491 4,796 
Idaho... ; 26,842 ee fs i ae 3,441 i Sa (x) 8,999 6,257 972 (x) 9,876 2,031 
Wyoming EY cae 3,630 ae (x) 3,2471..... : ee ; 8,742 i eee  - eee (x 
Colorado. . 65,333} 23,121]........ 29,257] 2,126] 1,027] 27,339 3,241] 12,785] 5,881] 45,649 (x) (x) 21,984] 13,168) 15,972 
New Mexico 25,708 1,916]....... 70E....... (x) 6,122 90 1,053} (x) 8,120 ee = 3,713 3,709 
Arizona. 40,178 cl ee 6,585} (x) (x) 7,486 526] = (x) 15,150] 10,134) 2,498 4,470 7,781 4,996 
Utah.. 27,059 oe 17,518 eee 2,400} 6,704 3,736 1,578} 4,299} 15,123] 13,552] 1,368] 16,721 (x) 11,184 
Nevada 7,168 4,436]........ 2,477 a 3,892 a) Qeeeener (x) oe (x) (x) (x) (x 

bss Aa 1,003,421) 204,996] 189,512) 406,827] 15,584) 58,960] 218,832] 103,286] 79,383] 115,510] 324.9371 198,061] 95,489 206,239] 232,814) 202,741 


Washington. ... 153,235} 33,189] 44,553] 63,701] 1,349] 10,246] 32,921 8,953 9,129] 13,268} 47,150} 36,494) 20,158] 30,858] 51,758] 26,277 

Oregon... 92,115] 10,507) 19,441 34,655] 1,308] 1,339] 26,149 5,034 4,814) 10,647] 44,409] 30,472] 10,310] 25,980} 32,988] 21,696 

California. . 758,071" 161,300" 125,518! 308,471' 12,927! 47.3751 159.762! 95.2991 65.440! 91.595 233.378! 131,095' 65,021! 149.401! 148,068! 154,768 
(x) Withheld to avoid disclosure of single outlets. 
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812, 969 


139, 666 
11,462 

5,522 

4,442 
71,388 
10,994 
35, 858 


39, 902 
92,345 
91, 343 
56,214 


95, 574 
78,030 
30,418 
34, 001 
0,270 
52, 855 
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W E, at Chilton, believe that research is basic among the 
many Chilton services for the industries, businesses, and 


professions we reach, 


Chilton was a pioneer in research. We make use of every 
modern research technique to build up unexcelled knowledge 
of the markets we cover—at Chilton we deal in fact, not 
fancy! We kvow where the plants, wholesalers, and retail _ 
outlets are. We vow how many men and women they 
employ. We kvow who does the buying and how he buys. 
We have at our fingertips the kind of information—accurate 
data—that advertisers and their advertising agencies are 


looking for. 


What’s more, Chilton uses research—both its own facilities 
and those of outside research organizations—to check its 
own products. This is one important reason why Chilton 
publications know how to give their readers what they want 


and seek. 


a P ‘ : ' 
WE, at Chilton, believe in research. We believe that re- 
search is part of good publishing — one of the important 
ways a publisher can meet his responsibilities to his readers 


and to his advertisers. 


THE IRON AGE serves the richest divi- 
sion of the industrial field—the metal 
working industry. 


HARDWARE AGE, the leader in the 
field of hardware distribution. 


HARDWARE WORLD, providing blanket 
coverage of the retail and wholesale hard- 
ware trade in the eleven Western States. 


DEPARTMENT STORE ECONOMIST 
reaches more key department store people 
than any other business publication. 


BOOT AND SHOE RECORDER, 
the authoritative publication of the shoe 
business. 


1951 


THE OPTICAL JOURNAL AND 
REVIEW OF OPTOMETRY, the out- 
standing publication serving the optometric 
profession and optical industry. 


THE JEWELERS’ CIRCULAR- 
KEYSTONE, the recognized leader and 
authority of the jewelry trade. 


AUTOMOTIVE INDUSTRIES, tie auto- 
motive industrial news authority in auto- 
motive and aircraft manufacturing plants. 


MOTOR AGE covers all automotive 
service and maintenance problems. 


COMMERCIAL CAR JOURNAL 
provides the greatest coverage of any pub- 
lication serving the motor truck and bus 
fleet maintenance field, with the valuable 
plus of 4,000 paid trade subscriptions. 


THE SPECTATOR 
LIFE INSURANCE IN ACTION, most 
quoted life insurance publication. 


THE SPECTATOR 

PROPERTY INSURANCE REVIEW, 
the magazine of influence among fire and 
casualty companies and their agents. 


DISTRIBUTION AGE, the magazine 
that integrates all phases of distribution. 
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Distribution and Service Census Statistics—1948 


1948 Retail Sales—In Thousands of Dollars” 


Con- 
struction | Industrial 
GEOGRAPHIC | Lumber |Lumber &| Materials} Ma- Amuse- ASSEMBLERS 
and Millwork] (Except | chinery, | Drug | Metals, Iron ment, | Books, Petroleum] Food [| = SS 
DIVISION Millwork] Distrib- [Lumber &| Equip- | Whole-| Metal and Sporting} Period- Farm Bulk Brokers, |Fruit and) 
Direct utors Metals ments | salers | Work Steel Goods icals Coal Supplies | Jewelry} Stations Com- Vegetable! Country 
AND STATE Mill With Distrib- |&Supplies| (Gen. | Distrib- Scrap | Whole- | Whole- | Whole- | Whole- | Whole- and mission | Assem- | Grain 
Shippers} Yards utors Dealers | Line) utors Dealers | salers | salers salers salers | salers | Terminals] Firms blers Elevators 
U. S. TOTAL. .|1,055,673]1,737,947]1, 141, 116]2, 999 989/848 ,870}2, 056,715: — 566 , 754 a 1,271, 5991799 012/10, 615, 65015, 486, 591]1, 102, 832/4, 101 998 
1 New England (x x) x) 130,286] 54,707 90, 785 72,765) (x) 46,539} 182,724 (x) 33, 420) 815,814 (x) (x) | (x 
Maine : 2,751 6,581 3,079 5,560] (x) 1,154 2,008 1,000] 2,641 6,044 1,149] (x 98, 420) 4,087] 25,829) (x 
New Hampshire..].... 1,835 1,849 953] (x) (x) 1,070} (x 2,240 (x) ‘ ceca - ere ui ee aoe 
Vermont ; (x) (x) x 2,153] (x) (x) 692 (x) (x) (x) 31,209 (x) ae 
Massachusetts 26,810] 48,245 a 81,235] 25,108] 65,826) 36,750} 24,069} 27,162] 144,966} 20,671] 21,304] 327,677] 212,087 4,773, 
Rhode Island. . . (x) (x) 7,996} 11,237] (x) 5,236 5,799} 2,278) 4,414 (x) (x) 9,854) 100,521 4.363) (x) | «& 
Connecticut ; 1,409] 24,193} 11,093] 29,148] 16,564) 17,983] 26,202} 3,312] 9,390) 21,793] 21,313) 2,172] 218,574) 13,754 813). ne 


Middle Atlantic 174,314] 403,496] 349,891) 637,840]172,680]1,053,150] 450,991) 228,946] 182,965) 737,429] 233,321|501,709] 1,948,289]1,836,447} 50,266 (x 
New York 64,302] 217,612 pp 395,096} 92,516) 885,475] 162,985 1.20 134,353] 451,947] 147,986/464,617) 838,047]1,590,706} 42,263 8, 263 
New Jersey —— 64,036) 53,200} 52,758] 21,136] 59,044 «7.8 28,710} 22,825) 17,1C3] 11,381) 3,170) 501,824) 11,160 5,143) (x 
Pennsylvania 56,499} 121,848] 110,422] 189,986] 59,028] 108,631) 240,083] 45,421] 25,787] 268,379] 73,954] 33,922] 608,418] 234,581 2,860) 2,158 


Ohio.... 37,020} 67,771] 66,836] 152,474) 45,866] 123,425) 276,802) 15,804] 21,221) 491,843) 112,313] 24,071) 523,625) 176,001 8,750} 163,183 


East North Central.) 132,561] 377,127] 261,271] 544,331]158,192] 456,461 26 ani 86 , 267 Pope 306,048]115, 585} 2,159,342]1,265,124]  28,938/1,102,015 


Indiana ot 12,113] 45,212] 28,576) 59,494] 22,577] 43,198] 36,497] 4,744] 9,068] 27,104] 24,317] 3,259} 325,768] 49,878 1,936} 190,811 
Ilinois 55,982} 162,807] 87,852] 186,165] 49,426] 190,450] 230,379] 60,019] 32,083] 152,372] 114,166] 74,149} 550,900] 861,544 4,019} 594,086 
Michigan 15,463} 79,430} 50,765} 103,235] 23,635] 88,693] 125,950] 9,398] 16,648] 46,700} 16,733] 8,850} 495,618] 105,659} 12,660) 149,398 
Wisconsin 11,983 a0] 27,242] 42,963] 16,688} 10,695} 36,417] 8,005) 7,247] 64,000} 38,519] 5,256] 263,389) 72,042 1,573 4,537 
; | ‘ 
West North Central.| 124,359] 100,468] 108,425) 202,065 8,440 102,748] 144,832] 44,430} 21,963] 134,221] 191,787] (x) 1,161,294] 377,129 (x) 2,183,630 4 
Minnesota 62,177] 20,620] 39,622] 38,459] 21,570] 26,662] 30,604) 6,539] 4,871 64,955] 39,325] 7,178] 268,951) 95,059} 14,260) 319,929 i 
lowa ; 11,892 5,405} 14,585) 22,381) 15,007 4,080} 18,791 4,504; 3,698 a 34,563 952} 256,450} 46,228 1,138} 336,379 A 
Missouri. . 33,521 38,884] 30,279} 66,001] 31,852} 64,839} 55,950) 29,621 7,923) 54,525) 76,941} 21,131 260,742] 146,813 841; 112,924 F 
North Dakota : 1,710] 4,175 > ee (x) 1,228 151 546 (x) 0 71,590 4,487 (x) 418,776 i 
South Dakota (x) (x) 1,186 1,695] (x) (x) 1,282 760 ee 5,369] (x) 72,563 4,803 (x) 225,522 ; 
Nebraska (x) (x) 6,673} 20,186) (x) 1,993] 15,587 908} 1,376 7,436] 7,839} 2,061 100,154] 61,085} 11,247) 257,599 
Kansas...... 2.9 19,394] 11,905] 49,642] 8,521 4,641 21,390} 1,947] 2,614 (x) 19,888 316] 130,844) 18,654 844, 512,501 
T 
South Atlantic... . x) (x) 95,465] 238,103]113,155) 49,061] 107,870] 29,201] 36,254] 149,908 (x) 26,058] 1,380,272} 519,020 159,993) (x 
Delaware 2,466] 3,209 3,691 (x) oe (x) _* year 1,900}........ (x) (x) er 315) 3,626 a 
Maryland 9,392} 39,005) 11,046] 22,229] 9,416] 16,866] 28,629} 6,595} 5,001 35,847] 15,644] 6,584] 171,419] 71,116 6,387) 7,519 R 
Dist. of Columbia. (x) (x) | 5, 287 (x) 9,199 2,358 1,406] 4,109} 6,817 or Se: 4,780 33,858] 44,187]...... Petes 
Virginia...... 19,850] 15,809} 12,169) 34,964] 16,406 8,200} 17,288} 1,719} 4,416] 64,888] 16,571 84 212,000] 71,989}  22,092)...... ; A 
West Virginia 5,133] 12,197 5,486] 54,036] 8,425 2,603 7,406 983} 2,278} 30,242 9,804 218 91,921 21,418 (x) (x 
North Carolina. . 28,341 21,269 9,524) 37,556) 17,959 4,811 15,112] 2,845) 4,613 (x) 15,549] 1,817] 275,343] 50,492 7,998 2,727 E 
South Carolina 8,784 7,227 6,118} 20,565) 11,940 (x) 2,911 1,302} 1,782 4,785} 12,137] (x) 126,102] 53,399 a Seer ; T 
Georgia. . 10,897] 19,582) 11,751 35,049] 21,115 4,347] 23,895) 8,130} 4,238 4,943] 24,233] 3,745] 189,510} 140,428 2,904 (x) 
Florida. : 12,626] 37,047] 30,393] 27,910] 18,695 8,712 9,501 3,518} 5,209 (x) 12,155] 6,867] 260,243] 65,991] 119,420)...... \ 
e 
East South Central 66,942} 77,210] 47,057] 112,725] 48,363 17,045) £0,109] 17,447] 12,616] 58,886] 87,472] 6,020] 582,635] 239,542) 16,609) 16,208 
Kentucky. . 8,566} 19,907] 14,428] 24,112] (x) | 1,417] 14,018} 8,981 1,540 6,609} 19,392) 1,283) 155,917} 74,115 110 8,836 y 
Tennessee 9,655} 16,085] 17,458) 40,205] 22,338 9,631 32,018} 5,679} 6,721] 43,600} 33,518} 2,577] 172,752] 85,120 6,742 3,254 0 
Alabama....... 37,993] 27,732] 12,885} 32,389] 14,421 2,772) 31,256] 1,791 2,195) 8,677 10M 2,160} 150,856} 62,858 6,198 3,150 
Mississippi. . 13,486 16,019 3,225) 2,817 4 ee ee Serge 103,110] 17,449 3,559 968 m ¢ 
West South Central.| 28,801) 127,219 — 650,416] 85,177) 85,311 89,840] 26,875 — 5,235} 91,287] 20,425] 914,328] 322,146] 106,145) 288,234 
Arkansas...... 2,165 8,367 3,598] 15,920] 8,894 1,549 4,178] 3,655) 2,063 (x) WR ks ceas 98,418] 21,272 6,058 (x) i 
Louisiana....... 9,655} 19,665) 13,331] 118,289] 18,255] 10,149] 17,272] 3,285] 3,394 (x) 10,290] 3,840] 158,440} 107,849] 10,829 (x) 
Oklahoma. .... 2,945] 11,687) 10,332] 129,901] 11,131 12,657] 10,195) 3,594) 4,442 1,775] 10,465) 2,580} 147,849] 34,446 357) 144,269 ] 
Wewaxwicee 14,036 87, 500] 38,212] 386,306] 46,897] 60,956) 58,195] 16,341] 11,166 1,744] 58,202] 14,005] 509,621) 158,579) ac 141 , 067 ' 
| 
Mountain. ....... (x) (x) (x) 119,431] 34,044) 14,755 6,434 15,082 9,057 (x) 22,833] (x) 412,182 (x) 120,201) 336, 206 
Montana....... (x) (x) 2,114 8,480} (x) 2,450 (x) Fe eae 962] (x) 53,157] 19,493 (x) | 142,627 
) a See 3,773] 3,452 > (x) 604 544) +1,059)..... . a 59,858 (x) 53,676, 53,805 
Wyoming. . (x) e (x) 24,395}...... (x) er (x) | (x) | a eee 29,138]..... , (x) 11,279 
Colorado. ..... 3,117] 33,502 6,872] 29,215) 13,957; 4,754 2,940] 7,894) 2,821 2,350} 10,439] 2,599 98,082] 36,341] 43,806) 116,744 
New Mexico.....]..... ' (x) 6,098] 23,107] (x) jf........ 518] (x) es (x) 645 41,631 6,343 (x) 2,469 
Arizona........ (x) (x) 2,108} 10,322) 5,423 5,044 382 371 Sees 2,136 155) 62,926} 13,878 16,173, 6,493 
er 3,705} 13,110 2,806] 17,708] 7,624 2,084 1,086 4.373 1,079 4,607) 5,763} 1,452 46,720] 34,577 (x) | 2,789 
Nevada. ... (x) (x) 2,628 J ee ene (x) (x) a RE ene: ee ee See Joveeseees 
Pacifie..... 387,298] 325,499] 135,423] 364,792] 96,104 —_ 40,542] 76,056} 43,224 (x) 188,748] 59,192] 1,241,494] 580,651 ial 150, 762 
Washington... 148,209] 56,388) 27,328] 45,039] 17,222] 23,484 8,021 8,931 7,031 19,128] 18,876) 6,290] 236,511] 116,097 ca 91,835 
Oregon... 130,896] 42,016] 22,148 39 12,670} 11,444 1,388] 6,433} 3,701 (x) 26,964] 2,790] 168,255) 55,494 33,429) 42,959 
California... .. 108,193! 227,095! 85,947' 265,417! 66,212! 152.471 31,133" 60,692' 32,492 250' 142,908! 50,112 836,728" 409.060° 420,266' 15,968 


(x) Withheld to avoid disclosure of single outlets, 
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sad, : oF ai 2 
+ RHE i, Fen son ny 
ig a, <- mieeee 


pe Ah oes 


- es i is the Way To 


Rea C hy Tt t i‘ e * a ° @ ® 
FIVE YEARS AGO it was necessary to advertise in va O D FE R N 


two or three publications to reach executive, depart- 
mental and purchasing influences in the complex 


system of railroad buying. 4 I L & @) A D & 


) Today, veteran railroad supply men, progressive 
} ad men and agencies recognize MODERN 
RAILROADS as the one publication which reaches 
ALL buying influences! 


There can be no other possible explanation for 
| MODERN RAILROADS’ truly remarkable ascend- 


| ency to advertising leadership within five short 


| years! This is not “claimed” leadership—it is based 
| on advertising growth (over 200 page annual in- 
| crease in each of the past four years!) and on 
) quantity, quality, variety and interest of its readers! 
» MODERN RAILROADS also leads in advertising 
> revenue per issue—a reliable yardstick; but by any 
yardstick MODERN RAILROADS TODAY 

IS THE PUBLICATION WITH THE 
POWER TO SELL THE RAILROADS! 


... It’s BIG in format, Editorial Impact and Readership 
.. It’s Beautiful—write for sample copy and see! 
.. It’s POWERFUL—use it, and know! 


TODERN  AILROADS 


' 
NEW YORK 17—441 Lexington Avenue 201 North Wells Street CLEVELAND 15—1154 Hanna Bldg} 
PASADENA 1—423 First Trust Bldg. CHICAGO 6, ILLINOIS DALLAS 1—1025 National City Bid 


New England 
Maine 
New Hampshire. 

hme Vermont 

Massachusetts 

Rhode Island 

Connecticut 


Middle Atlantic 
New York 
New Jersey 

Pennsylvania... 


East North Central. 
Ohio 
Indiana 
IIlinois 
Michigan 
Wisconsin 


West North Central. 
Minnesota 
lowa 
Missouri. . 
North Dakota 
South Dakota 
Nebraska 

Kansas 


South Atlantic 
Delaware. 
Maryland 
Dist. of Columbia. 
Virginia 
West Virginia 
North Carolina 
South Carolina 
Georgia. 

Florida 


East South Central 
Kentucky... 
Tennessee 
Alabama... 

Mississippi . 


West South Central. 
Arkansas. 
Louisiana 

Oklahoma 

Texas 


Mountain 
Montana 
Idaho 
Wyoming 
Colorado. . 
New Mexico 
Arizona... 
Utah.... 

Nevada 


Pacific. . = 
Washington. . 
Oregon 
California... .... 


GEOGRAPHIC 
DIVISION 
Barber 
AND STATE Shops 
U.S. TOTAL..| 404,441 


Distribution and Service Census Statistics—1948 
__ Receipts of Service Trades in 1948—In Thousands of Dollars 


Pressing, Auto- 
Alteration mobile | General 
Cleaning and Repair Auto- Elec- Billiard 
and Power Garment} Shoe Adver- | Services | mobile trical | Photo- and 
Beauty | Dyeing | Funeral | Laun- Linen Repair | Repair tising and Repair | Repair | graphic | Bowling] Tourist | Pooj 
Shops Plants | Service dries Supply Shops Shops | Agencies | Garages | Shops | Shops | Studios} Alleys | Courts | Parlors 
417,570} 007,673) 572,355] 913,036] 238,203} 365,661) 202,176] 394,872]1,561,109] 839,466) 214, 796} 212,025} 138,198} 195,505] 65,97 
2,072 3,818) 
1,437 2,514 
854 1,342 
16,357] 24,517; 
2,251 my 


50,023 eu 28,131 
7,970} 23,658 
13,578] 32,151) 15,270) 


24,021) 49,301 17,595} 22,056) 10,382 
8,961} 26,862 4,775 4, 4,762 
29,374) 60,514 22,472] 34,966] 12,622 


7,442] 12,025 
6,542] 11,874 
11,890} 19,808 
1,068) 2,288 
1,135 2,702 
2,955 6,743 

888} (x) ra 474 
6,422 2,581 5,876 3,363 
6,004 (x) 5,874 2,085 
6,060) 3,203 1,432 3,570 
3,047 (x) 1,675 2,042 
6,810 3,019 1,545 4,319 
2,590 (x) 442 1,954 
6,062) 2,914 2,036 3,501 
8,710 5, 769} 3,316 3,397 


43, 


160, 902 
3,494 
20,795) 


ee 
2,409 
66,041 


191,457 
55,217 
104 ,030} 


2,892 
2,628 
26, 167 


12,749 


1,663 
13,085 
3,631 
17,315 
6,207 
15,871 
8,917 
15,761 
16,324 


18,373 
15,226 
99,448 


16,483} 13,190 


10,1 11,224 


3,551] 4,867) 
17,124] 19,172 
6,772 ee 
4,497], 4,918 


2,744) 2,677 469} 2,364) 2,240 
1,600} 1,018 r 1,503) 924 
2 
4,510 


3,527] 3,686) 2,171 
2,352] 2,702 99 
14,766" 18,292' 10,819 
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(x) Withheld to avoid disclosure of single outlets, 
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ledger is what a bookkeeper, keeps 


Billiard & 


irises 


—_— 


| but Led ger a erg UM 


is a newspaper 


1,189 §§ Every Ledger has a ledger . . . unless the proprietor uses correct usage ...and to safeguard our trade-mark—we 
, = ) a hickory shingle and a piece of chalk. And a Ledger’s keep asking you to reach for an upper-case ““C”’ whenever 
254 (ledver is a pretty valuable record of who owes what and you write or print Coke. 


how much to whom. 


~All of which may sound confusing but doesn’t read that 


> = way. The proper use of capital and lower-case initials 
393 fj kecps the meaning clear. It’s the same with Coke. 
1,130 
678 § As the friendly abbreviation for Coca-Cola, Coke is a Ask for it either way 
= @ Proper name—like the name of your newspaper. Also, ... both trade-marks 
‘19 | itis a registered trade-mark. And good practice requires mean the same thing. 
the owner of a trade-mark to protect it diligently. 
» So—to point the way to clarity . . . to remind you of 
496 
4.323 THE COCA-COLA COMPANY 


MAY 10, 1951 65 


1950 Retail Sales and E.B.I. Per Family | 


The average American family spent $3177 of its $4521 net Effective Buying Income in retail | 
stores last year. (Arithmetic, not median averages) 


* 
f 
i 
¢ 
$ 


Washington, D.C. ZZ $ 6569 - 
New York Stas 
Connecticut MREELG oi OE lle as 5379 ; 
New Jersey $5324 | 
Delaware MEZOE WUMMMUEEX) 
Illinois $5239 
Massachusetts $ 5096 
Nevada $5051 
Michigan $ 5027 


elim $3302 WMu“httéhtbh tts STS 


Pennsylvania FRRRELS WLLL, 9 4960 
Rhode Island HREE}RZ) WLLL, $9 4945 
Wyoming $4908 
fet $3240 WLLL, $ 4905 
Maryland $4717 
Washington $ 4689 
United States $4521 
Wisconsin $4452 
Nhe $3303 WILL, $4444 
Utah $4426 
Indiana ZA, $ 4403 
Em $3383 (i+  yyognYY, C8 ai WZ $ 4397 
Nebraska ZA $4290 
ioectm $3357 Yl EE YA, $ 4277 
Colorado FEREEELY EZ $4256 
Oregon $ 4207 
Viti > 2789 WLLL, $4190 
New Hampshire $4111 
ieee $3143 VILL, $ 4105 
Idaho $ 4062 Fa 
North Dakota $4054 
Minnesota PRIEERS WLLL, $ 4053 


South Dakota BEREYY: Vii, $ 4019 
New Mexico $3988 
Curt 6 $ 2900 VL, 9 3872 
Vermont $ 3865 
Arizona $3741 : 
Florida $ 3646 
ereem $2854 VILLE, $3642 ‘ 
West Virginia $3594 : 
Tennessee $ 3574 ; 
North Carolina ZZ $3545 : 
Louisiana MRERZOL LLL A $3481 ; 
Georgia ZZ, $3430 4 
oA $2543 HUE $3403 
Kentucky $3269 
South Carolina MERELY: VLA $ 3066 So 
Alabama MEEZIEG WEEE, $2924 — 
Arkansas $ 2648 


Mississippi HEE REc WA, $2264 PICTOGRAPH BY 


MANAGEMENT 
5-10-51 


od 
¥ 
ey 
a 
“Ss 
@ 


7 oe ak ie Se ; e 
k ’ . 5 . ; 
and 2 7 : z > 
‘ > ‘ . : me 5 
, ig ; 
* - , ” : if 
. v4 : ; 
: 4 
e ve , 
. : : 
' a 
: a : oS 
) ; i | 3 
‘ * ‘¢ 
ses 
t ’ + * at 
’ 7 i : 
* : ‘ 
’ bd 
a 
. wih ee 
° > 
, ; 
. - J 
: ‘ . ‘4 : ® : ” 
ex Cad . : 
. a : 
3 
e A : 
; cto ‘ od - 
: 7 
i ’ 
‘ . . . * 
' 
' bs . 
: ‘ 
F " 
. ” % a 
a « ~ J 
’ . . , 
. 
. y . 
: Fi 
. , . 
* +4 8 
oe 
. 
‘ a8 : 
® 
44% 
* ’ ; 
‘4 ’ . 
ne 3 
: ¥ 
; i ; : ea ‘9 
* i ' 
‘ 4 
’ ‘ : 
. * t . . 
; ‘ * ; 
eo e < j j 
t ” is i , . g 
a * 
: 5 
.4 
“ PY ‘ 
Silly 
. . 
; ' ‘ ie re 
' = 
. 4 53 
. if % ‘ed 
. . ® : = 
° 
5 s ee + ‘ ' $ 
: ie ey ae : 
” r ‘ 5 
’ : A s 
. enh eee ON Rea 
, ra ca ” 4 
x * 
t . ” s : 


ry 


‘ t 
ae VR Soy ; 
a . i Ys ‘ ; 3 E 
. 6 j 
a 
, %, 
, 
Pears 
‘ 
‘ 
: e : cy oy 
» £,.% 
‘ “a x 
pe 
‘ : 
; ' 
' 
. * . , 
: r : ‘ 
ence ney 
, 
ee ’ 
‘ , 
‘ 4 
woe i 
' 
: - . * 
. ‘1 : 
. 
. 
* 
5 . 
' * 
3 ) ea " 
vt : ’ : * 
’ * ‘ 
* \ . = “oe 
. ' 
x ‘ se i 
; , 
‘ 
. vy *, 
- ’ 4 ; 
6 A 
« ‘ > 
: : 
Wace - ‘ 
. * 
, 
; . 
4 
ee) ’ a , : 
mat ‘ F 
a e 
~ . 4 © om ‘ 
‘ F ‘ 
e . ioe 
3 ? a ae eo N 
: , 4 . 
’ 
* z a 
4 a> 
. 


et uw oe Ot 9, +. 4 , "i a*¢ n ” 4 
oa ; r ss Fc . : : ‘ ; » Sa . rie 
; he J Fa 5 E é . ' ‘ i  % 7 4 “wise 
¢ > : : 
‘ L 
m es : : ' 
La: a sane . . ‘ a” ss x a , ji ” ° 408 tn” % - 
. LJ iF . i . ’ . . % - i ig : : “ 
- * . : ve ‘ : ; : 
. * , . oY é 4 kin id y 
, % : 
i “ . ' ’ F . 
iss oe ge 
» ; : : 
he 4 ‘ ’ . $ 
’ ” ' i fw P ‘ ny a * : : ; 
. a ed : 
o : : * Fi . s \ P , 
: ‘ % . ' : : 
. * . ‘ . . Sia a eee $ ” = : ; 
) ae fut al ae od mit ® : ; ee es 
> 4 ' ; | 
| : 2 4 . yo 28 
: ; : é ex 
| : : +8 
“ “i : | , 
at " * ‘ * . t . * f : ‘ 
. , : s 
. ! _ 
Pa » 
° 
; ' 
’ 
' 
i ° 
7 : 
- > 
' 
' es 
. i ‘ : : 
. . , : ; ) 
‘ . os sr : 
~ 7 : | 
, , . : % ‘ : 
’ ? : 
. : : : 
M ® s 
: e$ 
a 
‘ ba ; 3 
‘ ~ . * : ! M ; 
¢ . - : , : ; 
' ; . ° 
ey ‘ ’ t ' : 
. +} Le 4 7 
: e ‘ 
¢.? . : i 
y + ' ‘ 
‘ ® . . G ; * , i 
. . . A i : i 
. ’ 2 K | . 
ae ° ‘ ke . 
a a é 4 : ; 
' ” oY tas : * bes ‘ : 
w . 7 3 | 
—_— F t : . : ; 
. ' , + ; 
ae ee : sie 
, i : 
’ . ; . ; : . 
¢ . ’ a « . pd . : 
| : 2 ‘ - 
* . > ‘ fag 
; y : : : : ; 
» “ + bs 2 ; : : : 
. * + > $ y 9 : i , : 
" ; ' 
; bats : ' : ‘ ; : : 
. a ‘i : | 
“ “ % : : : 
‘ i me J ‘ 
a : vi . : ia & 
« > aad * : 
. x f ak Me : . “i 
© 7 * : : 
ae ’ i 
4 z . o ————— Loe 3 
> . A : 
. ® . : ; 2 
« “ : beset” 7 : 
| i : , F . 
* * * . . 3 : 
xs A ate . ; ‘ 
ry ? i= r a : : 
. P. ” * ” if roe te if * ‘ 
- ’ . ? 
sae ew 7 F > 2 ig au fms + arate nee ; eo 
4 sae ine Nai i PN i ool Ja ea Carell 
ms. » * “i ss ; j 
: | : i : fos 
. ’ bg : | 
3 Bes . 2 } 4 
; aa é 
on i : ; 
; . 
: , i . e s 
Pee ea - - aeaiiidibi 


more 
women 
step up to the 
newsstands 

to buy women’s magazines 
than 
men! 


This, in the welter of media claims and counter claims, is a simple, 
self-evident fact beyond argument. 


Another evident fact is that, for most products, younger married 
women are preferable to older married women. 


That’s because you can keep them as customers longer, the laws of 
life being what they are. 


One magazine reaches the youngest married-woman market. It isn’t 
the biggest market. It couldn’t be and be what it is. But it represents 
3,500,000 readers at their earliest as family buyers. It gives you a 
head start with new prospects. 


Which seems like a good idea. 


america’s youngest married-woman audience 
cfo Modern romances 


Dell Publishing Co., Inc., 261 Fifth Avenue, New York 16, N. Y. 
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FOOD STORE PURCHASES IN 1950 


Le i (Quantity) State Division of the $32.2 Billion Total | 


State Sales in millions of dollars 
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MANAGEMENT 


Sales Management 
5-10-51 : 


o 
These rising revenues 


$5,635,133 
mean just one thing: 


Woman’s Day sells goods. 

That’s why more manufacturers e 

buy more and more space in STOW! ng —_— 
Woman’s Day every year. 


Are you one of them? 


$3,308,562 $3,290,970 
y 0 [| $2,966,155 
$2,108,609 
$1,834,787 
$315,099 , 
1944 1945 1946 1947 


1943 


Woman’s Day Advertising Revenues...1938—1950 


Sold by A&P stores in big cities and small 


The National Magazine...with the NEIGHBORHOOD impact 
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GENERAL MERCHANDISE STORE PURCHASE! 
IN 1950 


A. J (Quantity) State Division of the $16.7 Billion Total - 


State Sales in millions of dollars 
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LEGEND: 


GE $500 and over 
EZ $250 - 499 
$150 - 249 
[_] Under $150 


B. (Quality) Per Family purchases Averaged $379 


LEGEND: Bae 

_ $450 and over Sete promote Sec enes 
E39 $375 - 449 J Ves ‘ 
EE) $300 - 374 
[__] Under $300 


PICTOGRAPH BY 


MANAGEMENT 
5-10-51 


Source: Research Department of 
Sales Management 
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in the 
_ Magazine 
~ YOUNG wives 


Topav 
+ WOMAN 


Circulation guarantee: 
1,100,000 


ILLUSTRATION FROM TODAY'S 

WOMAN EDITORIAL PAGES. 

pain 

ROGERS? OLD CHARLESTON A FAWCETT PUBLICATION NEW YORK + BOSTON + CHICAGO + DETROIT » LOS ANGELES + SAN FRANCISCO 
STERLING SILVER: PATTERN. 

AS ADVERTISED IN TODAY'S WOMAN. 


AUTOMOTIVE STORE PURCHASES IN 1950) 


A. f Quantity) State Division of the $29.4 Billion Total 


State Sales in millions of dollars 
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LEGEND: 

SE $200 and over 
: #4$500 - 799 
EERE] $250 - 499 
a ey 


B. (Quality) Per Family Purchases Averaged $665 
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Source. Research Decartment of 
Sales Management 
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- FURNITURE-HOUSEHOLD-RADIO STORE 
y PURCHASES IN 1950 ; 


A. (Quantity) State Division of the $7.8 Billion Total 


State Sales in millions of dollars 
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LEGEND: 
, $200 and over 
Ea 5100 - 199 
FEE]$ 50 - 99 
‘{___] Under $50 


EGEND: 

$175 and over 
7 $150 - 174 
Ee) $125 - 149 

- ___—«4| Under $125 PICTOGRAPH BY 


MANAGEMENT 
5-10-51 


Source: Research Department of 
Sales Management 


is MAN POWER 


—_rz 


Exciting Reading 
in the March issue 
of TRUE 


= _ * 


“| SAY NUTS TO BASKETBALL!” 
Sports expert Stanley Woodward 
writes a_ lively, controversial 
article about basketball today. 
“If you want to win basketball 
games, you have to have a team 
of octomorphs. The real athlete, 
the well-proportioned, well-de- 
veloped man doesn’t stand a 
chance against the bean poles.” 


* * - 


BOSS OF THE BIG STICK by MacKin- 
lay Kantor. If and when our atom 
bombs are dropped, General 
Curtis LeMay’s men will fly them 
to their targets. Just who is this 
highly important military leader 
who “holds your life in his hands” 
but who is so little known? A 
close-up by a famous writer who 
és his friend. 


. * * 


AMERICA’S FRONT-PAGE DETECTIVE 
by Alan Hynd. An exciting book- 
length feature about one of 
America’s best-known crime-de- 
tection figures—William J. Burns, 
founder of the world-wide Burns 
Detective Agency. 


* * 7 


FRESH WATER SHARK. Emmett 
Gowen, well-known angler, tells 
a thrilling story about fishing for 
the alligator gar—or fresh-water 
shark—the biggest and toughest 
fish native to fresh water. 


a 7 « 


BATTLEGROUND BELOW THE SUN. 
Where will the Communists strike 
next? An on-the-spot report about 
Indonesia, the world’s youngest 
Democracy, and how disgruntled 
Dutchmen are strangling native 
independence there. 


* * * 


BIG TROUBLE AND A BIG IDEA. 
While serving a 30-year prison 
term for murder, David Marsh 
Williams spent his time designing 
revolutionary devices for guns. 
Lucian Cary writes an excellent 
profile about an incredible char- 
acter who has become one of the 
country’s leading and wealthiest 
gun designers. 


* * . 


THE PURPLE ISLANDS. A beautiful 
photo essay in full color, of the 
peaceful Madeira Islands off the 
coast of Portugal. 

Plus other articles and special 
features. 
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Says Who? say's TRUE’S recent study* conducted by a 


leading research organization. 


This nation-wide survey made among both men and women 
measures the brand decision and buying influence 
of male vs. female, and .. . MEN WON — AMAZINGLY OFTEN! 


Take automobiles, for example... in over 61% 

of the instances, men alone decide on the make bought... 
in another 30.5% of the cases men decide jointly with 
their wives. 


9 out of 10 times, therefore, the man’s influence is by far 

the predominant one . . . so if you’re selling cars (or batteries 
or gasoline where the man’s influence is still greater) 

.. isn’t it logical to direct part of your advertising 
specifically to the man’s market? 


FOR IT’S MANPOWER THAT MOVES YOUR MERCHANDISE — 
and TRUE is by far the largest selling man’s magazine in America. 


*Copy of this study, “Male 
vs. Female Influence in 
Buying and in Brand 
Selection” covering 65 
products may be had 
on request. 
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DRUG STORE PURCHASES IN 1950 


A. f Quantity) State Division of the $3;7 Billion Total. 


State Sales in millions of dollars 


° 
BO 


OR Run WA EE AE ER I 


WAY, 


LEGEND: 

—_ $100 and over 

meme, $ 50 - 99 

_ FEZ 25 - 49 
[J Under $25 


B. ( my) Per Family Purchases Averaged $83 
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Source: Research Department of 
Sales Management 
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Wage Earners get 61.6% of all 


the wages and salaries today 


From Dept. of Commerce data 


in fact, they never 


had it so good.... 


229 
All Wage 
Earners — 


1950 


184 
Clerical 
end 
Profes- 
sional 
1950 


Federal Reserve Bank of Ne 
w 
York Index of Weekly Earnings 


$ Million 
Wage 
Earners 
$506.5. 


All Others 
$360.8 


All Others 
$1.134 


1939 total 
$867.3 Million 


1950 total 
$2.952 Billion 


and Wage Earners have 


170 


All Non-Farm nal 950 


Disc e onary Spending ower ndex oose mon y ver 
. 
P. | ( ‘I ; 
one ove 


and above basi soe 
¢ living costs 
— 1939 = 100) 


a | 
Ooose 99 
money to spend... | 


317 


°s big-earning, fast- 


No other road to America 
ket offers you these 


spending wage-earner mar 


advantages: 
1. In one package, you reach 8,575,000 women 


_ shoppers for nearly 30% of all wage-earner 
families. And two out of three are in “age © 
acquisition” __ 30’s or younger: 

You reach this market at rock-bottom cost — 
as little as $1.22 per page per thousand - 


90% of magazine ad dollars are spent in mag- 
azines which are over t heads of this market 


(research available) - T -nows their tastes, 


speaks their language- 
They’re the current active buyers at any given 
time — they shell out over $600,000 every 
month at the newsstands alone just for the 


magazines in “True Story Women’s Group” 


Wage-Earner Fomilies——1 950 . 


True Story 
Women’s Group 
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WHO RECEIVED THE 1950 FARM DOLLARS ? 


U.S.A. gross cash income from farming was $27.70 billion. Not included is “income in kind” ; : 
income from off-farm labor or investments. 


A. WHERE FARM INCOME INCREASED MOST SINCE 1944 


1950 as a ratio of the 1945 base, 100 


oP ons ARAN i a RI 


LEGEND: — ‘ 
GD 135 and over ses | 
E24 120 - 134 ‘ 
115-119 
Pree | Under 115 


B. 1950 GROSS CASH FARM INCOME PER FARM 


bd net income per farm the spread is much narrower. Large, mechanized farms have higher | 
expenses than the family farm. 
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MANACENENT 
5-10-51 
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Best buy for buying power... 


are the nation’s best farmers concentrated in the 
fifteen agricultural Heart states. They produce 
the big money crops and the highest earnings 
.. . get most of the dollar volume of U.S. major 
crops—corn 89¢, oats 81¢, soybeans 92¢, wheat 
65¢, cattle and calves 62¢, eggs 63¢, dairy 
products 64¢, hogs 82¢. 

With production near an all-time peak, and 
a big backlog of savings and spendable cash . . . 
the best farmers are today’s best class market— 
mostly missed by general media but deeply 
penetrated by SUCCESSFUL FARMING, with its 
high readership, and confidence based on nearly 
fifty years of service. 

With average earnings 50°, better than the 
national farm average, SF farmers are the best 
customers for anything bettering farm business 
or farm living. No advertiser gets full potential 
from the national market without this market 
and medium! Get the facts, any Successful 
Farming Office. 


MEREDITH PUBLISHING COMPANY, Des Moines, 
lowa, New York, Chicago, Cleveland, Detroit, 
Atlanta, San Francisco, Los Angeles 


Teer roe s 


| Pr AND OVER See $1,717,425 


elit | 


dealer fle 


State Leaders in 1950 
‘ oss Cash Inc e fr | Farming 
The U.S.A. total lost year was $27,702,162,000. | 
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A RILTLINI Albiane 
A BILLION DOLLARS 


g920869 A BILLION AND UP 


‘$859,280 


i 
: 


$090.82 HALF BILLION 
AND UP 


— * QUARTER BILLION 
249 AND UP 


LESS THAN 
A QUARTER BILLION 


PICTOGRAPH BY _ 


MANACEMENT | 
$-10-51 


Source: Research Department of Sales Management 
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“Our company buysthousandsof bales . 


of high-quality Southern cotton each 
year, to knit HANES—The National 
Underwear and our sportswear lines. 
Thus our company, located in the South, 
isan excellent customer of the Southern 
farmer. He is a good customer of ours, 
too. ‘he rural South is one of our best 
markets and is fast becoming one of the 
most progressive and balanced areas in 
the country. As a company which has 


been doing business in the South for 50: 


years, we are proud of the new vitality 
and prosperity of the region.” 


P. H. HANES, President 
P. H: Hanes Knitting Co. 


“As a company founded in the South, we 
know first-hand it is a good place to do busi- 
ness. From our beginning, we cultivated the 
Southern rural market and continue to do so. 
Recent industrial growth, coupled with a 
vigorous and diversified agriculture, presages 
a new day for the South.”’ 


L. RICHARDSON, Chairman of the Board 
Vick Chemical Company 


“‘Koppers—with 18 plants in 11 South- 
ern states— believes the South is helping 
it to grow, even as Koppers is helping 
the South to grow industrially. In the 
South we find a ready supply of many 
raw materials we use and a strong mar- 
ket for many of the goods we produce 
or the services we provide. We believe 
in telling our product story repeatedly 
to the people of the South—for much of 
it is the story of goods made from 
Southern raw materials, by Southern 
people, for the Southern market.” 


FRED C. FOY, V. P. and Manager 


Central Staff Sales Department 
Koppers Company, Inc. 


Do your sales reflect the South’s great progress? 


ore THAN 1,170, 000 
SOUTHERN 


» The Progressive Farmer 


The South’s index of consumer buying has led the United 
States in every month of every year for the last 12 years, accord- 
ing to Dun’s Review Trade Barometers. 


Are your Southern sales making big gains? Here are two facts 
to remember in planning your sales and advertising strategy: 


1—The South is predominantly rural in population and trade. 


2—The rural South reads and prefers The Progressive Farmer 
above any other magazine. 


Leading advertisers know the powerful influence of The Pro- 
gressive Farmer on consumer buying in the rural South. That’s 
why The Progressive Farmer has made a greater gain in adver- 
tising linage than any other U.S. farm magazine during the last 
six years. 


To sell more than 1,170,000 of the South’s most prosperous 
farm families, place your advertising in The Progressive Farmer. 


Advertising Offices: BIRMINGHAMs RALEIGH* MEMPHIS* DALLAS 
NEW YORK *CHICAGO+ Edw. S. Townsend Co., San Francisco, Los Angeles 


COUNTY 


San Joaquin. . 


Maricopa............. | 


eee 
Orange....... 

ME tveecnnaes 
Stanislaus......... 
Lancaster . 


Polk 
Weld 


| ST 
eee 

Sussex 
eer 
Riverside.......... 
Merced. . 


WI cckcvoceeaets 


Pe 


Monterey....... ~~ 
rere 
Hartford. ...... 
Whitman 
Suffolk 


Pottawattamie........ 
Iroquois 
Champaign............ 
Livingston 
Sutter 
Mississippi. ........... 
0 ere 

Cook 
Sioux 


DE Tibtcdensdekeeues 
eee 

Santa Barbara........ 
Cumberland........... 


eee 
Madera 


SE ickineitenaacauts 
MC etieceansns 


GROSS 


| CASH FARM | 
INCOME — 
STATE Esti- in 
JM mates | Group 
| (in thousands 
Cal, | 195,840 1 
Cal. 155,684 2 
Cal. 149,549 3 
| Cal. | 126,270 4 
Ariz 125,507 | §& 
Cal. | 113,734 «| 6 
| Cal. | 95, 895 7 
| Wash, | 93,233 8 
Ca. | 87,818 | 9 
Pa. 87,228 | 10 
Cal 83,471 11 
| Fla. 80,996 12 
Colo. | 980,936 | 13 
Maine | 79,267 | 14 
Cal. | 76,317 15 
Cal. | 74,427 16 
Del. | 72,959 17 
Cal. | 70,968 | 18 
Cal. | 68,026 | 19 
Cal. 62,310 | 20 
Cal. | 58,272 | 21 
Texas | 58,021 | 22 
Cal. | 87,720 | 23 
i. 55,073 | 24 
Conn 53,688 | 25 
Wash. | 51,400 26 
N.Y. | 60,907 | 27 
Cal. | 47,711 | 28 
me | 47,408 | 29 
Wis. 46,920 | 30 
lowa | 45,619 31 
tl. 44,873 32 
i. | 44,301 | 33 
i. 43,527 | 34 
Cal. | 43,361 | 35 
Ark. | 42,203 | 36 
Pa. | 41,988 | 37 
lil. | 41,289 38 
lowa 40,938 39 
ill. 40,318 40 
lowa 39,191 41 
| WM. 38, 569 42 
| Pa. 37,936 43 
Cal. 37,749 44 
il. 37,620 45 
lowa 37,019 46 
Minn 36,980 47 
Wash. 36,917 48 
Cal. 36,272 49 
N. J 36,262 50 
Cal. 35,909 51 
Ariz. 35,206 52 
Cal. 35,088 53 
lowa 35,041 of 
Cal. 34,943 55 
Idaho 34,588 56 
Ore. 34,490 57 
Wis, 34, 187 58 
it. 33,379 59 
N.C 33,238 60 
lowa 33,160 61 
Ore. 32,863 62 
Fla. 32,675 63 


| 
| 


COUNTY 


Sangamon. 
Pemiscot 
Clinton ..... 
Berrien 
Scotts Bluff 
Bucks..... 
Grant. 
Delaware 
Yuma. 


EONROU. os ccscccess. 
Wayne............. 
Marathon............ 
Deaf Smith.......... 
_, Serer 
Whiteside............. 
ny 
Buena Vista......... 
Monmouth 
Alameda 


Hamilton............ 
Johnston. ............ 
Palm Beach.......... 
re 
Orange............... 
McHenry............. 
Cameron.............. } 


Nhe isdn crane nic ase 
Canyon... 
Christian 
Wright 

Faribault.............. 
Fond Du Lac......... 

Crawford.............. 
Obrien. 


Sac. 
Edgar 


Cedar 


Oneida 


Johnson. . 
Dawson............. 
Calhoun. . 


WE: 5 ob cunvrcveenans 


STATE | 


| 
| 
| 


| GROSS 


| 


CASH FARM | 
INCOME | Rank 
JM Esti- in 
mates | Group 

(in thousands) | 
31,293 | 71 
31,217 | 72 
30,991 73 
30,988 | 74 
30,906 75 
30,798 | 76 
30,756 77 
30,598 | 78 
30,596 | 79 
30,540 | 80 
30,462 | 81 
30,250 82 
30,202 | 83 
30,188 | 84 
29,785 85 
29,636 86 
29,527 87 
29,439 88 
29,439 89 
29,207 | 90 
29,157 91 
29,141 92 
29,128 93 
28,888 94 
28, 880 | 95 
28,827 | 96 
28,765 | 97 
28,635 98 
28,479 99 
28,339 100 
28,309 101 
28,202 102 
28,001 103 
27,896 | 104 
27,856 | 105 
27,817 106 
27,816 107 
27,793 108 
27,568 109 
27,550 110 
27,488 111 
27,435 112 
27,425 113 
27,418 114 
27,340 15 
27,317 116 
27,270 117 
27,224 118 
27,163 | 119 
27,032 | 120 
26,753 121 
26,753 122 
26,714 =| 123 
26,689 124 
26,636 125 
26,572 126 
26, 568 127 
26,548 128 
26,462 129 
26,190 130 

| 
26,173 | 131 
26,009 | 132 
26,000 | 133 


- The 200 Counties Leading in Gross Cash Farm Income 


Estimates, 1950, for the 200 counties with largest gross cash income from farming 


GROSS | 
CASH FARM 
INCOME | Ran 
COUNTY | STATE Esti- | in 
| GD... Gro 
(in thousands 
Washington............ | lowa | 25, 432 14] 
Ee | lowa 25,401 142 
Minnehaha............ | S$. D. 25,383 143 
Se lowa | 25,325 14 
ere | Ohio 25,190 | 14 
Freeborn.............. Minn 25,185 | 14 
Pranklin.......cccccsee lowa 25,151 | 147 
Ne 5 vain diwiseareiceanats lowa 25,134 14 
ce Re | N.Y. 25,036 14 
Cre Re iil. 24,955 150 
a nee lowa 24,886 | 15 
Hardin................ lowa 24,625 | 1% 
Coahoma.............. Miss, 24,574 | 183 
SE ocnncexcveixwun Mich 24,520 1h 
Worcester............. Md. 24,473 | 185 
Stephenson............ il. 24,432 | 158 
I lowa 24,388 157 
RR tl. 24,185 15 
Deities... . cc ccccccs Mo. 24,154 1% 
Nodaway.............. Mo. 24,141 160 
OE, o.ncccecsnnees lowa 24,003 161 
ae Texas 23,998 162 
en Texas 23,843 163 | 
Es cosoncecceaaca lowa 23,742 | 16 
Washington............ Miss. 23,690 | 165 
Blue Earth. .....05.505.] Minn 23,653 | 168 
Nobles................ | Minn. 23,638 | 18 
Fulton................/ ML 23,578 | 168 
Spokane.........ccces. | Wash. 23,485 | 16 
ee | N.C. 23,254 170 
Ee | Texas 23,229 m1 
DN 2c saesneacince | Ohio 23,228 a 
DN access sihasaisectansiaall i. 23,200 173 
PN tinaks acenavpaans Texas 23,156 174 
Redwood.............. | Minn 23,076 If 
ere Mich. 23,068 176 
Grand Forks........... N. D. 22,963 | 17 
rere sees} Mich, 22,956 178 
ae Wash. 22,857 173 
ee ee Texas 22,828 180 
Ee lowa 22,784 181 
6s oreeuracsnanaa lowa 22,776 182 
NS inion Sime eiceniaie Fla. 22,752 183 
a Minn 22,717 184 
Black Hawk........... lowa 22,688 185 
Macoupin............. il. 22,676 18 
DE ncaa caiainsinieeeee N. D. 22,672 187 
tic iciotantcmsautew lowa 22,535 188 
DG é ainncicaanea nes N.C. 22,528 189 
Rockingham........... Va. 22,442 19 
Mi ccickoasmuenen Wis. 22,364 191 | 
RN 6s sain apulsianca Ore. 22,305 192 
Chatauqua............. N. Y. 22,246 193 
IIE. 6 v:s-ocricaieaeuls il. 22,227 1% 
MNEs ccrdesiemnasec Ohio 22,076 198 
DS oss xu cavcaawae Wash 21,964 | 19 
Walla Walla........... Wash, 21,957 197 
IONS ccconesiasinsine's N.Y. 21,955 198 
DEE ciccceetenaes il. 21,917 198 
i icececasncades N. Y. 21,879 200 
Total Above Counties.|.......... 7,360,121 
ae ee Seer 26.5688 


| 
| | 


| 


— 
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® How much do these families spend per year for products like yours ? 


“IT PAYS TO ADVERTISE” 


e A new booklet just released by FARM JOURNAL, presents a new and significant 
ipproach to national advertising. It is based upon data collected for several of the 
nation’s largest advertisers, at their request, by the research company of their 
hoice, which proves once again that it pays to advertise . . . tells why and where 
more advertising is needed. 

For years we have presented FARM JOURNAL as the largest selling farm maga- 
zine in America. The facts revealed in this study establish that FARM JOURNAL’S 
lace in the national market is even more significant—actually it is the largest 
selling magazine of all where half the families of America live—a very important 
ialf when it comes to selling consumer goods. 


A @ Moreover, this survey shows that advertisers who confine their efforts to 
cS 
ra many of the nation’s best retailers. 
KC For example, FARM JOURNAL families spend $16,400,000. for packaged laundry 
= soap. Who’d want to miss more than half of these families? An advertiser who 
a 


@ And it’s not just a matter of missing these important families by the million! 
No other magazine can sell these families like FARM JOURNAL—written expressly 
or these people by people who are close to their problems of everyday living. 
Through the years FARM JOURNAL has won the confidence and affection of 
lillions whose opinions and purchases count most—confidence in all that appears 
vithin the covers of this great rural magazine. 

If you are interested in learning more about the buying habits of the families 
n this vast market and how well you are reaching them with the magazines 
you now employ, write FARM JOURNAL. 


» How many families do you reach with each issue of the magazine you employ ? 


ordinary magazines will miss many of these consumers—the best customers of 


confined his advertising to the four women’s service magazines would do just 
that! As a matter of fact, if he bought the four women’s magazines, the four 
leading weeklies, two home shelter magazines, two fiction and the romance 
groups, he would still miss 1,100,000 FARM JOURNAL families! 


POPULA- | POPULA- | | POPULA. 
TION | TION | TION | 
COUNTY LEADING CIVILIAN) Rank COUNTY LEADING (CIVILIAN) Rank COUNTY LEADING (CIVILIAN 
and | | in and in and 
STATE CITY | Group STATE | CITY GD Group STATE | CITY 
| | Est. (in | Est. (in Est. (in 
| thousands) | | | thousands) | | | thousands 
New York, N.Y. | Santa Clara, Cal.....| San Jose | 295.2 | 71 | Morris,N.J........ | Morristown 167.1 
5 Counties)......| New York City | 7,965.6 1 Henrico, Va........ | Richmond | 294.0 | 72 Wyandotte, Kans....; Kansas City 166.9 
Cook, Il. ..| Chicago | 4,548.8 2 Kent, Mich........ Grand Rapids | 293.8 | 73 IIE, FINE ooh c.occcce cc dccocsicee 166.6 
Los Angeles, Cal.....| Los Angeles 4,215.5 3 Stark, Ohio........ Canton | 287.0 74 Travis, Texas....... | Austin 162.9 
Wayne, Mich. Detroit | 2,451.5 | 4 San Bernardino, Cal..| San Bernardino | 286.5 75 Hidalgo, Texas...... | McAllen 162.5 
Philadelphia, Pa. | Philadelphia | 2,091.8 5 Pierce, Wash....... Tacoma 281.9 76 Charleston, S. C.... | Charleston 162.2 
Allegheny, Pa. Pittsburgh | 1,528.0 6 Sacramento, Cal.....| Sacramento 281.7 77 Pinellas, Fla........ | St. Petersburg 161.8 
Cuyahoga, Ohio | Cleveland 1,402.0 7 Douglas, Neb...... Omaha 280. 78 Trumbull, Ohio. .... Warren 161.0 
St. Louis, Mo... St. Louis | 1,276.1 8 Fresno, Cal........ Fresno 280.2 79 Vanderburgh, Ind... .| Evansville 160.9 
Baltimore, Md. | Baltimore 1,230.9 9 Salt Lake, Utah.....| Salt Lake City | 278.6 80 Chester, Pa......... West Chester 160.8 
Middlesex, Mass.. . | Cambridge | 1,076.4 10 | 
| 
Essex, N. J.........| Newark 914.6 11 Suffolk, N. Y....... Patchogue 276.9 81 East Baton Rouge, La.| Baton Rouge 159.2 | 151 
Erie, N. Y..........| Buffalo 910.5 12 Genesee, Mich..... Flint 276.3 82 Hillsborough, N. H..| Manchester 158.9 | 152 
Suffolk, Mass... Boston 899.9 13 Middlesex, N. J.....| New Brunswick 268.7 83 Saginaw, Mich...... Saginaw 156.4 | 183 
Milwaukee, Wis.....| Milwaukee 875.0 14 Mahoning, Ohio.....| Youngstown 261.3 84 Du Page, Ill......... Elmhurst 155.8 | 14 
Harris, Texas | Houston 814.6 15 Lackawanna, Pa.....| Scranton 259.5 85 Winnebago, lll...... Rockford 153.8 | 155 
Dist. of Columbia... ‘| Washington 811.8 16 Berks, Pa.......... Reading 258.2 86 Orange, N. Y........ Newburgh 153.1 | 156 
San Francisco, Cal...| San Francisco 777.4 17 Hillsborough, Fla....| Tampa 255.0 87 Chatham, Ga........ Savannah 152.9 | 157 
Alameda, Cal........| Oakland 750.0 18 Tulsa, Okla........ Tulsa 251.8 88 Tulare, Cal.......... Visalia 152.0 | 15 
King, Wash. | Seattle 742.7 | 19 Albany, N. Y....... Albany | 242.1 89 I secscksxns- Aurora 151.7 | 159 
Hamilton, Ohio. ....| Cincinnati 731.3 20 Kanawha, W. Va....| Charleston | 240.1 90 Spartanburg, S. C....| Spartanburg 150.1 | 160 
Hennepin, Minn... ..| Minneapolis 679.4 | 21 San Mateo, Cal..... San Mateo | 239.3 91 Butler, Ohio........ Hamilton 149.4 = 161 
Nassau, N. Y. | Hempstead Lancaster, Pa...... Lancaster 237.2 | 92 Lorain, Ohio........ Lorain 149.0 | 182 
Township 677.4 22 Mercer, N. J....... Trenton | 232.9 93 Bernalillo, N. M.....| Albuquerque 148.8 | 163 
Hudson, N. J........| Jersey City 655.8 23 Kern, Cal.......... Bakersfield 232.1 94 Forsyth, N.C....... Winston-Salem 147.5 | 164 
Westchester, N. Y...| Yonkers | 633.4 24 Mobile, Ala........ Mobile | 231.7 95 Bucks, Pa........... Bristol 146.1 | 165 
Dallas, Texas Dallas | 620.4 25 Polk, lowa Des Moines 227.6 | %6 Schenectady, N. Y...| Schenectady 145.1 | 166 
Providence, R. |. | Providence | 586.5 26 Monmouth, N. J.....| Asbury Park 226.7 97 New London, Conn...| New London 144.7 | 167 
Orleans, La. New Orleans | 576.9 | 27 Oneida, N. Y........| Utica 226.0 98 Pima, Ariz..........| Tucson 144.2 | 168 
Jefferson, Ala... Birmingham 561.2 | 28 Spokane, Wash..... Spokane 225.0 99 Richland, S. C.......| Columbia 144.0 | 169 
Marion, Ind. indianapolis 557.6 29 Knox, Tenn........ Knoxville 224.7 | 100 Hinds, Miss........ | Jackson 143.2 | 170 
Worcester, Mass.....| Worcester | 651.5 30 | | 
} | 
| | | 
New Haven, Conn...| New Haven 550.7 | 31 Sedgwick, Kans... . ‘| Wichita 223.5 | 101 PE Pic ciceccciees Altoona 140.8 | 171 
San Diego, Cal......| San Diego 547.7 32 New Castle, Del.....| Wilmington 222.0 102 Montgomery, Ala... .| Montgomery 139.2 | 172 
Jackson, Mo....... | Kansas City | 545.8 33 hee svncxines Erie | 221.3 | 103 Dutchess, N. Y...... | Poughkeepsie 139.1 | 173 
Hartford, Conn... . Hartford 544.9 34 Orange, Cal........ Santa Ana 218.8 | 104 Yakima, Wash.......| Yakima 138.2 | 174 
Bergen, N. J........| Hackensack 544.4 35 Washington, Pa.....| Washington 211.7 | 105 Wake, N.C......... | Raleigh | 138.1 175 
Essex, Mass. .| Lynn 529.2 | 36 Cambria, Pa....... Johnstown | 211.6 | 106 Burlington, N. J..... | Burlington | 138.0 | 176 
Fairfield, Conn... . Bridgeport 510.9 | 37 Hamilton, Tenn... ..} Chattanooga | 210.0 | 107 De Kalb, Ga........ | Decatur 136.6 | 177 
Franklin, Ohio | Columbus | 510.6 38 St. Louis, Minn..... Duluth 208.1 | 108 ic aisiace/Ca.waica's Joliet 136.2 | 178 
Bexar, Texas...... | San Antonio 503.9 39 St. Joseph, Ind... .. South Bend | 207.9 | 109 Washtenaw, Mich....| Ann Arbor 136.1 179 
Dade, Fla... | Miami 501.4 | 40 St. Clair, I........ East St. Louis | 207.7 | 110 Roanoke, Va....... | Roanoke } 136.0 | 180 
Monroe, N. Y...... | Rochester j 493.0 41 Vork, Pa..........--| York | 205.0 | 111 Chatauqua, N. Y.....| Jamestown | 135.8 | 181 
Jefferson, Ky....... | Louisville 491.1 | 42 San Joaquin, Cal.....| Stockton 204.9 | 112 Atlantic, N. J........| Atlantic City 134.9 | 182 
Shelby, Tenn. | Memphis 486.5 | 43 Schuylkill, Pa... ... | Pottsville 202.9 | 113 Rock Island, Ill......| Rock Island 134.8 | 183 
Multnomah, Ore. ; Portland | a77.2 | 44 Arlington, Pa........| Alexandria 201.3 | 114 Rensselaer, N. Y.....| Troy 133.9 | 184 
Fulton, Ga. .| Atlanta | 473.4 | 45 El Paso, Texas......| El Paso 201.0 | 115 Berkshire, Mass.....| Pittsfield 132.9 | 185 
Denver, Colo. ...| Denver 419.5 | 46 Dauphin, Pa........ | Harrisburg 199.7 | 116 Monterey, Cal....... | Salinas 132.8 | 186 
Delaware, Pa........| Chester 418.5 47 Mecklenberg, N. C..| Charlotte 199.3 117 Sangamon, Ill....... | Springfield 132.2 187 
Summit, Ohio.......} Akron 415.0 | 48 Lehigh, Pa........ .| Allentown 199.3 | 118 McLennan, Texas. ..| Waco 130.6 | 188 
Union, N. J.........| Elizabeth | 403.6 | 49 Prince George’s, Md.| Hyattsville 197.2 | 119 Stanislaus, Cal... ... | Modesto | 129.5 | 189 
Montgomery, Ohio. .| Dayton 403.5 | 50 Jefferson, Texas.....| Beaumont 197.1 | 120 Kalamazoo, Mich.. . | Kalamazoo 128.9 | 190 
| | | 
Oakland, Mich......| Pontiac 402.7 | 51 Pulaski, Ark...... Little Rock 195.5 | 121 Lane, Ore..... sieisacel Eugene 127.4 | 191 
Lucas, Ohio ..| Toledo 399.4 | 52 Niagara, N. Y...... | Niagara Falls 193.2 | 122 Cameron, Texas.....| Harlingen 126.7 | 192 
Norfolk, Mass. | Quincy 397.1 | 53 Guilford, N. C.......| Greensboro 193.2 123 i crciacadew.nd Lakeland 126.0 193 
Luzerne, Pa........ Wilkes-Barre | 396.3 | 54 Plymouth, Mass.....| Brockton 192.4 | 124 Buncombe, N. C.....| Asheville 124.6 | 194 
Bristol, Mass...... | New Bedford | 386.7 55 Fayette, Pa........ | Uniontown 191.9 125 Muskegon, Mich....| Muskegon 123.6 | 195 
Norfolk, Va.........| Norfolk | 378.6 | 56 Macomb, Mich......| Mount Clemens 188.6 | 126 Calhoun, Mich......| Battle Creek 123.1 | 196 
Hampden, Mass... . | Springfield 373.2 | 57 Broome, N. Y.......| Binghamton 187.8 | 127 Lancaster, Neb...... | Lincoln 119.7 197 
Lake, Ind...........| Gary 371.9 58 Northampton, Pa... | Bethlehem 186.1 128 Muscogee, Ga....... Columbus 118.9 | 198 
Tarrant, Texas Fort Worth 364.8 59 Allen, Ind........... | Fort Wayne 185.8 129 Northumberland, Pa.| Sunbury 118.4 199 
Ramsey, Minn......| St. Paul | 358.3 | 60 Madison, Ill........ Alton 183.8 | 130 Berrien, Mich....... Benton Harbor 117.4 | 200 
| | | | | a 
Montgomery, Pa.....| Lower Merion | 356.6 61 | eee | Waukegan 180.7 | 131 Total Above Counties 83, 084.8 
Onondaga, N. Y.....| Syracuse 346.6 | 62 Caddo, La......... | Shreveport | 177.6 | 132 | 
Passaic, N. J....... Paterson 342.4 | 63 Beaver, Pa......... | Beaver Falls 177.3 | 133 % Of U.S. A........ Jocceeeeesererers | 54.5483 
Maricopa, Ariz... .. Phoenix 336.5 | 64 Ingham, Mich...... Lansing 176.6 | 134 | | 
Oklahoma, Okla.....}| Oklahoma City | 326.6 65 oo 4 See | Peoria 176.1 | 135 
Davidson, Tenn.....| Nashville | 324.7 | 66 Riverside, Cal...... Riverside 173.1 | 136 
Westmoreland, Pa...| Greensburg 317.4 | 67 Dane, Wis......... Madison 170.7 137 
Camden, N. J.......| Camden 304.6 68 Cumberland, Maine.) Portland 170.1 138 
Contra Costa, Cal....| Richmond | 303.9 | 69 Greenville, S.C... ..| Greenville 169.5 | 139 | | 
Duval, Fla. Jacksonville 302.1 | 70 Nueces, Texas... Corpus Christi 167.2 | 140 | a 


Population and Rank, 200 Largest Counties 


Estimates, January 1, 1951, for the 200 counties leading in population 
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45 
146 
149 
160 
153 
| 154 
185 . a 
156 Subscriptions? None! Waste circulation? 
| 187 ° ° ° 
158 None! Circulation Contests, Coupons, Special 
pad Offers? None! Just plain come-and-get-it cash- 
and-carry single copy sales in 8725 shopping 
161 
18 centers where your products are sold. 
163 
be In one short year Family Circle’s circulation will 
168 have increased 36% (over 800,000 copies! ) —the 
167 most spectacular, sustained newsstand rise of any 
168 home service magazine. Copy for copy, no maga- 
a zine in the nation offers more concentrated sales 
power. Every impression counts. Why? Because 
Family Circle is bought exclusively by housewife 
m shoppers in chain groceries where your products 
je are sold. Circulation is 100% effective—each sale 
173 ‘ , ” 
174 a deliberate cash purchase. You can’t buy more | 
175 effective advertising coverage. 
178 
17 


“Family Circle focuses 


+ 2 Pag, | 


«your advertising , 2 Xu 


= incounties §  / 
“| where 87% \ pps 
=' of all retail | 
“sales aremade °\~! 


| eee 


Safeway-California om 


Family Circle circulates in 1692 counties where 
population, food sales and 87% of U.S. retail sales 
are concentrated. Moreover, 65% of Family 
Circle’s circulation is within 250 counties of 154 
Sales Management metropolitan trading areas. 


1951 


te, 


nding Ciel... 


Fh er ~ad 


Paar: Midwest 


Safeway-Mountain jot : 


“| Every month winter and summer women are buying 
:} more and more and more copies of Family Circle 


Regional or National coverage... Your adver- 
tising coverage exactly parallels your product 
distribution. How is this possible? Because Family 
Circle’s 47-state circulation is available as a na- 
tional unit or in any combination of 18 sectional 
editions. See map below. 


Higher percentage of housewife shoppers 
read Family Circle than any other leading 
home service magazine... Family Circle’s reg- 
ular monthly articles on food, fashion, child care, 
home decoration and equipment are deeply inter- 
esting to women who do the family buying. So 
much so that a higher percentage of housewives 
read Family Circle than any other home service 
magazine. Advertisers in Family Circle have the 
tremendous advantage of telling their product 
story to a loyal, receptive, ever-growing audience 
of millions of women who do the family buying. 
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COUNTY 
and 
STATE 


New York, N. Y. 
(5 Counties) 
Cooks, U8... ....000- 
Los Angeles, Cal... 
Wayne, Mich..... 
Philadelphia, Pa.. . 


Allegheny, Pa...... 


Cuyahoga, Ohio... 
St. Louis, Mo... .. 
Baltimore, Md..... 


Essex, N. J........ 


San Francisco, Cal. 
Westchester, N. Y. 
Nassau, N. Y...... 


Middlesex, Mass. . 
Suffolk, Mass. 


District of Columbia | 
Milwaukee, Wis... . 


Harris, Texas..... 
Alameda, Cal..... 
King, Wash....... 


| S, aaer 
Hamilton, Ohio 
Hennepin, Minn... 
Dallas, Texas... .. 
Marion, Ind....... 
Hudson, N. J...... 


Jackson, Mo....... 


Multnomah, Ore... 


Hartford, Conn..... 


Fairfield, Conn.. . 


Providence, R. 1. 
Orleans, La... . 
Bergen, N. J...... 


New Haven, Conn.. 


Franklin, Ohio. ... 
Monroe, N. Y.. 
Worcester, Mass... 
Jefferson, Ky.... 
Bexar, Texas..... 
Shelby, Tenn..... 


Essex, Mass.. . 
Dade, Fla. 

Union, N. J.. 
Summit, Ohio 
Denver, Colo... . 
Fulton, Ga. - 
San Diego, Cal.. .. 
Lucas, Ohio 


Montgomery, Ohio.. 


Jefferson, Ala... . 


Tarrant, Texas 
Delaware, Pa... 
Oakland, Mich 


Hampden, Mass... . 


Passaic, N. J. 


Ramsey, Minn 
Lake, Ind. ; 
Oklahoma, Okla. 


Luzerne, Pa....... 
Norfolk, Va... . 
Bristol, Mass..... . 


Sacramento, Cal... 
Dougias, Neb..... 


Henrico, Va.. 
Onondaga, N. Y. 
Genesee, Mich. 


Pierce, Wash........ 


CITY 


..| New York City 
| Chicago 

..| Los Angeles 
«| Detroit 

..| Philadelphia 
Pittsburgh 
“| Cleveland 
..| St. Louis 


oi | Baltimore 
| 


Newark 

| 

| San Francisco 
Yonkers 

| Hempstead 

| Township 

; Cambridge 

| Boston 

Washington 

| Milwaykee 

Houston 

..| Oakland 


| Seattle 


..| Buffalo 

Cincinnati 

| Minneapolis 

Dallas 

Indianapolis 

| Jersey City 

Kansas City 

..| Portland 

.| Hartford 
Bridgeport 


| Providence 
..| New Orleans 
| Hackensack 
New Haven 
Columbus 
Rochester 
| Worcester 
Louisville 
San Antonio 
Memphis 


Lynn 
Miami 
| Elizabeth 


, Akron 


Denver 
Atlanta 


..| San Diego 


| Toledo 
| Dayton 
| Birmingham 


| Fort Worth 
| Chester 
Pontiac 
Springfield 


..| Paterson 
Norfolk, Mass...... 
Montgomery, Pa.... 


Quincy 

Lower Mericn 
St. Paul 

Gary 


| Oklahoma City 


Wilkes-Barre 
Norfolk 


..| New Bedford 
Davidson, Tenn... . 


Nashville 
Sacramento 
| Omaha 
Tacoma 
Richmond 
Syracuse 
Flint 


| 1,520,831 | 


Est. (in 
thousands) 


14,207,875 | 


8, 137,803 


7,516,237 
4,032,718 
| 3,694,119 

2,498, 280 


2,484,344 
2,081,319 
1,888,201 
1,830,115 


1,826,890 
1,786,821 


1,686,726 


1,609,218 | 


| 1,483,970 


1,424,500 
1,394, 595 


1,367,250 | 


1,347,258 


| 
1,302,926 
1,265,149 
1,104,025 


1,070,810 
1,048,846 
1,004, 686 
953,513 
936,744 
932,324 


909, 402 


879,164 


865,350 | 


832,932 
828 , 253 


807,769 | 


770, 066 
757,761 


751, 383 


749, 299 
710,777 


705,424 


694,439 | 
693,788 | 


689,730 


674, 137 | 
673,648 | 


657,788 


652,220 | 


621,390 
609 , 463 


604, 109 


602, 222 


586 , 734 
568,010 
558,797 
553,955 
548,451 


544,616 | 


531,073 
502,637 


497,753 
474,764 
470,614 
451,333 
451, 283 
448 679 
444,556 


442,470 


425,625 
424,121 


Group 


— 
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200 counties leading in this category 


COUNTY LEADING 
and 
STATE CITY 
= 

Salt Lake, Utah.....| Salt Lake City 
Stark, Ohio Canton 
Santa Ciara, Cai.....| San Jose 
Maricopa, Ariz......| Phoenix 
Tulsa, Okla. | Tulsa 
Camden, N. J.......| Camden 
Kent, Mich... .... Grand Rapids 
Suffolk, N. Y. | Patchogue 
Westmoreland, Pa...| Greensburg 
Mahoning, Ohio.....| Youngstown 
Albany, N. Y....... | Albany 
Duval, Fla..........| Jacksonville 
New Castle, Del... . | Wilmington 
Polk, lowa Des Moines 
Fresno, Cal........ | Fresno 
Berks, Pa... ...| Reading 
Spokane, Wash.... Spokane 
San Mateo, Cal......| San Mateo 
Lackawanna, Pa.....| Scranton 


Monmouth, N. J... 


Middlesex, N. J... 


Mercer, N. J........ 


Allen, Ind... . 


Lancaster, Pa... .. 
Sedgwick, Kans... .. 
8 a 


Arlington, Va.. 


| 


| New Brunswick | 


| 


San Bernardino, Cal.. | 


St. Joseph, Ind... .. 


Erie, Pa... 


Peoria, Ill. 


San Joaquin, Cal.....| 


Contra Costa, Cal. 


Knox, Tenn........ 


Dauphin, Pa.. . 
York, Pa...... 
Hillsborough, Fla. 
Ingham, Mich. 


Asbury Park 


Trenton 
Fort Wayne 
Lancaster 
Wichita 
Bakersfield 
Alexandria 


| 


San Bernardino 


South Bend 
Erie 


Peoria 
Stockton 
Richmond 
Knoxville 
Harrisburg 
York 
Tampa 


| Lansing 


Mecklenberg, N. C. | 


Oneida, N. Y.. 
St. Clair, Ul... 


Hamilton, Tenn... . 


Mobile, Ala. 
Lehigh, Pa...... 
Jefferson, Texas 
Caddo, La... . 
Montgomery, Md. 
Orange, Cal. 


Northampton, Pa... 


Kanawha, W. Va.. 
Nueces, Texas 


Vanderburgh, Ind... 


Ei Paso, Texas 


Plymouth, Mass... . 


Pulaski, Ark... . 


Guilford, N.C...... 


Kane, Ill........ 
Winnebago, lil... . 


East Baton Rouge, La. 


St. Louis, Mo... .. 
Du Page, Ill....... 
Macomb, Mich. 


Pinellas, Fla....... 
Washington, Pa... . 


Broome, N. Y. 
Bernalillo, N. M... 


Madison, Ill......... 


Cambria, Pa. 


Waukegan 
Charlotte 


Utica 

East St. Louis 
Chattanooga 
Mobile 
Allentown 
Beaumont 
Shreveport 


Santa Ana 
Bethlehem 


Charleston 
Corpus Christi 
Evansville 

Ei Paso 
Brockton 
Little Rock 


| Greensboro 


Madison 
Aurora 


Rockford 


Baton Rouge 
Duluth 
Elmhurst 
Mount Clemens 
St. Petersburg 
Washington 


| Binghamton 


Albuquerque 
Alton 
Johnstown 


NET 
&&t 


Est. (in 


389 , 337 


387,602 
387,292 
382,728 
381,230 
378,270 
368,710 
367,650 
363, 257 
360,965 


357,279 


357,102 
354,008 
343,173 
342,280 
339,050 
333, 528 
332,145 
320,307 
316,008 
312,476 


310,993 
309,399 
306,939 
306, 266 
304, 543 
391,965 
301, 665 
297 ,394 


| 
| 
| 
| 


| 


288,759 | 


286 , 747 


285,890 
284, 341 
283,710 
281, 284 
279,219 
277,517 
276,346 


274, 557 
273,719 
272,823 


265,551 


265, 346 
261,784 
260,496 
257,431 


256, 105 
251,933 


249 , 563 
247,271 
243,312 


241,825 


241,812 


239,776 | 


236,882 
233,154 
232,658 
231,745 
231,235 
230,301 


230,221 ' 


| 


COUNTY | 
and 
STATE 


Travis, Texas...... 
Saginaw, Mich... . 
Rock Island, Ill... 
Lorain, Ohio....... 
Niagara, N. Y..... 
Beaver, Pa. ; 
Schuylkill, Pa... ... .| 
Trumbull, Ohio... . .| 
Atlantic, N. J........ 
Chester, Pa......... 


Wyandotte, Kans... . 
Butler, Ohio 
Chatham, Ga. a 
Riverside, Cal... .. a 
Sangamon, Ill....... 
Kalamazoo, Mich.. . 
Morris, N. J...... 

Cumberland, Maine 
Forsyth, N.C...... 


Washtenaw, Mich... | 
} 
| 


Orange, N. Y...... 
Hillsborough, N. H.. | 
New London, Conn...| 


Lancaster, Neb. 
Prince George’s, Md. 
Charleston, S.C... 
Monterey, Cal... 
Schenectady, N. Y.. 
Dutchess, N. Y..... 


Muskegon, Mich... 
Galveston, Texas... . | 
Woodbury, lowa. .. 
De Kalb, Ga....... 
Tulare, Cal........ 
Scott, lowa......... 
Greenville, S.C... . 
Pima, Ariz........ 
Will, Whe... oe... 
Champaign, Il. 


Jackson, Miss... . . 
Fayette, Pa........ 
Chatauqua, N. Y. 
Stanislaus, Cal... . 
Calhoun, Mich... .. 
Rensselaer, N. Y... 
Berkshire, Mass... . 
Linn, lowa 
Shawnee, Kans...... 
Berrien, Mich. . 


Roanoke, Va....... 
McLennan, Texas. 
Clark, Ohio.........| 
Richland, $. C.......| 
Yakima, Wash, 
Blair, Pa...... 
Racine, Wis... 
Fayette, Ky.........| 
Santa Barbara, Cal. 
Buncombe, N. C. 


| 
Total Above Counties 
©. U.S. A. Total... 


LEADING 


CITY 


Austin 
Saginaw 
Rock Island 
Lorain 
Niagara Falls 
Beaver Falls 
Pottsville 
Warren 
Atlantic City 
West Chester 


Ann Arbor 
Kansas City 
Hamilton 
Savannah 
Riverside 
Springfield 
Kalamazoo 
Morristown 
Portland 


| 
Winston-Salem | 


| Newburgh 


Manchester 
New London 
Raleigh 
Lincoln 
Hyattsville 


| Charleston 
| Salinas 


Schenectady 
Poughkeepsie 


Muskegon 
Galveston 
Sioux City 
Decatur 
Visalia 
Davenport 
Greenville 
Tucson 
Joliet 
Champaign 


Jackson 


| Uniontown 


Jamestown 
Modesto 
Battle Creek 
Troy 

Pittsfield 
Cedar Rapids 
Topeka 
Benton Harbor 


Roanoke 
Waco 


| Springfield 


Columbia 
Yakima 
Altoona 
Racine 
Lexington 
Santa Barbara 
Asheville 


NET | 
E. B. 1. | 
; Est. (in 
| thousands 

225,942 

224,121 

222,016 

221,563 | 

221,214 | 

219,852 

219,741 

218, 155 | 

217,723 | 

217,080 


nm 
—s 
i 
8 
N 


| 204,460 
203, 108 


202,551 
200, 532 
198, 963 
195,826 
192, 956 
192,270 
190,585 
190,037 
189,791 
188,898 


184,411 
183, 882 
183,854 
181,951 
181,640 
180, 767 
180,348 
| 179,817 
| 179,512 
| 174,200 


| 172,700 
| 172,326 

170,429 
170,422 
170,001 
169,919 
169,315 
169,050 
167,746 
| 166,591 


166,328 
165,862 


| 162, 288 

161,970 

| 161,638 
| 160,004 | 

| 159,937 

| 159,480 

157,245 

. 132,315,784 

| 66.2569 


164,608 | 1 


Total Net Effective Buying Income, 200 Leading Counties} 


—=> 


Rani 
in 


Grog 


141 
142 
14 
14 
145 
146 
147 


7 


148 
143 
150 
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* 
* In 1950... The News carried 


more Display Advertising” 
ae AC 
than any other newspaper 


anywhere in a single year... 


35 540,60 13, lines 
THE@ NEWS™ 


New York’s Picture Newspaper 


** includes all advertising except legal 
notices, classified want-ads, and the 
undisplay classified. 


***or any other publication. 


*EEE WIth twice as much circulation, 
duily and Sunday, as any other 
newspaper in America. 
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Per Family Effective Buying Income, 200 Counties 
67D Estimates, 1950, for the 200 counties leading in population 
NET E.B.1. NET E.B.1. NET E.B 
PER PER PER . 
COUNTY LEADING FAMILY —§ Rank COUNTY LEADING | FAMILY = Rank COUNTY LEADING FAMIL Rank 
and in and in and in 
STATE CITY BY Group STATE CITY LSM | Group STATE CITY GD Grow : 
Estimates Estimates Estimat: 
Westchester, N. Y. Yonkers 9,982 1 Stark, Ohio Canton 5,179 71 Kent, Mich. Grand Rapids 4,476 141 
Nassau, N. Y. Hempstead East Baton Rouge, La.. Baton Rouge 5,167 72 Calhoun, Mich. Battle Creek 4,450 142 
Township 8,817 2 Providence, R. |. Providence 5,156 73 Santa Clara, Cal. San Jose 4,433 143 
Essex, N. J. Newark 6,961 3 Winnebago, Ill. | Rockford 5,133 74 Buncombe, N. C. Asheville 4,392 144 te 
San Francisco, Cal. San Francisco 6,850 4 Kalamazoo, Mich. Kalamazoo 5,121 75 Berkshire, Mass. Pittsfield 4,386 145 ke 
District of Columbia. Washington 6,569 5 Northampton, Pa. Bethlehem } §,119 76 Cambria, Pa. Johnstown 4,377 146 g 
Allen, Ind....... Fort Wayne 6,240 6 Caddo, La. Shreveport 5,118 77 Schuylkill, Pa. Pottsville | 4,343 147 se 
Philadelphia, Pa. Philadelphia 6,174 7 Jackson, Mo. Kansas City | 5,113 78 Plymouth, Mass. Brockton | 4,334 148 ‘S 
New Castle, Del. Wilmington 6,173 8 Muskegon, Mich. Muskegon | §,094 79 Hillsborough, N. H. | Manchester | 4,322 149 PS 
Union, N. J... Elizabeth 6, 167 9 Norfolk, Mass. Quincy 5,091 80 Essex, Mass. . Lynn 4,317 150 
Marion, Ind. Indianapolis 6,141 10 | 
Cuyahoga, Ohio Cleveland 6,064 11 Knox, Tenn. Knoxville 5,087 81 Tulare, Cal. Visalia 4,304 151 
Hartford, Conn. Hartford 6,050 12 Erie N. Y. Buffalo 5,078 82 Fresno, Cal. Fresno | 4,289 152 
Cook, Ill... Chicago 6,034 13 Spokane, Wash. Spokane | 5,071 83 Dade, Fla... Miami | 4,284 153 
Suffolk, Mass. Boston 6,014 14 Lancaster, Neb. Lincoln | 5,064 84 Mobile, Ala... . Mobile | 4,275 154 
New York, N.Y. | Trumbull, Ohio Warren | 5,062 85 Orange, N. Y. Newburgh | 4,273 | 155 
5 Counties New York City 5,922 15 Oakland, Mich. Pontiac | 5,049 86 Broome, N. Y. Binghamton |} 4,244 156 
Fairfield, Conn......| Bridgeport 5,894 16 Sangamon, Ill... Springfield | 5,048 87 Schenectady, N. Y. Schenectady | 4,227 157 
Allegheny, Pa. | Pittsburgh 5,894 16 Luzerne, Pa... Wilkes-Barre | 5,033 88 Oneida, N. Y... Utica | 4,210 158 
Mahoning, Ohio Youngstown 5,872 18 Sacramento, Cal. Sacramento | 5,031 89 Pima, Ariz. Tucson | 4,201 159 
Summit, Ohio Akron 5,855 19 Lake, Ind. Gary 5,015 90 Bristol, Mass.. New Bedford 4,194 160 
Wayne, Mich. Detroit 5,823 20 
Montgomery, Md. 5,756 21 Saginaw, Mich. Saginaw 5,014 91 Wyandotte, Kans. Kansas City 4,189 161 
Lake, Ill. Waukegan 5,695 22 Butler, Ohio... Hamilton 5,007 92 McLennan, Texas Waco 4,188 162 
Harris, Texas Houston 5,676 23 Monmouth, N. J. Asbury Park 5,004 93 Madison, Ill. Alton 4,187 163 
Multnomah, Ore. Portland 5,660 24 New Haven, Conn. New Haven 4,999 94 Yakima, Wash. Yakima | 4,185 164 
St. Louis, Mo. St. Louis 5,653 25 Atlantic, N. J. Atlantic City 4,982 | 95 Morris, N. J... Morristown | 4,157 165 
Du Page, lil. Elmhurst 5,629 26 Orleans, La. New Orleans 4,982 95 Pulaski, Ark. Little Rock 4,124 166 
Mercer, N. J. Trenton 5,593 27 Tulsa, Okla. Tulsa 4,974 | 97 Kanawha, W. Va. Charleston | 4,123 167 
Peoria, Ill. Peoria 5,573 | 28 San Mateo, Cal. San Mateo 4,963 98 Rensselaer, N. Y... Troy 4,104 168 
Ingham, Mich. Lansing 5,559 29 Fulton, Ga. Atlanta 4,957 99 Onondaga, N. Y. Syracuse | 4,104 168 
Henrico, Va. Richmond 5,559 29 Forsyth, N.C... Winston-Salem 4,942 100 Washington, Pa. Washington 4,067 170 
Montgomery, Pa. Lower Merion 5,546 31 Denver, Colo. Denver 4,935 101 Niagara, N. Y. Niagara Falls 4,066 171 
Arlington, Va. Alexandria 5,545 32 Dane, Wis. Madison | 4,932 102 Greenville, S. C. Greenville 4,062 172 
Alameda, Cal. | Oakland 5,544 33 Middlesex, N. J. | New Brunswick | 4,912 103 Muscogee, Ga. Columbus 4,061 173 
Dallas, Texas Dallas 5,537 34 Norfolk, Va... Norfolk 4,905 | 104 Chatauqua, N. Y. Jamestown 4,058 174 
Hamilton, Ohio. . Cincinnati 5,534 35 Pierce, Wash. | Tacoma | 4,901 | 105 Richland, S. C. Columbia 4,057 175 
Passaic, N. J. Paterson 5,516 36 Lehigh, Pa. | Allentown | 4,899 106 Blair, Pa.. .....| Altoona | 4,031 176 
Vanderburgh, Ind....| Evansville 5,500 37 Lancaster, Pa. | Lancaster | 4,897 | 107 Charleston, S. C. Charleston | 4,004 17 | 
Milwaukee, Wis. | Milwaukee 5,492 38 Worcester, Mass... Worcester | 4,889 | 108 Lane, Ore. .| Eugene | 3,961 178 
Douglas, Neb. Omaha 5,478 39 Washtenaw, Mich. Ann Arbor | 4,882 | 109 Cumberland, Maine.| Portland 3,932 179 
Middlesex, Mass. . Cambridge 5,468 40 Chester, Pa. West Chester | 4,867 110 Orange, Cal. Santa Ana | 3,927 180 
| 
Kane, Ill. Aurora 5,446 41 Berks, Pa... | Reading | 4,851 | 411 Northumberland, Pa.| Sunbury 3,875 181 
Los Angeles, Cal. Los Angeles 5,419 42 El Paso, Texas | El Paso 4,815 112 Pinellas, Fla... . St. Petersburg 3,841 182 
Franklin, Ohio Columbus 5.414 43 St. Clair, il. East St. Louis 4,811 113 Jefferson, Ala. Birmingham 3,828 183 
Lucas, Ohio | Toledo 5,404 44 Guilford, N. C. Greensboro | 4,808 114 Riverside, Cal... | Riverside | 3,811 184 
Nueces, Texas Corpus Christi 5,404 44 Jefferson, Texas Beaumont | 4,801 115 Maricopa, Ariz... | Phoenix 3,764 185 
Hampden, Mass. Springfield 5,404 44 De Kalb, Ga. Decatur | 4,801 115 Spartanburg, S. C....; Spartanburg 3,750 186 
Mecklenberg, N. C...| Charlotte 5.400 47 Erie, Pa... .. Erie | 4,800 117 Hinds, Miss..... | Jackson 3,705 187 | 
Genesee, Mich. Flint 5,396 48 Kern, Cal. Bakersfield 4,785 118 Bucks, Pa. Bristol 3,701 188 
Wake, N. C. Raleigh 5,395 49 Hamilton, Tenn.. . Chattanooga | 4,784 119 Prince George’s, Md. Hyattsville 3,698 189 
Baltimore, Md. Baltimore 5, 367 50 Roanoke, Va. Roanoke | 4,766 120 Hillsborough, Fla. Tampa 3,665 190 
Bernalillo, N. M. Albuquerque 5,365 51 Davidson, Tenn.. . Nashville | 4,746 121 San Diego, Cal. San Diego 3,618 91 
Polk, lowa Des Moines 5,339 52 Beaver, Pa. Beaver Falls | 4,718 122 Montgomery, Ala. . Montgomery | 3,607 92 
Rock Island, Ill. Rock Island 5,337 53 Westmoreland, Pa... Greensburg | 4,710 123 St. Louis, Minn. Duluth 3,598 93 
Hudson, N. J. Jersey City 5,330 54 York, Pa...... York 4,704 124 Polk, Fla.... Lakeland | 3,564 94 
Bergen, N. J. Hackensack 5,326 55 Shelby, Tenn. Memphis 4,704 124 Fayette, Pa. Uniontown | 3,510 95 
Tarrant, Texas Fort Worth 5,313 56 Monterey, Cal. Salinas | 4,669 126 San Bernardino, Cal. San Bernardino 3,508 6 
Lackawanna, Pa. | Scranton 5,308 57 Chatham, Ga... Savannah | 4,658 127 Cameron, Texas Harlingen | 3,495 37 
St. Joseph, Ind. South Bend 5,284 58 Oklahoma, Okla. Oklahoma City | 4,637 128 Hidalgo, Texas McAllen....... | 3,471 98 
Bexar, Texas San Antorio 5,280 59 Suffolk, N. Y. Patchogue 4,623 129 Contra Costa, Cal. Richmond 3,407 39 
King, Wash. Seattle 5,255 60 Sedgwick, Kans. Wichita 4,594 130 Burlington, N. J.....' Burlington 3,223 70 
Montgomery, Ohio. .; Dayton | 5,253 61 Stanislaus, Cal. Modesto 4,594 130 U. S. Per Family Income 4,521 
Salt Lake, Utah.....| Salt Lake City 5,251 62 San Joaquin, Cal. Stockton 4,590 132 
Hennepin, Minn... ..| Minneapolis 5,235 63 New London, Conn... New London 4,584 133 
Lorain, Ohio Lorain 5,226 64 Travis, Texas. . Austin 4,574 134 
Monroe, N. Y.. Rochester 5,221 | 65 Camden, N. J... Camden 4,562 135 
Jefferson, Ky. Louisville 5,214 66 Wil, H.............| Jollet 4,556 136 | 
Dauphin, Pa........| Harrisburg | 5.197 | 67 Macomb, Mich......| Mount Clemens | 4,547 | 137 
Albany, N. Y.... Albany 5,196 68 Berrien, Mich... .... | Benton Harbor | 4,539 138 
Delaware, Pa........| Chester 5,187 | 9% Dutchess, N. Y......| Poughkeepsie | 4,530 139 | 
Ramsey, Minn......' St. Paul 5,182 70 Duval, Fla.......... ' Jacksonville ' 4,509 140 _— 
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wG unique in the East. Its 53 stling industrial cities thon the next best 
overage area con only be compore with WGY you can sell 
aph with large isolated stations trading oreos os one richly 


he West. The WGY coverage area is extensive 
A 


aid; Get tls erestavens ladustriel ond 
rd, but this prosperous industrial ond MASSACHUSETTS 
cultural region is thickly populeted ond pana 
y spread with high-income families thot North Adams 
vy big volumes ond more families listen Pittsfield 
WGY than any other station in the oreo oversville Soratozo Springs VERMONT 
WGY provides the only way to combine this tlidigéen Schenectady Barre 
sivable region into one coverage area inten Tiny Sonsingte: 
ution 
* A Total of 451,230 Radio Familie Kingston tice Burlington 


* A 3 Billion Dollar Market Total Population— 701,500 
Total Retail Sales—$818,301,000 
WGY Gives Dominant Coverage of : 

4 vs add to this the honte counties in which these 
These 21 Major Trading Centers 21 cities are located and you have this richly, 


wth 25.90% oncentrated ‘21-in-one” market 


1 more population 
Total Populetion— y 
Total Retail Sales $1,162,225,000 


select WGY, your sales message wil 
1 by 55% more radio listeners in these 


WGY Gives Dominant Coverage of 
36 Additional Counties 

oll in the WGY Primary Coverage Areo 
WGY is the favorite radio station of more radio 
families in smoll towns and rural areas in 36 
additionol counties in the WGY Primary Cover 
oge Areo 55% more wsteners listen to 
WGY than to the next best station m the areo 
There are more radio families in shese 36 
counties outside the 21 larger markets thon 
within the cities 

316,310 rodic fomilies 


WGY Form Families ore an important port of 


Plus 36 additional counties in the WGY area 


And your odvertising messoges on WGY will 
assure you of domination of the listening audi 
ences throughout the entire crea wGY 
provides 
more markets thon ony other Upstate New 
York station 
larger audiences than ony other station in 
ne 55% mere listeners thon the next 


thon any other station in 


© lower cost thon any combination of ste 
tions in the aree to reach the same morket 


n the areo is limited by directional antennae 
ond high broadcast frequency. Thot’s why more 
notional and local advertisers choose WGY to 
do thew selling job in rich Upstate New York 
ond New England where 1,045,717 house. 
wives spend more than 3 billion dollars each 
yeor in retail stores 


WGY Advertisers Get Results 


8 short cnnouncements produced orders for 
38.420 strawberry plonts 


1.483 moil orders for o $3.98 article cost 
the sponsor but 15 cents per order 


WGY's Chanticleer” hos pulled on averoge 


of 3,000 letters per month for 18 months 


the WGY coverage area and audience. They wey 
own ond farm 20,881,000 acres of rich form 

lond thot produces $458,000,000 worth of form 
products eoch year 


5 0 unique station covering @ rich oreo 
Here ore 50 wotts, © powerful solesmon 
ses tt Suying motives of more 
jeners than ony other station in the $3 
In Addition, WGY reaches eut to 119,274 county oreo the only other lorge stotion 
rodo tomes beyond the WGY primary 
more thousands of WGY listeners and more 
big soles volumes for you. This brings the total 
population for the entire WGY BMB oreo 
primary and secondory—to 2,980,100, with o 
ome of $3,888, 405.000 


These ore but o few of the mony odvertisers 
result stories that WGY will be glod to show 
you. These customers could be your customers 
in WGY coverage orea, with WGY 


Represented Nationally by NBC Spot Soles 


tol SPENDABLE in 


WGY Offers You 
wn the area, 50,000 worrs 
29 yeors of radio experience in time-tested 
localized programming designed to fit the 
whole fomily ond all families throughour 
the oreo 


the most powe 


% 


A GENERAL ELECTRIC STATION 


the exclusive NBC offiliote in the oreo 
tops in NBC programs. 


some 
time 
buyers 

travel to get 


but not when it's at their fingertips in RARD* 


An important agency time buyer says, “The markets to be developed by 
radio advertising are selected jointly by agency and client. Say we start 
in Minnesota and the only information we have is from a small station 
up there. Then I have to go up there personally and talk with the stations 
and people to find out which are good and which are not good for us.” 


Such first-hand field surveys take time and cost money. Only a few buy- 
ers of time find it possible to work that way. 


So it’s a boon to buyers everywhere when stations, like WGY, make the 
information they need available in the SRDS radio and television publi- 
cations and in ConsUMER MarkKEtTs. Market information. Coverage 
information. Audience information. Program information. 


information 


When you’re comparing stations and their markets, it pays to check the 
Service-Ads as well as the listings in Rapio AbvERTISING RATES & 
Data*, IN TELEVISION ADVERTISING Rates & Data** and in CONSUMER 
MarKETs. They may save you much further searching for the informa- 
tion you want. 


SRDS. 
SRDS. 


Section of 
Section of 


Radio 


Television 


*Formerly the 
**Formerly the 


media-buying team, 


‘he unbeatable 
Note to Broadcasters: 


In the 64-page SPOT RADIO 
PROMOTION HANDBOOK 
buyers of time tell what they 


| want to know about stations. 
Here’s a wealth of time-selling 


and promotion ideas. $1.00 


ADVERTISING RATES AND DATA 


Published by Standard Rate & Data Service, Inc. 
Walter E. Botthof, Publisher 


333 North Michigan Avenue, Chicago 1, Illinois - New York - Los Angeles 


10, 1951 93 


COUNTY 
and 
STATE 


Westchester, N. Y. 
Nassau, N. Y. 


San Francisco, Cal. 


8} ae 
Multnomah, Ore.... 


Marion, Ind. 
Allen, Ind........ 


District of Columbia 


Alameda, Cal..... 
King, Wash...... 


Cook, I... 
New York, N. Y. 

(5 Counties)..... 
Los Angeles, Cal.... 
Fairfield, Conn... .. 
Cuyahoga, Ohio. ... 
Peoria, 00......... 
Philadelphia, Pa... . 
Jackson, Mo....... 
Hamilton, Ohio. . . 
Dallas, Texas 


8 Ss 
Harris, Texas...... 
Hartford, Conn... . . 
Suffolk, Mass...... 
Ingham, Mich...... 
Polk, lowa 
Summit, Ohio 
Tarrant, Texas..... 


Rock Island, lil... 

Wayne, Mich....... 
Allegheny, Pa...... 
Spokane, Wash..... 
Lucas, Ohio. ...... 


Passaic, N. J........ 


St. Louis, Mo...... 
are 
Milwaukee, Wis... . 


Vanderburgh, ind... . 


Hennepin, Minn... . 
Atlantic, N. J..... 
Lancaster, Neb... . 


Denver, Colo........ 


Sacramento, Cal... 
Albany, N. Y...... 
Tulsa, Okla........ 
Douglas, Neb...... 
Lake, Ill. 


Kalamazoo, Mich.. . 


Nueces, Texas...... 


Winnebago, Ill... . . 


Washtenaw, Mich... 


Franklin, Ohio..... 


Pierce, Wash........ 
Monmouth, N. J..... 


Monroe, N. Y...... 
Sangamon, Ill...... 
a eee 


Bernalillo, N. M..... 


Montgomery, Ohio. 
Du Page, Ill........ 
Oklahoma, Okla... . 
Montgomery, Pa.... 
Genesee, Mich..... 
Baltimore, Md...... 


Hudson, N. J........ 
Jefferson, Ky........ 
Bergen, N. J........ 


New Castle, Del..... 


Arlington, Va........| 


Montgomery, Md... . | 


Estimates, 
| NET E.B.I. | 
| PER 
| LEADING | CAPITA | Rank 
in 
CITY | BY Group 
| Estimates 
| Yonkers | 2,821 1 
| Hempstead | 
Township | 2,490 | 2 
San Francisco 2,350 | 3 
Newark 2,001 4 
| Portland 1,963 5 
| Indianapolis | 1,881 6 
| Fort Wayne 1,847 7 
| Washington 1,828 8 
| Oakland 1,823 9 
Seattle 1,814 10 


Chicago 


New York City 
Los Angeles 
Bridgeport 


.| Cleveland 


Peoria 

Philadelphia 
| Kansas City 
Cincinnati 
Dallas 


Wilmington 
| Elizabeth 

| Houston 

| Hartford 

Boston 

| Lansing 
Des Moines 
Akron 

| Fort Worth 
Alexandria 


| Detroit 


; | Pittsburgh 


Spokane 
Toledo 
Paterson 
St. Louis 

| Aurora 

| Milwaukee 


Evansville 
Minneapolis 
Atlantic City 
Lincoin 
Denver 

| Sacramento 
| Albany 
Tulsa 
Omaha 
Waukegan 


Kalamazoo 
Corpus Christi 
Rockford 

Ann Arbor 
Columbus 
Tacoma 
Asbury Park 
Rochester 
Springfield 
Shreveport 


Albuquerque 
Dayton 
Elmhurst 
Oklahoma City 
Lower Merion 
Flint 
Baltimore 
Jersey City 
Louisville 
Hackensack 


1,789 

1,784 12 
1,783 13 
1,780 14 
1,772 15 
1,766 16 
1,766 16 
1,747 18 
1,730 19 


1,719 22 
1,712 23 
1,711 24 
1,690 25 
1,684 26 
1,675 27 
1,662 28 
1,656 29 
1,650 30 


1,647 32 
1,645 33 
1,635 34 
1,634 35 
1,633 36 
1,632 37 
1,631 38 
1,630 39 
1,628 40 


1,627 41 
1,625 42 
1,614 43 
1,612 44 
1,607 45 
1,602 46 
1,601 47 
1,600 48 
1,599 49 
1,598 50 
1,597 51 
1,587 52 
1,582 53 
1,582 53 
1,582 53 
1,577 56 
1,576 57 
1,562 58 
1,558 59 
1 60 
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1950, for the 200 counties leading in population 


Per Capita Effective Buying Income, 200 Counties 


COUNTY 
and 
STATE 


LEADING | 


city 


Dauphin, Pa...... 
Hampden, Mass... . . 
St. Joseph, Ind... . 
Ramsey, Minn... . 
Mercer, N. J...... 
East Baton Rouge, La. 
Salt Lake, Utah... 
San Mateo, Cal.... 
Sedgwick, Kans.. . 
San Joaquin, Cal... 


8 ae 
Fulton, Ga........ 


Santa Clara, Cal..... 
Lehigh, Pa........ 
Norfolk, Mass.... . 
Lackawanna, Pa..... 
Davidson, Tenn... .. 
Travis, Texas..... 


Calhoun, Mich... . 
Forsyth, N.C..... 
New London, Conn... 
Worcester, Mass... . 
St. Clair, tll....... 


Fresno, Cal....... 
Chester, Pa....... 
Plymouth, Mass... .. 


Middlesex, N. J..... 
Orange, N. Y........ 


Stanislaus, Cal...... 
Camden, N. J..... 


Henrico, Va....... 
New Haven, Conn.. . 
Orleans, La....... 
Providence, R. I... 
Middlesex, Mass... . 
Muskegon, Mich... . 
Mahoning, Ohio... 
Lorain, Ohio...... 
Bexar, Texas..... 
VOOR, Phiicccccccs 


Stark, Ohio....... 
Northampton, Pa... . 
Dane, Wis........ 
Shelby, Tenn...... 
Oakland, Mich... . 
Lancaster, Pa... .. 
Pinellas, Fla... ... 
Mecklenburg, N. C.. 
Delaware, Pa...... 
Kern, Cal......... 


Saginaw, Mich... . 
Monterey, Cal..... 


Hamilton, Tenn... .. 


Harrisburg | 
Springfield 

South Bend 
St. Paul 
Trenton 
Baton Rouge 
Salt Lake City 
San Mateo 
Wichita 
Stockton 


| NET E.B.1. 
PER 
CAPITA — Rank 
WD 
| Group 
Estimates 
1,525 71 
1,522 72 
1,520 73 
1,520 73 
1,520 73 
1,519 76 
1,519 76 
1,518 78 
1,517 79 
1,510 80 


Richmond 
New Haven 
New Orleans | 
Providence 
Cambridge 
Muskegon 
Youngstown 
Lorain 

San Antonio 
York 


Canton 
Bethlehem 
Madison 
Memphis 
Pontiac 
Lancaster 

St. Petersburg 
Charlotte 
Chester 
Bakersfield 


Saginaw 
Salinas 
Buffalo 
Patchogue 


Hamilton 
Benton Harbor 
Raleigh 


Erie 
Beaumont 
San Jose 
Allentown 
Quincy 
Scranton 
Nashville 
Austin 
Miami 
Savannah 


Battle Creek 
Winston-Salem 
New London 
Worcester 
East St. Louis 
Knoxville 
Poughkeepsie 
Warren 

Grand Rapids 
Chattanooga 


COUNTY 
and 
STATE 


Schenectady, N. Y.. 
Guilford, N. C...... 
El Paso, Texas..... 
Wyandotte, Kans... 
Duval, Fla......... 
Berkshire, Mass... . 
McLennan, Texas. . 
Rensselaer, N. Y... 
Oneida, N. Y....... 


Buncombe, N. C... . 
Macomb, Mich.... . 
Luzerne, Pa........ 
Chatauqua, N. Y.... 
Norfolk, Va........ 
Madison, Ill........ 
Orange, Cal........ 


Bi ha 


Westmoreland, Pa. . 
Broome, N. Y...... 
Morris, N. J....... 
Onondaga, N. Y.... 
Lane, Ore.......... 
Roanoke, Va....... 
Maricopa, Ariz... .. 
Bristol, Mass....... 


Cumberland, Maine 
San Diego, Cal..... 


Tulare, Cal.......... 


Hillsborough, Fla... 
Charleston, S. C.... 
Yakima, Wash...... 
St. Louis, Minn..... 
By Pilicccnccscse 
Niagara, N. Y...... 
Muscogee, Ga...... 


Richland, S. C...... 


San Bernardino, Cal. 
Kanawha, W. Va.... 


Washington, Pa... . 
Montgomery, Ala... 
Cambria, Pa....... 
Jefferson, Ala...... 
Schuylkill, Pa...... 
Greenville, S.C... . 
Bucke, Pa.......... 


Northumberland, Pa. 


ee 
Contra Costa, Cal... 
Hinds, Miss........ 


Princes George’s, Md. 


Cameron, Texas.... 
Burlington, N. J.... 
Spartanburg, S. C... 
Fayette, Pa........ 
Hidalgo, Texas..... 


Fresno 

West Chester 
Brockton 

Lynn 

Decatur 

New Brunswick 
Newburgh 
Joliet | 
Modesto | 
Camden | 


Pulaski, Ark........ 


Hillsborough, N. H. 


| 


| 
| 


NET E.B.). 
PER 
LEADING CAPITA 
cry | QD 
Estimates 
Little Rock 1,310 
Schenectady 1,308 
Greensboro 1,304 
El Paso 1,296 
Kansas City 1,290 
Jacksonville 1,282 
Pittsfield 1,274 
Waco 1,270 
Troy 1,269 
Utica 1,265 


Manchester 
Asheville 
Mount Clemens 
Wilkes-Barre 
Jamestown 
Norfolk 

Alton 

Santa Ana 
Tucson 

Beaver Falls 


Greensburg 
Binghamton 
Morristown 
Syracuse 
Eugene 
Roanoke 
Phoenix 

New Bedford 
Mobile 
Riverside 


Portland 
San Diego 
Visalia 
Tampa 
Charleston 
Yakima 
Duluth 
Altoona 
Niagara Falis 
Columbus 


RPRRRSS 


sa 


Ds) 


- 
rm rm 


a 
= 


- 
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Columbia 

San Bernardino 
Charleston 
Washington 
Montgomery 
Johnstown 
Birmingham 
Pottsville 
Greenville 
Bristol 


Sunbury 
Lakeland 
Richmond 
Jackson 
Hyattsville 
Harlingen 
Burlington 
Spartanburg 
Uniontown 
McAllen 


U. S. Per Capita Income........... 


— 
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SALES MANAGEMENT 


Do you measure by the number 
of stations? By their locations? By 
kilowatts? Or... by the size of 

the audience a network de/ivers? 


Sales-minded businessmen and their 
advertising agencies know the most 
important yardstick is audience. 


And Columbia Pacific de/'vers 

for its advertisers a greater share of 
audience than any other Coast 
network: 43% greater than network 
B...219% greater than network C 
...76% greater than network D.* 


Choose the most practical measure-’ 
ment of all...audience...and 
you'll use the 14 stations delivering 
the most on the Coast.... 


*Pacific Nielsen ratings, Dec., 1950: Regional sponsored programs. 


Columbia Pacific 


Represented by RADIO SALES 


ee i 


fe SKNX. Los hls +X JIN, Portland - KOLO, Reno + KROY, Sacramento - KXLY, Spokane » KXO6, C 


COUNTY 
and 
STATE 


New York, N. Y. 
(5 Counties 
Cook, lil. 
Los Angeles, Cal. 
Wayne, Mich.... 
Philadelphia, Pa. 
Allegheny, Pa... 
Cuyahoga, Ohio 
St. Louis, Mo. 


Baltimore, Md. 


Suffolk, Mass. 

San Francisco, Cal. 
Essex, N. J. 

Erie, N. Y. 
Milwaukee, Wis. 
Harris, Texas 
Middlesex, Mass.. . 
Alameda, Cal. 
Jackson, Mo. 
Dallas, Texas 


Hennepin, Minn. 
King, Wash. 
Hamilton, Ohio 
Westchester, N. Y. 
Nassau, N. Y. 


Dade, Fla. 
Marion, Ind. 
Fulton, Ga. 
Multnomah, Ore. 
Hartford, Conn. 


Providence, R. |. 
Hudson, N. J... 
Fairfield, Conn.. . 
Orleans, La. 
Denver, Colo. 

New Haven, Conn. 
Worcester, Mass. 
Essex, Mass... . 
Shelby, Tenn. 

San Diego, Cal. 


Franklin, Ohio 
Monroe, N. Y. 
Jefferson, Ky. 
Jefferson, Ala... . 
Bexar, Texas 
Tarrant, Texas 
Lucas, Ohio. ... 
Bergen, N. J... 
Ramsey, Minn. 
Montgomery, Ohio 


Union, N. J. 
Summit, Ohio 
Passaic, N. J..... 
Lake, Ind. 
Hampden, Mass. 
Oakland, Mich.. . 
Oklahoma, Okla. 
Onondaga, N. Y... 
Norfolk, Va....... 
Henrico, Va... .. 


Montgomery, Pa... . 
Maricopa, Ariz... ... 
Luzerne, Pa........ 
Albany, N. Y........ 
Sacramento, Cal... .. 
Douglas, Neb..... 
Kent, Wich......... 
Norfolk, Mass... . . 
Delaware, Pa. 
Bristol, Mass........ 


District of Columbia || 


LEADING 


CITY 


| 


New York City 
Chicago 

Los Angeles 
Detroit 
Philadelphia 
Pittsburgh 
Cleveland 

St. Louis 
Washington 
Baltimore 


Boston 

San Francisco 
Newark 
Buffalo 
Milwaukee 
Houston 
Cambridge 
Oakland 

Kansas City 
Dallas 


Minneapolis 
Seattle 
Cincinnati 
| Yonkers 
Hempstead 
Township 
Miami 
Indianapolis 
Atlanta | 
Portland 
| Hartford 


Providence 
Jersey City 
Bridgeport 
New Orleans 


Denver 
New Haven 


.-| Worcester 


| Lynn 
Memphis 
San Diego } 


Columbus | 
Rochester | 
Louisville 
Birmingham | 
| 
| 


San Antonio 
Fort Worth 
| Toledo 
| Hackensack 
| St. Paul 
Dayton 


Akron 
Paterson 
Gary 
Springfield 

| Pontiac 

| Oklahoma City 
| Syracuse 

| Norfolk 

| Richmond 


| 
| Elizabeth | 
| 


Lower Merion 
Phoenix 
Wilkes-Barre 
Albany 
Sacramento 
Omaha 
Grand Rapids 

| Quincy 

| Chester 

New Bedford 


Est. (in 
thousands) | 


8,648,760 
5,218,392 
4,707,180 
2,961,590 
2,340,990 
1,595,216 
1,547,706 
1,330,020 
1,301,151 
1,262,952 


1,200,360 
1,083,285 


|1,046,618 


| 


969,718 
967, 260 
908 ,432 
844 , 480 
836 472 
828,841 
793,005 


787,306 
779,376 | 
767,346 
726, 


722, 
665, 
655, 
649, 
638, 
608, 


593, 
572, 
568, 
562, 
558, 
558, 
541, 
541, 
537, 
517,403 


515,100 
498,984 
493,668 
487,401 
465, 220 
453,695 
449,652 
446 , 866 
425,715 
421,861 


417,354 
411,112 
397,650 
386, 187 
384 , 552 
376,680 
358 , 662 
358 , 543 
356,321 
344,610 


336, 066 
331,776 
331,364 
329,688 | 
328,782 | 
328,536 | 
327,339 
326,101 
315,641 
312,939 | 


Total Retail Sales, 200 Leading Counties 
© Est 


COUNTY LEADING 
and 
STATE CITY 
Duval, Fla. Jacksonville 
Davidson, Tenn. Nashville 
Santa Clara, Cal. San Jose 
Genesee, Mich. . Flint 
Salt Lake, Utah Salt Lake City | 
Fresno, Cal.........| Fresno 
Suffolk, N. Y...... | Patchogue 
Camden, N. J....... | Camden 
Mercer, N. J..... Trenton 
Stark, Ohio ....| Canton | 
| 
Tulsa, Okla. ...| Tulsa | 
Polk, lowa..........| Des Moines | 
Westmoreland, Pa. . | Greensburg 
Monmouth, N. J.....| Asbury Park | 
Berks, Pa..... | Reading } 
Hillsborough, Fla....| Tampa 
Mahoning, Ohio... Youngstown 
Middlesex, N. J.....| New Brunswick 
San Bernardino, Cal.| San Bernardino 
Kern, Cal.. Bakersfield 
New Castle, Del. Wilmington 
Sodgwick, Kans.....| Wichita 
St. Joseph, Ind... . South Bend 
Oneida, N. Y...... Utica 
Lancaster, Pa... . Lancaster 
Erie, Pa....... Erie 
Jefferson, Texas.....| Beaumont 
Spokane, Wash... . Spokane 
Mecklenberg, N. C. | Charlotte 
Lackawanna, Pa. | Scranton } 
Pierce, Wash... Tacoma 
Orange, Cal... . | Santa Ana 
Dauphin, Pa... Harrisburg 
Ingham, Mich. Lansing | 
Lehigh, Pa. Allentown 
San Joaquin, Cal. Stockton 
Broome, N. Y. Binghamton 
Knox, Tenn. | Knoxville 
Kanawha, W. Va... .| Charleston 
Allen, Ind...... Fort Wayne 
Contra Costa, Cal. Richmond 
Hamilton, Tenn... ..| Chattanooga 
Guilford, N. C..... Greensboro 
Niagara, N.Y... Niagara Falls 
Pinellas, Fla. St. Petersburg 
El Paso, Texas | El Paso | 
Atlantic, N. J...... Atlantic City 
Pulaski, Ark... . Little Rock } 
Plymouth, Mass. Brockton 
Caddo, La........ Shreveport | 
Peoria, Ill...........| Peoria | 
York, Pa............| York 
St. Louis, Minn......| Duluth 
San Mateo, Cal.... | San Mateo 
Orange, N. Y........| Newburgh 
Northampton, Pa.. . .| Bethlehem 
Kane, Ill............| Aurora 
Dane, Wis..........| Madison 
Washington, Pa.....| Washington 
St. Clair, Wl... .... | East St. Louis 
Riverside, Cal.......| Riverside | 
Winnebago, Ill... ...| Rockford 
Schenectady, N. Y...| Schenectady 
Mobile, Ala........ | Mobile 
Nueces, Texas......| Corpus Christi 
Vanderburgh, Ind....| Evansville 
eee | Waukegan 
Cambria, Pa........| Johnstown | 
Arlington, Va........| Alexandria 
Travis, Texas. . Austin 


SALES 


Est. (in 
thousands) 


277,415 
276,724 


269, 240 
264,627 
264, 381 
262,015 
261, 143 
258 , 669 
258 , 006 
257.619 
252,654 
247 ,632 


244,162 
234, 593 
234, 576 
233,961 
232,051 
232,039 
230,934 
227,939 
226,920 
222,687 


221,850 
210,952 
208 , 224 
206 , 752 
206,491 
205,051 
204,464 
204 , 262 
201, 861 
200,720 


196,097 
195,577 
195,471 
194,837 
192,024 
191, 293 
191, 226 
190,850 
189,811 
188 ,922 


188,793 
184,909 
182,712 
182,580 
180,329 
178,239 
176,338 
176,154 
172,956 
171,893 


169,942 
169,936 
168,827 
168,425 
168, 240 
167,776 
167,552 
167,242 
166,512 
163 , 387 


COUNTY 
and 
STATE 


Cumberland, Maine 
Palm Beach, Fla. 
Hillsborough, N. H..| 
East Baton Rouge, La. | 
Bernalillo, N. M. 
Madison, Ill.. 
Stanislaus, Cal... ... 
Morris, N. J. 
Fayette, Pa.. ne 
Greenville, S.C... .. 


Beaver, Pa... 
Sangamon, Ill....... 
Schuylkill, Pa....... 
Dutchess, N. Y...... 
Chatauqua, N. Y... 
Saginaw, Mich... ... 
Roanoke, Va... ... 
Lubbock, Texas. .... 
Berkshire, Mass... 


Rensselaer, N. Y... 


Washtenaw, Mich... | 
New London, Conn 
Richland, S. C. 
McLennan, Texas... 
Kalamazoo, Mich... . 
Chester, Pa........ 
Butler, Ohio... 
Macomb, Mich. 
Pima, Ariz........ 
Tulare, Cal........ 


Rock Island, Ill...... 
Lorain, Ohio........ | 
Monterey, Cal....... 
Potter, Texas. 

Rane, Gve........... 
Lancaster, Neb......| 
Sonoma, Cal... ... 
Muskegon, Mich... .| 
Yakima, Wash...... . | 
Wake, N.C....... 


Orange, Fla......... | 
Woodbury, lowa.... 
Charleston, S.C..... 
Galveston, Texas... 

Calhoun, Mich... . .. 
Hinds, Miss......... 
Chatham, Ga........ 


Wyandotte, Kans... . 
Berrien, Mich...... 


Lio, fewe.......... 
Santa Barbara, Cal... 
Trumbull, Ohio... .. 
Montgomery, Ala... . 
Racine, Wis........ 

ee 
Broward, Fla........ 
Jackson, Mich....... 
Scott, lowa 
Black Hawk, lowa... 


Total Above Cities. 


% of ULSLA...... 


imates, 1950, for the 200 counties leading in this category 


Portland 


| West Palm Beach 


Manchester 
Baton Rouge 
Albuquerque 
Alton 
Modesto 
Morristown 
Uniontown 
Greenville 


Beaver Falls 
Springfield 
Pottsville 
Poughkeepsie 
Jamestown 
Saginaw 
Roanoke 
Lubbock 
Pittsfield 
Troy 


Ann Arbor 
New London 


| Columbia 


Waco 
Kalamazoo 
West Chester 
Hamilton 
Mount Clemens 
Tucson 

Visalia 


Rock Island 
Lorain 
Salinas 
Amarillo 
Eugene 
Lincoln 


| Santa Rosa 


Muskegon 
Yakima 
Raleigh 


Orlando 
Sioux City 
Charleston 
Galveston 
Battle Creek 
Jackson 
Savannah 


| Altoona 


Kansas City 
Benton Harbor 


Cedar Rapids 


| Santa Barbara 


Warren 
Montgomery 
Racine 

Joliet 

Fort Lauderdale 
Jackson 
Davenport 
Waterloo 


Est. (in 
thousands) 


| SALES 
| 
| 


| 156,244 


139,811 
137,246 
136 ,965 
136, 878 
136,692 
136,691 
136,008 
135, 384 
135,199 
134,635 


134,085 
133,949 
133,673 


128,750 


127,128 
125,745 
125,097 
125,064 
124,782 
124,544 
124,527 
122,455 
122,153 
122,001 


121,643 
121,486 
120,691 
119,900 
118,871 
117,980 
117,367 
116,571 
116,424 
115,776 


88,110,294 


62.7936 


ee 
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SALES MANAGEMENT 


newness ALONE cachet 
Coto ee aR Oa aa 3 s DLR AHA 


MAY 10, 1951 


NEWARK 
NEWS 


Evening and Sunday 


ONLY 


“Alone, by reason of 
superiority ; preeminent.” 
—From Webster. 


Newark I, New Jersey 


ONLY evening newspaper in 
market No. 11 (people) 


ONLY locally edited Sunday 
magazine in State No. 8 


ONLY New Jersey newspaper 
on Media Records “Ist 50” 
seven-day list 


ONLY newspaper in New York or 


New Jersey to publish more 
than 2,144,000 lines of Food 
Advertising in 1950 


ONLY city-county market not 
touching New York City with 
more than *6,900 per-family 
effective buying income 


COUNTY 
and 
STATE 


New York, N. Y. 
5 Counties 
Los Angeles, Cal. 

Cook, Ill. 

Wayne, Mich. 
Philadelphia, Pa. 
Allegheny, Pa. 
Cuyahoga, Ohio 
Baltimore, Md. 
St. Louis, Mo. 
Middlesex, Mass. 


Essex, N. J. 
Suffolk, Mass. 
District of Columbia 
Erie, N. Y. 

San Francisco, Cal. 
Westchester, N. Y. 
Nassau, N. Y. 


Milwaukee, Wis. 
Harris, Texas 
Alameda, Cal. 


Hamilton, Ohio 
Hudson, N. J. 
King, Wash. 
Essex, Mass. 
Fairfield, Conn. 
Hennepin, Minn. 
Providence, R. 1. 
Hartford, Conn. 
Worcester, Mass. 
New Haven, Conn. 


Dallas, Texas 
Bergen, N. J. 
Jackson, Mo. 
Multnomah, Ore. 
Marion, Ind.. 
Dade, Fla. 

San Diego, Cal. 
Union, N. J. 
Monroe, N. Y. 
Orleans, La. 


Jefferson, Ala. 
Jefferson, Ky. 
Franklin, Ohio 
Fulton, Ga. 

Lucas, Ohio 
Summit, Ohio 
Bexar, Texas 
Denver, Colo. 
Oakland, Mich. 
Montgomery, Ohio 


Norfolk, Mass. 
Shelby, Tenn. 
Hampden, Mass. 
Passaic, N. J. 
Montgomery, Pa. 
Lake, Ind. 
Delaware, Pa. 
Bristol, Mass. 
Onondaga, N. Y. 
Luzerne, Pa. 


Ramsey, Minn. 
Norfolk, Va. 
Suffolk, N. Y. 
Tarrant, Texas 
Camden, N. J. 
Kent, Mich. 
Sacramento, Cal. 
Westmoreland, Pa. 
Genesee, N. Y. 
Middlesex, N. J. 


Food Store Sales, 200 Leading Counties 


Estimates, 1950, for the 200 counties leading in this category 


LEADING 


CITY 


| 

| New York City 

| Los Angeles 
Chicago 
Detroit 
Philadelphia 
Pittsburgh 
Cleveland 
Baltimore 
St. Louis 
Cambridge 


Newark 
Boston 
Washington 
Buffalo 
San Francisco 
Yonkers 
Hempstead 
Township 
Milwaukee 
Houston 
Oakland 


Cincinnati 
Jersey City 
Seattle 

Lynn 
Bridgeport 
Minneapolis 
Providence 
Hartford 
Worcester 
New Haven 


Dallas 
Hackensack 
Kansas City 
Portland 
Indianapolis 
Miami 

San Diego 
Elizabeth 
Rochester 
New Orleans 


Birmingham 
Louisville 
Columbus 
Atlanta 
Toledo 
Akron 

San Antonio 
Denver 
Pontiac 
Dayton 


Quincy 
Memphis 
Springfield 
Paterson 
Lower Meriui 
Gary 

Chester 

New Bedford 
Syracuse 
Wilkes-Barre 


St. Paul 
Norfolk 
Patchogue 
Fort Worth 
Camden 
Grand Rapids 
Sacramento 
Greensburg 
Flint 


New Brunswick | 


FOOD 
STORE 
SALES 


thousands 


2,263, 164 
1,062,738 
1,047,751 
613,608 
513,814 
421,848 
392,224 
324,792 
308 , 152 
258. 142 


256.725 
254.184 
243.639 
236, 247 
221,442 
216,227 


214, 136 
213,792 
206 , 228 
205, 100 


181,764 
181, 556 
168,872 
160,854 
155, 464 
154,521 
146,672 
146, 132 
146,132 
143,728 


141,373 
140,770 
134,220 
131, 157 
130, 866 
127,421 
119, 226 
118, 250 
117,018 
113,292 


113, 206 
110,656 
107,811 
105,490 
102,802 
102,313 
100 , 827 
99,407 
97,962 
97.302 


97.045 
96, 247 
95,823 
95,474 
94,529 
92,400 
90,790 
89,443 
88 ,899 
86,319 


84,878 
84,315 
83, 205 
80,551 
80,201 
74,804 
74,654 
73,378 
72,384 
71,983 


t 


Rank 
in 
Group 


oWOn @Oahwn — 


COUNTY 
and 
STATE 


Duval, Fla. 
Monmouth, N. J. 
Henrico, Va. 
Santa Clara, Cal. 
Albany, N. Y. 
Maricopa, Ariz. 
Contra Costa, Cal. 
Stark, Ohio 
Mercer, N. J. 
Mahoning, Ohio 


Fresno, Cal. 
Oklahoma, Okla. 


San Bernardino, Cal. 


Davidson, Tenn. 
Douglas, Neb. 
Lackawanna, Pa. 
Salt Lake, Utah 
Kern, Cal. 
Oneida, N. Y. 
Hillsborough, Fla. 


Berks, Pa. 

Erie, Pa. 

San Mateo, Cal. 
Plymouth, Mass. 
Tulsa, Okla. 

New Castle, Del. 
Pierce, Wash. 
Northampton, Pa. 
Jefferson, Texas 
Broome, N. Y. 


Arlington, Va. 
Ingham, Mich. 
Polk, lowa 
Kanawha, W. Va. 
St. Joseph, Ind. 
Washington, Pa. 
Orange, Cal. 
Lancaster, Pa. 
Niagara, N. Y. 
Hillsborough, N. H. 


Atlantic, N. J. 
Orange, N. Y. 
Morris, N. J. 
Dutchess, N. Y. 
Cumberland, Maine 
St. Louis, Minn. 
San Joaquin, Cal. 
Cambria, Pa. 
Beaver, Pa. 

York, Pa. 


Spokane, Wash. 
St. Clair, Hl. 
Dauphin, Pa 
Sedgwick, Kans. 
Hamilton, Tenn. 
Lehigh, Pa. 
Mobile, Ala. 

Lake, Ill. 
Schenectady, N. Y. 
Schuylkill, Pa. 


Knox, Tenn. 
Riverside, Cal. 
Meckienberg, N. C. 
Madison, Ill. 

Allen, Ind. 

Kane, Ill. 

El Paso, Texas 
Macomb, Mich. 
Winnebago, Ill. 
Peoria, Ill. 


LEADING 


CITY 


Jacksonville 
Asbury Park 
Richmond 
San Jose 
Albany 
Phoenix 
Richmond 
Canton 
Trenton 
Youngstown 


Fresno 
Oklahoma City 
San Bernardino 
Nashville 
Omaha 
Scranton 

Salt Lake City 
Bakersfield 
Utica 

Tampa 


Reading 
Erie 

San Mateo 
Brockton 
Tulsa 
Wilmington 
Tacoma 
Bethlehem 
Beaumont 
Binghamton 


Alexandria 
Lansing 

Des Moines 
Charleston 
South Bend 
Washington 
Santa Ana 
Lancaster 
Niagara Falls 
Manchester 


Atlantic City 
Newburgh 
Morristown 
Poughkeepsie 
Portland 
Duluth 
Stockton 
Johnstown 
Beaver Falls 
York 


| Spokane 
| East St. Louis 


Harrisburg 
Wichita 
Chattanooga 
Allentown 
Mobile 
Waukegan 
Schenectady 
Pottsville 


Knoxville 
Riverside 
Charlotte 

Alton 

Fort Wayne 
Aurora 

El Paso 

Mount Clemens 
Rockford 
Peoria 


FOOD 
STORE 
SALES 


Est. ‘in 
thousands 


71,277 
70,069 
69, 258 
69,056 
67,859 
67,579 
66, 166 
66,030 
64,986 
64,799 


64,752 
64,463 
63,954 
63,023 
63,014 
61,425 
59,813 
58,925 
58,358 
58,021 


57,955 
56,744 
55, 247 
53,377 
53,035 
52,523 
52,371 
51,787 
50,240 
49,012 


48 ,636 
48 ,308 
47,549 
47,520 
47 , 237 
47,201 
46,699 
46,401 
46,313 
46,144 


45,974 
45,888 
45,613 
45,550 
45,176 
45,078 
44,951 
44,452 
44,371 
44,285 


43,794 
43,754 
43,722 
43, 167 
42,536 
42,361 
42,127 
42,103 
41,734 
41,542 


41,509 
41,461 
41,448 
41,174 
40,935 
40,416 
39,550 
39,091 
38,077 
37,814 


COUNTY 
and 
STATE 


Fayette, Pa. 
Caddo, La.. 
Chatauqua, N. Y. 
Rensselaer, N. Y. 


New London, Conn. . 


Berkshire, Mass. 
Blair, Pa. 

Guilford, N. C. 
Muskegon, Mich... 
Saginaw, Mich. 


Nueces, Texas 
Vanderburgh, Ind. 
Lorain, Ohio 
Butler, Pa. 
Pulaski, Ark. 
Washtenaw, Mich. 
Tulare, Cal. 

Dane, Wis. 

Du Page, Ill... 
Trumbull, Ohio 


Travis, Texas. . 
Chester, Pa. 
Pinellas, Fla. 
Palm Beach, Fla.. 
Roanoke, Va. . 


Charleston, S.C... 


Rock Island, Ill. 
Bernalillo, N. M. 
Berrien, Mich. . 
Wyandotte, Kans. . 


Greenville, S.C... . 


Kalamazoo, Mich. 
Will, Ul. 
Calhoun, Mich. 
Pima, Ariz. 
Chatham, Ga. 
Monterey, Cal. 
Lane, Ore..... 
Sangamon, Ill... 
Bucks, Pa.. 


Prince George's, Md. 
Yakima, Wash...... 


McLennan, Texas 
Polk, Fla... 


East Baton Rouge, La. 


Ulster, N. Y. 
Racine, Wis.. 
Galveston, Texas. . 
Stanislaus, Cal... . 
Orange, Fla... . 


Jackson, Mich..... 
Burlington, N. J.. 
La Salle, Ill. 
Ventura, Cal... 
Montgomery, Md. 
Mercer, Pa... . 


Santa Barbara, Cal... 


Clark, Ohio... 


Northumberland, Pa. 


Solano, Cal. 


Total Above Counties) . 


of U.S.A. 


LEADING 


CITY 


Uniontown 
Shreveport 
Jamestown 
Troy 

New London 
Pittsfield 
Altoona 
Greensboro 
Muskegon 
Saginaw 


Corpus Christi 
Evansville 
Lorain 
Hamilton 
Little Rock 
Ann Arbor 
Visalia 
Madison 
Elmhurst 
Warren 


Austin 
West Chester 
St. Petersburg 


| West Palm Beach 
| Roanoke 


Charleston | 
Rock Island } 


_| Albuquerque 
| Benton Harbor 


Kansas City 


Greenville 
Kalamazoo 
Joliet 

Battle Creek 
Tucson 
Savannah 
Salinas 
Eugene 
Springfield 
Bristol 


Hyattsville 
Yakima 
Waco 
Lakeland 
Baton Rouge 
Kingston 
Racine 
Galveston 
Modesto 
Orlando 


| Jackson 


Burlington 
Streator 
Ventura 


Sharon 

Santa Barbara 
Springfield 
Sunbury 
Vallejo 


thousands 


37,393 
37,386 
37,068 
36, 866 
36,646 
36,439 
36,353 
36,113 
36,030 
36,018 


35,728 
35,219 
35,214 
34,919 
34,451 
33,745 
33,571 
33,513 
33,444 
32,890 


_ .|20,536,598 


| 


| 


63.8025 


100 


SALES MANAGEMEN™ 


Exceptional Market-Power Wins Strong 


Sales Acceptance for 


| Pictorial Review 


The Only Great Sunday Magazine You Can Use For Mass Selling In Single Markets 


PICTORIAL REVIEW'S high-voltage 
market-power wins it outstanding accept- 
ance from advertisers in many fields. In 
1950, for instance: 


159 advertisers used pages. 147 adver- 
tisers used less than pages. 


Advertisers ordered 988 color pages, 293 
black and white pages, 355,000 lines of 
less-than-page, black and white space. 


70 new advertisers built sales with page 
space in PICTORIAL REVIEW for the 
first time. 


Why not examine how the flexible ad- 
vantages of this Sunday Magazine can 
speed the moving of goods or services 
for you? 


HEARST PUBLICATION 


Total 10-Market Circulation Takes Your Advertising To 
More Than 6,000,000 Families With The Sunday Issues Of 


NEW YORK JOURNAL-AMERICAN + BALTIMORE AMERICAN 


SAN FRANCISCO EXAMINER . DETROIT TIMES 
LOS ANGELES EXAMINER . MILWAUKEE SENTINEL 
SEATTLE POST-INTELLIGENCER + PITTSBURGH SUN-TELEGRAPH 
BOSTON ADVERTISER + CHICAGO HERALD-AMERICAN 


Advertising may be bought Nationally, Sectionally or by Individual Markets. 
Any combination of three or more papers earns you a group discount 


Represented Nationally by HEARST ADVERTISING SERVICE 


General Merchandise Store Sales, 200 Leading Counties 


Estimates, 1950, for the 200 counties leading in this category 


| GENERAL 


| GENERAL GENERAL = 
MDSE. MDSE. | MDSE. 
STORE | STORE | | STORE 
COUNTY | LEADING SALES | Rank COUNTY | LEADING SALES = Rank COUNTY LEADING | SALES | Rank 
and in and in and | | in 
STATE CITY Group STATE CITY GD Group STATE | CITY IG oup 
Est. (in Est. (in Est. (in 
thousands thousands | thousands) 
eee Chicago 1,093,028 1 Mecklenberg, N.C...| Charlotte 34,013 71 Raleigh, W. Va. Beckley 16,382 141 
New York, N. Y. Hillsborough, Fla. Tampa 33,522 72 Orange, Fla... Orlando 16,192 | 142 % 
(5 Counties New York City | 912,351 2 Westchester, N. Y. Yonkers 32,909 73 Macon, Ga. Decatur 16,042 | 143 Nes 
Los Angeles, Cal. Los Angeles | 592,896 3 Alien, Ind... . Fort Wayne 32,566 74 Lane, Ore. Eugene | 15,995 | 144 | 
Philadelphia, Pa. Philadelphia | 464,196 4 Oakland, Mich. Pontiac | 32,505 75 Roanoke, Va. Roanoke 15,912 145 Los 
Wayne, Mich. Detroit | 421,995 | 5 Cambria, Pa........; Johnstown | 32,261 | 76 Richmond, Ga. Augusta 15,820 | 145 Cor 
Allegheny, Pa. | Pittsburgh | 291,210 6 Peoria, Ill...........| Peoria | 31,950 | 77 Forsyth, N. C. Winston-Salem | 15,735 | 147 We 
Suffolk, Mass... Boston | 271,624 | 7 Nassau, N.Y........| Hempstead | | Cumberland, Maine.| Portland | 15,691 | 143 shag 
Cuyahoga, Ohio Cleveland 235,613 8 Township | 31,471 78 Rock Island, Il. Rock Island | 15,562 | 149 St. 
Baltimore, Md.......| Baltimore 229,712 4 El Paso, Texas... El Paso | 31,381 79 Middlesex, N. J... New Brunswick | 15,486 | 159 Sar 
Jackson, Mo. .| Kansas City 209, 996 10 Kanawha, W. Va....| Charleston 30,960 80 | 
| | | 
St. Louis, Mo. | St. Louis 207,564 | 11 St. Joseph, Ind......| South Bend | 30,890 | 81 Logan, W. Va.. Logan | 15,325 | 151 Es 
District of Columbia. | Washington 195,673 | 12 Norfolk, Va.........| Norfolk | 30,690 | 82 Bergen, N. J... Hackensack 15,305 | 152 ~- 
Fulton, Ga..........| Atlanta | 165,212 13 Stark, Ohio.........| Canton | 29,811 | 83 St. Clair, Hl... .. East St. Louis 15,276 | 153 Bal 
Dallas, Texas | Dallas 160,989 | 14 Santa Clara, Cal... San Jose 29,694 | 84 Will, Il.. : Joliet 15,195 | 154 Ha 
Milwaukee, Wis. Milwaukee 159,936 15 Broome, N. Y......., Binghamton | 29,518 85 Montgomery, Ala. . Montgomery 15,156 | 155 Su 
Hennepin, Minn. Minneapolis 153,426 16 Sedgwick, Kans.....| Wichita | 29,402 | 86 New Castle, Del...... Wilmington 15,072 | 156 Ali 
Erie, N. Y.... Buffalo 145,344 17 Mercer, N. J........| Trenton 27,872 | 87 Muskegon, Mich....| Muskegon 14,949 | 157 Eri 
Essex, N. J.... Newark 140,778 18 Dauphin, Pa........| Harrisburg | 27,822 88 Saginaw, Mich... . Saginaw 14,896 | 158 Mi 
San Francisco, Cal. San Francisco 140,448 19 Lehigh, Pa. — Allentown 27,717 | 89 Black Hawk, lowa Waterloo 14,876 | 159 Wi 
King, Wash. Seattle 133, 855 20 Jefferson, Texas.....| Beaumont | 27,569 90 Fayette, Ky....... Lexington 14,843 | 160 Ne 
Multnomah, Ore. Portland 129,062 21 Hudson, N. J. | Jersey City | 27,498 | 91 Linn, lowa.......... Cedar Rapids 14,814 | 161 Dé 
Shelby, Tenn. Memphis 125,145 22 Union, N. J. Elizabeth | 27,394 | 92 Richland, S$. C.......| Columbia 14,805 | 162 
Alameda, Cal. Oakland 121,410 | 23 Genesee, Mich......, Flint 26,386 | 93 Ada, Idaho.........| Boise 14,430 | 163 Di 
Denver, Colo... . Denver 118,631 24 Lancaster, Neb... Lincoln 25,757 | 94 Cabell, W. Va.......| Huntington | 14,382 164 Hi 
Hamilton, Ohio. . Cincinnati 113, 553 25 8 eee | Erie 25,246 95 Blair, Pa............| Altoona 14,249 | 165 ’ Hi 
Tarrant, Texas | Fort Worth 113,403 26 Lackawanna, Pa. Scranton 24,651 | 96 Spartanburg, S. C....| Spartanburg 14,230 | 166 Ja 
Ramsey, Minn.. . St. Paul 110,124 27 Berks, Pa. Reading | 24,607 | 97 Bernalillo, N. M.....| Albuquerque 14,145 | 167 Ki 
Marion, Ind. Indianapolis 109,824 28 Kern, Cal. Bakersfield | 24,592 | 98 Shawnee, Kans......| Topeka | 14,117 | 168 H 
Harris, Texas | Houston 109,695 | 29 Fayette, Pa. Uniontown 24,420 | 99 Chatham, Ga........ | Savannah | 14,102 | 169 M 
Orleans, La.. | New Orleans 98,532 | 30 Hamilton, Tenn. Chattanooga 24,402 100 Dutchess, N. Y......| Poughkeepsie | 13,978 | 170 : 
Franklin, Ohio | Columbus 81,031 | 31 Ingham, Mich. Lansing | 24,082 | 101 Norfolk, Mass.......| Quincy 13,875 | 171 N 
Jefferson, Ala. ..| Birmingham 77,164 | 32 Fresno, Cal. Fresno | 23,986 | 102 Brown, Wis........ | Green Bay | 13,856 172 ’ F 
Hartford, Conn. | Hartford 73,454 | 33 Pierce, Wash. Tacoma | 23,808 | 103 Durham, N.C..... Durham | 13,756 | 173 P 
Bexar, Texas San Antonio 68,845 34 Bristol, Mass. New Bedford | 23,769 | 104 Suffolk, N. Y........| Patchogue | 13,698 | 174 P 
Monroe, N. Y. Rochester 68,002 35 Montgomery, Pa.....| Lower Merion | 23,560 | 105 Bibb, Ga............| Macon | 13,661 | 175 d H 
Albany, N. Y. Albany 67,340 | 36 Lancaster, Pa....... Lancaster | 22,702 106 Dubuque, lowa.... Dubuque | 13,646 | 176 0 
Jefferson, Ky. Louisville 65,454 | 37 Kane, Ill... Aurora | 22,692 | 107 Wyandotte, Kans....| Kansas City 13,431 | 177 N 
Summit, Ohio Akron 65,170 | 38 East Baton Rouge, La. Baton Rouge 22,428 | 108 Cameron, Texas.....| Harlingen | 13,390 178 F 
Henrico, Va. Richmond 64,896 | 39 Hinds, Miss. : Jackson | 22,165 109 Muscogee, Ga.......| Columbus | 13,369 | 179 N 
Montgomery, Ohio. .| Dayton 63,300 40 Westmoreland, Pa...| Greensburg | 21,878 | 110 Northampton, Pa....| Bethlehem 13,287 | 180 
| | | ; 
Lucas, Ohio. . Toledo 63,186 | 41 San Bernardino, Cal., San Bernardino | 21,872 | 111 Lake, lll......... ..| Waukegan | 13,192 | 181 4 
Providence, R. |. Providence | 62,214 | 42 St. Louis, Minn... Duluth | 21,403 | 112 Yakima, Wash... Yakima | 43,140 | 182 ‘ J 
Middlesex, Mass. Cambridge | 61,577 | 43 Woodbury, lowa. . Sioux City 21,178 | 113 Fayette, W. Va......, Oakhill 12,989 | 183 f F 
Dade, Fla. Miami 60,749 44 Washington, Pa.....| Washington | 20,658 | 114 Arlington, Va........ Alexandria 12,838 | 184 é \ 
Oklahoma, Okla. Oklahoma City 52,180 | 45 Mobile, Ala.........| Mobile | 20,465 | 115 Pueblo, Colo... Pueblo 12,771 185 % t 
Salt Lake, Utah Salt Lake City | 50,520 | 46 Caddo, La... .. Shreveport | 20,422 | 116 Allen, Ohio..... Lima 12,756 | 186 S ; 
Guilford, N. C. Greensboro | 49,470 47 Oneida, N. Y. Utica | 20,340 | 117 Berkshire, Mass.....| Pittsfield 12,737 | 187 
San Diego, Cal. San Diego | 48,267 48 Vanderburgh, Ind. Evansville | 20,329 | 118 Greene, Mo.........| Springfield 12,730 | 188 : 
Lake, Ind.. | Gary | 47,817 | 49 Vigo, Ind... . Terre Haute 20,100 | 119 Sheboygan, Wis.....| Sheboygan 12,645 | 189 ‘ 
Onondaga, N. Y. | Syracuse 45,844 | 50 Greenville, S. C. Greenville | 19,968 120 Chatauqua, N. Y.....| Jamestown 12.612 | 190 = . 
| | ae 
Worcester, Mass....| Worcester | 45,830 | 51 Lubbock, Texas... Lubbock 19,886 | 121 Stanislaus, Cal....... Modesto 12,496 | 191 t 
Kent, Mich... . Grand Rapids | 42,289 52 Delaware, Pa. ..| Chester | 19,784 | 122 Pittsylvania, Va... Danville 12,317 | 192 3 | 
Davidson, Tenn.....| Nashville | 41,915 53 Dane, Wis..........| Madison 19,511 | 123 Orange, N. J..... Newburgh 12,206 | 193 : | 
Douglas, Neb... Omaha | 41,876 54 Winnebago, Ill... ...| Rockford | 19,009 | 124 Galveston, Texas Galveston 12,152 | 194 ; | 
Luzerne, Pa.... Wilkes-Barre | 40,661 55 Scott, lowa. Davenport 18,565 | 125 Marion, Ore... . Salem 12,150 | 195 é | 
Polk, lowa..... Des Moines ! 39,726 | 56 York, Pa.... York 18,520 | 126 Minnehaha, $. D....| Sioux Falls 12,126 | 196 § | 
Fairfield, Conn... Bridgeport 38,416 | 57 Pima, Ariz... ... Tucson 18,409 | 127 Clark, Ohio..... _.| Springfield 12,122 | 197 3 
Hampden, Mass. | Springfield 36,878 58 Nueces, Texas ..| Corpus Christi 18,370 | 128 Richland, Ohio... Mansfield 12,089 | 198 j 
Essex, Mass... . | Lynn | 36,310 59 Niagara, N. Y. Niagara Falls 17,859 | 129 Campbell, Va..... Lynchburg 11,938 | 199 y 
Sacramento, Cal. Sacramento | 35,906 60 McLennan, Texas.... Waco 17,830 | 130 Plymouth, Mass... Brockton 11,929 | 200 % 
Maricopa, Ariz. . Phoenix | 35,770 61 Schenectady, N. Y...| Schenectady 17,823 131 Total Above Counties ..... ; 11,967,582 f 
Spokane, Wash.. Spokane | 35,626 62 Buncombe, N. C...... Asheville 17,712 | 132 EH 
Mahoning, Ohio | Youngstown 35,598 63 McDowell, W. Va. Welch 17,492 | 133 a an es 71.5374 : 
New Haven, Conn...| New Haven 35,574 64 Ohio, W. Va........| Wheeling 17,328 134 \ ‘ 
Tulsa, Okla. . Tulsa | 35,405 65 Monmouth, N. J. Asbury Park 17,219 135 — — 7 
Pinellas, Fla........| St. Petersburg 35,351 66 Travis, Texas Austin 17,113 136 ; ; ; 
Duval, Fla... | Jacksonville | 34,418 | 67 Camden, N. J... Camden 17,044 | 137 as See eet eee ° hag am aga ' 
Passaic, N. J. | Paterson | 34,359 | 68 Sangamon, Ill.......| Springfield 16,828 | 138 mall erder sales are credited to Cock County. H 
Knox, Tenn. ..| Knoxville | 34,047 | 69 Wake, N.C....... | Raleigh | 16,759 | 139 4 
Pulaski, Ark. ' Little Rock ' 34,042 | 70 San Joaquin, Cai.....' Stockton ' 16,672 | 140 
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=urniture—Household—Radio Stores, 200 Leading Counties 


Estimates, 1950, for the 200 counties leading in this category 
| FURN.- | | FURN.- | FURN.- | 
HOUSE.- HOUSE.- HOUSE.- | 
| RADIO | | RADIO RADIO | 
OUNTY | LEADING STORE | Rank COUNTY | LEADING STORE | Rank COUNTY | LEADING STORE | Rank 
and | SALES | in and | SALES | in and | SALES | in 
STATE CITY | | Group STATE’ CITY | | Group STATE | CITY | Group 
| 
| Est. (in | Est. (in | Est. (in | 
| thousands) thousands) | thousands) | 
: ON: rae werereemees, SAS Se =. ve See ee a : Scena sae gia = ewe Se . ee 
New York, N. Y. | | Stark, Ohio.........| Canton | 17,961 | 71 Travis, Texas....... Austin 9,125 | 141 
Counties). .... New York City | 593,480 1 Middlesex, N. J.....| New Brunswick 17,825 72 Washington, Pa.....| Washington 9,062 | 142 
Los Angeles, Cal.... | Los Angeles 343,651 | 2 Albany, N. Y........| Albany 17,688 | 73 Galveston, Texas....| Galveston 9,040 | 143 
Cook, Ill............| Chicago 255,636 | 3 Delaware, Pa........| Chester 17,567 74 Madison, Ill.........| Alton 9,015 | 144 
Wayne, Mich........| Detroit 147,015 | 4 Montgomery, Pa.....| Lower Merion 17,425 | 75 Potter, Texas....... Amarillo 8,944 | 145 
Phijadelphia, Pa.....| Philadelphia 144,304 5 Fresno, Cal.........| Fresno 17,310 | 76 Niagara, N. Y....... Niagara Falls 8,872 | 146 
St. Louis, Mo.. . St. Louis | 85,184 | 6 Oakland, Mich... ...| Pontiac 17,300 | 77 Ingham, Mich...... | Lansing 8,677 | 147 
San Francisco, Cal...| San Francisco 84,150 | 7 Onondaga, N. Y.....| Syracuse 17,280 | 78 Richland, S.C.......| Columbia 8,591 | 148 
Cuyahoga, Ohio.....| Cleveland 81,637 | 8 Duval, Fla... .... _.| Jacksonville 17,165 | 79 St. Clair, Ill.........| East St. Louis 8,527 | 149 
Allgeheny, Pa...... | Pittsburgh | 76,881 | 9 Lehigh, Pa..... : Allentown 16,730 | 80 Charleston, S. C.....| Charleston 8,468 | 150 
Essex, N.J........ | Newark | 71,991 | 10 | | 
District of Columbia. | Washington | 68,799 | 11 Tulsa, Okla... .. ...| Tulsa | 16,666 | 81 Plymouth, Mass.....| Brockton 8,423 | 151 
Baltimore, Md.......| Baltimore | 66,500 | 12 Jefferson, Texas.....| Beaumont | 16,650 | 82 Wake, N.C.........| Raleigh 8,410 | 152 
Harris, Texas.......| Houston | 64,310 | 13 Westmoreland, Pa...| Greensburg | 16,221 | 83 Kalamazoo, Mich....| Kalamazoo 8,409 | 153 
Suffolk, Mass. Boston | 63,092 | 14 Knox, Tenn........ | Knoxville | 15,904 | 84 Black Hawk, lowa. . Waterloo 8,404 | 154 
Alameda, Cal. Oakland | 60,506 | 15 Genesee, Mich......| Flint | 15,509 | 85 Riverside, Cal.......| Riverside 8,395 | 155 
Erie, N. Y..........| Buffalo | 50,836 | 16 St. Joseph, Ind......| South Bend | 15,300 | 86 Broward, Fla....... | Fort Lauderdale 8, 388 | 156 
Milwaukee, Wis.....| Milwaukee | 50,809 | 17 Hillsborough, Fla....| Tampa | 15,232 87 Sangamon, Ill... ... | Springfield 8,370 | 157 
Westchester, N. Y...| Yonkers | 46,517 | 18 Polk, lowa....... Des Moines | 15,122 | 88 Schenectady, N. Y...| Schenectady 8,346 | 158 
Nassau, N. Y. Hempstead | | Lackawanna, Pa.....| Scranton | 14,934 | 89 Chester, Pa.........| West Chester 8,344 | 159 
Township | 44,352 | 19 Erie, Pa......... ..| Erie | 14,574 | 90 Lane, Ore...........| Eugene 8,323 | 160 
Dade, Fla..... Miami | 44,085 | 20 | | | 
Kern, Cal...........| Bakersfield | 14,450 | 91 McLennan, Texas. . | Waco 8,149 | 161 
§ Dallas, Texas .., Dallas | 43,660 | 21 Sedgwick, Kans.....| Wichita | 14,159 | 92 Butler, Ohio....... | Hamilton 8,138 | 162 
Hudson, N. J...... Jersey City 43,316 22 San Joaquin, Cal.. Stockton | 14,110 93 Chatham, Ga....... | Savannah 8,069 | 163 
Hennepin, Minn.....| Minneapolis 42,976 23 San Bernardino, Cal..| San Bernardino | 14,047 94 Lubbock, Texas.....| Lubbock 8,060 | 164 
Jackson, Mo........| KansasCity | 41,569 | 24 York, Pa............| York 13,827 | 95 Muscogee, Ga. | Columbus 8,033 | 165 
King, Wash.........| Seattle 39,894 25 Dauphin, Pa........| Harrisburg | 13,718 96 Linn, lowa..........| Cedar Rapids 7,954 | 166 
Hamilton, Ohio. ....| Cincinnati | 39,462 26 Orange, Cal.........| Santa Ana | 13,617 97 Orange, Fla........ Orlando 7,884 | 167 
Marion, Ind.........| Indianapolis 37,147 27 Mercer, N. J........| Trenton 13,594 98 Beaver, Pa....... Beaver Falls 7,880 | 168 
San Diego, Cal......| San Diego | 37,024 | 28 Hamilton, Tenn.....| Chattanooga | 13,560 | 99 Morris, N. J........ | Morristown 7,874 | 169 
New Haven, Conn...| New Haven | 35,844 | 29 Guilford, N. C.......| Greensboro 13,502 | 100 Kane, Illl........... | Aurora 7,873 | 170 
Middlesex, Mass....| Cambridge | 35,486 | 30 | | 
Fairfield, Conn... . Bridgeport | 35,048 | 31 Lancaster, Pa.......| Lancaster | 13,461 101 Ohio, W. Va........| Wheeling 7,843 | 171 
Passaic, N. J........| Paterson | 34,063 | 32 Monmouth, N. J.....| Asbury Park | 13,247 | 102 Hinds, Miss.........| Jackson 7,818 | 172 
Providence, R. |.....| Providence 33,712 | 33 Kanawha, W. Va.....| Charleston | 13,166 | 103 Forsyth, N.C...... | Winston-Salem 7,657 | 173 
Hartford, Conn......| Hartford 33,695 | 34 Broome, N. Y.......| Binghamton | 13,158 | 104 Dane, Wis..........| Madison 7,651 | 174 
Orleans, La. ..| New Orleans 33,638 | 35 Mahoning, Ohio.....| Youngstown | 13,010 | 105 Spartanburg, S. C....| Spartanburg 7,548 | 175 
Multnomah, Ore. Portland 33,620 | 36 Mecklenberg, N. C..| Charlotte 12,948 | 106 Santa Barbara, am Santa Barbara 7,491 | 176 
Fulton, Ga..........| Atlanta | 31,624 | 37 Bernalillo, N. M.....| Albuquerque 12,828 | 107 Montgomery, Ala... .| Montgomery 7,370 | 177 
Monroe, N. Y. Rochester 30,516 | 38 Peoria, Ull...........| Peoria 12,646 108 Berkshire, Mass... . | Pittsfield 7,310 178 
Denver, Colo... . . Denver | 30,222 | 39 Oneida, N. Y........| Utica 12,610 | 109 Polk, Fla.......... Lakeland 7,213 | 179 
Worcester, Mass.....| Worcester | 29,580 | 40 Hillsborough, N. H.... Manchester 12,533 | 110 Shawnee, Kans......| Topeka 7,200 | 180 
§ Jefferson, Ala....... Birmingham =| 29,406 | 41 Contra Costa, Cal... Richmond 12,460 | 111 Mercer, Pa.........| Sharon 7,158 | 181 
3 Franklin, Ohio ..| Columbus | 27,863 42 El Paso, Texas..... EI Paso 12,430 | 112 Racine, Wis.........| Racine 7,140 | 182 
f (Union, N. J.........| Elizabeth | 27,672 | 43 Northampton, Pa....| Bethlehem 12,355 | 113 Arlington, Va........| Alexandria 7,118 | 183 
es Essex, Mass........| Lynn | 27,627 | 44 Pierce, Wash....... Tacoma 12,305 | 114 Lorain, Ohio........| Lorain 7,094 | 184 
| Jefferson, Ky. Louisville 27,357 | 45 Roanoke, Va..... _.| Roanoke 12,285 | 115 New London, Conn.... New London 7,077 | 185 
Bergen, N. J........, Hackensack | 26,829 | 46 Caddo, La. _.| Shreveport 11,994 | 116 Lawrence, Pa.......| New Castle 6,974 | 186 
amento, Cal.. Sacramento | 26,332 | 47 Palm Beach, Fla.....| WestPalmBeach} 11,599 | 117 Marion, Ore... .. | Salem 6,960 | 187 
ir, Texas... San Antonio | 26,158 48 Allen, Ind...........| Fort Wayne 11,598 | 118 Durham, N.C.......| Durham 6,932 188 
helby, Tenn..... Memphis 26,078 | 49 Suffolk, N. Y..... ..| Patchogue 11,526 | 119 Chatauqua, N. Y.....| Jamestown 6,922 | 189 
1s, Ohio... .. Toledo 25,058 | 50 Norfolk, Mass.......| Quincy 11,510 | 120 Saginaw, Mich......| Saginaw 6,817 | 190 
pden, Mass.....| Springfield 24,043 | 51 Greenville, S.C.....| Greenville 11,280 | 121 Hidalgo, Texas......| McAllen 6,790 | 191 
Norfolk, Va.. . ..| Norfolk 23,712 52 Spokane, Wash......| Spokane 11,232 | 122 Monterey, Cal.......| Salinas 6,699 | 192 
icopa, Ariz... Phoenix 23,481 53 Nueces, Texas......| Corpus Christi | 11,214 | 123 Brown, Wis... ..| Green Bay 6,696 | 193 
rico, Va.........| Richmond | 23,110 54 Vanderburgh, Ind. Evansville 11,074 | 124 La Salle, Il... | Streator 6,617 | 194 
glas, Neb.......| Omaha 22,814 55 Winnebago, Ill......| Rockford 11,053 125 Greene, Mo.........| Springfield 6,580 | 195 
thoma, Okla..... Oklahoma City | 22,538 56 Pinellas, Fla........| St. Petersburg 11,005 | 126 Washtenaw, Mich... Ann Arbor 6,525 ba 
rne, Pa......... Wilkes-Barre 22,304 57 Schuylkill, Pa.......| Pottsville 10,837 | 127 Muskegon, Mich... .| Muskegon 6,523 | 197 
Lake, Utah Salt Lake City 21,576 58 Fayette, Pa.........| Uniontown | 10,254 | 128 Ouachita, La....... | Monroe 6,505 | 198 
tol, Mass. ..| New Bedford 21,358 59 East Baton Rouge,La.. Baton Rouge | 10,208 | 129 tee ME... ....| Waukegan 6,452 | 199 
tgomery, Ohio. | Dayton 21,066 60 Rensselaer, N. Y...... Troy | 9,988 | 130 Buncombe, N. C.....| Asheville 6,398 200 
f Comden, N. J.......| Camden 20,955 61 Atlantic, N. J........| Atlantic City 9,879 131 Total Above Counties|............... 5,240,123 | 
: Lake, Ind...........| Gary 20,862 62 eee | Altoona 9,846 | 132 | 
| Sota Clara, Cal.....| San Jose 20,294 | 63 Pima, Ariz..........| Tucson | 9,662 | 133 % of U.S. A..... ..| 66.7045 
T rrant, Texas Fort Worth 20,060 , 64 Pulaski, Ark........| Little Rock | 9,585 | 134 | 
D.vidson, Tenn.....| Nashville 18,676 | 65 St. Louis, Minn......| Duluth | 9,584 | 135 
3 Summit, Ohio. ..| Akron 18,388 | 66 San Mateo, Cal......| San Mateo 9,580 | 136 
it, Mich... . Grand Rapids | 18,351 | 67 Cambria, Pa........| Johnstown | 9,481 137 
w Castle, Del.....| Wilmington | 18,328 | 68 Mobile, Ala.........| Mobile 9,355 | 138 | 
: rks, Pa. | Reading | 18,325 69 Cumberland, Maine.) Portland 9,319 | 139 
q msey, Minn......° St. Paul | 18,274 | 70 Orange, N. Y........' Newburgh : 9,220 ' 140 ‘ 


AY 10, 1951 105 


HUGE AUDIENCES 
OF ALL THE 

MOST POPULAR 
FEATURES! 


.».AND 
UP TO 10 TIMES 
AS MANY 
MEN READERS 


EXTRA IMPACT 
OF FULL 
COLOR AND 
LARGER SPACE! 


. 7 
7 METRO'S IMPACT 

1S HEAVIEST WHERE 
SALES POTENTIALS 

> ARE HIGHEST... 
LIGHTEST WHERE 
YOUR CHANCE OF 

SELLING GOODS IS 


a 
SUCCESSFUL 


‘| A TRULY NATIONAL 
|] NETWORK OF 43 
OF THE NATION'S 
STRONGEST 
SUNDAY 


NEWSPAPERS! 


READ REGULARLY 


BY UPWARDS OF 80% J 


OF THE ADULTS, 95% OF 
THE RISING GENERATION 


PERFORMANCE 
FOR THE 
NATION'S LARGEST, | 
SMARTEST 
ADVERTISERS! 


THE IDEAL 
VEHICLE FOR 
INTENSIVE 
PROMOTIONAL 
WORK! 


CAMPAIGNS IN 
COMICS AVERAGE 


4 TIMES AS MANY |” 


PRODUCTS IN 


8 


— 


Well over 
18,000,000 circulation! 


NEW YORK - 220 East 42nd Street 


MUrray Hill 7-5200 


Are You. Getting 


in the Nation’s 162 


Metropolitan 

County Areas 

(Ranked by 1949 
Retail Sales) 


Total 162 Markets 


Metropolitan 
County Areas 


(Ranked by 1949 
Retail Sales) 


38 Papers 24 Papers 


San Antonio 


New York— 
N. E. New Jersey 
Chicago 
Los Angeles 
Philadelphia 
Detroit 
Boston 
San Francisco— 
Oakland 
Pittsburgh 
Washington 
St. Louis 
Cleveland 
Baltimore 
Minneapolis-St. Paul 
Buffalo 
Kansas City, Mo. 
Milwaukee 
Houston 
Cincinnati 
Portland, Ore. 
Dallas 
Seattle 
Atlanta 
Miami 
Providence 
Indianapolis 
Denver 
Albany—Schenectady— 
Troy 
New Orleans 
Hartford—New Britain 
Bridgeport—Stamford— 
Norwalk 
New Haven—Waterbury 
Louisville 
Worcester 
Memphis 
San Diego 
Columbus, Ohio 
Rochester 
Birmingham 
Youngstown 


Dayton 

Fort Worth 

Springfield—Holyoke 

Tampa-—sSt. Petersburg 

Toledo 

Allentown—Bethlehem 

Akron 

Omaha 

Norfolk—Portsmouth 

Oklahoma City 

Syracuse 

Richmond 

Phoenix 

Wilkes-Barre—Hazelton 

Sacramento 

Grand Rapids 

Fall River—New Bedford 

Jacksonville 

Nashville 

San Jose 

Flint 

Salt Lake City 

Utica—Rome 

Fresno 

Wilmington 

Harrisburg 

Trenton 

Canton 

Wheeling—Steubenville 

Tulsa 

Des Moines 

Knoxville 

Reading 

San Bernardino 

Charleston, W. Va. 

Davenport—Rock Island 
—Moline 

Peoria 

Wichita 

South Bend 

Lancaster 

Erie 


METRO Sunday COMICS 


BALTIMORE Sun 
BOSTON Globe and/or Herald 
BUFFALO Courier-Express 
CHARLOTTE Observer 
CHICAGO Tribune 
and/or Sun-Times 
CLEVELAND Plain Dealer 
COLUMBUS Dispatch 
DALLAS News 
DES MOINES Register 
DETROIT News 
and/or Free Press 


CHICAGO - 1710 Tribune Tower 


WHitehal 


METROPOLITAN 


PITTSBURGH Press 
PORTLAND Oregon Journal 
PROVIDENCE Journal 
ROCHESTER Democrat & Chronicle 
SACRAMENTO Bee (Sat.) 
SALT LAKE Tribune 

SAN ANTONIO Express 

SAN DIEGO Union 

SAN FRANCISCO Chronicle 
SEATTLE Times 

SPOKANE Spokesman-Review 
SPRINGFIELD Republican 


FRESNO Bee 
INDIANAPOLIS Star 
LONG BEACH Press-Telegram 
LOS ANGELES Times 
MILWAUKEE Journal 
MINNEAPOLIS Tribune 
NEW YORK News 

and/or Herald Tribune 
OAKLAND Tribune 
OMAHA World-Herald 
PHILADELPHIA Inquirer 
PHOENIX Arizona Republic 


DETROIT - New Center Building 


| 4-2280 TRinity 2-2090 


- 
/ ¢ 


| Beau: 
Spok 
Char! 
Johns 
Dulut 
Scrar 
Taco! 
Chatt 
Lansi 
Stock 
Bing! 
Fort’ 
Gree 
El Po 
Atla: 
Little 
N. 
Broc! 
Shre 
York 
Hunt 
Rock 
Mob 
Corr 
Evai 
Aust 
Port! 


ss 


igi// 26 Kind of Coverage 


2Metropolitan Areas? 


Metropolitan 


Metropolitan 


County Areas 


(Ranked by 1949 
Retail Sales) 


Beaumont—Port Arthur 
Spokane 
Charlotte 
Johnstown 

5 Duluth—Superior 

8 Scranton 
67 Tacoma 
18 Chattanooga 

x Lansing 
al Stockton 

l Binghamton 
7 Fort Wayne 

7 Greensboro—High Point 
El Paso 
5 Atlantic City 

l Little Rock— 
1 N. Little Rock 
|| Brockton 
6 |f| Shreveport 
2 York 
l 
0 


Huntington—Ashland 
Rockford 

Mobile 

Corpus Christi 
Evansville 

Austin 

Portland, Me. ; 
Manchester 

Baton Rouge 
Albuquerque 
Greenville, S. C. 
Springfield, Ill. 
Saginaw 

Roanoke 

Lubbock 

Pittsfield 

Amarillo 

Columbia, S. C. 

Waco 

Kalamazoo 
Hamilton—Middletown 
§ | Lorcin—Elyria 

q Lincoln 
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County Areas 


(Ranked by 1949 
Retail Sales) 


Raleigh 6% 
Orlando 5 5 
Sioux City 38 37 
Charleston, S. C. 10 ll 
Galveston 8 8 
Jackson, Miss. 3 7 
Savannah ll 19 
Altoona 57 57 
Cedar Rapids 47 47 
Montgomery 5 7 
Racine 54 54 
Columbus, Ga. 5 21 
Jackson, Mich. 16 16 
Augusta 8 16 
Waterloo 66 66 
Terre Haute 11 ll 
Decatur 22 21 
Topeka 5 5 
Lexington 4 5 
Springfield, O. 12 8 
Winston-Salem ; 10 10 
Asheville 9 9 
Wichita Falls 13 6 
Springfield, Mo. 4 3 
Macon 3 28 
Green Bay 41 41 
Durham 8 8 
Lima 20 19 
St. Joseph 5 5 
Sioux Falls 37 37 
Bay City 12 12 
Pueblo 2 2 
Ogden 15 L 
Muncie 84 8 
Kenosha , 54 54 
San Angelo 9 6 
Gadsden 2 4 
Laredo 12 2 
Madison 37 37 


STRONGER THAN ANY 
LEADING NATIONAL 
MEDIUM! 


1. STRONGER BECAUSE 
this newspaper network regular- 
ly delivers a bigger audience than 
any magazine in the world—over 
35,000,000 readers! 


2. STRONGER BECAUSE 
it strikes harder where 24 of all 
retail buying is done! And Metro 
masses have approximately 65 
billion dollars a year to spend! 


3. STRONGER BECAUSE 

it’s sectionally edited, down-to- 
earth, jam-packed with pictures 
and news of interest to the vari- 
ety of audiences it serves! 


4. STRONGER BECAUSE 
each Metro magazine bears the 
name of a great Sunday news- 
paper—a “must” on one-paper 
lists! 


2. STRONGER BECAUSE 
it’s a prime sales producer, tested 
and approved by big and little 
advertisers — both national and 
retail! 


6. STRONGER BECAUSE 
it lets you glamorize your prod- 
uct in Colorgravure—the finest 
4-color reproduction available 
from high-speed newspaper 
presses! 


‘7. STRONGER BECAUSE 


Metro Colorgravure outpoints 
color in all leading, nationally- 
edited magazines on the basis of 
thorough readers per $! 


8. STRONGER BECAUSE 
Metro’s structure lets you local- 


SOURCES: Circulations — ABC Audit Reports 
Current July 1, 1950 except Atlanta Journal 
Constitution —September 1950. Families — total 
dwelling units, preliminary 1950 census. 
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N| SUNDAY NEWSPAPERS, Inc. 


§ ST. LOUIS Post-Dispatch 
» ST. PAUL Pioneer Press 
; SYRACUSE Post-Standard 
icle TACOMA News Tribune 
| WASHINGTON Star and/or Post 


Mighty METRO Magazines 
ATLANTA Journal-Constitution 


) BALTIMORE Sun 
k BOSTON Globe and/or Herald 


ng} SAN FRANCISCO - 155 Montgomery Street 
GArfield 1-7946 


BUFFALO Courier-Express 
CHICAGO Tribune 
CINCINNATI Enquirer 
CLEVELAND Plain Dealer 

DES MOINES Register 

DETROIT News and/or Free Press 
INDIANAPOLIS Star 

LOS ANGELES Times 
MILWAUKEE Journal 
MINNEAPOLIS Tribune 

NEW ORLEANS Times-Picayune 


& States 


NEW YORK News 
PHILADELPHIA Inquirer 
PITTSBURGH Press 
PROVIDENCE Journal 
ST. LOUIS Globe-Democrat 
and/or Post-Dispatch 
ST. PAUL Pioneer Press 
SEATTLE Times 
SPRINGFIELD Republican 
SYRACUSE Post-Standard 
WASHINGTON Star 


ize your selling impact. And 
Metro, alone, offers you the op- 
portunity of local tie-in adver- 
tising! 


9. STRONGER BECAUSE 
Metro’s group rates are easier on 
the budget. Metro Colorgravure 
costs only $2.73 per thousand! 
Monotone rates are even more 
attractive! 


LOS ANGELES 
Michigan 0578 


Circulation now more 
than 14,000,000 Strong! 


1127 Wilshire Blvd. 


COUNTY 
and 
STATE 


Los Angeles, Cal. 
Cook, lil. 
Wayne, Mich. 
New York, N. Y. 
(5 Counties 
Philadelphia, Pa. 
Cuyahoga, Ohio 
Allegheny, Pa. 
St. Louis, Mo. 
District of Columbia 
Harris, Texas 


Erie, N. Y. 
Milwaukee, Wis. 
Baltimore, Md. 
San Francisco, Cal. 
Essex, N. J. 
Dallas, Texas 
Alameda, Cal. 
Hennepin, Minn. 
Middlesex, Mass. 
Marion, Ind. 


Jackson, Mo. 
Hamilton, Ohio 
King, Wash. 
Fulton, Ga. 
Nassau, N. Y. 


Multnomah, Ore. 
Westchester, N. Y. 
Shelby, Tenn. 
Dade, Fla. 

Suffolk, Mass. 


Denver, Colo. 
Hartford, Conn. 
Jefferson, Ky. 
San Diego, Cal. 
Providence, R. I. 
Fairfield, Conn. 
Jefferson, Ala. 
Franklin, Ohio 
Lucas, Ohio 
Oakland, Mich. 


Monroe, N. Y. 
Bexar, Texas 
Oklahoma, Okla. 
New Haven, Conn. 
Summit, Ohio 
Worcester, Mass. 
Tarrant, Texas 
Bergen, N. J. 
Douglas, Neb. 
Union, N. J. 


Montgomery, Ohio 
Essex, Mass. 
Genesee, Mich. 
Orleans, La. 
Duval, Fla. 
Montgomery, Pa. 
Davidson, Tenn. 
Ramsey, Minn. 
Tulsa, Okla. 
Norfolk, Mass. 


Norfolk, Va. 
Lake, Ind. 
Hudson, N. J. 
Maricopa, Ariz. 
Polk, lowa 
Hampden, Mass. 
Onondaga, N. Y. 
Sacramento, Cal. 
Delaware, Pa. 
Passaic, N. J. 


LEADING 


CITY 


Los Angeles 
Chicago 
Detroit 


New York City 
Philadelphia 
Cleveland 
Pittsburgh 

St. Louis 
Washington 
Houston 


Buffalo 
Milwaukee 


| Baltimore 
| San Francisco 


Newark 
Dallas 
Oakland 
Minneapolis 
Cambridge 
Indianapolis 


Kansas City 
Cincinnati 
Seattle 
Atlanta 
Hempstead 
Township 
Portland 
Yonkers 
Memphis 
Miami 
Boston 


Denver 
Hartford 
Louisville 
San Diego 
Providence 
Bridgeport 
Birmingham 
Columbus 
Toledo 
Pontiac 


Rochester 

San Antonio 
Oklahoma City 
New Haven 
Akron 
Worcester 
Fort Worth 
Hackensack 
Omaha 
Elizabeth 


Dayton 

Lynn 

Flint 

New Orleans 
Jacksonville 
Lower Merion 
Nashville 

St. Paul 
Tulsa 

Quincy 


Norfolk 
Gary 

Jersey City 
Phoenix 
Des Moines 
Springfield 
Syracuse 
Sacramento 
Chester 
Paterson 


| 


AUTO- 
MOTIVE 
SALES 


Est. (in 
thousands 


1,029,028 
851, 200 
815,724 


803,815 
302, 250 
299,664 
285, 152 
257 , 982 
224,702 
208 ,692 


208, 
200, 
196, 
191, 
185, 
182, 
169, 
164, 
162, 
158, 


157, 
150, 
149, 
146, 


145, 
142, 
139, 
135, 963 
127, 
125,625 


122,508 
121,837 
117,077 
116,327 
114,480 
112,895 
109, 161 
107,433 
107, 202 
107,075 


106 ,835 
101, 569 
100,791 
99, 207 
96 631 
93,027 
92,871 
92,073 
88 , 139 
84,630 


83,178 
82,944 
81,514 
81,442 
78,099 
77 , 567 
77,505 
77,405 
76,795 
76,028 


73,127 
73,103 
71,584 
70,415 
69,492 
69,443 
68 642 
67,325 
67.167 
66 380 


Estimates, 1950, for the 200 


COUNTY 
and 
STATE 


Sedgwick, Kans. 
Kent, Mich. 
Camden, N. J... 
Fresno, Cal. 
Henrico, Va. 
Albany, N. Y. 
Santa Clara, Cal. 
Westmoreland, Pa. 
Luzerne, Pa. 

Salt Lake, Utah 


Caddo, La. 
Spokane, Wash. 
Hillsborough, Fla. 
Jefferson, Texas 
Kern, Cal. 
Ingham, Mich. 
Berks, Pa. 
Mahoning, Ohio 
Stark, Ohio 
Pierce, Wash. 


Mercer, N. J. 

St. Joseph, Ind. 
Pulaski, Ark. 

New Castle, Del. 
Lancaster, Pa. 
Mecklenberg, N. C. 
Erie, Pa. 

Bristol, Mass. 
Suffolk, N. Y. 

San Joaquin, Cal. 


Orange, Cal. 
Monmouth, N. J. 
Nueces, Texas 
Lubbock, Texas .. 
El Paso, Texas 
Lehigh, Pa. 
Broome, N. Y. 
Kanawha, W. Va. 


San Bernardino, Cal. 


Allen, Ind. 


Knox, Tenn. 

St. Louis, Minn. 
Arlington, Va. 
Dauphin, Pa. 
Middlesex, N. J. 
Hamilton, Tenn. 
Kane, Ill. 
Richland, S. C. 
Oneida, N. Y. 
Niagara, N. Y. 


Peoria, Ill. 
Guildford, N. C. 
St. Clair, Ul. 
Travis, Texas. . 
Wyandotte, Kans. 
Montgomery, Md. 
Washington, Pa. 
Greenville, S. C. 
Madison, til. 

San Mateo, Cal. 


Hinds, Miss. 
Palm Beach, Fla. 
York, Pa. 

Potter, Texas 
Contra Costa, Cal. 
McLennan, Texas 
Orange, N. Y. 
Mobile, Ala. 


East Baton Rouge, La. 


Sangamon, Ill. 


LEADING 


CITY 


Wichita 


| Grand Rapids 


Camden 
Fresno 
Richmond 
Albany 
San Jose 


| Greensburg 


Wilkes-Barre 
Salt Lake City 


Shreveport 
Spokane 
Tampa 
Beaumont 
Bakersfield 
Lansing 
Reading 
Youngstown 
Canton 
Tacoma 


| Trenton 
| South Bend 


Little Rock 
Wilmington 
Lancaster 
Charlotte 
Erie 

New Bedford 
Patchogue 
Stockton 


Santa Ana 
Asbury Park 
Corpus Christi 
Lubbock 

El Paso 
Allentown 
Binghamton 
Charieston 

San Bernardino 
Fort Wayne 


Knoxville 
Duluth 
Alexandria 


| Harrisburg 
| New Brunswick 


Chattanooga 
Aurora 
Columbia 
Utica 

Niagara Falls 


Peoria 
Greensboro 
East St. Louis 
Austin 
Kansas City 
Washington 
Greenville 
Alton 

San Mateo 


Jackson 

West Palm Beach 
York 

Amarillo 
Richmond 

Waco 

Newburgh 
Mobile 

Baton Rouge 
Springfield 


AUTO- 
MOTIVE 
SALES 


BY) 
Est. (in 
thousands 


Rank 
in 
Group 


101 
102 
103 
104 
105 
106 
107 
108 
109 
110 


11 
112 
113 
114 
115 
116 
117 
118 
119 
120 


121 
122 
123 
124 
125 
126 
127 
128 


| 129 


130 


| 131 


| 


132 


Automotive Store Sales, 200 Leading Counties 


counties leading in this category 


COUNTY 
and 
STATE 


Stanislaus, Cal... 
Macomb, Mich. 


Vanderburgh, Ind.... 
..| St. Petersburg 


Pinellas, Fla. 
Plymouth, Mass. 
Winnebago, Ill. 
Rock Island, Ili... 
Wichita, Texas 


Schenectady, N. Y... 


Schuylkill, Pa... 
Gregg, Texas 
Dane, Wis... . 
Bernalillo, N. M. 
Wake, N. C. 
Riverside, Cal... . 
Beaver, Pa. 


Northampton, Pa... 


Chester, Pa. 


Chatauqua, N. Y... 


Lackawanna, Pa. 
Yakima, Wash... 
Monterey, Cal. 
Cambria, Pa... .. 
Muscogee, Ga... 
Fayette, Pa. 
Charleston, S. C. 
Orange, Fla. 
Marion, Ore. 


Saginaw, Mich... . 


Washtenaw, Mich. 


Calhoun, Mich. 


Rensselaer, N. Y... 


Kalamazoo, Mich. 


Cumberland, Maine | 


Montgomery, Ala. 
Lane, Ore. 
Taylor, Texas 
Roanoke, Va. 
Morris, N. J. 


Tulare, Cal. 
Berkshire, Mass. 
Du Page, Ill. 
Butler, Ohio 
Spartanburg, S. C. 
Ouachita, La. 
Greene, Mo. 
Linn, lowa 


Muskegon, Mich. . 


Polk, Fla. 


Vigo, Ind. 
Macon, Ill... . 
Jasper, Mo. 
Woodbury, lowa 
Lorain, Ohio 
Jackson, Miss. 
Lancaster, Neb.. 


Santa Barbara, Cal. 


Scott, lowa. 
Minnehaha, S. D.. 


Total Above Counties 


“o of U.S. A. 


LEADING 


CITY 


Waukegan 


| Modesto 


Mount Clemens 
Evansville 


Brockton 

Rockford 

Rock Island 

| Wichita Falls 
Schenectady 


| Pottsville 
Longview 
Madison 
Albuquerque 
Raleigh 
Riverside 
Beaver Falls 
Bethlehem 
West Chester 
Jamestown 


Scranton 
Yakima 
Salinas 
Johnstown 
Columbus 
Uniontown 
Charleston 
Orlando 
Salem 


; | Saginaw 


| 
| Ann Arbor 
Battle Creek 
Troy 
Kalamazoo 
Portland 
Montgomery 
Eugene 
Abilene 
Roanoke 
Morristown 


| 


Visalia 
Pittsfield 
Elmhurst 
Hamilton 
Spartanburg 
Monroe 
Springfield 
Cedar Rapids 
Muskegon 
Lakeland 


Terre Haute 
Decatur 
Joplin 

Sioux City 
Lorain 
Jackson 
Lincoln 

Santa Barbara 
Davenport 
Sioux Falls 


AUTO- 
MOTIVE 
SALES 


SH) 


Est. (in 
thousands 


29,184 
28,698 


28,641 
28, 554 
28,527 
28,320 
28,163 
28,080 
27,846 
27,734 
27,200 
27,189 


27,185 
26,870 
26,650 
26,427 
26,339 
26,118 
25,668 
25,525 
25,483 
25,480 


17,024,305 


_.| 57.9359 


108 


SALES MANAGEMEN. 


Drug Store Sales, 


timates, 1950, for the 


@7D Es 


200 counties leading in this category 


200 Leading Counties 


DRUG } | DRUG DRUG | 
STORE STORE | | STORE 
UNTY | LEADING SALES | Rank COUNTY LEADING SALES | Rank COUNTY LEADING SALES | Rank 
and | in and | in and in 
TATE CITY BY) Group STATE CITY Group STATE | CITY yD Group 
Est. (in | Est. (in | Est. (in | 
| thousands) | thousands) | | thousands) | 
New York, N. Y. | Tulsa, Okla.........| Tulsa 8,204 71 Riverside, Cal....... | Riverside 4,250 | 141 
5 Counties)......| New York City 189, 386 1 Hillsborough, Fla....| Tampa | 8,101 72 Saginaw, Mich...... | Saginaw 4,231 142 
Los Angeles, Cal.....} Los Angeles | 149,342 2 Davidson, Tenn.....| Nashville 8,084 73 Guilford, N.C..... Greensboro 4,221 | 143 
=e ree | Chicago | 139,461 3 Arlington, Va. | Alexandria 8,049 74 Winnebago, Ill...... | Rockford 4,168 | 144 
Wayne, Mich | Detroit 110,054 4 Onondaga, N. Y....., Syracuse | 8,026 | 75 St. Louis, Minn...... | Duluth 4,139 145 
Philadelphia, Pa.. . Philadelphia 54,332 5 San Bernardino, Cal..| San Bernardino 7,423 | 76 Muskegon, Mich.... . Muskegon 4,121 146 
District of Columbia.| Washington 52,397 6 Fresno, Cal.........| Fresno 7,210 | 77 Buchanan, Mo....... St. Joseph 4,082 147 
Cuyahoga, Ohio... Cleveland 47,691 7 Passaic, N. J. Paterson 7,208 | 78 San Joaquin, Cal.... | Stockton 4,079 | 148 
St. Louis, Mo.......| St. Louis 41,086 8 Sedgwick, Kans.....| Wichita | 7,181 | 79 Macomb, Mich...... | Mount Clemens 4,039 | 149 
Allegheny, Pa.. . Pittsburgh 40,556 9 Mobile, Ala... . Mobile 7,041 | 80 Galveston, Texas... | Galveston 4,004 150 
Baltimore, Md..... | Baltimore | 39,585 10 | 
Jackson, Mo........| Kansas City | 37,594 11 Polk, lowa.... ...| Des Moines 6,903 81 Northampton, Pa... . Bethlehem 3,980 | 151 
Suffolk, Mass.......| Boston 29,352 12 Jefferson, Texas. >| Beaumont | 6,491 82 Greenville, S.C... . | Greenville 3,948 | 152 
Dade, Fla...........| Miami 28,282 13 El Paso, Texas..... | El Paso | 6,288 83 Richland, S. C....... | Columbia 3,920 | 153 
San Francisco, Cal...| San Francisco | 28,186 14 Dauphin, Pa........ | Harrisburg 6,199 84 Lancaster, Neb...... | Lincoln 3,907 | 154 
Middlesex, Mass... .| Cambridge | 26,894 15 Monmouth, N. J... .| Asbury Park 6,146 85 Wake, N.C......... | Raleigh 3,901 155 
Marion, Ind.........| Indianapolis 26,148 16 Spokane, Wash......| Spokane 6,072 86 RE Fc cccccess | Waukegan | 3,900 156 
a See .| Newark | 24,369 17 Orange, Cal.........| Santa Ana 5,993 87 Roanoke, Va........ | Roanoke 3,895 | 157 
Harris, Texas.......] Houston | 24,320 18 Suffolk, N. Y........| Patchogue | 5, 988 88 San Mateo, Cal......| San Mateo 3,877 | 158 
Milwaukee, Wis... . 7 Milwaukee | 23,594 19 Mecklenberg, N.C...) Charlotte | 5,975 | 89 Lancaster, Pa....... | Lancaster 3,861 159 
kk, ea Buffalo | 23,524 20 Stark, Ohio......... Canton 5,895 | 90 Orange, N. Y........| Newburgh 3,855 | 160 
| | 
Alameda, Cal........| Oakland | 23,232 21 ee Shreveport | 5,875 91 Jackson, Mich.......| Jackson 3,814 | 161 
Hennepin, Minn.....} Minneapolis 22,516 22 De Kalb, Ga........| Decatur | 5,867 92 Rock Island, Ill... . . | Rock Island 3,806 | 162 
Dallas, Texas.......| Dailas | 22,368 23 Washtenaw, Mich....| Ann Arbor | 5,776 | 93 St: Gialr, W......... East St. Louis 3,786 | 163 
Denver, Colo... ..| Denver 21,120 24 Ingham, Mich...... | Lansing | 5,775 94 Fayette, Ky........ Lexington 3,773 164 
Orleans, La......... | New Orleans 20,872 25 St. Joseph, Ind... ... South Bend 5,768 95 Cumberland, Maine . | Portland 3,732 | 165 
King, Wash.........| Seattle | 20,592 26 Pima, Ariz..........| Tucson | 5,765 96 Charleston, S.C.....| Charleston 3,666 | 166 
Hamilton, Ohio. ....| Cincinnati 19,871 27 Travis, Texas...... | Austin 5,757 | 97 Schenectady, N. Y...| Schenectady 3,649 | 167 
Jefferson, Ky........ | Louisville 19,447 28 Dane, Wis......... | Madison 5,655 98 Linn, lowa..........| Cedar Rapids 3,623 | 168 
Providence, R. }.....| Providence 18,450 29 Vanderburgh, Ind... | Evansville 5,610 | 99 Beaver, Pa.......... | Beaver Falls 3,621 169 
Hartford, Conn... .. | Hartford | 17,800 30 | ae | Fort Wayne 5,593 | 100 Madison, Ill.........| Alton 3,610 | 170 
| | 
Westchester, N. Y...| Yonkers 16,676 31 Luzerne, Pa........ Wilkes-Barre | 5,545 | 101 Washington, Pa... . | Washington 3,596 171 
New Haven, Conn...| New Haven | 15,543 32 Pulaski, Ark... .....| Little Rock | 5,542 102 a re | Lakeland | 3,588 | 172 
Essex, Mass........ | Lynn | 15,510 33 Pinellas, Fla....... | St. Petersburg | 5,538 | 103 EI Paso, Colo...... Colorado a 3,503 | 173 
Fulton, Ga..........| Atlanta | 15,427 34 Pierce, Wash........ | Tacoma 5,481 | 104 Bumcombe, N.C....| Asheville 3,499 | 174 
Fairfield, Conn......| Bridgeport | 15,209 35 New Castle, Del... . | Wilmington 5,429 | 105 Woodbury, lowa. . Sioux City | 3,447 | 175 
Nassau, N. Y........| Hempstead | Camden, N. J.......; Camden 5,411 | 106 Du Page, lll....... Elmhurst. 3,446 | 176 
Township 15,106 36 Atlantic, N. J........| Atlantic City | 5,339 | 107 Wichita, Texas... Wichita Falls 3,421 177 
San Diego, Cal......| San Diego | 15,095 37 Knox, Tenn........ | Knoxville 5,310 | 108 Chester, Pa...... West Chester 3,377 | 178 
Franklin, Ohio...... | Columbus | 14,050 | 38 East Baton Rouge, La.| Baton Rouge | 5,288 109 Santa Barbara, Cal...| Santa Barbara 3,362 | 179 
Shelby, Tenn........; Memphis | 13,920 | 39 Hamilton, Tenn.....| Chattanooga | 5,278 | 110 Morris, N. J... .. Morristown 3,340 | 180 
Bexar, Texas...... | San Antonie | 13,539 | 40 | | 
| | | | | 
Hudson, N. J........| Jersey City | 13,425 | 41 Contra Costa, Cal....| Richmond | 5,182 | 111 Chatham, Ga........| Savannah 3,335 | 181 
Worcester, Mass.. . .| Worcester 13,420 | 42 Mercer, _ » See Trenton | 5,157 | 112 Hinds, Miss.........| Jackson 3,317 182 
Montgomery, ce. Dayton 13,419 43 Westmoreland, Pa...| Greensburg | 5,139 | 113 Lorain, Ohio........ Lorain 3,304 | 183 
Kent, Mich,........| Grand Rapids 12,665 | 44 Mahoning, Ohio.....| Youngstown 5,082 | 114 McClennan, Texas...) Waco 3,299 184 
)klahoma, Okla.....| Oklahoma City 12,586 | 45 Middlesex, N. J.....| New Brunswick 5,035 | 115 Volusia, Fla......... Daytona Beach 3,230 185 
Tarrant, Texas...... | Fort Worth 12,384 | 46 Wyandotte, Kans... .| Kansas City 4,995 | 116 New London, Conn...; New London 3,229 186 
“onroe, N. Y....... | Rochester 12,350 | 47 Palm Beach, Fla.....| West Palm Beach} 4,973 | 117 Lehigh, Pa..........| Allentown 3,206 187 
ucas, Ohio........ Toledo 11,945 48 Nueces, Cal........ | Corpus Christi 4,896 | 118 ee Terre Haute 3,191 188 
Multnomah, Ore.....| Portland 11,942 49 eee Bakersfield 4,852 119 Greene, Mo......... Springfield 3,112 | 189 
Jakland, Mich......| Pontiac 11,485 50 Bernalillo, N. M.....} Albuquerque 4,849 | 120 Champaign, Ill....... Champaign 3,105 | 190 
| 
Henrico, Va......... | Richmond 11,303 51 Plymouth, Mass... . | Brockton | 4,840 | 121 WP sicsseis ence Joliet 3,103 | 191 
jefferson, Ala... .... | Birmingham 11,195 52 Washoe, Nev........| Reno | 4,814 122 Cabell, W. Va.......| Huntington 3,080 | 192 
Maricopa, Ariz......| Phoenix | 11,157 53 Kalamazoo, Mich....| Kalamazoo | 4,761 123 Monterey, Cal.......| Salinas 3,073 193 
Norfolk, Va..... Norfolk 11,040 54 Kane, Ill............| Aurora | 4,745 | 124 Hillsborough, N. H...| Manchester 3,038 | 194 
Hampden, Mass. Springfield | 11,022 55 Berke, Pa......... | Reading 4,740 | 125 Shawnee, Kans......| Topeka 3,025 | 195 
Norfolk, Mass....... Quincy | 10,904 56 Lubbock, Texas Lubbock 4,725 | 126 Yakima, Wash.......| Yakima 3,024 196 
Ramsey, Minn......| St. Paul | 10,578 57 Kanawha, W. Va... Charleston 4,704 | 127 Racine, Wis.........| Racine 3,012 | 197 
Duval, Fla....... Jacksonville | 10,339 58 Broome, N. Y... Binghamton 4,603 128 Fayette, Pa........ Uniontown 3,000 | 198 
Summit, Ohio.......| Akron | 10,182 59 Peoria, Ill....... | Peoria 4,577 | 129 Berkshire, Mass... ..| Pittsfield 2,999 | 199 
Sacramento, Cal. | Sacramento | 10,030 60 Sangamon, lll.......| Springfield 4,559 | 130 Butler, Ohio........ Hamilton 2,961 200 
| Ng 
Bergen, N. J....... | Hackensack 10,030 61 Niagara, N. Y.......| Niagara Falls 4,463 131 Total Above Counties}................ 2,424,153 
Douglas, Neb...... | Omaha | 10,014 62 Oneida, N. Y...... Utica 4,458 132 | 
Genesee, Mich... .. Flint 9,974 63 Albany, N. Y........| Albany 4,429 | 133 %oU.S.A........ ..| 66.2696 
Delaware, Pa........| Chester 9,921 64 Berrien, Mich...... Benton Harbor 4,358 | 134 | 
Union, N. J......... Elizabeth | 9,671 65 Orange, Fla.........| Orlando 4,31 135 
Lake, Ind........... | Gary | 9,044 | 66 Lackawanna, Pa.....| Scranton 4,324 | 136 
Santa Clara, Cal... . | San Jose 8,575 67 i, eee Erie 4,320 | 137 
Montgomery, Pa.....| Lower Merion 8,568 68 Calhoun, Mich.... .. Battle Creek 4,317 | 138 
Bristol, Mass....... | New Bedford 8,551 69 Potter, Texas....... Amarillo 4,275 | 139 
Salt Lake City, Utah.' Salt Lake City 8,460 70 Broward, Fla........ Fort Lauderdale 4,266 ' 140 | 
MAY 10, 1951 


Gy Esti 


mates, | 


Population and Rank, 200 Largest Cities 


anuary 1, 1951, for the 200 cities leading in population 


| 


CITY and STATE | 


New York City, N. Y....| 
ee | 
Philadelphia, Pa........ | 
Los Angeles, Cal........ | 
Detroit, Mich......... 
Baltimore, Md......... .| 
Cleveland, Ohio........ | 
St. Louis, Mo......... 
Washington, D. C...... 
Boston, Mass......... 


San Francisco, Cal..... 

Pittsburgh, Pa.......... | 
Milwaukee, Wis....... 

Houston, Texas....... 
Buffalo, N. Y. 
New Orleans, La.......| 
Minneapolis, Minn..... 
Cincinnati, Ohio....... 
Seattle, Wash.......... 
Kansas City, Mo....... | 


Newark, NM. J........0..] 
Dallas, Texas 
Hempstead Township, 


Indianapolis, Ind....... | 
Denver, Colo.......... 
San Antonio, Texas... . . | 
Memphis, Tenn... ... 

Oakland, Cal........ | 
Columbus, Ohio....... | 
Portland, Ore......... | 


Louisville, Ky.......:..| 
Rochester, N. Y........ 
ee 
San Diego, Cal........ 

St. Paul, Minn... ...... 
Toledo, Ohio. . : ; 
Jersey City, N. J........ 
Birmingham, Ala...... . . | 
Fort Worth, Tex... .. | 
Akron, Ohio. ..... 


Providence, R. 1....... 
Serer 


Leng Beach, Cal....... | 
Dayton, Ohio....... 
Oklahoma City, Okla. | 
Richmond, Va....... 
Syracuse, N. Y........ } 
Jacksonville, Fla....... 
Worcester, Mass.... .. 


Norfolk, Va............ | 
Salt Lake City, Utah... ./ 
iy cscceverss 
Hartford, Conn......... 
Grand Rapids, Mich.... 
Des Moines, lowa...... 
Nashville, Tenn........ 
Youngstown, Ohio...... 
Wichita, Kans.......... 
Pe ME cctcvestcces 


New Haven, Conn...... 
Springfield, Mass....... 
Spokane, Wash......... 


North Little Rock, Ark. 
North Hempstead 

Township, N. Y...... | 
Paterson, N. J.......... 
Sacramento, Cal........ 


| POPULATION) 
(CIVILIAN 


1/1/51 


Esti- 


Rank 


in 


‘ 


Accumu- 


mates Group | lation 


(in thousands) 


13.8841 
14.4114 


14.9218 


23.1936 
23.3600 
23.5245 
23.6883 
23.8506 
24.0118 
24.1664 
24.3132 
24.4502 
24.5848 


24.7116 
24.8327 
24.9528 
25.0710 
25.1890 
25.3066 
25.4219 
25.5339 
25.6446 
25.7540 


CITY and STATE 


Albany, N. Y.......... 
Charlotte, N.C........./ 


Kansas City, Kans...... 
po eee 


Mobile, Ala........... 
Shreveport, La........ 
Tampa, Fla........... 


Camden, N. J......... 
Scranton, Pa.......... 
Baton Rouge, La........ 
Knoxville, Tenn....... 
Passaic-Clifton, N. J... .| 
Cambridge, Mass... .... | 
Savannah, Ga.......... 


Canton, Ohio. ......... 
South Bend, Ind....... 
Berkeley, Cal........... 
Elizabeth, N. J........ 
Fall River, Mass....... 
ee 
Wilmington, Del........ 
Evansville, Ind......... 
New Bedford, Mass.... . 
Reading, Pa........... 


| 
Corpus Christi, Texas. . .| 
Phoenix, Ariz...........| 
Allentown, Pa........ | 
Montgomery, Ala....... 
Pasadena, Cal......... 
Waterbury, Conn....... | 
Duluth, Minn......... 


Moline-East Moline- 
Rock Island, Iil....... 
a ee 
Jackson, Miss.......... 
Albuquerque, N. M..... 
Lincoln, Neb........... 
St. Petersburg, Fla..... . 
Lowell, Mass........... 


Dearborn, Mich....... 

Beaumont, Texas.......| 
Saginaw, Mich......... | 
Lansing, Mich..........| 
Rockford, tl........... } 
Schenectady, N. Y...... 
Roanoke, Va........... 
PU cc enncress 
Niagara Falls, N. Y..... | 
Harrisburg, Pa......... 


Hammond, Ind......... 
Winston-Salem, N. C... 
Huntington, W. Va...... 
Columbia, N. C......... 
Upper Darby, Pa........ 
Waco, Texas........... 
Sioux City, lowa....... 
Quincy, Mass.......... 
Manchester, N. H...... 
Pawtucket, R. I... 


| POPULATION! 

(CIVILIAN 
1/1/51 Rank 

JSAM Esti- in 

mates | Group 
| (in thousands) 

136.6 71 
135.3 72 
134.8 73 
134.6 74 
134.1 75 
132.1 76 
132.0 77 
131.8 78 
131.5 79 
129.8 80 
128.8 81 
127.6 82 
127.3 83 
126.4 84 
126.3 85 
126.1 86 
125.8 87 
124.3 88 
122.6 89 
121.2 90 
118.3 91 
117.5 92 
115.6 93 
114.4 94 
113.5 95 
112.9 96 
112.1 97 
111.6 98 
110.7 99 
110.5 100 
109.7 101 
107.7 102 
107.6 103 
106.4 104 
106.3 105 
105.9 106 
105.7 107 
103.9 108 
103.2 109 
101.4 110 
101.1 111 
101.1 112 
98.9 113 
98.8 114 
98.6 115 
98.2 116 
98.0 117 
97.5 118 
97.1 119 
96.8 120 
96.7 121 
95.2 122 
94.6 123 
93.9 124 
93.7 125 
93.6 126 
93.3 127 
92.5 128 
92.4 129 
90.3 130 
88.8 131 
88.2 132 
87.3 133 
87.2 134 
86.2 135 
85.6 136 
85.0 137 
84.5 138 
83.8 139 


c 
G 


Accumu- 
lation 


31.7249 


CITY and STATE 


East St. Louis, lll...... 
Binghamton, N. Y...... 
Newton, Mass......... 
Springfield, tll......... 
Lawrence, Mass....... 
Brownsville-Harlingen- 

McAllen, Texas..... 
Columbus, Ga......... 


Burbank, Cal........... 


Springfield, Ohio...... 
East Orange, N. J..... 


Topeka, Kans......... 


Bayonne, N. J.......... 


Portland, Me. 


Pontiac, Mich.......... 
Davenport, lowa....... 
Evanston, Ill........... 
Charleston, W. Va...... 
Stockton, Cal........... 
Portsmouth, Va......... 
Mount Vernon, N. Y.... 
Cedar Rapids, lowa..... 
Santa Monica, Cal...... 
| ae 


Lubbock, Texas........ 
Augusta, Ga............ 
Racine, Wis........... 


Charleston, S.C........ 
Lakewood, Ohio........ 
Wichita Falls, Texas... . 
MG Wi. cckecccees 
eee 


Springfield, Mo......... 
Medford, Mass......... 
Oyster Bay Township, 


Galveston, Texas,...... 
Bethlehem, Pa......... 


ee 
Raleigh, N.C.......... 


Covington, Ky.......... 
Waterloo, lowa......... 
Terre Haute, Ind....... 


Lewiston-Auburn, 


Alameda, Cal........... 
Pueblo, Colo........... 
Lancaster, Pa.......... 
San Bernardino, Cal..... 
a 
Brockton, Mass......... 
Johnstown, Pa.......... 
Champaign-Urbana, Ill.. 
Alexandria, Va..... 


Tota! Above Cities... . 


% AU. S.A......... 


Altoona, Pa............ 
Wilkes-Barre, Pa....... 
St. Joseph, Mo......... 
Amarillo, Texas........ 
Greensboro, N. C....... 
Stamford, Conn......... 
New Britain, Conn...... 


| POPULATION| 
| (CIVILIAN) | 
1/1/51 Rank 
SM Esti- in 
mates | Group 
(in thousands) 

: 83.0 141 
; 82.4 142 
; 82.2 143 
: 81.8 144 
: 81.6 145 
‘ 80.6 146 
‘ 80.6 147 
80.0 148 

‘ 79.4 149 
‘ 79.3 150 
: 78.9 151 
77.9 152 

77.9 153 

77.9 154 

77.6 155 

76.3 156 

74.9 157 

74.9 158 

74.8 159 

74.8 160 

74.8 161 

74.5 162 

73.9 163 

73.8 164 

73.3 165 

73.1 166 

73.0 167 

73.0 168 

72.9 169 

72.9 170 

72.5 171 

72.4 172 

71.6 173 

71.5 174 

71.0 175 

69.2 176 

69.0 177 

68.8 178 

68.7 179 

68.0 180 

67.3 181 

67.2 182 

66.9 183 

66.9 184 

66.8 185 

66.7 186 
| 66.1 187 
65.5 188 

65.2 189 

65.0 190 

64.9 191 

64.8 192 

64.6 193 

64.5 194 

64.2 195 

64.0 196 

63.9 197 

63.6 198 

63.2 199 

63.1 200 

52,640.2 


Accumu- 
lation 


31.7793 
31.8334 
31.8873 
31.9410 
31.9948 


32.0475 
32.1004 
32.1530 
32.2051 
32.2572 


32.3090 
32.3601 
32.4112 
32.4624 
32.5133 
32.5636 
32.6128 
32.6620 
32.7111 
32.7602 


32.8093 
32.8583 
32.9068 
32.9552 
33.0033 
33.0513 
33.0992 
33.1472 
33.1950 
33.2429 


33.2905 
33.3380 
33.3851 
33.4321 
33.4787 
33.5241 
33.5694 
33.6145 
33.6596 
33.7042 


33.7484 
33.7925 


33.8365 
33.8805 
33.9244 
33.9682 
34.0116 
34.0546 
34.0974 
34.1401 
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COLUMBIA STATE 

COLUMBUS DISPATCH 

SAN ANTONIO EXPRESS 

ST. LOUIS GLOBE-DEMOCRAT 

SALT LAKE CITY DESERET NEWS 
ATLANTA JOURNAL AND CONSTITUTION 
NEW ORLEANS TIMES-PICAYUNE-STATES 
LOUISVILLE COURIER-JOURNAL 

THE NASHVILLE TENNESSEAN 

HOUSTON CHRONICLE 

INDIANAPOLIS STAR 

NEWARK NEWS 


Twelve weekly newspaper magazines featuring the Local Touch 
for highest reader interest, for greater advertising value 


TOTAL CIRCULATION: OVER 2,742,000 COPIES EACH WEEK 


‘ For further information contact any of the following representatives: Branham Company, Cresmer and Woodward, 
Jann & Kelley, John Budd Company, Kelly-Smith Company, O'Mara & Ormsbee, Osborn, Scolaro, Meeker & Scott 


MAY 10, 1951 WW 


| NET E.B.1. 


Total Net Effective Buying Income, 200 Leading Cities 


Estimates, 1950, for the 200 cities leading in this category 


NET E.B.1. | | NET E.B.1. | 7 
Sy7p Es Fank | y7p | Rank | % Esti- | Rank | 
CITY and STATE | mates in Accumu- CITY and STATE mates in Accumu- CITY and STATE mates! in | Accumu- 
| (inthousands) Group _ lation | (in thousands) | Group | lation (in thousands) | Group | lation 
New York City, N. Y... 14, 207 875 1 7.1148 Albany, N. Y. 248 , 066 71 36.2524 Schenectady, N. Y......! 129,636 | 141 42.3167 
Chicago, Ill... .. | 6,499,670 2 10.3694 Paterson, N. J. 236,305 72 36.3707 Winston-Salem, N. C... . 129,478 | 142 42.3816 
Los Angeles, Cal. 4,131,033 3 12.4380 Shreveport, La... 232,870 | 73 36.4873 Santa Monica, Cal... ... | 128,304 | 143 | 42.4458 
Philadelphia, Pa. 3,694,119 4 14.2878 Wilmington, Del. 230,366 | 74 36.6027 Cedar Rapids, lowa..... 125,268 | 144 42.5085 
Detroit, Mich. 3,166,733 5 15.8736 Berkeley, Cal... .. 226,807 | 75 36.7162 Montgomery, Ala....... 124,594 145 42.5709 
San Francisco, Cal. 1,826,890 6 16.7884 Gary, Ind. . 222,898 76 36.8278 Roanoke, Va.......... 124,462 | 146 | 42.6332 
Cleveland, Ohio 1,641,757 7 17.6106 Passaic-Clifton, N. J. 212,294 77 36.9341 Huntington, W. Va......| 124,315 | 147 42.6954 
St. Louis, Mo. 1,530,381 8 18.3770 Peoria, Ill. 209,768 78 | 37.0391 Pawtucket, R.1.........| 124,068 148 | 42.7575 
Washington, D. C. 1,483,970 9 19.1201 Charlotte, N. C. ; 207,144 79 37.1428 Waco, Texas...........| 124,034 | 149 42.8196 
Baltimore, Md... | 1,465,818 10 19.8541 Erie, Pa... . 201, 522 80 37.2437 Oak Park, Ill........... | 122,432 | 150 42.8809 
Boston, Mass.. . 1,389,536 11 20.5499 | Little Rock | 
Pittsburgh, Pa... | 1,249,158 12 21.1754 North Little Rock, Ark.| 200,372 81 37.3440 Brookline, Mass. | 122,131 | 151 42.9421 
Houston, Texas | 1,102,595 13.21.7276 | Evansville, Ind... 7 199,206 82 | 37.4438 | Bayonne, N.J.......... 121,446 | 152 | 43.0029 
Hempstead Township, | Glendale, Cal.. . 198,803 83 37.5433 Springfield, Ohio....... | 121,006 | 153 43.0635 
Serer 1,100,233 | 14 22.2785 Scranton, Pa...... 197,660 84 37.6422 I TE occccciccwees 120,156 | 154 43.1237 
Milwaukee, Wis....... | 1,044,504 | 15 22.8016 Mount Vernon, N. Y.. . . | 195,640 85 37.7401 Galveston, Texas...... .| 119,617 | 155 43.1836 
Seattle, Wash... . 994, 561 16 23.2996 Dearborn, Mich........| 194,947 86 37.8377 Quincy, Mass......... 119,399 | 156 | 43.2434 
Cincinnati, Ohio....... | 914,014 17 23.7573 . 0, Sl eee 194,830 | 87 37.9353 St. Joseph, Mo......... 118,425 | 157 | 43.3027 
Minneapolis, Minn.... 893,039 18 24.2045 South Bend, Ind........ | 193,288 | 88 38.0320 Atlantic City, N. J......| 118,375 158 | 43.3620 
Kansas City, Mo........| 879,902 19 | 24.6451 Baton Rouge, La........| 192,555 | 89 | 38.1284 Wilkes-Barre, Pa....... | 118,185 159 | 43.4212 
New Orleans, La... . . | 865,350 20 25.0784 Austin, Texas.......... 192,434 | 90 38.2248 Lowell, Mass...........| 117,894 160 | 43.4903 
| 
Indianapolis, Ind. 858 , 486 21 25.5083 Tampa, Fla............ | 190,823 91 38.3203 Columbia, $.C........ | 117,807 161 43.5393 
Buffalo, N. Y.... 840,584 22 25.9292 El Paso, Texas......... | 190,092 | 92 | 38.4155 Portland, Maine....... .| 117, 162 162 43.5980 
a 8 8 eee 837 ,626 23 26.3486 Corpus Christi, Texas. . | 189,452 | 93 38.5104 Montclair, N. J......... | 117,083 | 163 43.6566 
Dallas, Texas. ... 816,337 24 | 26.7574 Canton, Ohio.......... | 187,151 | 94 | 38.6041 Irvington, N. J........ .| 116,880 164 43.7152 
Portland, Ore... 796 , 235 25 | 27.1561 Knoxville, Tenn........ 187,065 | 95 | 38.6977 Champaign-Urbana, M..| 116,194 165 43.7734 
Oakland, Cal. 741,823 26 27.5276 East Orange, N. J..... | 186,989 | 96 38.7913 Medford, Mass......... 115,450 166 43.8312 
Denver, Colo... . 674,137 27 27.8651 Elizabeth, N. J......... 186,815 | 97 | 38.8849 Jackson, Miss.......... | 115,317 167 43.8889 
Memphis, Tenn... . 632,973 28 28.1821 Chattanooga, Tenn...... 184,140 | 98 | 38.9772 East St. Louis, Ill...... .| 114,208 | 168 43.9461 
Louisville, Ky........ 629,068 | 29 28.4972 Kansas City, Kans...... 183,574 99 | 39.0691 Niagara Falls, N.Y... . . | 113,929 | 169 44.0032 
San Antonio, Texas 610,562 | 30 28.8030 Savannah, Ga.......... 181,800 | 100 39.1602 Amarillo, Texas........ | 113,923 170 44.0603 
| } 
Columbus, Ohio ; | 605, 504 31 29.1062 Cambridge, Mass... .... | 181,571 | 101 | 39.2511 Manchester, N. H...... | 113,298 171 | 44.1171 
Rochester, N. Y........ 567 , 508 32 | 29.3904 Mobile, Ala.......... 177,486 | 102 | 39.3400 Charleston, W. Va...... 112,914 172 | 44.1737 
Long Beach, Cal. 523,950 33 | 29.6528 New Rochelle, N. Y. 176,649 | 103 | 39.4285 | | 112,849 173 44.2302 
Fort Worth, Texas 505,215 34 29.9058 Phoenix, Ariz... .. 176,520 104 | 39.5169 Greensboro, N. C.......| 112,725 174 | 44.2866 
Toledo, Ohio 500,678 35 30.1565 | Lansing, Mich... . 173,997 | 105 39.6040 | Binghamton, N. Y..... ai 111,817 175 | 44.3426 
Atlanta, Ga. | 491,649 36 30.4027 Harrisburg, Pa....... 173,015 | 106 39.6907 Bethlehem, Pa....... .| 111,556 176 44.3985 
St. Paul, Minn. | 486, 700 37 30.6464 Moline-East Moline- West Hartford, Conn... . | 111,126 177 44.4541 
Jersey City, N. J. 478 ,083 38 30.8858 Rock Island, Ill... . 171,199 | 107 | 39.7764 a 110,744 | 178 | 44.5096 
Akron, Ohio | 475,487 39 31.1239 Allentown, Pa... ... 168,824 108 | 39.8609 Springfield, Mo......... | 110,574 | 179 | 44.5649 
San Diego, Cal. 467 ,784 40 | 31.3582 Camden, N. J...... 168, 238 109 39.9452 New Britain, Conn...... 110,405 | 180 | 44.6202 
Alburquerque, N. M. 166,774 | 110 | 40.0287 | | | 
Oklahoma City, Okla... | 421,695 | 41 | 31.5694 | | 
Miami, Fla. 412,282 42 31.7758 Rockford, lil... . 166,224 | 111 40.1120 Lancaster, Pa........ 110,231 | 181 | 44.6754 
Omaha, Neb.. . 412,073 43 31.9822 Reading, Pa... 166,082 | 112 40.1952 Richmond, Cal... . . _ 109,918 | 182 44.7304 
Dayton, Ohio 400,131 44 32.1826 Waterbury, Conn. 164,145 | 113 | 40.2774 Kalamazoo, Mich... ... . 108 , 536 | 183 | 44.7848 
North Hempstead St. Petersburg, Fla. 162,128 | 114 | 40.3586 | Racine, Wis........ 108,116 | 184 | 44.8389 
Township, N. Y. 385, 858 45 32.3759 Fresno, Cal....... 161,968 | 115 | 40.4397 _ re 108,053 | 185 44.8930 
Birmingham, Ala... 378,428 46 | 32.5654 Lincoln, Neb... .. 159,535 | 116 | 40.5196 Pontiac, Mich... ... 107,862 | 186 44.9470 
Providence, R. |... 376,194 47 | 32.7538 Newton, Mass. 159,221 | 117 | 40.5993 Chester, Pa... . 107,721 187 | 45.0008 
Hartford, Conn. 367 , 560 48 32.9378 Madison, Wis. 159,139 | 118 40.6790 Durham, N. C.... 106,607 | 188 | 45.0541 
Richmond, Va. 361,339 49 33.1188 Upper Darby, Pa. 157,056 | 119 40.7576 Wichita Falls, Texas 106,158 | 189 45.1073 
Worcester, Mass. . 331, 237 50 33.2847 Utica, N. Y..... 156,245 | 120 40.8358 Columbus, Ga... .. | 106,070 | 190 45.1604 
| 
Salt Lake City, Utah 328,595 51 | 33.4493 Sioux City, lowa 152,660 121 40.9123 Lubbock, Texas... . 104,763 191 45.2128 
Tulsa, Okla... 323,367 52 | 33.6112 San Jose, Cal... . 150,699 122 40.9878 Lower Merion, Pa... . | 104,272 192 45.2650 
Des Moines, lowa 317,901 53 | 33.7704 Lynn, Mass....... 148,718 123 | 41.0622 Bloomfield, N. J........| 104,008 193 45.317 
Syracuse, N. Y... 309, 153 54 33.9253 Cleveland Heights, Ohio 148,304 124 | 41.1364 Alameda, Cal...........| 102,578 194 45.368: 
Yonkers, N. Y.... 302,560 | 55 34.0768 Evanston, Ill... .... 147,874 125 | 41.2105 Raleigh, N.C......... 101,331 195 45.419 
Jacksonville, Fla. 298 , 394 56 | 34.2262 Oyster Bay Township, Johnstown, Pa.......... 100,043 196 45.4692 
Spokane, Wash.. 293,411 57 34.3732 Ere ree 146,177 126 | 41,2837 Pe i. osc dies 99,946 197 45.5193 
Flint, Mich. 291 , 383 58 34.5192 Saginaw, Mich... 145,779 127 41.3567 Beverly Hills, Cal....... 99,445 198 45.569" 
Sacramento, Cal. 291,064 59 34.6650 | Stamford, Conn.. 144,439 | 128 | 41.4291 | Waterloo, lowa......... 98 , 843 199 45.6186 
Springfield, Mass. 282, 486 60 34.8064 | Duluth, Minn... 142,484 | 129 | 41.5004 | Terre Haute, Ind....... | 98,215 200 45.6678 
Beaumont, Texas. 140,039 | 130 | 41.5705 
| | Total Above Cities....| 91,197,200 | | 
Wichita, Kans... . 276,331 | 61 | 34.9448 Hammond, Ind... .. 139,238 131 | 41.6402 \——— 
Fort Wayne, Ind.. 272, 566 62 | 35.0813 Davenport, lowa....... 139, 166 132 | 41.7099 SM PIs idleincsceieacsacsedance 7 oe 45.6678 
Norfolk, Va....... 271,112 | 63 | 35.2170 Topeka, Kans........ 137,996 | 133 41.7790 | 
Youngstown, Ohio... 269,731 | 64 | 35.3521 Somerville, Mass...... .| 137,771 | 134 41.8480 } 
Bridgeport, Conn... . .. 264,868 | 65 | 35.4847 Lakewood, Ohio........ 136,827 | 135 | 41.9165 | | 
New Haven, Conn.. .. 262,620 66 35.6162 New Bedford, Mass... 136,715 136 41.9850 | | 
Tacoma, Wash.........| 259,066 | 67 35.7460 Springfield, tll........ 134,316 137 42.0523 | | 
Nashville, Tenn........ 258,367 | 68 35.8754 Fall River, Mass. ed 134,157 138 42.1195 | 
Grand Rapids, Mich.....| 285,174 | 69 | 38.0032 | Stockton, Cal.........../ 132,828 | 139 | 42.1860 | | | 
Pasadena, Cal... . ~, 249,592 70 36.1282 White Plains, N. Y.... 131,362 140 42.2518 
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Per Family Effective Buying Income, 200 Cities 


Estimates, 1951, for the 200 cities leading in population 
| | NET E.B. 1. NET E.B. I. NET E. B. I. 
| PER FAMILY | Rank PER FAMILY | Rank PER FAMILY | Rank 
CITY | STATE Esti- | in CITY STATE Esti- | in CITY STATE Esti- | in 
| JM mates | Group JM mates | Group BY mates | Group 
Mount Vernon......... | N.Y 9,406 1 NRE er N. J | 5,640 | 71 RR re eae ery Colo. 4,935 141 
Oyster Bay Township. ..| N. Y. 9,370 2 Bridgeport......... Conn | 5,635 | 72 ME i auocucens Fla. 4,931 142 
North Hempstead } ne | Pa. 5,595 | 73 Nashville............. | Tenn 4,912 143 
Township............| N. ¥. 9,100 3 Oakland...............| Cal. 5,590 74 Re ere Mich. 4,903 144 
Hempstead Township...| N. Y. 8,802 4 EE | Wis. 5,584 75 Sere .| Neb, 4,894 145 
Dearborn...........-.- Mich 7,498 5 Kansas City........... | Mo. | 5,580 76 Roanoke............-. Va. 4,881 148 
Newton......+.........| Mass. 7,270 6 eee | N. Y. | 5,580 76 er Texas 4,869 147 
Wilmington............ | Del. 7,199 7 Spokane...............| Wash | 5,578 78 ee 4,859 148 
eee | Conn 7,080 8 New Britain........... | Conn 5,576 79 ee W. Va. 4,856 149 
East Orange........... | N.J 7,030 9 Fort Worth.......... Texas 5,570 80 Somerville.............| Mass. 4,851 150 
Hartford.............. | Conn 7,015 10 | 
Cincinnatl............. | Ohio 5,560 81 Beaumont............. Texas 4,846 151 
San Francisco..........| Cal. 6,850 11 eee .| Ohio | 5,553 82 re Va. 4,841 152 
MR ge intecs vases N. Y. 6,845 12 South Bend............ Ind. | 5,538 83 Springfield. . . Mo. 4,829 153 
Evanston...... il. 6,752 13 Wichita Falls.......... Texas 5,529 84 I tiga bieeiaicnisinnises Mass. 4,814 154 
Fort Wayne............ Ind. 6,648 14 ere | Neb. 5,524 85 Chattanooga........... Tenn 4,795 155 
Pasadena..... Cal. 6,603 15 IRS 655 oie scese cscs Texas 5,512 86 SRR N. J. 4,793 156 
Washington. D.C 6,569 16 Charlotte. .... EE 5,509 87 Ra eran Maine 4,782 157 
Newark... ot Se 6,554 17 Moline-East Moline- | Is <seiniciese Ga. 4,778 158 
Medford... . ..| Mass 6,450 18 Rock Island......... il. 5,505 88 Santa Monica..........| Cal. 4,770 159 
Indianapolis. Ind. 6,431 19 re | Cal. 5,490 89 Wilkes-Barre. .... Pa. 4,770 159 
Pittsburgh. . Pa 6,399 20 Cedar Rapids......... | lowa 5,470 90 
eres Mass. 4,751 161 
Sacramento... . . Cal. 6,397 21 Le | N. J. 5,470 90 eee Texas 4,740 162 
Upper Darby. Pa. 6,384 22 Milwaukee............ | Wis. 5,463 92 ore Cal. 4,709 163 
Lakewood. .... Ohio 6,364 23 New Haven... _.| Conn 5,426 93 MN 4 cvs cawianessc Ala. 4,708 164 
Raleigh... . N. C. 6,294 24 ME cw cwsiccsncasca5 | Ohio 5,407 94 St. SOGOPR occ cce:. Mo. 4,681 165 
Cicero..... it 6,291 25 Scranton.............- | Pa. | 5,371 | 95 con SE OEE Texas 4,663 166 
Oak Park Oe 6,247 26 eee | Ohio 5,357 | 96 East St. Louis..........} Ul. 4,643 167 
Philadelphia. ... . ; Pa. 6,174 27 Albuquerque....... N. M. 5,345 97 Manchester............| N.H. 4,643 167 
Boston............ Mass 6,154 28 eee Pa. 5,345 97 Columbia..............| S.C. 4,584 169 
Passaic-Clifton..... N. J 6,153 29 Allentown...........-- Pa. 5,343 99 Syracuee............ | SY 4,573 170 
Harrisburg Pa. 6,135 30 PIS <ceoncinvsee Md. 5,332 100 
Grand Rapids.......... Mich. 4,565 171 
Flint Mich 6,134 31 MR vciicnmececeonss Kans. 5,308 | 101 Niagara Falls.......... N. Y. 4,539 172 
Cleveland. . . Ohio 6,081 32 ee Cal. 5,303 102 Kansas City. .... o Kans. 4,533 173 
Johnstown....... Pa. 6,063 33 WI sicsveinieieesieccies Wash 5,298 103 Binghamton........... N.Y. 4,509 174 
Seattle........ ; Wash. 6,050 34 WR a awaaas eee Okla. 5,292 104 Schenectady...........| N.Y 4,486 175 
Bayonne... . N. J 6,042 35 Richmond........... Va. 5,290 105 Terre Haute........... Ind. 4,444 176 
Chicago. ... il. 6,004 36 I sc wicca Saeceseen N.C 5,278 106 Charleston... S. C. 4,431 177 
Shreveport. . La. 6,002 37 PIO ic visinnessaiwee Tenn 5,269 107 osc toa nisiwiaes Mass. 4,416 178 
Bethlehem. .. Pa. 5,998 38 BD aciscisccsacenes Mich 5,263 108 I oy ae a) clu iers Colo. 4,411 179 
Chester. ..... .| Pa. 5,985 39 EE a Ohio 5,256 109 Covington............. | Ky. 4,379 180 
Detroit ..| Mich 5,970 40 Greensboro.......... | N.C. 5,243 110 
| DR carcisseccedes Minn 4,371 181 
I i cwacbaieis | Texas 5,954 41 Memphis..............| Tenn 5,231 | 111 No Pa. 4,364 | 182 
Davenport............. | lowa | 5,947 42 Seep Fla. 5,192 112 San Bernardino........| Cal. 4,292 183 
Sioux City............ | lowa 5,940 43 Springfield.............| UL 5,186 113 Little Rock- 
WII <0. ainnisedcutws | Cal. 5,937 44 PIR... 5 os s50. 5 | La. | 5,183 114 North Little Rock....| Ark. 4,291 184 
ren | Ore. 5,929 45 Minneapolis........... | Minn 5,177 115 ENNIO coiscesivscmcess | Mass. 4,283 185 
ee | Cal. | 5,929 45 Oklahoma City......... | Okla. | 5,162 116 Birmingham........... | Ala. 4,271 186 
New York............. N. Y. 5,922 47 Baton Rouge........... | La. 5,135 117 St. Petersburgh........ Fla. 4,222 187 
eee | Mich. | 5,918 48 Cambridge........ ..| Mass 5,129 118 MR So oa sisiaiewsns Ga. 4,193 188 
Springfield............. | Mass. 5,897 49 San Antonio......... ; Texas | 5,105 119 Lewiston-Auburn.......| Maine 4,181 189 
Peoria... ma | 5,876 50 Providence... R106 |) (5, 104—| «120 New Bedford.......... Mass. 4,118 | 190 
i 1 
NII hoa. s:s:niscciniaie | Ind. | 5,859 51 Racine....... ....| Wis. 5,100 121 Ree Miss. 4,104 191 
Glendale.............. Cal. | 5,847 52 Charleston............ | W. Va 5,086 122 | eee Mass. 4,090 192 
Elizabeth... . | N. J. 5,838 53 ERR cane il. 5,080 123 _ Seer Cal. 4,030 193 
Youngstown. . . Ohio | 5,826 54 Savannah............. | Ga. 5,064 | 124 San Diego............. | Cal. 4,015 | 194 
Los Angeles. - | Cal. 5,822 55 ae | 5,049 125 ee Mass 4,010 195 
Rockford..............{ UL 5,812 56 El Paso..... besisncenct we 5,029 126 Portsmouth............ Va. 3,983 196 
ER EE | 5,775 57 eres 5,027 127 Montgomery........... Ala. 3,764 197 
Salt Lake City....... Utah 5,765 58 _ Re ee N.Y 5,027 127 eS | 3,711 198 
Houston... Texas 5,758 59 |) SSSR aeopesr. | N.Y. 5,024 | 129 Richmond.............| Cal. 3,546 199 
Akron....... Ohio 5,743 60 Springfield........ | Ohio 5,021 | 130 Brownsville-Harlingen- | 
McAllen.............| Texas 3,486 | 200 
Worcester. . . Mass. 5,741 61 Phoenix......... .| Ariz. 5,015 | 131 —__-—— 
Corpus Christi Texas 5,706 62 Alameda... .| Cal. 5,004 132 U.S. Per Family Income}.......... 4,521 
St. Louis. ... .| Mo. 5,698 63 Pawtucket... .. ie. | 5,003 133 
Ln. | N. J 5,697 64 New Orleans..........| La. 4,982 134 
rs N.Y 5,677 65 Winston-Salem........| N.C 4,980 135 
Champaign-Urbana.... . i. 5,666 66 Waterloo...... .| lowa 4,967 136 | 
Hammond. . .| Ind. 5,660 67 ae Kans 4,961 137 
Des Moines...........| lowa 5,647 68 Reading..... .| Pa. 4,958 138 
Louisville..............| Ky. 5,642 69 Meise ponen os NY 4,950 139 | 
Waterbury. . . ' Conn 5,641 70 Jacksonville......... Fla. 4,948 140 
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Per Capita Effective Buying Power, 200 Cities 


Estimates, 1950, for the 200 cities leading in population 


-- = a 


| | — 
NET E.B. |. NET E.B. 1. NET E.B. I. 
PER CAPITA | Rank PER CAPITA | Rank | PER CAPITA Rank 
CITY | STATE Esti- | in CITY | STATE Esti- | in CITY STATE Esti- in 
BY mates | Group BY mates | Group JM mates Grou 
North Hempstead Passaic-Clifton.........| N. J. 1,708 | 71 Durham . Jenees 1,491 141 
Township N. Y. 2,686 1 Minneapolis. . . . ...| Minn. 1,702 | 72 Knoxville. é | Tenn. 1,487 142 
Mount Vernon N. Y. 2,680 2 Moline-East Moline- Atlanta ; soon) oe 1,484 143 
Hempstead Township N. Y. 2,597 3 Rock Island... . it. 1,693 | 73 Providence -<0f ee 1,484 143 
East Orange N. J. 2,358 4 Albuquerque ‘ N. M. | 1,688 | 74 Cambridge ..-.| Mass. 1,481 145 
San Francisco Cal 2,350 5 Rochester... . N. Y. 1,685 75 San Antonio ea Texas 1,478 146 
Pasadena Cal 2,348 6 Detroit ‘| Mich, | 1,683 | 76 New Britain = Conn. 1,476 147 
Oyster Bay Township N. Y. 2,185 7 Louisville ves Ky. 1,682 77 _ MENS SPs 2a. | Mass. } 1,471 148 
Portland Ore. 2,107 8 Paterson errr | | 1,670 | 78 Nashville. . .....| Tenn. 1,471 148 
Seattle Wash. 2,104 9 Bethlehem........... Pa. 1,670 | 78 Boaument............- Texas 1,471 148 
Long Beach iit Cal. 2,100 10 Gary. * . Ind. 1,656 80 
| | Winston-Salem. .......| N.C. 1,468 =| 151 
Sacramento ; Cal. 2,097 11 St. Petersburg. ...... .| Fla. 1,651 81 Waco..... ...| Texas 1,449 152 
Los Angeles | Cal. 2,065 12 South Bend..... cook aa | 1,645 82 Lubbock...... ...| Texas 1,445 153 
Wilmington Del. 2,055 13 ee voxel 1,645 82 Pontiac... . ‘ ..| Mich. 1,442 154 
Hartford ...| Conn. 2,042 14 IN 5505+ oaseeroes | Wis. 1,644 84 El Paso.... ...| Texas 1,439 | 185 
Glendale. el Cal. 2,039 | 15 Springfield............. | Mo. | 1,643 85 a ...| Texas 1,435 | 156 
Fort Wayne | Ind. | 2,022 | 16 Springfield........... | aM. 1,642 86 Buffalo. .. ...| NY. 1,432 | (187 
Dearborn ...| Mich, 2,016 17 EEA .| Ariz 1,639 87 Jacksonville . sox) oe 1,430 | 158 
Evanston il. 2,001 | 18 Wichita...............| Kans, | 1,638 | 88 San Diego... aaee Ae 1,424 | 159 
Indianapolis. . ..| Ind. 1,990 19 Bridgeport............ | Conn, | 1,636 | 89 Huntington............ W. Va. 1,424 | 158 
Lakewood | Ohio 1,983 | 20 Elizabeth............. | N.J 1,633 | 90 | 
Alexandria.............| Va. 1,421 | 161 
Berkeley | Cal. | 1,962 | 2 eee | Ohio | 1,633 | 90 Grand Rapids.......... Mich. 1,420 | 162 
Yonkers | N.Y. 1,982 | 22 Milwaukee........... | Wis. 1,630 | 92 a Mass. 1,413 | 183 
Newton. ...| Mass. | 1,937 | 23 DN ordeneses voce} Fla 1,627, | ~93 SOs vieicsnsicceseas Va 1,404 |: 164 
Stamford ..| Conn 1,931 24 ia ncnincnsaainas | Neb. | 1,618 | 94 Kansas City........... Kans. 1,396 | 165 
Harrisburg Pa. 1,916 | 25 Dayton................| Ohio 1,618 | 94 Chattanooga........... Tenn. 1,395 | 186 
Oak Park er 1,913 | 26 IN, je discvsicnceng | Mass. 1,615 | 96 WH cs rivicecteccts Colo. 1,386 =| ‘167 
Kansas City | Mo. | 1,912 | 27 GROUBET...... 2000000. | Pa. | 1,615 | 96 Schenectady........... N. Y. 1,385 | (168 
Oakland | Cal. 1,907 28 ME cnncsivncmoak Wl. 1,612 98 Covington............. Ky. 1,384 169 
Newark. ..| Nod. 1,884 | 29 Denver................ | Colo. 1,607 | 99 ee N. Y. 1,382 | 170 
Davenport | lowa 1,868 30 Columbus............. | Ohio | 1,588 | 100 | 
| | MN 5s caisrarcinerersrate Ala. 1,378 171 
Peoria il. 1,858 | 31 Memphis | Tenn | 1,586 | 101 Little Rock- 
Dallas. Texas 1,857 | 2 Alameda. . . | Cal 1,583 102 North Little Rock....| Ark. 1,378 | 171 
Lansing ..| Mich. 1,853 33 New Haven | Conn. | 1,583 | 102 East St. Louis..........| Ul. 1,376 | 173 
Champaign-Urbana MM. 1,638 =| 4 Youngstown. . . ..| Ohio | 1,582 | 104 Charleston.............| S.C. 1,364 | (17% 
Pittsburgh oo} PR. 1,830 | 35 Canton... .. _.| Ohio | 1,582 | 104 San Bernardino........ Cal. 1,357 | 175 
Washington ..| C. 1,828 | 36 Johnstown... ..| Pa. | 1,573 | 106 Binghamton. .......... N. Y. 1,357 175 
Houston Texas 1,827. | 37 Allentown. . | Pa, | 1,569 | 107 Manchester............ N. H. 1,352 177 
Shreveport La. 1,825 | 38 Hammond. ; ind. 1,568 108 Columbia.............. S. C. 1,351 | 178 
Upper Darby ..| Pa. 1,822 | 39 | Jersey City v| Ned 1,568 | ae a Minn 1,348 | 179 
Albany |e Y¥. 1,816 ; 40 Scranton. ...| Pa | 1,565 110 Roanoke.............. Va. 1,334 | 180 
| | | | 
Stockton | Cal } 1,812 41 Bayonne. . J) NSD 1,559 111 Camden. . eof Mod 1,331 | 181 
Sioux City lowa 1,796 42 San Jose .-.| Cal. 1,552 | 112 Somerville .eseeeeee| Mass. 1,326 182 
Fort Worth | Texas | 1,796 | 42 Waterbury ee | 1,550 =| 113 eee oe 1,317 | 183 
Cincinnati | Ohio 1,795 44 St. Paul. ..| Minn, | 1,550 | 113 Columbus.............| Ga. 1,316 | 184 
Galveston Texas | 1,788 45 | Troy... ;NY. | 1,548 1115 | Altoona...............| Pa. 1,283 | 185 
Spokane Wash. 1,788 | 45 St. Joseph | Mo. 1,544 | 116 Birmingham........... Ala. 1,251 | 186 
Evansville | Ind. 1,785 47 Wichita Falls..........| Texas | 1,543 | 117 New Bedford..........| Mass. 1,235 =| 187 
New York City | N.Y. 1,784 48 Saginaw ...| Mich. 1,541 118 Niagara Falls, . oos) Wee Oe 1,233 188 
Cleveland Ohio | 1,782 49 Richmond. . . oande | 1,535 | 119 Brockton..............] Mass. 1,230 | 189 
Salt Lake City Utah 1,781 50 Raleigh. . ...| N.C. 1,533 | 120 Lowell. ... .....e.| Mass, 1,203 | 190 
| | 
Chicago } WH. | 1,780 51 Baltimore... . ...| Md. 1,532 | 121 Lawrence..............| Mass. 1,202 | 191 
Rockford | HM. 1,774 52 Charlotte ...| N.C. 1,531 | 122 Burbank... . ...| Cal. 1,199 192 
Des Moines lowa 1,774 52 Charleston.............| W. Va. 1,530 123 Fall River. . ...| Mass. 1,182 193 
Tacoma | Wash, 1,772 54 eer rere Pa 1,529 | 124 Lewiston-Auburn.......} Maine 1,179 194 
St. Louis | Mo. | 1,768 55 Baton Rouge........... La. 1,527 125 Montgomery . ....| Ala. 1,171 | 195 
Tulsa | Okla. 1,768 55 Springfield. . wcccecs| Ole } 1,524 | 126 RS hires nce naud Miss. 1,166 | 196 
Cicero i. | 1,767 57 Wilkes-Barre oeeel Oa | 1,523 | 127 Portsmouth... . soo, 1,155 197 
Philadelphia .| Pa. 1,766 58 Amarillo..... ...| Texas | 1,521 | 128 Augusta...............| Ga. 1,097 | 198 
Santa Monica | Cal. | 1,760 59 Waterloo. ..... ....| lowa 1,516 | 129 See Cal. 1,084 199 
Fresno Cal. | 1,751 | 60 Utica cect or 1,514 | 130 Brownsville-Harlingen- | 
| | | oe an Oe Texas 990 8 | 200 
Topeka ..+| Kans, =| 1,749 61 Terre Haute ...| Ind, |} 1,811 | 131 ———| 
Flint Mich, | 1,749 61 er | Wis. 1,510 | 132 U. S. Per Capita Income.|.......... 1,311 | 
Boston | Mass. 1,730 63 | Greensboro............|.N.C. | 1,505 | 133 
Corpus Christi Texas 1,727 64 Portland... . ...| Maine | 1,504 134 
Medford | Mass. 1,718 65 Reading. . ...| Pa | 1,503 | 135 
Oklahoma City Okla. 1,717 66 | rn | | 1,501 136 
Cedar Rapids. . .. | lowa 1,716 67 Savannah............. Ga. 1,500 137 
Springfield. Mass. 1,711 68 New Orleans La | 1,500 | 137 
Akron...... Ohio 1,711 68 M.S nwowuanuaded Fla 1,499 | 139 
Lancaster. . Pa. 1,709 70 ee R. | | 1,493 ‘| 140 
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IMPORTANT 
Use Long Beach, California as an 
effective test market. Relatively 
easy control of important economic 
factors in this segregated area will 
assure sound results that can be 
used with confidence elsewhere. 


10, 1951 


A greater market than ever before! 


LONG BEACH, CALIFORNIA 


Long Beach is growing. Population jumped 48% in the last 
census period. In the Lakewood area alone 17,500 homes are 
being built in a single development. Also under construction is 
the largest single commercial shopping center in the nation. 


Major sources of income from fishing, agriculture, petroleum 
and industry totaled $340 million in 1950 ... an increase of 
240% over 1940. Vhe Ford Co., Douglas Aircraft and Procter 
& Gamble are just three industrial greats in Long Beach. 


Long Beach has the most modern debt free port in the world 
whose import and export tonnage is equal to any other Pacific 
Coast port. This same harbor accommodates the Navy Yard 
which will be employing 6000 workers by mid-summer. 


This is just a glance at Long Beach. To reach this rapidly 
growing autonomous market, schedule your advertising in the 
PRESS -TELEGRAM, delivered to over 2 out of 3 Long 
Beach homes and whose circulation is 5 times that of Los 
Angeles papers claiming adequate coverage of this rich market. 


MORE THAN 2 OUT OF 3 READ THE 


DPress-Celegram 


IN LONG BEACH, CALIFORNIA 


National Representatives: Cresmer & Woodward, Inc. 
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Total Retail Sales, 200 Leading Cities 


GYD Estimates, 1950, for the 200 cities leading in this category 


TOTAL TOTAL | | TOTAL 
RETAIL RETAIL | | RETAIL | 
SALES Rank SALES Rank | % SALES , Rank 
CITY and STATE | Esti- in Accumu- CITY and STATE Esti- in | Accumu- CITY and STATE Esti- | in Accum. 
OLD wntcs Group lation | JM mates | Group | lation mates | Group ne 
(in thousands (in thousands) | (in thousands) | 
7 —— | ——______|___| “ er =e 
New York City, N. Y. 8,648,760 1 | 6.1637 Tampa, Fla... 196,593 | 71 36.7796 Duluth, Minn.......... 111,335 141 | 43.864) 
Chicago, Il. 4,466,363 | 2 9.3468 Wilmington, Del. 194,785 | 72 36.9184 Kalamazoo, Mich....... 111,122 142 43,945) 
Los Angeles, Cal. 2,457,353 3 | 11.0981 | Trenton, N. J... 193,442 | 73 | 37.0562 | Jackson, Miss..........; 110,911 | 143 | 44.0% 
Detroit, Mich. 2,386,148 | 4 | 12.7987 Fresno, Cal...... ; 190,074 74 | 37.1917 Portland, Maine........ | 110,193 144 44.10% 
Philadelphia, Pa. 2,340,990 | 5 | 14.4671 Knoxville, Tenn... .....| 184, 487 75 37.3231 Beverly Hills, Cal...... .| 109, 056 145 44,199: 
Washington, D. C. 1,301,151 6 15.3944 Little Rock- Evanston, Ill........... | 108,838 146 44. 25% 
Cleveland, Ohio 1,245,599 7 | 16.2821 North Little Rook, Ark.| 182,767 76 37.4534 | Lawrence, Mass........ | 107,994 147 | 44.334 
Baltimore, Md. 1,135,628 8 | 17.0914 | South Bend, Ind.. 182, 152 77 | 37.5832 | Troy,N.Y............. 107,674 | 148 | 44.41p 
Boston, Mass. 1,132,829 | 9 17.8987 Chattanooga, Tenn..... | 179,292 78 37.7110 Tucson, Ariz........... 107,102 149 44.48%) 
San Francisco, Cal. 1,083,285 | 10 18.6707 Fort Wayne, Ind. 178,100 79 37.8379 Berkeley, Cal........... 106 , 838 150 44 564) 
ee 175, 567 80 37.9630 
St. Louis, Mo. 1,056,527 11 19.4237 | Tacoma, Wash......... 174,086 81 38.0870 | New Bedford, Mass..... 106,295 151 44.640 
Pittsburgh, Pa. 975,715 12 20.1191 Shreveport, La.........| 172,545 82 38.2100 Fall River, Mass........ 103,770 152 44.71% 
Milwaukee, Wis. 828,998 13 20.7099 El Paso, Texas — 169,977 83 38.3312 Columbus, Ga........ - 103, 584 153 44.787 
Houston, Texas 774,042 14 | 21.2615 ee 163,350 84 38.4476 Oak Park, Ill........... 103,228 154 44.8613 
Kansas City, Mo. 768 , 068 15 | 21.8089 Lansing, Mich..........| 159,584 85 38.5614 Cedar Rapids, lowa..... 103,060 155 44.93) 
Buffalo, N. Y. 752,559 16 | 22.3452 San Jose, Cal.......... 159,225 86 38.6749 Davenport, lowa....... 102,900 156 45.0080 
Minneapolis, Minn. 721,097 17 22.8591 Reading, Pa...... 158,393 87 38.7878 Lowell, Mass........... 102,661 157 45.0811 
Dallas, Texas 706 , 654 18 23.3628 Austin, Texas.......... 157,913 88 38.9003 Terre Haute, Ind....... 101,876 158 45.1537 
Newark, N. J. | 634,145 19 23.8147 | Camden, N.J..........! 157,259 89 39.0123 | Greenville, S.C........ 101,745 159 45.2262 
Seattle, Wash. | 634,074 | 20 24.2666 North Hempstead Lexington, Ky.......... 101,604 160 45. 2085 
| | | Township, N. Y....... 156,498 90 39.1238 
Cincinnati, Ohio 627,827 | 21 | 24.7141 | Topeka, Kans.......... 101,579 | 161 | 45.37 
indianapolis, Ind. 612,207 22 25.1504 Evansville, Ind......... 155,839 91 39.2349 Raleigh, N.C.......... 101,500 162 45.4434 
Portland, Ore. 589,251 23 25.5703 Canton, Ohio.......... 155,143 92 39.3455 Orlando, Fla........... 101,057 163 45.514 
Atlanta, Ga. 582,124 24 25.9852 oe 152,904 93 39.4545 San Bernardino, Cal... .. 100,600 164 45.5871 
Oakiand, Cal. 566, 796 25 26.3891 Allentown, Pa.......... 152,894 94 39.5635 Brownsville-Harlingen- 
New Orleans, La... .. 562,240 26 26.7897 Harrisburg, Pa......... 151,654 95 39.6716 McAllen, Texas. ..... 99,740 165 45.6583 
Denver, Colo...........| 558 , 833 27 27.1880 Scranton, Pa........... 148,186 96 39.7772 Huntington, W. Va...... 99,548 166 45.720 
Memphis, Tenn... . 511,220 28 27.5524 Glendale, Cal.......... | 148,179 97 39.8828 Quincy, Mass.......... 99,277 167 45.800 
Columbus, Ohio........| 468 , 137 29 27.8860 Corpus Christi, Texas. . . 147,381 98 39.9878 West Palm Beach, Fla... 98,134 168 45,869 
Hempstead Township, Schenectady, N. Y......| 145,844 99 40.0917 Johnstown, Pa.......... 97,969 169 45.9397 
_}, ‘ | 462,689 30 28.2158 Passaic-Clifton, N. J... | 145,825 100 40.1956 Winston-Salem, N. C... 97,841 170 46.00 
| | 
San Antonio, Texas... . .| 447 ,592 31 28.5348 Albuquerque, N. M..... | 144,517 101 40.2986 Charleston, S. C........ 97,305 171 46.0787 
Miami, Fla... 447,459 32 28.8537 Rockford, Ill........... 142,871 102 40.4004 Springfield, Ohio....... 97,232 172 46. 1480 
Louisville, Ky... 442,930 33 29.1694 St. Petersburg, Fla...... 142,279 103 40.5018 Lancaster, Pa.......... 97,115 173 46.217 
Fort Worth, Texas. .....| 417,180 34 | 29.4667 | Charleston, W. Va...... 140,264 | 104 | 40.6018 | Decatur, Ill............ 96,706 | 174 | 46.2861 
Rochester, N. Y....... 416,529 35 29.7636 Utica, N. Y.............| 138,805 105 40.7008 Asheville, N.C......... 94,115 175 46.3532 
St. Paul, Minn... ; 410,174 36 30.0559 Elizabeth, N. J......... 138,005 106 40.7992 Pawtucket, R. 1......... 94,075 176 46.420 
Toledo, Ohio.......... | 399,763 37 30.3408 Greensboro, N.C....... 136,696 107 40.8967 East St. Louis, lll....... 93,499 177 46.4863 
Birmingham, Ala....... 377,405 38 30.6098 Mobile, Ala............ 136,579 108 40.9940 Mount Vernon, N. Y.... 92,392 178 46.5527 
San Diego, Cal... .. 375,292 39 30.8772 | Beaumont, Texas...... 136,542 109 41.0913 | Manchester, N. H...... 92,209 179 46.610 
Dayton, Ohio. 354,019 40 31.1295 | Yonkers, N. Y.......... 136, 196 110 41.1884 | Highland Park, Mich.... 91,774 180 46.6838 
Providence, R. |. 344,771 41 31.3752 | Atlantic City, N.J...... 134,192 11 41.2840 | Waterloo, lowa......... 91,224 181 46 . 7488 
Richmond, Va. 333,375 42 31.6128 Baton Rouge, La........ 134,098 112 41.3795 Augusta, Ga............ 90,534 182 46.8134 
Akron, Ohio. ... 328,865 43 31.8471 Stockton, Cal...........| 132,989 113 41.4743 Racine, Wis............ 90,368 183 46.8778 
Oklahoma City, Okla. 327,203 44 32.0803 Roanoke, Va........... | 131,438 114 41.5680 East Orange, N. J...... 89,622 184 46.9417 
Long Beach, Cal. 322,697 45 32.3102 Binghamton, N. Y....... 130,178 115 41.6608 Jackson, Mich.......... 89,374 185 47.00% 
Omaha, Neb. 318,235 46 32.5370 Springfield, Wil.......... | 129,878 116 41.7534 Springfield, Mo......... 88,997 186 47 . 0688 
Syracuse, N. Y. 295,804 47 32.7478 | Amarillo, Texas........ 129,824 117 41.8460 | Galveston, Texas....... 88,921 187 47.1321 
Hartford, Conn. 293,835 | 48 32.9572 | Cambridge, Mass...... | 129,486 118 41.9383 | Durham, N.C.......... 88,630 188 47.1983 
Jacksonville, Fla. | 281,488 | 49 | 33.1578 | Lubbock, Texas....... | 128,409 | 119 | 42.0298 | Wheeling, Wa. Va...... 88,596 | 189 | 47.256 
Grand Rapids, Mich... | 266,262 | 50 33.3475 Columbia, S.C.........| 126,106 120 42.1197 Hackensack, N. J....... 88,208 190 47.3213 
| | } . 
Nashville, Tenn. 263,328 | 51 33.5351 | Bakersfield, Cal........ 125,771 121 42.2093 | Chester, Pa...... eens 88, 068 191 47.3841 
Sacramento, Cal. 261,608 | §52 33.7215 Madison, Wis..........| 124,916 122 42.2983 Wichita Falls, Texas... . 87,796 192 | 47.4466 
Jersey City, N. J. | 259,510 | 53 33.9064 Lincoln, Neb...........| 123,747 123 | 42.3865 Stamford, Conn......... 87,736 193 | 47.5092 
Worcester, Mass. 257,125 | 54 34.0896 | Lynn, Mass............| 120,755 124 | 42.4726 | McKeesport, Pa........ 87,174 194 47.5713 
Norfolk, Va. 253,143 55 34.2700 Moline-East Moline- } Macon, Ga.......... 87,071 195 | 47.6334 
Des Moines, lowa...... 247,340 | 56 34.4463 Rock Island, fll.......| 120,630 125 42.5585 | York, Pa............... 85,817 196 47.694 
Tulsa, Okla. | 243,759 | 57 | 34.6200 Waterbury, Conn... ... .| 119,886 126 | 42.6440 Altoona, Pa............ 84,793 197 | 47.7550 
Salt Lake City, Utah 241,608 58 | 34.7921 Saginaw, Mich......... 118,611 17 | G78 | folet: W..............1 84,416 198 | 47.8182 
Flint, Mich. 238,901 59 | 34.9623 Dearborn, Mich... . 116,888 128 42.8119 New Rochelle, N. Y..... 84,198 199 47.8752 
Bridgeport, Conn. 226,794 60 _ 35.1239 Waco, Texas.......... 116,756 129 42.8951 Eugene, Ore........... 83,742 200 | 47.9348 
Miami Beach, Fla..... | 116,623 130 42.9782 
Total Above Cities....| 67,260,942 | 
Albany, N. Y..... 223,621 61 35.2833 Wilkes-Barre, Pa....... 116,313 131 43.0611 eee 
Phoenix, Ariz...... . 222,864 62 35.4421 Hammond, Ind.........! 114,265 132 43.1425 % of U. S. A...... SF SEE TT | 47,9349 
New Haven, Conn..... . | 221,192 63 35.5997 Sioux City, lowa.......| 113,770 133 43.2236 | 
Youngstown, Ohio 219,934 64 35.7565 Pontiac, Mich.......... | 113,648 134 43.3046 | 
Springfield, Mass. 216,400 | 65 | 35.9107 Santa Monica, Cal... ... | 113,604 135 43.3856 | | | 
Wichita, Kans. 210,130 | 66 36.0604 | Savannah, Ga.......... 113,241 136 43.4663 | | 
Charlotte, N.C... 209,322 | 67 | 36.2095 Montgomery, Ala....... 113,137 137 43.5470 | 
Spokane, Wash. 203,265 | 68 36.3544 Niagara Falls, N.Y... . .| 112,303 138 43.6270 : 
Pasadena, Cal.. 201,144 69 36.4978 White Plains, N. Y. 112,133 139 43.7070 | } 
Paterson, N. J. 198,819 70 36.6395 Kansas City, Kans. 111,923 ' 140 43.7868 ' | 


116 


SALES MANAGEMENTE 


Now 1951 Data for 1951 Use 


jn the New 15-Market Consumer Analysis 


BUYING HABITS AND BRAND PREFERENCE 
OF 2,000,000 FAMILIES ACROSS THE NATION 


Consumer Analysis surveys of The Mil- 
waukee Journal type were conducted by 
newspapers in 15 markets in 1951. This 
year all surveys were co-ordinated on a 
close time schedule to give you the Con- 
solidated Analysis with current data 
from all markets. 


All information has been gathered and 
compiled since January 1, 1951, except 
in one market. All used identical ques- 
tions and methods to obtain comparable 
data on buying habits, brand preference 
and product usage in 125 product classi- 
fications representing more than 1,250 
brands. The survey sample included 
40,000 families in the 15 markets where 
retail sales exceed seven billion dollars. 


INFORMATION — 


This information is now conveniently 
available in a single 120-page digest, with 
side-by-side tabulations for the 15 mar- 
kets, showing comparative brand position 
and product use in each market. 

Subjects covered include grocery products, 
soaps and detergents, drugs, toiletries, foun- 
dation garments, home ownership, home heat- 
ing, painting, appliances, television receivers, 
alcoholic beverages, cigars, cigarettes, gaso- 


line, oil, tires. Get your copy from one of the = 
co-operating newspapers listed here. oo 


Newspapers Co-operating in 
Standardized Consumer Analysis Surveys 


THE MILWAUKEE JOURNAL COLUMBUS DISPATCH-OHIO STATE THE WASHINGTON STAR 
A 
INDIANAPOLIS STAR AND NEWS a ey ee ee ee 
OMAHA WORLD HERALD FRESNO BEE 
ST. PAUL DISPATCH AND BIRMINGHAM NEWS AND SACRAMENTO BEE 
PIONEER PRESS POST-HERALD MODESTO BEE 
DULUTH HERALD AND THE SPOKESMAN REVIEW AND SAN JOSE MERCURY-NEWS 
NEWS-TRIBUNE SPOKANE DAILY CHRONICLE SEATTLE TIMES 
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Food Store Sales, 200 Leading Cities 


Estimates, 1950, for the 200 cities leading in this category 


FOOD 


FOOD FOOD 
STORE STORE STORE 
SALES Rank SALES Rank SALES Rank 
CITY and STATE Esti- in Accumu- CITY and STATE Esti- in Accumu- CITY and STATE Esti- in Accum. 
mates Group lation JM mates Group lation JM mates _ Group = 
in thousands (in thousands in thousands 
New York City, N. Y. 2,263,164 1 7.0292 Wilmington, Del. 39,121 71 34.3706 Altoona, Pa. 23,738 141 40.939, 
Chicago, II. 853,018 2 9.6785 Wichita, Kans. 37,264 72 34.4863 Baton Rouge, La. 23,556 142 41.00% 
Los Angeles, Cal. 520,270 3 11.2945 Spokane, Wash. 36,799 73 34.6006 Somerville, Mass. 23,472 | 143 41.0785 
Philadelphia, Pa. 513,814 4 12.8903 Lynn, Mass. 36,389 74 34.7136 Madison, Wis. 23,348 | 144 | 41,149 
Detroit, Mich. 477 ,725 5 14.3741 Gary, Ind. 36,134 75 34.8259 Santa Monica, Cal. 23,235 145 41.2212 
Cleveland, Ohio 289,769 6 15.2741 Canton, Ohio 35,756 76 34.9369 Springfield, Ohio 22,527 146 41.2011 
Baltimore, Md. 280,716 7 16.1459 Passaic-Clifton, N. J. 35,651 | 77 35.0476 Hammond, Ind... 22,500 147 41.3610 
Washington, D. C. 249 ,639 8 16.9213 Fort Wayne, Ind. 35,565 78 35.1581 Racine, Wis. 22,482 | 148 41.4309 
Boston, Mass. 229,343 9 17.6336 | Pasadena, Cal. 35,217 79 | 35.2675 | Hackensack, N. J. 22,396 | 149 | 41.500 
St. Louis, Mo. 227,694 10 18.3408 Scranton, Pa. 35,203 80 35.3768 Alexandria, Va... . 22,297 150 41,5697 
San Francisco, Cal. 221,442 11 19.0286 Charlotte, N. C. 35,140 | 81 35.4860 East St. Louis, Ill. 22,185 151 41.6396 
Pittsburgh, Pa. 211,884 12 19.6867 Elizabeth, N. J. 34,993 82 35.5946 East Orange, N. J. 22,028 152 41.7070 
Buffalo, N. Y. 172, 569 13 20.2227 Tacoma, Wash. 34,571 | 83 35.7020 Pawtucket, R. I. 21,943 153 41.775) 
Milwaukee, Wis. 171,828 14 20,7563 Chattanooga, Tenn. 34,552 84 35.8093 Kalamazoo, Mich. 21,842 154 41,8430 
Houston, Texas 162,668 15 21.2616 Lansing, Mich. 34,054 85 35.9151 Columbus, Ga. 21,815 155 | 41.9107 
Cincinnati, Ohio 138 , 956 16 21.6932 Schenectady, N. Y.. 33,975 86 36,0206 Bayonne, N. J. 21,535 156 41.9775 
Hempstead Township, Utica, N. Y. 33,881 87 36.1259 | Waco, Texas 21,529 157 42.0445 
N, Y. 138, 289 17 22.1227 Glendale, Cal. 33,101 88 36.2287 Amarillo, Texas 21,503 158 42.1113 
Minneapolis, Minn. 133,636 18 22.5377 Evansville, Ind. 32,985 89 36.3311 Oyster Bay Township, 
Newark, N. J. 127,995 19 22.9353 Tampa, Fla. 32,910 90 36.4333 |, re 21,485 159 42.1780 
Kansas City, Mo. 120,574 20 23.3098 Evanston, Ill... 21,414 166 42.2445 
Phoenix, Ariz. 32,889 91 36.5355 
Seattle, Wash. 119,315 21 23.6803 Berkeley, Cal. 32,846 92 36.6375 Union City, N. J...... 21,250 161 | 42.3105 
Oakland, Cal. 116,925 22 24.0435 South Bend, Ind. 32,685 93 36,7390 Cleveland Heights, Ohio 21,210 162 | 42.3764 
Indianapolis, Ind. 116,017 23 24.4038 Shreveport, La. 31,827 94 36.8379 Stamford, Conn. 21,169 163 42.4421 
New Orleans, La. 113,292 24 24.7557 | Reading, Pa. 31,728 95 36.9364 | Wilkes-Barre, Pa. 20,979 164 | 42.507 
Portland, Ore. 111,130 25 25.1009 San Jose, Cal. 31,657 96 37.0347 Montgomery, Ala. 20,932 165 | 42.5723 
Dallas, Texas 106 , 662 26 25.4321 New Bedford, Mass. 31,393 97 37.1322 Brockton, Mass. 20,913 | 166 42.6373 
Denver, Colo. 99,407 27 25.7409 Fresno, Cal. 31,379 98 37.2297 New Britain, Conn. 20,879 167 42.7021 
Louisville, Ky. 98,859 28 26.0479 Austin, Texas 31,257 | 99 37.3268 Burbank, Cal. 20,630 168 | 42.7662 
San Antonio, Texas 96,089 29 26.3464 Little Rock- Covington, Ky. 20,517 169 | 42.82% 
Columbus, Ohio 94,398 30 26.6396 North Little Rock, Ark. 31,171 100 37.4236 Oak Park, Ill... 20,357 170 42.8931 
Rochester, N. Y. 92,729 31 | 26.9276 | Cambridge, Mass. 31,165 101 | 37.5204 | Charleston, S. C. 20,299 | 171 | 42.9562 
Memphis, Tenn. 88,008 32 27.2009 Knoxville, Tenn. 30,884 102 37.6163 Sioux City, lowa 20,221 | 172 43.0190 
Toledo, Ohio 87,497 33 27.4727 White Plains, N. Y. 30,721 103 37.7117 Johnstown, Pa... 20.182 173 43.0817 
Atlanta, Ga. 85,406 34 27.7379 Rockford, Il. 30,676 104 37,8070 San Bernardino, Cal. 19,989 | 174 43.1438 
Jersey City, N. J. 83,444 35 27.9971 El Paso, Texas 30,637 105 37.9022 Columbia, S. C. 19,964 175 43 . 2058 
St. Paul, Minn. 80,492 36 28.2471 Peoria, Ill. 30, 266 106 37.9962 Plainfield, N. J. 19,962 176 43.2678 
Miami, Fla. 79.828 37 28.4951 Quincy, Mass. 29,725 107 38.0885 Lancaster, Pa... . 19,929 177 43.3297 
Akron, Ohio 79,430 38 28.7418 | Waterbury, Conn. 29,684 108 38.1807 | Newton, Mass. 19,891 | 178 43.3914 
San Diego, Cal. 75.853 39 28.9773 | Mount Vernon, N. Y. 29,672 109 38.2729 | Joliet, Il. 19,883 179 43.4532 
Dayton, Ohio 75.080 40 29.2105 | Allentown, Pa. 29, 530 110 38,3646 | Huntington, W. Va. 19,665 180 43.5143 
Birmingham, Ala. 75.038 41 29.4436 | Corpus Christi, Texas 29,160 11 38.4551 | Tucson, Ariz. 19,655 | 181 | 43.5753 
Providence, R. |. 73.931 42 | 29.6732 | Saginaw, Mich. 29,053 112 | 38.5454 | Decaiur, III. 19,613 | 182 | 43.6362 
Syracuse, N. Y. 70.590 43 29.8925 | Lowell, Mass. 28,715 113 | 38,6346 | Jackson, Mich. 19,449 | 183 | 43.6966 
Long Beach, Cal. 70.246 44 30.1106 Fall River, Mass. 28,468 114 38,7230 Lincoln, Neb. 19,421 184 43.7570 
Fort Worth, Texas 67.763 45 | 30.3211 | Binghamton, N. Y. 28.261 115 | 38,8108 | Upper Darby, Pa. 19,386 185 | 43.8172 
Richmond, Va. 64,212 46 30.5205 | Kansas City, Kans. 28,224 116 38,8984 | Muskegon, Mich. 19,365 186 43.8773 
Worcester, Mass. 63. 239 47 30.7170 Beaumont, Texas 28,031 117 38,9855 Topeka, Kans. 19,324 187 43.9373 
Omaha, Neb. 61.207 48 30.9071 Mobile, Ala. 28,029 118 39.0725 St. Petersburg, Fla. 19,125 188 43,9967 
Jacksonville, Fla. 60.372 49 31.0946 | Albuquerque, N. M. 27,943 119 | 39.1593 | Terre Haute, Ind. 18,900 | 189 | 44.0554 | 
Bridgeport, Conn. 58.306 50 | 31.2757 | Atlantic City, N. J. 27,615 120 39.2451 | Bethlehem, Pa. 18,879 | 190 | 44.1141 
Flint, Mich. 57.823 51 31.4553 | Pontiac, Mich. 27,609 121 = 39.3308 | Greensboro, N. C. 18,857 | 191 | 44.172 | 
Grand Rapids, Mich. 57.626 52 31.6342 | Roanoke, Va. 27,567 = 122, 39.4165 | Galveston, Texas 18,802 192 | 44.2310 
Oklahoma City, Okla. 55,242 53 31.8058 | Lawrence, Mass. 27 ,537 123 39.5020 | Holyoke, Mass. 18,454 193 44.2884 
Hartford, Conn. 54.305 54 | 31.9745 | Portland, Ore. 27,493 124 39.5874 | Irvington, N. J... 18,335 194 | 44.3453 | 
Youngstown, Ohio 53.690 55 32.1412 Moline-East Moline- New Rochelle, N. Y. 18,208 195 44.4019 
Norfolk, Va. 52,245 56 | 32.3066 Rock Island, Hl. 27,472 (125 39.6727 | Winston Salem, N. C. 18,095 | 196 | 44.4581 
Sacramento, Cal. 48.949 57 | 32.4586 | Charleston, W. Va. 26,798 (126 | 39.7559 | Hamilton, Ohio 18,019 | 197 | 44.5140 
Albany, N. Y. 48.313 58 32.6087 Troy, N. Y. 26.434 127 39.8380 Battle Creek, Mich. 17,999 198 44.5699 
New Haven, Conn. 48.141 59 32.7582 | Manchester, N. H. 26.355 128 39.9199 | Augusta, Ga. 17,913 | 199 | 44.6256 
Springfield, Mass. 47.612 60 32.9061 | Niagara Falls, N. Y. 26.168 129 = 40.0012 | Portsmouth, Va. 17,852 | 200 44.6810 
Savannah, Ga. 25,900 130 40.0816 - — 
Trenton, N. J. 47.077 61 33.0523 Total Above Cities 14,385, 843 
Tulsa, Okla. 45.494 62 33.1936 Harrisburg, Pa. 25,899 131 40.1620 
Nashville, Tenn. 45.069 63 33.3336 | McKeesport, Pa. 25,815 132 40.2422 of U.S. A. 44.6810 
Yonkers, N. Y. 44,040 64 33.4704 | Richmond, Cal. 25,783 133 40.3223 
Salt Lake City, Utah 43.517 65 33.6055 | Chester, Pa. 25.623 134 40.4019 
Des Moines, lowa 43,294 66 33.7400 | Dearborn, Mich. 25.467 135 40.4810 
Erie, Pa. 42,261 67 33.8713 | Duluth, Minn. 24,713 136 40.5578 
North Hempstead Poughkeepsie, N. Y. 24,340 137 40.6334 
Township, N. Y. 40,643 68 33.9975 | Stockton, Cal. 24,102 138 40.7082 
Paterson, N. J. 40,609 69 34.1236 | Newburgh-Beacon, N. Y. 23,989 139 40.7827 
Camden, N. J. 40,393 70 34.2491 Sprinafield, tl. 23,819 140 40.8567 = 
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GUIDED BUYING, a new 
and potent factor 


Accumy. 
lation 


in national advertising... 


40.930, 
41.00% 
41.0785 
41,1499 
41.2212 
41.291 


41.3610 
41.4309 
41.500 
41.5697 
41.6396 
41.707 
41.775) 
41.8430 
41.9107 
41.9776 
42.0445 
42.1113 a ee 


42.1780 
42.2445 


42.3105 
42.3764 


z«| J. through service editorial... 


42.5723 


7 Te . ° . . ° 
po With major editorial emphasis on service 


42. 7682 material, McCall’s acquaints its more than 
pron 4,000,000 women readers with the latest 
in food, fashion, furnishing, home appli- 


a ances, health and beauty. 
43.0617 
43.143 
43.2088 
43. 2678 
43.3287 
43.3914 
43.4532 


“| 2. through high ad reading... 


43.5753 
eee With perfect balance in make-up between 
13.7570 editorial and advertising pages, McCall’s 
— makes it easier for women to find your ad 
13.9373 —wherever it appears in the book, from 
front to back. 


ca! SB through local promotion... 


pipes By regular monthly promotions —includ- 
ing its extensively used mat service for 
local advertising tie-in—MeCall’s directs 
4.6310 its more than 4,000,000 readers to your 
product at point of sale. 


influences the buying of 4,000,000 women 
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General Merchandise Store Sales, 200 Leading Cities 


Estimates, 1950, for the 200 cities leading in this category 
GEN’L MDSE. | | GEN’L MDSE. GEN’L MDSE. 
STORE SALES) Rank| % STORE SALES; Rank % STORE SALES) Rank % 
CITY and STATE Esti- in | Accumu- CITY and STATE Esti- in Accumu- CITY and STATE Esti- in Accumu- 
BY mates | Group | lation BY) mates | Group | lation CLD wnsrce Group | ation 
(in thousands) | (in thousands) (in thousands) 
Chicago, Ill... ......... 1,027,625 1 6.1427 | Allentown, Pa.......... 26,760 71 52.7219 Raleigh, N.C.......... 14,155 141 60.0117 
New York City, N. Y.... 912,351 2 11.5964 | Trenton, N.J.......... 26,679 72 52.8813 | Albuquerque, N. M..... 14,138 142 60.6964 
Philadeiphia, Pa... ; 464,196 3 14.3712 | Johnstown, Pa.......... 25,961 73 53.0365 Saginaw, Mich......... 14,086 143 60.7806 
Los Angeles, Cal........ 392,791 4 16.7191 Paterson, N. J........ 25,500 74 53.1889 Wilmington, Del........ 14,046 144 60.8645 
Detroit, Mich.......... 364,107 5 18.8956 Se ee 25,133 75 53.3392 Boise, Idaho........... 13,871 145 60.9475 
Pittsburgh, Pa... : 272,055 6 20.5218 Bridgeport, Conn....... 24,986 76 53.4885 Savannah, Ga.......... 13,842 146 61.0302 
Boston, Mass......... 269,410 7 22.1322 Binghamton, N. Y....... 24,652 77 53.6359 Santa Monica, Cal...... 13,834 147 61.1129 
Cleveland, Ohio..... : 229,086 8 23.5016 nee 24,439 78 53.7820 Elizabeth, N. J......... 13,811 148 61.1955 
Baltimore, Md.......... 224,510 9 24.8436 Harrisburg, Pa......... 24,289 79 53.9272 Muskegon, Mich... .... 13,798 149 61.2779 
Kansas City, Mo... 206 , 934 10 26.0806 Chattanooga, Tenn...... 24,133 80 54.0714 Huntington, W. Va...... 13,687 5) 61.3597 
Washington, D.C....... 195,673 1 27.2503 re 23,888 81 54.2142 Eugene, Ore........... 13,684 151 61.4415 
St. Louis, Mo......... 194, 863 12 28.4151 a a a 22,910 82 54.3512 Portland, Maine........ 13.500 152 61.5222 
Atfanta, Ga........... 163,535 13 29.3926 San Jose, Cal.......... 22,753 83 54.4872 Stockton, Cal........... 13,330 153 61.6019 
Dallas, Texas.......... 157 ,514 14 30.3342 Lansing, Mich.......... 22,361 84 54.6208 Macon, Ga............ 13,270 154 61.6812 
Milwaukee, Wis........ 156, 236 15 31.2681 Charleston, W. Va...... 21,832 85 54.7513 Kansas City, Kans...... 13,178 155 61.7600 
Minneapolis, Minn...... 152,341 16 32.1787 | Scranton, Pa........... 21,718 86 54.8812 Durham, N.C.......... 13, 167 156 61.8387 
San Francisco, Cal,..... 140,448 17 33.0183 Reading, Pa............ 21,716 87 55.0110 Niagara Falls, N. Y..... 13,126 157 61.9172 
Buffalo, N. Y...... 138,295 18 33.8449 | Tacoma, Wash......... 21,376 88 55.1387 Duluth, Minn.......... 12,929 158 61.9945 
Portland, Ore.......... 127,883 19 34.6094 Hempstead Township, Dubuque, lowa......... 12,453 159 62.0689 
Seattle, Wash. 127,738 20 35.3729 ol, ER ee 21,085 89 55.2648 Green Bay, Wis........ 12,343 160 62.1427 
Baton Rouge, La........ 20,997 90 55.3903 
Newark, N. J........... 124,403 21 36.1166 Sioux City, lowa....... 20,942 91 55.5155 Pueblo, Colo........... 12,232 161 62.2158 
Memphis, Tenn........ 122,114 22 36.8465 Jackson, Miss.......... 20,782 92 55.6397 ee 12,128 162 62.2883 
Denver, Colo........... 118,631 23 37.5556 Cambridge, Mass....... 20,015 93 55.7593 Lima, Ohio............ 12,061 163 62.3604 
Fort Worth, Texas...... 112,043 24 38.2254 Terre Haute, Ind....... 19,992 94 55.8788 Springfield, Ohio....... 11,977 164 62.4320 
Cincinnati, Ohio........ 110,537 25 38.8861 Evansville, Ind......... 19,940 95 55.9980 Sheboygan, Wis........ 11,784 165 62.5024 
St. Paul, Minn......... 109,785 26 | 39.5424 | Canton, Ohio.......... 19,927 96 | 56.1172 | Poughkeepsie, N. Y..... 11,776 | 166 | 62.5728 
Indianapolis, Ind........ 109, 232 27 40.1953 ree 19,905 97 56.2361 New Bedford, Mass.... . 11,759 167 62.6431 
Oakland, Cal........... 106 , 758 28 40.8335 Hammond, Ind......... 19,793 98 56.3544 Springfield, Mo......... 11,741 168 62.7133 
Houston, Texas........ 106, 596 29 41.4707 | Lubbock, Texas........ 19,329 99 56.4700 | Sioux Falls, S. D....... 11,684 169 62.7831 
New Orleans, La....... 98,532 30 42.0597 Bakersfield, Cal........ 19,281 100 56.5852 Jackson, Miss.......... 11,620 170 62.8526 


Columbus, Ohio........ 


San Antonio, Texas..... 68,079 
Rochester, N. Y........ 65,448 
Richmond, Va.......... 64,544 
Toledo, Ohio........... 62,617 
Dayton, Ohio.......... 62,260 
Birmingham, Ala........ 61,322 
Akron, Ohio........... 61,067 
Hartford, Conn......... 59,719 
Louisville, Ky.......... 59,116 


ee 53.095 
Oklahoma City, Okla... . 50,888 
Providence, R.1........ 48,070 
Salt Lake City, Utah.... 46,463 
Greensboro, N. C....... 45,259 
Syracuse, N. Y......... 44,399 
Pasadena, Cal.......... 43,921 
San Diego, Cal......... 43,745 
Long Beach, Cal........ 42,095 
Grand Rapids, Mich.... 41,050 


Nashville, Tenn........ 40,518 51 48.8993 Austin, Texas.......... 16,566 121 58.8104 Danville, Va............ 10,010 191 64.1731 
Des Moines, lowa...... 39,443 52 49.1351 8 eee 16,370 122 58.9082 Lowell, Mass........... 9,929 192 64.2324 
Spokane, Wash......... 35,166 53 49.3453 Oak Park, lil........... 16,355 123 59.0058 Wichita Falls, Texas... . 9,847 193 64.2913 
Youngstown, Ohio...... 34,837 54 49.5536 | Tucson, Ariz........... 16,008 124 59.1015 La Crosse, Wis......... 9,493 194 64.3481 
Sacramento, Cal........ 34,180 55 49.7579 eee 15,937 125 59.1968 Amarillo, Texas........ 9,461 195 64.4046 
Jacksonville, Fla........ 33,710 56 49.9594 Guten, ©. S.......020. 15,672 126 59.2905 Atlantic City, N. J...... 9,393 196 64.4608 
Tulsa, Okla............ 33,599 57 50.1602 Brownsville-Harlingen- Waukegan, Ill.......... 9,373 197 64.5168 
Knoxville, Tenn........ 33,385 58 50.3598 McAllen, Texas. ..... 15,367 127 59.3823 Galveston, Texas....... 9,355 198 64.5727 
St. Petersburg, Fla...... 33,103 59 50.5577 San Bernardino, Cal..... 15,088 128 59.4725 St. Cloud, Minn........ 9,318 199 64.6284 
Charlotte, N.C......... 32,526 | 60 50.7521 Roanoke, Va........... 15,086 129 59.5627 West Palm Beach, Fla... 9,297 200 64.6840 

| Orlando, Fla........... 15,080 130 59.6528 

Total Above Cities....| 10,821,083 
Fort Wayne, Ind........ 31,519 | 61 50.9405 Winston-Salem, N. C.... 14,947 131 59.7422 —_—_ 
WG PO coc civeccas 31,482 | 62 i ere 14,823 132 59.8308 MRM MG cass iccwanaxcacsedlecenwes 64.6840 
| 31,250 | 63 51.3155 Lexington, Ky.......... 14,779 133 59.9191 4" 
Phoenix, Ariz........... 30,639 | 64 51.4986 Montgomery, Ala....... 14,690 134 60.0069 
El Paso, Texas......... 30,634 | 65 | 51.6817 __ 14,658 135 60.0945 Saher: ite: Ghee eben 0 te ate 
Worcester, Mass... .... 30,140 | 66 51.8619 a 14,612 136 60.1819 : ° i ; a 
South Bend, Ind........ 29,878 | 67 | 52.0405 | Cedar Rapids, lowa..... 14,606 | 137 | 60.2692 6 os SS 
Springfield, Mass....... 29,290 68 52.2156 Waterloo, lowa......... 14,442 138 60.3555 
Wilkes-Barre, Pa....... 29,033 | 69 | 52.3891 Columbia, S.C......... 14,387 139 60.4415 
Wichita, Kans.......... 28,906 ' 70 ' 52.5619 | Inglewood, Cal......... 14,312 140 | 60.5271 


45.5601 
45.9135 


46.2309 
46.5351 
46.8224 
47.1002 
47.3707 
47.6361 


Glendale, Cal.......... 
Highland Park, Mich.... 
eee 
Evaneton, U1........00. 
New Haven, Conn...... 
Shreveport, La......... 
Beaumont, Texas....... 
Pontiac, Mich.......... 
Davenport, lowa....... 
Mobile, Ala............ 


Dearborn, Mich........ 
Corpus Christi, Texas. . . 
Schenectady, N. Y...... 
Wheeling, W. Va....... 
Lancaster, Pa......000- 
_  % eee 
Greenville, S.C........ 
Madison, Wis.......... 
Springfield, Wll.......... 
Asheville, N.C......... 


Mansfield, Ohio........ 
Union City, N. J........ 
Champaign-Urbana, Iil.. 
Kalamazoo, Mich....... 


East St. Louis, lll....... 
Abilene, Texas......... 
ee 
ee 
Lynchburg, Va.......... 


SE 
re 


Spartanburg, S. C....... 
Hackensack, N. J....... 
Battle Creek, Mich...... 
Waltham, Mass........ 
Lynn, Mass............ 
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hich of these 3 things do you want adver 


Whether it carries information that “sells by helping 
people buy”... 

or information that helps folks get the most out of 
your product... 

or information that keeps their tongues hanging out 
for your product or service while it explains why you 
can’t sell °em now... 

your advertising can help you do the job that needs 
doing today by multiplying the right information to 
the right people speedily and economically . . . 
provided your advertising people know what to 
say, to whom, how, and how often. 


Oh, so there’s a catch to it? 


Yes, there’s a catch to it! 
You shouldn’t expect your advertising people to fit 
their use of the printed word to your current sales ob- 
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G ADVERTISING THAT SELLS BY HELPING PEOPLE BUY’ 


jectives just because they’re skilled creative men. 

You don’t “create” the sound foundation for a 
working tool like advertising. You build it by apply- 
ing the same sort of sales analysis that governs your 
whole customer relations policy. 

So, to do the kind of advertising that will help re- 
duce the cost of doing business, your advertising 
people need your help and encouragement to guide 
them in four important steps: 

1. Review and define all the specifying and buying in- 
fluences, including those who are hard for your sales- 
men to reach. (Do you know them all?) 

2. Find out the viewpoints, prejudices, and confusions 
that color your product (or your policies) in the minds 
of your customers and prospects. (Do you know—for 
sure—what they think and why they think it?) 

3. Then, and only then, determine what to say, to 
whom and how often, to improve those viewpoints and 
to reduce the prejudices and confusions that obstruct 
the low-cost achievement of your current aims. 

4. Select the best tools to use (booklets, magazines, 
direct mail, radio, or any other mechanical means of 
transmitting ideas or information) for saying each 
part of what needs to be said. 


Sound like Work? 


Sure. So’s running a sales department! But if you have 
a “Ditch Digging” advertising crew on your team and 
you'll give them a reasonable amount of help on cus- 
tomer and prospect analysis, they can greatly multiply 
the effectiveness of your advertising as an aid to your 
sales situation right now. 


On the main point of figuring out what use of ad- 
vertising is best for a company under various condi- 
tions—for each of its products in each of its markets 
—the members of our staff have had quite some ex- 
perience. Some of us have worked with manufactur- 
ers on problems like this through two wars and two 
inflationary periods. If you are located east of the 
Mississippi, why not drop us a note or phone us. Per- 
haps it would prove mutually profitable to discuss the 
specific things your advertising might do for you 


today. 


LExington 2-3135 
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CITY and STATE 


New York City, N.Y... .| 
Chicago, Ill... 
Los Angeles, Cal....... .| 
Philadelphia, Pa....... } 
Detroit, Mich... .. | 
San Francisco, Cal. | 
St. Louis, Mo......... 
Cleveland, Ohio........ 
Washington, D.C...... 
Baltimore, Md........ 


Boston, Mass.......... 
Houston, Texas 
Newark, N. J..... oe 
Milwaukee, Wis........ 
Oakland, Cal......... 
Pittsburgh, Pa........ 
Buffalo, N. Y.. 
Minneapolis, Minn.... . 
Dallas, Texas. ... 
Kansas City, Mo....... 


Indianapolis, Ind. 
Pasadena, Cal. 
a 
Cincinnati, Ohio... 
Seattle, Wash...... ; 
New Orleans, La...... 
Portland, Ore......... 
Hempstead Township, 

|, ee 
Denver, Colo. 
San Diego, Cal... 


Rochester, N. Y. ne 
Long Beach, Cal....... 
Atlanta, Ga........... 
Columbus, Ohio...... 
San Antonio, Texas.... . | 
Memphis, Tenn... ... 
Louisville, Ky......... 
Birmingham, Ala........ 
Toledo, Ohio......... 
Sacramento, Cal... . 


Omaha, Neb... . 
Richmond, Va.. . 
Oklahoma City, Okla... .| 
Salt Lake City, Utah... _| 
Providence, R. I.. 

Jersey City, N. J. 

Fort Worth, Texas 
Phoenix, Ariz... 

Dayton, Ohio... 
Paterson, N. J.... 


St. Paul, Minn... 
Norfolk, Va... .. 
Wilmington, Del.. 
Nashville, Tenn... 
Camden, N. J.... 
Worcester, Mass. . 
Jacksonville, Fla.. 
Hartford, Conn... 
Springfield, Mass. 
Grand Rapids, Mich. 


Syracuse, N. Y. 
Knoxville, Tenn. 
Bridgeport, Conn. 
Tulsa, Okla. 

New Haven, Conn. 
Des Moines, lowa 
Akron, Ohio. . 

Flint, Mich... 
Albany, N. Y. 
Passaic-Clifton, N. J. 


i aan 


HOUSE.- 
RADIO 


STORE SALES, Rank 


JM 


Esti- 
mates | Group 
(in thousands) 


in 


— 


or 
c 


Accumu- 
lation 


39.5143 


39.7202 
39.9198 
40.1193 
40.3177 
40.5159 
40.7075 
40.8979 
41.0879 
41.2780 
41.4590 


CITY and STATE 


Reading, Pa............ 
Wichita, Kans.......... 
Allentown, Pa.......... 
Chattanooga, Tenn...... 


Roanoke, Va........... 
Teenten, %. 3... .....0-- 
Shreveport, La......... 
El Paso, Texas......... 
Youngstown, Ohio...... 
San Jose, Cal.......... 
Beverly Hills, Cal....... 
Harrisburg, Pa......... 
Fort Wayne, Ind....:... 
Garter, GRO... cccss. 


Charlotte, N.C......... 
Stockton, Cal........... 
Fall River, Mass........ 


Corpus Christi, Texas. . . 
Charleston, W. Va... ... 
McKeesport, Pa........ 
Spokane, Wash......... 
Beaumont, Texas....... 
Binghamton, N. Y....... 


Baton Rouge, La........ 
Greensboro, N.C....... 
Glendale, Cal........... 
Rockford, Uil........... 
Bakersfield, Cal........ 
Wilkes-Barre, Pa....... 
Elizabeth, N. J......... 
Little Rock- 

North Little Rock, Ark. 
Tuceon, Ariz........... 
, ly See ee 


Amarillo, Texas........ 
Austin, Texas.......... 
Sn 


North Hempstead 
Township, N. Y....... 
White Plains, N. Y...... 
ee 
Manchester, N. H...... 
Waterbury, Conn....... 


Charleston, S. C. 
Mount Vernon, N. Y.... 
Springfield, Ull.......... 
Santa Monica, Cal...... 
Greenville, $.C........ 
Mobile, Ala............ 
St. Petersburg, Fla...... 
ee 
Kalamazoo, Mich....... 
New Brunswick, N. J... 


Schenectady, N. Y...... 
Altoona, Pa............ 
Lancaster, Pa.......... 
Lubbock, Texas. . 


Atlantic, City, N. J...... 


Cedar Rapids, lowa..... 
Portland, Me. ; 
Waterloo, lowa......... 


Lansing, Mich..........! 


Hackensack, N. J... 


FURN.- 
HOUSE.- | 
RADIO | 
STORE SALES) Rank % 
SM Esti- | in | Accumu- 
mates | Group | lation 
(in thousands) | 
13, 860 71 | 41.6368 
13,773 72 | 41.8134 
13,733 73 41.9895 
13,284 74 42.1599 
13,267 75 | 42.3300 
13,095 76 | 42.4980 
12,959 77 42.6642 
12,557 78 42.8252 
12,320 79 42.9832 
12,249 80 | 43.1403 
12,023 81 43.2945 
12,000 82 43.4484 
11,951 83 | 43.6017 
11,950 84 43.7549 
11,891 85 | 43.9074 
11,708 86 44.0576 
11,679 87 | 44.2074 
11,606 88 | 44.3562 
11,537 89 | 44.5042 
11,387 90 | 44.6502 
11,346 91 44.7957 
11,333 92 | 44.9410 
11,068 93 45.0830 
10,982 94 | 45.2238 
10,981 95 | 45.3647 
10,783 96 | 45.5030 
10,604 97 | 45.6389 
10,376 98 45.7720 
10,043 99 | 45.9008 
9,989 100 | 46.0289 
9,907 101 46.1560 
9,801 102 | 46.2817 
9,788 103 46.4072 
9,778 104 | 46.5326 
9,760 105 | 46.6578 
9,658 106 | 46.7816 
9,549 107 | 46.9041 
9,496 108 47.0259 
9,426 109 | 47.1468 
9,052 110 | 47.2629 


47.9374 
48.0474 
48.1572 
48.2662 
48.3729 


48.4783 
48 .5837 
48.6881 
48.7916 
48.8949 
48.9981 
49.1010 
49.2026 
49.3026 
49.4025 


Furniture-Household-Radio Store Sales, 200 Leading Cities 


f Estimates, 1950, for the 200 cities leading in this category 


FURN.- 
| HOUSE.- 
RADIO 
STORE SALES; Rank % 
CITY and STATE SA Esti- in Accumu- 
mates | Group | lation 
(in thousands) 

_——e | 
Columbia, $.C......... | 7,273 | 141 | 50,4836 
Waco, Texas........... 7,238 142 50. 5565 
Pontiac, Mich......... .| 7,200 | 143 | 50.6488 
Jackson, Miss.......... 7,165 | 144 | 50.7407 § 
Duluth, Minn.......... 7,076 145 50.8314 
Perth Amboy, N. J...... 7,086 146 50.9223 
San Bernardino, Cal..... 7,044 147 51.0127 
ee 0 G.........005.. 6,995 148 51.1024 
Pawtucket, R.1......... 6,953 149 51.1915 
West Palm Beach, Fla. . 6,923 150 51.2803 
Alhambra, Cal.......... 6,903 151 51.3688 
Hamtramck, Mich...... 6,893 152 51.4£72 
a Ee 6,890 153 51.5456 
Inglewood, Cal......... 6,836 154 51.6333 
Santa Ana, Cal......... 6,698 155 51.7192 
Durham, N.C.......... 6,664 156 51.8046 
New Bedford, Mass..... 6,654 157 51,8900 
eee 6,631 158 51.9750 
Galveston, Texas....... 6,626 159 52.0600 
MN Oc. gsinss eon 6,575 160 52.1443 
Huntington Park, Cal... 6,539 161 52.2282 
Winston-Salem, N. C... 6,512 162 52.3117 
Stamford, Conn......... 6,471 163 52.3947 
Monroe- 

West Monroe, La... .. 6,442 164 52.4773 
Hammond, Ind......... 6,424 165 52.5597 
Madison, Wis.......... 6,408 166 52.6419 
Racine, Wis............ 6,338 167 52.7232 
Dearborn, Mich........ 6,308 168 52.8041 
Johnstown, Pa.......... 6, 269 169 52.8844 
Evanston, !ll........... 6,267 170 52.9648 
Huntington, W. Va...... 6,204 171 53.0444 
New Rochelle, N. Y..... 6,202 172 53.1239 
Kansas City, Kans...... 6,197 173 53.2034 
Saginaw, Mich......... 6,114 174 53.2818 
Cambridge, Mass... .... 6,102 175 53.3601 
Davenport, lowa....... 6,099 176 53.4383 
Colorado Springs, Colo... 6,066 177 53.5161 
Spartanburg, S.C....... 6,054 178 53.5937 
Springfield, Ohio....... 6,050 179 53.6713 
Springfield, Mo........ 6,005 180 53.7483 


Brownsville-Harlingen- 
McAllen, Texas. .... 


Lowell, Mass........... 


Green Bay, Wis....... 
Fort Lauderdale, Fla... 
Terre Haute, Ind...... 
Union City, N. J....... 


Niagara Falls, N. Y..... 


Port Arthur, Texas... . 
Plainfield, N. J........ 


Decatur, Ill........... 
Asheville, N.C........ 


Berkeley, Cal........... 


Bayonne, N. J..........| 
Lexington, Ky........ ; 
East Orange, N. J......| 


Moline-East Moline- 
Rock Island, Ill... . . 


8 | eee 
Newport News, Va...... 


Wichita Falls, Texas... . | 
Pueblo, Colo........... 


Total Above Cities... 


% of U.S. A. 


4,307,036 
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~ If you want to reach buying power — fast — 
ABC FIGURES TELL THE STORY 


2.477 | advertise in the magazine that’s read by 
OF REDBOOK’S GROWTH 


oon Young Adults—men and women under 35. 


on Redbook is the only dual audience maga- Ist HALF | 2nd HALF| 1st HALF | 2nd HALF 
1949 1949 1950 1950 


2.964 | zine of its type devoted exclusively to Young 


3.04 & Adults. The 2 million circulation reaches the iia 1,915,905 | 1,963,429 | 1,968,316 | 2,001,992 
3.2008 f heart of this 40 million plus group. Red- 


01 [| book’s steady circulation gains are proof of NEWSSTAND 851,063 | 891,132 | 871,419 | 924,766 
5161 Redbook’s growing influence with this most 
.en3 | vital consumer group in the country. ADVERTISING LINAGE UP! 

| The trend is up in Redbook advertising COMPARED WITH CORRESPONDING PERIODS 1949 
linage. Every month for 10 months Redbook 


F 3rd Quarter 4th Quarter Ist Quarter 
om i has shown linage gains over corresponding 1950 1950 1951 


xa (| months. Here’s proof that Redbook is get- 
up 5% up 20% uP 16% 


2 ting results . . . getting immediate action for 


430 | advertisers. 


3 Young Adults 
i | | The ACT NOW—BUY NOW Group 


| is hore (lh gets results 
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AUTOMOTIVE 


CITY and STATE 


New York City, N. Y. 
Chicago, III. 
Detroit, Mich. 
Los Angeles, Cal... 
Philadelphia, Pa. 
Washington, D. C..... 
Cleveland, Ohio. 
St. Louis, Mo.......... 
San Francisco, Cal. 
Houston, Texas 


Dallas, Texas. . 
Baltimore, Md. 
Milwaukee, Wis. 
Minneapolis, Minn. 
Indianapolis, Ind. 
Buffalo, N. Y. 
Kansas City, Mo. 
Portland, Ore. . 
Pittsburgh, Pa. 
Memphis, Tenn. 


SALES 


SM Esti- in 


mates | Group 


STORE | 
| 


| ( in thousands) 


1 
670,615 | 2 
646,277 3 
513,454 4 
302,250 5 
224,702 | 6 
216,909 | 7 
194,988 s 
191,477 9 
191,273 10 
181,098 11 
174,618 12 
165,758 13 
157,599 14 
153, 182 15 
150, 580 16 
139, 869 17 
137,549 18 
134,413 19 
134,196 20 


Rank | 


Automotive Store Sales, 200 Leading Cities 


or 
G 


Accumu- 
lation 


| 14.0782 
14.6725 
15.2366 
15.7729 
16.2942 
| 16.8066 
17.2826 
17.7507 
18.2081 
18.6648 


CITY and STATE 


AUTOMOTIVE 


STORE 
SALES 


(Cu 


Esti- | 
mates | Group | lation 
| (in thousands) 


| Rank 
| in 


O77 
0 


Accumu- 


CITY and STATE 


|AUTOMOTIVE| 


| 


} 


STORE 


JM mates 


(in thousands) 


Worcester, Mass... .... 
Fresno, Cal.......... 
Corpus Christi, Texas. 
Knoxville, Tenn... . 
South Bend, Ind.. 
Chattanooga, Tenn... 
Fort Wayne, Ind....... 


Wilmington, Del........ } 


Bridgeport, Conn... 
New Haven, Conn...... 


| 42,081 
| 


| 43,642 
43,486 


.| 43,162 


42,746 


40,472 


31.6824 
31.8304 
31.9773 
32.1228 
32.2659 
32.4036 


Canton, Ohio.......... 
White Plains, N. Y...... 
Lincoln, Neb........... 
Duluth, Minn.......... 
Madison, Wis.......... 
Spartanburg, S. C...... 
Alhambra, Cal.......... 
Yonkers, N. Y.......... 
I i cccsas anes 
a eee 


Springfield, Mass... ... . 
Oak Park, Ill........... 
Columbia, S. C.. . 
Amarillo, Texas 

Kansas City, Kans. 
Beaumont, Texas 
Peoria, lll........ 
Dearborn, Mich. 
Charleston, W. Va.. . 
Jackson, Miss. 


Savannah, Ga.......... 


Yakima, Wash.......... 
tS See 
St. Petersburg, Fla...... 
Sioux Falls, S. D....... 
East Orange, N. J...... 
Sioux City, lowa....... 
Waterbury, Conn....... 
Irvington, N. J......... 
Davenport, lowa....... 


25,696 141 
25,423 142 
25,351 143 
25, 282 144 
25,107 145 
25,040 146 
25,036 147 
25,035 148 
25,001 149 
24,996 150 


24,827 

24,724 153 
24,654 154 
24,296 155 
24,204 156 
24,175 157 
24,060 158 
23,989 159 
23,660 160 


40.27% 
40.357 
40.4401 Fe 
40.5235 
40. 6053 
40.6882 
40.7701 
40.8517 
40.9322 


Atlanta, Ga. 132,456 21 19.1156 Paterson, N. J... 34,364 91 34.3073 Fort Smith, Ark........ 23,342 161 41.0116 
Seattle, Wash. 127,992 | 22 | 19.5512 | Springfield, I. 33,942 92 | 34.4228 | Eugene, Ore. ......... 23,301 | 162 | 41.090 
Denver, Colo. 122.508 | 23 | 19.9681 | Mobile, Ala... 33,908 93 | 34.5382 | East St. Louis, Ill....... 23,265 | 163 | 41.1701 
Cincinnati, Ohio 121,172 24 20.3804 Waco, Texas........... | 33,729 94 34.6530 Tyler, Texas........... 23,208 164 41.2491 
Boston, Mass. 112,052 25 | 20.7618 | Bakersfield, Cal........ 33,360 95 | 34.7665 | Saginaw, Mich......... 23,122 | 165 | 41.32% 
Oakland, Cal. 108,538 | 26 | 21.1311 | Evansville, Ind......... 33,309 96 | 34.8799 | Tucson, Ariz........... 22,814 | 166 | 41.4054 
Miami, Fla. 106.267 | 27 | 21.4928 | Highland Park, Mich... 33,030 | 97 | 34.9923 | Springfield, Ohio.......| 22,807 | 167 | 41.4830 
Columbus, Ohio 104, 306 os | o1.0077 | Grle, Pe.........5...0:. 32,754 | 98 35.1037 | Scranton, Pa........... 22,729 | 168 | 41.560 
San Antonio, Texas 101,061 29 22.1917 | San Jose, Cal.......... 32,705 | 99 35.2150 | Lakewood, Ohio........ 22,536 169 41.6371 
Hempstead Township, Allentown, Pa.......... 32,614 | 100 | 35.3260 | Lynn, Mass............ 22,117 | 170 | 41.71% 
N.Y... al 98.993 30 | 22.5285 
Stockton, Cal...... 32,579 | 101 | 35.4369 | Pensacola, Fla.......... 21,954 | 171 | 41.787 
Birmingham, Ala. 97,864 | 31 | 22.8616 | Moline-East Moline- Winston-Salem, N. C.... 21,886 172 41.8615 
Louisville, Ky... 97,770 | 32 | 23.1943 Rock Island, Ill....... 32,437 | 102 | 35.5473 | Passaic-Clifton, N. J... 21,828 | 173 | 41.9368 
Toledo, Ohio 97,096 33. 23.5247 | West Palm Beach, Cal... 32,381 103 | 35.6575 | Battle Creek, Mich...... 21,683 | 174 | 42.00% 
Oklahoma City, Okla. 96.344 34 | 23.8526 | Camden,N.J.......... 32,283 | 104 | 35.7673 | Berkeley, Cal........... 21,632 | 175 | 42.083 
San Diego, Cal. 91,068 35 | 24.1625 | Harrisburg, Pa......... 31,816 | 105 | 35.8756 | Asheville,N.C......... 21,485 | 176 | 42.1563 
Rochester, N. Y...... ; 90,276 36 | 24.4697 North Hempstead Aurora, Ill............. 21,288 177 42.2288 
Omaha, Neb. gece) 88,071 37. | 24.7695 Township, N. Y....... 31,796 | 106 | 35.9838 | Cicero, Ill.............. 21,085 | 178 | 42.3005 
Fort Worth, Texas 87,543 38 | 25.0674 | Trenton, N.J......... 31,787 | 107 | 36.0920 | New Rochelle, N. Y..... 21,070 | 179 | 42.372 
Newark, N. J.. 84,208 39 | 25.3539 | Baton Rouge, La........ 31,713 | 108 36.1999 | Portland, Maine........ 21,037 180 42.4438 
New Orleans, La. 81,442 40 25.6311 | Binghamton, N. Y....... 31,258 | 109 36.3063 
| Evanston, Ill......... 31,056 | 110 | 36.4120 | Pawtucket, R.I......... 29,849 | 181 | 42.514 
Akron, Ohio. . 77,675 41 25.8954 Jersey City, N. J........) 30,983 | 111 36.5174 Mount Vernon, N. Y.... 20,590 182 | 42.5849 
Long Beach, Cal. 76,667 | 42 | 26.1563 | Schenectady, N. Y...... | 30,926 | 112 | 36.6227 | Jackson, Mich.......... 20,588 | 183 | 42.6549 
St. Paul, Minn. 75.934 | 43 | 26.4148 | Rockford, Ill......... 30,793 | 113 | 36.7275 | Fort Lauderdale, Fla... 20,471 184 | 42.7246 
Jacksonville, Fla... 73.796 | 44 | 26.6659 | Elizabeth, N.J......... | 29,963 | 114 | 36.8294 | Niagara Falls, N. Y..... 20,344 | 185 | 42.7938 
Dayton, Ohio........ 71,998 | 45 | 26.9109 | Santa Monica, Cal......| 29,793 | 115 | 36.9308 | Ferndale, Mich......... 20.200 | 186 | 42.8626 
Tulsa, Okla... .. 71.292 46 | 27.1535 | Reading, Pa........... | 29,441 | 116 | 37.0310 | Kankakee, Ill.......... 20,011 187 | , 42.9307 
Providence, R. I...... 65.947 47 27.3780 | Orlando, Fla... . sal 29,403 | 117 | 37.1311 | Durham, N.C.......... 19,993 188 42.9987 
Flint, Mich.............| 65.758 48 | 27.6017 | Bronwsville-Harlengen- | Upper Darby, Pa........ 19,779 189 43.0660 
Des Moines, lowa Py, | 65,354 49 | 27.8241 McAllen, Texas. . . 28,769 | 118 37.2mee | Page, W.G............. 19,636 190 43.1328 
Nashville, Tenn. 62,619 50 28.0372 | Burbank, Cal......... 28,411 119 37.3257 ; 
Monroe- St. Joseph, Mo......... 19,578 191 43.1995 
Sacramento, Cal....... .| 62,465 51 | 28.2498 West Monroe, La. 28,298 | 120 | 37.4220 | Elmira, N.Y........... 19,468 | 192 | 43.2657 
Syracuse, N. Y..... Are 61,521 52 28.4592 Compton, Cal........... 19,374 | 193 43.3316 
Richmond, Va... 60,409 53 28.6648 | Charleston, S.C........ 28,070 121 S7.0078 | Nee WL............... 19,142 194 43.2968 
Wichita, Kans......... 7 56 , 503 54 28.8571 | Greenville, S.C........ 27,956 | 122 37.6126 | Riverside, Cal.......... 19, 136 195 | 43.4619 
Shreveport, La... . 55,001 55 | 29.0442 | Cambridge, Mass.......| 27.613 | 123 | 37.7066 | Santa Ana, Cal....... - 19,027 | 196 | 43.5267 
Norfolk, Va. 53,384 56 | 29.2259 | Wichita Falls, Texas... .| 27 ,556 | 124 | 37.8004 | Port Arthur, Texas. .... 18,986 | 197 | 43.5913 
Little Rock- Abilene, Texas 27,486 | 125 | 37.8940 | Gadsden, Ala........... 18,914 | 198 | 43.6556 
North Little Rock, Ark. 52,004 57 29.4029 | Salem, Ore............ 27,276 126 37.9868 | Quincy, Mass.......... 18,871 199 43.7199 
Hartford, Conn. 51,275 58 29.5774 | Utica, N.Y.............| 27,240 127 38.0795 | Lower Merion, Pa...... | 18,825 200 43.7839 
Spokane, Wash... 50.786 | 59 | 29.7502 | Beverly Hills,Cal.......| 27,236 | 128 | 38.1722 |___—— 
Tampa, Fla. 50.564 60 29.9223 | Huntington Park, Cal... | 27,213 129 38.2648 Total Above Cities....| 12,865,797 
Hammond, Ind... 27,078 130 | 38.3570 : 
Grand Rapids, Mich... 50, 186 61 30.0931 Pontiac, Mich. . 26,806 131 | 38.4482 a Lo) oe Ae erreercr rs eer 43.7839 
Albany, N. Y. 50,023 62 | 30.2633 | Terre Haute, Ind....... 26,451 | 132 | 38.5382 
Salt Lake City, Utah... .| 48,423 63 30.4281 Kalamazoo, Mich...... .| 26,397 133 38.6280 | 
Youngstown, Ohio 48,061 64 30.5916 | Raleigh, N.C..........| 26,150 134 38.7172 | 
Charlotte, N. C. 47,871 65 30.7546 | Springfield, Mo..... 26,184 135 38.8063 
Tacoma, Wash.. . 47,561 66 30.9164 Greensboro, N.C... .. ; 26,059 136 38.8949 } 
Glendale, Cal... 47.125 | 67 | 31.0768 | Cedar Rapids, lowa. .... 25,864 | 137 | 38.9830 | | 
Lubbock, Texas. . . 45,282 68 _ 31.2309 | Roanoke, Va...........| 25,836 | 138 | 39.0709 | 
Lansing, Mich...... 45,060 69 31.3842 San Bernardino, Cal... . -| 25,739 139 39.1585 | 
El Paso, Texas..... 43,984 70 | 31.5339 ' Stamford, Conn......... 25,709 | 140 | 39.2460 . 
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39.4190 
39.5008 
39. 542 


39.67 

39.7609 

39.843) 

39.93 % » —_ 

40.018 oy 
40.104 
40.180 
40.27% j 
40.357 4 
40.440 sup j 
40.523 — . : ; 
40.606: fe When more than 70% of a publication’s full-page advertisers consistently ER 
ain ; use its pages for over 20 years, then definite proof is provided of a high ; 
40.850 FF and sustained readership rating — plus buying power. : 
oul p 7? ying p 

. i « 
ou A carefully screened circulation and a well-balanced editorial diet are 
41.0008 fF responsible for this exceptional standing of TIRES Service Station. GOop 
41.170 
41.2481 Editorial contents are made to order for the relatively small number of quality tire dealers 
oy , who actually have the real buying power in the industry. Selected tradesmen are provided 
41.490 fe with selected reading material, quite distinct from the paper presenting a hodgepodge 
41.5604 FS editorial coverage, hoping to hold the interest of the varied mass retail outlets, which 
ae because of their greater numbers must individually have lesser buying power. MEDIUM 
ann With this select editorial presentation it is only natural that a high readership has been 
41.9615 developed in TIRES Service Station and year-in-year-out advertising support earned 
oan from concerns that closely 
42.08% measure their sales promotion 
oan ' expenditures. The modern quality tire dealer is an FAIR 

2288 FF : 
42.300 Fy If you have a product that can ee maven? whe sells awe 
42.372 b services a wide variety of items 

e marketed through these out- : “ 

42.4438 , 1 find th r appealing to car and truck owners, 
~~ ”" eee eee — see tid Television, radio and electrical appli- 
aun cireviotion of TIRES Service Sta- ances are merchandised just as com- 
42.6549 fo tion can do a good job for you. pletely as are tires, tubes, batteries, PO ‘ 
an y Let us give you the details about spark plugs, seat “or ee floor OR 

— a , , : mats and the other things so readily : 
42.862 this business paper which for ‘ : ; 
out hen 30 h é associated with motor vehicles. Of 
42.9987 a ee a ee course, he is a prospect for the pur- 
43.0660 tained top readership rating chase of any sort of office and 
43.1328 and a corresponding advertis- shop equipment that will insure the 
awh ing response from a field with speedy and efficient operation of AWry 
43.2657 high buying power. his business. l 
43.3316 
43.2968 
43.4619 
cur W READERSHIP IS THE GAUGE OF ADVERTISING VALUE 
43.5913 
43.6556 
43.7199 
13.7839 fi ‘ 

: 

——$—_— & . 
13.7839 Fy 
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CITY and STATE 


New York City, N. Y.... 
Chicago, Ill....... 
Detroit, Mich. ; 
Los Angeles, Cal....... 
Philadelphia, Pa........ 
Washington, D.C...... 
Kansas City, Mo..... 
Cleveland, Ohio 
Baltimore, Md. 

St. Louis, Mo.. . 


San Francisco, Cal...... 
Boston, Miss... . . 
Indianapolis, Ind... 
Pittsburgh, Pa. 
Minneapolis, Minn.... 
Denver, Colo....... 


New Orleans, La...... .| 


Houston, Texas...... 
Milwaukee, Wis... 
Dallas, Texas 


| ee 
Louisville, Ky.......... 
ee 
Seattle, Wash.......... 
3 

Cincinnati, Ohio........ 
Oakland, Cal........... 
Newark, N. J........... 
San Antonio, Texas... .. 
Columbus, Ohio........ 


Pasadena, Cal..........| 
Dayton, Ohio 
Fort Worth, Texas...... 
Oklahoma City, Okla... . 
Toledo, Ohio........... 
San Diego, Cal........ 

Richmond, Va.......... 
Portland, Ore.......... 
Grand Rapids, Mich... . 
St. Paul, Minn......... 


Long Beach; Cal........ 
Geman, WOR... .. 5c cces 
Hempstead Township, 

Jacksonville, Fla........ ' 
Providence, FR. 1........ } 
PE Me ccctcccccces 
Sacramento, Cal........ 


Akron, Ohio 
Ps necacccene 
, Saree 
Salt Lake City, Utah... . 
de ee 
Sraeuen, 0. V...... 0000 
Wichita, Kans.......... 
Bridgeport, Conn....... 
Des Moines, lowa...... 
Nashville, Tenn... ..... 


Jersey City, N. J........ 


Mobile, Ala............ 
Miami Beach, Fia....... 


DRUG STORE 
| SALES 


Esti- 
mates 


JM 
(in thousands) 


189,386 
| 119, 656 
92,029 
81,861 
54,332 
52,397 
35,144 
34, 885 
34,209 | 
29,748 


Se 
= 
as) 
ns 


- 
i 
N 
3 


Rank 
in 
Group 


} 


e COoOon oak wn — 


— 


c 
ti 


Accumu- 
lation 


5.1773 
8.4483 
10.9642 
13.2020 
14.6873 
16.1197 
17.0804 
18.0341 

| 18.9693 
| 19.7825 


3 
z 


Drug Store Sales, 200 Leading Cities 


San Jose, Cal........ 


Albuquerque, N. M.... 4,758 82 
Chattanooga, Tenn... . 4,665 83 
Rena, Nev.. . 4,450 84 
Tucson, Ariz.. . 4,436 85 
Glendale, Cal... . . 4,430 86 
Lubbock, Texas........| 4,421 87 
Wilmington, Del........| 4,416 88 
Youngstown, Ohio...... 4,409 89 


Corpus Christi, Texas. . . | 


Springfield, Ill.. 


Lansing, Mich..........| 4,350 92 
Tacoma, Wash... ......| 4,342 93 
Peoria, Ill........ bd 4,283 94 
Santa Monica, Cal... ... 4,217 95 
Paterson, N. J.......... 4,135 96 
Berkeley, Cal........... 4,134 97 
Eee 4,038 98 
St. Joseph, Mo......... 4,028 99 
Rockford, Ill... ........ 3,998 100 
Beverly Hills, Cal... . . 3,906 101 
Lincoln, Neb........... 3,847 102 
Atlantic City, N. J...... 3,807 103 
Columbia, S.C......... 3,805 104 
St. Petersburg, Fla...... 3,773 105 
Moline-East Moline- 

Rock Island, fll....... 3,730 106 
Beaumont, Texas....... 3,721 107 
Ann Arbor, Mich... .... 3,712 108 
Roanoke, Va........... 3,677 109 


Saginaw, Mich......... 


Kalamazoo, Mich....... 

, 4 2 Saaeee 3,593 112 
Canton, Ohio.......... 3,530 113 
| eee 3,469 114 
Schenectady, N. Y...... 3,440 115 
ee 3,436 116 
Charleston, W. Va...... 3,407 117 
Highland Park, lil... ... 3,406 118 
Pontiac, Mich.......0 3,392 119 
Jackson, Mich.......... 3,372 120 


Cedar Rapids, lowa.... . 


Cambridge, Mass....... 3,283 122 
is vccncnsioes 3,273 123 
Lawrence, Mass........ 3,272 124 
New Bedford, Mass.... . 3,261 125 
North Hempstead 

Township, N. Y....... 3,245 126 
Pawtucket, R. 1......... 3,221 127 
Waterbury, Conn....... 3,201 128 
Raleigh, N. C.......... 3,188 129 
Sioux City, lowa....... 3,186 130 


eee e eee eeeeees 


eee eeeee 


ere 

St. Bernardino, Cal... . . 3,137 135 
eee 3,128 136 
Newton, Mass.......... 3,112 137 
Elizabeth, N. J......... 3,110 138 
Binghamton, N. Y....... 3,033 139 


Terre Haute, Ind....... 


40.8265 


Topeka, Kans.......... 
Charleston, S.C........ 
Galveston, Texas. . 
Yonkers, N. Y........ 


Champaign-Urbana, III. . | 


West Palm Beach, Fila.. 
Springfield, Ohio....... 
Muskegon, Mich....... 
Greenville, S. C 


Winston-Salem, N. C.. 
Oak Park, Ill........... 
Waco, Texas......... 
Stockton, Cal........... 
Alexandria, Va........ 
Niagara Falls, N. Y..... 
Brownsville-Harlingen- 
McAllen, Texas...... 
Racine, Wis............ 
Fall River, Mass........ 
Lakewood, Ohio........ 


Seranton, Pa........... 
Quincy, Mass. 
Burbank, Cal........... 
| eee 
Bakersfield, Cal........ 
Allentown, Pa.......... 
Fort Lauderdale, Fla.... 
Cleveland Heights, Ohio 
Inglewood, Cal......... 
Greensboro, N.C....... 


Brookline, Mass........ 
Somerville, Mass... .... 
Lowell, Mass........... 
Bay City, Mich......... 
Passaic-Clifton, N. J.... 
Waterloo, lowa......... 
Holyoke, Mass......... 
Huntington Park, Cal.... 
Daytona Beach, Fla..... 


Hammond, Ind......... 
East St. Louis, lil....... 
Alameda, Cal........... 
Lancaster, Pa.......+- 
er 


Santa Barbara, Cal...... 


Total Above Cities... . 


| 


2,891 151 
2,868 152 
2,863 153 
2,856 154 
2,828 155 
2,821 156 
2,812 157 
2,806 158 
2,749 159 


2,741 161 
2,733 162 
2,732 163 
2,695 164 
2,692 165 
2,687 166 
2,669 167 
2,662 168 
2,632 169 
2,624 170 
2,599 171 
2,583 172 
2,564 173 
2,509 174 
2,501 175 
2,492 176 
2,489 177 
2,473 178 
2,438 179 


2,395 182 
2,372 183 
2,372 184 
2,333 185 
2,328 186 
2,324 187 
2,317 188 
2,301 189 
2,299 190 


2,280 192 
2,278 193 
2,258 194 
2,258 195 
2,254 196 
2,248 197 
2,206 198 
2,206 199 
2,205 200 
1,867,150 


Estimates, 1950, for the 200 cities leading in this category 
DRUG STORE |DRUG STORE| = 
SALES Rank % | SALES | Rank | 
CITY and STATE | SA Esti- in Accumu- CITY and STATE | SM Esti- | in Accumu- 
mates | Group |_ lation mates | Group | lation 
(in thousands) | | (in thousands) 
Little Rock- | Battle Creek, Mich...... 2,980 141 46 .8732 
North Little Rock, Ark. 5,528 71 | 39.4356 Duluth, Minn.......... 2,972 142 46.9544 
Spokane, Wash........ 5,528 | 72 39.5867 Asheville, N. C......... 2,957 133 47.0353 
Shreveport, La....... 5,518 | 73 39.7376 Colorado Springs, Colo.. 2,957 144 47.1161 
Fort Wayne, Ind....... 5,361 74 39.8841 Camden, N. J.......... 2,940 145 47.1965 
Knoxville, Tenn... . . ; 5,123 75 | 40.0242 Upper Darby, Pa........ 2,931 146 47.2766 
Harrisburg, Pa....... 5,118 | 76 40.1641 Springfield, Mo......... 2,929 147 47 .3567 
Madison, Wis........ 4,952 77 40.2995 Wichita Falls, Texas... . 2,919 148 47 .4365 
Baton Rouge, La....... .| 4,848 78 40.4320 | Montgomery, Ala....... 2,913 149 47.5161 
South Bend, Ind........ 4,831 79 40.5641 Jackson, Miss.......... 2,906 150 47.5955 
Kansas City, Kans. 4,803 80 40.6954 


47.6746 
47.7530 
47.8312 
47.9093 
47.9866 
48 .0637 
48.1406 
48.2173 
48.2925 
48.3676 


48.4425 
48.5172 
48.5919 


SALES MANAGEMENT 


|WANT MORE FOOD BUSINESS? 
=| Then Sell The Fountain Market 


16.9544 

17.0353 

7.1161 

7.1965 

rae @ Over 67% of the more than 100,000 fountains in the United 
ae States serve food in their operation. 

17 . 5955 

- @ Over 50% of the customers at the fountain today are there 
1. to eat. 

7 .8312 ; 

7.9093 

ae @ Almost 65% of the fountain operators dollar volume is 
cam credited to food. 

8.2925 

8.3676 

wi @ A 48% jump in average daily services per fountain has 
an been registered in the last ten years—from 456 to 678. 
6656 

sais @ 3 meals a day are served at the majority of fountains— 
3.5058 breakfast, lunch and dinner. 

8.9584 fe 

9.0303 fF 

is @ A wide variety of food products is purchased at the foun- 
~~ | tain—matching large restaurant operations. 

9.3138 

808 4 @ Food manufacturers use the fountain to sample at a profit 
9 : —building greater consumer acceptance. 


@ Specify FOUNTAIN SERVICE in your advertising 
program to reach this profitable market. 


—-\ 


The Only Publication Covering 
All Types Of Fountain Outlets 


FOUNTAIN SERVICE 


Established in 1902 as Soda Fountain Magazine 


PUBLICATION 
386 Fourth Avenue, New York 16, N. Y. 


MID-WESTERN OFFICE 
333 North Michigan Avenue, Chicago 1, Ill. 


PACIFIC COAST REPRESENTATIVES 
THE RICHARD RAILTON COMPANY 


Monadnock Building, San Francisco 5, Calif. 
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Wholesale Sales, 200 Leading Cities 


Estimates, 1950, for the 200 cities 


leading in this category 


_ | WHOLESALE | WHOLESALE | WHOLESALE 
| SALES Rank % | SALES | Rank % | _ SALES Rank 
CITY and STATE | Esti- in Accumu- CITY and STATE | Esti- in Accumu- CITY and STATE | Esti- in 
BY) mates Group lation JM mates | Group lation JM mates | Group 
| (in thousands) | (in thousands) | (in thousands) 


New York City, N.Y ...| 37,352,488 ; Sioux Falls, $. D... . . | 239,273 69.7643 | Trenton, N.J..........| 91,403 
Chicago, II. -+-+++| 14,387,880 A Harrisburg, Pa........ .| 69.8889 Lincoln, Neb 89,459 
Philadelphia, Pa. ‘ 5,175,627 ° Amarillo, Texas 70.0129 Danville, Va............) 84,702 
Boston, Mass. ..| 4,572,929 2 Shreveport, La........ 70.1335 | Augusta, Ga............ | 84,563 
Los Angeles, Cal.. : 4,380,662 ° San Diego, Cal... 70.2537 East Chicago, Ind.......| 84,004 
Detroit, Mich... 4,294,061 ° Phoenix, Ariz... .. 70.3727 83,588 
San Francisco, Cal. .| 4,083,177 i Worcester, Mass... . . | 70.4894 | Yonkers, N. Y......... 83,521 
Cleveland, Ohio. . | 3,417,167 6 El Paso, Texas...... 70.6019 Kalamazoo, Mich...... . | 82,595 
St. Louis, Mo... .. ; 3,094, 245 ‘ Long Beach, Cal....... 70.7131 Chelsea, Mass.......... 82,515 
Kansas City, Mo.. 2.893.490 ; Tacoma, Wash....... 70.8222 | York, Pa...............| 82,400 


Pittsburgh, Pa.......... 2.714.044 | , Springfield, Mass... . . . Yakima, Wash 82,238 
Minneapolis, Minn..... 2,486 602 . Frenne, Gal............ é Baton Rouge, La 82,232 
Dallas, Texas 188, ° Raleigh, N.C.......... . Greenville, Miss. | 81,578 
Cincinnati, Ohio........| 2,138. e Highland Park, Mich.... 84 : Perth Amboy, N. J...... 81,521 
Atlanta, Ga... ... ' i Youngstown, Ohio ; Bakersfield, Cal... .....| 81,065 
Memphis, Tenn.... .. 927, he Evansville, Ind. ; 86 ¢ Mount Vernon, N. Y....| 80,705 
Baltimore, Md... 731. if Huntington, W. Va. : Charleston, S. C 80,506 
Houston, Texas....... 631, : Savannah, Ga......... 88 F New Bedford, Mass... .| 78,847 
Omaha, Neb...........| 4,497, ; Columbia, S. C....... , Fall River, Mass....... 78,041 
Indianapolis, Ind... .. 446, ‘ Fargo, N. D...... oo 182,433 ¢ Orlando, Fla........... 77,134 


Seattle, Wash... 1,438,548 | 84. Portland, Maine 175,618 | : Evanston, Il........... 76,700 
Buffalo, N.Y...........| 1.420.631 | 55. Lubbock, Texas. 175,212 J Butte-Anaconda, Mont. 76 ,456 
Milwaukee, Wis... 1,402,364 | . Fort Wayne, Ind... 170,712 s Austin, Texas.......... 75,528 
New Orleans, La...... 1,295,878 . Scranton, Pa...........1 169,470 : Monroe- 

Portland, Ore... . | 4,234,549 ‘ Greenville, S.C........ 162,064 d West Monroe, La..... 75,416 
Washington, D.C.......| 4.213.578 : South Bend, Ind... . 156,776 | : Enid, Okla. 74,779 
Denver, Colo. --| 1,192,831 . Springfield, Mo.. 156, 243 ° Topeka, Kans..........| 74,397 
Newark, N. J...... .-| 1.188.879 . Mobile, Ala.. 155,295 i Rocky Mount, N.C... .| 74,234 
Charlotte, N. C..... 977,572 ‘ Bridgeport, Conn... . .. 154,866 | . Wichita Falis, Texas. . . 

Louisville, Ky... . 962,532 . Jackson, Miss... . , 154, 508 Boise, Ida.... 

Clarksburg, W. Va......| 


Birmingham, Ala...... 818, 736 , Green Bay, Wis.. . 149,848 
Sioux City, lowa..... 749.218 . Decatur, Ill 148,552 Johnstown, Pa. 
Columbus, Ohio... .. 672,026 d Springfield, Hl... ; 147,120 | Pasadena, Cal... . 
St. Paul, Minn... .. 660.662 . Lexington, Ky... ats 145,810 . Bayonne, N. J..........| 
Fort Worth, Texas. . 659.505 | 62. Salina, Mane... ..........: 142,833 : Manchester, N. H..... .| 
Oakland, Cal...........| 628,011 . Kansas City, Kans... . . . | 137,700 . Fort Smith, Ark 
Jacksonville, Fla...... 624, 468 ° Cedar Rapids, lowa.... 136,053 . Asheville, N.C... .. : 
Richmond, Va..... ‘ 623, 263 ° Canton, Ohio. ..... 134,881 | . Waterloo, lowa........ 
Des Moines, lowa. 568, 442 | o Davenport, lowa...... 134,272 | 73.3691 Bangor, Maine 
Providence, R. 1........| 560.372 Moline-East Moline- Great Falls, Mont...... .| 
Rock Island, Ill. | 133,904 73.4390 | Brownsville-Harlingen- 
Oklahoma City, Okla... .| 532,841 : McAllen, Texas 
Syracuse, N. Y.... 528.601 Superior, Wis. . . a 133,748 
Toledo, Ohio : 520.740 | : Winston-Salem, N. C... 133,707 . Durham, N. C 
Salt Lake City, Utah... 508,741 : Camden, N. J..........) 133,064 . Wilmington, N. C.......| 
San Antonio, Texas 489 034 ° Madison, Wis. . | 132,890 . Lancaster, Pa..........| 
Rochester, N. Y....... 460,396 7 Reading, Pa...... oa 132,403 ° Glendale, Cal 
Nashville, Tenn... . .. 456,215 . Waco, Texas... ey 131,852 ° East Hartford, Conn... .| 
Wilmington, Del.. 425.948 ° Allentown, Pa. . a 131,616 
Norfolk, Va... . 412.055 ‘i Roanoke, Va.. . ’ 131,217 as Norwood, Ohio......... 
Dayton, Ohio... . 388,217 66. Utica, N. Y.... 130,338 a Somerville, Mass. 
Lansing, Mich. 128,798 Champaign-Urbana, Ill..| 
iv 379,994 . Jackson, Mich.......... 
Jersey City, N. J. : q \ Paterson, N. J. ; 127,894 
Albany, N. Y..... : 53 ° Billings, Mont. | 127,470 ° Wilson, N.C......... 
Peoria, Wll...... : ; Wilkes-Barre, Pa. 127,362 ; Lynchburg, Va......... .| 
New Haven, Conn. ’ a Corpus Christi, Texas. _| 126,307 | . Altoona, Pa. 
Hartford, Conn. ’ 56 | , St. Joseph, Mo. 124,514 | | ’ Dubuque, lowa........ .| 
Tulsa, Okla... .. . A Stockton, Cal........... 122,935 : High Point, N. C 
Grand Rapids, Mich. . ’ ; Passaic-Clifton, N. J... .| 122,761 : Waterbury, Conn 
Akron, Ohio. .. ; Flint, Mich....... ; 122,507 d East St. Louis, fll...... 
Wichita, Kans. ; % Saginaw, Mich... . ; 119,331 ° Lawrence, Mass. 
Spartanburg, S.C.......| 116,948 : Galveston, Texas....... 
Spokane, Wash. Y . Hammond, Ind. .| 57,397 
Tampa, Fla... . . . Rockford, Ull...........| 113,308 EDS oe RE 
Duluth, Minn. . ‘ | 68. Erie, Pa..... sal j Total Above Cities... 
Greensboro, N. C. } . Elizabeth, N. J. : 
Little Rock- Binghamton, N. Y... i. aa 
North Little Rock, Ark. 3 i San Jose, Cal......... 
Knoxville, Tenn. 7 | & Eugene, Ore... . 
Chattanooga, Tenn. i i Beaumont, Texas 
Sacramento, Cal. : i Joplin, Mo...... = 
Cambridge, Mass.. . $ Terre Haute, Ind... .. 
Charleston, W. Va. ' t Albuquerque, N. M. 
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75.437 


75.4818 


75.5256 
75.5693 fe 


75.6129 
75. 6560 
75. 6991 
75.742) 


75.7851 


75.8280 © 
75.8706 © 
75.9131 © 


75.9555 


75.9978 fe 
76.03% 
76.0808 


76.1215 


76.1618 


76.2019 
76.2418 
76.2812 


76.3206 Fy 


76 . 3596 
76 . 3985 
76 .4372 
76.4752 
76.5131 


76.5509 fe 


76.5881 


76.6249 


76.6617 


76.6983 


76.7347 
76.7709 
76.8064 
76.8419 
76.8773 


76.9125 


76.9474 
76.9822 
77 .0160 
77.0494 


soe see 


77.0827 
77.1160 § 


77.1492 
77.1823 
17.2152 
17.2482 


MARKET-WISE 


SOUTH CAROLINA 
IS IN THE CENTER OF THINGS 


ST. LOUIS £ 


MEMPHIS a 


P SOUTH CAROLINA 


ATLANTA © 


JACKSONVILLE © 


NEW ORLEANS 


Bis. 


wing a 600-mile radius out from any “‘central”’ 
location and compare its inclusion with that of the 
same radius projected from South Carolina. It will 
tell you all you need to know about South Carolina’s 


surprising advantage in nearness to markets. 


Next door to South Carolina is America’s 
$-Empire* which contains 19% of total-families and 
22% of major retail outlets and produces 21% of 
the U.S. total in retail volume. 


For details regarding your plant location, tele- 
phone (L. D. 94 Columbia), wire, or write Box 927. 


« Area identified on request. 
WHERE RESOURCES 


AND MARKETS 
Charles N. Plowden, Director 
Research, Planning and Development Board 


Department 60 Columbia, S. C. 


Summary of Data for Metropolitan County Areas 


See explanation of “Standard Metropolitan County Areas,” pages 20-24. 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING SALES AD. 
SM ESTIMATES 57] SM INCOME—1950 | VERTISING 
1/1/51 ESTIMATES ESTIMATES CONTROLS 
Fam- “a. 
ilies | FIVE STORE GROUPS 
(House- (in thousands of dollars) Net Qual- 
Total holds} | Dollars Dollars % of | ity of 
(in % (in (in % Furn.- (in % | Per | Per | U.S.A. | Mar. 
thou- of thou- thou- of General | House-| Auto- thou- of Cap-| Fam-] Poten-| ket 
sands) U.S.A. | sands)}| sands) | U.S.A.| Food Mdse. | Radio | motive | Drug sands) | U.S.A./| ita | ily tial |!ndex 
1. Akron (Summit Co., Ohio) , 415.0) .2724) 117.8 411, 112! -2930) 102,313) 65,170) 18,388) 96,631) 10,182] 689,730) .3454/1,662/5,855} .3151) 116 
2. Albany-Schenectady-Troy (Albany, Rens- | 
selaer and Schenectady Cos., N. Y.)...... 521.1) .3421| 160.9) 638,795) .4553) 146,459) 94,862) 36,022) 123,194) 10,608] 747,312) .3742/1,434/4,645} .3920) 115 
3. Albuquerque (Bernalillo Co., N. M.).... 148.8) .0977 43.1 153,720) .1096) 31,427) 14,145) 12,828) 32,798) 4,849 231,235 1158/1, 554/5,365 1103) 113 
4. Allentown-Bethlehem-Easton (Lehigh and 
Northampton Cos., Pa.; Warren Co., N. J.) 440.7; .2894) 127.3] 433,565) .3089) 106,462) 42,543) 31,647) 90,096) 7,730] 620,282) .3106|1,407/4,873] .3059) 106 
5. Altoona (Blair Co., Pa.)................ 140.8; .0924, 40.1) 122,455) .0872) 36,353) 14,249) 9,846) 21,204) 2,126] 161,638} .0809/1,148/4,031] .0851/ 92 
6. Amarillo (Randall and Potter Cos., Texas) 88.1 0579; 27.5) 141,124) .1006) 22,799) 9,725) 9,110) 39,268) 4,483] 125,805) .0630/1,428/4,575} .0732) 126 
Ashland, Ky. (See Schedule 62) 
7. Asheville (Buncombe Co., N.C.)......... 124.6} .0820; 35.8) 108,789) .0775) 22,096) 17,712) 6,398) 22,518) 3,499] 157,245) .0787/1,262/4,392] .0790) 96 
8. Atlanta (Cobb, Dekalb and Fulton Cos., 
0 Se Pe ee ee eee 672.5; .4418) 189.6) 745,072) .5309) 134,187) 171,898) 36,048) 169,248) 22,436] 912,787) .4571/1,357/4,814] .4761| 108 
9. Atlantic City (Atlantic Co., N. J.)......... 134.9} .0886) 43. 191,226) .1363) 45,974) 10,779) 9,879) 24,164) 5,339] 217,729) .1090)1,614/4,982] .1131) 128 
‘ 10. Augusta (Richmond Co., Ga., and Aiken 
‘ Na neat atnnediadneonceme pee 164.3) .1078} 46.1) 115,818) .0826) 25,962) 18,103) 6,442) 26,123) 2,733] 149,325) .0748] 909/3,239] .0838| 78 
11. Austin (Travis Co., Texas).............. 162.9) -1070) 49.4) 163,387) .1165) 32,775) 17,113) 9,125) 38,718) 5,757] 225,942) .1131/1,387/4,574] .1129) 106 
12. Baltimore (Baltimore City, Anne Arundel | 
and Baltimore Cos., Md.).............. 1,344.1) .8827; 383.0) 1,322,807) .9427) 343,629) 231,799) 68,280) 206,413) 41,425] 2,023,362) 1.0132/1,505/5,283} .9658/ 109 
13. Baton Rouge (East Baton Rouge Parish, q 
SMe nuneae tiie Abasdenaenuaeenersccsd 159.2) .1045) 46.8) 154,813) .1103) 28,804) 22,428) 10,208) 36,379) 5,288} 241,825) .1210/1,519/5,167] .1145) 110 4 
14, Bay City (Bay Co., Mich.)............... 90.2) .0592) 24.9) 87,836; .0626) 21,113) 10,036) 5,943) 15,564) 2,567] 120,237) .0602/1,333 4,829] -0608) 103 3 
15. Beaumont-Port Arthur (Jefferson Co., 
Texas). On 197.1) .1295) 57.8] 230,934) .1646) 50,240) 27,569) 16,650) 56,517) 6,491] 277,517) .1390|1,408/4,801] .1448) 112 
Bethiechem, Pa. (See Schedule 4) 
16. Binghamton (Broome Co., N. Y.)......... 187.8} .1233) 54.6 204,464, .1457) 49,012) 29,518) 13,158) 45,076) 4,603 231,745) .1160)1,234/4,244; .1263) 102 
17. Birmingham (Jefferson Co., Ala.).........| 561.2} 3685, 159.2) 487,401| .3473| 113,206] 77,164| 29,406| 109,161| 11,195] 609,463/ .3051|1,086/3,828] .3303| 90 
18. Boston (Essex, Middlesex, Norfolk and 
Suffolk Cos., Mass.)....................] 2,902.6] 1.9057} 819.4] 2,912,207) 2.0755) 770,225) 383,386|137,715| 447,389) 92,660} 4,389,428) 2.1980/1,512/5,357] 2.1028) 110 
19. Bridgeport-Stamford-Norwalk (Fairfield 
ee SEO CGG tecnico 510.9} .3354) 154.3) 568,761) .4053) 155,464) 38,416) 35,048) 112,895) 45,209] 909,402) .4554/1,780/5,894) .4163| 124 
Z 20. Brockton (Plymouth Co., Mass.)......... 192.4) .1263 s 189,811; .1352) 53,377) 11,929) 8,423) 33,927) 4,840] 257,431) .1289/1,338/4,334] .1303) 103 
. 21. Buffalo (Erie and Niagara Cos., N. Y.)....] 1,103.7, .7247| 311.0] 1,164,555) .8299) 282,560) 163,203) 59,708) 247,756) 27,987] 1,524,140) .7632/1,381/4,°01] .7755) 107 
22. Canton (Stark Co., Ohio)................ 287.0) .1885) 81.4) 276,724) .1972) 66,030) 29,811| 17,961) 54,723) 5,895} 421,603) .2111|1,469/5,179] .2024| 107 
23. Cedar Rapids (Linn Co., lowa)........... 105.0; .0689) 33.1) 121,643) .0867) 19,938) 14,814) 7,954) 27,734) 3,623] 169,050) .0846/1,610/5,107] .0821| 119 
24. Charleston (Charleston Co., S$. C.)........ 162.2) .1065) 47.6) 125,097) .0891) 31,565) 11,312) 8,468) 31,050) 3,666] 190,585) .0955/1,175/4,004) .0958| 90 
25. Charleston (Fayette and Kanawha Cos., 
|) Ee ea 323.5) .2124) 85.0) 252,223) .1798| 57,856) 43,949) 16,483) 57,214) 5,513] 336,191) .1684/1,039/3,955}] .1805; 985 
r 26. Charlotte (Mecklenburg Co., N.C.)...... 199.3) .1309) 63.1] 226,920) .1617) 41,448) 34,013] 12,948) 49,594) 5,975] 286,747) .1436/1,439/5,400] .1464) 112 
27. Chattanooga (Hamilton Co., Tenn.; Walker 
EN S53. ac coain idl dies Cataleeedoul 248.7) .1633) 68.7) 213,053) .1518) 46,717) 26,183) 14,859) 46,175) 5,966] 310,065) .1553/1,247/4,513] .1559] 95 
28. Chicago (Cook, Du Page, Kane, Lake and 
Will Cos., Ill.; Lake Co., Ind.)........... 5,545.1) 3.6408/1,632.7] 6,180,257) 4.4045) 1286, 866|1195, 610/299, 570| 1054, 846/ 163,699] 9,624,194) 4.8194|1,736/5,895] 4.4591) 122 
29. Cincinnati (Hamilton Co., Ohio; Campbell 
ee 898,019} .6401) 224,562) 122,704/ 45,409) 173,238) 24,260] 1,509,105) .7556/1,652/5,314] .6897) 115 
30. Cleveland (Cuyahoga and Lake Cos., Ohio). 431.3] 1,609,980) 1.1473) 408,851) 240,957| 83,410) 312,839] 49,067] 2,568,100] 1.2859|1,737/5,954] 1.1813) 122 
31. Columbia (Richland Co., S.C.).......... 136,965) .0976) 24,309) 14,805) 8,591; 40,872) 3,9 162,288) .0813|1,127/4,057] .0889) 94 
t 32. Columbus (Chattahoochee and Muscogee 
d Cos., Ga.; Russell Co., Ala.)............. 118,669) .0846) 27,753) 13,369) 8,551) 31,835) 2,855) 160,535) .0804) 933 3,449 -0882| 78 
33. Columbus (Franklin Co., Ohio).......... 515,100) .3671| 107,811) 81,031) 27,863) 107,433) 14,050] 807,769) .4045/1,582/5,414) .3794/ 113 
34. Corpus Christi (Nueces Co., Texas)... ... 168,240} .1199) 35,728) 18,370] 11,214) 46,618! 4,896] 265,346) .1329/1,587|5,404) .1244/ 113 
a 35. Dallas (Dallas Co., Texas).............. 793,005) .5652| 141,373) 160,989) 43,660) 182,070) 22,368] 1,070,810) .5362/1,726/5,537] .5191| 127 
36. Davenport - Rock Island - Moline (Rock 
island Co., Ill.; Scott Co., lowa).......... 250,509) .1785) 51,674) 34,127) 12,150] 59,117) 6,601] 402,783) .2017/1,707 5,495] -1854) 120 
| 37. Dayton (Greene and Montgomery Co., 
it Mi bed ct dah Benak koweted 461,330) .3287| 105,748} 65,778) 22,741) 92,558) 14,570} 666,836) .3339|1,446/4,907] .3261| 108 
38. Decatur (Macon Co., lll.)............... 110,544) .0788) 22,639) 16,042) 6,248) 26,870) 2,206} 150,931) .0756/1,487/4,838] .0748| 112 
| 39. Denver (Adams, Arapahoe, Denver and 
Jefferson Cos., Colo.)................... 648,588) .4623) 124,607| 121,897) 33,448) 146,516) 24,615] 803,606) .4023/1,411/4,457] .4145| 111 
40. Des Moines (Polk Co., lowa)............ 264,627; .1886) 47,549) 39,726) 15,122) 69,492) 6,903] 381,230) .1909/1,675/5,339] .1819) 122 
41. Detroit (Macomb, Oakland and Wayne 
kins ca naiacubmamennn aesed 860.9] 3,473,654) 2.4756) 750,661| 458,029|/168,159|) 958,234) 125,578] 4,856,334) 2.4318/1,596/5,641) 2.3581| 118 
42. Duluth-Superior (St. Louis Co., Minn.; 
8 ee re 223,825) .1595) 56,117) 25,750| 11,172) 52,340) 5,105] 300,546) .1505/1,178/3,688] .1566) 93 
43. Durham (Durham Co., N.C.)............ 93,579) .0667) 16,998) 13,756) 6,932} 20,817; 2,358] 141,956) .0711/1,389)4,845) .0690) 103 
Easton, Pa. (See Schedule 4) 
44. El Paso (El Paso Co., Texas)............ 191,293) .1364) 39,550) 31,381] 12,430) 45,893) 6,288] 260,496) .1304/1,296/4,815} .1325| 100 
re 232,039) .1653) 56,744) 25,246) 14,574) 49,114) 4,3: 312,476) .1565/1,412/4, -1569| 108 
46. Evansville (Vanderburgh Co., Ind.)....... 167,776) .1196) 35,219) 20,329] 11,074, 35,127) 5,610] 261,784) .1311/1,627/5, -1226) 116 
47. Fall River-New Bedford (Bristol Co., Mass.) 312,939) .2230) 89,443) 23,769) 21,358) 48,160) 8,551] 470,614) .2356/1,217|4,194] .2355| 93 
48. Flint (Genessee Co., Mich.)............. 300,824' .2144 72, 384| 26,386' 15,509! 81,514 9,974 424,121 12124'1,535 5,396° .2068| 114 
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BIRMINGHAM 


BIRMINGHAM,—1tH# YOUNGEST BIG 
CITY IN THE SOUTH Me GROWING AT A 
FABULOUS RATE TOO. “MglS DISTRIBUTID 
AND INDUSTRIAL CENTER OF“THR&SOUSH IS —- —— — 


THE IDEAL SPOT FOR YOUR SOUTHERN BRANCH OFFICE, WAREHOUSE OR FACTORY 


Direct truck service to all 
markets . . more major truck 
lines have headquarters in 
Birmingham than in any other 
Southeastern city. 


Distances to major Southern 
cities are shorter from Bir- 
mingham than from any other 
city. 


Birmingham is one of the big- Birmingham has all year round 


gest railway centers in the 
south — 9 major systems and 
20 lines. 


waterway to Mobile and the 


open sea. 


GREATER BIRMINGHAM DEVELOPMENT COMMITTEE 
BIRMINGHAM CHAMBER OF COMMERCE 
1914 6th. AVE., NORTH 


BIRMINGHAM, ALABAMA 
MAY 10, 1951 137 


Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Standard Metropolitan County Areas,” pages 20-24. 
POPULATION RETAIL SALES—1950 EFFECTIVE BUYING SALES AD. 
ESTIMATES SM INCOME—1950 VERTISING 
1/1/51 ESTIMATES ESTIMATES CONTROLS 
Fam- 7 —— 
ilies FIVE STORE GROUPS 
[House- | } (in thousands of dollars) Net Qual 
Total holds} | Dollars ad cape _____| Dollars % of | ity ot 
(in % (in (in q | Furn.- (in % | Per | Per | U.S.A. | Mar. 
thou- of thou- thou- | of General | House-| Auto- thou- of Cap-| Fam-] Poten-| ket 
sands) | U.S.A. | sands)| sands) | U.S.A. | Food Mdse. | Radio | motive | Drug sands) | U.S.A.| ita | ily tial | Index 
—— 4} | <i 
49. Fort Wayne (Allen Co., Ind.)........... 185.8) .1220 55.0 200,720 1430, 40,935; 32,566) 11,598) 43,821) 5,593 343,173) .1718|1,847/6,240] .1532) 126 
50. Fort Worth (Tarrant Co., Texas)......... 364.8 2395) 113.7 453,695 -3233| 80,551; 113,403) 20,060; 92,871) 12,384 604,109} .3025/1,656/5,313] .2961) 124 
51. Fresno (Fresno Co., Cal.)............... 280.2; .1840) 88.2 291,418 .2077| -64,752| 23,986) 17,310} 62,372) 7,210 378,270} .1894/1,350/4,289} .1938) 105 
52. Gadsden (Etowah Co., Ala.)... 95.1) -0625; 24.2 67,981, .0484, 17,102) 7,915) 4,773) 19,538) 1,633 79,599} .0399) 837|3,289] .0470) 75 
53. Galveston (Galveston Co., Texas). . 114.0) -0749| 35.6 125,064, .0891) 27,664) 12,152) 9,040) 23,360) 4,004 183,882} .0921|1,613/5,165} .0878) 117 
54. Grand Rapids (Kent Co., Mich.)....... 293.8] .1929) 88.8] 327,339, .2333) 74,804) 42,289] 18,351) 63,495] 12,605] 397,511) .1990|/1,353/4,476] .2081| 108 
55. Green Bay (Brown Co., Wis.).......... 99.2| .0652| 27.8} 100,487} .0716| 19,910| 13,856] 6,696] 19,306] 2,270] 134,019] .0671/1,351/4,821) .0681) 104 
56. Greensboro-High Point (GuilfordCo.,N.C.)} 193.2) .1269) 52.4] 195,471) .1394) 36,113) 49,470) 13,502} 39,000) 4,221] 251,933) .1261|1,304/4,808] .1303) 103 
57. Greenville (Greenville Co., N.C.)........ 169.5) -1113; 44.4) = 151,050) .1076) 30,910) 19,968) 11,280) 38,130) 3,948) 180,348) .0903/1,064)4,062} .0997| 90 
58. Hamilton-Middletown (Butler Co., Ohio). 149.4) .0981; 42.4) 136,008) .0969/ 34,919) 9,753) 8,138) 28,320) 2,961) 212,297) .1063/1,421/5,007) .1018) 104 
59. Harrisburg (Cumberland and Dauphin | | 
1 SSS eee ene eee 295.0| .1937, 87.7 285, 973) -2038; 62,436) 31,642) 17,822 61,755) 8,036 405,180! .2029|1,373/4,620} .2013) 104 
60. Hartford-New Britain (HartfordCo.,Conn.).| 544.9) .3578| 154.1} 608,949) .4340) 146,132) 73,454) 33,695) 121,837| 17,800] 932,324) .4668)1,711|6,050) 4352) 122 
Hazleton, Pa. (See Schedule 157) 
High Point, N. C. (See Schedule 56) 
Holyoke, Mass. (See Schedule 138) | 
61. Houston (Harris Co., Texas)............ 814.6) .5349, 245.7 908,432! .6474| 206,228) 109,695) 64,310) 208,692) 24,320] 1,394,595) .6984)1,712 5,676] .6504/ 122 
‘ 62. Huntington-Ashland (Cabell and Wayne | | 
Cos., W. Va.; Boyd Co., Ky.; Lawrence 
RI ie ohare alan ocho 3 Gono 6a 249.3) .1636) 67.2] 179,907) .1283) 41,971) 23,153) 10,834) 43,523 e 260,839, .1306/1,046|3,882]° .1365) 33 
63. Indianapolis (Marion Co., Ind.)......... 557.6, .3660 170.8 655,410) .4671) 130,866) 109,824) 37,147) 158,730| 26,148] 1,048,845 -5252/1,881 6,141] .4759) 130 
64. Jackson (Jackson Co., Mich.)............ 110.0, .0722 34.4 116,571) .0830; 27,226) 11,846) 5,415 26,118) 3,814 172,700 .0865\1,570/5,020] .0826) 114 
65. Jackson (Hinds Co., Miss.)............. 143.2, .0940 39.0) 124,544; .0887| 20,887 22, 165| 7,818) 37,514| 3,317 144,489 0724/1,009|3,705} .0816) 987 
66. Jacksonville (Duval Co., Fla.)............ 302.1) .1983) 85.9] 309,488, .2206| 71,277, 34,418) 17,165) 78,099, 10,339] 387,292) .1939|1,282/4,509} .2028) 102 
. 67. Johnstown (Cambria and Somerset Cos., | | 
4 Rl Se ne nee 294.3] .1932| 74.3] 225,955! .1611) 58,815) 39,586| 12,896) 44,555| 3,372] 295,306] .1479]1,003|3,975] .1609) 83 
. 68. Kalamazoo (Kalamazoo Co., Mich.) .... 128.9} .0846 40.2 136,692) .0975) 30,810) 11,506 8,409, 29,847| 4,761 205,853} .1031/1,597/5,121 0977) 115 
5 69. Kansas City (Johnson and Wyandotte Cos., | 
: Kans.; Clay and Jackson Cos., Mo.).. 820.4) .5387) 272.1) 1,017,747) .7252) 182,205) 225,061) 50,570) 215,051) 45,857] 1,283,273] .6425)1,564 4,716] 6465) 120 
70. Kenosha (Kenosha Co., Wis.). . 76.2} .0500) 22.0 76,209} .0543) 19,044) 4,751) 3,486) 15,693 1,703) 101,879} .0510/1,337|4,631 — 104 
71. Knoxville (Anderson, Blount and Knox 
Po ncaprecensnese es 340.0) .2233) 90.0) 262,311 1870} 59,732} 39,646) 19,010) 55,582 7,337] 421,303) .2110/1,239/4,681] .2063) 92 
72. Lancaster (Lancaster Co., Pa.).. 237.2} .1557) 69.9) 232,051) .1654) 46,401) 22,702) 13,461) 50,342) 3,861] 342,280) .1714/1,443/4,897] .1665| 107 
. 73. Lansing (Ingham Co., Mich.) . . 176.6} .1160 53.5 206 , 752 1473} 48 , 308 24 , 082! 8,677) 56,286) 5,775 297,394) .1489/1,684/5,559 1418) 122 
© 74, Laredo (Webb Co., Texas). ... 31.6} .0208 9.0 34,160) .0244, 7,210 3,043; 2,440 9,343 528 35,771| .0179)1,132/3,975} .0204; 98 
: 75. Lexington (Fayette Co., Ky.).... 100.4; .0659) 30.4) 109,548) .0781) 20,562 14,843! 5,766] 18,431; 3,773} 159,937) .0801/1,593/5,261 .0767| 116 
76. Lima (Allen Co., Ohio).......... : 89.2) .0586) 26.2 92,496] .0659| 20,394) 12,756) 4,607; 18,596] 1,902] 117,387] .0588/1,316/4,480} .0609) 104 
77. Lincoln (Lancaster Co., Neb.)... ; 119.7; .0786 38.1 130,830; .0932) 20,930) 25,757) 5,496) 25,668) 3,907 192,956! .0966/1,612/5,064 0920) 117 
78. Little Rock-North Little Rock (Pulaski 
EN ndcucabwervevansensws 195.5) .1283) 62.1) 190,850) .1360) 34,451) 34,042! 9,585) 52,269) 5,542] 256,105) .1283/1,310/4,124] .1306) 102 
79. Lorain-Elyria (Lorain Co., Ohio) 149.0) .0978) 42.4] 133,949) .0955) 35,214) 10,270) 7,094) 26,339) 3,304) 221,563) .1109/1,487/5,226] .1037/ 106 
: 80. Los Angeles (Los Angeles and Orange 
| err ere + +++] 4,434.3) 2.9114)1,456.6] 4,918,132) 3.5051/1109,437| 602,600/357,268/ 1076, 122|155,335] 7,789,956) 3.9008|1,757/5,348] 3.5842) 123 
81. Louisville (Jefferson Co., Ky.; Clark and 
Floyd Cos., Ind.)... A ae eee 584.8 .3841| 172. 554,180) .3950) 126,095) 68,797) 30,280) 131,147| 20,743] 837,743) .4194/1,433/4,856] .4050) 105 
82. Lubbock (Lubbock Co., Texas). . . ; 102.2} .0671, 30.0) 143,344) .1021) 21,015) 19,886) 8,060) 46,536) 4,725] 129,385) .0648|1,266)4,313) .0765) 114 
83. Macon (Bibb and Houston Cos., Ga.).. 136.3} .0894) 40.9} 101,955) .0726) 23,980) 13,958! 5,625) 23,239) 2,844] 144,285) .0723)1,059/3,528] .0758) 85 
84. Madison (Dane Co., Wis.)............ 39.7) .0261) 10.0 22,432} .0160) 5,448) 2,806) 1,541) 4,955 508 31,085] .0156) 783/3,109} .0178) 68 
. Manchester (Hillsborough Co., N. H.).. 158.9} .1043) 46.4) 156,244) .1113) 46,144) 10,408) 12,533) 24,293) 3,038] 200,532) .1004/1,262/4,322) .1045) 100 
' 86. Memphis (Shelby Co., Tenn.)....... 486.5) .3194) 151.1 537,541| .3831) 96,247) 125,145) 26,078) 135,963) 13,920 710,777; .3559)1,461/4,704] .3568) 112 
‘ 87. Miami (Dade Co., Fla.).............. 501.4) .3292) 162.1 665,231! .4741) 127,421) 60,749) 44,085) 127,556| 28,282) 694,439) .3478/1,385/4, 284 3820) 116 
Middletown, Ohio (See Scheduie 58) | 
88. Milwaukee (Milwaukee Co., Wis.) . 875.0} .5745) 259.4) 967,260) .6893) 213,792) 159,936) 50,809) 200,057) 23,594] 1,424,500) .7133|1,628/5,492| .6783) 118 
# 89. Minneapolis-St. Paul (Anoka, Dakota, 
Hennepin and Ramsey Cos., Minn.) 1,123.6} .7378 340.3] 1,262,311] .8996/ 251,109] 265,418) 63,426 256 , 253 34,410] 1,707,451; .8551/1,520 aod 8451) 115 
90. Mobile (Mobile Co., Ala.)..... 231.7; .1522} 65.8] 168,425) .1200) 42,127; 20,465) 9,355) 36,393) 7,041] 281,284) .1408/1,214/4,275] .1368 90 
| Moline, Ill. (See Schedule 36) 
91. Montgomery (Montgomery Co., Ala.) 139.2) .0914) 42.1 119,900} .0855; 24,507) 15,156) 7,370) 29,540) 2,913] 151,867; .0761/1,091/3,607} .0820) 90 
92. Muncie (Delaware Co., Ind.).......... 91.4; .0600) 28.9} 79,739; .0569) 17,156) 9,080) 5,429) 18,354 2209 122,750} .0615|1,343/4,247] .0593) 100 
! 93. Nashville (Davidson Co., Tenn.)....... 324.7} .2132| 95.1] 307,137} .2189} 63,023) 41,915| 18,676] 77,505| 8,084] 451,333) .2260/1,390|4,746] .2213| 104 
New Bedford, Mass. (See Schedule 47) 
New Britain, Conn. (See Schedule 60) 
94. New Haven-Waterbury (New Haven Co., 
ne PREY bon 550.7, .3615) 165.7] 558,684) .3981) 143,728) 35,574) 35,844) 99,207| 15,543] 828,253) .4148/1,504/4,999] .3991| 110 
95. New Orleans (Jefferson, Orleans and St. 
Bernard Parishes, La.)............ 692.6) .4548) 205.4] 611,145) .4355) 126,572) 100,628) 36,943) 87,912| 22,242] 924,206) .4627/1,334/4,500] .4529) 100 
96. New York-N. E. New Jersey.......... 13,040.5) 8.5621/3,862.4]/13, 836,276! 9.8606/3733, 960) 1263 649/933, 621/1741 , 157/303, 642/23, 770,310/11 .9032/1,823|6,154]10.6224) 124 
a. (Bronx, Kings, New York, Queens, 
Richmond, Nassau, Rockland, Suffolk, } | 
Westchester Cos., N. Y.)............. 9,643.7| 6.3318)2,890.7]10,460,016) 7.4545 2800,080) 992,422) 700,480/ 1150, 937/228, 852118, 189,027) 9.1083|1,886/6,292] 8.0569) 127 
b. (Bergen, Essex, Middlesex, Hudson, | | 
Morris, Passaic, Somerset, Union Cos., | 
N. J. ‘ ee 3,396.8! 2.2303' 971.7! 3,376,260! 2.4061! 933,880! 271,227:233,141' 599,220' 74,790! 5,581,283’ 2.7949'1,643'5,744! 2.5655' 115 
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SALES MANAGEMENT 


Take a long look at Southern California 
in the Summertime. 


In this land of superlatives nearly 4 of all retail 


sales (24.4%) are made in June, July, August. 
Summer food store sales of $1,473,577,000 are 
higher than they are during the Winter. 


Vacation figures? Colossal, too. More than 
2,500,000 tourists visited Southern California 
last year... and 40% during the Summertime. 


One more colossal fact. Winter and Summer 


Southern California radios attract the same big 
audience. Sets-in-use reveal only a slight differ- 
ence. 21.1 in Nov.-Dec. and 20.2 in July-Aug. 
And, of course, 50,000 watt KNX commands the 
largest share of this audience in Summer just 
as it does every other season. 


To make your Summer sales colossal just ask 
Radio Sales about the most-listened-to station 
in Southern California.... 


KNX Los Angeles 


Vv 


yj 


| V7 


=X 
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Source material on request. 


Summary of Data for Metropolitan County Areas—(Cont'd) 


See eptenation of | “Standen on <aomy Areas,” pages 20-24. 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING SALES AD. 
“aa SM INCOME—1950 | VERTISING 
BY) ESTIMATES ESTIMATES CONTROLS 


| Fam- | 
| | ilies | FIVE STORE GROUPS 
| |House- (in thousands of dollars) Net = |Qual- 
Total | holds} | Dollars | _____} Dollars e 7o Of | ity of 
(in % | (in (in | &% Furn.- | (in % Per | Per U.S.A. | Mar- 
thou- of thou- thou- | of General House-| Auto- | thou- of Cap-| Fam-] Poten-| ket 


sands) | U.S.A.| sands)]| sands) | U.S.A.| Food Mdse. | Radio motive | Drug sands) | U.S.A.| ita | ily tial |Index 


ill 
Oakland, Cal. (See Schedule 127) 
97. Norfolk-Portsmouth (Norfolk, South Nor- 


folk and Portsmouth Cities, Norfolk and 


Princess Anne Cos., Va.)................] 419.4) .2754) 107.2] 375,623) .2677; 90,462) 31,554) 24,104) 75,442 11,618) 509,403 | .2552/1,215)4,752] .2630| 95 FF 
Norwalk, Conn. (See Schedule 19) | 4 
North Little Rock, Ark. (See Schedule 78) s 
98. Ogden (Weber Co., Utah). . , ‘ 84.2) .0553) 24.6 81,432} .0581) 16,952) 7,252] 5,537) 14,746) 2,093} 116,533) .0584/1,384/4,737) .0577| 104 FF 
99. Oklahoma City (Oklahoma Co., ‘Okla.).. ..| 326.6] .2144) 108.4] 358,662) .2556) 64,463} 52,180) 22,538) 100,791) 12,586} 502,637) .2517/1,539/4,637) .2454) 114 
100. Omaha (Douglas and Sarpy Cos., Neb.; 
Pottawattamie Co., lowa)............ | 3664} 2409) 112.1) 396,001) .2823) 78,232) 41,876) 25,924) 101,097) 11,863) 558,066) .2795)/1,522|4,978] .2726) 113 
101. Orlando (Orange Co., Fla.)............. 117.1} .0769} 36.4) 127,128) .0906) 27,364) 16,192) 7,884) 30,791) 4,341] 149,068) .0746/1,273/4,095} .0799) 164 
102. Peoria (Peoria and Tazewell Cos., Ill.)..] 253.1) .1661) 78.7] 242,444) .1727| 51,747) 34,655] 14,446) 52,253) 5,271) 412,479) .2066/1,630/5,241) .1884) 113 


103. Philadelphia (Bucks, Chester, Delaware, | | 

Montgomery, Philadelphia Cos., Pa.; 
Burlington, Camden and Gloucester 
Cos., N. J.) eae .... | 3,709.5} 2.4357/1,054.4] 3,681,757) 2.6239) 886,412) 539,264/220,509) 605,613) 87,004] 5,818,357) 2.9133)1,569/5,518] 2.7311) 112 


104. Phoenix (Maricopa Co., Ariz.) . ...1 336.5) .2209) 108.9) 331,776) .2365) 67,579) 35,770) 23,481) 70,415) 11,157) 409,857) .2052/1,281/3,764] .2177| 99 


105, Pittsburgh (Allegheny, Beaver, Washing- 
ton and Westmoreland Cos., Pa.).......] 2,234.4] 1.4689) 611.0] 2,183,471) 1.5561) 586,798) 345,279/110,044| 415,393] 52,912] 3,343,096) 1.6740/1,496/5,472] 1.5972) 109 
106. Pittsfield (Berkshire Co., Mass.)........ 132.9] .0872} 38.6] 143,219] .1020) 36,439) 12,737) 7,310) 28,554) 2,999] 169,315) .0848/1,274/4,386] .0903) 104 4 
Port Arthur, Texas (See Schedule 15) 3 
107. Portland (Cumberland Co., Maine)......| 170.1| .1117| 52.0} 162,386] .1157| 45,176] 15,691] 9,319] 29,805) 3,732] 204,460) .1024/1,202/3,932| .1083) 97 


108. Portland (Clackamas, Multnomah and 
Washington Cos., Ore.; Clark Co., Wash.)} 714.4) 4690) 238.2] 795,230) .5667) 172,012) 139,276) 40,919] 181,531) 15,603] 1,173,854] .5877/1,643/4,928] .5576) 119 
Portsmouth, Va. (See Schedule 97) 

109. Providence (Bristol, Kent and Provi- 
8 695.6} .4568) 201.1 660,940) .4710| 165,906) 64,430) 37,870) 126,484| 20,173] 998,780) .5001/1,436/4,967] .4827) 106 

110. Pueblo (Pueblo Co., Colo.)............. 91.0} .0597| 26.7 82,295} .0586) 17,829) 12,771) 5,545) 20,845) 1,731 119,938} .0601/1,318/4,492] .0596) 100 


111. Racine (Racine Co., Wis.).............. 110.5} .0725) 31.9] 118,871] .0847) 28,664) 8,064) 7,140} 24,017; 3,012] 160,004) .0802/1,448/5,016} ..800) 110 
112. Raleigh (Wake Co., N. C.). a iale maser 138.1) .0907} 36.3] 128,750) .0918} 23,014) 16,759) 8,410) 32,634) 3,901) 195,826) .0980/1,418/5,395) .0947) 104 
113. Reading (Berks Co., Pa.)........ ; 258.2) .1695! 76.0] 261,143] .1861| 57,955) 24,607) 18,325) 55,784) 4,740] 368,710) .1846/1,428/4,851] .1820) 107 
114, Richmond (Richmond City, Chesterfield 

and Henrico Cos., Va.)................. 341.0) .2238) 91.6] 353,931) .2523) 72,507) 65,247| 23,469) 62,844) 11,473] 486,885) .2437|1,428/5,315} .2423) 108 
115. Ri ke (Ri ke City, R ke Co.,Va.) 136.0} .0893) 34.9] 146,048) .1040] 32,184) 15,912] 12,285] 29,184) 3,895) 166,328) .0833/1,223/4,766} .0907) 102 
116. Rochester (Monroe Co., N. Y.)......... 493.0| .3237/ 147.5] 498,984] .3556| 117,018] 68,002] 30,516] 106,835] 12,350] 770,066) .3856/1,562|/5,221) .3642) 113 
117. Rockford (Winnebago Co., Ill.)......... 153.8} .1010| 47.4] 169,936] .1211) 38,077| 19,009) 11,053] 33,668] 4,168} 243,312) .1218/1,582/5,133] .1174) 116 


Rock Island, Ill. (See Schedule 36) 
Rome, N. Y. (See Schedule 150) 


118. Sacramento (Sacramento Co., Cal.)......] 281.7) .1850| 989.7] 328,782) .2343| 74,654] 35,906] 26,332) 67,325] 10,030] 451,283) .2259|1,602/5,031} .2202) 119 : 
119. Saginaw (Saginaw Co., Mich.).......... 156.4; .1027) 44.7 146,901; .1047; 36,018) 14,896) 6,817; 30,669) 4,231 224,121) .1122/1,433/5,014] .1081) 105 
120. St. Joseph (Buchanan Co., Mo.)........ 95.0} .0623 31.6] 90,476; .0645) 19,130) 9,724) 5,240) 19,783) 4,082 134,805} .0675|1,419/4,266} .0656) 105 


121. St. Louis (St. Louis City, St. Charles and 
St. Louis Cos., Mo.; Madison and St. 
| eee 1,697.9] 1.1147; 491.2] 1,678,171] 1.1960] 398,137] 233,903/103,918| 339,624) 48,973] 2,626,049) 1.3150|1,547/5,346) 1.2392) 111 
St. Paul, Minn. (See Schedule 89) 

St. Petersburg, Fla. (See Schedule 144) 


122. Salt Lake City (Salt Lake Co., Utah)....] 278.6] .1829| 80.6] 296,037) .2110} 59,813) 50,520) 21,576] 58,050) 8,460) 423,193] .2119]1,519)5,251] .2058) 113 
123. San Angelo (Tom Green Co., Texas). . . 59.5) .0391} 17.9 74,889} .0534) 14,051) 10,334) 4,587) 20,431) 2,078 76,934! .0386|1,293/4,298} .0431) 110 
124. San Antonio (Bexar Co., Texas)....... | 503.9] .3309} 141.9} 465,220) .3316| 100,827, 68,845) 26,158] 101,569) 13,539] 749,299) .3752|1,487/5,280] .3533| 107 
125. San Bernardino (San Bernardino Co., 

SET hlacdystigens iknansaacagseatees 286.5, .1881 91.3) 252,654) .1801) 63,954) 21,872) 14,047) 44,495) 7,423) 320,307) .1603/1,118 3,508] .1718) 91 


126. San Diego (San Diego Co., Cal.)........ 547.7, .3598| 181.8] 517,403| .3687| 119,226] 48,267| 37,024] 116,327] 15,095] 657,788| .3294/1,201|3,618] .3472| 97 
127. San Francisco-Oakland (Alameda,Contra 
Costa, Marin, San Francisco, San Mateo 
and Solano Cos., Cal.)................. 2,262.7) 1.4857, 738.6] 2,456,490) 1.7506) 593,650 292,146|/174,976) 469,240) 64,258] 4,117,793) 2.0619|1,820/5,575| 1.8532) 125 


128. San Jose (Santa Clara Co., Cal.) ---f 205.2) 19834 93.7 302,670) -2157| 69,056) 29,694) 20,294) 59,232) 8,575) 415,346 2080/1, 407/4,433 -2075| 107 
129. Savannah (Chatham Co., Ga.).......... 152.9, .1003} 45.4] 124,527, .0888) 29,887, 14,102) 8,069] 25,466) 3,335) 211,461) .1059|1,383/4,658} .0997) 99 


Schenectady, N. Y. (See Schedule 2) | 
130. Scranton (Lackawanna Co., Pa.)........ 259.5 1704) 68.0} 222,687) .1587| 61,425) 24,651) 14,934) 32,193) 4,324 360,965) .1808/1,391/5,308} .1721| 101 
131. Seattle (King Co., Wash.)..............] 742.7 -4876) 256.4] 779,376 .5555|) 168,872) 133,855) 39,894) 149,242 20,592] 1,347,258) .6746/1,814/5,255} .6015) 123 
132. Shreveport (Caddo Parish, La.)......... 177.6) 1186) 54.0] 188,922) .1346| 37,386] 20,422) 11,994] 58,005] 5,875] 276,346) .1384/1,556/5,118] .1329| 114 
133. Sioux City (Woodbury Co., lowa)....... 105.3} .0692| 31.1 125,745) .0896| 22,462) 21,178) 4,717| 26,427] 3,447] 183,854) .0921/1,746/5,912) .0868| 125 
134. Sioux Falls (Minnehaha Co., S. Dak.).. . 72.1, .0473) 20.6 88,889, .0634) 14,631) 12,126) 5,076, 25,480) 2,200] 114,423) .0573)1,587|5,555) .0571 121 
135. South Bend (St. Joseph Co., Ind.)....... 207.9! -1365) 59.8} 234,576) .1672| 47,237) 30, 890) 15,300) 53,421) 5,768 316,008) .1582/1,520/5,284) .1566) 115 
136. Spokane (Spokane Co., Wash.)......... 225.0 .1477| 72.5} 227,939) .1625| 43,794) 35, 626) 11,232) 56,840) 6,072 pkg .1841|1,634/5,071} .1703) 115 
137. Springfield (Sangamon Co., Ill.)......... 132.2} .0868/ 40.8] 150,586! .1074) 29,569) 16, aa 8,370) 36,323) 4,559] 205,968! .1031|1,558/5,048] .1011| 116 
138. Springfield - Holyoke (Hampden and | } 

Hampshire Cos., Mass.)............... 461.0, .3027) 129.8] 452,038) .3221) 111,814) 40, - 26, 579) 81,476) 12,929} 676,531 -3388}1, 468 5,212] .3265) 108 
139. Springfield (Greene Co., Mo.).......... 105.7 .0694/ 34.21 103,262] .0736 17,261) 12,730] 6, 580) pega | 3,112] 144,598) .0724/1,368\4,228} .0722) 104 
140. Springfield (Ciark Co., Ohio)........... 112.9; .0741; 33.1] 109,483 a. 25,454) 12,122) 6, 254 25,017; 2,948] 164,608) .0824/1,458\4,973} .0793| 107 

Stamford, Conn. (See Schedule 19) 

Steubenville, Ohio (See Schedule 154) 


| | 
141. Stockton (San Joaquin Co., Cal.)....... 204.9) -1346| 67.4 205,051; .1462) 44,951; 16,672) 14,110 47,352, 4,079 309,399) ee - 1483 110 
Superior, Wis. (See Schedule 42) | | ' , 
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* Sales Area for You! 


95 
104 WTAR is the profitable way to sell the big, eager 
114 ° 
and able-to-buy Norfolk Metropolitan Sales Area— 
113 ae a 
164 Norfolk, Portsmouth, Newport News, Virginia. 
113 
According to BMB, 95°% of the families in this four- 
112 
99 county sales area listen to WTAR regularly. Hooper says 
. . & 
09 that most Norfolks listen most of the time to WTAR. Add 3 
104 
° e a 
the fact that WTAR delivers more listeners-per-dollar 
97 
than any other local station or combination of stations. 
Easy to see why WTAR reduces sales costs, increases = 
“ sales and profits. = 
10 
I 
7 e a 
So, to sell your product in Virginia's Largest Market, you want WTAR. Ask your Petry Man for 
i availabilities, or write us. 
3 & es 
‘| MARKET DATA—Norfolk M litan Sal 3 
z ’ 
| orfolk Metropolitan Sales Area 
9 * 
— - oma > 
¢ POPULATION RETAIL SALES—1950 EFFECTIVE BUYING INCOME > 
; ESTIMATES ESTIMATES 1950 5 
k SH 1/1/51 JM ESTIMATES 2 
. ia 
FIVE STORE GROUPS 
Total Families Dollars (in thousands of dollars) Net 
(in % (in (in % Dollars Per Per 
Thou- of Thou- Thou- of General Furniture in Capita Family 
sands) U.S.A. sands) sands) U.S.A, Food Mdse. —" Automotive Drug Thousands) 
adio 
Norfolk-Portsmouth 
Metropolitan Area........+. 419.4 | .2754 107.2 |$375,623 | .2677 |$ 90,462] $31,554 | $24,104 | $ 75,442 |$11,618 | $509,403 | $1,215 $4,752 
Newport N 
aeegeilien Os ccccceees 144.5 | .0949 38.9 113,954 | .0812 27,390| 12,070 7,102 28,750 3,139 182,051 1,260 4,680 
TOTAL 
Norfolk Metropolitan 
WE is ch ccsicevcwees 563.9 .3703 146.1 489,577 | .3489 117,852 | 43,624 31,206 104,192 14,757 691,454 2,475 9,432 


P.S. In addition to the Norfolk Metropolitan Sales Area, WTAR delivers 50%, or more, BMB penetration in 
27 other counties in 2 states. Let WTAR start your sales and profits soaring, today! 


: 
H 
§ 
' 
H 
; 
‘ 
: 
i 
. 


WTAR-TV is the only television service in this area of 65,377  tele- 
vision families. Call your Petry Man today to put your. products in 
The Norfolk Selling Picture—WTAR-TV. 


NBC Affiliate Inter-connected NBC, CBS, ABC, 
5,000 Watts Day and Night & DuMont Television Networks WTA R-TV 
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Nationally Represented by 
EDWARD PETRY & CO., Inc. 


MAY 10, 1951 137 


See explanation of “Standard Metropolitan County Areas,” 


Summary of Data for Metropolitan County Areas—(Cont'd) 


pages 20-24. 
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POPULATION 


ESTIMATES 


W/1 


/ 51 


RETAIL SALES—1950 
ESTIMATES 


BY 


EFFECTIVE BUYING 
INCOME—1950 
ESTIMATES 


BY 


SALES AD. 
VERTISING 
CONTROLS 


185. 
186. 
187. 


. Pensacola (Escambia Co., Fla.) 
. Portsmouth (Scioto Co., Ohio).......... 
. Riverside (Riverside Co., Cal.) 
. Salem (Marion, Ore.) 

. Texarkana (Bowie Co., Texas, and Miller 


Maine). ... 


. Monroe-West Monroe (Ouachita Co., La.) 
. Muskegon (Muskegon Co., Mich.) 
. New Castle (Lawrence Co., Pa.)....... 
. Newport News (Elizabeth City Co., War- 


wick Co. and Newport News City, Va.)... 


oe 
Tucson (Pima Co., Ariz.).............. 

West Palm Beach (Palm Beach Co., Fla.) 
Williamsport (Lycoming Co., Pa.)....... 


93, 407! 


21,264 


13,742) 


7,891) 


11,398 
9,015 


95,965 


90,183 

92,383 
184,411) 
134,747 


182,051 
115,469 
89,544 
209,624 
118, 157) 


90,172 
179,817 
143,448 
136, 366 


| ii FIVE STORE GROUPS 
|[Heuse- (in thousands of dollars) Net Qual- 
Total holds} | Dollars Dollars %_of | ity of 
(in % | (in (in % Furn.- (in % | Per | Per | U.S.A. | Mar. 
thou- of thou- thou- of General | House-|} Auto- thou- of Cap-| Fam-] Poten-| ket 
sands) | U.S.A.| sands)}| sands) | U.S.A.| Food Mdse. | Radio | motive | Drug sands) | U.S.A.| ita | ily tial [Index 
142. Syracuse (Onondaga Co., N. Y.)....... 346.6 a 103.7] 358,543) .2556) 88,899) 45,844) 17,280) 68,642) 8,026]. 425,625) .2131|1,228)4,104) .2287| 101 
143. Tacoma (Pierce Co., Wash.)..... . 281.9) .1851/ 90.7] 221,850) .1581) 52,371) 23,808) 12,305) 53,932) 5,481] 444,556) .2226/1,577/4,901] .1958) 106 
144, Tampa-St. Petersburg (Hillsborough 
SEP POOP GR, FIR)... -cecccccccces 416.8 2736 | a 450, 693) .3211| 90,656) 68,873) 26,237) 90,907) 13,639} 534,819] .2678/1,283/3,740] .2849) 104 
145. Terre Haute (Vigo Co., Ind.)........... 106.6 -0700| 34.9) 112,968) .0805) 24,221) 20,100) 6,126) 27,185 3,191} 139,966) .0701/1,313/4,010} .0732| 105 
146. Toledo (Lucas Co., Ohio).............. 399.4 .2623) 120.7} 449,652 .3205| 102,802} 63,186] 25,058) 107,202] 11,945] 652,220) .3266/1,633/5,404] .3119| 119 
147. Topeka (Shawnee Co., Kans.).......... 105.9} .0695) 35.1 109,872} .0783) 22,670) 14,117) 7,200) 24,270) 3,025) 167,746) .0840)1,584/4,779] .0794) 114 
148. Trenton (Mercer Co., N. J.)............ 232.9 .1529) 63.3} 277,415) .1977| 64,986) 27,872) 13,594) 53,688) 5,157] 354,008) .1773/1,520/5,593] .1785) 117 
Troy, N. Y. (See Schedule 2) 
149. Tulsa (Tulsa Co., Okla.).......... 251.8! .1654) 81.0} 269,240) .1919) 53,035) 35,405) 16,666) 76,795) 8,204) 402,880) .2018/1,600/4,974] .1916) 116 
150. Utica-Rome (Herkimer and Oneida Cos., 
Rg ah has cabo ndaae ss nx cers Reus 288.4) .1893) 986.5) 292,068) .2081| 74,583) 24,451) 16,051) 51,747) 5,517] 348,477) .1746)T,208/4,029} .1876) 99 
151. Waco (McLennan Co., Texas)......... 130.6} .0857, 39.6 136,878! .0975| 28,989) 17,830 8,149) 36,827 3, 299] 165,862} .0831/1,270/4,188] .0879) 103 
152. Washington (District of Columbia; Alex- 
andria and Falls Church Cities, Arlington 
and Fairfax Cos., Va.; Montgomery and 
Prnice Georges Cos., Md.).............] 1,485.2) .9752) 413.1] 1,688,520) 1.2035) 362,056) 221,787) 83,835) 335,589) 66,645) 2,388,751) 1.1961/1,608/5,783] 1.1541) 118 
Waterbury, Conn. (See Schedule 94) 
153. Waterloo (Black Hawk Co., lowa)....... 100.8) .0662) 30.8] 115,776) .0825) 21,414) 14,876) 8,404) 24,513) 2,731] 148,982) .0746/1,478/4,837) .0753) 114 
154. Wheeling-Steubenville (Brooke, Han- 
cock, Marshall and Ohie Cos., W. Va.; 
Belmont and Jefferson Cos., Ohio)...... 358.4) .2355) 98.5) 272,156) .1940| 74,752) 30,446) 17,277; 49,913) 5,726] 436,842) .2189/1,219|4,435) .2147) 91 
155. Wichita (Sedgwick Co., Kans.)......... 223.5) .1467) 73.8] 234,593) .1672| 43,167) 29,402) 14,159! 63,687) 7,181] 339,050) .1698/1,517|4,594] .1644) 112 
156. Wichita Falls (Wichita Co., Texas) . 99.5} .0653) 30.1} 108,043) .0770| 19,591) 11,014) 6,303) 33,164) 3,421] 138,604) .0694/1,393/4,605] .0709| 109 
157. Wilkes-Barre-Hazelton (LuzerneCo., Pa.) 396.3) .2601)/ 98.9] 331,364) .2362) 86,319) 40,661) 22,304) 58,333 5, 545) 497,753} .2493)1,256/5,033] .2475) 95 
158. Wilmington (New Castle Co., Del.; Salem 
oe a rhea ad acacaaneul 272.4| .1788| 77.2) 287,375) .2048) 64,050) 16,395) 21,191) 60,227) 6,262} 436,102) .2183)1,601/5,649) .2063) 115 
159. Winston-Salem ( Forsythe Co., N. C.).. 147.5; .0968) 41.1) 109,269) .0779| 22,374) 15,735) 7,657) 23,298} 2,910) 203,108) .1017|1,377/4,942} .0936) 97 
160. Worcester (Worcester Co., Mass.)...... 551.5 -3621| 155.0] 541,417) .3859) 146,132) 45,830) 29,580) 93,027) 13,420) 757,761) .3795)1,374/4,889}] .3779) 104 
161. York (York Co., Pa.)............ 205.0} .1346, 64.2] 184,909) .1317) 44,285) 18,520) 13,827; 37,444) 2,755) 301,965) .1512/1,473/4,704} .1420) 105 
162. Youngstown (Mahoning and Trumbull 
Cos., Ohio; Mercer Co., Pa.) . 535. 3} -3515) 140.5) 486,251) .3465) 123,426) 55, 829) 26,020) 103,831; 9,705} 753,940) .3775)1,408/5,366} .3630) 103 
Total Above Metropolitan Counties.......... 86, 259. 7 56.6366 25592. 2]89, 975, 720/64. 1231| 20945924 12024204 5321453 7442, 484) ‘2aea02s} 135874, 228 67.9883 1,572|5,297164.5075| 114 
ee See eee 152311.4'...... .|44167.08140317,250'....... '32196776' 16729130 seamualenmnel 3658018119701, ee 1,311 4,s211. eee. 
Potential Metropolitan County A 
(See explanation on page 22) 
| 
163. Abilene (Taylor Co., Texas)............ 64.1) .0421 is. nied -0570) 13,359) 11,439 _ 29,260) 2,091 75,189 pa 3,836] .0444| 105! 
164. Anderson (Madison Co., Ind.).......... 105.5; .0693) 33.2 93,961' .0670) 21,013) 10,558) 5,144) 22,881) 2,841] 141,792) .0710|1,344/4,271] .0695 100 | 
165. Battle Creek (Calhoun Co., Mich.)...... 123.1 “0808 | 38.2] 124,782 -0890) 30,661; 11,030) 6,042) 29,939) 4,317] 170,001) .0851/1,381/4,450] .0853 106 | 
166. Biloxi-Gulfport (Harrison Co., Miss.)... . 84.6) .0555| 23.8) 54,946) .0392) 13,635) 4,407) 3,427) 11,347) 1,546 75,632} .0378| 894/3,178] .0418) 75 
167. Brownsville-Harlingen-McAllen 
(Cameron and Hidalgo Cos., Texas)... 289.2) .1897) 74.5] 201,699) .1437) 44,413) 23,336) 11,457) 47,913) 5,230] 259,408) .1299) 897/3,482] .1460) 77 
168. Colorado Springs (El Paso Co., Col.)..... 75.5) .0498) 25.4 78,987; .0562| 16,564) 7,152) 6,344) 14,586) 3,503] 105,172) .0527/1,393/4,141] .0532) 107 
169. Dubuque (Dubuque Co., lowa)......... 72.2) .0474) 20.1 78,811; .0562) 14,966) 13,646) 3,105) 15,761) 1,151] 108,733) .0544/1,506/5,410} .0535| 113 
170. Elmira (Chemung Co., N. Y.) ; 88.2} .0579| 27.3] 101,262) .0722) 22,201} 9,454) 6,186) 24,877) 1,867] 122,333] .0613/1,387/4,481] .0639| 110 
171. Fayetteville (Cumberland Co., N.C.).. 84.2 .0553| 20.9 61,864) .0441) 12,553) 9,526) 3,289) 15,069) 1,581 82,937) .0415| 985)3,968] .0450| 81 
172. Fort Smith (Sebastian Co., Ark.)........ 64.7 0425 19.4 69,731} .0497, 11,108) 9,974) 3,008) 23,452 “eo 68,323} .0342/1,056/3,522} .0405) 95 
173. La Crosse (La Crosse Co., Wis.)...... 68.5; .0450) 20.3 71,803} .0512) 16,337; 9,579) 3,789) 12,929) 1,329 91,037) .0456/1,329|4,485} .0472/ 105 
174. Lewiston-Auburn (Androscoggin Co., | 
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TIMEBUYERS: 


Yes, research proves again that WRC 


. is your best buy, dollar for dollar, program for a 
. ) program and audience for audience. 2 
ad 

Radio listening in Washington is up : 
nn | t— —way up! WRC’s share of this greater audience is ql 


higher than ever. 


. So, whether you are interested 


wtttéetorw 


7 . . 

7 in batting averages, or home runs, look at the 
3 i 

a WRC record in ARB’s current report. Your de- 
5 

5 


cision can only be WRC! 
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New England Metropolitan Areas on Township Basis 


See page 22 for explanation and definition on County vs. township basis 


Boston—All of Suffolk County, Massachusetts; Cambridge, Everett, Malden, Medford, Melrose, Newton, Somerville, Waltham, and Woburn 
cities; Arlington, Ashland, Bedford, Belmont, Burlington, Concord, Framingham, Lexington, Lincoln, Natick, North Reading, Reading, Stone- 
ham, Wakefield, Watertown, Wayland, Weston, Wilmington, and Winchester towns in Middlesex County, Massachusetts. 


Beverly, Lynn, Peabody, and Salem cities; Danvers, Hamilton, Lynnfield, Manchester, Marblehead, Middleton, Nahant, Saugus, Swampscott, 
and Wenham towns in Essex County, Massachusetts. 


Quincy city; Braintree, Brookline, Canton, Cohasset, Dedham, Dover, Medfield, Milton, Needham, Norwood, Randolph, Sharon, Walpole, 
Wellesley, Westwood, and Weymouth towns in Norfolk County, Massachusetts. 
Hingham and Hull towns in Plymouth County, Massachusetts. 
Bridgeport—Bridgeport city; Fairfield, Stratford, and Trumbull towns in Fairfield County, Connecticut. 
Milford town in New Haven County, Connecticut. 


Brockton—Brockton city; Abington, Bridgewater, East Bridgewater, Rockland, West Bridgewater, and Whitman towns in Plymouth County, 
Massachusetts. 


Avon, Holbrook, and Stoughton towns in Norfolk County, Massachusetts. 
Easton town in Bristol County, Massachusetts. 


Fall River—Fall River city; Somerset, Swansea and Westport towns in Bristol County, Massachusetts; and Tiverton town in Newport County, 
Rhode Island. 


Hartford—Hartford city; Avon, Bloomfield, East Hartford, Farmington, Glastonbury, Manchester, Newington, Rocky Hill, Simsbury, South Wind- 
sor, West Hartford, Wethersfield, and Windsor towns in Hartford County, Connecticut. 


Lawrence—Lawrence city; Andover, Methuen, and North Andover towns in Essex County, Massachusetts. 
Lowell—Lowell city; Billerica, Chelmsford, Dracut, and Tewksbury towns in Middlesex County, Massachusetts. 
Manchester—Manchester city and Goffstown town in Hillsborough County, New Hampshire. 

New Bedford—New Bedford city; Acushnet, Dartmouth and Fairhaven towns in Bristol County, Massachusetts. 


New Britain-Bristo\—Bristol and New Britain cities; Berlin, Plainville and Southington towns in Hartford County, Connecticut; Plymouth town 
in Litchfield County, Connecticut. 


New Haven—New Haven city; Branford, East Haven, Hamden, North Haven, Orange, West Haven, and Woodbridge towns in New Haven County, 
Connecticut. 


Pittsfield—Pittsfield city; and Dalton, Lenox, and Lee towns in Berkshire County, Massachusetts. 
Portland—Portland, South Portland and Westbrook cities; Cape Elizabeth and Falmouth towns in Cumberland County, Maine. 


Providence—Central Falls, Cranston, Pawiucket, Providence and Woonsocket cities; Cumberland, East Providence, Johnston, Lincoln, North 
Providence, North Smithfield, and Smithfield towns in Providence County, Rhode Island. 


North Kingstown town in Washington County, Rhode Island. 

Warwick city; East Greenwich, and West Warwick towns in Kent County, Rhode Island. 
All of Bristol County, Rhode Island. 

Attleboro city; North Attleboro, and Seekonk towns in Bristol County, Massachusetts. 
Bellingham, Franklin, Plainville, and Wrentham towns in Norfolk County, Massachusetts. 
Blackstone and Millville towns in Worcester County, Massachusetts. 


Springfield-Holyoke—Chicopee, Holyoke, Springfield, and Westfield cities; Agawam, East Longmeadow, Longmeadow, Ludlow, West Springfield, 
and Wilbraham towns in Hampden County, Massachusetts. 


Northampton city; Easthampton, and South Hadley towns in Hampshire County, Massachusetts. 
Enfieid town in Hartford County, Connecticut. 
Stamford-Norwalk—Norwalk and Stamford cities; Darien, Greenwich, New Canaan, and Westport towns in Fairfield County, Connecticut. 


Waterbury—Waterbury city; Nagatuck borough; Beacon Falls, Cheshire, Middlebury, Prospect, and Wolcott towns in New Haven County, Con- 
necticut; Thomastown and Watertown towns in Litchfield County, Connecticut. 


Worcester—Worcester city; Auburn, East Brookfield, Grafton, Holden, Leicester, Millbury, Northborough, North Brookfield, Shrewsbury, Spencer, 
Westborough, and West Boylston towns in Worcester County, Massachusetts. 


SUMMARY OF NEW ENGLAND METROPOLITAN AREAS ON TOWNSHIP BASIS 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING SALES AD- 
JM ESTIMATES GD JSAM INCOME—1950_ | VERTISING 
1/1/51 ESTIMATES ESTIMATES CONTROLS 
Fam- ‘ 
ilies FIVE STORE GROUPS 
House- (in thousands of dollars) Net Qual- 
Total holds | Dollars Dollars % of | ity of 
(in % (in (in % Furn.- (in % Per | Per | U.S.A. | Mar- 
thou- of thou- thou- of General | House-} Auto- thou- of Cap-| Fam-] Poten-| ket 
sands) | U.S.A.| sands)| sands) | U.S.A.| Food | Mdse. | Radio | motive sands) | U.S.A.| ita | ily tial [Index 
Boeton (Mase..................-sccee+++- ++) 2000.2] 1.5698] 655.1 358 ,538/114,170) 379,164 3,789,754) 1.8977/1,585|/5,785) 1.7874| 114 
CO ee 262.5) .1723 427,875; .2143/1,630/5,680] .2018) 117 
ee Ne RRP SPOR Kee eee 163,132; .0817/1,242/4,058}] .0862) 100 
See es ene Came ee? 163,151; .0817\1,174/4,089} .0839) 92 
Deo at nae teescuebaeuncul 719,982) .3605/1,990)7,324] .3210) 135 
en 164,775; .0825|1,292/4,225} .0872| 104 
rehash vere ue¥s 178,313} .0893|1,984/4,755} .0879) 98 
1,324 é 
Sete gauaiouie aa 1 
New Britain-Bristol (Conn.) .............. a 1 
New Haven (Conn.)........................ 266.4) .1749 1 
PDs oscccvcdaewocsevensss , 1 
ee ee ee 1 
cn, adrin vennaccvdout 1 
Springfleld-Holyoke (Mass.)............... 412.8) .2710 . 
Stamford-Norwalk (Conn.)................. 197.5) 1297 8,384) 14,367) 54,963 
Ee re: 157.0) .1031, 9,506) -9,582) 29,419 e 
Worcester (Mass.)......... 0... 00cc0cee0e. 278.2| .1827' 30,659! 18,228 50,687 216811, 557!5, 602 
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Are You Selling the Autocrat in the White Apron? 


| The self-service dealer who tells your salesman, “I have no calls for it”” — knowing perfectly 


well that the 


customer doesn’t call for anything in a self-service store 


Are you still depending on the power of your consumer advertising to create consumer de- 
mand and to force dealers to give your brand preferential treatment? 


If you are, there’s a road-block on that one. 


Today, nearly 90% of all grocery sales go through 


self-service or semi self-service stores 


In a self-service store the customer has no practical way of asking for a particular brand. She 
is forced to choose from among the brands the grocer elects to carry—her only alternative being 
to face the delays of another check-out counter and another parking lot. That calls for a brand 
loyalty mighty few items can ever hope for. 


Nope!—the grocer must put your brand where it can be seen and reached too. Otherwise all 
the ad money you have spent on that housewife is heavily discounted—she takes one of your 


| competitor’s items and you are out of luck. 


That housewife may have been only one of a hundred that went into that store with your 
brand in her mind—she fails to get it—and the grocer isn’t even aware that she, and a hun- 
dred others, had to take a second choice. He didn’t lose a single sale and she may like the sub- 
stitute so well she will continue to buy it—you, the manufacturer, lost heavily by not being there. 


If you want to secure favorable action from volume stores in the six New England States pro- 
mote your product in Yankee Food Merchant, the favorite paper of 14,000 of the best mem- 
bers of the white apron league. 


When you do a good consistent promotion job in the Yankee Food Merchant, you can be sure 
your brand will be there when the New England housewife buys her groceries. 


YANKEE FOOD MERCHANT 


THE NEWSPAPER OF THE NEW ENGLAND FOOD MARKET 


376 BOYLSTON STREET BOSTON 16, MASS. Tel. COpley 7-8486 
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| 
| | 
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| POPULATION | 
CODE | 1/1/51 RANK 
CITY AND STATE | Esti- | IN 
NUMBER | | YD inate GROUP 

| (in thousands) | 

1 Akron (Ohio)......... 415.0 } 46 

2 Albany-Schenectady-Troy (N. Y. 521.1 | 34 

3 Albuquerque (N. M.)... 148.8 117 

4 Allent Bethiehem-Easton (Pa. 440.7 43 

5 Altoona (Pa.).... 140.8 121 


6 Amarillo (Texas) 88.1 
7 Asheville (N. C. 124.6 
8 Atlanta (Ga.) 672.5 
g Atlantic City (N. J.) 134.9 
0 Augusta (Ga.) 


Austin (Texas) 162.9 
12 Baltimore (Md.)..... 134.4 
13 | Baton Rouge (La.)..... ee 159.2 
14 Bay City (Mich.)............... | 90.2 
Beaumont-Port Arthur (Texas)... 197.1 


Binghamton (N. Y.).......... 187.8 
17 Birmingham (Ala.).... | 561.2 
18 Boston (Mass.) . eee Sires | 2,902.6 
19 Bridgeport-Stamford-Norwalk (Conn.). . . | 510.9 
20 Brockton (Mess.)... 192.4 


21 Buffalo (N. Y.).......... 1,103.7 
22 Canton (Ohio)........... os , 287.0 
23 Cedar Rapids (lowa)........ By ; | 105.0 
24 Charleston (S.C.).... 162.2 


Charleston (W Va.).......... 


Charlotte (N. C.)............ | 199.3 
27 | Chattanooga (Tenn.)....... 4 ieee 248.7 
28 Chicago (Ill.)..... 5,545.1 
29 Cincinnati (Ohio)... ... 913.7 


Cleveland (Ohio) 


Columbia (S. C.).. . 144.0 
32 Columbus (Ga.)... acete 172.1 
33 | Columbus (Ohio).. 510.6 
34 Corpus Christi (Texas)............. 167.2 
35 CO eee 620.4 


| Davenport (lowa)-Rock Island-Moline (Ill.)....... 
37 Dayton (Ohio).............. 


38 Decatur (lll.)........ 101.5 
39 | Denver (Colo.)... 569.4 


Des Moines (lowa). 


Detroit (Mich.).... ; Sai aee 3,042.8 
42 Duluth (Minn.)-Superior (Wis.).................... 255.2 
Durham (N. C.).. 102.2 
44 El Paso (Texas)... ... 201.0 


i cn ids id's od aig ciemneaie 


47 Fall River-New Bedford (Mass.)................... 

48 ade bv-o isk < crscavshawcaeote~eaweed 276.3 
49 I ii ona « vuinu ye acewnvatectanbexwee 185.8 
50 Fort Worth (Texas).. 


Fresno (Cal.)........ 3 
i ul cceaeavecss 95.1 
ee ares 114.0 

Grand Rapids (Mich.).................... F 293.8 


Green Bay (Wis.)............ 


Greensboro-High Point (N.C.)...................- 
it ia acids ees aouwnarceuenetes 
Hamilton-Middletown (Ohio).....................- 


Hartford-New Britain (Conn.).............. 


Te 
Huntington (W. Va.)-Ashland (Ky.)................ 


Ranking of the Metropolitan County Areas 


GYD Estimates, 1950, for Population, 


Retail Sales, Effective Buying Income 


TOTAL 
RETAIL SALES | RANK 
SM Esti- IN 
mate GROUP 
(in thousands) 

| 
a2 | a? 
638,795 27 
153,720 110 
433,565 46 
122,455 =| 131 


141,124 
108, 789 
745,072 | 
191, 226 

115,818 


163,387 
1,322,807 
154,813 
87,836 
230,934 


204, 464 
487,401 
2,912,207 
568, 761 
189,811 


1, 164, 555 
276,724 
121,643 

125, 097 

252, 223 


226,920 
213,053 
6, 180, 257 
898,019 
1,609, 980 


136, 965 
118,669 
515, 100 
168,240 
793,005 


NET EFFECTIVE 
BUYING INCOME 
SYD **- 

mate 
(in thousands) 


689,730 
747,312 
231, 235 
620, 282 
161,638 


125,805 
157, 245 
912,787 
217,729 
149,325 


225,942 
2,023,362 
241,825 
120, 237 
277,517 


231,745 
609,463 
4,389,428 
909,402 
257,431 


1,524,140 
421,603 
169,050 


265, 346 
1,070,810 


312,476 


261,784 
470,614 
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* Market Data of Major Metropolitan Areas | 


NK . = 
, i | POPULATION RETAIL SALES—1950 EFFECTIVE BUYING INCOME 
up SM | ESTIMATES SM | ESTIMATES SME 1950 
| 1/1/51 ESTIMATES 
id | 
— § Fam- FIVE STORE GROUPS Net 
ank | Total 
. en } pe % ilies — % (in thousands of dollars) Dollars Per Per 
) ! 
Sasi Thou of (in Pos of ene (in Cap- Fam- 
opu- > ie = 
U.S.A. | thou- U.S.A. | Foo | Seneral Auto- D thou- ita ily 
lation sands) sands) Mdse House- ti rug 
, sands) * | Radio | "N° sands) 
: eel (Bes ase 
‘ | 
3% || New York—N. E. New Jersey..| 13,040.5| 8.5621 | 3,862.4 | $13,836,276 | 9.8606 | $3,733,960 | $1,263,649 | $933,621 | $1,741,157| $303,642 | $23,770,310 | $1,823 | $6,154 
| : Ae GUOWNEMID eens cccccticcrsssercmsees 5,545.1] 3.6408 | 1,632.7 | 6,180,257 | 4.4045 | 1,286,866] 1,195,610] 299,570| 1,054,846] 163,699] 9,624,194 | 1,736 5,895 
| eB Ee NUNOE crc cnccessccccnsensccs 4,434.3| 2.9114] 1,456.6 | 4,918,132 | 3.5051 | 1,109,437] 602,600] 357,268] 1,076,122] 155,335| 7,789,956 | 1,757 5,348 
Pe 4 Philadelphia. .....ccsscccsssssesseceee 3,709.5| 2.4357 | 1,054.4 | 3,681,757 | 2.6239 | 886,412] 539,264] 220,509] 605,613] 87,004] 5,818,357 | 1,569 5,518 
BRON sci canes 3,042.8] 1.9978 | 860.9] 3,473,654 | 2.4756 |  750,661| 458,029] 168,159] 958,234] 125,578] 4,856,334 | 1,596 5,641 
%*  6| Boston 2,902.6) 1.9057] 819.4] 2,912,207 | 2.0755] 770,225]  383,386| 137,715] 447,389] 82,660] 4,389,428 | 1,512 5,357 
2 7| Sam Francisco ...s..sssscsssssssssssseee 2,262.7] 1.4857| 738.6] 2,456,490] 1.7506] 593,650} 292,146) 174,976] 469,240]  64,256| 4,117,793 1,820 5,575 
; en, eee ene 2,234.4] 1.4669| 611.0 | 2,183,471] 1.5561 586,798, 345,279] 110,044] 415,393]  52,912| 3,343,096 1,496 5,472 
po 
See Beni ce ee 1,697.9} 1.1147] 491.2 | 1,678,171 | 1.1960} 398,137] 233,903] 103,918] 339,624] 48,973] 2,626,049 1,547 5,346 3 
HK 10] Washington, D.C. o.ecccceeceons 1,485.2] .9752| 413.1 | 1,688,520] 1.2035 | 362,056] 221,787] 83,835] 335,589) 66,645] 2,388,751 1,608 5,783 
(1) 
i KE Wb | Chevette accccccssscsncesseccsesseee 1,478.7; .9711 | 431.3 | 1,609,980] 1.1473] 408,851] 240,957] 83,410] 312,039] 49,067] 2,568,100 1,737 5,954 
HEV RERIURN ORO: cccctserecrckecectorexccicar 1,344.1] .8827] 383.0] 1,322,807] .9427| 343,629] 231,799] 68,280 206,413] 41,425] 2,023,362 1,505 5,283 
% 34] Schenectady-Albany-Troy  .... 521.1] .3421] 160.9 638,795 | .4553 146,459 94,862} 36,022} 123,194] 10,608 747,312 1,434 4,645 
G 
: Cc 
3 ‘ 
és ~ 
~ 
- th jor television stations in 5 
: e ma| in 2 
j é “—< 
: | 
‘ ‘7 
— 
= 
— 
~ 8 of th 13 r ket 
Fa 
E - 
f 
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CODE 


NUMBER 


Retail Sales, Effective Buying Income 


Ranking of the Metropolitan County Areas—(Cont'd) 


Estimates, 1950, for Population, 


CITY AND STATE 


Indianapolis (Ind.)............... 


Jackson (Mich.).. 
Jackson (Miss.) . . 


| 


er 


SS8eS8 S888 


S2685 


Jacksonville (Fla.). 
Johnstown (Pa.).... 


Kalamazoo (Mich.). . 


Kansas City (Mo.-Kans.).. 


Kenosha (Wis.). . 


Knoxville (Tenn.) . . 


Lancaster (Pa.)....... 


Lansing (Mich.).. 

Laredo (Texas)... 
Lexington (Ky.).. 

Lima (Ohio)... 


Little Rock (Ark.) 


Lorain-Elyria (Ohio)... .. 


Los Angeles (Cal.) 


Louisville (Ky.) . . 


Lubbock (Texas)....... PERRI Toe 
Macon (Ga.)......... i a ehedecaek caeueakerwnten 
Madison (Wis.)....... usin ne es acawicd eae oe 


Manchester (N. H.) . 


Memphis (Tenn.).. . 
Miami (Fla.)........ 


cn. enpanennensanieneee 
ata. A danvaius soudetennseedweoudes 


EE ee ee re eee 


er ee rer eee Cee 


New Haven-Waterbury (Conn.).................. 


Ng ow ecawadeaincsrexssetenaes 


309,488 
225,955 
136,692 
1,017,747 
76,209 


262,311 
232,051 
206, 752 
34,160 
109,548 


92,496 
130,830 
190,850 
133,949 

4,918,132 


554,180 
143,344 
101, 955 
22,432 


611,145 


New York-N. E. New Jersey..................06- 


Norfolk-Portsmouth (Va.) 


Ogden (Utah) 


TISTCEPEPEP ETE | 


I . . .. . . ep egsnnneaavegeeas 
sta wow en cx est 8 ee eaoacneedeetal | 


ERR SR pee etree ene eens erg 
i inns cannckcesasasanesnanni a 
ED eevieyacisacuuakersedheses ewer 
aicsicevccadarsakesvoresspiniiig’ | 


Pittsburgh (Pa.) 


Pittsfield (Mass.)................. 
aoa nc ln pe cbh maser on weal 
il bc arin lnacaidoade eaewanete aes 


Providence (R. 1.).. 
Pueblo (Colo.).... 


Racine (Wis.).... 


ER We cain ck ceanar stud Gawnnk pickers 


Reading (Pa.)... 
Richmond (Va.). . 
Roanoke (Va.). . 


Rochester (N. Y.) 


EERIE eee rte | 
ine ou nabs eee reeG eae hen ee 
I wi cncnncecautcseccuntedeeeeneons 
EGRET Se See Cee ee er eoarene” | 


Ps cap cincencvesurecvesssescenesves 


Salt Lake City (Utah) 


PER icccocessvescssceconvescenss | 


San Antonio (Texas).................. . 


13,836,276 
375,623 
81,432 
358 , 662 
396,001 


2,183,471 


143,219 
162,386 
795, 230 
660,940 

82,295 


118,871 
128,750 
261,143 
353,931 
146,048 


498,984 
169, 936 
328, 782 
146,901 

90,476 


1,678,171 
296 , 037 
74,889 
465, 220 


efeatk &888- 


_ 


—_ 
sz 
an 


387,292 
295,306 
205,853 
1,283,273 
101,879 


421,303 
342,280 
297,394 

35,771 
159,937 


117,387 
192, 956 
256,105 
221,563 
7,789,956 


837,743 
129,385 
144,285 

31,085 
200, 532 


710,777 
694,439 
1,424, 500 
1,707,451 
281, 284 


151, 867 
122,750 
451,33? 
828, 253 
924,206 


23,770,310 


POPULATION 
(Civilian) TOTAL | NET EFFECTIVE 
1/1/51 RANK RETAIL SALES RANK BUYING INCOME RANK 
Esti- IN Esti- IN Esti- IN 
JM mate GROUP JM mate GROUP JM mate GROUP 
(in thousands) (in thousands) (in thousands) 
557.6 28 655,410 25 1,048,846 22 
110.0 137 116,571 136 172,700 124 
143.2 120 124,544 129 144,489 143 
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Ranking of the Metropolitan County Areas—(Cont'd) 


Estimates, 1950, for Population, Retail Sales, Effective Buying Income 


POPULATION 
(Civilian) TOTAL NET EFFECTIVE 
CODE 1/1/51 RANK RETAIL SALES RANK BUYING INCOME RANK 
CITY AND STATE Esti- IN SM "Esti- IN Esti- IN 
NUMBER mate GROUP mate GROUP mate GROUP 
(in thousands) (in thousands) (in thousands) 
125 | er er reer er 286.5 67 252,654 74 320,307 83 
126 eee ere eatin Serre a 547.7 31 517,403 35 657,788 42 
127 San Francisco-Oakland (Cal.)...................08- 2,262.7 7 2,456,490 7 4,117,793 7 
128 NEI ris. ctneescevccecrecocedaabawassncts 295.2 61 302,670 60 415,346 64 
129 MUI vias wvccmnccseweb ccwecsasdouneee 152.9 114 124,527 130 211,461 112 
130 PEI 5 sccdiacic tics coanmevinimasecasaence 259.5 74 222,687 87 360,965 76 
131 I oi 5-0 crx cinicinicyaicleaale Ceyavaaneeses 742.7 19 779,376 21 1,347,258 18 
132 | eS ae Are 177.6 100 188,922 99 276,346 95 
133 Sioux City (lowa)............... dibs ciuneatesedee 105.3 141 125,745 126 183, 854 122 
134 IIR oi sb. 0c vesvanenemeGomesceesdaas 72.1 159 88,889 153 114,423 157 
135 Ps 56655 iichiwracicncviowacicasnae ado 207.9 89 234,576 79 316,008 84 
136 I ico. 5c: ceive duane pene oeuwnies 225.0 86 227,939 83 367,650 75 
137 Springfield (1ll.)...... EE Se er eS 132.2 128 150, 586 112 205, 968 113 
138 Springfield-Holyoke (Mass.).................00.05- 461.0 42 452,038 43 676,531 40 
139 GEIS EE pa ener ar ot 105.7 140 103, 262 147 144, 598 142 
140 Ce ne eee 112.9 135 109, 483 143 164, 608 130 
141 ss cua no aly at nade eemeumetaan: 204.9 91 205,051 91 309,399 87 
142 goes cckcnscansatecovinorencseen 346.6 53 358, 543 51 425,625 59 
143 CE rn en ee ae 281.9 68 221,850 88 444,556 56 
144 Tampa-St. Petersburg (Fla.).....................5- 416.8 45 450,693 44 534,819 48 
145 PIE aisisnc Wis de cesses cecaretosseca 106.6 138 112,968 139 139, 966 146 
146 I iia ncin wi cca amr andcaeatetas new 399.4 47 449 ,652 45 652,220 43 
147 III anit ons cacknusSeeuacakeswseeceee 105.9 139 109,872 141 167,746 127 
148 MED siaiv.naen sv ncsenceveseearedsceserase 232.9 83 277,415 67 354,008 77 
149 I 25 nicks sicidseee-austesaleecemapalatiotetabne Cae 251.8 78 269,240 70 402,880 68 
150 SEINE, BD cnniccccccteuccevccuessawsewanss 288.4 65 292,068 63 348,477 78 
151 I cnc inc c sramtucte cterumaningasaanaat 130.6 129 136,878 119 165, 862 129 
152 os Sis aracctnara Ste ncostalnaueaan 1,485.2 10 1,688,520 9 2,388,751 11 
153 Nc. ..nvvcvunneecemedewessseeunenen 100.8 146 115,776 138 148,982 141 
154 Wheeling (W. Va.)-Steubenville (Ohio). ............ 358.4 52 272,156 69 436,842 57 
155 MON cuiick vn cdtascuceawacesaccaassan 223.5 87 234, 593 78 339,050 81 
156 so sinc cdcsewedcaccaneasaceun 99.5 148 108 ,043 146 138,604 147 
157 Wilkes-Barre-Hazelton (Pa.)................0000es 396.3 48 331,364 54 497,753 51 
158 ccd conduct pawaesianedsisden 272.4 73 287,375 65 436,102 58 
159 IN Ce hs Sons cnn cccccvicssscs teases 147.5 118 109, 269 144 203, 108 116 
160 6.6 d6occodccccecdadnareiasecens 551.5 29 541,417 33 757,761 33 
161 a cctins coe ce ine ceamwediaaeueesumnon 205.0 90 184,909 100 301, 965 88 
162 IND is bcecieesetacsdcsaweveses sex 535.3 33 486, 261 39 753,940 34 
Total Above Metropolitan Counties................. 86, 259.7 89,975,720 135, 574,228 
RY SMa a <ossrcspeain oo uthiisonis aw eeeneaanm cna 56.6366 64.1231 67.8883 
COPYRIGHT: 
- 
The contents of this Survey of Buying Power are fully protected by copy- 
right. The exclusive estimates of population, Effective Buying Income, 
retail sales and sales-advertising controls must not be reproduced in 
printed form, in whole or in part, without written permission of SALES 
MANAGEMENT, INC. 
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Summary of All Data by States and Sections 


SAL 
POPULATION RETAIL SALES—1950 EFFECTIVE BUYING INCOME—1950 ADVERTS. 
SM ESTIMATES SM | JM ING 
1/1/51 ESTIMATES ESTIMATES CONTROLS 


SECTIONS 
AND 


FIVE STORE GROUPS 
STATES (in thousands of dollars) Net 
Families | Dollars 
(in i y Furn.- (in 
thou- General | House- Auto- thou- 
sands) S.A. Mdse. motive sands) 


NEW ENGLAND 

Connecticut. . . 2,027.3) 1.3310 5 , 167,526 406 , 596 3,219,172 
921.5} .6050 * 123]: 220,886 554 987,826 
Massachusetts. , 736. s ' a 236,997; 756,068 6,871,859 
New Hampshire é -3530) 159. ‘ 653,601 
Rhode Island. i J . “ 190, 265 430] 1,147,640 
Vermont ° ° 


BE=3883 


9,402.3) 6.1731 13,293, 661 


>| wfleaqwa 


a 


MIDDLE 
ATLANTIC 
New Jersey. . ,895. " ,421.8 ° 
New York... , 987. ‘ 493. ‘ 294, 346 ,622 
Pennsylvania ,599. t 2,961. A 583,7 214,130 


S28 
a 


EAST NORTH 
CENTRAL 
Wlinois...... 
Indiana... .. ’ 
Michigan... . ° ° 881. ° 
Ohio. ... . e . s 389, 190 
Wisconsin . . a . 151,672 


1,505,581 


WEST NORTH 


—_ 


RE 

oe! @SBonann— 
sss 

228 


—wwen 
= 
“oon 
#BRE5S 


North Dakota. 
South Dakota. 
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SOUTH 
ATLANTIC 

Delaware.... 
Dist.of Columbia 
Florida... . 
Georgia 
Maryland 
North Carolina. 
South Carolina. 
Virginia....... 
West Virginia. 
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2,130,441 


EAST SOUTH 

CENTRAL 
Alabama. . 
Kentucky. . 
Mississippi . 
Tennessee 


= 


239,641 323, 597, 
232,750 


536,921 
244,553} 140,475, 56,300 ’ -6589 533,001] .8476 
471,148; 338,580 553,4 393 . 417,248} 1.7148 


1,570,183 1,686,497 . 1,810, 767 
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WEST SOUTH 

CENTRAL 
Arkansas. 
Louisiana 

Oklahoma... 
Texas. ... 


248 ,601 334,131 ° 401 , 788) aus 
392,807 ’ 108,884; 416,969 305,957] 1.4134 
525,161} 1.2459) 


364, 546 92 484,220 
1,627,946 1,929,397 ; 2,049,893] 5.0812| 99 | 
3,282,789] 8.6251| 8 | 
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MOUNTAIN 
Arizona. . 
Colorado....... 
Idaho..... 
Montana...... 
Nevada... 

New Mexico 
Wyoming 
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1,513.4] 5,011,180 
PACIFIC 
California... . 10,719.7| 7. 3,469.1) 11,454,534 17,303,329) 8.6647 2,117,872] 8.1889, 116 
Oregon a 1,540. 496.0] 1,679,485) 1.1969) 366,933 ’ 2,086,622) 1.0449|1,355 397,249] 1.0838, 107 
Washington 2,415.7) 1. 767.5] 2,276,114) 1. 512,253) 289,986 3,598, 836, 1.8021 508 , 244 1.7048) 107 


14,675.4) 9.6354) 4,732.6] 15,410, 133/10.9823| 3,528,992) 1,744,709 413,095] 22,988,787)11.5117 


TOTAL U. S. A.. .[152,311.4 44, 167.0}140,317,250| (100) '32, 196,76 16,729, 130|7,797,419 3,658 ,018}199, 701,012) (100) |1,311 
HAWAII 466.4 3063) 120. 373,774 -2664) 120,384 55,104) 22,050 68,750; 10, 555,138) -2780'1,190 
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146 SALES MANAGEMENT 


| In Philadelphia 


LES § 
ERTIS. Be 
NG b3 


=| The Evening Bulletin’s 


~| Advertising Leadership 


“|Grows Bigger and Bigger 


1918 First by more than | million lines 


BIA ats 


in 1949 First by more than 2 million lines 


2 mee kh 4 be hb 
— 
—y 
= 
BED 


18 F 
‘©{ 1950 First by more than 2% million lines 5 
FE 
| see 
Ho 
we i 
| 116 ‘ = 
‘sy and in 1950 2 
af The Evening Bulletin published r 
is mie - 
if the largest volume of advertising = 
& e 
ever published by any 
ni P es 
a Philadelphia daily newspaper 
np SOURCE: Medio Records 
c- | 
i, 
*! The Evening Bulleti 
<i 
| The Evening Bulletin 
@ |) IN PHILADELPHIA NEARLY EVERYBODY READS THE BULLETIN 
— err _ 
eI onwapaan le 
ry ‘ New York 17, Ne 
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WASRINGTON 


WILCOX 


AUTAUGA 


fauTier 


CRENSHAW PIKE= 


CONECUH] COVINGTON 


HENRY 


B ts 


DALE 


HOUSTON 


Copyright by 
Sales MANAGEMENT 


ALABAMA 


Cities shown are those having 
retail sales of $15.0 million or 


more in 1949 


1949 Retoil Sales in Excess of $100 Million 


1949 Retoil Sales $50.0 Million to $99.9 Million 


1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retcil Soles $10.0 Million to $24.9 Million 


ALABAMA— 


City and Population 


Other East South Central States: Kentucky, p. 
274; Mississippi, p. 336; Tennessee, p. 489. 


(in thousands) 


County 


Alexander City.. 6.5.... . Tallapoosa 
Andalusia . _ & & . .Covington 
Anniston. 31.6. ...Calhoun 
Athens...... 6.3. . Limestone 
Bessemer....... 28.9. ... Jefferson 
Birmingham... .302.5. .... Jefferson 
eee ...Cullman 


The “SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT. 


City and Population County 
(in thousands) 
0 ae 20.2 ....Morgan 
Dare ik, . .Houston 
Florence....... 24.1 Lauderdale 
Ged@eden....... Se ...Etowah 
Huntsville...... 8 eee ee Madison 
Ore 8.7 .....Walker 
ee $75.8... . <0 cdeeee 
Montgomery....106.4...... Montgomery 


City and Population 


(in thousands) 


oo 12 
Prichard. . . 19 
Selma.... wwe ee 
Sheffield........ 10 
Sylacauga...... 9 
Talladega...... 13 
Tuscaloosa..... 46 


< 


County 


Se 
5 eae Mobile 
» is cae 6 
Colbert 
pc cece. 5 CER 
.....+. Lalladega 
...... Tuscaloosa 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
ESTIMATES SALES Te ero | TISING 
1 
JM 1/1/51 BY 1 ESTIMATES 1950 SM ESTIMATES FARMING] CONTROLS 
COUNTIES 1950 _ 
CITIES _ FIVE STORE GROUPS | | Qual 
ilies ual- 
ie in thousands of dollars) Net | ity of 
Total | holds} | Dollars pis a Se eS Estimates | Dollars Estimates | % of | Mar- 
(in % | (in (in gq Furn.- | (in (in | % Per | Per (in U.S.A. | ket 
thou- of | thou- |} thou- | of General House-| Auto- | thou- thou- of Fam-|  thou- Poten-| In- 
sands) | U.S.A.| sands)| sands) | U.S.A. Food Mdse. Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
Autauga 18.4, 0121) 4.7] 5,334) .0038, 2,124 77 46] 768) 188)... 8,942| .0045| 486) 1,903] 2,689] .0058) 48 
Baldwin. 41.5 .0273, 11.6 22,089) .0157 5,907 1,441) 1,017, 5,057) ee 26,477, .0132} 638) 2,283 8,441] .0168 62 
Barbour 29.3) .0192) 7.6) 11,405) .0082 3,262 1,719 781| 2,564) 293}... 15,090) .0076) 515) 1,986 5,864] .0101, 53 
} | | 
Bibb.... ad ial 4.4 6,966) .0049) 1,631 2,128) 227, 1,835 91].. 9,373) .0047| 515) 2,130 1,346 0062) 52 
Blount. . 29.4, .0193) 7.3 9, 132) .0065 2,424 1,229 602) 2, 387| Bea sckoases 13,142) .0066} 447) 1, 6,510} .0091; 47 
Bullock ve .: 16.3| .0108 4.4 4,717: .0034 1,326 887! 2191 681) 1 6,765! .9034| 415] 1,538 2,916} .0049) 45 
© SM, 1951. Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


ESE ES + 


) = MUSCLE SHOALS AREA 
NAAN 


ANN 


es i a 


A RAPIDLY EXPANDING 
MULTIPLE MARKET 


ie a FOUR FAST-GROWING CITIES WITH 
ed igures 
me ADJOINING CORPORATE BOUNDARIES 
$48,197,000.00 e FLORENCE 
7 Industrial Payroll 
4 $30,500,000.00 e SHEFFIELD <4 
EB Effective Buying Income e TUSCUMBIA Qn 
4 $46,394,000.00 ca 
: eis Gas Ge e MUSCLE SHOALS CITY 5 
Family Urban Pop. 50,000 Trade Area 200,000 
: Alabama ..... $2,924.00 a 
i SS eee $3,682.00 rincipte industries 
: —TENN. VALLEY AUTHORITY eT 00,000; ———— a 
4 @ 2 Daily Newspapers ee, se power $ chemical ex- _ELECTRO-METALLURGICAL 
© 3 Weekly Newspapers pansion for defense now under way. Mfgr. of Ferro-Alloys 
© 3 Radio Stations LOW ELECTRIC RATES — AIR, RAIL & WATER FACILITIES 
. (Complete Market Coverage) — Two Transcontinental Highways — 
: The “SM” symbols mark original, exclu- a2 _ a - bie ry ° 
ive estimates by SALES MANAGEMENT. _ i a ee _A LABAMA— (Continued) 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
5) SALE INCOME—1950 "| ADVER- aa 
3 Ky7p ESTIMATES SH SALES SH TISING a 
3 1/1/51 ESTIMATES 1950 f ESTIMATES FARMING CONTROLS 
COUNTIES - 3 _ hae ce is 1950 ee ee Za 
a | Fam- | | 
: CITIES | ilies FIVE STORE GROUPS | | |Qual- | 
| [House- | | (in thousands of dollars) Net | } | ity of oa 
~ Total | holds] Dollars eT ane Estimates | Dollars Estimates | % of - ~ 
cclu (in y/ x (in (in % | ) Furn.- | | (in (in % Per | Per (in U.S.A. | ket ” 
NT. thou- thou- of | General House-| Auto- | thou- thou- of | Cap-| Fam-|  thou- Poten-| In- ~ 
- & sands) uBa| en sands) | U.S.A.) Food Mdse. Radio | motive | Drug | sands) sands) | U.S.A.) ita | ily sands) tial | dex 
— | | | } | 
P Butler. . <a 29.6 .0194| 7.3 13,330) .0095 3, 388| 1,964) 652) 3,824) ae 17,109] “0088 | 578| 2,344 3,071} .0110| 57 
y &. | | | | | | 
f Calhoun 80.9) .0531) 21.1 49,351; .0352 13,416) 4,235) 2,897) 15,942) 1,303].......... 73,215| .0367| 905, 3,470 2,353] .0395| 74 
| Anniston : 31.6| 0207) 9.1 37,576} .0268| 7,969) 3,570) 2, 187| 14,118 959 21,567 33,085} -0166/1, 047) | .0205| 99 
es Chambers | 40.1} .0263, 10.2] 10,366) .0074 3,333) 768] 268, 1,664) 518).......... 17,002) -” ad 1,667] 3,922 0117) 44 
yule § } | } j | 
oc | | | | | | 
las Cherokee : 17.7, .0116 4.1 4,362| .0031) 1,047) 701 250 985| _ Sees 9,983) .0050) 564) 2,435 6,049 0058; 50 
ert Chilton... 27.1| .0178} 7.1) 10,033] 0071} 2,553] «1,177, 648, «2,728, 283}... 16,504) .0083| 609} 2,325] 3,636] 0098) 55 
— Choctaw... , 19.5) 0128) 4.7 5,364] .0038 1,096) 1,931 ° - cy SReoerey 6,903 0034 | oe) 1,469 1,259 0053; 41 
"g j } | | 
. | 
sa Clarke 26.8) .0176| 6.7] 16,097) .0115 2,093) 3,440} 741 7,805) 328).......... 15,303, 0077, 571) 2,284 1,393] .0108) 61 
: Clay..... 14.2) .0094) 3.6 4,695) .0034 1,375 671 293 | 1,084 ee ee 7,966) -0040) 561) 2,213 1,947] .0049; 53 
= H Cleburne 12.1} .0079) 2.8 a. -0021) 935) 692 ° | Wee iy, pe 6,643) .0033, 549) 2,373 1,887] .0039| 49 
 &§ te -s | ea 
, H Coffee... . - 31.1) .0204| 7.6 10,788) .0077 3,070) 932! 603) 3,593 ee 16,607 -0083, 534; 2,185 8,766} .0105) 51 
| Colbert........ 39.9) 0262; 10.4] 24,322) .0173| 6, 593) 2,085) 1,382} 6,490) 707].......... 28,289) .0142| 709) 2, 4,844] .0175) 67 
is & Sheffield. .. 10.9} .0072! 3.1 12,935 .0092| 2,971 761| 798} 4,150) 440 8,098 8,655 .0043| 794| 2,792].......... .0064) 89 
- § See Florence-She'- | | 
sale i field- Tuseumbia- | | | 
yo BF Muscle Shoale } | | 
-y ¢ Conecuh. . . a 22.1) -0145) 5.3 6,517) .0046 1,818) a7) 200 1,081 Eee 9,636 —_ 436) 1,818 2,685 0067) 46 
me } | } | } | | | 
x § Coosa. . ia 12.0 .0079} 2.9 3,211) 0023, 1,195 g42}* 335] 66]... 5,700) .0028 475| 1,966] 1,085] .0037| 47 
Pe 40.8 0263 10.4] 20,759] .0148, 5,674] 1,887) 1,615, 4,438, 685)... 28,397| .0142| 696! 2, 6,115] .0189| 63 
me é Andalusia. . . 9.3 -0061) 2.7 10,654 "0076! 2,582) 1,161) 1,041 2,299) 354 7,714 8 612) .0043| 926) BE cvcccoons .0056; 92 
“ Crenshaw... 19.2) .0126 4.9} 7,047 .0050! 1,734) 1,332) 203| 1,747| ee 8,870| .0044; 462) 1,81 4,255} .0062) 49 
: “Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 19. 
2 OU 
7 
5 Hawaii data begins on Page 563. 
19, . 
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ALABAMA-— (Continued) _ 


The “SM” symbols mark original, excle. 
___Sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
ESTIMATES SM SALES SM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES 7 = a ae Dn es | ff OS 
CITIES ‘ties. FIVE STORE GROUPS | | Qual. 
[House- | | (in thousands of dollars) Net ity of 
Total holds} | Dollars | = Estimates | Dollars Estimates | % Mar- 
(in % (in in 1 % | Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- of thou- thou- | of | General | House-| Auto- thou- thou- of | Cap-| Fam- thou- Poten-| {n- 
sands) | U.S.A.| sands)} sands) |U.S.A.| Food Mdse. | Radio | motive on sands) sands) | U.S.A. ita ily sands) tial | dex 
Cullman 49.7; .0326) 11.9]  18,492| .0132) 5,235] 2,130} 1,146) 5,390) eee: 40,506, .0203} 815| 3,404] 12,563 0206) 63 
Cullman 7.5| 0049 7 13,711 on 1,777 1,667} 1,051 ° ot Perr 8,828] .0044/1,177| 3,678]......... -0061) 124 
Dale 21.1) .0139) 5.3 6,816) .0049| 2,656 677, 455) 1,081 ere 12,871) .0064| 610) 2,428 4,303] .0075| 54 
Dallas... ; 56.7 -0374| 16.1 31,376] .0223] 7,187) 4,212) 1,333 7,574, 11)... 38,613) .0194) 681| 2,398 7,773} .0239) 64 
Selma 22.8} .0150) 7.1 26,790! .0190} 5,694 2,989] 1,333] 7,034) 911f........ 16,598| .0083] 728] 2,338].......... .0129] 86 
| 
DeKalb ‘ 15,170} .0109) : ta 
Elmore 32.1| 0211} 8.2] ~—-12,328 -0087| 3,854) 1,945 2 2. 506| _ 20,644) .0103) 640) 2,505) 6,057] .0120| 57 — 
Escambia............ “ 0209 7.7 19,849) 0142) 4,539) 1,487) 1,210) 6,544) 9 431). ss. 19,204) .0096) 602) 2,494 2,844] .0132| 63 
Etowah | , 67,981 .0484| 17,102} 7,915 4,773| 2 Serer 79,599} .0399) 837| 3,289) 3,627] .0470) 75 
AGadsden 56.2 -0369) 15.0} 58,315 -0416) 12,095} 7,387) 4,497) 18,914] 1,412] 21,794 54,964) .0275] 978] 3,664].......... .0336| 91 
Fayette... 19.6) .0128} 4.8] 7,380) .0053! 1,687) 1,178 303| | _ er 12,720} .0064) 649) 2,650 2,933] .0073) 57 
Franklin 26.2} 0172) 6.1 10,893) .0078) 2,857, 1,353) " 2,393} 267)........ 13,965} .0069| 533) 2,289 3,212} .0092| 53 
Geneva :; 26.2; 0172) 6.4 11,300) .0080, 2,236) 2,045 466, 3,742} 275). . oe 12,838} .0065| 490) 2,006 7,049 0091; 53 
Greene...... 16.8) .0111) = 4.7 6,357 “0048| 1,264, 1,200) * 1,083} 144 6,586! .0033| 392) 1,401 2,742] .0052| 47 
Hale... 21.1) 0138) 5.6] 6,083]. 0044) 1,094 
Henry 18.9} .0124) 4.7 6,628) .0047) 1,311 1,039 a aad  Saeeree 9,507} .0048} 503) 2,023 6,921} .0063 51 
Houston 47.2| .0310| 12.7] — 32,323| .0230| 6,613 -2,367| 1,706 11,608) 7a. cde 38,279| .0191| 811) 3,014) 10,217) .0227, 73 
Dothan 21.9) .0144 6.4 28,896} .0206 4,749 1,836 1638 . 632 29,693} 23,477] .0118]1,072| 3,668].......... 0150} 104 P 
Jackson 39.3| .0258| 8.9) 12,550, .0090 2,418 J 
Jefferson 487,401) .3473 113, 206) 77,164) 29,406) 109,161) 11,195 - | 609,463, .3051|1,086) 3,828 4,316] .3303) 90 é 
ABirmingham 302.5} .1986| 88.6] 377,405] .2690} 75,038) 61.3221 24,903| 97,864) 8,466] $18,736] 378,428] .1895/1,251) 4,271].......... 2152} 108 Hi 
Bessemer 28.9) .0190] 8.5) 31,495) .0224 8,433} 3,052] 2,110 9,149} 750 11,088} 30,114] .0151/1,042) 3,543].......... .0181! 95 
Lamar. 16.6} .0109) 4. 4,729) .0034 1,241) 1,029) 157 1,230) 124........ 9,080} .0046|) 547 — 3,198} .0055, 50 
Lauderdale. .... 54.9) .0360) 13.9} 32,131) .0229' 6,968, 4,530) 1,517) 9,700 780 rae 54,735| .0274| 997) 3,938 5,684] .0278) 77 
Plorence-Shef- | | | | 
field-T uscumbia- | } 
Muacle Shoals. 43.8| .0288 12.6 48,197| .0343} 9,854) 4,238) *7 ° ° 24,050 46,394) .0232|1,059| $,682].......... 0877 9 
Florence 24.1) 0158) 6.9 26,807) .0191! 4,789) 2,618! ° >. | 721 14,306 28,052) .0140)1,164 a pubis .0159) 101 
| | } | 
Lawrence 27.5} .0181| — 5,920, .0042) 2,010) 1,114) 217) 1,038) 228)... 9,598} .0048) 349| 1,411] 8,373] .0073, 40 
Lee 45.6! .0299/ 12.2] 22,946) 0164) 6, 158) 1,614) 1,403 4,015] 793)... 33,835) .0169) 742) 2,773 3,850} .0193, 65 
Opelika 12.4) .0081 3.9 15,090} .0108} 3,048 1,155} 1,078 ° a ea 9,387| .0047| 757] 2,407].......... 0072) 89 
Limestone 36.2) .0238) 8.9] 14.026) .0100/ 3,626) = 1,653, 563) 3,219) = 338)... 19,729} .0099) 545) 2,217] 10,476) .0127 53 
Athens 6.3} .0041 1.8 10,617) .0076) 1,668) 1,099) * | 3,099} 262]...... 3,648] .0018| 579] 2,027]......... .0040) 98 
Lowndes 18.2) 0119 4.8 4,593| .0032! 927 1,500) * | 1,638) * 8,609} .0043} 473) 1,794 3,671) .0055 46 
Macon 31.1) .0205, 8. 9,356, .0067; 3,075) 816 430| 1,916) — ees 15,830} .0080} 509) 1,979 5.01 0101, 49 
Madison 73.9) .0485| 18.2} 43,809) .0312} 8,651) 7,579) 1,946) 10,879} 953}... 56,164} .0281| 760| 3,086] 11,932] .0331) 68 
Huntsville 16.6} .0109 5.1 34,229] .0244) 4,528) 5,689 at *.| 761 32,057 15,654] .0078} 943) 3,069].......... 0134) 12 
| | | } ® 
Marengo..... 29.9) .0196, 8.3 12,256, .0088} 2,576) 0,202 wane 2,570! “Sea 14,412) .0072| 482) 1,736 4,900} .0102) 52 
Marion 27.7; .0182) 6.3 9,454) .0067| 2,420, «1, 646) 477| 2,826) al CAWAS 15,152} .0076) 547| 2,405) 3,237] .0095) 52 
Marshall 45.6) 0299 11.2! 26,478! .0189 5,098  2,617| 1,881| 9,065'  64gl...... 31,920! .0160| 700| 2, 9,675! .0197) 66 
and A See end of state for r i i hese figures, see explanation page 19. 
Vm bagels Pal or Standard Metropolitan County Areas. Before using these fig p © SM, 1951 


HOW DO MEDIA DIRECTORS 


evaluate local market potentials for national advertising campaigns? 


Miss Sally Mansfield, Media Director of C. J. LaRoche & Company agrees with space and time 
buyers all over the country when she says: “In order to do a competent job of market evaluation 


and media recommendation, I must have constant access to— 


SALES MANAGEMENT'S “Survey of Buying Power.” 


SALES MANAGEMENT 


ag neti 


LARGEST 


METROPOLITAN MARKET 


IN THE 


Uline! 


te ee 


This is what leading Southeastern cities spend per capita for 


food: 

Sales 1950 
Birmingham ........ $113,206,000 
—i(‘é‘d Np SS 134,187,000 
Se 96,247,000 
Nashville ........... 63,023,000 
New Orleans ........ 126,572,000 


Source: 1951 Sales Management 
Survey of Buying Power 


_ 27th largest figure based on 


1950 population census. 


WiSGN- i(SGN-F 


Population Per Capita 


561,200 $202 
672,500 200 
486,500 198 
324,700 194 
692,600 183 


Che Birmingham News 


Birmingham Post-Herald 


MORNING «+ EVENING + SUNDAY 


NATIONAL REPRESENTATIVES: KELLY-SMITH COMPANY 


WIYi PF hs hwid f 


APPROXIMATELY = 
25% OF ALABAMA’‘S S 
RETAIL SALES ARE 
CONSUMATED HERE! 


For maximum returns from your advertising in ALABAMA, you 
must cover the CAPITAL PART, the hub of which Montgumery 
—Alabama’s Capital City. Today, with a daily circulation in 
excess of 75,000, Alabama’s CAPITAL MEDIUM, the Mont- 
gomery Advertiser-Alabama Journal offers smart advertisers 
truly effective coverage of this prosperous territory at 23c per 
line. 


For More Details Ask Kelly-Smith Company 
=] Bs 


THE ONLY EFFECTIVE COVERAGE OF THE 


CENTRAL AND SOUTHEAST ALABAMA MARKET 


The Montgomery Advertiser | 
ALABAMA @ JOURNAL 


MORNING—EVENING—SUNDAY 


re 7 . aie The “SM” ols mark original, exciu- 
ALABAMA — (Continued) 2 oe me 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS SALES 
ESTIMATES SALES — OPROM. . TISING 

ISIN 
JM 1/1/51 JM ESTIMATES SM ESTIMATES FARMING] CONTROLS 
Sena Senne ae 1950 


FIVE STORE GROUPS 
(in thousands of dollars) 


COUNTIES 
Fam- 
CITIES | ilies 


| (House- 
= "in Dollars 


| 
| 
2 | (in (in | % | = | Furn.- | 
of | thou- | thou- | of | General | House-| Auto- 
sands) U.S.A. sands)| sands) |U.S.A.| Food Mdse. | Radio | motive Drug ) | U.S.A.) ita | ily | 
Mobile 
AMobile 


| 1522, 65.8 .425| .1200| 42,127, 20,465) 9,355] 36, } 284) .1408/1,214) 4,275 
.0845. 37.7] 136,579| .0973! 28,029, 18,075] 8,043) 33,908] 5,925] 155,295] 177 .0889|1,378| 4,708 


Monroe 
Montgomery 91 
AMontgomery 


01716. ,873) .0070 ’ 2,236 : ,998) 0065) 498) 
.0914 ; ,900) .0855 | 15,156! ‘ Seis | 0761/1, 091) 
0699! 33 3,137! .0807! 20,932) 14,690] 2,913]........... 124, 0624/1, 171 


7 
8 
Prichard 2} .0126 5.5 3,725) .0098 668 j eee ,413} .0092| 959) 3,541 
; 
2 
{ 


Morgan 6) . : ; .0258 ° 2,992! , .0221, 825 

Decatur Q| B 26,829) .0191| 5, 88 2,033] 1,951) 8,54! 21,877| .0110/1,083| 3,53 
Perry |. ‘ ,306| .0052 : 1,271 | .0048| 458 
Pickens . ° . .0061 1,115 


Pike we s , d . 2,308 
Randolph ane oO . ‘ F 1,133 
Russell 


Saint Clair. . ; -0| .0177) 


Shelby...... -8 .0203 
Sumter... are -9| .0157 


Talladega -6) .0424 . 
Sylacauga. . ; 9.7; .0064 , 96) .0103 
Talladega ee .4| .0088  e, 7 -0083) 
Tallapoosa... a -1} .0230 ° | .0126 
Alexander City : 0043 9 wt .0077} 


i cele Ae TER ME ST IIT 


A and A See end of state for Standard Metropolitan County Areas. 
*Withheld to avoid disclosure. 


For explanation of Metropolitan 


NT. 


‘ 
3 


PSone GROEN 


et ST Ee 


Sedalia sete tae 


53a 


en 


gd cet RY RHR 


THE MARKET 


THE MEDIUM 


Che Mobile Presa Register 


MORNING — EVENING — SUNDAY 


Owners and operators of 
Radio Station WABB-AM-FM 


Representative: The John Budd Company 


The ‘‘SM’’ symbols mark original, exclu- 
sive estimates hy SALES MANAGEMENT. a 


Mobile County 1950 population—227,408. Gain 
85,434 or 60%—nearly three times that of any 
other Alabama County. 


*Mobile ranks first in the nation in percentage 
of sales gains of Drug 303% ; Automotive 468% ; 
ranks fourth in General Merchandise gain, 295%. 
Mobile is fourth in the United States in Retail 
Sales gain, 298.6%. 1950 Retail Sales Index—Mo- 
bile 430 (second highest U. S. gain in cities over 
100,000 population) 1940—100 


Linage gains—National 122% —Local 163% Clas- 
sified 149% 
Circulation gains—Daily 101%—Sunday 83% 

In twelve-county area, Press Register daily circu- 


lation 92,639 or 93% of its total—largest outside 
newspaper 1964—magazine 3294. 


Press Register is carefully tailored to completely 
satisfy its readers. 


All Gains are 1950 vs. 1940 


* Metro County areas, central cities 100,000 to 250,000 
population 


Sources: U. S. Census 
Sales Management 
Standard Rate & Data 


ALABAMA — (Continued) 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
Gy ESTIMATES SALES FROM TISING 
1/1/51 GD ESTIMATES 1950 ESTIMATES FARMING} CONTROLS 
COUNTIES SS ee eee a we 
| Fam- ] 
CITIES ilies FIVE STORE GROUPS ual- 
| House- (in thousands of dollars) GYD: Net Thy of 
Total holds} | Dollars | = z _______] Estimates] Dollars Estimates | “% of | Mar- 
(in % | (in (in | % | l Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- | of | thou- | thov- | of | | General | House-| Auto- thou- thou- of | Cap-| Fam-| thou- | Poten-| In- 
sands) | U.S.A.) sands)} sands) | U.S.A.) Food Mase. | Radio | motive | Drug | sands) sands) | U.S.A.) ita | ily sands) tial | dex 
Tuscaloosa.......... 95.2} .0625) 25.6} 48,859| .0348 12,728] 4,794) 4,051) 8,824) 1,5747.......... 79,302 .0397/ 833 3,098 5,518} .0428) 68 
T'uscaloosa-N orth- 
Mia ccrccweeeasen 50. 0334; 14.1 42,706) .0304 9,215) 3,882) 4,051) 8,824) 054 29,705 54,784) .0274|1,076| 3.885]......... -0295| 88 
Tuscaloosa... .. 46.9] .0308| 12.9} 40,187] .0286| 8,303] 3,005] 4,051| 8,824) 1,414) 29,705) 50,464) .0252/1,076) 3,912].......... .0273] 89 
| | 
| | | 
IE sac ciscicin sen 64.5) .0424 15.9 31,168) .0222) 10,931/ 3,793) 2,683 6,739) 682 ae 37,410) .0187| 580) 2,353 2,184) .0245) 58 
Jasper........... 8.7 -057| 2 ¥ 17,231] .0123| 2,921 1,974] 1,798} 5,882} 361 8, 286 7,264| .0036| 835] 2,794)......... .0066| 116 
Washington... .. 15.8) .0103) 3.7 3,749! .0027} 1,252 . 4} 82) * Po . 4,377| .0022 a) 1,183 992] .0040) 39 
te ee 23.8) .0157| 6.1 5,657; .0041 1,355) 1,942 ab 945) SE foe saces 8,973) .0045 377) 1,471 3,394] .0066) 42 
| ] | 
| 
cc Ce 18.5) .0121) 4.3 6,445) .0045 1,494] 851) 1,131) 2,035 Se 10,582) .0053 wre) 2,461 2,152} .0064) 53 
ee eee _-s s peel ——— 
Total Above Cities....) 910.8) .5980| 266.2 1,088, 1521 -7620 215, 251| 138,135 61, 261| 225,775 28,485] 1,184,637] 1,039,616 peek Sense eee 6084) 102 
LE a an ee ae oe eee a 
State Total. ........ 3,091 .9|2.0302) 815.0 1,743,086 1.2422 428,279! 239,641|102,579| 426,679| 45,.587| Seer 2,382, 995|1.1933| 771| 2,924,  323,597| 1.3753; 68 
ALABAMA— Standard Metropolitan County Areas 
Birmingham... 17] 561.2| .3685| 159.2) 487,401| .3473| 113,206] 77, 164| 29,406) 109,161| 11,195].......... 609,463) .3051|1,086| 3,828].......... 3303| 90 
Gadsden......... 52 95.1 .0625| 24.2 67,981) .0484) 17,102 7,915) 4,773) 19,538) 1,633].......... 79,599) .0399) 837) 3,269).......... «70 75 
TUR oe ssieseiaic 90} 231.7) .1522) 65.8] 168,425) .1200, 42,127; 20,465) 9,355) 36,393] 7,041].......... 281,284) .1408)1,214) 4,275].......... 1368) 90 
Montgomery.......91] 139.2) .0914 42.1] 119,900) .0855 24,507; 15,156) 7,370) 20,540] 2,913].......... 151,867} .0761/1,091, 3,607]........ 820| 90 
“Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 19. 


FOR EASY REFERENCE fo states 
start of each state table—on the same line with the state name. 


MAY 


10, 


in the same geographic areas, a cross index is provided at the 


TULF bed} 


ARIZONA 


Copyright by 
led MANAGEMENT 


1949 Retail Sales in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


1949 Retail Sales $25.0 Million to $49.9 Million 


MARICOPA 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


COCHISE 


GREENLEE 


AR | ZO N A— Other Mountain States; Colorado, 


p. 182; ‘Idaho, p. 222; Montana, p. 
_350; Nevada, p. 360; New Mexico, p. 374; Utah, p. 524; Wyoming, p. 562 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


City and Population 


City and Population County City and Population County 
in thousands (in thousands (in thousands) 
Douglas. 9.6. Cochise ee 6.3 Prescott... 6.8 Yavapai 
Flagstaff . 6.9 Coconino Phoenix... 107.7 Tucson... 46.1 Pima 
Mesa. . 17.1 Maricopa Yuma.... as Be Yuma 
POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS | SALES 
INCOME—1950 DOLLARS} ADVER- 
ESTIMATES SH FROM | TISING 
1/1/51 ESTIMATES ESTIMATES FARMING] CONTROLS 
COUNTIES era Pa eee Lr pe Be a ee eS 2... 
Fam- | 
CITIES ilies FIVE STORE GROUPS | |Qual- 
[House- (in thousands of dollars) | ity of 
Total | holds} | Dollars | i obi Pac amas Estimates | °% of | Mar- 
(in | % | (in in | & Furn.- % | Per | Per (in U.S.A. | ket 
thou- | of | thou-| thou- | of | General | House- of || Cap-| Fam-] thou- | Poten-| in- 
sands) | U.S.A.| sands)| sands) |U.S.A.| Food | Mdse. | Radio U.S.A.) ita | sands) tial | dex 
—— — SSE Lye = Sa | a Se a all 
| 
Apache 27.7; .0182) 6.1 6,261) .0045) 946, 3,087) * | 0091) 659) 2,992) 5,522} .0095) 52 
Cochise : 32.1) .0211 9.8 27,621) .0196) 6,956) 4,229 aso! -0170/1 , 058) 3,466 7,942) .0186) 48 
Douglas - 9.6) .0063 2.9 10,634) .0076 2,528) 1,944) . .0054/1,121) 3,711}........ 0062) “8 
Coconino — 24.4 .0160 6.9 22,511| -0161) 3,432) 3,416) 839) -0107' 869) 3,073 6,109} .0133) 83 
Flagstaff 6.9} 0045} 2.0 4,019 .0100, 2,108} 2,105] * | .0037|1,083) 3,737 .0058) 129 
| | | 
Gila... 24.7| .0162 7.4 18,476; -0132| 4,540) 4,158 535 -0110) 896) 2,991 3,161 0127, 73 
Graham 13.3, .0087 3.6 11,280) .0080) 1,883) 961! 313 .0068)1,012| 3,739 10,283} .0075| 86 
Greenlee 13.0} .0086) 3.6 8,022! .0057 2,513} 2,602; * aoe 910, 3,286 1,659} .0063) 73 
| : | | 
Maricopa 104) 336.5) .2209) 108.9] 331,776) .2365) 67,579! 35,770) 23,48 2052/1, 218) 3,764) 125,507) .2177, 99 
A Phoenix é 107.7] .0707 35.2 222, 864 -1588) 32,889 30,639) 19,091 -0884/1,639) 5,015].......... .1060) 1 
ee ie ati 17.1] .0112 5.0) 20,083) .0143 4,586) 3,963) 1,623 -0092|1,072| 3,666]......... -O111| § 
Mohave 8.7) 0057) 3.1] 9,709 .0069' 1,954) 2,208, +119 10561, 286, 3,609] 2,138] 0060, 10° 


*Withheld to avoid disclosure. 
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A and A See end of state for Standard Metropolitan County Areas. 


Before using these figures, see explanation page 1° 
@ 5 


SM, 195 


SALES MANAGEMENT 


—— — * — 
» SM"’ symbols mark original, exclu- . 
The imates by SALES MANAGEMENT. ARIZONA — (Continued) 
POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS | SALES 
3 SALE INCOME—1950 DOLLARS} ADVER- 
SM ESTIMATES JM SALES SM FROM TISING 
1/1/51 ESTIMATES 1959 ESTIMATES FARMING] CONTROLS 
COUNTIES 1950 
ES ‘lies FIVE STORE GROUPS Qual 
ciTl ilies ual - 
[House- (in thousands of dollars) Net ity of 
Total holds} | Dollars Estimates | Dollars Estimates | % of | Mar- 
: (in % (in (in % Furn.- (in (in % | Per! Per (in Se ket 
bi thou- of thou- thou- of General | House-| Auto- thou- thou- of ap-| Fam-| thou- Poten-| In- 
: sands) | U.S.A.| sands)}| sands) | U.S.A.) Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
. PPE Te, 30.0) .0197 7.5 16,621; .0118 3,028 4,133 528) 2,678 Mc win or wearer 29,580) .0149) 986) 3,944 4,533] .0149) 76 
f 
ON: 5s asyes awed 185} 144.2) .0947) 42.8] 135,199) .0964) 30,594) 18,409) 9,662) 24,684) 5,765).......... 179,817} .0900/1,247| 4,201 11,980} .0929) 98 
ATOMOR. .ccsevene 46.1) .0303 14.1 107,102} .0763|} 19,655) 16,008) 9,426) 22,814) 4,436) 44,744 79,015} .0396/1,714) 5,604].......... -0488) 161 
MND. cvavsinedeorte 44.2) .0290) 12.2 24,988) .0178 7,685 1,541 893) 4,601 eee 44,951) .0225|1,017 mene 35,206] .0224) 77 
Santa Cruz.......... 9.5) .0062 7 11,833) .0084 2,252 4,360 593; 1,917 ae 12,265) .0062/1,291) 4,906 2,563} .0069) 111 
PNRM, Accics pesrsces 6.3} .0041 1.6 10,917} .0078 1,859 3,291 567 1,969 errr 9,841} .0049/1,562) 6,151].......... -0056} 137 
Fs WE. case csdemen 25.6| .0169 8.6 23,725; .0169 5,176 1,808; 1,153} 6,830 Sa ee 25,574} .0128) 999) 2,974 6,927] .0149) 88 
i Prescott. .......00 6.8} .0044 2.6 14,722) .0105 2,704 803 982 4,957 are 10,037} .0050)1,476) 3,860].......... -0065} 148 
‘ NR ca tixicnma ciao 27.7; .0181 8.2 28,572) .0204 6,055 3,226 847; 4,914 See 30,941) .0155)1,117 3,773) 30,540] .0175) 97 
WU nics acreeaen 9.3} .0061 2.9 21,385) .0153 3,783 2,320 ° 4,646 7 7 14,294) .0072|1,537| 4,929].......... -0094) 154 
‘ Total Above Cities. ... 209.8) .1376; 66.3} 421,726) .3006) 70,112) 61,073) 31,689) 47,186) 13,392 202, 400 326,273) .1634)1,555) 4,921].......... -1994) 145 
FON igs scons 761.6) .5000 231.2l 676,594) .4822| 144,593! 89,908) 41,212| 136,896) 22,7031.......... 865,014! .433211,136| 3,7411 254, o70l -4611| 92 
ARIZONA— Standard Metropolitan County Areas 
Phoenix peewee 104 eg: 2208) ee 331,776 2365 67,579} 35,770) 23,481) 70,415 —— oweesees | 409,857) .2052 ye “eo Seah erenicia a ia | 2177; 99 
ATueson.........185] 144.2] .0947| 42.8] 135,199) .0964 30,594) 18,409) 9,662) 24,684) 5,765j.......... 179,817; .0900/1,247| 4,201f.......... -0929; 98 
: Other West South Central States: Louisiana, . yrege 
raz sno e0" Oklstome, ‘p40: Texas p, 496, — ARKANSAS — Counties and Cities 
P City and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 
B Hatesvile...... G55... Independence ee ie . Phillips North 
s Blytheville..... ee See a Mississippi re 2 Ae Hempstead Evite ROCK... 42 vases eisies sere Pulaski 
ee ee |. ers Ouachita EU en: 7 ee et Garland Osceola........ ene Mississippi 
OT ee arene Faulkner Jonesboro...... _- eae Craighead Paragould...... fare Greene 
§ 6 El Dorado...... ae . Union Latele Rack... WO2 8 wanes oven ce Pulaski Pine Bluff...... UES scissors Jefferson 
s 6 Fayetteville.... 17.2.. _. Washington Magnolia....... 7.0. Columbia a eee Ne 5 ocoercnaeee White 
S Forrest City.... 7.7 .St. Francis Newport. ....0.. Oe: a Ree Jackson SOPINGOAIC. 0... De Desccsa's Washington 
f Fort Smith..... A oe Sebastian Texarkana...... Le eens: Miller 
— i on ———— 
4 Arkansas............ 23.8] .0157 6.8 wail .0174 4,320 1,317; 1,148} 5,860 ae 20, 539) on 863) 3,020 15,702] .0135) 86 
: EERE EES. 25.9| .0170 7.2 12,933) .0092 3,299 3,125 326) 2,756 a 12,173) 0061; 470) 1,691 4,459} .0092; 54 
’ Baxter eaten 11.8) .0077 3.4 6,878) .0049 1,394 490 212; 3,072 _ arr vine -0028; 483) 1,676 835} .0043) 56 
| | 
—=—_ EEE ere 38.5] .0253 — 31,874) 0227} 5,837 1,941) 1,169} 5,939 ee 28,606 0144) 743| 2,364 12,739] .0191; 75 
xclu- Boone.... 16.4) .0108)' 4.8 13,754! .0098) 2,295 1,489 848; 4,886 ae 16,712| -0083/1,019 3,482 2,940} .0093) 86 
ENT. fs BE cvascmwavecs 16.2} .0106 4.4 — 0077) 1,860 2,445 516) 3,317 196]... 10,838 ma 669) 2,463 1,093} .0072' 68 
§ | 
y y rr 7.2| .0047 1.9 2,008) 0014) 469 455 +4 . eae 3,629) .0018; 504) 1,910 743} .0023) 49 
oo Re ere 13.3) .0088 4.1 6,729! .0048) 1,467 542 468; 1,433 eee 9, 1323 -0046) 701) 2,274 3,281] .0055) 63 
pal FF | nae irae oe 22.5) .0147 6.8 11,960) one 2,912 1,491 405; 2,121 Aer 10,260} .0052) 456) 1,509 5,721} .0081) 55 
ima § 
ma i CER PRA ee 23.3) .0153 6.4 14, 269 .0101) 2,939 1,703 632} 4,775 UE iniacciewises 15,588) 10078) 669) 2,436 2,602} .0100) 65 
= i | SE epee 27.0) .0178 oa 11,930} .0085; 2,526 1,462) 1,187) 2,785 errs 15,650) .0078) 580) 2,206 9,801} .0100; 56 
, f Cleburne 11.6) .0076 3.2 3,643! 0026) 772 487 74 577 ere 7,320} .0037 631) 2,288) 2,218} .0042) 55 
| | | 
i. 
= Cleveland........... 9.2} .0060 2.4 1,998 0014) 627 475 4 i are 4,793) .0024; 521) 1,997 1,267] .0028) 47 
ILS Columbia............ 29.0) .0193 8.1 16,674! -0119 2,977 2,582 901 5,119 19,169) .0096 mt 2,367; 2,772] .0122| 63 
— § fagnolia.......... 7.0) .0046] 2.2} 12,805! .0091/ 1,896) 1,347] * . ree 7,406] .0037|1,058] 3,366].......... .0055| 120 
ual- ; Conway............ 18.4) .0120 4.8 9,049) .0065! 1,763 1,124 398; 2,671 are 12,530) .0063) 681) 2,610) 4,023} .0075| 63 
yof ff | 
fate Hh Craighead........... - .0336] 13.6] 35,845 .0255| 6,420) 4,839) 2,475| 12,493) 964).......... 46,336) .0232| 905 3,407] 17,393] .0260| 77 
ne | ynesboro. . . 16.6 0109) 5.1 25,718) .0183 3,940 2,540) 2,252) 10,614 672 20,664 18,044) .0090)1,087) 3,538].......... .0122) 112 
lex ' Granted, ss. .ceas 23.0) .0152) 6.2 9,115) .0065) 2,427 1,148 270; 2,049 __, Veer 13,938} .0069| 606) 2,248] 3,059} .0083) 55 
= 3 Crittenden 47.8 0313) 15.3 29,461| .0210) 6,154 2,127 580} 10,785 Mi snicccted 28,059) .0141) 587) 1,834 19,079} .0196|) 63 
3 «CO 
ae 
88 'q ge 25.0 0164) 7.0 13,823) -0099| 2,517 1,569 568; 4,852 eee 15,050) .0075| 602) 2,150 10,561} .0100) 61 
4 é a 12.6} .0083} 3.2 6,478! - 0046) 2,044 651 327; 1,820 ee 11,995; .0060| 952) 3,748 811} .0060) 72 
3 ; OU icc rec auar 25.4| .0167) 7.6 13,272' .0094) 3,245 1,643 467; 3,103 See 11,354) .0057| 447) 1,494 7,239} .0090) 54 
§ | | 
: i i Ae ee eee 18.2) .0119) 5.2 8,276; .0059) 2,797 1,111 605; 1,533 A 9,664) .0049) 531) 1,858} 3,228] .0066) 55 
6 . FRR ccc cenes's 25.6| .0169| 6.9 14, 128! -0101) 2,271 2,356; 1,008) 3,447 ese saeeers 17,434) .0087; 681) 2,527 4,541] .0108| 64 
a ome, 8.7} 0057} 2.41 12,505) .0089/ 2,081) + 1,544] 1,008 . WE stein 7,169} .0036) 824) 2,987].......... .0056} 98 
H i re 12.4 eee 3 5,579) .0040) 985 985 258; 1,387 WE cecconed 7,700} .0038) 621) 2,333 2,221} .0047, 58 
; | | 
| | | 
” he EEE 9.3| .0061| 2.4 1,913 .0014; 406 469 “ss 578 _ aSEReeer 5,106) .0026) 549) 2,128 1,757} .0029| 48 
‘ CM dso. 305c0! 47.7| .0313| 15.6 48,683) .0346 9,314 4,726) 2,674; 9,875) 1,821).......... 50,991) .0255/1,069) 3,269) 1,788} .0293) 94 
- Hot Springs....... 29.7} .0195 11.2 45,265) .0323 7,926 4,253 - ” i EET 34,898] .0175/1,175) 3,116].......... -0223) 114 
2 ¥ peti ee 9.1! .0060 2.6 3, "305! 0024! 814 oe 1,114 a OR ee 4,987 10025| 548 548! 1,918 768! .0032' . 53 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
Withheld to avoid disclosure. , 1951. 
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it 


CRAWFORD 


WASHINGTON 


Fayetteville 


FRANKLIN] JOHNSON 


MONTGOMERY 


GARLAND. 


Hot Springs wy 


UTTLE RIVER 


MILLER 


LAFAYETTE 


exarkano 


| HOT SPRING 


PCOLUMBIA 


1949 Retail Sales $50.0 Million to $99.9 Million 
4 1949 Retail Sales $25.0 Million to $49.9 Million 


| 1949 Retail Sales $10.0 Million to $24.9 Million 


CONWAY 


FULTON 


CLEBURNE 


"FAULKNER - 


CLEVELAND 


LINCOLN 


LAWRENCE 


RANDOLPH 


6: 
Jonesboro 


“ST. FRANCIS* 


MONROE “ 


LHICOT.& ff 


ARKANSAS 


PHILLIPS 


Helena (J 


Copyright by 
@léd MANAGEMENT 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


So. 


The “‘SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

JM ESTIMATES JM SALES JM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING| CONTROLS 
COUNTIES er et A Ea a eal SA Se cae i) See 
CITIES | ‘lies | FIVE STORE GROUPS |Qual 
} ilies ual- 
} (Hous | (in thousands of dollars) Net | ity of 
Total holds} | Dollars Eel _______] Estimates | Dollars Estimates | % of | Mar- 
(in % (in (in % | | Furn.- | (in (in % | Per| Per (in U.S.A. | ket 

thou- of thou- thou- of | General | Soma Auto- thou- thou- of Fam- thou- Poten-| In- 
sands) | U.S.A.) sands)| sands) |U.S.A.) Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial dex 

SSE ee = RnR, Rae. aaa: ARR EN EE Tosicnrek lhe 
Greene 29.5) 0194) 7.9 17,363) 0124) 3,524 1,993 1,101| 3,391) Sere 19,293) .0097| 654, 2,442 8,230} .0125) 64 
Paragould 9.8) .0064) 3.1 14,626) .0104; 2,771) 972! a 2,944 ° 9,188 7,752) .0039} 791) 2,501}.......... .0064; 100 
Hempstead 25.4 0166! 6.9 16,075) 0114 3,123 2,419) 697| 7,022) ea 17,907; .0090) 705) 2,595 3,515) .0112) 67 
Hope. .... 8.7| .0057) 2.8 13,875) -0099) 2,766) 1,253) " an ae: Sere 7,969} .0040} 916) 2,846].......... .0061; 107 
Hot Spring... 22.4) .0147 6.2 11,196 .0080 2,943] 1,000 484) 3,148 Re 10,689 -0052| 471) 1,702 1,139 -0079) 54 
| | Ad | | 

eee 13.5) .0089 3.7 neal 0055) 1,718) 1,497) 450, 1,906) _ a 11,219) -0057; 831) 3,032 3,897) .0063) 71 
Independence....... 23.8) .0156) 6.2 14,663) .0104) 2,617) 1,346) | 4,226) WR aiace<sin 17,255) -0086) 725) 2,783) 3,631] .0105) 67 
Batesville........ 6.5) .0043) 1.9 11,630} .0083) 1,780) = 643) 4,226 aid! See 6, 688) -0033 1,029) 0 AES .0050| 116 
ar 10.1| .0067, .8I 1,887; .0014 409 466... .. 372 631... 5,525) .0028| 547| 1,973 1,8421 .0032! 48 
“Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 19. 
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SALES MANAGEMENT 


and 
thou 
Litt! 


— a 


KARK covers a broader area, with the 
jargest audience, morning, afternoon 
and evening, at a lower cost per 
thousand families than any other 
Little Rock station! 


Furthermore — In these 42 counties 


FOOD STORE SALES ~ 


totaled over 


$128 MILLION 


That’s MORE than the combined total food store sales in 
Albany, N. Y., Salt Lake City, Utah, and Lansing, Michigan. 


and 


DRUG STORE SALES 


totaled over 


$16 MILLION 


That’s MORE than the combined total drug store sales in 
Trenton, N. J., Glendale, Calif., Tacoma, Wash., and Racine, 
Wisc.! 


plus 


KARK also delivers a BIG BONUS of 24 Arkansas counties 
and 3 Louisiana parishes at a 10-499 BMB level! 


Write us or phone your nearest Petry man for full 
details! TO SELL THE BEST 
PART OF ARKANSAS... . 
BUY— 


All sales figures copr. 
1951 SALES MAN- 
AGEMENT Survey of 
Buying Power. 


T. K. BARTON, Gen’l Mgr. 
JULIAN F. HAAS, Comm’! Mgr. 
National Representative 

EDWARD PETRY AND CO., INC. 


s° Preferred Station 


LITTLE ROCK, ARKANSAS 


The ““SM’’ symbols mark original, exciu- 
sive estimates by SALES MANAGEMENT. 


ARKANSAS ~— (Continued) 


ims | 


~- 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES a 
ESTIMATES SALES laa FROM | TISING 
4 . BY 1/1/51 BY) ESTIMATES 1950 BY ESTIMATES FARMING] CONTROLS = 
x COUNTIES ae 1950 4 
Fam- } by 
z CITIES | ilies FIVE STORE GROUPS Qual- ~ 
i [House- (in thousands of dollars) Net | ity of bs 
4 Total holds} | Dollars Estimates | Dollars | Estima'es | % of | Mar- pe 
i in | % | (in (in %, | Furn- (in (in o% | Per| Per| (in |U.S.A.| ket 2 
<: thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-|  thou- Poten-| In- 
f sands) | U.S.A.) sands)| sands) |U.S.A.) Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
& cee a eae a ee ee eae eae 
f, | en 26.3) .0172) 6.8 16, 263) .0116| 3,114 2,611 897, 4,601) ee 16,253) .0081) 618) 2,390 9,220} .0110| 64 
3 Newport.......... 6.3) .0041 1.9 11,861) .0085) 2,110 1,065) 786 3,661) aks PEt 5,450} .0027| 865) 2,868].......... -0047| 115 
; PITS 5. occn aso 76.9) .0505 24.6) 48,872) .0348| 10,973 5,021; 2,835; 13,600 ae 67,903) .0340) 9883) 2, 14,322] .0375| 74 
5 ee 37.5) .0246] 12.2 43,074} .0307) 8,539 3,102 - | . si Ree 41,100} .0206/1,006) 3,369].......... .0244; 99 
Johnson............ 16.4 0108! 4.6 7,403} .0053 2,047) 899] 593 2,353) REE a 13,760) .0069 2,991 2,925} -0072| 67 
| | | 
Lafayette ...........0 13.3 -0087| 3.8 6,365) .0045) 1,520 1,063 187| 1,548) a Patina ox tot 8,579) .0043| 645 or 2,421} .0052) 60 
Lawrence........... 21.1 -0139) 5.6 9,194) . | 1,705 1,521 920) 1,536) 11,605) .0058) 550) 2, 6,188 -0077| 55 
r | anne 24.6) .0161) ta 10,877; .0077 2,342 1,673) << 2,705) Ee 14,120] .0071} 574) 1,961 9,043} .0091; 57 
| | | 
ene ae 17.4) .0114) 5.3) 4,117; .0030) 1,124 1,187 69) 961) 19 ee 6,977; .0035) 401) 1,316 5,614] .0049| 43 
Little River.......... 11.3) .0075 3.2 4,945) .0035) 1,649 578 404) 996) eee 7,955; .0040) 704) 2,486 1,921} .0046) 61 
| ee ee 20.0) .0131 5.3 10,211} .0073) 1,541 2,439 734) 2,910 eer eee 10,580) .0053) 529) 1,996 3,270} -0075| 57 
# | | | 
3 | 
2 ee 27.3) 0179) 7.3) 17,065 0121) 3,825 2,979 505) 5,451 ae 19,793) .0099) 725) 2,711 13,127] .0122| 68 
i FON bccicwsieted 11.9} .0078 3.2 2,586) .0019 506 517 si | 535) eee 4,403) .0022; 370) 1,376 2,443] .0032| 41 
4 ee 8.7| — 2.4 2,305) oar 607) 463 106) rat ee 2,845) .0014) 327) 1,185) 1,544] .0023) 40 
; | | | 
i oO eee 184 33.0| 0217) 9.7 26,419) .0188 4,794 1,720; 1,396 5,391 Ge sesiecces 30,261; .0152) 917) 3,120 2,838] .0176; 81 
i . Texarkana (Ark.)- | | | $ 
; Texarkana (Tez.)... 41.2) 0271| 13.2 sr 0419 11,700 * | 3,057) 14,670) 1,689 * 44,900| .0225|1,090| $,402].......... -0292| 108 
$ Texarkana........ snag 0106) §.1 25,244) .0180 4,325} ” 1,396} 5,391) ee 17,114) .0086|1,063) 3,356].......... -0118; 111 
: Mississippi. ......... 83.4) .0548) 23.4 59,008) .0421 12,239) 7,755) 3,008; 17,567); 1,346].......... 75,894; .0380) 910) 3,243 42,203] 0426; 78 
a Blytheville....... 16.4| 0108] 5.3 29,437) -0210) 4,114! 3,248; 1,848) 11,345) 701 19,045 14,416} .0072} 879) 2,720}.......... -0121} 112 
RNS. Si ccmaae 5.1) 0033} 1.6 11,623} .0083 1,858 773| 452! 4,869) Dados ea 5,059; .0025) 992) 3,162].......... -0044) 133 
' ee eae 19.8) .0130) 5.8 10,769) .0077 2,943 1,162 772 1,794 - ere 11,860) .0059) 599) 2,045 pe -0079| 61 
; | = | | | 
f Montgomery......... il 0044] 1.8 1,751] .0012) 368| 583!....... ze es ee 3,448! .0017| 507! 1,916 771.0021! 48 
: A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
: Withheld te avoid disclosure. © SM. 1951 
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KRyour product will have full promotional 
support on KLRA — — the only station in 
Arkansas with a fulltime Promotion 
Department. Ask the O. L. Taylor Com- 
pany for details, or write us direct. 1010 KC. -—- 10 KW DAY -—5 KW NIGHT 


Wm. V. Hutt, General Manager Joe Myers, Adm. Asst. CBS FOR ARKANSAS 


Oscar Alagood, Promotion Mgr. Harris Owen, Pgm. Dir. LITTLE ROCK 


ok — . a The “SM” symb iginal, exclu- 
K N S A S —_— (Continued) de estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS 
ESTIMATES 


FROM 
1/1/51 JM ESTIMATES JM ESTIMATES FARMING] CONTROLS 
COUNTIES a 1950 


CITIES FIVE STORE GROUPS ual- 

(in thousands of dollars) 7D Qua 

Q% of | Mar- 
U.S.A. | ket 
Poten-| In- 
tial dex 


General Auto- 
Mdse. i motive 


1,503 2,206 


‘ 


6,404 
6, 258 
. 


Helena-West Helena. 
Helena 


—i_)aen & meade 2 


724 


1,310 
Little Rock- 


North Little Rock... -4| 0966, 46.7] 188,767] «1: 6,523] 272,836 1,378 
ALittle Rock .7| .0674| 33.6] 140,998] .1005) 22,87: 5 244,420 .0753) 1,465 
North Little Rock.. 2.7] .0281| 13. 41,769| .0298) 29: 28,410] 49,916 .0250/1, 169 
| 
} 
Randolph.......... 7) 0116 ; 7,038 7,540) 
St. Francis -0245 5 19,706 19,471 
.0051) 2) 12,902] . 1 5,020) . 
0158} 6.8] 11,864) . 10,436) 
| 
0067/2. 4,228 4,636' 0024 1,71 1,148 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation pane 19. 
*Withheld to avoid disclosure. 
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-| Welcome to Cpportunity [ana | 


* $1,236,350,- 
000 In 1951 
Issue Sales 
Management 
Survey 


Tap Its 14 Billion $ Spending Money* 
With Your Advertising in the 


rkausas Gazette 


Your Top Newspaper for the Top 
Test Market of the Southwest! 


LITTLE ROCK 


has 32% MORE people, 42% MORE workers 
and 69% GREATER employment than in 1940* 


This increase of the labor force and total employment is propor- 
tionately MORE in Little Rock than in any other city of the 
Sighth Federal District, says Eighth Federal District Review. 


«Little Rock Branch, Federal Reserve Bank, St. Louis 


LITTLE ROCK TRADING ZONE 


METROPOLITAN MARKET* 
Little Rock has a 252% sales 


—_— Its 224,000 families in 26 counties spent $522,255,000 retail a ae a9SP, whtes te 
z f d . ‘ : 4 above average for 100,- 

. out of an effective buying income of $642,504,000, according eer te 

ae , , 000 class cities! 

he ; to Sales Management Survey of Buying Power, copyright 1951. 

we : *Sales Management 

- € 

px £ 


8 ' With the largest circulation by far in Arkansas, the GAZETTE 
+ concentrates its coverage in the 57 rich counties surrounding 
4 > Litthke Rock—dominates every one of them with the power IMPORTANT 
7 that strongly influences the entire state. The NEW Sunday Gazette 
4 increases this leadership with its eight big sections, a 12-page HOME 
7 » color comic section, and PARADE magazine. Needless to say, 

the GAZETTE leads in all three advertising categories (General, 
— and Classified), and carries over two-thirds of all food 
inage. 


DELIVERY 


eS Arkansas WA Gazelle 2 


mat Le ol ] int 

OLDEST NEWSPAPER WEST OF THE MISSISSIPPI HH EL — lilal! 
NAT. REP... . THE JOHN BUDD COMPANY | | | 74 
MAY 10, 1951 159 


ss 


| 


; 
Yi 
f 
Fs 


WATE E hed 


IN ONE PACKAGE! 
THE BILLION-DOLLAR MARKET OF EASTERN OKLAHOMA— 


Plus THE RICH PLUM OF WESTERN ARKANSAS’ OZARK 
TRADE AREA! 


*% ONE OPERATION 
% ONE REPRESENTATIVE (Avery-Knodel, Inc.) 


* ONE NETwornk— CBS 
x ONE BUY = THE BEST! 


ATUL-KFPW 


TULSA FORT SMITH 


JOHN ESAU, Vice President-General Manager 
Affiliated with KOMA, OKLAHOMA CITY 


ACG slits i The “SM”? symbols mark original, exclu. 
ARKAN S AS — (Continued ) eee ee we sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
SM ESTIMATES yD SALES SM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES Ah et aS: NTR Te a 1950 
Fam- 
CITIES ilies FIVE STORE GROUPS Sy) 
|House- (in thousands of dollars) Net 
Total holds| Dollars ” eS Estimates | Dollars 
(in % (in (in % Furn.- (in (in % 
thou- of thou- thou- of General | House-| Auto- thou- thou- of 
sands) | U.S.A.) sands)} sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A. : 
Searcy : 10.6} .0069 2.8 2,855) .0021 614 322 179 937 4,420) .0022 ; 
Sebastian . .172 64.7| .0425 19.4 69,731} .0497 11, 108 9,974) 3,008) 23,452 ivcsneesaed 68,323) .0342 
AFort Smith...... 48.5) .0318 14.9 64,936) .0463 9,586 8,663} 2,856} 23,342) 1,586 69,814 59,267) .0297 
Sevier... Aer We ‘ é 219 ° 
Mseasverciaeguns 9.1} .0059 2.6 1,550) .0011 333 434 35 423 aa 6,252) .0031 


Be bnssee 


3,172) . 


Union... . 2). 4.5] 42,840] . ,632| 3,318) 14,261) 1,523].......... 45.431) . 

El Dorado 23.3) .0153 7.7 33,209) .0236 5,605 2,008 12,375} 1,280 14,483 29,288) .0147 
Van Buren........... 9.9} .0065] 2.5 2,330| .0017 530 115] 140 828 RR 3,752| .0019 
Washington... 50.5] .0332} 15.1) 46,742) .0333| 7,886] 4,866] 1,545) 9,317) 927].......... 49,389) .0247 

Fayetteville. . 17.2] 0113} 5.5] 23,399] .0167} 3,971) 2,989) 1,162] 7,543] 593 18,008 25,181] .0126 

Springdale. . 1.9 15, 182 ~ 2 ‘Sp | Eiedececs 5,599 

ite.. 0}. ‘ 19,708) . ,400| 3,573) 72) «7,386, = S40).......... 18,620] . 

Searcy...... 6.1} .0040 1.8 12,464) .0089 1,315 1,841 430 7,070 er 4,782) .0024 
Woodruff 9.2} .0126, 5.1 9,218} .0065| 1,858] 2,257) 366) 1,815) 291).......... 11,885] .0059 
Yell 14.1) 0092) 3.7 7,000} .0050 950} 1,208) 192} 1,716) 172].......... 6,768] .0034 

— ——EE —_ ———— LS eS eee 
Total Above Cities 445.3) .2924) 143.5] 637,253) .4542] 106,590] 72,472| 24,717] 158,614) 13,111] 440,801] 521,820| .2612 3284) 111 
State Total. 1,926.7|1.2652| 554.1] 1,236,350} .8811 248,601| 168,011! 61,930| 334,131! 31,4808... 1,467, 1931 .7347 8846. 70 
ARKANSAS— Standard Metropolitan County Areas 
AFort Smith.....172] 64.7] .0425| 19.4 wien oar 11,108] 9,974] 3,008] 23,452| 1,658].......... 68,323| .0342|1,056| 3,522].......... .0405| 95 
Little Rock- 
North Little Rock...78] 195.5) .1283| 62.1] 190,850) .1360| 34,451/ 34,042) 9,585| 52,269) 5,542).......... 256,105) .1283/1,310, 4,124)........ | .1306| 102 
ATexarkana (Tex.)- | | | 

Texarkana(Ark.)184] 95.8} .0629| 28.1] 73,242} .0521| 17,029] 8,511| 3,377| 16,168] 2,064]... 90,172} .0452| 941| 3,209]... ....... .0508| 81 


CALIFORNIA— Counties and Cities — Other Pacific States; Oregon, p. 448; Washington, p. 541. 


City and Population County City and Population County City and Population County 
(in thousands) - (in thousands) (in thousands) 
Alameda....... ee \lameda Burlingame..... 20.2.......San Mateo i i. ee Humboldt 
AIBAnY......... 1S Ae ee \lameda CAIERIBO. 2 60000 ree Imperial |” re ee, Fresno 
Alhambra...... 52.4.......Los Angeles ae ea Monterey Fullerton....... oY nee ae Orange 
Anaheim....... dk SRE Orange 3 eee W2o Os as vv acaen Butte Gerdeta....... 14.7.......Los Angeles 
Antioch. ....... 11.2.....Contra Costa Chula Vista.... 16.2 .San Diego er .. Santa Clara 
PCRG. oes cces 23.5.......Los Angeles Compton....... ity MERE Los Angeles Glendale....... 97 .3.. .Los Angeles 
Auburn .......... Peer Placer eer 10.4.........Réiverside So a ee © ae Nevada 
Bakersfield. .... 35.2... errr Culver City.... 20.0.......Los Angeles Hattord........ EE Kings 
er eo ..Los Angeles Daty City. ..... 13.4. .San Mateo Hawthorne..... 16.6.......Los Angeles 
Belvedere...... 47.1.. .. Los Angeles 3 ee Cer ee Kern Hayward....... | See Alameda 
Berkeley.......415.6......... Alameda EI Centro... ..... B2.S......+4 +50 Sera Hermosa Beach. 12.0.......Los Angeles 
Beverly Hills... 29.5.. .. Los Angeles Bt Cerrito... 2 See Contra Costa Huntington Park 30.0.. ..Los Angeles 
Brawley........ 12.23.........Imperial El Monte...... 8.3.......Los Angeles Inglewood...... S| See Los Angeles 
Burbank. . ee Los Angeles Escondido...... _ ene San Diego re ee San Diego 


A and A See end of state for Standard Metropolitan County Areas. 
*Withheld to avoid disclosure. 
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Before using these figures, 


SALES MANAGEMENT 


see explanation page 19. 
© SM, 1951. 
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[ts impossible... 


eel 
(DESERT INN 
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ct 


...a8 impossible as covering Californias 


Be sure you are properly equip- 
ped to cover the Beeline. That’s a 
3-billion-dollar market, you know 
—all of inland California plus 
western Nevada — with more 
buying power than Detroit... 
higher retail sales than Phila- 
delphia.* 

But you choose the wrong 
equipment if it’s outside radio— 
Los Angeles or San Francisco 
radio. You need on-the-spot ra- 
dio. Because Beeliners are inde- 
pendent inlanders who naturally 


_. Bonanza Beeline with outside radio 


prefer their own stations—the 
five BEELINE stations. 

Use all five to blanket the 
whole market. Or use the BEE- 
LINE stations individually, to 
cover a major Beeline shopping 
area. For instance... 


KERN BAKERSFIELD 


It’s the CBS station for 59,000 
radio families in oil-rich Kern 
County—with a BMB home-city 
weekly audience of 84% daytime, 
92% at night. 


*Sales Management’s 1951 Copyrighted Survey 


MClatchy Broadcasting Company 


KFBK 


Socramento (ABC) 
50,000 watts 1530 kc. 


MAY 


16, 


1951 


SACRAMENTO, CALIFORNIA 


KOH 
Reno (NBC) 
5000 watts, day; 1000 watts, night 
630 kc. 


@ PAUL H. RAYMER CO., National Representative 


KERN 
Bokerstield (CBS) 
1000 watts 1410 kc. 


KWG KMJ 
Stockton (ABC) Fresno (NBC) 
250 watts 1230 kc. 5000 watts 580 kc. 
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* AUTHORITY: 


Make your dollars count! 
RICHMOND'S $137,000,000.00 CONSUMER MARKET 


RICH 


Winstead D. Smith 
National Advertising Mgr. 


Richmond, California 


the largest city (101,400) in Contra Costa County 


S. F. Bay Area’s 


1950 LEADER IN RETAIL SALES GAIN! 


Write for facts why 


CAN ONLY BE SOLD BY THE 


oS 


MOND: 


AN OWENS PUBLICATION 


Bay Area Council, Inc., 


GAIN IN TOTAL TAXABLE 

RETAIL SALES — 1950 OVER 

1949 — S. F. BAY AREA* 

County Prin. City % 
S. F. S. F. 10.1 
Alameda Oakland 15.5 
Napa Napa 20.0 
Santa Clara San Jose 22.4 
DENT Sonoma SantaRosa 23.0 
Solano Vallejo 25.9 
Marin San Rafael 27.8 
Pa ao tae San Mateo SanMateo 30.2 

ichmond, California 
: " CONTRA 
San Francisco, Calif. COSTA RICHMOND 35.6% 


CALIFO 


N 1 A— (Continued 


GAIN! 


The “‘SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


City and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 
Laguna Beach.. 6.3...........Orange Pasadena....... 106.3.......Los Angeles San Mateo..... 42.4....... San Mateo 
SS) eer / 5 Ree San Joaquin El Paso de Robles 4.9...San Luis Obispo San Rafael..... Sere Marin 
Long Beach... .249.5....... Los Angeles Petaluma....... Ss Sonoma ek ree Orange 
Los Angeles. ..2000.5....... Los Angeles Pittsburg....... 13.0.....Contra Costa Santa Barbara... 45.8....Santa Barbara 
Lynwood ... 26.1.......Los Angeles a... ere... | eee Los Angeles serita Cruz..... ye. Santa Cruz 
eer 10.6..........Madera Porterville...... Se Tulare Santa Maria.... 10.6....Santa Barbara 
Martinez....... a Contra Costa Red Bluff...... i: errr. Tehama Santa Monica... 72.9.......Los Angeles 
Marysville...... | eer Yuba Redding........ S| ear, Shasta a | ee Ventura 
Maywood...... LS ee Los Angeles Redlands....... 18.8...San Bernardino Santa Rosa..... eee Sonoma 
eee 15.4..........Merced Redondo Beach. 25.8....... Los Angeles San Luis Obispo. 14.5...San Luis Obispo 
Modesto....... i ee Stanislaus Redwood City.. 25.9.......San Mateo South 
Monrovia...... _ & Sa: Los Angeles Reedley........ St eae ee Fresno San Francisco. 19.7....... San Mateo 
Montebello. .... Seediecscued Los Angeles Richmond......  & eae Contra Costa South Gate..... er Los Angeles 
Monterey...... 16.5........Monterey ll SF Ser Riverside South Pasadena. 17.3....... Los Angeles 
Monterey Park.. 20.6....... Los Angeles Roseville....... | eer Placer Stockton....... > See San Joaquin 
Fae Ss Serre Napa Sacramento..... 138.8.......Sacramento . eer . eer Kern 
National City... 21.6........ San Diego eee Deis « x0 «0a Monterey Torrance....... 22.7.......Los Angeles 
Newport Beach. 12.5........... Orange San Bernardino. 64.2...San Bernardino eer 8.6 .San Joaquin 
North San Bruno...... |} Sees. San Mateo ae Dee sas aecos Tulare 
Sacramento... 6.1.......Sacramento San Carlos..... 7 jee San Mateo ee <a Stanislaus 
Oakland SS ee Alameda San Diego...... . » eee San Diego Ukiah.. 6.3 ... Mendocino 
Oeenmeide...... 13.2....0% San Diego San Fernando... 13.2.......Los Angeles Vallejo. O_o Solano 
Saas 23.3...San Bernardino San Francisco. ..777.4.....San Francisco Ventura | Serer Ventura 
Oroville. ... ea Butte San Gabriel..... (ree Los Angeles Visalia......... Ol Se Tulare 
Oxnard.... — 2 Ventura San Jose....... . & ae Santa Clara Watsonville..... | See Santa Cruz 
Pee G@eminee... F.6...ccces Riverside Gem Leamdro.... 28.4... .cccecd Alameda Whittier....... OT ee Los Angeles 
eee: 8 ae Santa Clara Woodland...... ot EAR ree. Yolo 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING anoss | SALES 
ESTIMATES SALES — PPROM: | _‘TISING 
SM Beary BY) ESTIMATES 1950 BY) estimates | FARMING] CONTROLS 
COUNTIES —s : 1950 
CITIES | ilies | FIVE STORE GROUPS Qual- 
(House- } (in thousands of dollars) Net ity of 
Total holds} | Dollars Estimates} Dollars Mar- 
(in % (in (in % Furn.- (in (in % | Per ket 
thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap- In- 
sands) | U.S.A.) sands)]| sands) | U.S.A.) Food Mdse. | Radio | motive sands) sands) | U.S.A.) ita dex 
Alameda........ 127] 750.0) .4924) 246.6] 836,472) .5961| 205,100) 121,410) 60,506) 169,178) 23,232).......... 1,367,250) .6846/1,823 126 
AOakland....... 389.0) .2554) 132.7 566,796) .4039| 116,925) 106,758) 47,795) 108,538 628,011 741,823) .3715}1,907 140 
Berkeley. ....... 115.6} .0759 38.2 106,838] .0762| 32,846 8,413} 5,991} 21,632 53,526 226,807} .1135/1,962 125 
Alameda..... 64.8} .0425) 20.5 40,546) .0289 15,588 1,212} 2,385; 11,518 14,022 102,578) .0514/1,853 101 
Hayward..... 14.6} .0096 4.4 28,865} .0206 6,475 1,890} 2,197 7,956 8,831 22,615) .0114/1,549 144 
San Leandro....... 28.1) .0185 8.2 34,820} .0248 14,087 1,810} 1,263) 8,697) 1,275].......... 38,806) .0194/1,381 112 
Albany........ 17.9} .0118 5.4 14,607) .0104 3,312 180 576 Ss i. ae 36,552) .0183/2,042 124 
a -2} .0002 of 118} .0001 he re eee rte Fern eee 314) .0002|1,572 100 
Amador . 9.3) .0061 3.1 8,411) .0060 2,457 420 200; 1,830;  190).......... 10,091; .0051)1,085 92 
deve cdek eee 65.8) .0432} 21.6 73,689) .0525) 19,030 5,436; 2,728) 17,120 nda 82,908) .0415)1,260 
Se 12.5} .0082 4.1 30,975) .0220 5,909) 2,719} 1,226) 9,200 9,362 21,250) .0106/1,700 
Oroville 5.4) .0035 2.1 18,562) .0133 5, 185) 2,248 903 4,961 2,157 6,561) .0033/1,215 
Calaveras.......... 10.1; .0066 3.6 6,239) .0044 2,038 657 ° - _ eae 11,363) .0057/1, 125 
ib ecnaamod ed 9. 3.9 ° e 2,920 ° ia eens 23,443) . 
hamees 9. ° ° 66, 166 ’  eweamaad 306, 939 
Richmond......... 101.4) .0666) 31.0 71,661; .0510) 25,788 5,083) 5,335) 17,120 44,083] 109,918) .0550/1,084 
Pittsburg.......... 13.0} .0085 3.6 18,273} .0131! 4,715 2,225; 1,318} 2,128 5,353) 13,234] .0067/1,018 
and A See end of state for Standard Metropolitan County Areas, Before using these figures, see explanation vane 19. 
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1950 — A RECORD YEAR FOR 
...a@ Great Market 
| METROPOLITAN OAKLAND 


i (ALAMEDA AND CONTRA COSTA COUNTIES) 
...@ Great Newspaper 
OAKLAND TRIBUNE 


he _, «Ranks High on the Pacific Coast! 


ONE BILLION DOLLARS IN 
RETAIL SALES 
2nd IN FOOD SALES 


2nd IN AUTOMOTIVE REGISTRATIONS 
3rd IN POPULATION 


a Leadership! 
TOTAL CIRCULATION 
DAILY SUNDAY 

YU mea * *k 


187,000 193,000 


*Based on average circulation from Oct. 1, 1950 
to Jan. 1, 1951, from publisher’s own records. 


ea SEAL ce 


wi A 3h RE teh i wh A A 


Largest home-delivered circulation in Northern 
California since 1939. 


97.8% of DAILY, 96.4% of SUNDAY circula- 


i tion is concentrated in A.B.C. City and Trading 
Zones. 
A eee Ist IN TOTAL ADVERTISING IN 
NORTHERN CALIFORNIA 
/ 3rd IN TOTAL ADVERTISING ON THE 
| PACIFIC COAST-—26,438,118 LINES 


(Source: Media Records) 


CRESMER & WOODWARD, INC. 


National Representatives Including Sunday Magazine Section 
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SACRAMENTO 


“SISKIYOU 


SAN JOAQUIN 


*° CONTRA COSTA 


SHASTA 


( gberke ey 
Ss. ,Ookland 
ALAMEDA 


iene 
STANISLAUS 
SANTA CLARA — 


PLACER 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


y 

CONTRA COSTA 
Oakland 
» e 


ALAMEDA 


SAN BERNARDINO 


LOS ANGELES 


Copyright by 


: bos Angeles eek: eicniiies 
Salat MANAGEMENT Joo 


side 


LOS ANGELES 
* . SAN BERNARDINO 
eBurbont 
2 Pasodenc 
*Giendele 


los Angeles Sen Bernordine 
. . 


Redic 


Aa SEE mr oy IRAE 


RIVERSIDE 


‘ie 1949 Retail Sales in Excess of $100 Million 
BERR 1949 Retail Sales $50.0 Million to $99.9 Million 


H 1949 Retail Sales $25.0 Million to $49.9 Million 


: | 
1949 Retail Sales $10.0 Million to $24.9 Million g x + 
Ay 


P Redondo Beoch 
4a 


ap ipeeag Ve? 
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SALES MANAGEMENT 


Don Lee’s checkerboard spot plan 
means better availabilities 
... greater circulation 


You get better availabilities at lower cost 
when you buy KHJ, Los Angeles, KFRC, 
San Francisco and KGB, San Diego. 


These key stations of the Mutual-Don Lee Bs 
Network deliver your selling message to 

a wider range of people at low cost. Ask 

your Don Lee or Blair man how checker- “ 
board programming makes this possible. 


BROADCASTING SYSTEM 


pO anes 
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NOW SATURATE SOUTHERN CALIFORNIA) | 


AT ONE-SIXTH THE COST OTHER MEDIA} 


KFI Saturation Plan Reaches 3,500,000 Families 


You have a new product. Or a new 
claim for an old product. 

You have something BIG, something 
startling to say to the 5,000,000 people 
in Southern California’s market. 

You must say it powerfully and 
quickly to the most people for the 
least cost. 


Deep Penetration 

KFI has developed a new plan that 
makes it easier, less expensive to 
achieve deep penetration with your 
message. 

In one week you can tell your story 
to 3,500,000 families—and that’s 
3,500,000 families that actually hear it, 
not just the potential audience. 

That’s the equivalent of telling every 
family in Southern California your 
story twice in a single week. 


Saturation Package +2 
This deep penetration device is called 


KFI Saturation Package +2; it puts 
your message — a full minute message 
—on KFI 10 times a day — every day 
— for an entire week at a cost of only 
$2500.00. 


Compare 
How much more thorough your sat- 
uration is, how much less it costs than 
ever before is well illustrated by a 
comparison with the purchase of full 
pages in all Los Angeles dailies: 


Five Daily Newspapers 
Circulation 1,500,000 families 
Cost $6880 
Cost per M Families $4.55 


KFI Saturation 
Circulation 3,500,000 families 
Cost $2500 
Cost per M Families 71¢ 

This comparison gives all the best 
of it to the newspapers because it pre- 


sumes that every family buying each 
paper will note the full page. 


One-Sixth Cost 

Compared to a powerful array of 
Los Angeles newspapers, KFI Satura. 
tion Plan +2 makes twice as many 
family impressions, at one-sixth the 
cost per 1000 families and only 37%, 
the cash outlay. 

That’s why KFI Plan #2 has ap. 
pealed to Seaboard Finance, Goebel 
Beer, Lakewood Park, and Hoffman 
Radio as the best way to saturate 
Southern California with their story, 


Get the Facts: All the facts on KFI’s 
Saturation Plan #2 are available in a 
presentation. You can have a copy by re- 
turn mail. Just address Sales Manager, 
KFI, 141 N. Vermont, Los Angeles. 


KFI 
Sorte ©. Qrthiny Ine. 


NBC for LOS ANGELES 


> eae ryprrery : 
CALIFORNIA — (Continued) = __Sive estimates by SALES MANAGEMENT, 

POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

JM ESTIMATES JSAM SALES FROM TISING 

1/1/51 ESTIMATES 1950 ESTIMATES FARMING} CONTROLS 

COUNTIES aoe cake 5; Pi Pee ee = 1950 — 
am- 

CITIE | ili FIVE STORE GROUPS ual- 
- | House- (in thousands of dollars) Net | | of 
Total | P — — _ Formac = — =—" | ; oink ae = vu 4 rong 

on | of | thou- thou- of | | General ftonse- Auto- | thou- thou- | of Cap-| Fam-| thou- Poten-| In- 

sands) | U.S.A. sands)} sands) |U.S.A.) Food Mdse. Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 

Martinez......... 8.4| .0055} 2.6] —12,400/ .0088| 2,711) 601] 1,105] 4,096, 366) 2,258] 9,836] .0049/1,171) 3,783}......... 0062) 113 
El Cerrito....... 18.4] .0121 6.0 11,261 -0080) 4,816 100} 859 304) 340 2,609 20,810) -0104)1,131) 3,468].......... -0100} 83 
Antiech......... 11.2) .0074| 3.2 10,081} .0072) 3, 256) 392) 693 1,789) 291 709 11,088} .0056) 990) 3,465].......... 0064) 86 
Del Norte....... 8.2} .0054) 3.2 8,263; .0059) 2,150) 454] 298] 1,264, 192)... 11,439} .0057/1,395| 3,575 1.601 0087 106 
Eldorado 16.3} 0107 5.8} 14,100; .0100) 5,022, 348) 597! 2,846) _, Meee 22,217; .0112/1,363) 3,831 3,658 wine 100 

| 

Fresno............51] 280.2! 1840) 88.2] 291,418 .2077| 64,752! 23,986) 17,310) 62,372| 7,210).......... 378,270) .1894|1,350| 4,289} 155,684] | .1938) 105 
AFresno TC 92.5) 0006) 29.5 190,074, .1355 31,379) 19, 905} 13,005 43,486) 5.644] 202,414 161,968) -OB11/1, 761) 6,400). .......5. —_— i54 
Reedley....... 4.2| -0028} 1.2 10,901; .0078 2,284) 505) 647| 3,031 . ae "5, 103 0026/1, 215) ae -0042} 150 
Glenn..... 15.6) .0102 — 18,010) .0128) 3,416 1,716) 630) 3,463 263] Seesiciows 20,623, .0103/1,322) 4,296 pre 0110) 108 
Humboldt... . 70.0) .0460| 23.1 76,790) .0548| 18,146 7,614, 4,641) 18,262) 1,252].......... 96,950) .0485/1,385) 4.197 15,313 ores 108 
Eureka 23 .4| 0153) 8.4 44,681 0318) 8,670 5,112 —_— 14,324) 688 24, 132 35,123} .0176)1,501) 4,181].......... 0214) 49 

| 

Imperial 64.0 0420] 17.2 74,089) .0528| 16,420, 4,981| 1,622) 15,668] 1,848).......... 113,984) .0571/1,781 6,627] 76,317) .0528, 126 
El Centro. .. 12.8} .0084 3.6 26,646} .0190| 3,681 1,813 549! 8,692} 790 31,817 25,216) .0126/1,970| 7,004].......... .0137| 143 
Brawley 12.2) .0081 3.2 15,854] .0113 3,920) 897 432} 2,990) 354 9,959 22,350) .0112/1,832) 6,984].......... -0106} 161 
Calexieo......... 6.5| .0043) 1.6] —10,858| .0077/ 3,264) 1,521 +199} 1,429] 343) ~— 3,957] 11, 921| .0060]1,834] 7,451].......... 0062) 144 
Pe seen ‘ 11.8) -0078| 4.1 15,975) .0113) 3,888) 1,187 414) 3,669) eer 19,199} -0096| 1,627) 4,683 1,762} .0098 126 
Kern..... sms 232.1) 1525) 69.7] 247,632) .1765) 58,925 24, 592| 14,450} 56,483) 4,852]........ 333, 528| le bpd | 4,785} 113,734] .1670) 110 

Bakersfield. . . 35.2) .0231} 10.9 125,771) 0896] 17,773} 19,281] 9,760} 33,360] 2,501 81,065 73,462) .0368/2,087) 6,740]......... -0499) 2 
_ ee 3.8] .0025) 1.1) 15,163 .0108} 2,564) 881] 1,274] 6,949] 271).......... 5,901) .0029|1,553| 5,365].......... .0052| 203 

Delano 8.9) 0058) 2.4 15,024) .0107| 3,369) 1,112) 799} 4,014) © igeesneved ——- es alk BUI cosdesses — J 
Kings rz) al 13.1 48 ,693 0347; 10,172 2,879, 3,438 ad Oo  aeeer: 60, 922) -0305) 1,288) 4,651 35,088 0319) 103 
Hanford 10.0} .0065) 2.9 25,598) .0183 3,620) 1,309, 2,520) 5,969 571 8,666 16, 480} .0083} 1 , 648) ae -0109) 165 
Lake... 11.7} .0077, 4.2 10,454, .0075, 3,284 483 335, 1,461) = 340).......... 11, 688| .0058) 999) 2,783 4,556) .0067 87 
Lassen a -0123; 5.6 16,848) -0120) 4,519 898 730 ame eee 25,060 .0126)1,333) 4,475 3,340 oe 100 
Los Angeles. ......80' 4,215.5 2.7677|1,386.8 4,707, 18013.3547|1,062, 738 592,896 343,651/1029,028\149,3421.......... ee 5,4191 195, 3.4419; 124 
A and A See end of state for Standard Metropolitan County Areas, Before using these figures, see explanation page 19. 
*Withheld to avoid disclosure. © SM, 1951. 
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_of retail sales in the 
I! Western states 


Pe A wee meee sae ERE Be 
Ree Saas Fe 


jets ts 


Geographically, the West looks like this... ce = 
B leswi: W. looks like this ~~ 
ut, saleswise, the West ooks like this. 
Of the 20-plus billion dollars in retail MONTANA - 
sales reported for the 11 Western States in : 
; IDA. wyo. 

1950,* Los Angeles county accounted for } 
_ almost a quarter of the total. Here is NEV.) UTAH COLORADO : } 
Dual- 2 ee | 
ityot fe the area where commensurate advertising . 
Mar- Be : 
In j effort should be focused. In the nation’s CALIFORNIA iia cee ) 
3 7 


third largest market (Los Angeles and 
Orange Counties, California) the 
Los Angeles Times leads in daily 


home-delivered circulation and all 


os — | 
o3 os 
LOE RORD ecwrisielh iMod shane = hss 


08 ‘ P . — 
ee major classifications of advertising . . . 

) § 

i Total, Retail, General, Department 
126 
Store and Classified. 

126 ; 
no # * SOURCE: Sales Management Survey of Buying 
on an Power, Copyright 1951 
z . 
ao § 
U 4 
oo |6Coe 
ao 68 
pp. - REPRESENTED BY CRESMER AND WOODWARD, NEW YORK, CHICAGO, DETROIT, ATLANTA AND SAN FRANCISCO 
5. - 
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3,702,326 LINES 


DAKY TIMES 


1,684,695 LINES 


DALY NEWS 


You can't argue with figures . .. and the 
figures show that the Daily News gained 
1,685,695 advertising lines in 1950. This was 
a greater advertising gain than any other 
Los Angeles newspaper, with the exception 
cf the daily Times. There's nothing confusing 
or ambiguous about this statement. It's a 


fact! 


1,523,210 LINES 


Linage figures from MEDIA RECORDS 


768.924 LINES 


DAILY EXAMINER HERALD EXPRESS 


partment 


The DAILY NEWS ranked second in De- 
Store advertising in 1950 
among all five Los Angeles metropolitan 
newspapers! 


273,430 INCHES 


263,757 INCHES 


200,801 INCHES 


88.989 INCHES 


DAILY TIMES DAILY NEWS HERALD- EXAMINER MIRROR 


EXPRESS 


LOS ANGELES 


« 
An independent newspaper for independent people Daily Vews 


REPRESENTED NATIONALLY BY JANN & KELLEY 


ROBERT Lo SMITH. President 


MANCHESTER BODDY. Chairman of the Board 
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COUNTIES 
CITIES 


ALos Angeles 
Long Beach 


A and A 


Gag - 


The ‘‘SM’’ symbols mark original, exclu- 


RETAIL SALES—1950 


BY) ESTIMATES 


sive estimates by SALES MANAGEMENT. 


2,000.5, 1.3135 
249.5) .1638 98.8 


See end 


POPULATION 
JM ESTIMATES 
1/1/51 
} Fam- 
| ilies 
| | [House- 
Total | | holds} 
(in % (in 
thou- of thou- 


of state for Standard Metropolitan County Areas. 


sands) lu: .A.| sands) 


709.6 


FIVE STORE GROUPS 
(in thousands of dollars) 


Furn.- | 
| General | House- 
| Food | Mase. Radio | motive 
70,246 


,353|1.7513) 520,270] 392,791|188,764| 513,454) 81,861 
| 42,095, 28,043] 76,667) 10,175 


EFFECTIVE BUYING 
INCOME—1950 


BYP Estimates 


GROSS SALES 
DOLLARS} ADVER- 
TISING 


| | 


Net | 
Dollars | 

(in % | Per| Per 
thou- | of | Cap-| Fam- 


sands) | U.S.A. ita ily 


FROM 
FARMING} CONTROLS 
1950 |_ 


Estimates &% of | Mar- 


thou- Poten-| In- 
sands) tial | dex 


4,131,033 
523,950 


2.0686/2,065) 5,822 


ED 1.8224) 139 


.2624|2, 100| 5,303 


2329) 142 


Before using these figures, see explanation page 19. 
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Providing Blanket Coverage for the MARKET ON WHEELS 


Los Angeles County has the most mobile population in the world... has 


more cars than any state in the nation but six! « Pacific Outdoor provides 
true blanket coverage for this phenomenal “Market on Wheels.” Its painted 
bulletin plant is the largest in the Los Angeles area. Its extensive poster 
plant is outstanding with its gleaming white panels and 100% individual 
locations. Scores of the nation’s “blue chip” advertisers and their agencies 
favor Pacific Outdoor’s comprehensive outdoor advertising network in 


covering the mobile population of metropolitan Los Angeles. 


(PACIFIC OUTDOOR ) aivertising company 


995 NORTH MISSION ROAD 


LOS ANGELES 33, CALIFORNIA 
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THE FACTS PROVE that Los Angeles is a 
massive market! This aerial view of a 
portion of the downtown area shows but 
a very small segment of the most important 
part of the big Los Angeles market... 
the population-packed ABC City Zone! 
Within this highly concentrated area 
resides 58.6 percent of the Metropolitan 
Area’s total 4,411,270 population. It 
is within this area that the BIG Los Angeles 
Evening Herald and Express concentrates 
more than two-thirds of its total circulation 
to bring you almost 35,000 more circulation 


daily than any other Los Angeles newspaper! 


Represented Nationally by Moloney, Regan & Schmitt, Inc. 


10, 1951 
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Lu Cngeles Lrencng 


HERALD 
EXPRESS 


Los Angeles’ BIG\_Evewd \ NEWS paper 


1950 Effective Buying Income * 


te 

SEAS 

Of Per Capita..... 

ALU Per Family ..... 
: os 

**Lemmie Duitt axe s NEWS eee 

Lets” Twn ad 
: avs Ne NA E.B.I. Ex 

ee eae PSE pVERACE Ott 


U. 


$1, 
$4,528 


S.A. 
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CALIFORNIA 
$1,616 
$4,982 


Pasadena PER CAPITA Effective Buying Income for 
1950 exceeded the national average by 79.1% 
while the PER FAMILY Effective Buying Income 
topped the national average by 45.8% . . . Doesn't 
that present a pretty good market for YOUR 

merchandise and service? 


LOS ANGELES 
COUNTY 


$1,783 
$5,419 


Speaking of pyyiING POWER 


w 
te, 


PASADENA 


$2,348 
$6,603 


* Sales Management Survey of Buying Power 


STAR-NEWS 


Represented Nationally by CRESMER & WOODWARD, Inc. 


ATLANTA NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
CALIFORNIA — (Continued) sive estimates by SALES: MANAGEMENT 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
JM ESTIMATES SM SALES JSAM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES —_——,-|—__- - —_— — 1950 cee 
| am- | 
ili P |Qual- 
a > fn esa of er TD | ws a 
Total holds] | Dollars ee Estimates | Dollars Estimates | % of | Mar- 
(in % | (in (in | % |  Furn.= | (in (in % | Per| Per (in | U.S.A. | ket 
thou- | of | thou-| thou- | of | General | House-| Auto- | thou- thou- of | Cap-| Fam-} thou- | Poten-' In- 
sands) — sands)} sands) |U.S.A.! Food Mdse. | Radio motive | Drug sands) sands) | U.S.A.) ita | ily sands) tial dex 
Pasadena 106.3} .0698| 37.8 201,144} -1434) 35,217 43, 921| 35, 982| 9,137| 12,123 70,517 249,592) .1250/2,348) 6,603].......... 1195 
Glendale. . 97.5) 0640! 34.0 148,179] .1056| 33,101] 18,905) 9,788| 47,125) 4,430 64,026 198,803} .0995/2,039) 5,847]........ .0942 7 
Santa Monica 72.9) .0478| 26.9 113,604] .0810 23,235) 13,834) 8,069) 29,793) 4,217 25,744 128,304| .0642/1,760) 4,770}........ .0660 8 
Beverly Hills 29.5 -0194| 9.2 109,056} .0777 11,280) 1,954) 11,679} 27,236) 3,906 36. 246 99,445) .0498/3,371/10,809]........ -0521) 269 
Burbank . 80.0 - 0526} 23.8 80,585) -0574| 20,630) 4,011 4,316| 28,411} 2,564 27,614 95,920) .0481/1,199) 4,030]...... 0518, 98 
Inglewood 47.0) .0308 14.5 75,355) .0537| 16,361 14,312 6, 836) 15,399) 2,438 11,189 79,947 -0400) 1,701 As .0423) 137 
Alhambra. . . 52.4] 0344) 16.6 70,342 0501) 13,846 4,833} 6,903) 25,036) 2,036 20,330 72,941 -0365/ 1,392 4,394]... .0402; 117 
Huntington Park 30.0) .0197 10.5 68,703) .0490 10,200 8,540 6,539) 27,213) 2,301 19,679 61,380) .0307/2,046 5,846} .0340, 17 
Compton 49.0} .0322 14.1 59,077; .0421) 12,328 1,441) 2,366; 19,374) 1,464 8,326 67,032) .0336/1,368) 4,754 -0359) 1 
Pomona 36.0) .0236; 11.3 53,403; .0380) 10,823) 3, 666) 4,423) 13,018} 1,303 20, 123 65, 664) 08291, 824 5,811 -0326) 1 
South Gate. ... 51.8) 0340) 14.9 37,321, .0266| 12,884 650) 1,877| 10,783} 1,270) 12,924 65,038) spect ng 4,419 .0313 2 
Whittier. .... 20.4 .0160) 8.1 34,433) .0246 7,018 2,875) 2,677; 13,026 992 7,321 42,041) .0210]1,723] 5,190 -0211) 132 
San Fernando 13.2) .0086) 3.7 26,682) .0191) 5,163 1,736} 1,339) 8,405) 1,175 5,534 18, 757) .0094)1,421] 5,069)..........] .0122) 142 
Monrovia ae 20.7) .0136 6.8 23 , 533} .0167) 6,775) 1,705 1,676) 7,057) 368 2,138] pena -0191/1,844) 5,613]... 0178 12 
Culver City...... 20.0) .0132 6.6) 22, 109) .0157) 5,329 369 753} 5,501) 844 15,310 27,780} 0139/1, 389 nee 0143, 1! 
Arcadia......... 23.5) .0154 7.9 20,940) 0149) 6,671 280) 712) 966 617 1,241 pons poe apace a ae 0197) 128 
E] Monte 8.3) .0055 2.6 20,509) .0146) 2,640 1,311} 1,920) 7,888; 1,142 14,366] 11,379) -0057/ 1,371) cb ae 0083) 15 
San Gabriel... ... 20.6! .0135 6.1 19,998} .0143) 8,548 313) 486 5,325 368 2,795 42,230) rr 6,923 balay 7 i 
Redondo Beach. . .. 25.8} .0169 8.1 19, 454] 0139} 8,207) 672) — 4,344) 355 1,239 36,249) 0182) 1, 405) OMENS ve bex oe 0167! ‘ 
Lynwood 26.1) .0171 8.0 17,712) .0126) 6,814) af a 1,981) 430 4,749 45,127) 0226) 1,729) lee -0185 108 
Bell 15.5} .0102) 5.4 16,390) .0117 6, 833) 729) 1,487 2,945) 194 3,222 26,267) -0131 1,694) 4,862)...... .0121; 1i 
Gardena 14.7) -0097) 4.4 14,931) .0106 2,644) 330) 463) 3,615) ? 1,649 22,285) .0112)1,516) 5,065]......... 0107) 11 
Hermosa Beach. . 12.0) 0079) 4.7 14, 280} .0102) 3,250) 628 568) yo a ican —r 19,680 00140 wad Peres ses 
Torrance. ... 22.7] .0149 7.0 14,097; .0100 4,783) 508} 1,353) 2,17 63. 10,628 " J eo RS eee .0149 
Maywood 13.5} .0089} 4.7 13,409} .0096| 3, 168) 253] 1,007| 3,764, 839 4,762 23, 1121 .0116|1,712| 4,917]... .0105) 1 
Belvedere. ....... 47.1} 0309) 10.9] 13,354) .0095) 7,379] 986} 704) 194, 130 7,324] 45,357) .0227) 963] 4,161]......... 0204 € 
Montebello. ....... 22.2! .0146} 6.6 12,575} .0090 3,862} 132] 620; 1,947| sl 1,403 39,738} .0199/1,790} 6,021}.......... 0156; 1 
Hawthorne. . . 16.6 .0109 5.0 12,511, .0089 4,303 767| 1,034]. 2,363} 525 2,179 24,900 .0125| 1,500! ETE -O111 102 


*Withheld to avoid disclosure. 
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SALES MANAGEMENT 


The MORE you study the facts and 
figures of Southern California... the 
MORE you become convinced that Orange 
County’ is NOT a part of the Los Angeles 
Metropolitan area and cannot be adequately 
covered with the Los Angeles Daily Mets. 


* One of the RICHEST per capita counties in the country!!! 


Sonta Ann Register 


EVENING and SUNDAY 


JOHN W. CULLEN CO. WEST-HOLLIDAY CO. INC. 
in the East in the West 


The “Sm”? symbols. mark original, exclu- : peat 
sive estimates by SALES MANAGEMENT. | 


— CALIFORNIA— (Continued) 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLAR ADVER- 
JSAM ESTIMATES JSAM SALES SM FROM TISING 
COUNTIES 1/1/51 ESTIMATES 1950 ESTIMATES | CONTROLS 
| fFam-| 3 #&§©63>©| 1 ae. ‘i Po ee 
CITIES | ilies | FIVE STORE GROUPS |Qual- 
| [House- | (in thousands of dollars) Net fy of 
Total holds} | Dollars | - ________] Estimates} Dollars Estimates } % of | Mar- 
(in % (in (in | &% | Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- | of | thou- | thou- | of | | General | House-| Auto- | thou- thou- of | Cap-| Fam-|  thou- Poten-| In- 
sands) | U.S.A.) sands)}| sands) | U.S.A.) Food | Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
- EEE EE 1 | ——— 
South Pasadena.... 17.3| -O114) 6.3 11,019| .0079) 3,032! 203| 794; 2,500) 1,039 2,405 36,399] .0182/2,104) 5,778].......... 0138) 121 
Monterey Park..... 20.6] .0135, 6.7] 10,732) .0076| 3, 667| . 658 1,094) 454 1,697]  35,617| .0178)1,729| 5,316 .0139} 103 
a, 37.8 -0247; 10.1 30,958) 0221) 8,374) 1,179) 1,130) 7,431) Ry 45,233) .0227/1,203) 4,479 0229, 93 
i  eerreee 10.6) -0070| 2.9 19,434) .0138) 4,079 75] 847) 5,290) 378 5,044 14,321} .0072/1,351) 4,938]... -0091) 130 
CR EE 127 87.1 -0572) 28.6 68,006) .0484| . 20,342 6,002 3,014) 11,589) 0 ere 132,392) .0663)1,520) 4,629 -0591| 103 
San Rafael......... 14.1) 0092) 4.4 32,259} .0230 6,072 4,383) 1,367] 9,052) 752 12,143 24,816) .0124/1,760) 5,640].... Si 0149! 162 
| | | | 
Mariposa............ 5.2) .0034 2.1 2a 0024, 1,074 500 ie 4 Ve Sepa wai 6,583) .0032|1,266) 3,135) -0030. 88 
Mendocino.......... 41.5) -0272) 14.0 36,056) .0257| 8,345 4,467} 1,062) 7,620! a 49,178) .0247/1,185) 3,513 -0255 94 
_ 6.3) .0041| 2.0] 13,452] 0096) 2,914) 1,296) * | 3,706) et 9,557} .0048)1,517| 4,778 .0061| 149 
Merced Bates: 70.9) .0466; 20.5 69,790) .0498| 14,368, 4,372 3,766) Ss fe aaa 100,749; .0504/1,421) 4,915) -0495 106 
Merotd......5...<: 15.4) .0101 5.0 38,663! .0276) 6,110) 2,825) 2,649) 9,481) 701 9,434 23,038) .0115/1,496) 4,608 -0161) 159 
Modoc... saa 9.8) .0064 3.1 11,124) .0079 2, 205! 561 376 4,270) TE sheouces 14,886) .0075/1,519) 4,802 -0073, 114 
| | } 
Moro...............f 2.1] 0014] 7] 1,791) 0013 . | gins ene enone = pataiacsiiny 2,398) .0012|1,142) 3,426 0013} 93 
Monterey ere 132.8) .0872) 40.7] 133,673) .0952) 29,878) 11,477 6, 699) 31,798) 3,073} Saeed 190,037; .0951|1,431| 4,669 -0936, 197 
Salinas piyeeares. 14.2} .0093) 4.3 48 ,698 -0347| 8033 4,834) -1,855) 14,567| 1,095 41,506 29,252) .0147/2,060) 6,803 -0196, 211 
Monterey ar 16.5) .0109) 5.3 29,746) .0212! 5,714) 2,246; 1,702) 11, 108} 482 5,412 24,734) .0124/1,499| 4,667 -0147) 135 
Carmel-by-the-Sea 4.4) -0029) 1.3 10,225) .0073)- 2,925 “2 wi: Ao ere: | WE doses a .0040/ 1,803) 6,102 0048) 166 
| j } 
| | | | 
Napa... shia 47.4) .0311) 16.2) 39,910) .0285 occ 3,342) 1,546, 9,435) 859).......... 49,817) .0250/1,051| 3,07 .0273| 88 
ON ace a 13.8) .0090 4.7 29,108} .0207 6, 088) 3,132 1,325) 8,576 708 7,752 23,888; .0119)1,731| 5,083 -0140) 15€ 
a 19.8) .0130) 6.5} 20,271) .0144) 5, 829) 954 763) 4,022} 472).......... 18,751| .0094| 947 2, 0116) 88 
Grass Valley- | | | 
Nevada City........ 8.0! 0053} 2.6 14,009) .0100) 3,963} 799) 640) 3,475] 428 1,350) 8,477) .0042)1,060| 3,390 -0062| 117 
Grass Valley...... 5.4] .0036) 1.7] 10,295] .0074) 2, 688| 683} 588] 2,756) 264 1,350 5,929} .0030]1,098) 3,488 0044) 122 
Orange... 2.2... 80] 218.8 1437) 69.7] 210,952) .1504) 46, 699) 9,704) 13,617) 47,094! ee 273,719) .1370)1,251) 3, -1423; 98 
_& Oe 46.5) .0305; 15.3 70,795) .0504 12,637 5,323; 6,698! 19,027, 2,131 28,742 72,866| .0365/1,567| 4,762 .0395| 130 
*Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 19. 
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SACRAMENTO 
CALIFORNIA 


%9 


Carries more’Retail Grocery Business 
than all other Sacramento stations 


be 


SACRAMENTO RANKS 


70th in Population 

59th “” Total Eff. Buying Income 

57th ” Food Sales 

55th ‘’ Gen. Mdse. Sales 

52nd “ Total Retail Sales 

51st ‘’ Automotive Sales 

47th “ Drug Sales 

40th “” Furn.-House-Radio Sales 

21st “ Per Family Eff. Buying Income 
T1th ” Per Capita Eff. Buying Income 


d 


AFFILIATE 


REPRESENTATIVES: 
ROBERT MEEKER & ASSOCIATES 


PACIFIC COAST - W. S. GRANT CO. 


AS Gna wrest 


C A | F @) RNIA— (Continued) : 5 . The “SM” symbols mark original, exclu. 


ee eT : ___Sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

ESTIMATES SALES FROM TISING 
JM 1/1/51 JM ESTIMATES 1950 JM ESTIMATES FARMING] CONTROLS 

COUNTIES ———-— +5. cers — jesctaneesdeaicnnnicoia andes eae eee eee Gian wie Ban 1950 | ' 

en ned nao aoe we | | i 
Total holds! | Dollars = EE, ll Estimates | % of | Mar- 

(in | & (in in % Furn.- (in (in | % | Per| Per (in U.S.A. | ket 

thou- | of thou- thou- of General | House-| Auto- | thou- thou- of | Cap-| Fam-]  thou- Poten-| In- 
sands) | U.S.A. sands)| sands) (U.S.A. Food Mdse. | Radio | motive | Drug | sands) sands) |U.S.A.| ita | ily sands) tial | dex 

Anaheim 14.8] .0097) 4.7 20,028) .0143 4,144 1,640) 1,329 6,872| 536 17,918 17,005) .0085 1,149) ae -0105) 108 
Fullerton 14.2} .0094 4.2 18,159} .0129) 3,927) 853] 1,362) 6,945) 387 4,590] 22,351) .0112|1,574) 5,322].......... .0114) 121 
Newport Beach : 12.5} .0082 4.2 17,641 0126) 3,378 94 776 5, 416) 647 Sree sae 16,575 -0083) 1,326) eee -0096| 117 
Laguna Beach 6.3} .0041 2.2 14,859; .0106} 3,333 466) 785; 3,730 ean 10,011) .0050)1,589) 4,550]. ......... -0065| 159 

| | | | 

Placer 42.2) .0277 13.4 39,036, .0278 10,307 2,351, 2,024 9.2781 978 hi 54,480) .0273/1, 291, 4,066 10,911} .0275, 99 
Roseville 8.9) .0058 2.9 13,427; .0096 3,154 665) 914 5,336 301 3,891 11,837) .0059/ 1,330) Ae -0070) 121 
Auburn. 4.7} .0030 1.7 12,046) .0086) 2,446 1,156, 638] 2,333) 314 3,300 6,481| .0032}1,379| 3,812].......... 0048) 160 
Piumas.... 13.7; .0090 4.8 13,267, .0094 4,166 910) 262, 2,618 Sere 19,701 -0099) 1 , 438 4,104 1,414] .0096| 107 
Riverside. . 182} =173.1) .1136; 55.0] 169,942) .1212, 41,461) 11,789 8,395) 32, 593| See 209,624; .1050)1,211) 3,811 68 ,026 -0116) 98 
ARiverside 47.4) .0312) 15.1 66,332) .0473| 12,088 7,118} 5,274) 19,136) 1,731 42,387 74,276) .0372)1,567| 4,919}.......... -0390| 125 
Palm Springs 7.6) .0050 3.6 11,380) .0081 2,366 1,691) 171 718| _ ae 14,539) -0073) 1,913} See .0071) 142 
Corona... 10.4) .0068 3.2 10,222! .0073 2,935 427 686 1,929 241 8,378 11,086) ee anned <A eeeee -0064| 94 
Sacramento 118) 281.7, .1850 89.7] 328,782) .2343, 74,654 35, 906) 26,332; 67,325) 10,030] ....... 451 , 283| - 2259) 1, 602) 5,031 47,711; .2202| 119 
ASacramento 138.8) .0911 45.5 261,608, .1864 48,949 34, 180) 23,197; 62,465) 8,571 257 , 691 291 , 064) 1458}2,097| | eer -1470' 161 
North Sacramento 6.1) .0040 1.9 14,741) .0105 5,153 371; 1,164 3,712) er 9, 967) -0050/ 1,634) ee .0064 160 
San Benito. . 14.6} .0095 3 12,432) .0088 3, 260 623) 613) 2,893 RE 20,206) .0102/1,384) 4,699 19,869} .0096 101 
San Bernardino. .125| 286.5) .1881) 91.3] 252,654 .1801; 63,954 21,872 14,047, 44,495) 7,423] ...... 320,307| .1603/1,118) 3,508 83,471] .1718 91 
ASan Bernardino 64.2) .0421; 20.3} 100,600) .0717; 19,989) 15,088) 7,044) 25,739) 3,137 48,787 87,119} .0436/1,357) 4,292].......... -9517; 125 
Ontario-U pland 30.8) .0202 9.6 33,806) .0241 9,569 1,710| 2,208 9,418, 1,597 10,27 37,371; .0187 1,213) | ee -0206, 102 
Ontario 23.3) .0153 7.2 26,150) .0187 6,694 1,389; 1,932 8,467] 678 9,051 28,333) -0142)1,216| Ss ae .0158) 103 
Redlands 18.8) .0124 6.5 19,364 .0138 4,981 1,676! 1,632 4,209) 571 31,067 21,601 .0108!1,1491 3,323t.......... -0120! 97 
A and A See end of state for Standard Metropolitan County Areas. © SM, 1951. Before using these figures, see explanation page 19. 


Dollars are spent by people. To find out who’s doing the 
spending in every state, county and city, See Page 77. 


—adv. 


SALES MANAGEMENT 


Qual * © ’ * br 
“| like California without the 
Are you angling for a whopping-big mar- 
lax I ket? One with twice the buying power of 
| : , Boston . . . twice the retail sales of Pitts- 
| 421 burgh?* If you are, then try your luck in 
| 117 the inland part of California—the Billion 

|; @ Dollar Valley of the Bees. 

99 One caution, though. Rich inland Cali- 
fornia is independent of coastal California. 
| And you miss it if you use the wrong bait 
98 —Los Angeles or San Francisco papers. 
| 125 You need to use the strong /Jocal papers. 
le They are the three McClatchy papers—- 
The Sacramento Bee, The Modesto Bee 
119 and The Fresno Bee. Each one reaches 9 
; out of 10 families in its ABC city zone... 
101 half of all families in its ABC trading area. 
And together, they cover the whole Valley 
on ° as does no other newspaper combination. 


* *Sales Management's 1951 Copyrighted Survey 


THE SACRAMENTO BEE . THE MODESTO BEE - THE FRESNO BEE 


National Representatives... O'MARA & ORMSBEE, INC. 


New York © Los Angeles * Detroit © Chicago © San Francisco 


NT MAY 10, 1951 173 


San Diego Union 
THE MOST 


IMPORTANT CORNER and « 
Ye am EVENING JRIBUNE wi 


Sr, 


oS 


REPRESENTED NATIONALLY ¥ tHE 


P 
= — WEST- HOLLIDAY CO., INC. 


7 " The “SM” symb I, 
oO R N 1 A- _ (Continued) _ ee —_ a bn oad a tales unten 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS SALES 
ALE INCOME—1950 DOLLAR: 


pal ADVER- 

ESTIMATES FROM | TISING 
SM Baar BYP estimates 950 | GY2D estimates  |FARMING| CONTROLS 
counTieS | sd . : be 1950 


CITIES | ili FIVE STORE GROUPS 
(in thousands of dollars) 
eee A i Estimates 
Furn. | i ; (in 
of thou- thou- of General | House-| Auto- thou- of | Cap- thou- 
U.S.A.) sands) {USA Food Mdse. | Radio | motive S.A. sands) 


San Diego .7| 3596} 181. .3687| 119,226, 48,267, 37,024) 116,327 
ASan Diego -5| .2157| 116. .2674| 75,853] 43,745) 29,457) 
National City -6} .0142) ‘ -0124) 595; 1,241) 
Escondido -8} .0045) ° 0120) 76) 708; : 

Oceanside -2| .0087} ‘ 0108) , 632 938 
Chula Vista........ .2} .0106| ’ : .0097) 7 403} 1,093 
La Mesa. 1} .0073) : 789} .0077| 945) 312) *° | 
San Francisco... . . 127! -4| .5104) hs ; .7720| 221,442) 140,448) 84,150) 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page ‘19. 
“Withheld to avoid disclosure. © SM, 1951. 


IN SAN DIEGO Chart is based on 


share of audience 
— total rated 
time periods — 
from Hooper re- 


ports. 
WITH 


es fE~ 
Get the bear's share of the over 200 


million dollars spent annually by San 


N 3 ae Ca Diego’s Navy payroll . . . with “‘stay- 
on-top’’ KFSD. 


The ONLY 5000 watt Day and Night 
Station in San Diego . . . Dial 600 


Represented Nationally by PAUL H. RAYMER CO. 


COPYRIGHT 


. the contents of this Survey of Buying Power are fully protected by copyright. The exclusive 
estimates of population, Effective Buying Income, retail sales and sales-advertising controls must not 


be reproduced in printed form, in whole or in part, without written permission of SALES MAN- 
AGEMENT, INC. 


SALES MANAGEMENT 


Leading San Francisco merchants 


_ listed here (many more, too!) place their 

MENT. | 

= largest or second largest ad linage 

les : : 

cr OF in The Chronicle 

ROLS 

lows ERE ARE THE STORES that have made San Francisco 
= famous as a shopping center. Our “big name” stores. 

ia The style and sales-volume leaders. You know they’re keen 
dx Ff . 6s ”° . 

dees. merchandisers . . . and day-to-day “show me” buyers of 

i - ae » ” . or 

Jin = advertising. So when these San Francisco stores major in 

} @ The Chronicle you're sure they do it for just one reason: 

| 138 : atediaal . : ‘ 

| 97 Chronicle advertising brings in more business at lower 

1 93 s ee = —— ‘ 

| 2 cost. That’s our “Best Circles” circulation at work. Buy 

| 185 The Chronicle for your schedules, too! 

je 19, 

1951. 4 Largest linage in Chronicle. 

— Compiled from Media Records, 1950 totals. 

5D 


PAUSON & CO. 
RANSOHOF?F'S* 
ROOS BROS., INC. 


ALBERT S. SAMUELS CO.* 
SHERMAN CLAY & CO.* 
SHREVE & CO.* 
W. & J. SLOANE® . 
SOMMER & KAUFMANN#* 


SPIRO'S, INC.* 


— ROBERT WALLACE, INC.* 
Check Chronicle coverage 
of the San Francisco 
Trading Zone (approx. 
50-mile radius) where 
buying power, population, 
retail sales volume run 
well ahead of City Zone 


FRANK WERNER CO.* 
WHITE HOUSE 


San Francisco Chronicle 


DELIVERS “BEST CIRCLE'’ COVERAGE 
§ IN TRADING ZONE AND CITY TOO 


SAWYER, FERGUSON, WALKER CO., National Representatives 
.. New York + Chicago + Detroit - Philadelphia - Atlanta + San Francisco - Los Angeles 


iT MAY 10, 1951 


:| Meet the biggest and best 
Retail Advertisers... 


ROBERT S. ATKINS COMPANY 


San Rafael 


in San Francisco’s ‘‘Best Circles’’ 


C. H. BAKER* 
THE JOHN BREUNER CO. 
BROOKS BROS.* 
CHAS. BROWN & SONS 
BULLOCK & JONES CO.* 
CITY OF PARIS* 
DAVIS SCHONWASSER & CO.* 
DOHRMANN'S* 
PAUL ELDER & COMPANY® 
THE EMPORIUM* 
NELLY GAFFNEY* 
Ss. & G. GUMP* 
HASTINGS 
CAROLYN KELSEY* 
ROBERT KIRK, LTD.* 
H. LIEBES & CO. 
LIVINGSTON BROS. 
MACY'S SAN FRANCISCO* 
1. MAGNIN & CO. 
JOSEPH MAGNIN CO., INC. 
MAISON MENDESSOLLE* 


MOORE'S* 
FRANK MORE* 
FRANK NEWMAN CO. 


- Richmond 


CONTRA COS\A 
Berkeley 


wht ie oe 
pm Mie a 
ALAN. EDA 
urlingam 
vw : : 
eS c 


S 


aa 
VY Palo Alt_ 
aA 


—THhe Daily Examiner. 


6AN " FRANCISOO: FRIDAY MORNING, MABCH 4, 1867—@1X-PAGE EDITIOF. 
Ee 


FIRST 


years Sa in advertising, 


circulation 
service to advertisers 
and sales power 


ALL WAYS 


REPRESENTED NATIONALLY BY 
HEARST ADVERTISING SERVICE 


Cc 


TELEPHONE 
YOUR WANT AD TODAY 


r= Z ae = ERIC j d PRS = : "es ees 
= | Ban Frat Iristh = Axa inet || == % 


Cent Bay—TEmpleber 2-2424 Ti P86. U.6. DAT. evr. 


SUtter | 1.2424 


VOL. CLXXXXIV NO. 59 <@® CC: SAN FRANCISCO. SUNDAY. MARCH 4 1951 pan ame wnat AILY 7 CENTS, SUNDAY 15 CENTS eae EEN 


SiDE CALIF 8UNDA T 330 


Cc A L | F Oo R N | A— (Continued) _ The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
A aie he 
ESTIMATES I 
BY) 1/1/51 SH ) ESTIMATES 1950 BY/I ESTIMATES a CONTROLS 
COUNTIES = 


CITIES ili FIVE STORE GROUPS | 
(House- (in thousands of dollars) Net ity of 
Total holds} | Dollars Estimates | Dollars Estimates | % of | Mar- 
(in % (in (in % Furn.- | (in (in + Per | Per (in U.S.A. | ket 
thou- of thou- thou- of General | House-| Auto- thou- thou- 0 Cap-| Fam-| thou- Poten-| In- 
sands) | U.S.A.) sands)} sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
ASan Francisco... 777.4} .5104| 266.7] 1,083,285) .7720/ 221,442 140, 448! 84,150) 191,477} 28,186] 4,083,177] 1,826, 390! -9148|2,350) 6,850].......... -7911) 155 
San Joaquin. .....141 204.9) .1346} 67.4) 205,051) .1462) 44,951 16,672) 14,110) 47,352; 4,079).......... 309, "399! . 1550/1, 510 4,590} eaaeats - 1483) 110 
AStockton....... 73.3)| .0481 22.4 132,989} .0948 24, 102 pe 11,333} 32,579) 2,695) 122,935 132, 820| .0665/1,812] 5,929].......... -0713} 148 
Dh ach bewedinds 14.0} .0092 4.3 21,313} .0152 4,543 1,685) 1,155 6, 409) 531 8,933 22,120) .0111/1,580) 5,144).......... -0120) 130 
, RE 8.6| .0056| 2.6]  13,002| .0093] 3,579 1,079 504, 2,900, 324f.......... 13,373| .0067|1,555| 5,143|.......... .0073| 130 
A and A See end of state for Standard Metropolitan County Areas. © SM, 1951. Before using these figures, see explanation page 19. 


Central STOCKTON, California 
California's - ; ° 
verre | 1950 Population nines 

City Zone*-113,362 {83 )Pci: 49,179 


Market 
Delivery Zone. Publisher's 


Trade Area*-264,904 ABC Statement 


6 Mos. Ending 9-30-50 


ONE Paper Coverage 46,974 


9 out of 10 Families 
City Zone, 7 of Trade *.. 
Families Read The Stockton 


Record 


*U. S. Bureau 
of Census 1950 
Preliminary LOS ANG 
Figures. 


Represented Nationally by Cramer & Woodward, Inc. 


SALES MANAGEMENT 


Don’t ask us. . . don’t ask our Reps---Moloney, Regan & Schmitt 


THE CALL-BULLETIN | 


ey 


"In what San Francisco daily did you 
place the largest amount of your 1950 
linage, Mr. Total Display?" 


— 


THE CALL-BULLETIN # 


wate 


“GENERAL . 
1L_GROCERIES | 


"What San Francisco daily did you use 
most in 1950, General Groceries?" 


Ask The Odvertisers 


GENERAL 
DISPLAY 


"1950 linage totals show that you found 
one San Francisco daily more productive 
than the others. What newspaper was it, 
General Display?" 


THE CALL-BULLETIN ) 


_ [AUTOMOTIVE 
DISPLAY 


“And you, Mr. Automotive Display? In 
1950 what San Francisco daily carried 
the greatest amount of your linage?" 


H\' 
= VERDICT: in 1950 The Call-Bulletin again topped all 


other San Francisco dailies in Total Display, General Display, 
Automotive Display, General Groceries . . . and other impor- 
tant classifications of General Display Linage. There are four 
geod newspapers in San Francisco, but the testimony of the 


advertisers themselves shows that... 


Ihe ‘all Bulletin can do the Best Job for 


MAY 10, 1951 


OU 


"SAN MATEO COUNTY ... a $182,580,000 California Market,! 


says Sales Management Survey 


"SAN MATEO TIMES... the County’s largest daily," 


says Standard Rate and Data Service 


It’s a fact...more and more advertisers are 
using the SAN MATEO TIMESs to sell this rich 


and growing market. 
LEADING o Gime y, 


0 Ji SAN MATEO Wwe 5 


For up-to-the-minute facts and figures GC 
write for our new brochure. 


National Advertising Representatives 


GILMAN, NICOLL & RUTHMAN 


NEW YORK + CHICAGO « PHILADELPHIA « BOSTON « LOS ANGELES « SAN FRANCISCO SAN MATEO, CALIFORNIA. 
oa se The “sm” " symbols mark original, ‘ents. 
* A L | F O R N | A- _ — (Continued) bs lire ol - sive estimates by SALES MANAGEMENT, 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 — ADVER- 
SM ESTIMATES SH SALES GD FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING| CONTROLS 
COUNTIES SE ae peel ie =a ares | 1950 
Fam- | e | | | | 
CITIES | | ilies } | FIVE STORE GROUPS | | | |Qual- 
|House- (in thousands of dollars) Net | | | ee 
Total | holds} | Dollars | ss | Estimates | Dollars Estimates | % of | Mar- 
(in | & | (in (in % | l | Furn.- (in (in // Per | Per (in U.S.A. | ket 
thou- | of thou- thou- | of | General | House-, Auto- | thou- thou- of Cap-| Fam- thou- Poten-| In- 
sands) | | U.S.A. sands) _ sands) |U.S.A.| Food | Mdse. | Radio | motive | Drug sands) sands) |U.S.A.) ita | ily sands) tial | dex 
a — _ _ {_—___— ——_|—______|_ —__—_—_|—____| ae —— anti 
San Luis Obispo. ... 52. 2) -0342| 17.3 55,173) .0393) 12,622) 3,849) 2,564) 11,899) 1,115)... 61,126) .0306/1,171) 3,533} 26,173] .0339) 99 
San Luis Obispo 14.5 .0095 4.5 25, 101| .0179) 5,124 2,397; 1,753 7,069} 386 12,197 25,651) .0128 | ee 0137) 144 
El Paso De Robles 4.9] .0032) 1.6 13,227] .0094| 2,342! 817, 290) 4,186} 301 ee 5,738| .0029/1,171] 3,586).......... .0049| 153 
San Mateo 127 239.3) .1572 73.2) 182,580 -1301) 55, 247) 9,312) 9,580) 37,855)  ! eer 363,257; .1819)1,518) 4,963) 18,411] .1613) 103 
San Mateo.... 42.4] .0278 12.7 36,279) .0259) 9,334) 3,790) 2,853 3, 857) 851 6,214 86,284) .0432/2,035) 6,7947.......... -0349) 126 
Burlingame 20.2) .0133) 5.9 32,458) .0232| 9, 682) 1,465) 2,003) 13,514) 696 4,611 42,864} .0215/2,122]) 7,265].......... .0204| 153 
tedwood City 25.9) 0170, 7.6] + 31,246] 0222] 8,571) 2,250) 1,951) 6,426} 663 9,790] 39,808] .0199]1,537] 5,238].......... .0200) 118 
Daly City 15. 4| .0101 5.0) 13,756 .0098| 3,742! 208| 222; 6,936) 316]... ae 21,036) .0105)1,366| 4,207].......... .0102} 101 
San Bruno..... 12.7) .0083 3.8 12,564 -0090} §, 432 * | * | 2,840 / eee 18,123} .0091]1,427| 4,769].......... .0089! 107 
San Carlos : 14.7! .0097} 4.3 11,489) .0082} 3,859) 316 702| 507) ee 26,328} .0132/1,791) 6,123].......... -0110) 113 
South San Francisco 19.7 0129) 5.7 10,210) .0073} 3,717 545 389) 865) ° 30,611 24,526) .0123/1,245) 4,303]......... .0109| 84 
Santa Barbara...... 99.8) .0655 31.9 121,486) .0866; 25,714 5,696; 7,491) 25,525) 3,362].......... 159,480} .0798/1,598) 4,999) 36,272] .0790| 121 
Santa Barbara... . 45.8) .0301 15.8 75,299} .0536 15,571 3,083} 5,343) 15,769) 2,205 29,627 85,417] .0218)1,865) 5,406].......... -0435) 145 
Santa Maria...... 10.6} .0069) 3.0 22,895) .0163 3,660 1,167; 1,458 6,791 376 13 , 956 19,864) .0099|1,874) 6,6217.......... 0112} 162 
| | 
Santa Clara..... ~ 295.2) .1938; 93.7) 302,670) .2157) 69,056) 29,694) 20,294) 59,232) 8,575).......... 415,346] .2080/1,407) 4,433} 70,968} .2075) 107 
. ASan Jose 97.1 .0638} 32.0 159; 225) .1135 31,657 22,753} 11,708; 32,708) 4,799 99,031 150,699) .0755/1,552| 4,709].......... -0846| 133 
Palo Alto...... 25.8] .0169) 8.1 44,818) .0319 7,792) 4,134} 2,749] 12,691) 1,267 2,843 49,562} .0248/1,921| 6,119].......... .0254) 150 
icc vannies 5.1) .0033} 1.6} 10,603] .0076] 2,296) 591; 419} 1,837) 339).......... 6,385| .0032|1,252) 3,901].......... .0045| 136 
~ Santa Cruz......... 67.4) .0442) 23.9) 71,344) .0508) 18,863 6,772| 3,956; 12,568; 1,687].......... 83,374; .0418|1,237| 3,488 18,434) .0450) 102 
j Santa Cruz.. me 22.3 .0147} 8.6 35,435) .0253 8,967 3,352} 2,219 7,252 899 7,990 32,357} .0162/1,451| 3,762].......... .0186| 127 
Watsonville. . an 11.8} .0077) 3.8 23,148] .0165 5,027) 2,583; 1,108 4,542 482 13,411 15,482} .0078/1,312) 4,074].......... -0104| 135 
Shasta.... , 36.8) -0242| 12.2 43,269) .0309 10,877) page 1,829; 11,244 er 46,294) .0232/1,258) 3,795 4,325} .0257| 106 
Redding aan 10.3 .0068) 3.2 29,247) .0208 5,937] 2,536) 1,150) 10,256 683 15,507 13,565] .0067)1,317) 4,239].......... .0110} 162 
| | | | _ 
| } 
in cadences 2.5) .0016 9 1,620) .0011 487 200! ° ° ty SONENSe 3,233) .0016)1,293| 3,592 604] .0015| 94 Se 
eee 31.2| .0205 9.8 31,697! .0226! 7,514 3,195! 1,047| 6,284 Serre 44,522! .0223|1,427 4,543] 12,0221 .0220| 107 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. Se 
‘Withheld to avoid disclosure. © SM, 1951. 


Don’t miss Southern California’s best ; 
50,000 population market. 
SANTA BARBARA, CALIFORNIA ||: 

A *50,000 Market Reached only by ‘ 


THE SANTA BARBARA NEWS-PRESS [|B 


*For a complete analysis of Santa Barbara's high market qualifications, 
call our national representatives, CRESMER & WOODWARD, Inc. 


SALES MANAGEMENT 


ie for your copy ° 


f the 1951 
‘Me | CONSOLIDATED CONSU 


eg 
J 


MER ANALYSIS 


»U ket: 
oe ‘etailed Market Study of 15 Key U. S. Markers 
= — ttle ° Duluth 
9 Milwaukee ° Omaha ° Sea a =a 
144 St.Paul ° Indianapolis ° Secrame sasteane 
153 Modesto - ‘Salt Lake City ° ge 
je Columbus * Washington, D.C. + Spokane 
126 


IFORNIA MARKET 


Wat SAN JOSE 


a $354,696,000 PRIMARY MARKET com- 
posed of 300,000 consumers .. . up 65% 
since 1940... and still growing. 


No other media cover this great market 
so thoroughly or so economically as: 


Mo EE 
wf [=] SANSIOSE NEWS [=| 
IRCULATION 36,150 


=— 


Mews [= 
02,478. 


pees th 
—— 


SUNDAY ’ CIRCULATIO 
ION 52 478 
== ==> 


tm = SAN JOSE MERCURY ¢ SAN JOSE NEWS e SAN JOSE MERCURY-NEWS - 


SAN JOSE, CALIFORNIA 


Represented Nationally by West-Holliday Company, Inc. 


84 
121 na _ 
145 The “SM’’ symbols mark original, exclu- 3 
162 sive sive_estimates by SALES MANAGEMENT. n - C A L I F 0) R N I ms (Continued) 
107 POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
133 SALE INCOME—19590 DOLLARS} ADVER- 
150 ESTIMATES @D SALES SM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES |FARMING] CONTROLS 
136 COUNTIES | 7 
ved CITIES ‘lice FIVE STORE GROUPS 
on ilies ual- 
12% [House- (in thousands of dollars) Net y of 
135 Total holds} | Dollars Estimates | Dollars Estimates | % of | Mar- 
106 (in % (in (in % Furn.- | (in (in % | Per| Per (in U.S.A. | ket 
9 thou- of | thou- |  thou- of General | House-| Auto- | thou- thou- of | Cap-| Fam-|  thou- Poten-| In- 
16 : sands) | U.S.A.| sands)| sands) |U.S.A.| Food | Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
ees ae | 
94 Solano ...127] 105.0) .0690) 33.4] 90,050} .0642) 25,353) 5,125] 5,266] 22,195) 1,790).......... 121,065) .0606/1,153| 3,625] 28,635] .0634) 92 
107 Vallejo 23.7] .0155} 7.8] 50,159} .0358] 10,867) 4,257) 3,957 sae 913 9,109} 36,380) .0183/1,535) 4,664).......... .0230) 148 
19. 
951. Sonoma... 105.1} .0690 7 130,609! .0931| 23,554) 8,374) &,260| 19,883, 2,776).......... 136,735] .0685|1,301 — 74,427] .0760| 110 
_. | Santa Rosa.. 18.3) .0120) 6.3] 48,820} .0348) 7,403] 5,117] 4,223] 9,702! 1,514] 23,669] 28,072] .0140/1,534| 4,456]..........] .0198] 165 
— Petaluma... ... 10.6 .0070} = 3.6f + 34,490) .0246, 4,101] 1,401) 1,190] 1,875] 449)» 11, 540} 14,278} .0072/1,347] 3,966). .0124| 177 
Stanislaus we 129.5 .0850/ 37.1) 152,756) .1089| 27,409) 12,496) 6,380| 35,452) 2,923).......... 170,422| .0853|1,316| 4,594] 87,818] .0923/ 109 
Modesto = 17.7) 0116) 5.6} 83,446} 0594] 11,700} 9,359) 3,484] 22,666] 1,708] 18,250) 29,948) .0150)1,692| 5,348)... 0276} 238 
Turlock e 6.3 -0042} 2.1]  20,767| .0148} 3,526] 1,203] 1,023 4,639) 387] 14,676) 11,516) .0057/1,828 5,484]... 0081} 193 
ER Se ee 26.7 we 8.2} 15,424] .0109| 5,115 197, 133} -11,852) 139)... 46,058) .0231/1,725| 5,617] 43,361] 0183) 105 
Tehama ----J 19.6) 0128) 6.2} 19,896) .0142/ 4,010, 1,392} 658} 3,693, 403]... 23,324) .0116/1,190| 3,762] 14,449] .0126] 98 
Red Bluff rm 5.0} .0033} 1.6) 12,072/ .0086/ 2,199) 1,232) 457} 2,626) -222).......... 7,140} .0036|1,428] 4,462]........ .0050| 152 
Trinity 6.1| -0033| 1.9} 2,832) .0020/ 1,130) i See wy Sars 5,610} .0029/1,100) 2,953} 434) .0027) 82 
| Tulare -ssssss.[ 152.0] 0998) 42.2] 134,635} .0960/ 33,571| 10,763) - 6,305 28,641) 2,648).......... 181,640} .0909|1,195| 4,304] 149,549] .0942) 94 
BF ao cnsiesi 12.0] 0078} 3.71 30,079] .0215 5,406] 3,261) 2,153} 8,021 646] 13,412] 17,664] .0089/1,472| 4,774].......... 0125} 160 
BS Salers... 12.7| .0084} 3.6]  26,997| .0192) 3,873 2,949| 1,220| 6,449] 623 7,813] 16,878] .0084/1,320| 4,688]... ... .0116| 138 
Porterville mae 7.0} .0046} 2.2 22, 788 .0162| 3,781) 2,413] 1,635 7,133) 504 9,360 8,708} .0044/1,244| 3,958}...... .0080} 174 
| 
Tuolumne. .......... 12.8| .0084) 4.5| 12,864} .0092) 3,374] 537/561 3, 508! re 17,792] .0089|1,390| 3,954 2,389! .0089| 106 
*Withheld to avoid disclosure. © SM, SM, 1951. Before using these figures, see explanation page 19. 
ALL SURVEY DATA on this page (and elsewhere) are available on IBM cards at nominal cost. 
' These cards, as well as IBM listings of data in the ‘Survey of Buying Power’, regrouped ac- 
i cording to your sales territories, may be obtained from Sales Managemnt. Call Lexington 2-1760. 
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To economically serve the nation’s 
fastest growing market... 
locate your plant in 


The advantages of lower distribution costs 
for the West are bringing many plants to the 
Los Angeles area. Industrial Dept. 


During 1950 over $98,000,000 was in- LOS ANGELES COUNTY 
vested in new plants and expansions in the Los 


Angeles area. CHAMBER OF COMMERCE 


Contact us for detailed market data, in- 1151 S. BROADWAY 
dustrial surveys and plant site information. LOS ANGELES 15, CALIFORNIA 


CALIFORNIA— (Continued) We old tale vila 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 ee ADVER- 


ESTIMATES FROM TISING 
JSM 1/1/51 JM ESTIMATES BY) ESTIMATES =| CONTROLS 


COUNTIES 


CITIES ili FIVE STORE GROUPS 
(in thousands of dollars) 
Dollars Gacbsneieas 


oS 8 eer Furn- % 
t thou- of | | General House-| Auto- of 
sands) | U.S.A.) sands)}| sands) — Food | Mdse. | Radio | motive | Drug S.A. 


ae eo = = em ee erm prcapee 


DE cewacouues 115.8 .0761; 34.4 99,577| .0709| 26,033] 7,086) 4,867, 23,480) 2,418]... 0762 
Ventura — 16.9) .0111 5. 38, 200) .0272| 7,407) 4,296} 834) 11,898) 1,115 ‘ | .0159)1,87 : .0183) 165 
a 21.9) .0143 ‘ 25,286} .0181| 6, 122) 1,357} 1,299) 5,306} 462 28,36 , 236) .0131 0148 
Santa Paula...... 11.3} .0074 3. 11,853) .0084| 2,913) 685 992} 3,823) 284 »2¢ 70} .0071 | .0076 

Yolo . 41.4) .0271 ° 34,470! -0246| 10,364) 1,990 852) 8,976) 1,207]... : ,654; .0333 ’ - 0295! 
Woodland... 9.5) .0063 K 18,674) .0133) 4,220) 615| 6,301] 751 16,920 9,903) .0100 Sree 0103) 163 


} ' 


Yuba... ane 24.8; .0163/ 7.9} 38,335) .0273, 7,183, 3,094) 1,661 10,397) 806]... 506) .0198 0214 
Marysville 8.0] .0052} 2.5] 33,735 .0240| * | 10,290) = * 13,092 2,440) 0062! 1,555 0113) 217 


Total Above Cities... 6,673.0/4.3811 ad 9,235, 023/6.5766 1,962, 972)1, 137,340 694 , 893, 2090, 811/273, 184]11 , 542, 987 1,877 pecy<s soo 


| - 
11,454, 534 a. vesalz, ovo, o0s|1,204, 0221769, 208 2422 046/320, 468 17,303, 329\8.6647'1,614 8.1889 


State Total 10,719.7'7.0382|3, 469.1 


CALIFORNIA— Standard Metropolitan County Areas i 


280.2} .1840/ 88.2) 281,418] .2077| 64,752 23,986] 17,310| 62,372) 7,210]..........| 378,270) .1894|1,350| . 1938 
BO} 4,434.3/2.9114/1,456.6) 4,918, 132]3.5051/1, 109,437) 602, 600) 357, 268;1076, 122/155,335)......... .| 7,789,956)3.90081,757) —— 


182] 173.1) .1136, 55.0) 169,942) .1212) 41,461| 11,789] 8,395) 32,593, 4,250) . | 209,624) .1050)1,211) 3,811)......... J .1916 
281.7) .1850/ 89.7] 328,782) .2343| 74,654| 36,906 26,332) 67,325, 10,03 ....-) 451,283) .2259/1,602} 5,031]..........] .2202 


San Bernardine...125] 286.5) .1881/ 91.3 252, 654| 1801} 63, 954| _ 21,872; 14, 047) 44,495| 7,423]..........] 320,307) .1603/1,118) 3,508 1718 


and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
ithheld to avoid disclosure. Q a 


Watch VENTURA-—New High Spot City 


With high priced crops its county ranked 21st in 1950 among the country’s 3070 coun- 
ties in Gross Cash Farm Income. 

Mile-deep oil wells flow a steady stream of lush black gold, with a 1949 production 
value of $611,795,264.00 and a payroll of $13,711,500.00. 

Near-by naval facilities, Port Hueneme U. S. Naval Advanced Base Depot, and Point 
Mugu Guided Missile Test Center, had a $23,000,000.00 annual payroll last year. 

Retail Sales in proportion to population in 1950 were 145% above national average, making Ventura 

one of the top marketing cities of its size in California and the nation: 

The VENTURA STAR-FREE PRESS blankets the city and its rich back areas. 


« 
\ 


Ventura COUNTY 


A John P. Scripps S t ar-F e P ress Represented by 


Newspaper Ventura, Calif. West-Holiday Company, Inc. 


SALES MANAGEMENT 


> 
~4 


“oe NRT aie lie RE Ae Spe tcae 


Easterners grab a paper off the newsrack while 
running to meet the 6:45. 


In Los Angeles it’s different. 


A paper like the EXAMINER is delivered home. 
kept at home and read at home! 


Here 4,000,000 people move daily by automo- 
bile to shop, work and play—it’s impossible to 
read while driving. In Los Angeles 64.8% of 
motorists drive alone! 


That’s why the EXAMINER is uniquely among 
the few morning papers in the nation showing 
leadership in such a home-interest classification 
as chain store advertising. For complete infor- 
mation, contact your Hearst advertising man. 


YOU CAN’T READ 
AND DRIVE, T00! 


3 Plus Services Offered by 
the Examiner: 


1—Grocery Sales Audit 
2—Hospitality Kitchen 
3—Sales Operating Control 


LOS ANGELES 


Examiner 


Represented Nationally by Hearst Advertising Service. 


DAILY .... 351,436 SUNDAY .... 764,629 


MAY 10, 1951 


*725,000 GUARANTEED CIRCULATION 
EFFECTIVE WITH MARCH 8TH ISSUE. 


THEY’RE WINNING THE WEST WITH 


WESTERN FAMILY 


—— 


This year oyer 250 products are winning Western homemakers with 
WESTERN FAMILY, the magazine that “Goes Home With The 
Homemaker.” And, effective with the March 8th, 1951 issue, they’ll 
do an even greater job—because over 200 stores of United Grocers, 
Inc., Portland, Oregon, and over 185 Associated Grocers outlets in 
Arizona join WESTERN FAMILY on that date. It’s a circulation 
increase of 100,000—a total circulation of 725,000. So if you want to 
win the West—WESTERN FAMILY must be a primary considera- 
tion. Rates, circulation breakdown and merchandising facts available 
at all offices listed below. 

* WESTERN FAMILY is delivering a bonus circulation of 50, 000, 
which means a total of 775,000 effective March 8th, 1951. 


OFFICES: Los Angeles e San Francisco @ _ Seattle 
New York e Chicago 


fe ALIFORN I A— Standard Metropolitan | County, Areas = (Continued) 


Costilla 


~~ ; | | 
Crowley... §.3) -0034) 1.5 3,807! .0027) 811) 


Douglas... : 3.5) .0023) 9 2,062) .0015 512) 


Eagle. ... 4.6 .0030 


1.3 3,023, .0022 863 

Elbert 4.6 .0030 1.3 2,521, .0018) 541) 
EI Paso a 168 75.5) .0498| 25.4 78,987, .0562) 16,564) 
_At ‘olorado Springs 46.0\ .0302 16.2 65,444! .0466 13,342! 


Custer. . 1.6) .0011) 5 777| .0006' 214) 
Delta. . . ; 17.6) .0116! 4.8 13,096) .0093; 2,933) 860 
| 
Denver.... 39] 419.5 .2754 136.6] 558,833, 3983, 99,407| 118,631) 
ADenver 419.5) .2754| 136.6] 558,833) .3983) 99,407) 118,631 
Dolores 2.0 .0013) 6 1,036) .0007 321| 249) 


| 
| 


146 


* | 319) 120........ 5,364) .0027\1, 166) 

90|....... | | OR 4,752) .0023/1,033) 
7,152) 6,344) 14.508 3,503)... 105,172) .0527)1,393) 4,141 
* | 6,066| 14,096! 2,9571 25,960! 70,150! .0352/1,525! 4,330 


POPULATION RETAIL SALES—1950 WHOLE-| EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
JH a ee SALES JM FROM TISING 
JM ESTIMATES 1950 ESTIMATES = CONTROLS 
AREAS - —+—T es rr | | | | ua 
| | ilies | FIVE STORE GROUPS | Qual- 
| [House- (in theusands of dollars) Net ity of 
Total | | holds} | Dollars | eee Sas Estimates | Dollars | | Estimates | % of | Mar- 
(fin | % | (in (in % l Furn.- (in (in | % Per | Per (in U.S.A. | ket 
thou- | of | thou- thou- | of | | General House-| Auto- thou- thou- of | Cap-| Fam-|  thou- Poten-| In- 
sands) U. S.A.| sands) sands) |U.S.A.| Food | Mdse. | Radio | motive | Drug | sands) sands) waa S.A.) ita | ily sands) tial | dex 
San Diego 126) 547.7) _ 181.8] 517, sae .3687| 119, 226) 48,267) 37,024) 116,327) 15,095)......... 657,788) .3294|1,201| 3,618].......... -3472) 97 
San Francisco- } | } 
Oakland 127] 2,262.7|1.4857, 738.6] 2,456, 4901. 7506, 593, 650 292, 146|174,976| 469,240) 64,2c6]......... 4,117,793|2.0619 1,820] §,575)..........] 1.8532) 125 
San Jose 128 295. 2| -1938; 93.7] 302,670) -2157} 69,056) 29,694) 20,294) 59,232) 8,575].......... 415,346| .2080 1,407) Re -2075) 107 
Stockton 141 204. 9) +1346) 67. 4| 205,051| .1462| 44,951 16,672| 14,110! 47,352; 4,079]......... 309,399} .1550/1,510) 4,590]........ : - 1483) 110 
x (Other Mountain States: Arizona p. 154; Idaho, p. 222; Montana, p, 350; 
-? Cc io] L O° R A D an — Counties and Cities — | Nevada, , p. 360; New Mexico, p. 374; Utah, p. 524; Wyoming, p. 562) - 
City and Population County City and Population County City and Population County 
(im thousands) (in thousands) (in thousands) 
Alamosa. . . . wa ... Alamosa ooh” See, eres Larimer | ee eee Prowers 
Boulder........ 20.2. .... Boulder Fort Morgan... 5.4.......... Morgan Longmont...... ee Boulder 
Colorado Springs 46.0..........El Paso Grand Junction. 14.7............Mesa SS a, |. Serer Larimer 
Denver... . OTP.S.... 00005. Greeley...... Tey Weld eee _ Saree Pueblo 
my Durango. ee eres © ee La fata... osc eh: Ae Otero teritig. ....... cos ee oe Logan 
Englewood..... 16.9.......... Arapahoe Praga. ...... 12.4......:bas Amma 
Adams............39] 41.0) .0268| 11.4] 19,475] .0139, 4,183] 681) 908] 3,639) 608]... 35,014] .0175) 854 3,071) 12,038] .0183 68 
Alamaosa 10.7; .0071) 2.8 13,912} .0099) 2,658 1,397) 772| 3,881) 374) ...... ‘ 11,674; .0059|1,091) 4,169 5,326} .0073 103 
Alamosa 5.3} .0035| 1.5] 13,450! .0096/  2,456|  1,397| 772) «3,881; 374 5,027 6,561} .0033|1,238] 4,374].......... 0052) 149 
Arapahoe 39 52.5, .0344; 15.2 38, 178| -0272| = 12,372) 1,690) 1,389) 10,673) 1,554]...... : 38,168) .0191| 727) 2,511 6,994] .0246 72 
Englewood 16.9} .0111; 4.9] 22,042) .0157/ 1,643; 1,171] 8,273] 1,173 845] 13,520} .0068| 800) 2,759).......... 0103; 93 
| | | | } 
Archuleta 3.0 .0020 8 1,890) .0013| 327| «| ¢ A. 2,886| .0014| 962) 3,608 1,884] .0015 75 
Baca 8.0) .0053 2.3 7,889) .0057) 1,751] 460) 189 697 _. Sear 9,952) .0050/1,244) 4,327 16,058} .0053) 100 
Bent 9.0 -0059) 2.6 5,899, .0042/ 1,498) 389 129} 1,135 WE cos cacwon 8,586) -0043} 954) 3,302 7,426] .0046 78 
Boulder. . 48.9) .0321; 15.3 45,113) .0321; 10,399) 2,334; 3,329) 10,083) 1,349]........ 60, 343| -0302|1,234) 3,944 
Boulder 20.2) .0133) 6.9 21,780) .0155} 5,197| 1,406; 2,021 4,257 750 3,449 29,734; .0149 oy x jane 
Longmont... 8.2) .0054) 2.6 15,051) .0107| 2,706) * |} 1,083 4,090 462 3,449 10,676) 0053) 1, 302) = ae 
Chaffee... 7.2; .0047) 2.4 7,503, .0054 eee 438 645, 2,219 ere 9,497) .0048|1,319) 3,95 
Cheyenne. 3.4 .0022! | 2,936) ‘onl ™" 66 sia 549 EE nos acne 3,985! .0020|1,172| 4,428 
| | | | | 
Clear Creek....... 3.4} .0023 1.2 3,514) 0025, 772| 74) 178| 867 PRS 4,770) 0024/1, 403 3,975 
Conejos 10.2| .0067, 2.2] 4,526 .0032| 1, 060) 549 


803} 2792) 348)........ 22,176) -0111/1,260| 4,6 


30,222} 122,508) 21,120) ........ 674,137, .3376|1,607| 4,935 
30,222} 122,508] 21,120] 1,192,831] 674,137] .3375]1,607| 4,935).......... 
at ee. © Ricwinase 1,224) .0006} 612) 2,040 


oe See 4,319) .0022/1,234 
| | | | j 


A 2 and A See end of state for Standard Metropolitan County Areas. 
Withheld to avoid disclosure. 
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SALES MANAGEMENT 


ywers 
ulder 
“imer 
1eblo 
ogan 
imas 


In Motrpotitan Down... 


Population: 560,361 


The Denver Post saturates its Retail Trading 
CIRCULATION 


Zone, blankets the State of Colorado, and ON eat ae 231,888 


. ° ° Empire Magazine and 
penetrates the entire Rocky Mountain Empire. | esetcinaene 395,087 
A.B.C. Publisher’s Statement 
September 30, 1950 


ee THE DENVER POST 
N ee The Voice of the Rocky Mountain Empire 
ae PALMER HOYT, EDITOR _ PUBLISHER 


Represented Nationally. by Moloney, Regan & Schmitt. Inc. 


RIO BLANCO . 


ROUTT °°. JACKSON LARIMER 
Fort Collins 
GRAND 
UL 
Boulder? 
[EAGLE SUM- OINTIEFFERSON 5 
GARFIELD add ne Sooneenane 
CREEK 


‘ ° . 
Grand Junction 


SAN MIGUEL 


-CHAFFEE 


ae I 
ARCHULETA 


CONEJOS 


TELLER 


COLORADO 


DOUGLAS 


Trinidad 
oO 


ELBERT 


LINCOLN KIT CARSON 


CHEYENNE 


Cees 1949 Retail Soles in Excess of $100 Million 


i 1949 Retail Sales $50.0 Million to $99.9 Million 
ES} 1949 Retail Sales $25.0 Million to $49.9 Million 


19.49 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 


more in 1949 


Copyright by 


Sales MANAGEMENT 


COUNTIES 
CITIES 


Fremont 
Garfield 
Gilpin 


Grand 
Gunnison 
Hinsdale 


Huerfano 
Jackson 
Jefferson 


Kiowa 
Kit Carson 
Lake 


La Plata 


Durango 


184 


39 


*Withheld to avoid disclosure. 


COLORADO-— (Continued) 


The “SM” symbols mark original, exclu- 
_ Sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—-1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
SM ESTIMATES SM SALES SM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES — CONTROLS 
ae - - a sail aaa iinet sialiacecsieiaiaiuincainleantniiiaie = _ ' ———— 
Ks FIVE STORE GROUPS | | 
ilies 1 } |Qual- 
| [House- | (in thousands of dollars) Net | | | ity of 
Total | | holds} | Dollars 3 DLS ___| Estimates | Dollars } Estimates | % of | Mar- 
(in | % | (in (in | &% | Furn.- | (in (in % | Per| Per (in U.S.A. | ket 
thou- | of | thou-|  thou- of | General | House-| Auto- thou- thou- of | Cap-| Fam-}  thou- Poten-| In- 
sands) | U.S.A. sands)} sands) (|U.S.A.; Food Mdse. | Radio | motive Drug sands) sands) | U.S.A.| ita ily sands) tial | dex 
18.4 .0121 5.6 14,001} .0100 3,236 850 579} 4,302 446 19,026: -0095) 1,034 3,398 3,177 0102! 84 
11.7, .0077 3.6 11,833) .0085 2,559 608, 596| 3,164) ne 14,918! -0075|1,275| 4,144 6,411] .0078| 101 
-8) .0005 4 433, .0003) 168 ie O Rescqusect . 937, .0005.1,171| 2,343 19} .0003) 60 
| | | — | 
4.0 .0026 t.3 5,036 .0036 586 788) 150 866) 306: 5,920 .0029|1,480| 4,933 2,689] .0031/ 119 
5.8} .0038! 1.7 5,870 .0041 1,445 375) 312} 1,686 169 8,659 0044/1, 493| 5,094 2,931) .0042) 111 
2, .0002; 1 124) .0001 See | ein ate . 270 .0001'1,349| 2,700 233] .0001| 50 
10.7; .0070 2.8 7,560) .0054 1,914 666) 327; 2, 164) 143 10,625) 0053! 993| 3,795 2,675 0057. 81 
2.0) .0013) 6 1,413; .0010 383) * 4 «4 208 . 3,076) .0016/1,538) 5,127) 4,433 .0013) 100 
56.4; .0370' 17.1 32,102; .0229 8,645) 895) os 9,696) 1,336 56,287, .0281| 998, 3,292 8,401 -0283) 76 
j | | | | | | | 
3.0| .0020 8 2,388) .0017| 535 . 78| 418 “ rar 3,549 .0018 1,183, 4,436 3,677} .0018 90 
8.8, .0058 3 9,540) .0068) 1,437) 386 63) 1,924 366 9,539 .0048/1,084) 4,147 9,854) .0056 97 
6.2, .0040) 1.8 — 0046 1,597) _— 179; 1,273 7,750 .0039)1, 250, 4,306 247) + .0041, 103 
15.1) .0099) 4.3 14,472) 0103 2,970 1,150) 675, 4,364 en 17,350 .0087 1, 149) 4,035 4,270} .0094; 95 
7.5, .0049 2.3 12,877, .0092 2,493 917 675, = “i 8,415; .0042|1,122| 3,659].......... -0058 | 118 
© SM, 1951. Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


The SM”’ symbols mark original, exclu- NI nnd. ic 4 
cin estimates by SALES MANAGEMENT. “ COLORADO — (Continued) 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
ESTIMATES SALE: — OPROM | TISING 
SALES 
JM Baar BYiD ESTIMATES 1950 BYP ESTIMATES _|FARMING| CONTROLS 
COUNTIES , __| 1950 
TIES | ilies | | FIVE STORE G 4 | 
cit! ilies 1 ROUPS | ual- 
| |House- | (in thousands of dollars) Net | LSA) Ty ot 
Total | | holds] } Dollars | _ Estimates | Dollars Estimates | % of - 
(in | % | fn (in % l Furn.- (in (in % | Per) Per (in | US.A.| ket 
thou- | of hou- thou- of | General | House-| Auto- thou- thou- of | Cap-| Fam- thou- Poten-| In- 
sands) U.S.A.| sands)| sands) |U.S.A.| Food | Mdse. | Radio| motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
Larimer Soci 44.2) .0291 13.6 42,952) .0306 8,965) 3,296; 2,255) 10,474) 1,350].......... 50,653| .0253/1,146| 3,724 19, 189} -0277| 95 
Fort Collins. ...... 15.2) .0100 4.9 22,428) .0160 4,856) 2,358) 1,366) 6,266 641 3,460 17,602} .0088)1,158) 3,592].......... .0112) 112 
Loveland seh 6.9} .0045 2.3 10,649; .0076| 1,794) 763) 751 3,229 373 2,465) 6,997] .0035|1,014) 3,0427.......... -0049} 109 
Las Animas 26.3 -0172| - 18,006) .0129 5, 143| 2,199 569; 4,014 GUE iccahocad 22,302} .0112) 848) 3,186 5,852} .0129) 75 
Trinidad. . 12.4] .0081) 3.5] 14,717] .0105) 3,706} 1,832) 569 . an, | SO aN ee 10,391] .0052| 838} 2,969}........ | .0074) 91 
| | 
Lincoln... 6.0) .0040) 1.7 7,389) .0052 1,087 154 73| 1,256) ee 6,558} .0033|1,093 
Logan... . 17.4) .0114) 4.6 20,626) .0147 3,358 1,879; 1,352) 6,977 REE 21,767| .0109)1,251 
Sterling 7.6| .0050/ 2.1] 17,916] .0127} 2,976 * | 1,352) 6,683] 355] 11,359) 10,123! .0051/1,332 
Mesa : 39.5] .0259/ 11.3 37,103) .0265 8,005 3,945) 1,828) 10,537 WE Sescesees 42,344) .0212|1,072 
Grand Junction 14.7) .0097) 4.4] 29,547 —_ 5,063} 3,770} 1,559] 9,809) 822] 23,370) 20,213] .0101 1,375) 
| | | 
Mineral....... .7| 0005) 2 476, .0003) 161 yh ree Peer 4 943| .0005|1,347 
Moffat...... a 6.0) -0039 2.0) 8,928) .0054 1,695 495 281; 1,990 __, See 7,902} .0039)1,317 
Montezuma "7 .0066 2.7 9,490) —- 2,088 597 310} 93,312 ane 10,670} .0054/1,067 
| } 
} | | 
Montrose. . 15.3) .0100) 12,629) 0090) 2,597 695 661, 3,717 ae 19,339, .0096|1,264 
Morgan. . : 18.3) .0121) 20,171) 0144) 3,340 891; 1,000} 4,958 ee 22,326) .0112/1,220 
Fort Morgan... 5.4} .0035) 10,807) .0077 1,421 602 581 3,434 ee 7,182] .0036/1,330 
Otero.... 25.7; .0168 22,002) .0157 4,917 2,247; 1,413) 5,716 ee 33,641, .0169|1,309) 
La Junta 7.8} .0051 12,204) .0087 2,459 1,643 965; 3,629 323 “ 12,254} .0061)1,571 
| 
ne 2.1} .0014) 1,304) .0009) 358 124 + | . ee 2,814) .0014/1,340 
ee : 1.9} .0013 1,653) .0012 283 ee 597 Of) Re 2,519) .0012|1,326 
Phillips. . . : 5.0) .0032/ 6,604, .0047 937| 392 248; = 1,365 Me asexcstes 6,420) .0033|1,284 
| 
Pitkin a; 1.6) .0011) 1,034) .0007) 258| 35) . ia i Re 1,987} .0010|1,242 
Prowers..... 15.1} .0099) 18, 577; -0133| 2,570 1,149 870; 4,643 ere 15,568) .0077/1,031 
Lamar........... 7.8 .0051| 12,340) .0088} 1,702) 1,021) * cc a. eee 9,649] .0048/1,237 
Pueblo. . . Sat 91.0) .0597, 82,295; .0586; 17,829, 12,771) 5,545) 20,845) 1,731).......... 119,938) .0601/1,318 
APueblo 64.6) .0424 71,808} .0512| 15,536) 12,232] 5,545] 16,279; * 41,166] 89,536] .0448/1,386| / 
| | | 
Rio Bianco...... 4.8) -0032) 4,903} .0035 1,352) . a | | | ee 6,221; .0031|1,296) 4,785 -0032) 100 
Rio Grande........ 12.8) -0084) 11,019} .0079 2,215) 916 559) 3,568) 361].......... 17,190) .0086/1,343) 5,056 -0084; 100 
Routt Pree 9.0] .0059 7,502) —_ 1,559) 774) a a ee 12,123) .0061|1,347| 4,663 -0058; 98 
| 
| | | | 
Saguache. .. : 5.8) .0038 3,912, 0028) 606 ~ | 2 | gags} taaf.... 5,406) .0027| 932| 3,180 .0030} 79 
oo eee 1.5) .0010) 943| .0007) 258 101 a ee MM An 1,661} .0008|1,107| 2,768 -0008; 80 
San Miguel......... 2.8) -0018) 1,421; .0010) 559 79 58, Ee wars 3,587) .0018/1,281) 4,484 -0016} 89 
| | | | 
Sedgwick. . 5.1} .0034 5,816! sal 1 093 338, 627 1.212 SS NERS 6,395) .0032|1,254) 4,919 .0035) 103 
Summit... es 1.2) .0008 586| .0005| 177) eee ea Ee) 1,346 .0007|1,122) 2,692 0007} 88 
it ikgaak 2.7; .0018 2, 464) — 644 ‘| @ Ce @E........ 3,146) .0016/1,165) 3,496 0017; 94 
| | | 
Washington.......... 7.6 .0049, 6,024 0043) 1,466! 347 13} 1209) 190)... 6,285) .0031| 827) 3,308 0st 78 
or 67.7) .0445 62,811; .0448; 11,472 4,097) 2, 599) W.08ti 1,878......... 78,871, -0395 1, 165) 4,240 0421; 95 
Greeley ee 20.6 .0135 37,145} .0264 6,273| 3,672) 2,174] 12,374 18,082] 33,702) .0169/1,636) 5,266). 0191) 141 
WN seth al, 11.0} .0072 10,667, .0076, 1,805 703 377! 2,089) See 13, 167| -0066/1,197| 4, _ 97 
ee ee ee eS | | ——_—_|——_|--——_|- ——_ EEE EE 
Total Above Cities. ... 686.6) -4507; 221.0) 949,038, 6763) 177,426, 151,887) 56,872) 222,622) 20,189 1335, 097} 1,030, 842) .5161/1,501| 4,664].......... -5510 122 
State Total......... 1,338.8) 8792 403.9] 1,357,115, .9672! 272, 267, 182, 182| 70,375) 318,352 46,676| -........{ 1,718,871) .8607|1,284) 4,256 479,773 -8961| 102 
COLORADO— 6%) Standard Metropolitan County Areas 
| bil | ® | | | a 
A.Colorado Springs 168 75.5) .0498 25.4 78, 987| .0562} 16,564) 7.182 6,344, 14,586} 3,503).......... 105, 1721 -0527/1,393) 4,141].......... .0532| 107 
ce cs, ee 39] 569.4 .3737 180.3 648, 588) 4623! 124,607; 121,897) 33,448) 146,516) 24,615).......... 803, 606) -4023/1,411) 4,457].......... -4145) 111 
i 110 91.0} .0597, 26.7 82,295) .0586} 17,829) 12,771! 5,545) 20,845, WPS sctssiésieet 119,938 -0601/1,318) re = 100 
| | | | ! 
(Other New England States: Maine, p. 286; Massachusetts, p. 296; : es 
New Hampshire, p. 361; Rhode Island, p. 474; Vermont. p. 528) ~ C O NNE C TI C U T fae Counties and Cities 
City and Population County City and Population , County City and Population County 
(in thousands) (in thousands) 7 (in thousands) ; 
\nsonia........ 19.0.......New Haven Meriden........ 44.4.......New Haven Putnam City... 8.3........Windham 
Bridgeport... .. 161.9..........Famwheld Middletown.... 30.2....:... Middlesex Stamitord....... (;. 2 ee Fairfield 
sag, 36.5.. ....Hartford Naugatuck..... 17.8....... New Haven Stratford....... 2, Serre Fairfield 
Danbury... ...... et OE rs New Britain.... 74.8......... Hartford fe ee oe re Litchfield 
LC ree 10.4.......New Haven New Haven... .165.9.......New Haven Wallingford..... 1 New Haven 
East Hartford... 29.8......... Hartford New London.... 30.9......New London Waternury.....105.9....... New Haven 
GPOORIIOR «0:55 BE Bocce sa eles Fairfield Norwalk....... 50.3..........Fairfield West Hartford... 45.1......... Hartford 
Hartford....... oS . Hartford Norwich....... 23.8...... New London West Haven.... 32.4....... New Haven 
Manchester..... 2 er Hartford Willimantic... .. 13.8........Windham 


A and A See end of state for Standard Metropolitan County Areas, Before using these figures, see explanation page 19. 
“Withheld to avoid disclosure. © SM, 1951. 
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BRIDGEPORT'S Ability To Buy Is Very High— 


2% ABOVE U. S. AVERAGE 


6% ABOVE CONNECTICUT AVERAGE 


NO OTHER MEDIUM COVERS THE GREAT BRIDGEPORT MARKET LIKE THE POST-TELEGRAM 


100% COVERAGE OF THE ABC CITY ZONE 
REPRESENTED NATIONALLY BY MOLONEY, REGAN & SCHMITT 


CONNECTICUT — (Continued) 


The “‘SM”’ symbols mark original, exclu- 


rete’ sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
GD ESTIMATES JSAM SALES GD FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING/ CONTROLS 
COUNTIES Jae irs sete ae Res 1950 ah. 
CITIES | | tee: | | FIVE STORE GROUPS | Qual 
| ilies | ual- 
|{House- } (in thousands of dollars) Net ity of 
Total holds} | Dollars el a Estimates | Dollars Estimates | % of | Mar- 
(in | & (in (in % | y | Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- | of | thou- | thou- of | General | House-/ Auto- thou- thou- of | Cap- Fam-{| thou- | Poten-| In- 
sands) | U.S.A.| sands)| sands) U.S.A.) Food | Mdse. Radio motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
Fairfield 19} 510.9 .2354) 154.3] 568,761) .4053| 155,464, 38,416 35,048! 112,895) 15,209]... 909,402} .4554|1,780| 5,894 9,994) .4163) 124 
A@Bridgeport..... 161.9) .1063 47.0 226,794) .1616) 58, 306| 24,986, 15,558) 39,591} 6,696 154, 866 264, 868) .1326| 1,636 DOE ode schwae - 1360} 128 
A@Stamford..... 74.8} 0491, 20.4] 87,736] .0626) 21,169] 3,955 6,471 25,709) 1,95 53,322) 144,439) .0724/1,931] 7,080].......... .0648} 132 
A @ Norwalk 50.3, .0331, 14.8 54,280! .0386 13,405! 2,446 3,288 12,924! 1,160 16,675 96,325! .0482!1,915! 6,508..........1 .0423! 128 
and A See end of state for Standard Metropolitan County Areas. 


Before using these figures, see explanation page 19 
See Page 140 for New England Metropolitan Areas on township basis. © SM, 1952 


COPYRIGHT 


the contents of this Survey of Buying Power are fully protected by copyright. The exclusive 
estimates of population, Effective Buying Income, retail sales and sales-advertising controls must not 


be reproduced in printed form, in whole or in part, without written permission of SALES MAN- 
AGEMENT, INC. 
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SALES MANAGEMENT 


STAMFORD—Opportunity Unlimited 


$7080 Family Income ... Largest of all Conn. 
cities over 50 thousand population 


PER FAMILY TOTAL VOLUME 
% Above U.S. Average Rank in State 

Retail Sales ......... $4,301 - 35% Total Income ......... $144,439,000 5th 
Sead Gales .......... $1,038 42% Retail Sales .......... $ 87,736,000 5th 
Food Gales ........... $ 21,169,000 5th 

Furniture-Household 

EE vs-aanedens dot $ 312 77% Furniture-Household 

a eepeeraerery $ 6,471,000 5th 
Automotive Sales ... .$1,260 90% Automotive Sales ....$ 25,709,000 4th 
ee $ 96 17% Deug Goles ........... $ 1,950,000 6th 


20,000 Families . . . Over 21,000 Circulation 


STAMFORD ADVOCATE 


Represented by 


The Julius Mathews Special Agency, Inc. 


Pattern For Profitable Advertising .. . 


These communities spell High Income . . . Rich 


T RIDGEBURY 
oN 


li, 


Living Standards ... and Large-Scale Buying 


hl 


' y Ry 
- ; — ‘ TITICUS* SRIDGEFIELO 
Norwalk . . . and the rich communities in the trading area... = ooreh =FLORIDA 
4 2 * ’ — ~ on, LES \ 
are synonyms for high income and comfortable living. That's why CR, 


the Norwalk market gets extra attention from sales managers who 
have tested its potentials. 


> YN 


IGH RIDGE . 


Income .. . based on bulky pay envelopes and handsome salary 
checks . . . averages $6,302 in Fairfield County . . . peaks to 
$6,508 in Norwalk. 


NNIDAUK 


° —E:NORWALK® 

‘= IEN o* Se 

I NOSWALY) en 

DARIE . ®  omatirtone J ss 
DP NOROTON 4 


- . : _— . "3 “ 
With this pocketbook insurance, 87,000 consumers in this mid Pp \'\) SOF) Gi) 
Fairfield area buy retail goods in plus proportions . .. while their | “4 ap —— 


reserve income offers advertisers still greater potentials in every 


sales group. 


As a gauge of what families in the Norwalk market can . . . and do 
. . . buy, note that Fairfield’s Quality of Market is tops for all counties 
in the state . 


One newspaper alone thoroughly covers this mid-Fairfield county mar- 
ket . . . as no combination of outside newspapers can. 


Represented by The Julius Mathews Special Agency, Inc. 
New York @ Chicago @ Boston @ Philadelphia @ Detroit @ Pittsburgh @ Syracuse 
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$39,039,000.00 


spendable income in Greenwich, 


where the average family has 


§% more to spend than has 


the average U. S. family. 


Greenwich is effectively covered only by 
GREENWICH TIME, with circulation in 
Greenwich approximately 4 times greater 
than any other standard size daily— 


2'/2 times greater than any tabloid daily 


GREENWICH TIME: #£Often called “The best suburban daily 


news pa per in America” National Representatives: BOGNER & MARTIN, New York, Chicago 
C Oo N NE C T | C UT —_— (Continued) The “‘SM” symbols mark original, exclu- 


Sie sive estimates by SALES MANAGEMENT. 


Rae nets oe 2s 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
JM ESTIMATES SMA SALES SM FROM TISING 4 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING} CONTROLS : 
COUNTIES eS ee y 
CITIES | ‘ites FIVE STORE GROUPS | Qual! 
| | tes | | ual- 
| [House- | | (in thousands of dollars) Net | | ity of 
Total | holds} | Dollars | aeeL ___] Estimates | Dollars Estimates | ©% of | Mar- 
(in % | (in (in | % | | Furn.- | (in (in % | Per| Per (in U.S.A. | ket 
thou- | of | thou- |  thou- of | | General | House-| Auto- | thou- thou- of | Cap-| Fam-|  thou- Poten-  In- 
sands) [U.S.A sands)| sands) [| U.S.A.) Food | Mdse. | Radio | motive | Drug | sands) sands) U.S.A.) ita | ily sands) tial | dex 
Greenwich 41 1| 0269. 11.8 43,030, .0307 11,100 3,411) 2,460, 8,261) 1,191]....... 89,639 .0449|2, 181] Uc cccenes .0370) 138 
Danbury 22.8 .0150 6.5 39,504) .0282, 10,949 3,475) 2,771) 8,858 893 12,730) 34,291! .0172|1,,504 See 0201) 154 
Stratford 33.7, .0021 9.7 18,718, .0133 5,958 241) 346) 4,515 880 3,984 67,198) -0036/ 1,994! 6,928]... ...f .0252) 114 
Hartford 60 544.9! .3578 __154.1t 608,949! .4340| 146,132| 73,454) 33,695) 121,837 17,8001... .. 932,324) .4668'1,711! 6,050 53,688t .4352: 122° 
© SM, 1951. 


Before using these figures, see explanation page 19. 


ALL SURVEY DATA on this page (and elsewhere) are available on IBM cards at nominal cost. 
These cards, as well as IBM listings of data in the “Survey of Buying Power’, regrouped ac- 
cording to your sales territories, may be obtained from Sales Managemnt. Call Lexington 2-1760. 


SALES MANAGEMENT 


Sunday 


The Hartford Tonrant 


@ FIRST in CIRCULATION in CONNECTICUT! 


The Sunday Hartford Courant now gives you MORE circulation than any 


\ 


sl 
(i 


il 


other Connecticut paper (morning, evening or Sunday). Net Paid 


February, 1951. 
114,504 


FIRST in ADVERTISING in CONNECTICUT! 


That’s right!) The Sunday Hartford Courant carries more 


| 


till 


advertising than any single issue of any other Connecti- 


il 


cut paper, morning, evening or Sunday! 


| 


The Sunday Hartford Courant travels to every 
part of the Hartford Trading Zone, an area equal 
in size to half the state of Connecticut. 


WHEN YOU BUY HARTFORD 
THE PEOPLE THAT BUY IN HARTFORD 


Represented Nationally by Gilman, Nicoll & Ruthman 


earadio station FIRST CHOICE! 


) 3 
Pinions: Pate - | besults! 


The ratings show that WDRC is your best buy in 
Hartford, morning, afternoon and evening. 


The cost makes WDRC an even better buy . . .one low 
uniform rate for all advertisers . . . national, 
regional and local. 


The results are the happy ending! Connect in Connecticut 
by using WDRC, Connecticut’s FIRST Station, AM since 
1922, FM since 1939. 


Write for Market Study and Availabilities 
WORC IS BASIC CBS 5,000 WATTS 


Represented by Raymer 
Walter Haase, Station Mgr. 
William Malo, Commercial Mer. 


CALE NUNIT ROTM tc Ba 


10, 


A BRIGHT SPOT 


EMPLOYMENT IS UP...! 
PAYROLLS ARE UP...! 


Local Food lineage is 


up by 33-1/3% in the 


first quarter of 1951. 
Business is 
Business is GOOD 


Reaching! 


steady — 


in 
Bristol—A Market Worth 


BRISTOL PRESS 


” 


THE 


BRISTOL 


MARKET 
COVERED ONLY BY THE 


PRODUCTS 


in the HEART OF CONNECTICUT 


FROM BRISTOL 


are known the nation over! 


Springs . .. Ball bearings 
Clocks and watches 


Bristol rods — Fishing 
Tackle — Golf shafts 
Coaster brakes — Scissors 
Paper boxes — Variable 
Transformers — Brass goods 


Get to THE HEART OF CONNECTICUT 


INCLUDE—T he Bristul firess Represented by DeLisser, Inc. 


fone N NEC T 1C U T— (Continued) 


The ‘‘SM’”’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

SM ESTIMATES SM SALES SM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES = —_ | ee 
CITIES | ‘lle | FIVE STORE GROUPS aw |oual 
ilies ual- 
| |House- | (in thousands of dollars) Net | | ity of 
Total | holds} | Dollars Estimates Dollars | Estimates | % of | Mar- 

(in % | (in (in % | Furn.- | | (in (in | % Per | Per (in U.S.A. | ket 

thou- | of | thou- thou- of | General | House-| Auto- | thou- thou- | of Cap-| Fam- thou- Poten-| In- 

sands) | U.S.A.| sands)}| sands) | U.S.A.) Food Mdse. | Radio | motive | Drug | sands) sands) |U.S.A.| ita | ily sands) tial | dex 

A@Hartford..... 180.0} .1182| 52.4 293,835] 2004) 54,305| 59,719] 16,714] 51,275| 8,546] 355,263] 367,560| -1840)2, 042 i 1785) 151 
A? New Britain. . 74.8) .0491 19.8 79, 800) -0569} 20,879} 5,722| 5,385 12,938) 1,977 23,596 110, 405) -0553}1,476) 5,576].......... -0545) 111 
West Hartford. . 45.1| .0296] 12.5] 38,370) .0273) 13,234) * | 2,721] 10,413] 1,681] 23,702] 111,126) .0556/2,464] 8,890].......... 0419] 142 
Manchester 34.5} .0226) 9.8 36,121) .0257 9,310) 2,860) 2,070) fc a eee 48,783} .0244 1,414) Ser .0244| 108 
Bristol . . ee 36.5) -0240 9.9 33,415) .0238 10,604 ,845 2,031| 7, 662) 718 2,912 55,334) -0277/1,516) SEAR 0258; 108 
East Hartford.... 29.8] .0196 7.8 26,675! .0190 4,033 ’ | 429! 12,190! 1,109 63,742 52,508! .0263'1,762| 6,7321........ .0228i 116 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
@ See Page 140 for New England Metropolitan Areas on township basis, © SM, 1951. *Withheld to avoid disclosure. 


Your Best Rule for Sales Success! 


IN 


CONNECTICUT 


“Promote your sales in New Britain, 


a well-diversified . . always prosperous 


. . ever-growing industrial market.” 


NEW BRITAIN HERALD 


Represented by Story, Brooks & Finley, Inc. 


Dollars are spent by people. To find out who’s doing the 
spending in every state, county and city, See Page 77. 


—adv. 


SALES MANAGEMENT 


Hartiord., Conn. 


2nd large city in the U. 8S. 


im per family income 


In twenty out of twenty-two years Sales Man- 
agement has rated Hartford either first or second | 

_if in buying power per family among all cities over 
exclu 100,000 population. In eighteen of the twenty 
ENT. FE a 
3 CO Hartford has been rated first. 
G 
OLS 
Qua In this great rich market The Hartford Times 
ity of 
et affords penetration and community loyalty which 
dex : 
on is unsurpassed in any large city. It affords 242% 
111 . . . . 
112 : the ABC City Zone circulation of the competing 
108 
rd morning paper and 152% that of the competing 
su, Sunday. A year ago those figures were, respec- 
1 tively, 236% and 149% (Sales Management 
a | May 10, 1950, page 195). Recognition of the 


Hartford Times by advertisers, both retail and 


general, was more than 5 million lines greater 


than that accorded the competing morning and 
Sunday newspapers combined even though this 


newspaper does not accept the advertising of 


liquor stores or of alcoholic beverages. 


Che Hartford Times. 


One of 22 Gannett Newspapers 


Represented by Jj. P. McKinney & Son . New York, Chicago, San Francisco 
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FAIRFIELD 


Donbury 


Bridgeport | 


Norwalk 


COPYRIGHT BY 
led MANAGEMENT 


e 
Waterbury 


Nougotuck 


\ 


% Ansonia 


\e Derby 


CONNECTICUT 


HARTFORI 


Hartforde 


eNew Britain 


Meriden 


Wallingford 


New Haven 
- 


BE 1949 Retail Sales in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 
["] 1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


Monchester 


EW LONDON 


Norwich 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


POPULATION 


ESTIMATES 
SM Baars 


Fam- 

| ities 

| [House- 

Total holds} 
(in | % (in 
thou- | of thou- 
sands) | U.S.A.) sands) 

99.9) .0656} 29.2 

28.2) .0185| 7.7 


68.2, .0448) 20.0 
30.2' .0199 8.3 


HOW THE CENSUS DEFINES A 


Dollars 


CONNECTICUT— (Continued) _ 


RETAIL SALES—1950 


ESTIMATES 


| 
| 
| | 


FIVE STORE GROUPS 
(in thousands of dollars) 


= 
| of 


sands) |U.S.A.| Food 


Mdse. 


Furn.- 


| General ee: Auto- 
Radio | motive | Drug 


90,503) .0645) 2 
32,821] .0234 


| | 
68,007; .0485) 17,792 
36,210! .0258! 


3,779| 3,584) 17,759) 2,611 


2,234) 1,537 6,359 


| | 
4,703, 2,880} 12,039) 1,835 
3,649' 1,817! 6,899! 


The “SM”? symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING 
INCOME—1950 


BYP estimates 


Net 
Dollars 

(in / Per | Per 
thou- | of Cap-| Fam- 


sands) | U.S.A. ita | ily 


138,761) .0695/1,389| 4,752 
39,565) .0198'1,403) 5,138) 
| 


| 
101,482) .0508 1,488 5,074 
47,293' .0237'1,566' 5,698 .... 


GROSS SALES 
DOLLARS} ADVER- 
FROM TISING 
FARMING} CONTROLS 
1950 AG 

ity of 
Estimates | % of | Mar- 
(in U.S.A. | ket 
thou- Poten-| In- 
sands) tial | dex 
14,457] .0672) 102 
oe .0206| 111 
| 
9,910} .0489) 109 
* 0236\ 119 


hold” —is explained fully on page 24. 


"FAMILY" 


SALES MANAGEMENT 


Before using these figures, see explanation page 19. 


Probably more confusion centers about the concept of a “family” than any other important Govern- 


ment statistic. Our concept of the “family”’—derived from the Government definition of a “house- 


Deen sancti eae 


You ALWAYS Get MO 


\s always . . . Middletown’s family sales averages are 


substantially above Connecticut and U.S. averages. 


This year-after-year superiority emphasizes Middle- 
town’s status as a busy self-contained market . . . 


Middletown is the shopping center for Middlesex Coun- 
ty’s 68,200 people—with $101,482,000 income. This buy- 
averaging $5,074 per family ... 
the comfortable, well-furnished homes throughout the 


ing power... explains 


area... While Middletown’s high family averages in re- 
tail, food, general merchandise, furniture-household, au- 
tomotive and drug sales indicate that these people buy 
both quantity and quality in local stores. 


They can be sold effectively only by local advertising. 
Their reading interests do not favor other papers. That’s 
why no combination of outside papers can equal the sell- 
ing coverage of Greater Middletown’s own newspaper . . . 


RE in MIDDLETOWN 


s 

¢ You ALWAYS Get MORE in 

@ 

° MIDDLETOWN 

e 

: Ww 

: FAMILY SALES 

: Middletown Conn. U.S. 
: Retail Sales $4,362 $3,668 $3,177 
° Food Sales 1,066 947 729 
$  Genl. Mdse. 

° Sales 440 289 379 
> Furniture- 

. Household 

° Sales 219 211 177 
$s Automotive 

4 Sales 830 703 665 
2 Drug Sales 120 100 83 
— 

ae 


THE MIDDLETOWN PRESS 


MIDDLETOWN, CONN. 
Represented by The Julius Mathews Special Agency, Inc. 


In Lorrzngton, Conn. 


Local Pride Means Big Business for You 


Just look at Torrington’s family retail sales... 
34% above the national average. And family 
food sales . . . 63% above! Merchandise moves 


fast... in quantity ... in this market. And no 


wonder... 


Torrington’s economy is based on well known 
manufacturing plants . . . representing a broad 
range of industries. Income averages $5,138 
per family. Farming communities and towns of 
northwestern Connecticut families shop Tor- 


rington .. . largest city in Litchfield County... 


for the merchandise they need. 


GISTER 


Represented by The Julius Mathews Special Agency, Inc. 


The news they want to read is in The Torring- 


ton Register. It is a daily “must” in every home. 


Retailers and salesmen in this territory will tell 
you that advertising can harness this combina- 
tion of local pride and loyal readership into a 


powerful selling team .. . at moderate cost. 


: PER FAMILY SALES IN TORRINGTON 
‘ 

© Retail Sales .............. $4,262 
SS ee $1,191 
° General Mdse. .. $290 
* Furniture-Household ......... $200 
° Automotive ............... $826 
7. We tive e eae $85 
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How Much Do You Sell 
In Waterbury, Conn.? 


You probably don’t know, because over half the 
goods bought at retail in Waterbury are shipped 
in by outside wholesalers . . . here’s the proof: 


1950 RETAIL SALES . . $119,886,000 
1950 WHOLESALE SALES 59,310,000 


Per Family Income, 1950, $5641 
Population, 104,209, 1950 U. S. Census 


Invest your advertising dollars in this vital industrial market 


THE WATERBURY REPUBLICAN-AMERICAN 


MORNING EVENING SUNDAY 
NATIONAL REPRESENTATIVES — GILMAN, NICOLL & RUTHMAN 


C ON NECTI c U tT (Continued ) 7 The “SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS | SALES 


INCOME—1950 DOLLARS} ADVER- 
FR TISING 


ESTIMATES OM 
1/1/51 SM ESTIMATES JSM ESTIMATES FARMING] CONTROLS 


COUNTIES 1950 


Fam- 
CITIES ilies FIVE STORE GROUPS 
[House- (in thousands of dollars) Net 
Total holds} | Dollars = Estimates | Dollars 
(in (in (in % } Furn.- | (in (in Per | Per i U.S.A. | ket 
tnou- thou- thou- of | General | House-| Auto- thou- thou- Cap-| Fam- Poten-| In- 
sands) | U.S.A.) sands)| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) S.A.) ita ily tial dex 


} | 

New Haven........94] 550.7) 165.7] 558,684) .3981| 143,728} 35,574) 35,844 99,207) 15,649). —— a |hClUCU 1,504/ 4,999 ’ .3991| 110 
A@New Haven....} 165.9} .1089] - 48.4 221, 192| .1576} 48,141) 18,439) 15,456 39, 429| 6,015] 359,440] 262,620) .1315/1,583) 5,426 .1348} 124 
A Waterbury... 105.9} .0695} 29.1] 119,886} .0855) 29, 684) 8,769) 8,319} 24,060) 3,201 59,310} 164,145) .0822/1,550) 5,641 .0807} 116 f 
Meriden 44.4) .0292) 13.2 47,739] .0340| 12,647) 3,744) 3,131] 10,106) 1,116 14,863 63,092) .0316|1,421) 4,780) | .0318} 109 & 
Meriden-Wallingford' 56.5| .0372 16.7 63,968| .0455\ 17,109 4,956; 3,922| 12,915' 1,393 15,054 81,303! .0408'1,439' 4,868 AL 04151 112 


A and A See end of state for Standard Metropolitan County Arezs, Before using these figures, see explanation page 19. 
@ See Page 140 for New England Metropolitan Areas on township basis. © SM. 1951. 


The Meriden Record - - - The Meriden Daily Journal 


Two GOOD Newspapers 


COVERING TWO GREAT CENTRAL CONNECTICUT COMMUNITIES 
Meriden and Wallingford — "Twin Silver Cities." 
Meriden and Wallingford are busy industrial centers with for high grade manufacture, more and more diversified in each 
a population of nearly 57,000 persons—communities of highly community, making a highly lucrative market for your product. 


skilled craftsmen—the “Silver Cities of the World.” Payrolls for this skilled labor are naturally above the average 
Areund this great Silverware industry is built a reputation and guarantee a consistent ability to purchase. 


TELL YOUR STORY HERE--AND YOU’LL SELL YOUR PRODUCT HERE 


The Meriden Record — The Meriden Daily Journal 
GILMAN, NICOLL & RUTHMAN, NATIONAL REPRESENTATIVES. 


SALES MANAGEMENT 


Advertise Where a EW snl A VE bay 
the Movement 
of Goods “Y 


Is Greatest CONNECTICUT'S — 
WHOLESALE MARKET 


New Haven’s wholesale sales are the highest in 


© Connecticut. In all New England only two cities veneane: “Winans Willis wis Chinese 


to 


THE “PIVOT” CITY 


@ New Haven, key junction at the 


: . southern gateway to New England, 
| strongest dealer-jobber team in the state—one of is one of the big hinges in the sec- 


tion’s transportation system 


/ equal its volume. Which means that your adver- 


tising in The New Haven Register sells with the 


the top three teams in New England. 
@ Renowned educational and cultural 


—— ff center. . 

‘exclu ‘ ° ° ° stge wee * 

vent. Ff) And sells solidly . . . since The Register parallels @ Home of many “'firsts’’ in industry, 
“1 a invention, sports, entertainment — 
4 . , ' . , , first telephone exchange . . . first 
~ this wholesale distribution with 93% coverage of on ce. eae 


a football bowl 


qu |, the entire trading area—more than a third of a mil- 

~ @ Hometown of numerous cefebrities 

| ket ij " in’ many and varied fields of 
* | 

In on consumers... in 90,282 homes. pani la 

10 Oo 

ia @ “Proving ground” for Broadway 
116 | oi stage hits . 


» | Income in these homes averages more than $5,000 
@ In short, ALWAYS OUT IN FRONT. 


per family . . . retail sales, $3,747 per family re 
food, $933. Total retail sales in The Register market 


are $357,788,000. 


- 
© 
| vir 
| po 
eT a lalla 


The New Ztaven T 


Represented by—THE JULIUS MATHEWS SPECIAL AGENCY—New York, Boston, Chicago, Detroit 
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| 
What makes MANCHESTER, CONN. a good market? 


It has often been said that good living and working conditions 


are the best measure of a good market. 
Manchester, Conn., has been highlighted by many leading maga- 
zines for its ideal living and working conditions. 


Two famous products . . . Bon Ami and Cheney Silks 
are among the many manufacturers providing steady employ- 


ment with high wages. 


Many skilled workers are employed by Pratt & Whitney, such 
as the chief test engineer, the chief test pilot for jets and scores » 4 

of others, all holding down responsible jobs with good income. Manchester 

This kind of security makes for good living—happy families Evening Herald 
and a sense of local pride that gives advertisers a real sales boost. Manchester, Conn. 

This city with its home charm has been served by its localnews Represented by 

daily for more than 70 years . . . with more than 93% family The Julius Mathews 


coverage. Special Agency. 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS | SALES 
INCOME—1950 DOLLARS| ADVER- 


ESTIMATES OM | _TISING 
1/1/81 BYP ESTIMATES BY) estimates | FARMING] CONTROLS 
COUNTIES iaattaiinel CE 


Fam- | 
CITIES ilies | FIVE STORE GROUPS 
[House- | (in thousands of dollars) | 
Total | holds} | Dollars | Estimates 
(in % | (in (in | % | | Furn.- i i 7 | Per| Per (in 
thou- of | thou- thou- | of General | House-| Auto- of Cap-| Fam- thou- 
sands) | U.S. A. sands)}| sands) |U.S.A. Food | Mdse. | Radio | motive Drug sands) /| U.S.A.) ita | ily 


West Haver 32.4 .0213| 8.7 19,728} .0141 7,382 336 471; 1,488} 1,019 2, 54,335} o27a}t, 677| 6,245]... 
Ansonia 19.0) .0124 5.3 18,853; .0134 5,065 75 ,600, 4,259) 442 rf 93.218! 0116) 1,222) 4,381 ‘ 
Wallingford 12.1} .0080) 3.! 16,229; .0115 , 462 512 791 2,809 277 ¢ 18,211 0092) iF 505 i ree 
See Meriden- | | 
Wallingford j 
Naugatuck .8| .O117} 5. 15,107; .0108 225 2 954) 3, 418]... was 24,973) .0125]1,403; 4,995]........ 
Derby. . 4) .0068) 2.8 14,212] .0102 2,736 »239) 1,21 B| | 327 2,050 12,532) -0062|1,205) 4,476 
New London -7| .0950) , 137,246; .0979 ° - : ,660; 3,229) 198,963) .0996'1,375 4,584 
New Londo 30.9) .0203 9.: 50,522) .0360 2,33: ,57 3, 2,772); 1,232 28 , 28 48,915) .0245/1,583) 5,260). . 
Norwich 23.8) .0156 5. 36,659) .0261 od! ,085,) 3, 14 5, 67% 813 24,908 30,202) .0152 1,269) 4,377]... 


Tolland " : y .0177 f , 580) 315] Easton 49,077' .0246'1,081! 3,582 ape 
Windham 6] . ; > .0464 . ; s ,619) 1,122]..... 60,910 .0305, 973) 3,365} 13,149 
Willimanti 3.8) .0091) & 25,786) .0184 5, 586 268) 1,506 , 939) ¢ 7,068 15,415, .0077/1,117! 3,585). . 
Putnam Cit 8.3; .005 | 3; 2,575; .0090 3,2 ,378 250) 1,926 8,881) .0044/1,070) 3,700).......... 


Total Above Cities. . ,328.4| . ‘ ahs 1,645, 797|1.1729 .368 157,664'103,875 331, 785) 45,008} 1,252, _ 2,255,873/1.1295/1,691, 5, ~| : 1.0911! 125 


State Total 2,027.3!1. 3310| 598.5 2,122, 184(1.5124 649167, 526|122, 058| 406, 596) 57, 664 3,219, 172\1.6120,1,588) 5,3 


C ON NE Cc TICUT— = ee County Deane 


Bridgeport-Stamford- | | | | | 

Norwalk .19} 510.9) .3354) 154.3] 568,761) 4053) 155, 4841 38, 416) 35, oss 112,895) 15,209}.......... 909, 402! 4554/1, 780) 5,894)... 4163) 
Hartford- | | } } 

New Britain .60} 544.9) saa 154.1] 608,949| .4340' 146,132) 73, 4534| 33, 695) 121, ee 17,8900) 932,324! .46681,711! 6,050}........ .4352) 122 
New Haven- | 

Waterbury 94] 550.7) .3615| 165.7] 558,684, .3981/ 143,728) 35,574) 35,844) 99, 207| eee 828,253) .4148|1,504; 4,999) .3991| 110 


© SM, 1951. Before using these figures, see explanation page 19. 
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145,551] 1.5258) 1 15 


¥ 


WE 
USS. 


Ss 
— 
2 


There is always a most efficient way to do a job... 


exclu. 


: For your SELLING job in this top U. S. market use WTIC... 
_ heb W TIC oomnates 
: ) THE PROSPEROUS SOUTHERN 


NEW ENGLAND MARKET 


WTIC's 50,000 Watts represented nationally by Weed'& Co. « 


Paul W. Morency, Vice-Pres.—Gen. Mgr., Walter Johnson, Asst. Gen. Mgr.—Sales Mgr. 
MAY 10, 1951 
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iT 


—— aes 
YFREDERICK CARROLL 


MARYLAND -DELAWARE 
and District of Columbia 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


ae 1949 Retail Sales in Excess of $100 Million 
#] 1949 Retail Sales $50.0 Million to $99.9 Million 


Copyright by ee 1949 Retail Sales $25.0 Million to $49.9 Million 


Sales MANAGEMENT Fe 1949 Retail Sales $10.0 Million to $24.9 Million 


(Other South Atlantic States: District of ‘Columbia, p. 198; Florida, p. 200; Georgia, p. 212: 
D E L A w A R E—Counties and Cities Maryland, a 291; ; North th Carolina p. 402; South Carolina, p. 478; 478; Virginia, Bp 5335 West Virginia, 13 546) 


City and Population City and Population County 
(in thousands) (in thousands) 
. Kent Wilmington es New Castle 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS SALES 
INCOME—1950 AR ADVER- 


ESTIMATES TISING 
SM 1/1/51 JM ESTIMATES JM ESTIMATES ; CONTROLS 


COUNTIES 


CITIES ili FIVE STORE GROUPS 
(in thousands of dollars) 
Dollars | Estimates 
| % | Gi (in 1 % | ] Furn.- | ] (in i q Per 
| of thou- | General | House-| Auto- | thou- Fam- 
sands) | U.S.A.) sands)} sands) S.A.| Food | Mdse. | Radio | motive sands) S.A.) i ily 


Kent 38.6 pave 12.0] 43,955) . 6,274, 1,658) 1,367) 11, 804| 657 . 3,638 
Dover......... 4) 0042} 2.1) 14,314] .0102} 2, 056) 944, 667) 6,174) 4: 9: 7,398] .0037 .0058| 138 
New Castle 158 .0 .1457| 62.0] 244,162] .1740| 52,523) 15,072 18,328) 61, 324) | i 1771} 122 
AWilmington.... 2.1] 0736] 32. 94,785| .1388| 39,121) 14,046] 17,625] 40, 024) 425,948] 230,366] .1154|2, , 19 1141) 155 
ies | 9,919) 1,420 — 15, 474 serena aan? 3,488] 72,959} 0434 106 


: | i 
Total Above Cities 118.5) .0778) 34.1 ° 41,177) 14,990 18,292) 46,198, 4,851) 434,141) 237,764) . ° | -1199) 154 


State Ms scae's 322.9, .2120' 92.7| 376,261) .2682 68,716) 18,150) 23, 533, 78,602; 7,265) 491,613| .2462|1,522) 5,303 95,418| .2458 116 


DEL, A WAR ae — ) Standard 1 Metropolitan, County Areas sive estimates by SALES MANAGEMENT, 


| | | 


Wilmington... .. .. 158 272.4 sr 77.2 287,375 | - 2048) 64,050 16,395, 21,191) 60, 227) So ae | 436, 102) abil sa -2063) 115 
| | | | | 


DISTRICT OF ‘COLUMBIA 


District of | 
Columbia.......152] 811. 8) . -5330} 225.9 1,301, 181] aed saad 195, 673! 68,799| 224, 702| 52,397 1,483,970) .7431)1, 828, 7563 142 
AWashington, D. C.. 811. 8) -5330} 225.9 1,301,151) -9273) 249,639) 195, ee 68, ts 224,702) 52,397] 1,213,578} 1,483,970) .7431|1,828 7363) 142 


$$$ | —______ | } 


| | | | 
Total Above Cities. . 811.8) -5330| 225.9) 1,301, 151| -9273| 249,639) 195, 673 68, 79 224,702) 52,397 1,213,578} 1,483,970) .7431 1,828, = 
inimical | } 


| | 
State Total... 811.8 5330 225.91 1,301,151 .9273| 249,639] 195,673) 88,799] 224,702| 52,397 | 1,483,970' .74311,828| 6,569 .7563| 142 


A and A See end of state for Standard Metropolitan County Areas, © SM, 1951. Before using these figures, see explanation page 19. 


The Table of Contents is on Pages 1, 3 and 5. 


SALES MANAGEMEN? 


.. » If You’re Looking for 


I | Greater Sales in Washington, D. C. 
a him 


WASHINGTON, D. C. 


National Representative Geo. A. MeDevitl Co. 


WL FIRST IN CIRCULATION FOR 13 STRAIGHT YEARS 


MAY 10, 1951 


UALIT' 


30 Million 


Dollars 


residents. 


Building 


ceeded 


program 
THIRD largest in FLORIDA. Ex- 
in the state only by 
Miami and St. 


Above the national average 
retail sales per family ... 
ing the remarkable quality pur- 
chasing power of Ft. Lauderdale 


Retail sales per family. A total 
of more than 74 million dollars 
in retail sales spent by Ft. Lau- 
derdale’s 11,900 families in 1959, 


in 
show- 


“Quality of Marketing Index” 
far above the national average. 
Sixth in the state of Florida 
and ranking above Miami and 
Jacksonville. 


1950. 


Petersburg. 


and Thy ONE newspaper and radio station 
completely covers this rich Ft. Lauderdale area 


The Ft. Lauderdale Daily News has increased in circulation over 100% in the past five years. 


FT. 


Represented by HOWLAND & HOWLAND, 


LAUDERDALE DAILY NEWS and WFTL 


INC. 


Represented by SEARS & AYER 


DI S T R ICT ) F Cc () L U M B iv A— Standard Metropolitan County Areas — 


POPULATION RETAIL SALES—1950 es 
oe'y yu SALES 
SH 1/1/51 GD ESTIMATES 1950 
we TTS] || vg sone onaors 
| | ies s 
[Hi (in thousands of dollars) 
Total | holds} | Dollars | ee ey Estimates 
(in % (in (in | 7 Furn.- | (in 
thou- of thou- thou- of | General | House-| Auto- thou- 
sands) |v. S.A. sands) sands) U.S. S.A. Food | Mdse. | Radio | motive | Drug | sands) 
= = a : } 
Washington 152 1, 485. 2 2) .9752| 413.11 1 413.1 1, 688, 62011. 2035 362, 056, 221, 787’ 83 , 835) 335, 589| 66, 645] 


F L O RID Am Counties and Cities 


City and iii 


Bradenton. . 14.0 
Clearwater. . 15.9 
Coral Gables. 20.2 
Daytona Beach. 30.0 
De Land. 8.7 
Fort Myers. .: 13.5 
Fort Pierce. . 13.8 
Fort Lauderdale. 37.0 
Gainesville 27.2 
Jacksonville. 208 .7 


Key West.... 


(in thousands) 


County 


N 


lanatee 


. Pinellas 


. Dade 


Volusia 


. Volusia 


. Lee 


Se Ay eee St. Lucie 


. Broward 


ee ee ee ee ee 


Alachua 


Duval 


eS Serene Py 
Lake Worth.... 12.0. 
Lakeland....... 31.6 
Miami. re me | 
Miami Beac h. 46.7 
0 11.9 
Ovietieio........ 53.1 
Patatta........ 9.4 
Palm Beach. . 4.0. 
Panama City... 26.9. 


(Other South Atlantic States: 


EFFECTIVE BUYING GROSS SALES 

INCOME—1950 DOLLARS} ADVER- 

JH FROM TISING 
ESTIMATES FARMING} CONTROLS 
ES Seep ORS 1950 ae 

! 

| Qual- 
Net | ity of 
Dollars | Estimates | % of | Mar- 
(in | % | Per| Per| (in |U.S.A.| ket 
thou- | of | Cap-| Fam-]  thou- Poten-| In- 
sands) | U.S.A. ita | ily sands) tial | dex 
2, 388. 751 1.1961 1, 608! Se. 1.1541) 118 


Delaware, 


p. 198; District of Columbia, 


p. 198; Georgia, p. 212; Mary- 


land, PL 291; _North Carolina, Dp. 402; _ 2; South Carolina, p. 478; ; Virginia, _p. 533; West Virginia p. 546) 


City and Peitiiten 


(in thousands) 


County 


. Columbia 


.Palm Beach 


. Marion 
.Orange 
. Putnam 
Palm Beach 


Bay 


City and Population 
(in thousands) 


Pensacoia...... 44.5.. 
Piant City...... 9.4 
CRMMCY «nics. ss GB. 
Augustine 3.7 
St. Petersburg... 98.2 
Sanford........ 12.0. 
parasota....... 19.2 
Tallahassee..... 27.9 
eee $27.3 
West Palm Beach 44.2.. 
Winter Haven... 8.6 


County 


. Escambia 


Hillsborough 


. Gadsden 
St. Johns 

. Pinellas 

. Seminole 
. Sarasota 


Leon 


. Hillsborough 
.Palm Bea: ch 


| | | 

Alachua ; ; 12,155, | 2,397] 13,613) 1,442 eed : -0310) 1,064) .0337| 
Gainesville 27.2} .0178 8.4 39,921) .0285| 8,549} 2,104) 2,291) 11,830) 1,188 15,028 38,325) .0192/1,409| 4,563]......... .0217} 12 
Baker 6.5, .0042/ 1.6 3,044| 0022! 839) $2} *° | 1,90) °* 3,653| .0018| 562) 2,283] 596] .0023) 55 
Bay..... 43.5) .0286, 12.4 34,770) .0248 8,937, 2,976, 2,004) 6,477) 1,080)... 43,544! .0218/1,001| 3,512 al 0241 84 

Panama City..... 26.9| — 7.9 29,953) .0213 6,885 2,648) . 7 ‘|; 33, 302) -0167/1, 238} > eae 0183} 1 

| | } | | 

Bradford 11.7) .0077 3.0 7,034) .0050 2,148 310) 479, 2,156) 121 5,979) 0030} 511) 1,993 1,021 -0045) 58 
Brevard........ 23.0) 0151) = 8.0) 921, 157) .0151 6,347 620| 1,179) 3,745) 617 27,876) -0139}1,212/ 3,485 6,887] .0145) 96 
Broward....... 85.5, .0561; 27.6) 117,367) .0836, 24,306 7,309) 8,388) 22,862; 4,266]... me 99,864) .0500/1,168) 3,618 16,127} .0613, 109 

Fort Lauderdale... 37.0) .0243; 11.9 74,254| .0529| 13,166 6,851! 5,915) 20,471| 2,489 25,640 55,685, .0279|1,505| 4,67 -0347| 143 
*Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 19. 


200 


SALES MANAGEMENT 


x’? 


eX- 


no 
'matter 
how 


you 
look 


a leader in the 
nations markets 


Wasuincton, D. C.—The capital’s gains 
during 1950 have kept the Washington Metro- 
politan Market among the nation’s Big Ten. 
Here are some 1950 figures with their rank 

in U.S. Metropolitan Markets: population: 
1.485 million (10th) ; retail sales: 1.688 billion 
(9th) ; effective buying income: 2.388 billion 
(11th). Employment and payrolls continue 
their fifty-fifty division between government 
and non-government. Merchandising, selling 
and local advertising techniques continue 


to rank with the best in the nation. 


the leader in the 
nation’s capital 


THE WASHINGTON STAR again in 1950 
was “No. 1 in the Nation’s Capital” in adver- 
tising lineage and in home delivered cir- 
culation. In this 4-paper market, The Star 
carried 40% of the total advertising lineage. 
The Star led in all but four of the 23 Media 
Records categories: jewelry, amusements, hotels 
and restaurants, and alcoholic beverages.* 
Important to national advertisers: 

The Star’s leadership in retail advertising 
makes it your major where-to-buy-it 


local advertising support! 


*The Star does not accept hard liquor advertising. 


The Washington Star 


Evening and Sunday Morning Editions 


Represented nationally by: O’Mara and Ormsbee, Inc., 426 
Lexington Ave., NYC 17; The John E. Lutz Co., Tribune 
Tower, Chicago 11. Member: Bureau of Advertising, 
ANPA Metropolitan Group, Audit Bureau of Circulation. 


THE EVENING STAR BROADCASTING COMPANY OWNS AND OPERATES STATIONS WMAL, WMAL-FM AND WMAL-TV 
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W - Cc F is Your Best Buy in the 
Rich Northwest Florida Market 


genre gg gam Densinntiniehanatii tenenes since ‘40! 
1400K.C-250 Watts = ’ ce ‘40! 


7 e WP . + g “V1: ! 
American Broadcasting CF’s 5 major counties have income over 65 million 


WPCF has the largest share of listening audience’. 
Company WPCF delivers listeners for as little as 12c per 1000! 


Representative: Deveny & Co., New York *Independent Survey 


JEFFERSON MADISON HAMILTON 


Tallohassee “I 
nville 
\ 


FLORIDA 


Ree 1949 Retail Sales in Excess of $100 Million 

FE] 1949 Retail Soles $50.0 Million to $99.9 Million 

= #1 1949 Retail Sales $25.0 Million to $49.9 Million 
1949 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


Copyright by 


Sales MANAGEMENT 


& 


SALES MANAGEMENT 


Jj il 


m JACKSONVILLE 
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WEST PALM BEACH 


“Perry County Markets” Put Sunshine in Your Pocket! 


Here’s why— 48.7% increase in population 1940-1950 
24.9% of Florida’s entire population 
25.2% of Florida’s entire retail sales 


26.2% of Florida’s buying power 


‘Perry County Markets” Are A MUST 
In Any Marketing Plan! 


1940 1945 1950 
ee SE Ee eee 
JACKSONVILLE 173,065 206,442 208,700 
Duval County 210,143 273,843 310,600 
Newspaper — Jacksonville Journal 
EEE LL ee Nee 
WEST PALM BEACH 33,693 40,599 44,200 
+ Palm Beach County 79,989 112,311 117,100 
Newspapers — Palm Beach Post, 
conteisiaiiteiaall Palm Beach Times, Palm Beach Post-Times 9 Jo = ___t 
PENSACOLA 37,449 43,304 44,500 
Escambia County . 74,667 105,262 114,100 
+ Newspapers — Pensacola News, 
Pensacola Journal, Pensacola News-Journal 
______ Radio Station, WCOA oe ea 
PANAMA CITY 11,610 23,914 26,900 
Bay County 20,686 43,188 43,500 
Newspaper — Panama City News Herald 
intend “Sees Se 
OCALA . 8,986 10,242 11,900 
+ Marion County 31,243 35,132 39,000 
Newspaper — Ocala Star-Banner 
______Radio Station, WTMC es Se < ate 
DELAND 7,041 | 7,245 8,700 
+ Volusia County 53,710 58,492 75,100 
suena pn en sn 1+ hichemaaancail Ses eee 


John H. Perry Associates, New York, Chicago, Detroit, Atlanta, Phila e 
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MIAMI 


DADE COU 


SM Survey estimates a 1951 population in our 
4-county Greater Miami trading area of 729,900. 
SM says the 1950 Effective Buying Income of our 
residents totaled $954,638,000...and, that they -- 
together with our Sunshine Visitors -- bought 
retail goods and services totaling $963,437,000. 
Not a hold-out in the bunch! 


When you buy time on WIOD, you get not one, 
not two, not three, not four -- but a// 17 gold-lined, 
fast-growing South Florida counties which 
make up WIOD’s primary market! 


And, they’re listenin’ counties, too. BMB Report 
No. 2 shows we've the biggest audience in the 
history of our station! 


Better hop to! Compare this year’s Southeast Florida 
SM figures with last. Note the increases up to 


nine figures under every heading. 


~ 


That’s What They Say About Our 


NTY) TRADING AREA 


FLORIDA— (Continu 
POPULATION 
JM ESTIMATES 
1/1/51 
COUNTIES Seicislaghasnaetisaiekemniamniaial 
| Fam- 
CITIES ilies 
} | (House- 
Total | holds} 
(in | % | (in 
thou- | of thou- 
sands) | U.S.A. sands) 
Calhoun 8.1| 0053, 2.0 
Charlotte 4.4 .0029 1.5 
Citrus 6.2) .0041 2.1 


0096 4.8 
| 0044 2.4 
| 0121; 5.5 

.0051) 2.6 

3292) 162.1 

1664) 79.4 

0306, 16.8 

.0133 6.7 

0063} 3.0 

0026, 1.1 


Clay 14.6 
Collier 6.7 
Columbia 18.5 
Lake Cit 7.7 
Dade 87 501.4 
A Miami 253.4 
Miami Beact 46.7 
Coral Gables 20.2 
De Soto 9.5 
Dixie 4.0) 
and A See end of state 


Withheld to avoid disclosure. 


for Standard Metropolitan County 


14,386 


12,929 
665, 231 


447, 459) 
116,623 


Dollars 
(in q% |} 
thou- | of 
sands) | U.S.A.| 
4,191 .0030 
3,704 .0027 
4,628) .0033 


.0046 
-0021; 
.0103 
.0092 


-4741 
3189 
-0831 
.0206! 
.0051 


RETAIL SALES—1950 


yD ESTIMATES 


127,421 
79,828 


17,362) 


8,535 
2,163 
667 


Areas. 


FIVE STORE GROUPS 
(in thousands of dollars) 


691 
265) 
158) 


371, * | 1,451) 246 7,023) .0036) pode Btpece 1,034} .0051) 53 
aad | 88 5,983) .0030} 893! a 958] .0030| 68 
1,129, 805) 3,650) 335 -* 14,893, .0074| 805| 2,708} 2,594) 0092, 76 

° | 805) 3,650 7 4, 266 8,986) -0045}1,167| 3,456]......... -0060) 118 
60,749, 44,085! 127,556) 28,282.......... 694,439) suns 4,284] 22,752] .3820) 116 
53,095) 35,373) 106,267 18,098] 379,994) 412,282} .2064/1,627| 5,192]......... -2322; 140 
4,864! 4,422) 5,504] 5,839] 9,520] 90,271) .0452/1,933| 5,373]......... 0537) 175 
885) 1,560) 2,264) 1,707 7,425 29,330| .0147/1,452/ 4,378]......... -0162, 122 

245 «231, 1,521) 178 12,303| .0061 1,295) 4,101 — -0058, 92 
— 156725, 89) 3,708) .0019| 927| 3,371 306] .0020 77 


263) 
252, 
50! 


| | Furn= | 
| General | House-| Auto- 
Mdse. | Radio | 


motive 


The “sm” symbols mark original, exclu- 
by SALES MANAGEMENT. 


sive estimates 


EFFECTIVE BUYING 


WHOLE- GROSS | SALES 
SALE INCOME—1950 DOLLARS] ADVER- 
SALES SH FRO TISING 
1950 ESTIMATES |FARMING| CONTROLS 
ee | 1950 ; 
| 
| | Qual- 
Net | ity of 
____| Estimates | Dollars | Estimates | % of | Mar- 
(in (in ® | Per| Per (in US.A. | ket 
thou- thou- | of | Cap-| Fam-|  thou- Poten-| In- 
Drug | sands) | sands) |U.S.A, ita | ily | sands) | tial | dex 
23 3,742| cre 462| 1,871 1,032} .0029| 55 
83 4,246) .0021) 965) 2,831 516] 0023, 79 
180 4,979| .0025| 803) 2,371 988] .0031| 76 


Before using these figures, see explanation page 19. 
( 
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SALES MANAGEMENT 


in FLORIDA 
3.01 ov GQ 


Slice the figures from Sales Management's 
Survey of Buying Power almost any way 
you want to—use of Florida’s three 

big morning newspapers will get you the 
territory where are 80.47% of Florida’s 
total retail sales, 80% of the general 
merchandise sales, 81.13°% of food sales, 
80% of drug sales, and 81.1% of furniture 


sales—even 80° of the effective 


buying income! 


FLORIDA TIMES-UNION 


Jacksonville . National Representative . Reynolds - Fitzgerald, Inc. 


ATAMPA MORNING TRIBUNE 


National Representative . Sawyer-Ferguson-Walker Company 


MIAMI HERALD 


National Representative - Story, Brooks & Finley, Inc., A. S. Grant, Atlanta 
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FLORID A— (Continued) 


rag 


* 


COUNTIES 
CITIES 


1Duval 
A Jacksonville 
Escambia 


66 


180 
A Pensacola 
Flagler... 


Franklin 

Gadsden 
Quincy 

Gilchrist 


Glades 
Gulf. 
Hamilton 


Hardee 
Hendry 
Hernando 


Highlands 

Hillsborough 
ATampa 
Plant City 

Holmes 


Indian River 
Jackson 
Jefferson 


POPULATION 


ESTIMATES 
1/1/51 


Fam- 
ilies 
Total 
(in 
thou- 


sands) | U.S.A.) sands) 


85.9 
60.3 
31. 


12. 


9. 
14.3 


| 


(in =. ¢ oe 
thou- | of General 
sands) |U.S.A.| Food Mdse. 
PERS Bein ttyl ideale 


12.3] . 
35.6) . 
10.6 


4.0 
9.3 
2.9 


Gateway { 
; ne ik 
tourists «+ - ‘t 
market. The tac 
throughout 
facts _ 
sonville 
acksonv} a 
J ki a: Please wrl 
askin¢g- 


Leste! W. Foley: 


“ erce 
Chamber of Comme 


J acksonv il 


t is growl . 


the country P 
le. 


market info! 
te on your 


Chairman, 


Jacksonville 


500 firms 
M esh 
regular like up : 
, ike 
li you —— yours lor the 
= letterhead. 


ow 


formation, } 
busines 
st Commitee 


mer 
? t 


. syeloT el 
Industrial De t Forsyth Stree 


227 Wes 
9. Florida 


a 


The “SM symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1950 


EFFECTIVE BUYING 
INCOME—1950 


ESTIMATES 


GROSS 
DOLLARS 
FROM 
FARMING 
1950 


SALES 
ADVER- 
TISING 

CONTROLS 


SM ) ESTIMATES 


FIVE STORE GROUPS 


on (in thousands of dollars) 
ollars | 


Furn.- 
House- 
Radio 


Auto- 
motive 


Qual- 
ity of 
Mar- 
ket 


| | | @ 


Estimates 
of 


| 


ita | ily 


2206! 
2006) 


309, 488 
281 , 488) 
84,784 
63 ,577| 


2,008) 


71,277| 34,418 17,165) 78,099 
| 60,372} 33,710] 16,902] 73,796 
-0604) 20,358} 8,058) 3,744) 24,700 
0453} 11,495} 6,111) 2,683) 21,954 
0014) “ . ° | . 
| 

1,206) 

4,809) 

2,959| 


476| 


2,767, .0020) 
21,617) .0154| 
| 0091] 
se 
| -0011| 
-0034) 


335 
1,218 
1,215) 


| 
2,113 


196, 593| 
16, 372| 
3,904) . 


50, 564| 
4,125) 
744| 


1,810) 
6,729] 
784) 


11,218) .0080! 
19,202} .0137/ 
4,616! .0033' 


3, 895| 
1,547! 


3,029 
391! 


232! 


| 
| U.S. 
i— 


| -1939}1,, 282) 4,509 
-1494)1, 430) 4,948 
-0578/1,012) 3,677 
| .0311)1,394) 4,884 
0014) 802 2a 
1,951 
2,535 
2,604 


.0018 
.0126 
| .0031 
on 


.0011| 


A and A See end of state for 


Standard Metropolitan County Areas. 


SM. 1951. 


a 
1 Special later Census report indicates current population as of January, 1951 of about 310.6 thousand. 
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Befcre using these figures, see explanation page 19. 
*Withheld to avoid disclosure. 


SALES MANAGEMENT 


REACHING THE BIG, ABLE-TO-BUY AUDIENCE IN 
FLORIDA'S MOST HEAVILY POPULATED TRADE AREA 


AGRICULTURE 


rf 


_-BUSINESS 


im GAG: 
The Tampa Tribune Stations » AM and FM NBC 


AFFILIATE 
National Representative JOHN BLAIR & CO. + Southeastern Representative HARRY E. CUMMINGS, Jacksonville, Fla. 


“INDUSTRY 


RECREATION 


The “SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. | 


FLORIDA — (Continued) 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
ESTIMATES JM SALES SA FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING} CONTROLS 
COUNTIES eet 5 = ee) ene 
} am- | | } | 
CITIES | ilies FIVE STORE GROUPS ual- 
| [House- | (in thousands of dollars) Net | yD = of 
Total | holds} | Dollars | | Estimates | Dollars Estimates | % of | Mar- 
(in | % (in (in | & | Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- | of thou- thou- , of | General Sieune-| Auto- thou- thou- of Cap-| Fam- thou- Poten-| In- 
sands) |U.S.A. sands)| sands) [ U.S.A.) Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
: = ° | | 
Lafayette 3.5] 0023! 9 1,638) -0011| 488| 58 ° ” | eared eee 2,139; .0011| 611) 2,377 1,516] .0013) 57 
Lake os 37.1) 0244) 12.1 29,382) -0210) 7,836) 2,093 1,606) 6,617; 1,188......... 43,481) .0217/1,172| 3,593 20,531] .0220; 90 
Lee : : 23.8! .0156! 74 28,041; .0199) 6,528 3,270 1,494) 6,724) 990}....... 22,443) .0113| 943) 3,074 5,381] .0147| 94 
Fort Myers 13.5) .0088 4.0 25,191} .0179 5,460) _ 1,494) 2 ol . 7,411 13,676) .0069/1,013) 3,419}.......... .0106} 120 
} | | 
teon........ 52.5, .0345 15.6 42,871) .0306) 9,435 4,055) 2,486) 00,175) 1.9888, «50.45: 60,323) .0302|1,149| 3,867 1,441] .0312) 90 
Tallahassee : 27.9) .0183 8.7 40,351) .0288 8, 165} ° | ie * | 1,332 10,77] 40, 260) .0202)1, 443) 4 rer -0224| 122 
Levy 10.9) .0071 3.2 5,777, .0041) 1,771) 318 300) 929) | ees 7,728! -0039| 709| 2,415 2,338} .0046) 6 
Liberty : 3.3 .0022 1.0 1,184) .0009) 320) ® . |. ee eee, Serer a 1,713) .0008) 519| 1,713 215} .0011; 50 
} | | 
. Madison. . . 14.5, .0095 3.7 6,084 .0043 2,070 251) 457; 1,477 eee 8,845) -0044) 610) 2,391 4,257) .0053) 56 
= Manatee...... 35.4, .0233! 10.9 32,677; .0233 8,493) 3,576) 1,654) 6,534) 1,190)....... 33,736| .0169) 953) 3,095 7,904) .0201| 86 
U- Bradenton 14.0) .0092 8 23 , 259) .0166 5,730) 3,123) 14311) 6,096 945) 4,558 16,730) -0083)1, 195) GTi xan aww. -0110} 120 
r. Marion. . 39.0) .0256) 11.6 37,917} .0270; 8,129 2,759) 1,914) 10,486) ee 38,337) .0192 983) 3,305 9,249} .0228) 89 
@cala..... , 11.9} .0078 3.6 30,322 0216) 5,213) 1,762) 1,849) a | 857 10,125 16,755 -0084)1, 408 en > -0122] 156 
| | | 
: a. sistcceuacee 7.9, .0052! 3.2 6,837, .0049 2,285) 211 377/ 857 ag tet 9,559) 0048/1, 210! 2,987 3,093] .0049) 94 
} Monroe.......... 25.9} .0170 7.9 20,197! .0144) 5,885 1,147, 1,158) 1,830] aa 16,887) .0085 652) 2,138] 100}, .0120; 71 
- Key West ra 22.3} .0146) 7.4] 17,852} .0127| 5,523] 1,095} 1,158) 1,767] * |.. 14,495 0073} 650! 1,956]..........J| .0103) 71 
. PONE ciitnakesacact 13.1) .0086| 3.7 8,858) —_ 2,378) 681) 453; 1,548) ee 8,882) .0044) 678) 2,401 1,578] .0058) 67 
if | | | | | } 
! | | | | | | 
¥ SN... corse 28.3) .0186) 7.0 11,864) .0084! 3,190 618 813, 2,951 ees 11,348; .0057) 401) 1,621 658} .0091) 49 
Okeechobee........ 3.4) .0022) 1.1 2,945) .0021 813 ° | as vn ee ‘ 3,475} .0018/1,022 can 468} .0020) 91 
re 101 117.1] .0769} 36.4| 127,128} .0906] 27,364) 16,192] 7,884] 30,791) 4,341].......... 149,068| .0746|1,273| 4,095 32,675| .0799| 104 
*Withheld to avoid disclosure. 2 © SM, 1951. Before using these figures, see explanation page 19. 


DELIVERS the 1-2 PUNCH 


|| THE PROMOTIONAL PUNCH 
|| +1 RCA-Victor $64 Question Award 
||| 2t1 NBC “People Are Funny” Award 
||| #1 Billboard 1950 & 1951 Award 


INTY, FLORIDA 


IN ORANG 11 | 
SALES METROPOLITAN THE PROGRAMMING PUNCH 


A $127,128,000 R 


| jin: || #2 Morning Hooper Rating” — 

3 EUGENE D. HILL | #2 Afternoon Hooper Rating® 

3 Promotion Representative | +2 Evening Hooper Rating* » 
f ROBERT S. KELLER, INC., New York * Fall, 1949 

f National Sales Representative NBC AFFILIATE 740 KILOCYCLES 1090 WATTS 


; ee eee ORLANDO, FLORIDA 


: Complete information for understanding and using the figures in this Survey is given in the introduction, 
beginning on page 19. 
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Central Florida’s Citrus Crop Value 
GREATEST IN HISTORY $ 


4g Billion Dotlars/ 


and — Since last Census FLORIDA GAINED 46.1% 


Included in Greater 


ORANGE COUNTY | 52" &=""8) 69.89, 
» ORLANDO [CITY LIMITS] 41.1% 


FLORIDA . 
FROZEN 


THE ONLY 2 DAILY NEWSPAPERS IN 
THIS RICH CITRUS MARKET . 


ORLANDO MORNING SENTINEL 


“Bible of the Florida Citrus Belt” 


WHOO the Florida Ci 
AM and FM [AB C] ORLANDO EVENING STAR 


Represented by—Burke, Kuipers and Mahoney 
New York Chicago Atlante Sen Francisco Dollas Los Angeles Oklahome City 


RADIO STATION 


V. J. Obenauer, Jr. (Jacksonvilie} 


xcs The “SM” symbols mark original, ‘exclu- 
F L 0! R 7 D A- a - (Continued) ae _ _ _sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
ESTIMATES SALES a OPROM | TISING 
I 
JH 1/1/51 JM ESTIMATES 1950 a4 ESTIMATES FARMING] CONTROLS 
COUNTIES SE OL LT a ae TS 1950 
CITIES | ‘ee FIVE STORE GROUPS lo 
| ies | | | Qual- 
| | House- (in thousands of dollars) Net ity of 
Total holds} | Dollars | En ee ll Estimates | “% of | Mar- 


(in | G (in (in % | Furn.- (in (in | % 


thou- | of | thou- | thou- of | General | House-| Auto- thou- thou- | of | Cap-| Fam-|  thou- Poten-| In- 
sands) ands) |US.A sa sands) _ sands) |u.s.A| Food | Mdse. | Radio | motive | Drug sands) sands U.S.A. ita | ily sands) tial | dex 


AOrlando 53.1| 0349) 17.1 101,057) .0720; 17,512) = 15,080; 6,575) 29,403) 3,436 77,134 82,305) .0412)1,550) 4,813}......... 0492! 141 


' ; | | ; } 
Osceola 11.6) .0076 4.3 9,956) .0071 3,170 302| 731; = 1,659) 286) 10,695 0054! 922) 2,487 a -0064; 84 
Palm Beach 186} 117.1) .0769; 40.6) 160,642) .1145; 32,280! 11,015] 11,599] 37,504) 4,973]....... 143,448 .0718|1,225| 3,533 29,128} .0856 111 
AWest Palm Beach 44.2) .0290 14.5 98,134) .0699 16,494 9,297 6,923} 32,381; 2,812 33, 074 79,781; .0400)1,805) 5,502]. .0468) 161 
Palm Beach. 4.0) 0026} 1.2) 14,175) .0101) 1,718) © F Ciheccem. 335}... . 9,312) .0047/2,328| 7,760}. 0059) 227 
Lake Worth. . ie 12.0! .0079! 3.5) 13,280} .0095 4,829 431, 1,257) 355! 589 527 15,216; .0076'1,268! 4,3471. . 0082! 104 
 e.. A See end of state for Standard Metropolitan County Areas. : Before using these figures, see explanation page 19. 


ithheld to avoid disclosure. © SM, 1951. 


W y a YOUR GREATEST SELLING POWER 
...N Central Florida 
Orlando’s Pioneer Radio Station Est. 1924 1950 Retail Sales in the 21 WDBO counties totaled 
$582,687 ,000*. 


ORLANDO, FLORIDA ill a a 
580 K.C 5000 WATTS families and 17,000 more nighttime families who 


listen regularly (6 or 7 days or nights a week) 


WDBO-FM 92 MCS 35000 WATTS than the other 3 Orlando stations combined* *. 


The same report shows WDBO’s gain over the 


Columbia Broadcasting System previous report is 20%—and rates have not been 
increased! 
NATIONAL REPRESENTATIVES: BLAIR, CUMMINGS *1951 Sales Management : **Current BMB Report 


SALES MANAGEMENT 


iw 


1950 Leadership 
| In FLORIDA'S Fastest Growing Market 


21,859,699 Lines 


Of ADVERTISING places the TIMES 
Among the LEADERS in the U. S. 


ST. PETERSBURG—FLORIDA 


Daily T ‘ pe e S$ Sunday 


Leads ALL Classifications 
Leads ALL papers in Florida except one (that one ranks 8th in the U.S.) 


iad SES 


Represented by Theis G Simpson Co. Inc., New York, Detroit, Chicago, Atlanta V. J. Obenauer Jr. Fla. 


in Jacksonville, 


The “SM” symbols mark original, exclu- 
sve estimates by SALES MANAGEMENT. 


F LOR IDA— (Continued ) 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
JM ESTIMATES JM SALES JM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES ood ee o 5S SES ee ees ee aa a 
CITIES ‘ites | FIVE STORE GROUPS | | |Qual 
ilies ual- 
(House- | (in thousands of dollars) Net } ity of 
Total holds] Dollars | ____] Estimates} Dollars | Estimates | °% of | Mar- 
(in % | (in (in 1 % | Furn.- | | (in (in | % | Per| Per (in U.S.A. | ket 
thou- of | thou- thou- of | General | House-| Auto- thou- thou- of | Cap- Fam- thou- Poten-| In- 
sands) | U.S.A.) sands)]| sands) U.S.A.| Food Mdse. Radio | motive | Drug sands) sands) | U.S.A.) ita | ily sands) tial | dex 
SE ne eae ee ee Ie —— SN LOE GOOD EON SUS RENE meee 
Pasco 20.9, .0137 7.2 12,675) .0091) 4,304| 342) 917) 2,066) 369 15,153 .0076! 725) 2,105 6,688} .0093) 68 
| | | Po om 
Pinellas. . 144 161.8) .1062 60.7 192,024) .1368) 32,635 35,351| 11,005 34,251, 5,538 ; 233,154 » 1167)1,,441 3,841 12,551] .1206) 114 
ASt. Petersburg... 98.2} .0645, 38.4] 142,279] .1014) 19,125) 33,103} 8,029] 24,654) 3,773 30,046] 162,128} .0812/1,651| 4,222].......... .0839| 130 
Clearwater... . 15.9) .0104; 5.4) 28,650) .0204) 6,282) 1,984) 2,349) 8,308] 956 4,457 19,557} .0098|1,230] 3,622).......... .0131] 126 
Polk : 126.0) .0827 36.8) 105, 686) -0753) 28,951) 7,363, 7,213) 27,189) 3,588) ....... 131, 166) -0657|1,041) 3,564 80,996] .0720| 87 
Lakeland....... 31.6 .0208 9.8] 46,888) 0335} 9,728} 4,234) 3,104; 14,229) 1,516 16,797] 46,452! .0232/1,470| 4,740].......... .0258| 124 
‘ Winter Haven. . 8.6 .0056, 2.8 18,295| .0130} 4,035 1,014; 1,134) 5,521 548 5,764 12,745] .0064/1,482| 4,552]......... .0082| 146 
S  Putnam........... 24.1 .0159 7.9] 20,470, .0146, © 5,098, 1,449 1,028 «5,880 345]. 25,426| .0127/1,055| 3,218} 3,720) .0139| 87 
BS (Palatka......... 9.4 .0062/ 2.6 16,172) 0115) 3,437 1,315 . | = 4,750] 12,295) .0062/1,308] 4,729].......... .0078) 126 
Qual- | 
= St. Johns........ 25.4, .0166 7.9 22,270 .0159 6,959 764 847 5,512 914 30,328 -0152/1, 194) 3,839} 0157) 95 
eng St. Augustine... 13.7; .0090/ 4.3]  19,858| .0142/ 6,203 * 847 . ‘ts .... 18,290| .0092)1,335) 4,253 .0107| 119 
In- | ee 20.7| .0136 6.3 23,469; .0167) 5,625 1,320; 1,187 6,217 = 5 21,321) -0107|1,030| 3,384 -0131) 96 
dex BE Fort Pierce... 13.8! .0091 4.2] 22,238] .0158| 5,065 . 1,187 . | ee 14,104] .0070/1,022| 3,358}... 0101) 111 
141 A A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
A ‘Withheld to avoid disclosure. SM, 1951. 
on es 
1 ‘ 
161 w 8 
o Ef Half of Florida In Your Hand 
104 
= W S U N 
FLORIDA’S LARGEST, FASTEST GROWING MARKET 
, 
The 33-county WSUN-SHARE of Florida is the most complete 
and well-balanced market in all of this Sunshine State. Every 
ae een. ee hs index shows amazing gains. This is YOUR HALF of FLORIDA 
on WSUN’s CLEAR-INTERFERENCE-FREE SIGNAL on 620 
k.c. TODAY, MORE THAN EVER BEFORE WSUN is lis- 
THE PIONEER tened to for news of today’s business . .. YOUR BUSINESS 
ABC AFFILIATE NEWS via spots, programs, transcriptions. 
7 On Florida’s West Coast 
Studios and Offices: os my) Rep resented by 
Recreation Pier, WEED & C New York Chicago Boston 
| St. Petersburg, Flerida ompany Detroit San Francisco Hollywood 
George D. Robinson, Manager 
iT MAY 10, 1951 209 


REPRESENTED BY KATZ 


50,000 WATTS - CBS 


Top Power + Top Audiences 
=Lowest Cost Per Listener 


FLORI DA— (Continued) _ 


COUNTIES 
CITIES 


Santa Rosa 
Sarasota 
Sarasota 
Seminole 
Sanford 
Sumter 
Suwannee 
Taylor 
Union 
Volusia 


Daytona Beach... 


De Land 
Wakulla 
Walton 
pennant 


Total Above Cities 


State Total 


POPULATION 
SM ESTIMATES 
1/1/51 
- ~ Fam- 
ilies 
[House- 
Total holds| 
in y (in 
thou- of thou- 
sands) | U.S.A. sands) 
18.9) .0124) 4.7 
29.3; .0193 10.0 
19.2) .0126 6.6 
26.9 .0176 8.1 
12.0| .0079 3.6 
11.6; .0077 3.3 
17.3 .0115 4.4 
10.7; .0070 3.1 
9.1, .0060 2.2 
75.1 .0493 26.0 
30.0) .0197 10.6 
8.7| .0057 2.8 
5.4 .0036 1.4 
15.0 .0098 3.7 
12.2) .0080 3.2 
1,279.8 .8403 406.6 
+2, 807. 1 iM. 8432! 87 


871. 0 


The “SM” symbols mark original, 


exclu- 


sive estimates by SALES MANAGEMENT. 


FLOR RI D A— Standard _Metropolitan County ‘Areas 


Jacksonville . 
Miami 
Oriando 
APensacola.... 
Tampa- 

St. Petersburg 
AWest 

Palm Beach 


66| 


144 


186 


RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

JM SALES JM FROM TISING 

ESTIMATES 1950 ESTIMATES — CONTROLS 
ss iisnistlcea cicallgi as celcieidaceieinaameasheaescaatiiecnmliabarel icine ia aaa —— ) _— 
FIVE STORE GROUPS |Qual- 
in thousands of dollars Net | ity of 
Dollars Bee nie Estimates | Dollars Estimates | % of | Mar- 
(in | & Furn.- (in (in % | Per, Per (in U.S.A. | ket 
thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-}  thou- Poten-| In- 
sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands sands) |USA| ita ily sands) tial | dex 
7,308) .0052 2,732| 516. 464, 1,451 130 7,768 .0039| 411) 1,653 1,809} .0060) 48 
40,319) .0288 9,704 1,623) 2,475) 8,029) 1,286). 34,  662| .0173|1, 183} 3,466 4,936} .0212) 110 
36,456) .0260 8,354 as 2,352) ™ : 4,194 20,851) .0105}1, 2 tne 0156) 124 
22,292, .0158 5,827 918) 846) 3,863) 690 27,519) 0138/1, 023) 3,397 15,418} .0152| 86 
19,775, .0141 4,632 207| 846) 7 ? 12,804] .0064|1, 067| ll 0090) 114 
6,284) .0045 1,876 461) 454) 865) ee 6, 902) 0036) 595) 2,092 4,082] .0046) 60 
10,993; .0079 2,785 593 648, 2,457 ae 11,176) 0056) 646| 2,540 5,070} .0075) 65 
8,349) .0059 2,098 235 195) ates 211]... 8, 592| .0043| 803| 2,772 #2 -0053} 76 
2,102; .0015 874 169 . 59 3,667) -0018| 403| 1,667 935] .0026) 43 
| 81,553) .0581, 20,413 7,497, 5, 175) 16,305) 3,230 103,713| .0520|1,381| 3,989 8,773 -0533, 108 
50,210 .0358| 11,538} 6,092| 3,855| 10, ‘676| 2 2,299] 10,261 48,900) .0245|1,630| 4,613].......... 0269) 137 
14,688, .0104 3,691) an * | 3,892) 519 2,310 13,102; .0065)1,506) 4,679].......... .0075| 132 
1,384) .0010 627) 149 pt ene 7 2,711) .0013; 502) 1,936 445} .0017|) 47 
8,513 .0061 2,038 299 372; 3,158 a 8,100} .0041| 540) 2,189 1,319] .0058) 59 
4,005 .0028 1,241 358 278 548 118 5,527, .0027| 453) 1,727 1,603; .0038) 4 
2,099,884 1.4965 401,412 224,786 131,170 441,828) 68,397] 1,645,634] 1,908,654) .9558/1, 493 ee 1.0951) 130 
2,810,4512.0029 628,405 270,506'168,562) 614,935 96.349! 3,175,715 1.5902'1,131 3,646| 450, 168 1.7644! 85 
302.1 ) .1983) “$5.9 309,488, .2206 71,277| 34,418| 17,165| 78,099) 10,339 387,292) .1939|1,282| 4,509)......... -2028, 102 
501.4 .3292, 162.1] 665,231 .4741, 127,421, 60,749) 44,085! 127,556) 28,282 694, 439) .3478| 1,385| ere -3820) 116 
117.1, .0769 36.4) 127,128 .0906) 27,364 16,192) 7,884, 30,791; 4,341).......... 149, 068 .0746} 1,273} | eer 0799) 10¢ 
114.1, .0749 31.4 84,784, .0604' 20,358 8,058 3,744) 24,700) 2,309).......... 115,469; .0578)1,012) 3,677).......... -0620, 8: 

} | 
| | ! | 

416.8 .2736, 143.0] 450,693, .3211, 90,656 68,873 26, 237| 90,907, 13,639} ..... 534,819) .2678/1,283) 3,740).......... -2849) 104 
117.1) .0769 160,642, .1145| 32,280 11,015) (11,599! 37, 504| 4,9731. 143 448 Pp on Ee -0856, 11) 
© SM, 1951. Before using these figures, see explanation page 19. 


*Withheld to ‘avoid disclosure. 
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SALES MANAGEMEN?7 


SEE pe the YR AS Re GBLIRS 1A 


~ 


SS laren 


the — \ 
brightest spot == \ 


in booming 


$$ 367 POPULATION INCREASE SINCE 1940! 


Greater Miami is the biggest and fastest growing market 
in the fastest growing state east of the Rockies. More ‘than 
730,000 permanent residents now live in Dade, Broward, 
Monroe and Palm Beach counties -- the 4-county/Greater 
Miami trading area -- an increase of 86% since 1940. Still 
more people are finding their way to South Florida... and 
are staying. This tremendous invasion by new, permanent 


WEST 
PALM BEACH 


ee 


residents means untold millions in purchasing power! 
#% ALL BUILDING RECORDS BROKEN! \ 
Year after year building permit values in South Florida go up and 
up...breaking each previous year’s record by a good, healthy margin. ve 
1949 was a great year...1950 was even greater! In Dade and y 
Broward counties, alone, total construction was $238,000,000, more than 
$63,000,000 ahead of 1949! Think of it! What a market for advertisers! 
SESUMMER TRADE AT ALL-TIME PEAK! = —~__ ee a 
The day is surely soon coming when summer business in the Greater Miami market will 
equal its winter business. Recent figures show a tremendous increase... again in 1950... of 
summer sales in relation to still booming winter sales -- 96.3% as many electrical customers, 85.1% 
as large bank debits, 66.5% as many postal cancellations and 79.3% as much gasoline sold 
in the summer of 1950 as in the preceding winter months. 
There’s no doubt about it... South Florida and Greater Miami are on the way 
to challenge market leadership in the Southeast! 
THIS POTENT SELLING COMBINATION REACHES THE LARGEST BUYING AUDIENCE... 
BY FAR...IN THE BOOMING, oZeecdcxng SOUTH FLORIDA MARKET! 

1. The MIAMI HERALD continues to give even greater . 2. BMB figures for 1950 show WQAM, Miami’s First 
domination of the Greater Miami Market and wields a Station, with over 90 per cent penetration in Dade 
powerful influence throughout Florida’s Gold Coast. County. WQAM’s strong, clear signal first on the dial, 
First in the nation in 1950 grocery, automobile and daily —~ 560 ke..truly packs a terrific wallop in Greater Miami and 

4 classified lineage — first in circulation in Florida - provides powerful coverage throughout South Florida. 

‘ advertisers and readers alike rely on the solid impact 

; of The MIAMI HERALD. 

: ’ of . Ss. ’ 

WMiamis First Station 

hy g Si; ami 


WOAM 


WQAM -- FM 
National Representatives Miami Herald Q 
Za 


STORY, BROOKS & FINLEY A.B.C. in Miami 
Zone of Influence : ; 
A. S. GRANT, Atlanta National Representatives JOHN BLAIR & CO. 


P Southeast -- HARRY E. CUMMINGS 


| Berald 


MAY 10, 1959 211 


Outside of Atlanta- NO GEORGIA STATION 
DELIVERS AS 


LARGE A BMB 
AUDIENCE 


MACON, GA. 
102,690 Families* 


In 67 counties 10,000 W—940 KC 
With 1950 Retail Sales : CBS 
of $474,098,000 member of The Georgia Trio 


Represented by 


THE KATZ AGENCY, INC. 


* Daytime Total Weekly Audience, as reported in BMB Study 
No. 2, Spring 1949. 


GC £ O R G | A (Other South Atlantic States: Delaware, p. 198; District of Columbia, p. 198; Florida, p. 200; Mary- 
land, p. 291; North Carolina, p. 402; South Carolina, p. 478; Virginia, p. 533; West Virginia p. 546) 


City and Population County City and Population County City and Population 
(in thousands (in thousands) (in thousands) 
Albany.... 31.4.. Dougherty 1 ee |. oy eee ...Whitfield Newnan a . Coweta 
Americus... . ie . Sumter Decatur. 21.9... ...De Kalb Rome . Floyd 
Athens. . 7: ...Clarke Douglas & Meee a> eC Oee Savannah .Chatham 
Atlanta. ee Dee ... Fulton Dublin... . me . Laurens Statesboro... . Bulloch 
Augusta . Ve Richmond East Point zl. . Fulton Thomaston. . . Upson 
Brunswick 18 .; Glynn Gainesville a2. ~..eaall Thomasville Thomas 
Cartersville if Bartow Griffin. . .. 14. . Spalding Tifton ey 
Cedartown... 9.6. .. Polk La Grange « ao Troup Valdosta . . Lowndes 
Columbus... 80.6.. . Muscogee Macon... a ssa 0s De Waycross. . 
Cordele. . . 9.5. oes CRD Marietta . 36 »- CODD West Point 
. Colquitt 


ew 


wns 
NwNONMOANINNW OS 


Ao 
oO 


Moultrie. . ai. 


oo 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 DOLLARS} ADVER- 

SM ESTIMATES SM SALES JM F FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
eve _ . a : ae 1950 


COUNTIES Fon 
am- 
CITIES ilies FIVE STORE GROUPS Qual- 
| [House-| in thousands of dollars) Net ity of 

holds} | Dollars | peer 123 Soi eee Estimates | Dollars Estimates | °% of | Mar- 

(in (in % | Furn.- (in (in % Per | Per i U.S.A. ket 
thou- thou- of General | House-| Auto- thou- thou- | of | Cap-| Fam- Poten-| In- 

.. sands)]| sands U.S.A. Food | Mdse. | Radio | motive | Drug sands) | U.S.A.\ ita ily tial | dex 


Appling. . -1) .0093/ 3. .0032 1,311 330 239 179 168 : 626 2,942 
Atkinson. 5} . ‘ ; .0012 884 119 ° 37 é 398 1,658 
Bacon.. Le 2. .0031 1,076 142 121)... ; 768 3,495 


Baker.. VW. ° . 413, : we 9 . 436) 1,900 
Baldwin 1. : 2,620 | 3, saree -0105) 695) 2,433 
Banks... VW. 0004) 249 eee | 0012) 323) 1,529 


Barrow... 13.4. |. 1,660 ,428' «1831. | ,0047| 701) 2,609 


*Withheld to avoid disclosure. ( ‘ Before using these figures, see explanation page 


For information leading to the facts on the best industrial sites 
in Georgia— Savannah, Ga.—see advertisement on page 48. 
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WITH MEN WHO KNOW THE MARKET BEST... 


IT'S WT0C 2 70 I! 


GET YOUR SHARE OF THE 
$190,000,000 MORE 
TO BE SPENT IN THE GROWING 


SAVANNAH MARKET THIS YEAR! ; 
1290 On Your Dial — Plus WTOC-FM 97.3 


SAVANNAH’S NO. 1 STATION IN NUMBER OF 
NATIONAL ACCOUNTS... BY 2TO1 ! 


GEORGIA STATE PORT DEVELOPMENT 
AMERICAN CYANAMID PLANT 


UNION BAG CO. EXPANSION No. 7 \N HOOPER SURVEY 


HUNTER AIR FORCE BASE No. 7 \N BMB (50 MILE RADIUS) 
CAMP STEWART No. 7 \N NUMBER OF NATIONAL ACCOUNTS. 


SEABOARD R. R. EXPANSION 


WTOC — CBS IN SAVANNAH — 5000 WATTS 


Member of the 
GEORGIA TRIO 


Represented by the 
KATZ AGENCY, INC. 


“SM’’ symbols mark original, exclu- 


The @ 

sive estimates by SALES MANAGEMENT. _ a — — GEORGIA — (Continued) 

POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

is ESTIMATES SA SALES SM FROM TISING 
M 1/1/51 ESTIMATES 1950 ESTIMATES FARMING| CONTROLS 

COUNTIES - mae a i a Eiiieatil See — 

CITIES ‘tee FIVE STORE GROUPS I 
ITI ilies IV ual- 
[House-' (in thousands of dollars) Net | of 
Total holds} | Dollars . tae SS er a ee Estimates | Dollars Estimates | % of | Mar- 
(in % (in (in % Furn.- (in (in % | Per| Per (in U.S.A. | ket 

thou- | of | thou- | thou- of General | House-| Auto- thou- thou- | of | Cap-| Fam-* thou- | Poten-| In- 
sands) | U.S.A. sands)| sands U.S.A., Food Mdse. | Radio | motive | Drug sands) sands) U.S.A.) ita ily sands) tial | dex 
Bartow 27.6 .0181 6.8 16,2984) .0116 3,422 2,180 915) 5,157 335) 20,424) o102) 740) 0122) 67 
Cartersville 7.4) .0049 3.1 12,839) .0091 2,726 999 857 a | 278 7,393) .0037) 999] .0056) 114 
Ben Hill 15.1) .0099 4.0 12,031, .0086 2,895 765 796) 3,336 296 14,572) -0073) = -0082) 83 
Berrien 14.2) .0094 3.3 5,637, .0040 1,144 412 148; 1,003) 181 11,360] 0057) 800) 0059; 63 
Bibb 83] 115.1) .0755| 35.2 94,174) .0671 21,542; 13,661| 5,185) 21,993; 2,501). : 135, 127) 0677/1, 174) -0691| 92 
AMacon 71.0) .0466 22.3 87,071) .0621 17,831 13,270} ” os 2,401 83 ,588 93 , 507 | 0468/1317) -0514) 110 
Bleckiey 9.4 .0062 2.5 4,063 .0029 1,096) 195 240; 1,514) 86 sae 0028} 598) -0035) 56 
Brantiey 6.5) .0043 1.4 1,300) .0010 393 199) . * | ° 2,503) -0012| 385) -0018) 42 
Brooks 18.3, .0120 * 6,679; .0047 2,218| 337 409; 1,437] 232 10,358) -0052' 566 -0063) 53 
Bryan 6.1, .0040 1.4 2,372, .0017 ___ er . 541) 39 2,391) .0012) 392 0019) 48 

| 
Bulloch 25.2, .0165 6.1 13,784 .0098 2,712' 1,298 1,281, 3,642 381 18,774) .0094| 745 -0109) 66 
Statesboro 6.2; .0041 1.8 11,110, .0079 1,829 822; 1,066 ae 325 5,822 .0029) 939 .0046} 112 
Burke 23.8 .0157 a 7,273, .0052 1,985) 843 353; 1,690) 219} 13,828 .0069| 581 -0082) 52 
Butts 9.2) .0060 2.6 3,769 .0027 1,004 487 197, 1,202 121 6,992) .0035, 760 -0038} 63 
Calhoun 9.1, .0060 2,228) .0016 561 438 44 ° 120}. . 5,096 .0026) 560 -0030) 50 
Camden. . 7.4) .0048 | 4,075 .0029 1,318 315 . 1,396 98 4,373 -0022) 591) -0023, 60 
Candier 8.1 .0053 9 4,472, .0032 885 230 265; 1,713 157 6,788) 0034, 838) -0037| 70 
Carroll 34.6; .0228 9.1 16,364 .0117 3,413 2,248; 1,169 4,687 444)... 24,774| .0124 716, .0143| 63 
Catoosa 15.3! .0100 3.8] 3,560 .0025 1,301 213| 130, 1,068; a Sere 5, 187, -0026) 339) -0041) 41 
Chariton 4.8) .0032 1.2 2,451; .0017 806 207 ” 789) iy OS 3,322) .0016) 692) -0020| 63 
| } 

Chatnam a 152.9) .1003, 45.4) 124,527) .0888) 29,887| 14,102) 8,069) 25,466) 3,335).......... 211,461) 1058} 1,383) -0997| 99 
_ &Savannah.. 121.2} .0796; 35.9 113,241! .0807| 25,900, 13,842) = s 24,943| 3,157 195,834 181,800} .0911/1,500 .0857!' 108 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
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me . STEPHENS 


TLOVER™'BARTOW 4 CHEROKEE 
FORSYTH 


JACKSON 


CLARKE OGLETHORPE 
Gg vee WILKES 


ALTON OCONEE 


HARALSON ue LINCOLN 
OPecatur 
° OCK MORGAN 


CLAYTON — TALIAFERRO J \<OUFFI 
HENRY 


GREENE 


y ARREN 
"=f FAYETTE 


LASCOC 


MONROE 
JOnES| SALW WASHINGTON 


WILKINSON 


HARRIS TALBOT 


TAYLOR 


oes MARION BLECKSLEY 


MACON TREUTLEN 


CHATTA 
HOOCHEE SCHLEY HOUSTON PULASKI! 


GOMERY 
WHEELER 


STEWART 


‘SUMTE : WILCOX 
: TELFAIR 


QUITMAN] RANDOLPH” [TERRELL 
EN HILL 


TURNER 
CLAY ai COFFEE 


CALHOUN DOUGHERTY 6 
Albony 


BERRIEN 


WARE 


et 


BAKER ATKINSON 


MITCHELL 


Waycross 


CLINCH 


SEMINOLE 


Sa 7a GEORGIA 


COLUMBIA 
JEFFERSON ) gurKkE 


EMANUEL 


MONT. [TOOMBS 


tes | APPLING , a 


CHARLTON “- 


Augusta 
Ni! 


SCREVEN 


EFFINGH 


WAYNE S4ONG a 


PIERCE y 
GLYNN c 


‘CAMDEN 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


ee 1949 Retail Sales in Excess of $100 Million 
EL! 1949 Retail Sales $50.0 Million to $99.9 Million 
1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


Copyright by 


Sale MANAGEMENT 


ee 


SALES MANAGEMENT 


.T 


All yours in ONE powerful package 


Here’s the super sales package [rex 


delivered to advertisers és 
by The Atlanta Journal and 


The Atlanta Constitution : 
ENING 


z 


OU get a tremendous lot for your adver- 100% FAMILY COVERAGE 
i tising dollar when you buy The Atlanta of Metropolitan Atlanta 
Journal and The Atlanta Constitution. ; 

So intense is the family coverage of OVER 50% FAMILY COVERAGE 
these big newspapers... over so great an in 80 of Georgia’s 89 cities 
area... that merchandisers have coined a with 2,500 population and over 
new term for describing The Journal-Con- 
stitution’s sphere of sales influence. OVER 50% FAMILY COVERAGE 

Label this -region The South Atlantic m 68 of Georgia’s 77 towns 
Empire ... whose hundreds of prosperous with 1,000 to 2,500 population 
cities and towns you can now reach and 
sell with the ease and economy of single PLUS SALES PRODUCTIVE FAMILY 
medium coverage. COVERAGE IN 5 ADJACENT STATES! 

* AND * 


THE ATLANTA CONSTITUTION 


Cover Dixie Like the Dew 
Represented by Kelly-Smith Co. 
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G EOR RGI | A— (Continued) © 


POPULATION 
ESTIMATES 
SH 1/51 


| ie 


| [House- 


of 
) [U.S.A 


-0082 
-0140) 


} 
.0139 
0243 
.5| .0187| 

| .0039) 


0145) 
.0040] 


| .0413 


0137) 


| ore] 


| .0049 


0076 


ey -t 4 - 


The “‘SM’’ symbols mark original, wncle. 
__Sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1950 


JH I ESTIMATES 


FIVE STORE GROUPS 
(in thousands of dollars) 


Furn.- | 


General | House-| Auto- 
_ Food _Midee. | Radio | | motive 


70 _ 


2,252) 2,102 519, 2,108 


2,278) 1,527) 493, 1,906 
7, 656| 3,670, 1,819| 10,558 
7,128) “ * | 10,558 
528) 181 . 973 

| 


2,449/ 1,689) 723) 4,03 
800 445+ ~ | lt 


7,112}  3,530| 2,412} | 12,241/ 
1,186 695, 190) 2,375 
1,888 372 657 2,307| 


2,149 961/685, 2,740 
1,956} 940, 141| 2,971) 
812 199139 1,865 


1,171) 253,135, «+1, 977 


809) 735 . 


10,410) 6,764, 4,189) 10,024 


7,906) 5,385 iat) ” 


637 335) 239, «1,154 
1,204] 645)  440/ 1,940) 
105,490 165,212) 31,624 146,819) 
85,406} 163,535] 27,912) 132,456] 
5,255] 300) 1,565) 15,076 


491 328 237, «1,660 
183 169 * 213 
6,280 1,333, 1,384) 5,085) 
4,930 , 7 5, 085) 


3,467; 1,917/ 2,232! . 

1,161, 420-1232, 081| 
1, 435) 523} 925, 1,932 
1,217| 274) + | 8591 


6,584) .0033| 531| 2,270 
-0080' 7 3,193 


706) 


EFFECTIVE BUYING 
INCOME—1950 


Phd ESTIMATES 
] 


Net | 
Dollars | | 

(in | % | Per| Per 
thou- of | Cap-| Fam- 
sands) |U.S.A.| ita | ily 


14,580! .0073| 691) 2,804 
46,324) .0232/1,252| 4,329 
35,768} .0179|1,255| 4,258 
4,112! .0021| 697! 2,570 


8,347) .0042) 376) 1,439 
4,075} .0020' 668! 2,547 
57,188} .0286| 915) 3,619 
25,289] .0126/1,210| 4,146 


15,674) .0078| 645) 2,750 
6,720| .0034| 896) 3,537)....... 
27,967) .0140| 813) 3,329 


10,880) .0055| 922) 3 


3,216| .0016) 335) 1,398 


8,450| .0042) 687) 2,726 
22,621, .0114) 805! 3,099 
8,649| .0043/1,042| 3,604]... 
2,592) .0013) 418 1,728 


18,370) .0091/1,032| 3,827 
9,652) .0048/1,016| 3,328 
2,715 .0014) 362) 1,697 
1,193/ .0006! 314 1,326 


16,611) .0083) 695) 2,723 
181,951) .0911 1 ,332| 4,801 
35,040} .0176/1,600) 5,744 
11,457, .0058) 633| 2,728 


7,358} .0037/ 511| 1,989 
55,572) .0278/1,263| 4,410 
40,694) .0203/1,296) 4,472 
8,118) 0041) 660) 2,706 


9,558) .0047| 540| 2,124 
.0009| 679) 2,830 
454, 1,899 


-0021 


15,120) .0075, 800) 2,965 
15,821; .0080 795) 3,296 
5,340, .0026| 797) 3,560 


4,836) .0025| 314) 1,465 
3,054) .0015 377) 1,527 
67,204) .0336/1,055| 4,000 
35,160) .0176/1,172| 4,088}. . 


8,982) .0045| 802, 3,208 
10,556 .0053 723) 2,932 
673,648) .33741,423| 4,957 
491,649} .2462/1,484| 5,027 
33,419 .0168)1,526) 5,664 


3,190) .0016 319 1,329 
2,157; .0010| 583 3,081 
29,245 .0147/ 988 3,401 
18,282} .0091) 999) 3,516 


15,245, .0076 794) 3,314 
12,883) .0065| 671) 2,741 
7,082) .0035| 549) 2,083 


0088) 534, 


| | 
5,961, 0030, 537| 2,484 
10,102 .0051| 678) 2,658 
6.751| .0033| 587| 2,328 


DOLLARS 
FROM 
FARMING] CONTROLS 

1950 


‘ye 


Estimates | % of | Mar. 


3,713] .0048) 59 
3,099] .0127) 69 
.-.. -0057) 106 
2,088] .0018) 44 
4,468] .0098) 84 
...f -0065} 103 
352] .0021) 43 
3,040} .0009) 36 
6,104] .0096) 61 
4,666] .0761) 85 
.+-.f = .0165) 115 
3,806] .0067) 56 
6,405} .0048 51 
2,830} .0287| 99 
pa kiwane oe 0228) 111 


2,136 
9,660} .0048| 575) 2,356 
32,522) .0163, 803| 3,285 
11,834) .0060' 978/ 3,481]......... 


GROSS | SALES 
ADVER.- 
TISING 


(in U.S.A. | ket 
thou- Poten-) in- 
sands) tial | dex 
1,426] 0033) 49 
1,862] .0090) 64 


8,466] .0089| 64 
1,252] .0243) 100 


645} .0023) 58 
2,861} .0303) 73 
eapeaetes 0142} 104 


2,123] .0082 
4,293} .0086) 66 
1,799} .0031) 70 


548} .0045) 45 
1,846] .0024) 45 
3,258] .0358) 86 

.0219} 11 


853] .0029) 45 
1,887] 0011) 44 
578] .0165| 85 


1,806] .0039| 52 
vat] .0060| 61 


1, 


A See end of state for Standard saad 
1 Atlanta is in De Kalb and Fulton Counties 


ee Areas. 


© SM, 1951. 


Before using these figures, see exnlanation page 19 
*Withheld to avoid disclosure. 


SALES MANAGEMENT 


A WAR LOCATION IN 


THE HEART OF A GREAT PEACETIME MARKET 


Send for this 


War industry does amazing things to the market served 
best from Atlanta. Skill levels are pushed up as the eager, 
willing, intelligent workers of this region do the delicate and 


intricate work War demands of them. 

And income levels are pushed up accordingly. Thus what 
is inherently America’s fastest growing market is stimulated 
to new sales-producing heights. 

So Atlanta is your location for a plant, a warehouse, a 
district sales office. The workers, the power, the fuel, the 
transportation are all here for you. And the list of concerns 
already taking advantage of this strategic location testifies to 
the wisdom of digging into the Atlanta story. 

At your request, and without cost or obligation, the 
Atlanta Industrial Bureau will present all the basic data and 
any special facts you need about the Atlanta industrial area. 


WRITE 

INDUSTRIAL BUREAU 
CHAMBER OF COMMERCE 
1818 VOLUNTEER BUILDING 


facts about Atlanta — the 


Headquarters of the Southeast Industrial Headquarters of the Southeast 


FREE BOOKLET* 
“FACTS IN FIGURES 
ABOUT ATLANTA” 
“It contains the fundamental Ci 
2 
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Hart 
Heard 
Henry 


Houston 
Irwin 
Jackson 


Jasper. . 
Jeff Davis 
Jefferson 


Jenkins 
Johnson 
Jones 


Lamar 

Lanier 

Laurens 
Dublin 


Lee 
Liberty 
Lincoln 


Long 

Lowndes 
Valdosts 

Lumpkin 


Mcintosh. 
Macon 


Marion 


Miller 
Mitchell 
Monroe 


Morgan. . 
Murray 


COUNTIES 
CITIES 


4 


McDuffie... 


Madison. . 


Meriwether 


Montgomery 


Plenty of people with 


83] 


For all the facts on Columbus, 
Georgia’s outstanding sales 


Georgia’s 2nd Market Is “THE LAND OF PLENTY” 


plenty of money to spend for your products 
METROPOLITAN COLUMBUS, GA. Is 55% ABOVE THE U. S. AVERAGE 
IN GAINS FOR ALL RETAIL SALES 


gains—write or wire to.... 


THE LEDGER-ENQUIRER NEWSPAPERS 


In Sales of food, general merchan- 
dise, drugs, household-furniture- 
radios, automotive products Co- 
lumbus registered gains of from 
79% to 135% over the national 
average for 1939 to 1949. 


Source: Sales Management 


COLUMBUS, GA. or The Branham Co., Representatives 


The ‘‘SM’’ symbols mark original, exciu- 
sive estimates by SALES MANAGEMENT. 


“Withheld to avoid disclosure. 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
ALE INCOME—1950 DOLLARS} ADVER- 
SM ESTIMATES GD SALES SM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES —— CONTROLS 
eaibeehaaiain RS ee ee ee ee ee Fa a SE ee 5 = 
oo FIVE STORE GRO | 
ilies | UPS Qual- 
[House- (in thousands of dollars) Net ity of 
Total holds] Dollars a —~—_——=< Estimates | % of | Mar- 
(in l/ (in (in q Furn.- | (in (in % | Per, Per (in U.S.A. | ket 
thou- of thou- thou- of General House-| Auto- | thou- thou- of | Cap-| Fam- thou- Paten-| In- 
sands) U.S.A. sands)| sands) U.S.A. Food Mdse. | Radio | motive Drug sands) sands’ | U.S.A.) ita ilv saiids) tial dex 
14.6 .0095 3.6 4,370, -0031 975) 663 457| 1,228| in ere 11,592) .0058) 794) 3,220 3,546] .0057,; 60 
7.2, .0048) 1.7 1,323| .0010) 241) 261) ° * He 2,714) .0014|. 377) 1,596 1,418] .0020 42 
16.0; .0105 3.9 5,185, -0037, 1,290) 631) 193) on 120}. . 8,992) .0045| 562) 2,306 4,363} .0055) 52 
= | | 
21.2) .0139 5.7 7,781) .0055 2,438 297 wl 1,246) 343 9,158) .0046) 432) 1,607 5,885} .0067, 48 
12.2 .0080 2.5 3,359) .0024 1,322 157) 100) 642) ° 6,564) .0033| 538 a 5,464 -0040) 50 
19.2) .0126 4.9 8,802) .0063 2,125 1,232) 540; 2,117, 183}. . 12,768| .0064| 665) 2,606 3,506] .0076) 60 
j | } | 
} | | } 
7.6, .0050 1.8 3,181, .0022 510) 968, . | 636| 85 5,533) .0027; 728) 3,074 2,643} .0030) 60 
9.4) .0062 2.3 2,929) .0021) 971) 163 375 849) 143 5,527) .0028; 588) 2,403) 2,361) .0033; 53 
‘ . 681 59 
4). , F 126) = 477, 314; = 920) *145)...... d 659) ‘ 
10.0, .0066 2.5 2,906) .0021 824 210) 172 816) 134]... 5,830) .0030| 583) 2,332 3,454] .0035, 53 
7.6 .0050 2.0 1,205 .0009 472) ° . 3,040) .0015| 400) 1,520 1,174] .0020 40 
10.1, .0066, 2.6 4.261, .0030) 1,471 325 150 817| | ee 7,454 -0037| 738| 2,867 1,402] .0041 62 
5.2) .0034 1.4 1,823 .0013 448 er ae . 2,148) .0011; 413) 1,534 1,484] .0016, 47 
33.6, .0221 8.4 17,137) .0122 3,672! 2,107; 1,342) 5,266) 436}. 25,435} .0127) 757) 3,028] 8,840] .0144) 65 
10.3) .0068 3.0) 14,149} .0101} 2,755 1,433; 1,326 4,349 383 8,456) .0042) 821) re -0065) 96 
| | | | 
6.7 .0044 8 938; .0007! 361) 292) ° . | a a ee 2,908; .0015) 434| 1,616 3.219 -0018) 41 
8.7, .0057 2.3 3,828 .0027 1,137, 289 83) 1, 267 50) 3,123} .0016) 359 1,358 313] .0028 49 
6.5 .0043 6 2,794, .0020 1,083) 222 ° | 775 23 2,873) 0014) 442) 1,796 777} +.0022) 51 
3.7, .0024) 8 1,057, .0008 358 57 - ° ° 1,458) .0007/ 394) 1,823 306] .0011' 46 
35.6 .0234 9.2 24,689 .0175) 5,742) 1,919| 1,866) 6,694) 778}. . 36,739 -0184/1, 032! 3,993 5,490 0191, 82 
20.2; .0133 5.7 21,453) .0153 4,694 1,802} 1,866) 6,209} = 9,117 21,715 -0108) 1,075; 2 eee -0127} 95 
6.7 .0044 1.6 1,931 .0014 430 374| 45) 522 ° 3,317 -0017; 495) 2,073 1,435} .0022, 50 
| j 
| | 
11.6 .0076 3.1 5,317 .0038 1,537 216) 345, 1,881 121 8,050; .0040| 694 2,597 2,173] .0047' 62 
6.1 .0040 1.8 1,947, .0014 785) 121| ° | 5 61}... 3,642| .0018 597; 2,023 221; .0021, 53 
14.3 .0094 3.8 6,036 .0043 1,737 605) 427; 1,160 160| : 9,581, .0048) 670) 2,521 7,099} .0056; 60 
12.4, .0081 3.0 2,312 .0017 767 576 73 . ° 5,444) .0028 439) 1,815 2,674) .0035| 43 
6.6 .0044 1.6 1,746 .0012 735, 212 a ° ° 2,620; .0013; 397) 1,638 1,470} .0019) 43 
20.8 .0136 5.0 7,357, .0052 2,225 1,089 402 573 271 11,419; .0057, 549) 2,284 4,833} .0071; 52 
] | | 
9.2 .0061 2.2 3,055 .0022 605 226 126 762 ees 3,643, 0018) 396 1,656 4,830} .0028 46 
22.6 .0148 5.4 10,498 .0075 2,575 1,664 488, 2,991 272 16, 249) .0082' 719 3,009) 9,447) .0093 63 
10.6 .0070 2.8 4,641 .0033 1,617 254 63, 1,350 . Re 7,420; .0037' 700) 2,650 1,926} .0042 60 
i 3,120, .0015; 390 . 
12.0} .0079 3.2 5,267 .0037 1,609 302 470 786 132 7,380 .0037, 615 2,306 4,155} .0045 57 
10.9) .0071/ 2.4 2.628 .0019 512 651 183 353 ‘ __ 4,633, .0023 425 1,930 1,298) .0031| 44 
© SM, 1951. Befcre using these figures, see explanation page 19. 


The Metropolitan County Area Summary begins on Page 130. 


SALES MANAGEMENT 


WHEL 


ef COLUMBUS’ GEORGIA'S 


od st IN y 
5 | STATION MARKET 


es 170,000 Metropolitan Population 

a e Established — 1928 . * Me. 7 4 - 

e CBS Affiliate — 1939 om Rand. McNally) 

“ — {BMB ’49 Population 1950 — 395,013 
a ore ounhS DAY 21 © Character 

ar e 1950 Radio families 107,301 Industrial 

. ae ; Agricultural 

x - e Merchandising & Promotion Military (Ft. Benning) 

2 

2 : *Hooper 49-50 


O'Connor Jan.’51 . S. Census 


. Fall-Winter Represented by GEORGE P. HOLLINGBERY CO. 1Officol_ 1951 


0 
0 
The “‘SM’’ symbols mark original, exclu- “a 3 
sive estimates by SALFS MANAGEMENT. GEORGIA — (Continued) 
; es 
; POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
ESTIMATES SALES Tel ROM | “TISING 
‘ ISIN 
BYP 1/1/51 BY) estimates 1950 BYLD estimates | FARMING] CONTROLS 
) . COUNTIES . 1950 
a } | Fam- } 
i CITIES | ilies | FIVE STORE GROUPS ual- 
; | [House- (in thousands of dollars) Net 1 of 
a Total | holds] | Dollars Estimates | Dollars Estimates | % of | Mar- 
. (in | % (in in % | Furn.= | | (in (in % | Per| Per (in U.S.A. | ket 
‘ thou- | of thou- thou- of | General | House-| Auto- thou- thou- of | Cap-) Fam- thou- Poten-| In- 
) @ sands) |U.S.A.| sands)]| sands) |US.A.| Food Mdse. Radio | motive | Drug sands) sands) (| U.S.A.) ita ily sands) tial | dex 
'_ =- | | | pened 
: Muscogee......... 32] 118.9) .0781) 33.0) 109, 147) 0778) 24,776} 13,369) 8,033 31,396. Lt eee 134,000} .0671|1,127| 4,061 1,217] .0725| 93 
AColumbus....... 80.6) 0529) 22.2 103 ,584 .0738| 21,815 ° 2 | it) TRC eney - 106,070} .0531)1,316] 4,778]......... -0593) 112 
I. 20.5) .0135) 5.2 11,660 -0083} 3,388) 800 915} 2,883) GR kcckacea 15,539} .0078) 758) 2,988 3,633} .0091| 67 
ONS os caeacse 7.1) .0046) 1.6 979) .0007) = 33 ° | ee | ee Sey es 3,380) .0017) 476) 2,113 1,774] .0020) 43 
Oglethorpe......... 10.0) .0066 2.5 1,875) -0013) 959) 122 ° * | © batihveares 3,840} .0019) 384) 1,536 1,821 0027) 41 
Paulding............ 11.8) .0077 2.6 2,901 -0021) 722| 487) 139) 995) OF OE aitsitensen 4,661) .0024) 395) 1,793 1,719} .0034| 44 
POURS sccccacds : 11.9 .0078 3.2 7,269) 0052) — 347 501) 1,782 OU Sulcsicwcas 10,508) .0052) 883) 3,284 3,796} .0057) 73 
| 
ee 8.9, .0059| 2.1 4,799) .0034) 523, 939 4 | 1,033 Ws ideucre 4,584) .0023) 515) 2,183 833] .0034 
a ree 11.2, .0073 2.6) 4,291) -0030, 1,322) 539 430) 869) _  Saaeeee 7,280) .0037} 650! 2,800 3,354] .0042) 58 
tin, SEP ee 8.6 .0057 2.2 1,535) 0011) 561) 497) + * | Occ escns 4,317) .0021) 502) 1,962 2,742) .0025 
} 
| | | 
Rm 31.1, .0204 7.4 17,750, .0127) 5,034| 1,621 | 1,620) 3,888) ne 30,727; .0154| 988) 4,152 1,839} .0156) 76 
edartown...... 9.6} .0063 2.6 11,629) -0083 | 2,895} 869| 1,074) 3,170 ER,” 10,858} .0054/1,131) 4,176]......... -0064; 102 
PUM 5 cairo ss 8.9 .0059 2.4 5,279) .0037 1,059) 692 245) 1,525) SE si eeaeesu 6,506) .0033) 731) 2,711 2,478} .0039) 66 
Eb, cee 7.8) .0051 " 3,884) .0028 888) 260) 192 1,123) eee 5,444) .0027| 698) 2,722 2,651} .0032| 63 
Cvitman 3.0) 0019) 7 as oo0s| 222 ° | | 1,062; .0005| 354) 1,517 3) .0007| 37 
FabUh......scceeee- 7.5) .0050) 1.8 3,483) .0025) 708) 410! 128| 920 eee 5, 063| -0026| 675| 2,813 447} .0031} 62 
Randolph. ....60..0.. 14.0, .0092 3.7 6,294} .0045) 1,745) 736) 154; = 2,067} eee 10,458) .0052! 747) 2,826 5,011] .0058| 63 
& and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
Nithheld to avoid disclosure. © SM, 1951. 


For explanation of Metropolitan County Area symbols, see Page 22. 


AAY 10, 1951 219 


GEORGI A— (Continued) 


POPULATION 
SM ESTIMATES 
1/1/51 
COUNTIES Rene Le. 
Fam- 
CITIES ilies 
House- 
Total holds] 
(in A (in 
thou- of thou- 
sands) | U.S.A. sands) 
Richmond.... 10] = 110.3) .0724, 31.5 
AAugusta.... , 72.4) .0475 21.4 
Rockdale.......... 8.6) .0056 2.0 
a ; 4.1 .0027 1.1 
Screven. ...... 17.9 .0118 4.5 
Seminole ane 8.0| .0052) 1.8 
Spalding sama 31.5) .0207 8.6 
Griffin . ‘ 14.2) .0094 4.0 
Stephens.......... 16.8 .0110) 4.1 
Stewart oe 9.3) .0061| 2.9 
DD tiene aciencad 24.5) .0161 7.0 
Americus ; 11.5) .0076 3.4 
Talbot ere: 7.7, .0051 1.7 
Taliaferro........ 4.6 .0030 3.4 
Tattnall ot 16.1 .0106 3.8) 
Taylor... ° 9.2 .0060 2.4 
Telfair. . = 13.4) .0088 3 
Terrell - 14.5 .0095 4.1 
Thomas. . ° 34.3) .0225 9.3 
Thomasville. . . 14.6} .0095 4.5 
ae 22.9, .0151 5.9 
Tifton 6.9) .0045 2.0 
Toombs 17.7; .0116 4.2 
Towns....... 4.9) .0032 0 
Treutien..... 6.6) .0044) 6 
Pe eivandis , 50.3) .0330 12.8 
La Grange.. “4 25.3) .0167 6.5 
West Point-Lanett 
| RE eee 11.7| .0077 3 
West Point 4.2) .0027 1.4 
Turner..... 10.7; .0070 2.8 
Twiggs. . 8.4) .0055 2.1 
Union... 7.4 .0049 1.6 
Upson.. 25.4) .0167 6.4 
Thomaston 6.7) .0044 1.9 
Walker... 27 38.7! .0254 9.4 
Walton 20.4 .0134 5.0 
Ware.. 30.7) .0201 7.9 
Waycross 19.0! .0125 5.2 
Warren. . 9.0) .0059 2.3 
Washington 21.3) .0140 5.5 


Wayne ass 14.5) .0095 3.4 
Webster. 4.2) .0028 1.0 
Wheeler. 6.8 .0044 1.5) 


White. . “< 6.0) 
Whitfield 35.0 
Dalton 16.2 


Wilcox. . 


Wilkes ' 12.6 
Wilkinson 9.9 
Worth... .. : 19.7 


Total Above Cities....] 1,070.9 


-0040 1.3 
0230 8.5 
-0106 4.4 

2.6 


0083 3.5 
-0065 2.6 
0129 4.9 


SNe FONE. 200 seces 3,477.3|2.2832| 916.71 2,310,587 


3,490 


418 
383 


1,525 


914 


1,839 
1,888 


5,454) 
3,965) 
4,346 
3,411 
3,131 


RETAIL SALES—1950 


GD ESTIMATES 


FIVE STORE GROUPS 


‘in thousands of dollars) 
|Fun-| | 
General House- Auto- 
Mdse. Radio | motive | Drug 


EFFECTIVE BUYING 
INCOME—1950 


ESTIMATES 
Net 
Dollars. | 
(in | & Per | Per 


thou- of | Cap-| Fam- 
sands) | U.S.A.| ita | ily 


15,820; 5,625, 21,888) 2,260 


* | 5,210 at 
404' 470 728 «157 
239=ié«** 486, * 


736 657 . 
436 . ” 49 
66 * > . 


325)..... 654 ’ 
4,220) 5,063 10,301 1,071 
1,667; 2,193) 5,866 724 

446 208 = 1,282 133 

296. we 80 


* | 2,324! 9,187| 733 
227385) 902) 145 
306 1,715) (251 


756 369° —s«1,644 2 
460 97 923 1 


321 352)s«1,045 Sts. 


-7031| 311.2] 1,507, 108'1.0740 278,223| 221,785 60,826) 269,582) 33,765) 


'1.6467\ 513,576! 341,457'134,557| 566,722| 64,8381... 


117,249, .0587/1,063| 3,722 


79,423| .0398/1,097| 3, 
5,839 0030 679) 
2,276 .0011) 555) 


10,847, .0054, 606) 
5,592, .0028, 699) 
26,996) .0135) 857) 
16,145. .0081 1,137 


12,818; .0065 763) 
4,948 .0024, 532) 
21,928 .0110, 895 
11,224, .0056| 976) 3,: 


2,949, .0015| 383 
2,167) .0011 471, 
9,048 .0045 562 


5,879) .0030) 639) 
10,345, .0051/ 772 
10,194) .0051, 703 


26,788, .0135) 781 
13,009) .0065) 891) : 
20,885, .0104; 912| 
10,447) .0052/1,514! 
14,957) .0075) 845; 


1,686, .0008 344| 1,686 
4,264) .0022 646) 2,665 
47,433) .0237) 943) 3,706 
26,413) .0132/1,044) 4,064 


8,089| .0041| 691| 2 
4,414) .0022/1,051) 3, 


6,944 0035, 649) 2,480 
3,209) .0016 382) 1,528) 
2,316, .0012 313) 1,448) 


25,222) .0126 993 3,941 
9,286 .0046/1,386) 4,887 
26,355 .0132 681) 2,804 
14,137, .0071,| 693) 2,827 


32,266, .0161/1,051, 4,084 
21,755) .0109/1,145) 4,184 
4,995) .0025, 555) 2,172 
13,653! .0069| 641 2,482 


10,165; .0051, 701 2,990 
2,314 .0011) 551) 2,314 
3,080 .0016 453) 2,053 


1,488 .0007, 248) 1,145 
26,180 .0131 748) 3,080 


7,888 .0039| 626) 2,254 
4,633, .0023, 468) 1,782 
10,658 .0054 541 2,175) 


1,402,907) .7023|1,310, 4,508) 


3,144,224|1.5745, 904\ 3,430 


The “‘SM”’ symbols mark original, ante. 
sive estimates by SALES MANAGEMENT. 


—— 


SALES 
ADVER- 
TISING 

FARMING] CONTROLS 
_| 1950 


Quai 
ity of 
Mar- 

ket 


Poten- In- 


dex 


-0646) 89 


103 
61 
52 


93 


149 


-8141) 116 


1.7382! 76 


A and A See end of state for Standard Metropolitan County Areas, 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 
© 951. 


Dollars are spent by people. To find out who’s doing the 
spending in every state, county and city, See Page 77. 


—adv. 


SALES MANAGEMENT 


al, - % 
GEMENT. 


“Il METROPOLITAN AUGUSTA, GEORGIA 
1 Population ...Hm .... . 162,000 


a 


j 
\ 
G 


6, 69 ff 


& 
YOU CAN REACH 


4| 47 
6 53 
5 58 
- THIS MARKET only 
3) 70 
| : BY USING THE LADDER 
| 149 
|} 78 Augusta's 162,000 people make her the nation’s 107th market and 
41 Georgia's third. These figures do not include the nearly 45,000 Camp 
i Gordon troops and their families, nor do they include the thousands of 
| 83 I 
te highly-paid construction workers and their families pouring into the area 
U to construct and maintain the 600 million dollar H-Bomb plant being 
170 
erected near Augusta. 
60 f a 
38 fi 
" ie No other newspapers, radio stations or other media can saturate the 
= a : market so thoroughly, or be so confidently accepted by the people of this 
61 bg A \ area as Augusta’s own two daily newspapers and four network affiliated 
¥ fo ie ~ \ . radio stations. 
87 4 4 ! 
105 f ° be 
53 : 
56 x } TAKE A LOOK AT THE FIGURES 
| AUGUSTA 
y NEWSPAPERS See the figures in this section for Richmond (Ga.) and 
“ PY Aiken (S. C.) counties and for Augusta, Georgia 
) AND 
6 29, 
90 
: / RADIO STATIONS 
j : 
60 ae . 
“ gE METROPOLITAN 
2 7 | A. 
re : ¥ 7 
19. a 
Si. es 


Georgia 
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WSAYV reaches more homes 
than any other Savannah medium! % ferme) ron ewe you woany  [averaan bain [numer 


Station: Radio Homes: Audience Families: | Audience Families: | Counties: 


D 143,670 |D_ 82,080 | 57,009 |D 42 
109,100 53,850 'N 33,786 | N 29 


| 
106,860 


% Based upon 
Official Published Reports: . ' 
BMB Study No. 2 ‘Savannah 
ABC Reports—March, 1950. 


65,810 46,163 D 28 


Savannah 
Station “A” 


51,880 
44,800 


N N 
D | D 
Station , N 83,320 N 46,070 31,578 N 20 
D D 
N N 


30,470 19,323 | 


28,430 16,996 N 3 


Average Daily Circulation (ABC Reports): 
Savannah Newspaper ‘‘A’’—46,774 Savannah Newspaper ‘‘B’’—23,807 


1160, san WAV 


630 ke. 
5,000 watts 
Full Time 


G E °) R G u A— — Standard Metropolitan County Areas __ The “$M” symbols, mark ariginal, excl 


sive estimates by SALES MA AGEMENT. 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS SALES 
INCOME—1950 DOLLARS 


ESTIMATES FROM 
JUD LD estimates SYD estimates FARMING 
= Mikinnan at : 950 


FIVE STORE GROUPS | 
(in thousands of dollars) yD Net | 
Dollars — - i Dollars | 
| 


(in | &% | Furn.- | (in 70 | Per Per 


thou- | of | thou- thou- | of | | General | House-| Auto- | thou- of Cap-| Fam- 
sands) | U.S.A.) sands) _sands) | U.S.A.) Food Mase. | Radio | motive | Drug sands) | U.S.A. ita ily 


Atlanta... ; 5) . ‘ 745,072} .5309 134, 187 171,898] 36, 048) 169,248| 22, 912,787, 48711, 367| 357| 4,814 


Augusta. 23} | 46.1 115,818) .0826 25,962) 18,103) | 26,123) 2, 149,325) -0748| 909) 3,239 
Columbus ol] | 46.6) 118,669 .0846) 27,753) 13,369) 8,551) 31,835| 2, 160,535; . 

Macon... 3] . 40.9) 101, 955, 0726) 23,980! 13,958) 5, | 23,239 2, 144, 285) -0723/1,059| 3,528]........ : 
Savannah 9 . 45.4, 124, 527| .0888 (29,887 14,102| 8, 25,466) 3, s 211,461; .1059|1,383 4,658 


ae ‘Other Mountain States: Arizona, p. 154; Colorado, | p. 182; Idaho, p. 222; Montana, 
1D A H Oo — Counties and Cities. —— p. 350; Nevada, p. 360: New Mexico, p. 374: Utah, p. 524: Wyoming, p, 562. 


City and Population County City and Population County City and aiiien 
in thousands (in thousands) (in thousands) 
Blackfoot . ee Bingham Caldwell... ...... Sany Lewiston 
Boise 3 - woe. ofa Coeur D’Alene 2 . ai Moscow. . 
Burley tats . Cassie Idaho Falls... a ‘I annals past 


© SM, 1951. Before using these figures, see explanation page 19. 


Only the Macon Newspapers ‘cover’ the Macon Market 


The newspapers which reach the greatest number of 
In the Macon ABC Retail Trading Zone of 28 counties people, which offer the most effective coverage here 
there are 485,200 people with an estimated purchasing are The TELEGRAPH and NEWS. 
power of $390,556,000. Retail sales recorded in this rich So-called 


“coverage” in this market by newspapers 
trade region amounted to over $257 million. (Source: 


originating outside of the Macon ABC Retail Trading 
Zone is negligible. We can prove this statement wo 
your satisfaction. 


1951 Sales Management Survey of Buying Power. ) 


For details, call or write MACON TELEGRAPH rotate! NEWS 


MACON, GEORGIA or contact a Branham-man today 


SALES MANAGEMENT 


: IDAHO'S Jecom/ MARKET 


: ... isa RICH Market S  \ 
and a QUALITY Market 7“ 


* Average annual per family income in Pocatello is 
$5,050, as compared with $4.528 national average, 


-_ and the average per capita annual income of $1,536 
in Pocatello is well ahead of the $1,311 national 
> ‘ average. Quality of market index is 125 in Pocatello. 
— P catello 3 Py TOTAL RETAIL SALES $37,462,000 
0 Se al 
Write for Free Brochure 
Represented nationally by Gilman, Nicoll & Ruthman 
— The “SM” symbols mark original, exclu- [ LY (Fat: . 
pang sive estimates by SALES MANAGEMENT. _ — IDAH Oo— (Continued) 
MENT. : “<7 ——— ee 
mite: City and Population County City and Population County City and Population County 
S (in thousands) (in thousands) (in thousands) 
NG Pocatello..... , BO.S. ..06000. eek Twin Falls..... erry Twin Falls Lo See ee 4.0.......Washington 
201 $ — = - ee ee 
-_ F POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
oe cian b-, § INCOME—1950 DOLLARS! ADVER- 
FROM | TISING 
| rare 4 BY) 1/1/51 BY ESTIMATES 1950 GD ESTIMATES FARMING] CONTROLS 
ket & COUNTIES | di i aie 
dex CITIES | ‘lies E STORE GROUPS | | | lid 
| ilies FIV ROUP | ual- 
pom | [House- (in thousands of dollars) Net | YY of 
108 z Total holds| | Dollars | Estimates | Dollars Estimates | % of | Mar- 
78 (in Q% (in (in | % | l | Furn.- | (in (in | % Per | Per. (in U.S.A. | ket 
78 thou- | of | thou- | thou- | of | | General | House-| Auto- | thou- thou- of | Cap-| Fam-|  thou- Poten-| In- 
pa sands) | U.S.A.| sands)| sands) |U.S.A.| Food | Mdse. | Radio | motive | Drug sands) sands) |U.S.A/ ita | ily sands) tial | dex 
— + |———| |—— on ‘SupUTEpee! UpiIOn agen wares om 
99 ; Ada tewtewe 71.3} -0468) 22.9 88,151} .0628 15,249| 14,430) 5,593) 19,615) 2,110)........ 104, 383) -0523/1, 464, 4,558 13,430] .0543) 116 
ne ROME caccsindesiss 34.7| .0228] 12.0] 74,043] .0528| 10,785] 13,871] 4,916] 18,484) 1,895]  72,582{ 59,892| .0300|1,726| 4,991]......... 0354) 155 
7 Adams......... 2. 0023} 1.1 2,254| .0016 810| . 5 Bese Tee caushis 3,274) .0016| 963| 2,976] 1,839] .0017, 74 
—= §F  Bannock.... 41.7) .0274) 11.6) 45,103] .0322} 9,905) 4,566) 3,142) 9,479) 1,124 58,380 -0292|1, 400 5,033} 11,829} .0297| 108 
ty Pocatello....... 26.3} .0173| 8.0) 37,462} 0267) 7,288| 4,216, * | 8,447| 1,005] 22,419} 40,397 on 5,050}.......... 0216} 125 
| | | 
erce fy  GearLake......... a. 0045) 1.9 6,875, .0049| 1,071) 446, 240) 1,825) 189)......... 7,680} .0039/1,113| 4,042 3,331] .0043) 96 
sal Benewah........... 6.2| .0041) 1.9 5,289] .0037} 1,295) 639, 102} 889, 104)... 5,648} .0028} 911| 2,973 2,703] .0033| 80 
yon Bingham........... 23.6) .0154) 6.2 18,735) .0134| 3,734) 1,701) 881, 4,786) ee 20,438) 0103) 866! 3,296 18,697} .0123) 86 
slackfoot........ 5.3| .0035] 1.5] 12,299) ~ 2,177] 923) 609 - ee 5,464) .0027/1,031) 3,643].......... .0047| 134 
arene | | | | | 
19, | | | | | | | | 
~-> q co nee 5.4) -0036| 1.7 6, 226| 0044) 1,289 721) 226) 1,489) WE Kassie 6,971) -0034| 1,291 4,101 2,905} .0037| 103 
ee See 1.8} .0012) 6 1,028) .0008) 346| ie ak ee S| Seer 1,964) .0010/1,091) 3,273 613} .0010 83 
Bonner.......... 15.0) tone} 4.9] 12,374) .0088| 2,987 704 345, «3,179 =. 250 " 13,650 .0069| 910] 2,786 2,262) .0081| 83 
| 
Bonneville........ 30.3| .0199| 11.4 45,429] 0324) 7,283) 5,354) 2,289) 12,279) 846]........ 40,632! -0203|1,341| 3,564 — .0239| 120 
jaho Falls 19.2} .0126] 5.71 44,179] .0315| 6,728 * * | 12,279 846 54,9571 27,475) .0138]1,431) 4,820 .0189| 150 
Withheld to avoid disclosure. © SM. 1951. Before using these figures, see explanation page 19. 
of 
ere 
| One of the West's Fastest Growing Market 
ers . .. can be covered 
ing Headquarters for the AEC Reactor Testing Station, home of the world- asia ' ith 
s § ; : effective nly w 
we - famous Idaho Russet Potato, grower of varied crops and livestock pay 
- . . . . a~- ‘ 
bringing in an annual income of over $55,000,000, the Idaho Falls mar- Eastern Idaho's largest 
ket is an exceptionally fertile sales field for the advertiser who judicious- daily newspaper .. . 
ly cultivates it. Established residents—and the rapidly-growing influx 
of newcomers—are good spenders, too. Idaho Falls 1950 Quality of Th POST 
~ . i ae 
Market Index was 150 as compared to 100 for the USA! e 
Represented by WARD-GRIFFITH CO.—New York—Chicago—Detroit REGIS ER 
Idaho Falls, Idaho 
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retail sales of $15.0 
more in 1949 


Cities shown are those having 


million or 


1949 Retail Sales in Excess of $100 Million 
1949 Retail Soles $50.0 Million to $99.9 Million 
1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


BONNEVILLE 
Oidcho Falls 


Copyright by 


Salt MANAGEMENT 


. i The “SM” symbols mark original, exclu- 
1D AH O — (Continued sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
SM ESTIMATES q, SALES JM FROM TISING 
1/1/51 M ESTIMATES 1950 ESTIMATES FARMING| CONTROLS 
COUNTIES oe J oe ie; as 1950 = 
CITIES ‘lies | E STORE G | | Q 
| ilies } FIV ROUPS | | ual- 
| (House- | (in thousands of dollars) Net | | ity of 
Total | holds} | Dollars | _— Estimates | Dollars Estimates | % of | Mar- 
(in % (in (in | % I | Furn.- | | (in (in | % | Per| Per (in U.S.A. | ket 
thou- | of | thou-| thou- | of | General | House-| Auto- | thou- thou- | of | Cap-| Fam-| thou- | Poten-| in- 
sands) | U.S.A.) sands)} sands) | U.S.A. Food Mdse. | Radio | motive | Drug sands sands) | U.S.A.) ita | ily sands) tial | dex 
Boundary 6.0) 0040) “"— 5,978, .0042) 1,515) 391) 246! 1,415; ? 6,996 0035/1, 166, 3,887 2,127] .0038) 95 
Butte. . 2.7) .0017| 6 1,654) .0012| 352 ° 357} * 2,487| .0013) 921) 4,145 2,077] .0013| 7¢ 
| | | | 
Camas 1.2) — 5 851, .0006) Ee © havens! . 1,224) ails 2,448 220] -0006) 75 
Canyon 53.7 -0363) 16.1 54,948) .0392 10, 356) 6,291, 2,378) 17,136) 1,255 set 67,877, .0340|1, 264) 4,216 27,896} .0358) 101 
Nampa 16.3| .0107/ 5.2] 27,384) 0195] 4,042) 3,364) 1,340] 9,072] 613] 12,958] 22,592) .0113/1,386) 4,345].......... .0136) 127 
Caldwell. . 10.7| .0070 3.6] 20,229] .0144) 3,362) 2,188} 835) 7,597/ 513]..........] 14,552] .0073]1,360| 4,042)... -0094) 134 
Caribou. . 5.7) -0037, 1.6 5,953) .0042) 881) 667) ’ 1,352) ° 8,088) -0040/1, 419) 5,055} 2,708} .0040) 108 
| } } } | | } | 
| | 
Cassia. ... 14.6) .0096) 3.8 17, 167) 122) 2,736 916) 1,253) 4,142) eee 17,812) .0089|1,220) 4,687 11,718} .0100) 104 
Burley. . 6.0} .0039 1.8 14,870} .0106} 1,835] oT. eo ° . 4,916 8,088) .0041/1,348} 4,493].......... .0060| 154 
Clark....... 9} 0006) 3 700) .0005| 140| © hivinses © Dicoiaal 862 .0005| 958! —_ 1,175} .0005) 83 
Clearwater . 8.2) .0054) 2.8 5,780) .0042) 1,197) 679 306, 1,596) 185 8,954 a 3,198) 1,116} .0045) 83 
| | } | | | | 
| | | | | 
Custer. ... 3.4) .0022 9 2,509) .0017| 685 122 3 412 25]... 3,964) .0020|1, 166) 4,404 1,996 0020! 91 
Elmore 6.8) - 0045) 2.2 6,401) 0046) 687 1,414 287, 1,323 a 8,051 0041/1, 184| 3,660) 3,813] .0043) 96 
Franklin 9.8) .0064 2.5) 8,904 —_ 1,546) 895 727; 2,156) 205). . 9,712| .0048) 991) 3,885 6,862} .0056) 88 
} | | | 
Fremont... 9.5) - 6062! 2.3 8,557, .0061) 1,586) 531) 257) 1,619) aa 10,317) -0072)1,086) 4,486 10,454} .0057) 92 
Gem 8.8! .0058 2.8 7,273) .0051 1,706) 898! 492) 2,142! 162 11,299 .0056/1,284| 4,035 6,6521 .0055| 95 
*Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 19. 
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SALES MANAGEMENT 


| 
| 


In One of the West's 
RICHEST MARKETS 


TWIN FALLS, IDAHO ABC TWIN FALLS 148 o ABOVE THE 
RETAIL SALES NATIONAL AVERAGE 
5000 Watts 
oe ; \/ E fan hen . 
Frank C. Mcintyre, V. P. E. Cen. Mgr. Quality of Market Index 153 
Sry) \\/ (VY) ioht 
5000 Watts 1000 Night 1310 KC ASK HOLLINGBERY 
The “SM” symbols mark original, exclu- a pen “alin 
sive estimates by SALES MANAGEMENT. : a ad ae _IDA H O- — - (Continued ) 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
JS ESTIMATES Ay SALES JM FROM TISING 
M 1/1/51 M ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES : a reas _— ) an i See 
am- | 
CITIES ilies | FIVE STORE GROUPS | Qual- 
[House- | (in thousands of dollars) Net | | ity of 
Total | holds} | Dollars a r _____] Estimates} Dollars | Estimates | % of | Mar- 
(in % (in (in | & Furn.- | ] (in (in | & Per | Per (in U.S.A. | ket 
thou- of | thou- thou- | of General | House-| Auto- | thou- thou- | of | Cap- Fam- thou- Poten-| In- 
sands) hemmeatet sands)| sands) ‘USA, Food | Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita | ily sands) tial dex 
—— = seein Ried | | A essen: cll | 
PN aSktndsweees 11.2) .0074 3.3} 12, 261) 0088) 2,457 958) 571; 4,134) eee 12,678 0064/1, 132| 3,842 8,491} .0073) 99 
| | 
Sree : 11.6 .0076 3.7 10,209 .0072 1,648) 1,214) 441| % 924 ree 12, 099 0061 1,043 3,270 11,727 -o0e7| 88 
POR So 5650s 10.6 -0070) 2.4 6,935) .0050 1,520 632 216) 959 a 9,339 .0046 881) 3,891 9,302 -0052) 74 
Jerome............. 12.3; 0080 3.4) —12,326| .0088, 2,485 776, 913, 3,368) 199).......... 12,964 .0065|1,054) 3,813] 12,981 -0075| 94 
} | | | | i 
ree 25.3| -0166 8.6 22,850, .0163 6,259 1,680 947| 4,926! ME vekickieces 30,841) -0155)1, 219) 3,586 3,914] .0160| 96 
Coeur D’Alene..... 12.4} .0081) 4.3 16,839} .0120 4,138 1,494 947 4,637] . 6, 168 16,120 0080) 1 ,300| 3 = ee -0092| 114 
t NS J victaniacutens 21.2} .0140 6.8 18,059; .0128 3,831 1,988 815 3,929] WE kusasee 23,977 0120/1, 131) 3,526 11,434] .0126| 90 
IN asian 10.6; .0070 3.6 18,671) .0097) 2,559 1,763) 632| 3,230} ° 3,290 14,448 .0073|1,363| SUI 5 cacees .0080! 114 
Benen 6.4) .0042 2.1% 5,728, .0041) 1,564 502 269! 1,629 Dy arcaste 7,994) .0040) 1, 249) 3,807; 3,400} .0041) 98 
| | | | } | 
WN, os esiadsavese 4.3) .0028 1.4 3,999) .0029 563 er “ a Se 5,427 0027/1, 262) 3,876 6,804] .0028) 100 
Lincoln............. 4.3) 0028, 1.3] 3,124) .0022 668 155} * | * = RS 4,287} .0021) 997| 3,298] 3,837) .0023| 82 
i Madison........... 9.2) - 0060, 2.2 10,252, .0073 1,574 795 919) 2,677) WE awsvant 11,537) - 0058/1 , 254 5,244 8,221] .0063) 105 
~ | | | | | | | | 
_ Minidoka............ 9.9) .0065) 2.7 8,296| .0059 1,566) 549 347| 2,596) _ re 10,418 -0052'1,052) 3,857 8,758 -0057| 88 
lu. Nez Perce........... 23.0| .0151 7.6] 36,324 .0259, 5,709, 4,398, 1,786, 12,026) 748]... 29,27, .0147|1,273) 3,853] 10,940} .0181) 120 
T. ewiston.......... 13.1| .0086| 4.7]  34,593| .0247) 4,964) 4,299) 1,786] 12,026] 748] 22,859] 20,384) .0102|1,556| 4,337]......... .0142| 165 
: I, 4.5| .0030/ 1.2] 4,195] .0030| 704| 543, 112) (1,063) «= * J... 5,216 00281, re) 4,347} 6,253] .0028, 93 
| | | | | } 
} } 
oe, ne 6.4 .0042 1.8 4,348 .0031) 1,203 256) 225 + | ale OO 5,331) 0027 833) 2,962 7,148) -0031| 74 
S a 12.0) .0079) 3.8 9,791} .0070 2,247 748) 429| 2,602 Ree 14,688) - 0073/1, 224) 3,865] 6,603} .0073| 92 
Power... .. eek 4.1, .0027 1.1 4,269) .0030 703 ° . 483 F Rewesoe 4,908) .0025|1,197) 4,462 5,894] .0027| 100 
* Shoshone Ei ae a 23.2) .0152 7.4 22,811; .0163 6,930 2,255 867, 4,738 eee 31,343) .0157/1,351| 4,236 414) .0158) 104 
f- ene oa 3.2) .0021 a:) | 2,278 .0016 441 236 = a 656 _. ere 2,915) .0014) bd 3,239) 3,661} .0016) 76 
' Twin Falls. ... i 41.6) .0273 12.2 52,422) .0373 7,412 5,425) 2,39/3 14,892) 1,023).......... 58,739 .0295 1, 412| 4,815 34,588} .0314| 115 
, Witt PAM. 5.5.00 17.8) .0117 §.7 40,742} .0290 4,751 3,667) 2,009) 13,544 785 47,913 27 ,359 .0137|1,537 2 ae .0179| 153 
j | | 
) ee eae 4.2, .0028 1.2 4,958, .0036 1,229 - il 157 908 MMs. oseces 5,128, .0025)1,221| 4,273 1,805} .0029| 104 
Washington........ 8.6) .0056 2.6} 12,074 .0086 1,442 1,950) 867 3,668 _., Seer. 11,877 .0060'1,381 4,568 5,744 0067) 120 
RO i8cscnGess 4.0} .0026 2.7 10,994) .0078 1,239 sala * | 3,668 ge ORE ee 5,992; .0030)1,498) 2,219]......... .0044| 169 
= ee ee, eee ee ee! Sn eT! ee Pee Goa wes Cee, Tae SRE 
Total Above Cities... = 1188) 58.8] 347,305 .2475| 53,868 35,785 13,074) 97, 005) 6,685} 248,062) 262,763 a 490) ee - 1633) 141 
ees as a: EE oe ee |- on | | = 
St ate Total. ... ‘ 594.0 .3900| 180.1 625,648. -4459| 119,647 68,427! 31,978! 156,327! 13,6221... 731, ona! 3664'1, 232' 4,062 327,001! .3948' 101 
Other East North Central States: Indiana p. 240; - a0 
i = ______ Michigan, p. 314; Ohio, p. 419; Wisconsin p. 552. —— | L L | N '@) | S — Counties and Cities 
City and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 
WK ise sisaae eee Madison Ces oes ewes _* Se Alexander Chicago Heights. 24.7............ Cook 
3 ee i Seer Kane oS ee. Se ee Fulton 5". ree ee Cook 
Belleville....... = iS ae . 13 ot Clan es | See Jackson Collinsville. .... 12.1..........Madison 
CUCIMEE. 5 .06. <5 © hai oca caw cwGers Boone eo ee 2 er Marion Danville... .... Lf re Vermilion 
Berwyn....... eae a 2? Cook Chamoaion......... 39.9........... Champaign De Kal. ....s. tS ee De Kalb 
Bloomington.... 34.4..........McLean Charleston..... » i eS cee Coles Decatar........ re Macon 
Diae Pete... 2s OT0Bas os een Cook 2” ee Se 2 ree Cook i? oa i eae eee Cook 
‘Withheld to avoid disclosure. . © SM, 1951. Before using these figures, see explanation page 19. 
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@ ONLY THE NEWS-GAZETTE 


can give YOU the FULLEST RETURN on Your Advertising Dollar 
in ILLINOIS’ FASTEST GROWING MARKET 


CHAMPAIGN-URBANA 


Champaign-Urbana has registered the largest population gain since Your Advertising Message goes into over 86.7% of all Champaign- 

sae A ' Urbana homes, plus the high farm income homes of Champaign, 
the 1940 Census of any Illinois city over 50,000. A gain of 697% in Douglas, Piatt and Ford counties, through the over 28,000 circu- 
the past decade places Champaign-Urbana population at 62,392. lation of— 


Che News-Gazette 


CHAMPAIGN-URBANA, Illinois Represented by The Texas Daily Press League 


1LLINOIS— (Continued) ae rr _ sive estimates by SALES MANAGEMENT 
City and Population County City and Population County City and Population County 

(in thousands) (tn thousands) (in thousands) = 
1 CA < errr Lee Ce Ee connie kat cons 7 i. eee 
Downers Grove. 12.1.........Du Page Kankakee...... 26.3.. . Kankakee PeOria.......2:. i. ee .... Peoria 
East Moline. 14.1......Rock Island Kewanee....... 17.1 :..Henry FPOntAC. ......04% 9.1........ Lavingsten = 
East St. Louis... 83.0 .. ot» Clair La Grange...... i rere Princeton... ... Sata eer: Bureau 
Edwardsville.... 8.9 ... Madison ae 2.1 .La Salle Jo ie ew eee ....Adams 8 
Effingham..... 7.0 _.... Effingham Lincoln........ TS eee River FPorest.... 11.2............Com - 
eee ee Kane Macomb....... 10.7..... McDonough Rock Island.... 49.2......Rock Island 1 
Elmhurst... . 21.4 .Du Page Mattoon....... ae Rockford....... 93.7 .. Winnebago = 
Elmwood Park.. 19.0............Cook TO ack DEO eins cewicwer Cook oe » Oz. ...-.+Marion 
Evanston...... i. ore aes COOK ee See Cook | ae Bae 23 bo8 kee Cook 1 
oT ae 2 ee ...Wayne Moline......... 37.8. ..Rock Island Springfield...... eS Sangamon ¥ 
ee. SS eee Cook Monmouth..... 10.3. ...... Warren Sr aes Whiteside 
Freeport... 22.7 ... Stephenson a PE ....Grundy DIORtOr..... 6... « ROE Ghee vn es La Salle a 
oe | 2 Seer) Knox Mount Carmel.. 8.8.. ...Wabash Taylorville. .... 9.2 ...Christian 
Granite City.... 29.4...... . Madison Mt. Vernon..... 15.8.. ... Jefferson Of 2553... . Champaign 
ND | op ae Saline Murphysboro... 8.5.. . Jackson Watseka....... | i Se ee Iroquois 
Harvey...... . 20.8 ee Oak Park...... | ee fs Wraukewan...... 39.5....505.0. 008 Lake q 
Herrin..... . “es Williamson re eee ... Richland ee: re Cook 
Highland Park.. 17.1..... .Lake Ottawa........ 47.2..... .La Salle Winnetka...... Bw. ih cations Cook 
Jacksonville.... 20.6... Morgan i. ere ee weer Woodstock. .... re .. McHenry 
: Park Ridoe..... 16.7............ Cook 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

SM ESTIMATES JM SALES 5Y7) FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING} CONTROLS 
COUNTIES et ioc snepaiiiaiiesmiicccanaidaal bs, . 1950 —_—_-— 

am- } 

CITIES | | ilies FIVE STORE GROUPS | |Qual- 
[House- (in thousands of dollars) Net | | ity of 
Total | | holds} | Dollars ; a as ______] Estimates} Dollars | Estimates | % of | Mar- 
(in % | (in (in % | Furn.- | (in (in % | Per| Per (in U.S.A. | ket 

thou- of | thou- thou- of General House- Auto- | thou- thou- | of | Cap-| Fam- thou- Poten-| In- 
sands) | U.S.A., sands)]| sands) | U.S.A. Food Mdse. | Radio | motive | Drug sands) sands) U.S.A.) ita ily sands) tial dex 

SG shasusnwens 65.3) .0429| 20.7 63,668) .0454, 13,131 7,773} 2,530) 13,172| foe 85,151) .0426)1,304) 4,114 21,917 0435) 101 
Quincy........ 41.9 02751 13.2 55,173) .0393 10,597 7 ,647| * | 11,093; 1,600 47 ,697 61,970; .0310 1,479) _- seer -0328] 119 
Alexander......... 20.5; .0135 6.6 15,775; .0112) 3,038 1,506) 1,070) 3,828) irre Grace 24,088; .0121|/1,175) 3,650} 2,319} .0121) 90 
TES 12.3) .0081 4.1] 13,016} .0093/ 2,263/ 1,021! 1,070 A Cee 13,739| .0069|1,117| 3,351].......... .0079| 98 
Bond oe 14.3 .0093 4.6 11,388) .0081 2,396 710) 323) 2,270) . Sa eee 12,956) .0065| 906 2,817 7,311} .0075 281 

} | | 

Boone..... ° 17.2, .0113 §.2 16,788 .0120 3,892 849 481 4,209 SS 22,584 .0113/1,313' 4,343] 15,346] .0115 102 
eee Wy 9.5| .0062) 3.0) 13,616) .0097/ 3, 435| * | 481) 4,209) 302 3,421 11,191) .0056|1,178| 3,730]........ | .0070) 113 
Brown... _ 7.2) .0048 2.2 6,664) .0047 1,064 408) 208; 2,043 _ eer: 5,861, .0029 814) 2,664 6,208} .0038 79 
Bureau. . a? 38.1, .0250) 11.8 33,772, .0241 6,518 1,317) 1, 583} 6,713) “7 aa elas 45,796, .0230\1,202 3,881 37,620] .0237) 95 

Princeton.... 5.8) .0038 2.0 12,869) .0092 2,218 542) 765 3,377) as 2,816 10,365; .0052 1,787] We ckesecead .0061! lf 

| ] } | 
| | 

Calhoun........ 6.9) .0045 1.9 4,007| .0029 798) 447) ? 888) er 4,306, .0021; 624) 2,266 4,740} .0028; 62 
Carroll........ 19.2, .0126 6.1 19,671, .0140 4,066 601 511 3,418) _ ae 24,211, .0121|/1,261| 3,969 16,871} .0128 102 
Cass...... 15.2, .0100) 4.6 14,027; .0100 3,600) 1,023 464) 2,609) ME ceed cae 19,821, .0100 1,304, 4,309 10,985} .0109 109 
Champaign. . 33.1 .0724 3,946) 23,427| = ee 174,200 .0872 1,625 5,263 44,331] .0793 112 

Champaign-Urbana 63.2) 0415 18.5 80,431| .0573 14,475 11,124 3,794) 17,851' 2,821 63,145 116,144| .9582'1,838) 5,666}.. .0546| 1 

Champaign. ..... 39.9) .0262 11.5 63,425) .0452 8,621 9,017; 3,255) 17,129, 2,096 59, 290) 74,693, .0374,1,872) 6,495]... .0375| 14 
Urbana 23.3 .0153 7.0 17,006) .0121 5,854 2,107 539 722 725 3,855 41,451) .0208!1,779| 5,922]. . -O171) 112 
Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 1 


Dollars are spent by people. To find out who’s doing the 
spending in every state, county and city, See Page 77. 
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HOOPER RADIO AUDIENCE INDEX 
Total Coincidental Calls CITY: Quincy — Keokuk — Hannibal 
CITY ZONE This Period 15,786 MONTHS: December, 1950—January, 1951 
SHARE OF RADIO AUDIENCE 
Radio Stations 
TIME Sets In ["WTAD Other | Homes 
Use | (CBS) * . ° ° . J ° ” | jam & eM | called 
MON. THRU FRI. ke 
chain | 72 | OS | eT tet aT 48 3.8 | 07 | 0.7 1.8 | 2,497 
MON. THRU FRI. 
12:00 Noon—6:00 P.M. 26.4 50.9 24.7 2.4 4.1* 0.8 3.9* 7.0 1.1 ey 1.1 4.3 3,812 
SUNDAY * * 
i: 00 Noon—6:00 P.M. 25.9 35.3 26.4 2.7 2.9 0.3 ata 9.8 2.4 0.9 1.2 3.9 1,505 
SUN. THRU ar — 
4:00 P.M.—10:3 35.6 65.0 13.2 0.9 1.5 7.4 2.4 25 yp R 4.9 7,972 
* Adjusted to compensate for the fact that Radio Stations C and E sign off at 4:45 P.M. in December and at 5:00 P.M. in January. 
** No listeners found in sample. 
"Radio Sets In Use'' is percentage of Total Homes listening to radio. Where listening to program over second radio set is reported, it is reflected in 
both the ‘'Radio Sets In Use'’ and in individual station ‘'Shares.'' "Share of Radio Audience’ represents proportion of total radio audience listening 
to a particular station. 


COPYRIGHT 1951, C. E. HOOPER, INC. 


GET YOUR SHARE OF THIS HUGE MARKET by investing your advertising 
CELEBRATING iTS dollars in WTAD, Quincy — the one and only station that dominates this area! 


“ANNIVERSARY 4 A WTAD ouincy. iLINoIs 


OF SERVICE 930 KC . . . 1000 Watts . . . CBS 
: affiliated with kglo, Mason City, lowa 


00 KC . . . 5000 Watts . . . CBS 


For availabilities write or call Walter Rothschild, Nat'l Sales Mgr., Lee Stations, Quincy, Illinois 
Represented by Weed & Company 


The ““SM’’ symbols mark original, exclu- 

sive estimates by SALES MANAGEMENT. 7 7 eS eee eee I tl L | N OlsS— (Continued) 

POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

SM ESTIMATES JM SALES SM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING} CONTROLS 
COUNTIES ie . cittaliesisl ee i eS 
CITIES ‘tee FIVE STORE GROUPS | | | 0 | 
I ilies |Qual- 
| (House- (in thousands of doilars) Net | | | ity of 
Total holds} | Dollars es ___CCtC—“‘(C*d Estimates} Dollars | | Estimates | % of | Mar- 
(in / (in (in % Furn.- (in (in | 7 | Per | Per (in U.S.A. | ket 
thou- | of thou- thou- | of General | House-| Auto- | thou- thou- lus al Fam- thou- Poten-| In- 
sands) | U.S.A.) sands)} sands) | U.S.A.| Food Mase. | Radio | _motive | Drug sands) sands) US. ita ily sands) tial dex 
Christian........... 39.2) .0257| 11.9 38, 129| .0272| 8,545 1,893 1,792| 10, 036 ee 47, 0 “02361, 200 3,953 27,856 02511 98 
uvlorville....... 9.2) .0061) 3.0 18,095; .0129) 3,781| 1,297} 1,081} 6,143) 380) 2,999 12,319} .0061/1,339| Sf Spee -0081) 133 
PU cian cuuvews 17.4, .0114 5.5 14,280) .0102 2,702 448 756) 2, 2,764 aera: 14,790 - 850) 2,689) 10, 546 ne 79 
as Ree 17.8) .0117) 5.3 12,715) .0090) 2,092 1,620 467 3,473, ree 16,625) 0083) 934| 3,137 4,769 .0092' 79 
4Clinton........... 23.1, .0152 6.6 14,844) -0106; 3,322 942| 1,282) 2,663 DE ibs ane 19, 566) -0098) 847; 2,965 9,674) .0111) 73 
Coles : 41.1) .0270' 13.0 43,965 .0313 8,291 4,114, 1,989) 13,106 Gs Aauacuau 61,856 .0310)1, 505| 4,758 18,995} .0303 112 
ittoon ‘ 18.3 .0120 5.6 26,956 .0192 4,982 3,233; 1,229 8,975 538 19,012 24,778 0125) 1, 354} 4,425). -0144| 120 
arleston.... 9.3 .0061 3.0) 11,954 .0085 2,473 ’ 616 ~e 3,715 " 3,824 14,006 .0070'1,506; 4,6691. . _-0073 120, 
entralia is in Marion and Clinton Counties. Before using these figures, see eanuee nage 19. 
\ithheld to avoid disclosure. > SM, 1951. 


FOR EASY REFERENCE to states in the same geographi< areas, a cross index is provided at the 
start of each state table—on the same line with the state name. 
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ILLINOIS 


"{STEPHENSON:  EDDTat Ye) McHENRY 


: Rockford, 


Be es Q 
ee 1949 Retail Sales in Excess of $100 Million re 


1949 Retail Sales $50.0 Million to $99.9 Million : 
| 1949 Retail Sales $25.0 Million to $49.9 Million sree 
1949 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


: Sierling” 


Rock Islan HENRY BUREAU 


Kewanee 
: a 


HENDERSON |*.". “".] FULTON 
STIANCOCK 


Ob ekin + 
TAZEWELL 


Canton O::: 


. MASON 


*{MENARD 


- ; MOULTRIE 
CHRISTIAN 


Taylorville 


MONTGOMERY). - 


Copyright by 


7ERSEY 
Sialw MANAGEMENT 


EMARION “oJ RI eB 


m@ Woukegon 


} Centralic 
8 


ASHINGTON FJEFFERSON 


MONROE 


Mi Vecnan 
sc: HAMILTON 
RANDOLPH.”...] PERRY = 


‘ RANKLIN 


SALINE. GALLATIN © 


WILLIAMSON 


© 
Horrisburg 


JOHNSON |POPE [HARDIN 


PULASK ASSAC 
Blue Island 
O Harv 


Chicage 


os  sigies oy as 
. & 


SALES MANAGEMENT 


vear of service 


| 1940] T.. old know-how still is the final factor of suc- 
cess in this era of tight competition. After almost 
2 30 years of broadcasting, there’s plenty of savvy 


around Station WMAQ on what makes radio suc- 
ceed as an entertainment and sales medium. If you 


want to get your product before one-tenth of the 
1943 nation’s population, earning and spending one- 
tenth of the nation’s wealth, WMAQ belongs in 
<< your advertising plans. 
|] 19457 


5 Pee eee ee Phe 
S wae ae es A ae: a. bes oa 


cm et A 6 8 


1950 
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A NUMBER 1 TARGET FOR SALES IN 1951 


(; A RY the second largest city 


in the state 
Metropolis The one medium you can be sure will deliver 
of I ndiana your advertising with sales producing impact 
Industry in the Gary Trading Area — 


QUICK MARKET FACTS THE j : A R ‘ 
@ Home of the largest steel mills in the 


world. The defense program will create an 
ever increasing demand for steel. 


@ The Gary Area ranks highest in in- 
dustrial employment in Indiana, and twenty- bd 
third in the nation. (Iron Age) 


@ Gary is the principal retail trading Gary’s only newspaper 


center for Lake and Porter Counties. Total 
population in excess of 400,000. (U. S. 
Census 1950) 


© tute see ot tee Gntin Has more than double the effective coverage 
f $525,000,000 lly. (Sal ° el: ° 
anmgenun a ee as have all Chicago dailies combined. 


National Representatives: BURKE, KUIPERS & MAHONEY 
ILLINOIS— (Continued) ; The “‘SM’’ symbols mark original, exclu 


__Sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
JH ESTIMATES JM SALES SM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING} CONTROLS 
COUNTIES SL eee : ee ne a ee ee 
CITIES | | ‘ties FIVE STORE GROUPS | Qual- 
| [House- (in thousands of dollars) Net | | ity of 
Total ; holds} | Dollars | =| ae _____._____] Estimates} Dollars | Estimates | % of | Mar- 
in % | (in (in 7 | Furn.- | | (in (in | % Per | Per (in U.S.A. | ket 
thou- | of | thou- thou- of | General | House-| Auto- | thou- thou- | Cap-| Fam-| thou- Poten-| !n- 
sands —< sands sands — Food | Mdse. | Radio motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
1Cook... 28] 4.548.812. -9867|1,348.7] 5,218, 392/3. 7190/1, ,047,751 1, 093,028 255, 636| 851, 200)139,461).......... 8,137, 803/4.0751 1,789} 6,034 41,289} 3.7506 126 
AChicago 3,651.5/2.3974| 1,082.6] 4,466, 363/3.1831| 853, 018) 1,027 ,625/225, 494| 670,615)119 ,656]14,387,880} 6,499,670\3.2546)1,780} 6,004]......... 3.0617! 128 
Evanston 73.9) .0485| 21.9 108. 838] 0775} 21,414) 18,540) 6,267; 31,056] 3,128] 76,700) 147,874] .0741]2,001| 6,752].......... .0700) 144 
Oak Park 64.0) -0420) 19.6 103,228) .0736) 20,357) 16,355) 5,474; 38,678) 2,733 11,979 122, 432) -0613}1,913) 6,247].......... -0611) 145 
Cicero 68.0) -0446} 19.1 63,995} .0456 15,823) 1,100} 3,031) 21,085) 1,626 28,912 120,156} .0602)1,767| 6,291}........ .0527 ) 
Berwyn 51.8] .0341) 14.9 40,687 .0290] 11,607 2,371] 2,075} 11,929] 1,203 11,953 94, 898| -0475] 1,832] 6,369]......... .0393) 115 
Chicago Heights 24.7] .0162) 6.8 29,595) .0211) 8,684! 3,764) 1,382) 6,010 259 7,768 33,345} -0167)1,350| 4,9047.......... .0179) 110 
La Grange... 12.1] .0080 2.7 25,304) .0181| 4,787} 3,227, 1,065} 7,458)  888).......... 23,522} .0118/1,944] 8,712]... 0129} 161 
Harvey 20.8] -0137) 5.9 22,093) .0157) 6,821} 1,570) 912) 4,932 845) 2,039 33,634) .0168}1, 617) Sr .0159 6 
Blue Island... 17.8| .0117] 4.9) 21,856) .0156] 6,089] 2,236) + 335| 7,025} 806] ~—«7,659| 31,239] .0156|1,755| 6,375]......... 0148) 126 
Maywood 27.8| .0182/ 7.8] 21,289] .0152) 6, 492 268 1,013} 8,210) 542 4,607] 50,846] 025511, 829] 6,519)......... 0210) 115 
Winnetka. 12.7} .0084 3.1 20, 552| -0146) 4,098) 761; 1,097 4,825 ER 90, seal .0153|2, 407} ee -0137) 163 
River Forest 11.2) .0074 2.7 20,485) 0146} 6,535} * 4 520} . a Se 26,970} .0135)2 , 408] | ee -0126) i70 
Des Plaines 15.2) 0000} 4.1) 15,735} .0112) 5, 228! 711} 489] 4,107} 532 4,734] 26,053) -0130}1,714| 6,354]..........J 0118) 119 
Park Ridge 16.7} .0109 4.3 15,718} .0112! 3,942 . 631) 8,209] 515 1,520 32,515 0163} a 947) 7 fd eee -0137 ) 
Wilmette 18.5) .0121 4.5 15,226 .0109| 5, 402! 317) 1,106) 3, 866) 788 2,291 41,274 0207/2, 231 3 Ea .0160 2 
Elmwood Park... .. 19.0) .0125, 5.2] 14,033} .0100 3,352] 1,493 +360 «-2,544] 419 294] 35,986] .0180|1,894) 6,920].......... .0145| 116 
Melrose Park... 13.3} .0087} 3.5) 13,740] .0098| 3,942 800) 656 * | 566] 11,562} 20,934) .0105/1,574! 5,981)...... ..| .0099) 1:4 
Forest Park . 15.1) .0099 4.4 13 , 458) - 0095) 3,657 181) 1,128) 854 263 12,263 27,361) .0137|1,812| 6,218]......... -0117) 1:8 
Skokie 15.0, .0098 4.4 11 7303) -0081| 2,915 sa 129} 1,164 277 14,530) 28, 080) -0141}1,872| 6,382]........ .0114 
Crawford... ea 21.4) .0140 6.7 17, 449) —_ 3,819 685 827, 4,688  Gaccceess 22,834! -0114/1,067, 3,408 6,573} .0123 8 
Cumberland 10.6 0070 3.3 4, 819 aon 1,136) 377 408 | = ee 6,763) -0034) 638, 2,049 7,228} .0041 9 
De Kalb.... 41.2) .0270 12.7 45,819) .0327| 8,821 2,881) 2,413) 13,466; 1,210)......... 60,564) .0303/1,470! 4,769 40,318} .0303) 112 
De Kalb 11.8) .0077 3.8 21,380} .0153| 4,391| 2,407 999| 7,390| 642 21,499 17,476} .0088|1,481! 4,590).......... -0105 
De Witt 17.0, .0112 5.2 17,122 0122) 3,497) 851 785 4,094) ae _ 21,182) .0106)1,246) 4,073 15,629} .0112) 109 
Douglas ae 16.9) 0111) 5.2 7 es 3,715] 663 693 4,418) ae : 20,973) -0105|1, 241 4,033 18,735} .0108 °7 
Du Page 28} 155.8) .1023) 42.6) 113,808) .0811, 33,444 3,686 3,593) 28,527, 3,446)...... : 239,776} .1201|1,539 5,629) 12,030} .1048) 102 
Elmhurst 21.4) 0141] 5.8 20,667} .0147, 5,711 1,618 900! 6,810 606 2,179 36,744] .0184/1,717| 6,335]........ .0164} 1 
Downers Grove 12.1! .0079 3.4 14,507! .0103! 4,835! 363 409 4.069) 353 2,243 19, 989! -0100'1 ,652' 5,879". ........ .0097 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 1’. 
1 Elgin is in Cook and Kane Counties © SM, 1951. *Withheld to avoid disclosure. 
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Pointed, simple, effective! 


Advertise in The Chicago SUN-TIMES to nail down the Chicago market 


for your dealers. You'll clinch more sales through this growing newspaper, now 
Chicago’s 2nd-largest. Look: 


In the past 10 years, while Metropolitan Chicago has increased by 272,000 
occupied dwelling units, The SUN-TIMES has gained 174,936 City & RTZ cir- 
culation. The Herald-American has gained 96,534; the Daily News, 53,723. The 
Chicago Tribune has lost 148,096 City & RTZ circulation. 


In the modern-format SUN-TIMES, your 1000-line ad gets smashing, full-page 
impact in less than half the lineage needed in other Chicago newspapers. And The 
SUN-TIMES, with 91.5% City & RTZ circulation, goes deeper into the metro- 
politan market than any other Chicago daily newspaper. 


Advertise in The SUN-TIMES—and hammer your story home! Total average 
net paid daily circulation, 614,687. (Latest ABC Publisher's Statement.) 


CHICAGO 


SUN-TIMES 


211 W. Wacker Drive 250 Park Avenue 
Chicago 6 - ANdover 3-4800 New York 17 + PLaza 3-i103 


HERALD-AMERICAN 
SERVICE FEATURES 


Sell Wore far You! 


Service to the customer is a basic 
principle of successful selling — the 


better the service, the better the sales. 


Following this sound sales principle, 
the Herald-American has developed 
a dynamic sales force to make your 
advertising sales message more effec- 
tive. It has created Service Features 
to match the interests of your 
customers and to thereby stimulate 


greater buying. 


These Service Features are a most im- 
portant part of the Herald-American, 
where, at any time, on any day, 
readers can get practical buying in- 
formation. Herald-American Service 
Features cover Food, Home Furnish- 
ings and Appliances, Fashion, Beauty, 
Travel and Transportation. They tell 
the reader “What's Good’’, “Where To 


Get It” and “How Much It Costs’’. 


As a result of this complete and 
practical information, the Herald - 
American is recognized as “Chicago s 
Service Newspaper” and a reliable 


guide to better buying. 


The Herald-American gives the Serv- 
ice — YOU make the sales! 


SALES MANAGEMENT 


eet 8 Pes 


YOUR WAY... 


Women readers, accustomed to looking to the 
Herald-American for reliable news of homemaking 
and marketing—are quick to seek the same reliable 


advice in planning the family vacation. 


Herald-American travel pages have a family 
acceptance that has been built on service. They are 
distinguished by first-hand reports on routes and 
resorts written by Travel Editor John Holiday 
Complete guides to trips to suit every pocketbook and 
timely travel tips gathered by the Herald-American’s 
staff of travel experts make these travel pages among 


the most-read features throughout the Mid-West. 


As a prominent member of the Big Ten Travel 
Club, the Herald-American provides an important 
extra service for its travel-minded readers. Complete 
Travel Club service, including routings and reserva- 
tions—to any part of the world—all tailored to 
meet individual needs with detailed, up-to-the- 
minute information from direct sources throughout 
the country, is available without cost to Herald- 


American readers. 


I) & 
Ky AT YOUR 
service 


Among more than a million families who read 
the Sunday Herald-American, it is a short step from 


service to sales. The sales impact of Herald- 
American travel pages is quickly and consistently felt 
throughout the country’s resort areas and among 


leading transportation systems. 


To get your share of 1951’s travel dollars, plan 
now to be represented in these important Herald- 


American travel numbers: 


May 6 Spring Travel number 
June 10 Summer Travel & Resort number 
July 15 Mid-Summer Travel & Resort number 
August 19 Last Roads of Summer number 


NATIONALLY REPRESENTED BY HEARST ADVERTISING SERVICE 
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Use ... The Waukegan News-Sun LAKE COUNTY 
To Cover Illinois' 3rd Largest ILLINOIS" 
Market 


Again, as in past years, LAKE COUNTY provides one 45 F Check SM* 


of the richest markets in Illinois ? eo 1951 figures and 
Covered by Lake County's o@ * Population see for yourself 
Only Daily Newspaper. y eo 180,700 ... 4th largest i in the state 
y Average Income 
eo $5695.00 . . . 3rd largest in state 


y 4 ail 42,103,000 ... 3rd largest in the state. 


hve (aukegan News-Sun. 


Trapp egoeans Nationally by BURKE, ee ae MAHONEY, IN 


LAKE COUNTY. TOP MARKET 


a ” Food Sales 


Total Retail Sales 
$167,552,000 ... A lucrative retail market 


Lt be = ae ‘ awe oe = + ats +2 ine. = canes i Si ts no: 45 $ 2a° “AD > a ss A a i ter! 
F se = Ws a oo oan Syne 44 NS ug 
reer vy ee ee oe ee _ Seeing iat aa eai ica, The ‘‘SM’’ symbols mark original, exclu- 
ILL L L Ih N 0! 5. ome - (Continued) _ — ss - sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
SH yy JM SALES SM FROM TISING 
ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES iain es rs oan ee ee eT i cca nents lapictcinscespsabioteseaeal 1950 a esiccahaely 
| | ‘ties FIVE STORE GROUPS | Q 
CITIES | ilies | ual 
|House- | (in thousands of dollars Net | | CSM ] ity of 
Total | | holds} Dollars | ia a ee _____] Estimates} Dollars | Estimates | °% of Mar- 
(in | (in in 1 g | Furn.- in (in & Per | Per (in U.S.A. | ket 
thou- i | thou- thou- | of | General | House-| Auto- | thou- thou- of Cap-| Fam- thou- Poten- In- 
3ands) USA. sands sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) (U.S.A. ita | ily sands) tal § dex 
Edgar 24.0) (0187) 7.6 22,050; .0157 4,514) 1,662! 633, 5,358 660| ae eee 28,368, .01421,182 3,733 27,418] .0150 96 
Paris 9.9] .0065| 3.3 15,490! .0111) 3, 086| 1,516) 547 3,943 547 5,839 12,949} .0065/1,308) 3,924)........ .0079, 122 
Edwards : 9.1 .0060 2.9) 7,118) 0051 1,070) 399) 185, 2,626) _ eS a 7,617, .0038| 837) 2,627 3,982} .0046) 77 
| | 
Effingham... 21.9] .0144 6.4 24,305, .0173 4,022! 1,268 868, 8,176 303}. .... 28,426) .0142|1, 298) 4,442 7,694] .0152| 106 
Effingham 7.0) .0046 2.1 15,437; .0110 2,445 676 611/ 5,784 229 7,122 11,445) .0057|1,635| 5,450}......... 0071) 154 
Fayette 24.8) .0163 7.4 18,349) .0131) 3,308 1,204 845 5,536 315 29,983 .0150/1,209 4,052 9,982} .0147) 90 
Ford : 16.1, .0106 4.9 16,524, .0118 3,405 716 267 4,549 338 j 20,447 en 4,173 20,165} .0108) 102 
| | | | | | 
Franklin 49.0) .0321; 15.2 34,548 .0246 9,776 3,027, 2,786, 7,172 767 ne 52,773; .0264|1,077, 3,472 3,374] .0270' 8 
Fulton P 44.2) .0290, 14.1 35,962) .0256 9,253 2,453 1,949 8,746) 51,228) .0257|1,159| 3,633 23,578] .0263) 9° 
Canton as 12.0) .0079) 3.9 19,263} .0137 4,718 1,794) 1,159 4,798) 173 4,693 17,196) .0086}1,433) 4,409].......... 0100) 12 
Gallatin 9.9) .0065 2.9 6,437 .0046 1,311 328 267: 1,054) 72 ' 6,801) 0034) 687; 2,345 4,952} .0043) 6: 
| ! 
Greene : 19.0, .0125 5.8 13,859 .0099 3,814 209 588! 3,327) 284 16,017; .0080| 843) 2,762 15,358} .0095) 7¢ 
Grundy ome 19.5) .0128 5.7 17,850) .0127 4,513 694 839 4,750 275 ; 20,807) -0104) 1,067! 3,650 14,780] .0116) 9 
Morris... re, 7.0) .0046 2.2 10,602| .0076 2,662 393 491 2,646 229 6,386 9,450} .0047/1,350) 4,295].......... -0056) 12 
Hamilton eee 12.3 .0081 3.9 5,876 .0042 1,251 699 240; 1,305 118 6,248! .0031) 508) 1,602 3,362] .0043) 5 
| | | 
| | 
Hancock uous 26.0; .0171 8.6 19,209, .0137 4,170 724 934, 3,111 335) ne 26,598 .0134,1,023) 3,093 27,270} .0142 8 
Hardin =S 7.6 .0050 x 3,303} .0023 1,066 156 170, 1,100 59]... ‘ 4,157, .0020' 547) 1,980 1,064) .0027, 54 
Henderson bia 8.5! .0055 2.4 5,571, .0040 1,205 ° 95 . 47] « ‘ 8,636 .0044\1,016, 3,598 12,972} .0045 8 
Dis Snnaenkad 47.0' .0309 14.5 47,127, .0336 9,635 4,424, 2,048, 10,963 893 59,925 .0300 1,275) 4,133 38,569} .0313 101 
Kewanee Seiad 17.1) .O112 5.3 22,112) .0158 5,106 3,280) 1,184 5,803 651 12,121 24,111; .0121)1,410) 4,5499........ .0130) 11 
lroquois santa 32.7 .0215 9.8 30,573, .0218 6,127 1,367 647| 5,776 469 40,188 .0201'1,229 4,101 44,873] .0209 97 
Watseka ‘nan 4.3) .0028 1.4 10,425) .0074 1,922 671 322) 2,671 211 7,134 .0036 1,659) 5,096].... ‘ .0046, 16 
Jackson 38.5) .0252, 11.6 30,781) .0219 6,364) 1,546, 1,987 10,018 582 : 45,584 .0228 1,184 3,930 6,622} .0230) 91 
Carbondale-Herrin- } | 
M urphysboro 29.1' .0191 9.2 38,955' .0278 7,875 1,803' 2,656 . 785 14,792 40,057' .0200'1,377| 4,354. ....... 6221\ 11 


“*Withheld to avoid disclosure, 
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BLOOMINGTON 
Annual retail sales $58,- 
968,000; per capita sales 
$1,714.18.* 


McLEAN COUNTY 
Total annual spendable 
income $118,114,000; per 
capita income $1,528.* 


BLOOMINGTON 

Total annual spendable 
income $65,394,000; per 
capita income $1,901 .* 


McLEAN COUNTY 

Annual sales: Food $15,- 
756,000; General Mer- 
chandise $8,723,000; 
Drugs $1,984,000; Furni- 
ture, Household and 
Radio $3,968,000.* 


Only in the Pantagraph, 


Bloomington, Illinois, can you 
blanket the prosperous 
Bloomington and McLean County 


industrial and agricultural 


market. Nine out of every ten 
families in this area read and react 


sive estimates by SALES MANAGEMENT. : 
POPULATION 
ESTIMATES 
1/1/51 
COUNTIES ings ne, Oe ae — 
Fam- 
CITIES ilies 
[House- j 
Total holds} | Dollars | 
(in % | (in (in ) % | 
thou- | of thou- thou- | of | 
sands) | U.S.A.) sands sands) | U.S.A.) 
Carbondale 11.1] .0073} 3.2] 13,871] .0099 
Murphysboro 8.5) .0056 2.8 12,501) .0089 
Jasper 12.4) .0082, 3.8] 7,333, .0052 
Jefferson 36.2| .0237; 11.0 30,023) .0214) 
Mount Vernon 15.8) .0104 4.9 25,102; .0179 
ee 15.4 .0102 4.8 10,196 0073) 
Jo Daviess. . : 21.7; .0142 6.6 17,600, .0125 
Johnson. ......... 8.8) .0058 2.4 3,848) .0028 
Kane 28] 151.7) .0996) 45.4) 176,338, .1257 
Aurora ane 51.1) .0335) 16.1 74,988! .0535 
1Elgin . Bret 44.0) .0289} 13.2 57,380) .0408 
Kankakee 74.4| .0488 22.1 75,050 .0534 
Kankakee. .. 26.3) .0173 8.3 54,530) .0388 
Kendall 12.2) .0080 3.6 9,520 .0068 
Knox Bags : 54.9) .0361) 17.3 61,450) .0438) 
esburg 31.8) .0209 9.8 47,948) .0342 
Lake... 28} 180.7| .1186! 50.7] 167,552, .1194] 
1ukegan 39.5} .0259 11.4 59,882) .0427 
Hichland Park 17.1} .0112 4.3 24,400} .0174 
La Salle 101.5) .0667 29.4 109,899, .0784 
Streator. 16.6 .0109 4.8 25,821) .0184 
tawa.... 17.2) .0113 §.2 25,784) .0184 
t Salle-Peru- 
jlesby ms») 2.48) .0163 6.9 31,545| .0225 
i Salle 12.1) .0080 3.4 20,656) .0147 
Le wrence 20.7 .0136 6.2 15,132) .0107 
L 36.9 .0242 11.0 30,868) .0220 
con... 11.7) .0077 3.7 20,059; .0143 
vingston. . 38.2 .0251 11.4 33,233, .0237 
ntia 9.1) .0059 2.8 12,960; .0092 
L°gan 30.9 .0202 9.4 26,065 .0186 
) 14.5) .0096 4.6 17,897, .0128 
Donough 28.5) .0188 9.3 30,113) -0215 
facomb 10.7, .0070 3.7 17,591, .0125 
Henry - 51.0) .0334 14.6 54,230! .0386 
vodstock 7.3) .0048 2.3 12,229' .0087 
Lean 77.3; .0508 23.8 82,102) .0585 
Oruington 34.4' .0226 10.9 58,968! .0420 
Elgin is in Cook and Kane Counties 


wu 


_— 


The 


BLOOMINGTON 

Per capita sales: Food 
$320.49; General Mer- 
chandise $217.38; Drugs 
$45.43; Furniture, House- 
hold and Radio $103.66.* 


Pantagraph circulation 37,568 (ABC 9-30- 
50). Two and a half times the trading zone 


circulation of newspapers of comparable 
size in seven North Central states. 


to Pantagraph advertising. 


*Copr. 


Sales 


1951. 
Manage- 


ment Survey of 
Buying Power; 


further 


reproduc- 


tion not licensed. 


SM’’ symbols mark original, exclu- 


RETAIL SALES 


BYi 


FIVE STORE GROUPS 


-1950 


ESTIMATES 


(in thousands of dollars) 


| General | House- 

Food | Mdse. | Radio | 
2,646} 480| 833! 
2,337 567, 1,122 
| 

1, 487| 311; 201 
5,540| 3,834) 1,928 

4,571) 2,781 * 

2,314 351; 499 
3,875 387 676 
892! 467| 222 
40,416, 22,692) 7,873 
16,189} 10,374] 3,762 
12,570! 10,393) 2,462 
13,910 8,788, 3,009 
9,067 8,184) 2,712) 
2,558 270| 374 
12,538 7,779| 2,841 
8,924, 7,540) 2,491 
42,103} 13,192) 6,452 
11,841 9,373) 2,865 
7,243) 1,571 764 
26,657, 9,038 6,617 
6,608 3,172) 1,555 
5,988 3,175; 1,559) 
7,638 2 006 2 700 
4,359 1,519} 2,169 
3,390 800 593 
6,694 2,802} 1,532 
4,563 2,556 1,064 
6,538 1,643) 1,162 
2,545 873 746 
5, 166 1,702! 1,432 
3,346 1,581} 1,148 
5,862 3,186) 1,386 
3,190) 2,573 845 
11,532 2,078, 1,795 
2,969 1,217 703 
15,756 8,723) 3,968 
11,025 7,478' 3,566 


| Furn-| 


Auto- 
motive 


6,015] 


* 


1,866 
8, 382| 
7,830 
2,239) 


1,471) 
764 
41,340 
21,288 


12,969 


24, 564 
20,011) 
1,498 
13,624 
10,776 


36, 274| 
14,810 
8,603) 


21,856 


7,781 
3,999 
9,754 
2,201 
18,441) 
14,620 


Drug 


4,745)... 


2,206 


4,6 


1,519 


1,523 


ie tews 


413 
1,252 
244 
1,984 


_| Estimates 


1,563 


(in 
thou- 
sands) 


5,857 
6,819 


50,040 
22,496 


30,188 


Streator is in La Salle and Livingston Counties 


AY 


10, 1951 


they come to town 
from miles around to buy 
products advertised in... 


Represented by Gilman, Nicoll & Ruthman 


EFFECTIVE BUYING ROSS SALES 
INCGOME—1859 DOLLARS] ADVER- 
SH FROM TISING 
ESTIMATES |FARMING| CONTROLS 
Pe. 2! ES. a 
| |Qual- 
Net | | ity of 
Dollars | Estimates | “% of | Mar- 
(in | % | Per) Per (in U.S.A. | ket 
thou- of | Cap-| Fam- thou- Peten-| In- 
sands) | U.S.A. ita ily sands) tial | dex 
Bini Hoeeae Mall Bat Ber Rie 
18,004, .0090)1,622) 5,626 .0089| 122 
10,625| .0053|1,250) 3,795 0064) 114 
| | | | 
9,325 .0047/ 752| 2,454 7,713 0056) 68 
40,472| -0203|1,118| 3,679 5,370} .0213) 90 
19,339} .0097/1,224) 3,947]....... 0123} 118 
13,352) .0066) 867 2,782 8,346] .0075| 74 
| | | 
20,658, .0104, 952) 3,130} 15,426] .0118 83 
5,350) .0027| 608| 2,229] 2,541] .0034 59 
247,271) .1238/1,630| 5,446] 33,379] .1195 120 
89,732| .044911,756| 5,573)........- 0452) 135 
76,384| .0382|1,736| §,787]......... .0371| 128 
107, 359) 0537/1, 443| 4,858] 27,488] .0526| 108 
40,449| .0203/1,538, 4,994]........ .0253) 146 
12,432) .0063/1,019| 3,453] 13,650] .0068) 85 
77,409) 10387/1,410| 4,475] 24,955] .0397| 110 
47,287| .0237|1,487| 4,825]......... 0263) 126 
| | | | 
288,759) .1446/1,598| 5,695} 14,071) .1318) 111 
64,267] .0322|1,627) 5,637]......... 0341} 132 
34,234| .0171|2,002| 7,961]......... .0160) 143 
146,871| .0736|1,447| 4,996] 47,408] .0737| 110 
24,037} .0120/1,448| 5,008]......... .0137| 126 
25,146| .0126/1,462| 4,936].......... 0141) 125 
| | 
36,217| .0181\1,460| 5,948).......... -o191 117 
17,581) .0088)1,453) 5,171].......... .0104| 130 
22,004! .0110 1,063) 3,549 4,933] .0114| 84 
| | | 
46,752) .0234/1,267, 4,250] 28,309} .0231| 95 
17,538| .0088|1,499| 4,740 0102) 132 
45,382 .0227/1,188) 3,981] 43,527) .0235, 94 
13,049) .0065)1,434) 4,660 ‘ .0072} 122 
37,698, .01891,220| 4,010] 23,200) . 191| 95 
17,473} .0088|1,205| 3,798]........ 0102} 106 
| 
38,048) .0191/1,335) 4,091] 27,032) .0198| 105 
19,485) .0098)1,821| 5,266}... .0101| 144 
94,044) .0470|1,844 6,441) 28,827) .0418| 125 
15,074, .0075|2,065| 6,554 .0073| 152 
118,114) .0592/1,528| 4,963] 55,073] .0573) 113 
65,394' .0327'1,901' 5,999 .0335' 148 


Before using these figures. see exolanation page 19. 
*Withheld to avoid disclosure. 
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28 BMB Counties* 


BLOOMINGTON 
* 


LINCOLN 
* 


WDZ Salesway to the BILLION DOLLAR 


DECATUR MARKET 


Market Facts about DECATUR AREA 


Population 
Retail Sales 
Food Sales 
Drug Sales 
Farm Income 


Effective Buying Income 


Per Family Income 


Above figures computed from SALES MANAGEMENT 1951 Survey of 


Buying Power. 


TAYLORVILLE 
* 


URBANA fF DANVILLE 
Se ® 
CHAMPAIGN 
DECATUR 
cs 
PARIS 
MATTOON 
* 


M*., 


Uy 


Radio Homes (BMB) 


BMB WDZ Daytime 
2nd Survey (1949) 


Cash in now on this Billion Dollar Market by using the 
only local station to offer this complete coverage: WDZ, 
listening habit 


over 30 years the radio 


Central Illinois 


for 
a 


See Free & Peters 


890,300 

$ 828,432,000 
-$ 166,855,000 
$ 17,888,000 
$ 453,958,000 
$1,139,839,000 
$ 4,140 
259,480 

73,540 


in East 


aa™~ 


*1949 BMB at Tuscola, Iii., 
prior to WDZ move to Deco- 
tur in October, 1949. 


DECATUR 


ILLINOIS 


1000 WATTS 
1050 KCS 


Third Oldest Station in the Nation 


ILLINOIS — (Continued) sive estimates by SALES. MANAGEMENT. 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
ESTIMATES SALES — OPROM: | TISING 
SM Bayt BYP estimates 1950 BYP Estimates | FARMING] CONTROLS 
COUNTIES a =... it ; Fas ir ela IE ene i ae 
CITIES ‘hee FIVE STORE GROUPS Qual 
(House- (in thousands of dollars Net | ity of 
Total holds} | Dollars Estimates | Dollars Estimates | % of | Mar- 
(in G, (in (in o Furn.- (in (in q Per | Per (in U.S.A | ket 
thou- | of thou- thou- of General House- Auto- thou- thou- of Cap-| Fam- thou- Poten-| In- 
sands) | U.S.A. sands)| sands) U.S.A. Food Mdse. Radio | motive | Drug sands sands) | U.S.A. ita | ily sands) tial | dex 
Macon 38} 101.5) .0666 31.2] 110,544 .0788  22,639' 16,042 6,248 26,870! 2,206 .0756 1,487) 4,838 21,855) .0748) 112 
ADecatur 68.7; .0451 21.8 96,706 .0689 19,613) 15,937) 5,818) 25,001 .0555/1,612) 5,080]...... .0574| 127 
Macoupin 44.3) .0291 14.1 33,699 .0240 8,667 1,328 1,406) 8,052 .0211| 954 2,997 22,676] .0236) ° 81 
Madison 121] 183.8) .1207 55. 153,251 .1092 41,174 9,346 9,015, 37,879] -1154/1,253 4, 187 18, 134 1146) 95 
Alton 32.6) .0214 9.¢ 49,436) .0353, 10,852 5,116) 4,676) 13,601 .0220'1,351) 4,449]... 0259} 121 
Granite City 29.4! .0193 8.4 25,260) .0180 7,163 1,573 1,266) 8,949 .0166/1, 128) 3,948]... .0176| 91 
Edwardsville 8.9} .0058 2.7 14,634 .0104 2,897 772 709} 4,216 .0070) 1,565 cm .0078| 134 
3 Collinsville 12.1) .0079| 3.8} = :12,413, 0088, 3,394 433| 825] 3,171 .0075|1,234) 3,929 -0080} 101 
Marion 42.1) .0276 12.9) 42,940 .0306 8,842 3,297, 2,097, 13,811 eualt.ara 4,478 6.927] .0292| 106 
4 Centralia 14.0} .0092 4.3 24,076, .0172 3,977 2,387} 1,234 8,306 .0099/ 1,409) 4,587 0120} 130 
Salem. 6.2) .0041 2.0 9,911 .0070 2,468 353 762} 3,417) .0048| 1,558} 4,830]...... .0053| 12° 
Marshall 13.1) .0086 4.1 11,011 .0079 2,747 664) 239) 2,363 | 
Mason 15.5) .0102 4.81 15,512 .0110 3,191 512 438 3,012 
Massac ; ‘ s F ‘ 
Menard 9.7 .0064 2.9 6,879 .0049 1,480 356 396 2,009 
Mercer 
Monroe 4. 3 ’ i tu , K 
Montgomery 32.7, .0214 = 10.3 28,676 .0204 6,517 941 1,411) 8,194 
Morgan 35.9 .0236 11. 35,593 .0254 6,169 3,998 1,259, 10,579) 
Jacksonville 20.6) .0135 6.0 29,313 .0200 4,442 3,883 . 9,480 .0141/1,362 
Moultrie 13.3) .0087 4.3 9,624 .0068 1,785 226 317, 2,296 .0059 886 14,631] .0067| 77 
Ogle 33.7; .0222, 10. 29,967 .0214 7,353 1,086) 1,122) 5,801 .0215|1;277 31,774) .0216| 97 
Peoria. . 102] (176.1) .1156 55.8] 188,783 .1345 37,814 31,950 12,646) 39,155 4,5 . 1558/1, 766 19,056} .1414| 122 
APeoria City 112.9| .0741! 35.71 163,350! .1164! 30,266 31,250; 12,320 35,557 .1050'1, 858 .1022| 138 


A and A See end of state for Standard Metropolitan County Arecs. 
3 Collinsville is in Madison and St. Clair Counties 


4 Centralia is in Marion and Clinton Count 
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SALES MANAGEMENT 


et i haa mnt 


SOT UE OP OGY Be i a af ace - 


TIMES LARGER 


Than Any Other Illinois 
City (Except Chicago] 


Wholesale 
SALES... 


@ A Self Contained Major Market . . . as far Peoria’s Wholesale Sales . $366 Million. 
from Chicago ¥ St. Louis) as Baltimore is . More proof that this is i No. 1 Market 
from New York City. “Best Test Market in m 7 en (Excepting Chicago). 


the Midwest”, according to S.M.’s Survey. 

Wholesale Sales* 

ILLINOIS PEORIA. . . . . $366,311,000 © 
Decatur. . . . . $148,552,000 
Springfield. . . . $147,120,000 
Rockford . . . . $113,308,000 


roruation... Yq Million 


More Than 100,000 Daily Circulation 


Ward-Griffith Co., Inc. LA National Representatives * Copr. 1951, Sales Management Survey of Buying 
Power; further TOPPOTETOR not licensed. 


Obviously OUTSTANDING 
The WMBD Story 


CHAPTER I 

Dollar-wise time buyers always pick the “best seller” and 
the best market. PEORIA is the No. 1 test city in the 
Middle West and the 4th in the entire nation. 
CHAPTER Il 

WMBD serves this rich test market with skillful program- 
ming and selling know-how that currently commands more 
listeners than the next two Peoria stations combined! 


CONCLUSION 

The WMBD Story is the “best seller” of the year in the 
Middle West. It makes good reading . . . ASK FREE & 
PETERS. 


Gud Wal. Markel / 


Population $114 302" 800 Gross Farm Income $300,155,000 
Food Sales ,132,000 

Drug Sales ae «(Tt Pay See $4,503 
Genl. Mdse. Sales ... 57,471,000 Per Capita Income .. 1,402 


» CHARLES C. CALEY, = B D PE @) R | A 
Vice President and General Manager 
) CBS Affliate © 5000 Watts 
e DON D. KYNASTON, Director of Sales . Free & Peters, Inc., Matt. -Gexe. 


MAY 10, 1951 


FOUR CITIES x 
* ONE MARKET 


(METROPOLITAN 
COUNTIES) 


over half (57%) on Illinois side 


TOTAL RETAIL SALES 


over half (53%) on Illinois side 


POPULATION 233,012' 


$250,509,000 


ROCK MOLINE 


ISLAND 


(RETAIL 
SALES) 


over half (612) on Illinois side 


FOOD GROUP $51,674,000 


(RETAIL 
SALES) 


over half (57%) on Illinois side 


DRUG GROUP $6,601 ,000 


* 1950 Census Preliminary Report 


All sales figures for Quad-City Metropolitan Counties 
from Sales Management estimate for 1950 


AM FM 


NAT'L. REP. AVERY KNODEL, INC. 


ARGUS - DISPATCH 


. are the only daily newspapers with com- 
plete coverage on the Illinois side where 57% 
of the population live. 


WHBF 
HIGHEST HOOPER RATINGS 
GREATEST B MB AUDIENCE 
COMPLETE AM-FM-TV SERVICE 


ROCK ISLAND arc 
MOLINE DISPATCH 


The newspapers that cover the ILLINOIS side 
where 57% of Quad-Cities population live. 


NAT'L. REP. THE ALLEN KLAPP CO. 


The ‘‘SM’’ symbols mark original, exclu- 
_Sive estimates hy SALES MANAGEMENT. 


ILLINOIS — (Continued) 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
S ESTIMATES SA SALES JSAM FROM TISING 
M 1/1/51 ESTIMATES 1950 ESTIMATES FARMING} CONTROLS 
COUNTIES F 2 a A ae a ak aeaatae ) 1950 
am- 
CITIES ilies FIVE STORE GROUPS | Qual- 
|House- (in thousands of dollars) Net | ity of 
Total holds} | Dollars ae — ltl ( lr Estimates | % Mar- 
(in Q (in (in / Furn.- (in (in | % | Per | Per (in U.S.A. | ket 
thou- of thou- thou- of | General | House-| Auto- thou- thou- | of | Cap-| Fam- thou- Poten-| In- 
sands) | U.S.A. sands)| sands) (U.S.A. Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
ee 21.9) .0144, 6.6 16, 119| .0115, 4,056 1,082) 650 4,570, 385]... 22,535) .0113/ 1,029] 3,414 3,663} .0120) 83 
Piatt. 14.0} .0091| 4.1 10,408) .0075 2,273) 196 327; 2,618 SRS. 15,204) .0076/1,086) 3,708 19,330] .0079| 87 
: | , | | | | ’ | 
eee 22.4) .0148 7.0 16,682) -0107/ 3, 883) 634 an 3,337 _ eee 20,966) -0105) 936) 2,995 19,561} .0114) 77 
| | | } | | 
Ses 5.9) -0038 1.8 1,887) .0013) 376) 319) ° | 418) ah Toren and 0016) 541| 1,773 1,729] .0020! 53 
RARE 13.8} .0091 3.9 4,887) .0035| 1,389) 750) 163) 750) I 7,756 0039; 562) 1,989 2,965} .0048) 53 
RE geereree 4.7 .0031| 1.5 3,030 -0022| - ee od PM aaetaeeiieh 3,967) ome 844) 2,645 6,352} .0022, 71 
| j | 
| } | | | | 
Randolph 31.9) -0209 9.4 24, 438) -0174) 5,661) 1, 133) 1,094) 5, 396| te 26,668) .0134| 836) 2,837 10,022} .0161) 77 
Richland 17.0) .0112 5.4 16,423 -0117) 3,324) 1,027; 610} 5,843) TE ctcke wees 17,221 “00861 .013, 3,189} 4,229] .0101; 90 
OE 8.6 -0057| “—~ 13,908) -0100) 2,209) 722 ” 5,112 . 7,325 9,176) -0046}1,067) 3,164 . .0064' 11 
Reck Island...... 36] 134.8) .0885) 41.6) 134,085) .0955) 31,549) 15,562) 5,811) 33,634) 3,806)........ 222,016) -1112)1, 647) 5,337 13,666] .1020 115 
Moline-East Moline- | | | | | Sd ; 
Rock Island........ 101.1| .0664 $1.1 120,630) .0859 27,472) pipes $2,487) 3,730 133 ,904 £71 508 -0857\1,693| 5,505]........ 0820, 12 
ARock Island... . 49.2) .0323) 15.4 54,446 -0388) 12,353) 6,201) 2, 189) 16,291} 1,594 50,841 84,624) -0424,1,720) 5,495 0393) 12: 
A&Moline.......... 37.8) 0248) 11.6 53, 175} 0378) 11,444! 8,972} 3,013) 14,258} 1,773 83 , 063 65,848) -0329/1,742) 5,677 -0328) 132 
East Moline..... 14.1} .0093} 4.1 13,009} 0093} 3,675) | 486, 1,888}  363].......... 20,727| a 5, 055 .0099} 106 
| 
3 St. Clair........920 207.7 1363 59.1 171,893) .1225) 43,754) 15,276| 8,527; 38,984) 3,786). . 284,341) .1424/1,369 4,811 14,873 1352}. 99 
East St. Louis. ... 83.0) -0544 24.6 93, 499) 0667) 22,185 10,747; 5,091) 23,265) 2,258 58,299 114,208) .0572/1,376| 4,643].......... -0595, 109 
Belleville........ 33.1] .0218] 10.5 43,131) 0307) 10,074 3,367 2,753; 11,426 959 11,518 47,499, .0238)1,435| 4,524).... - 0255) 117 
. ! | | 
Saline seteeteeeees 33.8 -0222) 10.1 27,076, .0193) 5,595) 2,706) 1,886) 8,901) a 37,011 .0185 1,095, 3,664 4,752; .0195 88 
Harrisburg. ...... 11.2} .0073 3.4 15,305} .0109) 2,843 1,614! 1,041) 2, 439) 249 4,789 12,432; .0062/1,110| 3,656].......... -0078} 107 
Sangamon. er) 132.2) 0088 40.8] 168, S08) a 29,569} 16,828) 6.278) 38,323) 4,559 or sees ape - 1031 oe 6 048) 31,217 1011 ws 
ASpringfield....... 81.8 -0537| 25.9 129,878 0926) 23,819 16,588) 8,142 33,942) 4,378 147,120 134,316, .0673)1,642) 5,186].......... 0722) 134 
| | | | 
Schuyler.......... 9.7| 0064) 2.9] 6,306} .0045) 1,578 333) 180, 1,312) 83 7,556 .0038, 779 2,606) 10,553] .0045, 70 
Scott ..36 7.3) .0048) 2.2 5,580) .0039 1,240 oe 7 2.0006... 5,957, .0030 816 2,708 7,435 -0036, 75 
Shelby 24.7, .0162| 7.91 16,790 .0120 3,902 655) 442) 4,154) 328 18,500 .0093 749 2,342] 20,8631 .0115) 71 
A and A See end of state for Standard Metropolitan County Areas, Before using these figures. see explanation nage 19. 
3 Collinsville is in Madison and St. Clair Counties © SM, 1951. *Withheld to avoid disclosure. 
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SALES MANAGEMENT 


Get Your Copy of Latest Consumer Survey 
OF THE ROCKFORD MARKET 


The Fifth Annual Survey of “How Rockford Consumers Buy” 
is a study of buying habits, brand preferences, ownership, 
and dealer distribution in the following classifications... 
Food Products, Soaps and Cleansers, Soft Drinks, Dog 
Food, Toiletries, and Home Equipment. 


Send for your copy today and see how your product com- 
pares with competitors in this market of 127,445 (ABC 
City Zone Population). 


Pree Copy to Manufacturers, Sales Managers, Advertising Agencies 


In Illinois 


At the Top 


e 


BEST TEST 
CITY IN THE © 
MID-WEST 


Register-Republic 


Stieoes bee 


MORNING STAR... 


The *SM’’ symbols mark original, exclu- 


ILLINOIS — (Continued) i 


— sive estimates by SALES MANAGEMENT. 
xelu — a —o = | 
ENT. POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
ESTIMATES SALES — PROM” TISING 
q q JM 1/1/51 @yD ESTIMATES 1950 BY) ESTIMATES FARMING] CONTROLS 
G COUNTIES Se tes aE geal 1950 ae 
= 2 CITIES ‘ies. | FIVE STORE GROUPS Qual 
me | [House- | (in thousands of dollars) Net ity of 
ual- Total | | holds} | Dollars | Estimates | Dollars Estimates | % of | Mar- 
ty of (in | % | (in (in % | l | Furn.- | (in (in % | Per| Per (in U.S.A. | ket 
Viare thou- | of | thou- thou- | of | | General | House-| Auto- thou- thou- of Cap-| Fam- thou- Poten-| In- 
ket sands) | U.S.A.| sands)]| sands) /|U.S.A.| Food | Mdse. Radio | motive | Drug sands) sands) |U.S.A.) ita ily sands) tial | dex 
in- ee ea | | | } | 
jex aE OIE © 8.8) .0058) 2.6 6,331| 0045 1,536| in 169; 1,161) eee 9,090) .0045/1,033| 3,496 11,283] .0048) 83 
es ‘ Stephenson......... 42.0 0276) 12.9 46,945) -0335 9,922 4,004 2, 366| 10,726| rere 61,992) .0311|1,476) 4,806 24,432} .0311) 113 
83 Freeport. ...<.ssee« 22.7) .0149) 6.9 38,508 0274) 8, 184| 3,874| 2,033} 10, 232| 762 23,925 35,230) .0176)1,552) 5,106].......... .0200| 134 
87 Tazewell. ........102 77.0] —_ 22.9 53,651) .0382 13, 933) 2,705) 1,800) 13,098) ee 101,486) .0508/1,318) 4,432 22,227} .0470| 93 
7 ‘d EE icc senor 22.1) .0146) 6.8 23 ,634 0168) 6,170 1,515) 1,192| “a ” 15,997 32,487) .0163)1,470) 4,778].......... 0161; 110 
ss | | | 
53 & Ee ree 20.6) 01351 5.7 12,804) 0091 2,972 551 sid 3,831) Ms <.00:35 bee 15,512) .0078) 753) 2,721 6,282} .0093| 69 
- COUT, ccinviness 87.5| .0575| 28.1] 87,523| .0624/ 18,322) 11,539| 5,206] 18,562) 2,689)......... 117,250] .0587|1,340) 4,173] 32,377] .0596) 104 
L Danville 38.4) .0252 13.1 60,592} .0432) 10,359) 10,693 4,464) 13,444) 2,186 46,131 60,979) 0305)1,588) 4,655].......... -0333) 132 
: I sacaase sce 14.8] .0097; 4.6] 13,690] .0098| 2,942 755 833| 4,120| Ses. 15,688) .0078|1,060| 3,410 4,203] .0088| 91 
“ Q Mount Carmel. 8.8] 0058) 2.9] 12,247 0087| 2,405 . . wD FR Rasa 10,630} .0053|1,208| 3,666].......... 0064! 110 
i | : 
. 3 OMNES 5 occseaess 22.2) .0146 7.2 23,337 0166) 4,150) 1,621 1,147| +2 Eee 27,017; .0136|1,217| 3,752 26,462) .0147| 101 
. Monmouth........ 10.3| .0067} 3.2} 17,021) 0122} 2,982 1,510] $30} 6,270) * | 2,818] 15,244) .0077|1,480] 4,764].......... .0089| 133 
Washington... 14.6) .0096| ad 9,776| 0070} ‘1, 877/ 902}  331| c= 10,016| .0050) 686| 2,276 9,953] .0065) 68 
‘ ae 21.1| .0138} 6.3] 15,304) .0109) 2, 888) 758} 515} 6,132} 207].......... 14,559) .0073, 690) 2,311 6,578] .0097| 70 
Ei uirfield........... 5.6| .0037} 1.9 11,245] .0080| 1, 671/ + | 394| a ae epeceenes 5,292| .0026| 945! 2,785].......... 0044) 119 
| | | Bd 
= = White 21.2| 0139, 6.4) 15,856, .0113)3,271/ 1,102} 751] 3,234) 35)... 17,299] .0086| 816, 2,703] 8,072] .0105| 76 
, i Whiteside........... 49.8) .0327) 14.8 46,791) .0333) 10,265) 3,435) 2,384 8,208) fo eee 65,387) .0328/1,313) 4,418 29,636 .0328| 101 
' 5 terling ¢ 13.0) 0086) 4.1 20, 443} 0145) 4,498) 2,886; 1,254 4,709) 503 8,457 18,902) .0094|1,454) 4,610].......... -0108) 126 
, ® We... 28] 136.2) .0895) 39.4) 117,980) peed 30,752) 15,195} 5,154) 24,402) 3,103].......... 179,512) .0899|1,318| 4,556 24,185} .0881) 98 
; i le ccctsaeeaeed 53.1) .0348) 15.2 84,416! -0602) aes 14,823} 4,685] 19,142) 2,509 45,4} 78,535) .0393}1,479| 5,167].......... -0447| 128 
| 
i Williamson.......... 48.8) .0320 15.1 — -0243 8,749| 2,294; 2,230 9,080 Peacarrnces 49,971) .0250/1,024) 3,309 2,434] .0262) 82 
, f Ps cre usccacesd 9.5] .0062 3.2 12,583] -0090) 2,892) 756 701 4,247 237 2,116 11,428} .0057|1,203) 3,571].......... .0068; 110 
F see Carbondale- | | | 
; lerrin- Murphysboro | | | 
' Winnebago....... 117] 153.8] .1010/ 47.4] 169,936) .1211/ 38,077; 19,009) 11,053) 33,668 10. iota 243,312) .1218|1,582) 5,133 17,473] .1174) 116 
: ARockford........ 93.7| .0615; 28.6 142,871| 1018) 30,676 18,635} 9,778) 30,793) 3,989 113,308] 166,224] .0833|1,774| 5,812].......... -0845| 137 


A and A See end of state for Standard Metropolitan County 
Withheld to avoid disclosure. 


MAY 10, 1951 


Before using these figures, see ees page = 
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The record proves again 


CONLAN SURVEY — JAN. 28 - es. 3, 1951 
Time ets in Use | WROK A Cc Other 
WROK Morning | 229 | 42.0 | 269] 9.3] 8.5] 13.3 ABC 


AM & FM Afternoon | 22.0 | 43.5 |182] 88] 13.0] 165 Affiliate 


Evening 35.0 | 33.6 | 25.2] 20.8] 11.5] 8.9 


ONLY WROK covers 
THE ROCKFORD, ILLINOIS MARKET 


1950 retail sales in the WROK area — $543 million 


H-R Representatives, Inc. Nat'l Reps. 


IL L | N O | S — (Continued) OO _ | The “SM” symbols mark original, exclu- 


_sive _estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

JH my JH SALES £4 FROM TISING 
ESTIMATES 1950 ESTIMATES FARMING} CONTROLS 
COUNTIES ai ee ans gM ase fa ee _ eee fg Se 

E 4 FIVE STORE GROUPS 
CITIES ilies IV Qual- 
[House- (in thousands of dollars Net GD ity of 
Total holds] Dollars ee I AS: _______} Estimates| Dollars Estimates | “% of | Mar- 
(in oq in (in % Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- of thou- thou- of General | House-| Auto- | thou- thou- | of | Cap-| Fam- thou- Poten-| In- 
sands) | U.S.A.) sands) sands) U.S.A. Food Mase. Radio | motive Drug | sands sands) | U.S.A. ita ily sands) tial | dex 
Woodford 21.5) .0141 6.3 18,970 .0135 3,756 25,843; .0130/1, 202 4,102 .0134 

- _ — — ——— | —__ —— ee oo —|j —-_- — -  _— —- — a ee —-—— -—f --—— -- - 
Total Above Cities....] 5,701.4/3.74311,700.1] 7,273,038 5.1833|1,456,638 1,358,915 374, 844/ 1404, 886 191, a , 254, “| 9,871, 264 4.9429 1,731) §,606)........ 4.7754) 128 
State Total .-{ 8,792.95. 7732\2 2,631. 631. a ae 9, 100, 855'6. 48591, 913, 657/1, 439, 492) 442, 030| 1766, 641 227 ,025' 13,785, 070'6.9030\ 1, 568! 5,239 1,717,425! 6.5519! 113° 


Chicago 28} 5, 545. 1) 3. 6408) 1, 632. 7] 1 6. 180. 25714. 404511, 1,286, 866 1, 195, 610 0299.5 570 1054.84 946 163, 699] amore 9, 624, 19414. 8194/1,736) 5,89! ee 4.4591) 122 
Davenport (la.)- 

Rock Island, Ill.- 

Moline, tll. 235.9) .1549 73.3 250,509 .1785 51,674 34,127; 12,150) 59,117; 6,601].......... 402,783! .2017|1,707| 5,495).......... 1854) 120 
Decatur 38) 101.5, .0666 31.2 110,544, .0788 22,639 16,042) 6,248 26,870 2,206 Saher 150,931) -0756/1,487) 4,838]........ .0748) 112 
Peoria 102 253.1 .1661 78.7) 242,444 .1727 51,747 34,655, 14,446) 52,253, 5,271).... ied 412,479) .2066'1,630) 5,241])........ - 1884) 113 
Rockford 117 153.8) .1010 47.4 169,938) .1211 38,077 19,009, 11,053, 33,668 4,168).......... 243,312) .1218/1,582) 5,133].......... 1174) 116 
Springfield 1371 132.2 .0868 40.8 150, 586 -1074 29, 569 16,828 8,370' 36,323| 4,559 yee 205,968 .1031/1,558! 5,0481.... 4 -1011) 116 


1 N D L A N A a. Counties and Cities — Other East North Central Sta‘es: Mlinots, Ss 225: 


Michigan. p. 314; Ohio. p. 419; Wisconsin, p. 552. 


Cm and iensiuten County City. and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 

Anderson 47.6. . Madison Goshen... 9.2. . Elkhart New Castle 16.5. . . Henry 
Auburn 6.0. De Kalb Greencastle if . Putnam Noblesville . 6.7.. . Hamilton 
Bedford. 12.8 . Lawrence Greensburg 6.7. . Decatur  — su ee . Miami 
Bloomington 28.6.. . Monroe Hammond...... 88.8... ae. Plymouth...... 6.8.. - Marshall 
Bluffton. .. 6.2. . Wells Hartford City. 7.3........Blackford Portiand..... a > eee Jay 
Brazil. . 8.5. .Clay Huntington. . 15.2.......M intington Princeton...... i oe Gibson 
Columbia . 4.8. Whitley Indianapolis... .431.4.. . Marion Richmond...... 40.1.. Wayne 
Columbus. 18.7. . Bartholomew Jeffersonville.... 14.9.. .Clark Rochester...... 4.7. Fulto 
Connersville. 1.8. . . Fayette Kendallville . 6.2... . Noble Rushville..... ae .Rush 
Crawfordsville... 13.¢. Montgomery monemO....... 2.2... . Howard Seymour....... 9.8... Jackso 
Crown Point. 6.0. . Lake La Forte. .... fae eerre La Porte Shelbyville..... 11.8. . Shelb 
i are 7.4. . Adams Lafayette...... > Serer Tippecanoe South Bend.....117.5.. St. Joseph 
East Chicago 54.9. « + kee Lebanon....... - . Boone Terre Haute.... 65.0....... oe vag WHO 
Elkhart..... 36.2. Elkhart eee > ee Cass Vaiparaiso...... 12.2.... . Porter 
Elwood... 11.6.. . Madison re oO re ee Grant Vincennes...... SS Knox 
Evansville. . 111.6. . Vanderburgh Michigan City.. 28.9.. .La Porte \_ a 10.8..........Wabash 
Fort Wayne. 134.8.. 5 . Allen Mishawaka..... 33.5.0... sot. JOeeeR Warsaw........ Gif. Kosciusko 
Frankfort. . i.e. .Clinton i ee > ee Delaware Waesemeton.... 81.0....2..5.: Daviess 
Franklin. . 2 < 2a Johnson ee eee . Floyd Ve. © eee Lake 
ae fk Lake Winchester..... IDs i ciaeisres 
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SALES MANAGEMENT 


IN CHICAGO 


RETAIL FOOD MERCHANTS... FULLY AWARE 
~ | OF THE CHICAGO DAILY NEWS’ POWERFUL 
HOME INFLUENCE AND WOMEN READERSHIP 


Year After Year... Place 


| MORE RETAIL GROCERY ADVERTISING 


:} IN THE DAILY NEWS THAN IN ANY OTHER ' 
=) CHIGAGO NEWSPAPER ... MORNING. . . EVENING 
| OR SUNDAY 


in the first 2 months of 1951 RETAIL GROCERY ADVERTISING* 
; PLACED IN CHICAGO DAILY NEWSPAPERS 
the CHICAGO DAILY NEWS DURING FIRST 2 MONTHS OF 1951 
. published 332,512 lines of DAILY NEWS (Eve. ... .332,512... .48.3% 
Herald-American (Eve.). . 209,625.... 30.5 
RETAIL GROCERY ADVERTISING. Ties Be)... 92,326... 13.4 
This was 122,887 MORE LINES Sun-Times (Morn.) ....... 53,722.... 7.8 
Ya 688,185... 100.0% 
than ran in any other Chicago a nage om itted. oo = Pua a 


newspaper. 


CHICAGO DAILY NEWS 


For 76 Years Chicago’s HOME Newspaper 
JOHN S. KNIGHT, Publisher 


DAILY NEWS PLAZA: CHICAGO 6, ILLINOIS 


NEW YORK DETROIT MIAMI BEACH: LOS ANGELES _ 
9 Kockefeller Free Press Southern Publications, Story, Brooks & Finley I 
Pleza Building 420 Lincoln Road 624 Guarant y Building 


MAY 10, 1951 


ocketbook Guide” 


gt: to the BMB area covered by 


WOWO 


the WESTINGHOUSE Station in 
FORT WAYNE, IND. 


Represented nationally by 
Free & Peters 
NBC Affiliate 


Figures compiled from 


Sales Management statistics 


WESTINGHOUSE RADIO STATIONS 


IN D | A N A ae: (Continued) | - ; aes The ‘‘SM’’ symbols mark original, exclu- 


Sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING anoss | SALES 
ESTIMATES SALES —- PROM | | TISING 
SM 1/1/51 JM ESTIMATES 1950 GD ESTIMATES FARMING] CONTROLS 
COUNTIES Se se oS ae 1950 
TIES lee | FIVE STORE GROUPS | Qual 
1 [House- (in thousands of dollars) Net ity of 
Total holds} | Dollars Estimates | Dollars Estimates | % of || Mar- 
(in % (in (in % Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-| thou- Poten-| In- 
sands) | U.S.A.) sands)| sands) (U.S.A. Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
Pe sanncns 22.7| .0149 6.1 18,233) .0130) 3,873 823| 1,319] 4,023 _ aoe 19,545) .0098) 861) 3,204 one -0118| 79 
Decatur +o 7.4) .0049 2.2 10,397; .0074 2,313 514) 293 2,827 227 6,757 7,326] .0037| 990) 3,330].......... -0050} 102 
Alien.............49] 185.8) .1220) 55.0) 200,720) -1430| 40,935) 32,566) 11,598) 43,821) 5,593).......... 343,173) .1718)1,847 a 18,957] .1532) 126 
AFort Wayne... 134.8) .0885 41.0) 178,100, .1269 35,565 31,519] 11,537) 40,066) 5,361 170,712 272,566] .1365/2,022) 6,648]...... ; 1240} 140 
Bartholomew... .... 36.7) .0241; 11.2 27,939) -0200 6,592 2,617; 1,442) 5,285 RS 37,691) .0189|1,027| 3,365 ane -0203) 84 
Columbus........ 18.7} .0123 6.2 24,147) .0172 5, 186 2, 462) 1,350 4,650 ¢ 17,662 22,739; .0114/1,216| 3,668]......... 0133} 108 
Ek adinnnawena 5). " ¢ ; 674) 2,708; 249)........ 13,628) . 1,185 5 
Blackford.......... 14.3) .0094 4.4 13,085) .0093 2,886 1,139) 688} 3,358) 1,067]........ 18,533} .0093/1,296) 4,212 4,972] .0093) 99 
Hartford City. . 7.3} .0048) 2.3 10,252) .0073 2,016 - | 542 3,105 988 1,890 10,600} .0053/1,452) 4,609]..........] .0058) 121 
Be ricccckacas 24.3) .0160 7.9} 23,728) .0169) 4,180 1,502! 907} 3,381 581)..... ata 28,723) .0144/1,182) 3,636) 16,992} .0155) 97 
intoeacus 8 12,769 1,637 ae Nee 
Gbseyidestsus -2| .0040 é oe ; 4,352) . 702 ; : 
Carroll........ = 16.3 0107) 5.0 11,343 .0081 2,585 360) $65; 3,413) 163]........ 17,702) .0088|/1,086| 3,540 13,356] .0090) 84 
Cass... ones 39.3) .0258) 12.4 39,400| .0281 6,495 4,391) 1,756} 8,997) 1, | 50,579) .0254/1,287) 4,079 13,449} .0263) 102 
1 30,613) .0153/1,444) 4,373].......... 
cecececesee-QUf 49.1) .0823} 14.7] 25,195) .0179) 7,172} 1,322); 883) 6,263)  526]....... 38,593) . 786 
Jeffersonville....... 14.9} .0098 4.5 16,440) .0117 4,310 szi| 733 4,824 5 4,196 12,710) -0064) 853) 2,824]......... -0087} 89 
| ee 24.2) .0159 7.4 15,927) .0114 4,365 1,001) 814| 4,464 ae 27,733) .0139|1,146) 3,748 6,460} .0136| 86 
ere 8.5) .0055 2.7 11,780} .0084 2,785 719) 660) 4,226 SE 11,824) .0059/1,391) 4,379].......... -0066] 120 
Clinton.......... ; 30.1} .0197 9.6 27,520) .0196 5,472 1,446] 1,609} 6,652 Pee. 38,378 -0192/1,275 3,998 16,961} .0193) 98 
Frankfort. ........ 15.2} .0100 4.8 20,438) .0146 4,166 1,296 1,200) sik ” 4,697 22,390) .0112)1,473) 4,665].......... 0120} 120 
| 
Crawford............ 9.5 .0063 2. 3,847: .0028 811 424 * | £906 Me Met veaeaias 7,049 al 742 2,611 1,977 .0039| 62 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19 
*Withheld to avoid disclosure. 
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FORT WAYNE 


FIRST AGAIN 


IN BUYING POWER 


INDIANA'S GoldenZone MARKET - 
~ 


First in Indiana in 1949 with Effective Buying Income Per Family amounting to $6,342 . . . now, in this 
issue of SALES MANAGEMENT, Fort Wayne is first again in 1950 . . . with E.B.1. Per Family $6,648. Ex- 
ceptionally powerful coverage of this truly great Fort Wayne 13-county market is offered at one cost 
by Fort Wayne Newspapers, Inc. . . . Daily and Sunday. 


City of Fort Wayne 


Fort Wayne tops all cities in Indiana 
in E. B. I. per family - $6,648 
51% Above State Average 
47% Above U.S. Average 


Metropolitan County 


Alien County tops all counties In 
Indiana in E. B. |. per family, $6,240 
42% Above State Average 
38% Above U.S. Average 


Retail Trading Area 


Highly diversified industries plus pro- 
duction from Indiana and Ohio rich- 
est farmlands provide not only un- 
usually high income per family but 
also assure a stable market 


HOME COVERAGE 
By Fort Wayne Newspapers 
Daily Sunday 
CITY ZONE aad 100% 82% 
ALLEN COUNTY 100% 50% 
HUNTINGTON CO. .. 77% 47 % 
DEKALB COUNTY ...... 94% 45% ‘ 
> NOBLE COUNTY . 89% 43 % 

2 ADAMS COUNTY 89 % 50% 
WELLS COUNTY 76% 51% 
WHITLEY COUNTY 100% 56% 
LAGRANGE COUNTY 67 % 33 % 
STEUBEN COUNTY 100%. 58% 

; DEFIANCE CO. (Ohio) 34% 24% 
VAN WERT CO. (Ohio) 44% 33% 

, WILLIAMS CO. (Ohio) 31% 26 % 

PAULDING CO. (Ohio) 63% 45% § 


Distributing Center 


For! Wayne is northern § indiana’s 
wholesale and distributing center 
covering a radius of about 100 
miles. In the city are listed 231 
wholesale outlets with sales amount- 
ing to $170,172,000 in 1950. 


Summary of the Fort Wayne Market as Published in This Issue 


cf Sales Management 


| a : | Effective | Total | | | ’ 1&8. t. 
|Population| Families | Buying | Retail { Food Gen. Mdse. HH-Furn. Drug | Automotive Per 
| | Income Sales | | | Family 
City of Fort Wayne | 134,800 | 41,000 | $272,566,000 | $178,100,000 | $35,565,000 | $31,519,000 | $11,537,000 | $5,361,000 | $40,066,000 | $6,648 
Metropolitan County | 185,800 | sa 343,173,000 | 200,720,000 | 40,935,000 | 32,566,000 | 11,598,000 | 5,539,000 | 43,821,000 | 6,240 
(ALLEN) | | | ) | 1 
FORT WAYNE AND ITS RETAIL TRADING AREA—ABC—13 COUNTIES 
COUNTY 
ALLEN | 185,800 | 55,000 | $343,173,000 | $200,720,000 | $40,935,000 | $32,566,000 | $11,598,000 | $5,593,000 | $43,821,000 
HUNTINGTON 31,800| 9,900;  40,386,000|  27,586,000| 6,621,000; 1,772,000| 1,486,000| 689,000, 4,935,000 4,079 
DEKALB 26,400}  8,400| 31,759,000]  20,972,000| 5,158,000, 1,569,000 | 1,050,000 | | 406,000 3,828,000 "3,781 
NOBLE 25,500 | 8,000) 30,396,000}  24,163,000| 4,566,000, 1,130,000 | 906,000 | 430,000, 7,217,000 | 3,800 
ADAMS 22,700; 6,100,  19,545,000| 18,233,000] 3,873,000, 823,000 | 1,319,000 | 310,000; 4,023,000 3,204 
WELLS 19,900} 6,000) 18,029,000}  15,930,000| 3,418,000 831,000 | 1,194,000 | 245,000 | 3,827,000 3,005 
WHITLEY 19,100 | 6,200;  22,538.000| 16,133,000] 3,201,000, 781,000 | 529,000 | 298,000 | 4,003,000 3,635 
LAGRANGE 15,6001  4,600| 13,634,000| 9,533,000} 2,179,000) 511,000 413,000 | 180,000 ; 2,068,000 2,964 
STEUBEN 17,300} 5,600, 24,947,000] 17,862,000) 3,560,000, 1,038,000 439,000 | 354,000 | 4,938,000 4,455 
DEFIANCE (Ohio) 26,400|  7,800| 29,726,000! 25,311,000] 5,283,000; 1,361,000 1,246,000 | ~ 455,000 | 7,538,000 3,811 
VAN WERT, (Ohio) | 27.400] 8400; 39,127,000] 25,035,000| 5,572,000, 1,737,000 | 1,107,000 | 412,000 5,617,000 | 4,658 
WILLIAMS (Ohio 26,600| 8700,  29,553,000|  25,183,000|  5,427.000| 1,301,000 1,126,000 | 427,000 , 5,024,000 3,397 
_PAULDING (Ohio) | 15,300] 4,600, 14,994,000 9,169,000| 2,277,000 | 290,000 640,000 | 158,000, 2,615,000 3,260 
—TOTAL— | 459,800 | 140.300 | $657,807.000 | $435,830,000 | $92,070.000 $45,710,000 | $23,053,000 | $9,957,000 | $99,454,000 $4,689 


MAY 10, 


Fort Wayne Newspapers, Inc, supplies General Advertisers with outstandingly efficient and complete merchandising co-opera- 
- Monthly Merchandisers, Grocery, Drug and Liquor Editions . . . Advance Mailings .. « 


tion. Monthly Grocery Inventery . . 


Weekly Food Bulletin . 


Che News-Sentinel /x2- 


. « Route Lists . 


« « Tie-In ad service. Write for details. 


THE JOURNAL-GAZETTE 


Fort Wayne Newspapers, Inc. Agent 


FORT WAYNE, INDIANA 


Represented Nationally by the Allen-Klapp Co., New York, Chicago, Detroit 
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5 COUNTY TRADING AREA 


Retail Sales (5 County) ......$173,198,000* 
Effective Buying Income ......$254,677,000* 


*Sales Management 1951 Survey of Buying Power 


THE MUNCIE STAR 
MUNCIE EVENING PRESS 


-49,185* 


THE SUNDAY STAR 


Prrrrrrrerrere err ere ey sc 
1950 


MUNCIE 


INDIANA 


MARKET 


__hele “i. 


IT... 


Total Daily Circulation ........... 


vous USS it 


Circulation 
*ABC Audit Report June 30, 


POPULATION 
A constant and steady growth. 
1940 
Muncie Corporate City .... 49,720 
Muncie City Zone ........ 55,113 65,801 
5 County Trading Area ....178,261 199,819 


NATIONAL REPRESENTATIVES 


RANDOLPH 


1950 
58,364 


KELLY-SMITH CO. 


The “‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


! N DI ANA— — (Continued) 


POPULATION 
ESTIMATES 
1/1/51 
COUNTIES 


CITIES 


Daviess... 
Washington 


Greensburg. . 
DeKalb 

Auburn 
Delaware..... 

AMuncie.. 


Dubois 
Elkhart. . 
Elkhart. . 


.0390} 
| 0159) 
| 0562) 
| .0237] 
| 0087) 
-0158| 

.0104| 


.0293 
.0195| 


44.6| 


13.7 


Dollars | 


(in 
thou- 
sands) 


19,848 
15,354 


19,764 


15,005 
11,262 
20,972 
10,735 
79,739 


68,074 


18,194 


89,817) 


48,009 
20,213 


21,294) 
16,673 


35,317 


33,183 


0109) 


0141 


0107 


0080 


.0149 


0077 


0569 


0485 


.0129 
-0640 
.0342 
0144! 
-0152) 
0119 


0252 


0237 


RETAIL SALES—1950 


JH 


ESTIMATES 


FIVE STORE GROUPS 


EFFECTIVE BUYING 
INCOME—1950 


ESTIMATES 


a i | Furn= | 
| General | House-| 
Food Mdse. 
1,071) 


964) 
1,329) 


3,977) 1,232 
2,770 1,051 
5,366 765 


2,907 
1,858 
5,158 
2,314 
17,156 
15,061 


3,109 
18,620 
10,581 

3,489 

4,855 


3,790 


(in thousands of dollars) 


Auto- | 
| Radio | motive 


Esti mates 
(in 
thou- 
sands) 


thou- | of tA 


Drug sands) | U.S.A.) | ita 


6,051| 
4,889 
3,932| 


| 

2,763 
2,530 
3,828 
1,998) 
18, 354) 
16,002! 
4,912! 
24,811| 
14,193] 
4,831! 
5,247) 
4,573] 


.0118] 867) 
0053} 957 
.0136|1,067 


Dkesceses 


.0096} 1,043 
.0043| 1,283 
.0159|1, 203 
| 0046] 1,528 
.0615| 1,343 
| .0441/1,484 


| 0104/8 61 
| .0578|1,347 
707| .0264/1,456 
2} .0094/1, 432 
.0141/1, 183 
.0102]1,286 


401 


Per 
Fam- 
ily 


GROSS 
DOLLARS 


FROM 
FARMING 
1950 


Estimates 


SALES 
ADVER- 
TISING 


CONTROLS 


% of 

U.S.A. 

Poten- 
tial 


20,319 


2,937 
3,096 
3,628 


3,309 
4,093 
3,781 
4,584 
4,247 
4,706 


3,256 
4,418 
4,792 
4,500 
3,965} 
4,147 


8, 267 


47,767) 


-0239/1,071| 3,487 


.0137| 
.0074/ 
.0143 


0103 
-0054 
0159 
0054) 13 
0598 
0444 


0123 
-0593 
0282) 1 
0108) 1 
0148 
0108) 1 


| 
-0253} 
-0193| 99 


7,848 16,355 32,997 


-0165|1,111] 3,548 


A and A See end of state for Standard Metropolitan County Areas, Before using these figures, see 
“Withheld to avoid disclosure. © SM, 


RIKE. AS ain; 


| WIOU’s Primary Area* 
Scores High with a BUYING EN 


<. JT out of 10 Listen 


*CONSISTING OF 18 INDIANA COUNTIES IN 
WHICH WIOU HAS A \% MV/M SIGNAL 


EXTRA PROMOTION AFTER AIR-TIME 
LET US SHOW YOU WHAT WE ARE DOING FOR OTHERS 


Represented Nationally by WEED & COMPANY 
CBS AFFILIATE FOR KOKOMO 
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New Albany 29.7 9.3 


explanation page 19. 
1951. 


1000 WATTS 1350 KC 
JOHN CARL JEFFREY 


VICE PRES. AND GEN. MGR 


SALES MANAGEMENT 


)00* 
00* 


er 


B5* 


48 


7%, Munster 

Y ham 

] art Within @ | 
RRERA 


SS 
SSSSH > 


y Sans 
Yj SIs 
Y SSS 


— us 
1950, U5. Sy Zone *81,000 ABLE-TO-BUY INDUSTRIAL EMPLOYEES 
Hammon . 1940 
16% Since 
OW 8 Forn $225,000,000.00 ANNUALLY 
N AMMOND Heer * THEY LIVE AND BUY WHERE THEY WORK 
EAST = _ i577 IN “TIMES CITY’ WHERE THEY READ 
7, Calumet ©" “671 
) \ensine S66 THE HAMMOND TIMES 
7, Niehland ‘2 “THE CALUMET REGION’S HOME NEWSPAPER” 


Mile Radius | 


A RICH, THRIVING, COMPACT, KEY MARKET WHERE— 


Represented Nationally By 
BURKE, KUIPERS AND MAHONEY, INC. 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


INDIANA — (Continued) 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

JM ESTIMATES SM SALES JM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 

COUNTIES —- Sea og ee ee = 1950 
am- 

CITIES ili GROUPS ual- 
, \tHouse- | cele of dollars) Net fy of 
Total holds! | Dollars Sate ________] Estimates] Dollars Estimates | % of | Mar- 
(in % (in (in % Furn.- | ] (in (in % | Per| Per (in U.S.A. | ket 

thou- of | thou- thou- of General | House-| Auto- | thou- thou- of | Cap-| Fam-}  thou- Poten-| In- 
sands) |U.S.A.| sands)}| sands) | U.S.A.) Food Mdse. | Radio motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
Se 18.0) .0118 5.6 14,434) .0103 2,958) 380 902) 4,173) 354 20,268) .0101/1,126) 3,619 10,926] .0105) 89 
SE 16.3) .0107 4.9 8,072) .0057 1,807| 510 330, 1,080! WE oo cccued 11,883} .0060) 729) 2,425 8,659} .0669) 64 
Fulton...... 16.8) .0111 5.2 15,802 -0113 2,726 1,220 672} 3,156 ae 21,084) .0105|1,255) 4,055 10,021} .0109) 98 
Rochester......... 4.7) .0031 1.5 10,204, .0073 1,769 833 422) 2,699 AS 6,162) .0031|1,311) 4,108].......... 0044) 142 
sik c-ccanccson 31.1} .0204 9.1 25,120) .0179 5,284 1,664 613; 5,164 ee 27,492} .0138 3,021 10,864) .0164) 80 
Princeton.......... 7.8) .0051 e 13,188} .0094 2,493 969 346; 3,689 248 1,748 8,549] .0043)1,096) 3,288].......... 0060) 118 
i Eee 63.1} .0414; 19.9 53,769) .0383) 11,605) 6,266) 3,169) 11,435) 1,519) ......... 75,278) .0377|1,193| 3,783 14,727] .0386) 93 
Marion.......... 30.6] .0201} 10.0) 40,054) .0285 7,900} 5,974) 2,775) 9,431) 1,258 16,166 44,554| .0223|1,456] 4,455].......... .0237] 118 
NE eicoscecnss 28.3) .0186 —_ 18,519) .0132 4,864 1,554) 1,386) 3,513 re 27,253) .0136) 963 3, 169] 7,964) .0145) 78 
oe COE 28.8} .0189 9.6} 22,366) .0159) 4,292 978; 734) 4,512) 466 ; 31,046) .0156/1,078) 3,234 14,530] .0164) 87 
Noblesville........ 6.7) .0044 2.1 11,235) .0080 2,157 707 353} 3,070 221 1,710 7,980} .0040]1,191) 3,800}.......... | 0053) 120 
vectesis cu, RRO 20.6} .0135 7 15,264) .0109 3,709 435) 1,030) 4,551 ere 23,360} .0117/1, 3,487; 10,830} .0118) 87 
NS. issn cinwss 18.2) .0120 4.9 8,572) .0061 1,605 818 272; 2,285 teres 12,649) .0063) 695) 2,581 8,767) .0074) 62 
Hendricks........... 25.0) .0164 8.0 13,515) .0097 2,696 399) 385; 3,262 — psncaee 21,825| .0110) 873 ca 16,114] .0117) 71 
OE PT 46.1} .0303} 14.0 35,769) .0254 9,860 2,962) 1,821) 8,132 SAG]. ......... 57,210} .0286|1,241| 4,086 13,402] .0280) 92 
New Castle........ 18.5) .0121 5.7 24,357| .0174| 7,141 2,638) | 6,009; 600 3,484] 26,178} .0131|1,415] 4,593]......... 0142) 117 

| 
Howard............. 55.3} .0363| 16.9} 50,808) .0363) 10,634 5,140) 3,957, 11,672! aoe 65,420) .0328|1, 183) 3,871 13,258} .0346) 95 
HOROMAG. .o6 cic ois 0's 39.2) .0258) 12.1 45,795) .0326) 9,401 5, 102) 3,512! 10,110) . 19,329 51,587| .0259)1,316) 4,263}.......... -0279) 108 
Huntington. ........ 31.8} .0208) 9.9 27,586; .0196 6,621 1,772| 1,486; 4,935 ere 40,386) .0202|1,270) 4,079 12,944] .0201) 97 
Huntington....... 15.2| .0099} 4.5 19,933} .0142} 5,012 1,625| 1,189] 3,523) 499 7,042] 23,347) .0117|1,536] 5,188].......... .0121| 122 
WINS 6 scetesenase 28.6) 0188) 8.3 23,198) .0165) 4,841 1,849) 936, 4.004) eee 28,371) .0142| 992) 3,418 8,367) .0158) 84 
Seymour........ 9.8) 65 3.1 15,728} .0112} 2,925 1,130) 695] 3,740) 202 6,212 11,584] .0058]/1,182] 3,737].......... .0076| 117 
| | | 
RO ee 17.3 0114| 4.9 14,042) aa 3,037 918) 474) 3, 325| eee 19,151} .0096|1,107) 3,908 14,173] .0101; 89 
BOP antic tccecas nas 23.4) .0153) 7.6 18,115) -0129| 4,070) 736) pots 4,529 I cucsaicwe 22,441, .0112) 959) 2,953 10,170} .0125) 82 
Portland......... 7.1) 0046) 2.4 10,938} .0078} 2,179 400| 465] 3,096) 196 2,507 8,548} .0042|1,204] 3,562].......... 0054] 117 
Jefferson - 0145, 7.0] += 15,616, .0111/ 3,235] +1283) 938) 3,429) _, enenene 20,306} .0102, 923) 2,901 6,603} .0113) 78 
Jennings. ........... 15.5) -0102) 4.7 8,168 006s! 1,933) 456 182; 2,421) eer 11,362) .0057| 733) 2,417 3,586} .0066) 65 
ng. Ce 26.7| .0175) 8.4) 20,075, .0143| 4, 640) 963; 1,014 5,268] 590).......... 25,338| .0127, 949) 3,016] 11,665] .0141) 81 
FUG. avs ciues 7.3) 0048) 2.2 10,447) 0074) om 586) 374) 2,811) 315 979 7,687 -0038)1 ,053 eres 0051) 106 
| | | 
Knox ae ail 0289! 12.9] 41,050) .0293, 8,290, 5,557| 1,708) 9,025} 927]......... 46, 596) .0233|1,059| 3,612] 16,548] 0262) 91 
neennes....... 19.1| 0126, 5.9] 30,420) 0217; 5,510} 5,199} 1,393) 7,538) 719) += 12,886] +26, 473) .0133/1,386) 4,487].......... 0157| 125 
Kosciusko. . .. 33.4) .0219| 10.6] 29,598) .0211/ 6,494) 1,073, 1,710) 5,836 595].......... 35,204) .0176|1,054| 3,321] 19,481] .0195| 99 
Warsaw...... > 6.7| .0044 se 14,434] .0103) 3,173 6 1,027; 4,028) 192 3,327 6,707| .0034|1,001) 3,049].......... 0057) 130 
ec v8. 0103 4.6 9,533) .0068) 2,178) 511 413) 2,068 | ae 13,634; .0069| 874) 2,964 11,236] .0076|) 74 
| | } | 

Se se 371.9) 0244, 105.9] 386,187) .2752) 92,400; 47,817) 20,862 73,103; 9,044]......... 531,073) .2659/1,428) 5,015) 11,301} .2643) 108 
Ee 134.6| .0883| 38.6] 152,904) .1090) 36,134) 25, 133} 8,697| 24,996] 4,038] 63,706] 222,898] .1116|1,656] 5,775].......... 1062} "120 
fammond......... 88.8} .0583} 24.6] 114,265) .0814) 22,500} 19,793] 6,424) 27,078) 2,258] 57,397] 139,238] .0697|1,568) 5,660].......... 0709) 122 
East Chicago... .. 54.9) .0361| 14.1 55 ,882| 0398} 14,868 1,361) 3,428} 11,463) 1,414 84,004 70,162} .0352|1,278] 4,976].......... 0368} 102 
NOME sic osm 9.4) .0062 2.6 14,484; .0103) 3,422 496; 1,111 1,613) eee 13,621} .0068)1,449) 5,239].......... 0077) 124 
rown Point... 6.0} .0039 12 11,162) .0080 2,705 425| 616) 3,035) T oetiinanend 8,310} .0042)1,385) 4,888].......... .0053 "136 
a PR eras cees 77.9) -0512) 23.1 72, 605! -0517; 17,808 6,596) 3,654, 16,867; 1,600).......... 108,203) .0542/1,389) 4,684 12,142] .0529 103 
Michigan City.... 28.9 -0190 8.2 34,155) -0244 9,188 4,098) 1,806; 7,003 anf 17,194 43,003] .0215|1,488) 5,244].......... 0219) 115 
ob ee 17.5) .0115 5.4 28,985' .0206' 6,321 2,349' 1,774! 8,936! ‘i 10,811 26,880' .0135|1,536' 4,978".......... -0152' 132 
“Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 19. 
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lation. 


It’s not that people in Anderson, 
more. It’s that so many more people from outside the city 
limits come into Anderson to shop that its retail sales are 
43% higher than average for a city of this size. And a 
Quality of Market Index of 121 means that Anderson’s 
sales potential is 21% higher than indicated by its popu- 


Indiana, buy 43% 


Anderson Newspapers cover not only Anderson itself, but 
all of Madison County with its thousands of industrial 
workers in 148 plants which include G. M., Greer Steel, 
Anaconda Wire & Cable. And this market includes pros- 
perous farmers with incomes well over the national aver- 
age. Here’s a brief picture of the sales potential in In- 
diana’s 9th Market: 


TRADEMARK OF A TRADING CENTER: 


Per Capita Retail Sales 43% Above Average in ANDERSON, IND. 


Population 


41,716. 


Retail Sales .... 
Effective Buying Income 


(1951 Survey of Buying Power) 
This is the market you tap in Anderson Newspapers, 
whose 82 years of service means more reader confidence 
in the products advertised and more sales for you. Circu- 
lation: Morning & Evening 40,067; Evening & Sunday 


ANDERSON, INDIANA 
THE BULLETIN . . THE HERALD 


Represented by The Allen-Klapp Co. 
New York—Chicago—Detroit 


105,500 
....$ 93,961,000 
.. . .$141,792,000 


INDIAN A— (Continued) 


The “‘SM’’ symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT, 


COUNTIES 
CITIES 


BY! 


POPULATION 


ESTIMATES 
1/1/51 


JM 


RETAIL SALES—1950 


ESTIMATES 1950 


FIVE STORE GROUPS 
(in thousands of dollars) 


EFFECTIVE BUYING GROSS SALES 

INCOME—1950 LLARS} ADVER- 

SM FROM TISING 
ESTIMATES FARMING] CONTROLS 


Genera! 
Mdse. 


Furn.- 
House- 
Radio 


Marion........... 63 


Alndianapolis.....{ 431.4) .2833) 133.5] 612,207) .4363) 116,017) 109,232) 36,451) 153,182) 24,461] 1,446,305] 858,486) .4299/1,990) 6,431}.......... 
Marshall....... 30.0) . ; 
Plymouth. . 6.8 13,726 .0098} 2,497) 1,374] 576] 2,975} 242) 3,200] 9,606] .0048/1,398] 4,301].......... 
4,945 
23,679} .0168} 5,271) 2,615) 1,169) 3,972 
18,089] .0129} 3,971 * | 1,020) 3,464 21,249} .0106]1,574 
Bo, 34,428] .0246} 7,776] 2,870} 1,970) 9,391 51,859] .0259/1,031 
Bad. 31,931] .0228} 6,484) 2,616) *° ° 33,576] .0168|1,174 
g -0190]1, 283 
18,606} .0132) 3,746) 2,330) 826) 5,214 i 15,041] 18,499] .0093/1,423 
Dee ae ies 17,341] .0123] 4,459] 1,083) 706) 2,814) 336)... 23,449] .0117| 973 
eececccceceee) Ube2) .OU73) 83.5) 810,303) .0U74) 1,955) 206) 3/4) 2,004) 282].......... 0064 
AE aedetia .0152 
11,438} .0082 1,873 686 429 4,231 19 2,728 8,903) .0045/1,436 
2,103] .0015 532 ° ° 668} * | 3,371| .0017) 784 
10,047| .0072) 2,608 426} 319] 2,330) 353 15,441} .0077| 903 
‘Aaa Be Hrs 6,401} .0046} 1,636 250) 373] 1,532) 123).. 10,440} .0052| 870 
cecal 10,185] .0072| 2,291 327, 292} 1,636) 262). 14,151} .0071} 890 
EE 10,455} .0075| 2,575; 1,157| 606) 3,631) 231)  ... 11,651) .0058| 662 
eS cn ee 9,767| .0069} 2,415 420} 215) 4,623} 144). 12,056} .0061| 788 
a ae 31,387] .0224| 7,498) 2,059] 1,166) 8,366 743 - 43,939) .0220|1,093 
lees 15,663] .0112) 3,518} 1,925] 736] 4,203] 604 6,267] 16,104] .0081/1,320 
EES, 13,197] .0094) 2,824 607} 494) 2,886) 177)......... 15,641) .0078| 786 
Kis eur 10,425] .0074| 2,022 176| 452) 2,624 12,116] .0061| 954 
18,577] .0133]} 3,409)  1,140| 559) 2,849} 410)... 25,747| .0129|1, 105 
11,724] .0084) 2,061 ° 464 Ak aa 10,521] .0053|1,503 
ae 28,490} .0188] 4,403} 1,626] 1,125) 4,680 es et 33,743| .0169|1,227 
15,005] .0107) 1,701 712) 427| 2,535 2,164 8,725| .0044]1,558 
at SE 15,602} .0112) 3,379 761 ss 4,386 a ae 19,902] .0099|1,042 
eng oaeeenee st 16,253] .0115| 2,774 808} 556) 2,230 Bex Coe 23,437| .0118/1,166| 3,551) 18,287) .0120| 91 
Bs be 12,452| .0089| 1,936 ° ° 1,886 2,717 8,710| .0044|1,300| 4,148]..........] .0058} 132 


1,991 
1,722 
5,144 


4,246 


246 


A and A See end of state for Standard Metropolitag County Areas. 
*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19 
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SALES MANAGEMENT 


THE STAR AND THE NEWS 
BRING YOU 7 VITAL 
MARKET SERVICES! 


© 6th Annual Consumer Analysis 
@ Continuing Grocery Inventory 
© Personal Retail Contacts 

€ Mailings to Trade 

© Spot Distribution Checks 

© Shopping Area Maps, Route Lists 
@ Assistance at Sales Meetings 


@ Now, for the 6th straight year, you will get the data so impor- 
tant to your sales and advertising planning in the great Indian- 
apolis Market! The new 1951 Star and News Consumer Analysis 
will serve you better than ever with its record of consumer pref- 
erences and buying habits in 150 product classifications . . . con- 
veniently arranged in sections on foods, soaps and cleaners, 
toiletries and cosmetics, beverages, automotive and general. 
Just off the press, this helpful book is ready for you now. 
Send for your copy today! 


KELLY-SMITH COMPANY * NATIONAL REPRESENTATIVES 


10, 1951 


ma, THE INDIANAPOLIS STAR 
THE INDIANAPOLIS NEWS 


| 


BUSINESS IS BOOMING IN 


“TEST TOWN, U.S.A.”! 


In South Bend during 1950 more people spent more 


| ; than ever before—528% more than in 1939! The 
) ‘ ‘ ‘ . ™ 
national business increase for the same period was 
| i 239%. But notice how South Bend has paralleled 


600% the national trend of business gain (except during 
the war years). “Test Town, U.S.A.” is a typical mar- 
| 500% | ket—a self-contained market—an ideal market 


SOUTH BEND for tests, and for profitable selling! One newspaper 
| 400% | > and only one—blankets this great business 


center. Learn more. Write for free market data 
book. “Test Town, U.S.A.” 


300% 
freon | 200% Che 
a Tae Soulh Mend 


39 "40 “41°42 '43:'44:«-'45 "46 47 «48 "49 «50 Cribune 


~| 
wef SOUTH BEND, 
IND. 


Ste eT, BROOKS & FINLEY, INC. 2 NATIONAL REPRESENTATIVES 50 
— Seated Re = a ne ae Te. The 
: The “‘SM’’ symbols mark original, exclu- = 
IN DIA NA. _ (Continued) 7 - i a= sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
JSM ESTIMATES JM SALES JM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING} CONTROLS 
COUNTIES poet SS Se ee ee ee wee ey, ee eee 1950 — hs 
Cc | | ‘lies. FIVE STORE GROUP Qual 
ITIES | ilies | UPS ual- 
| (House- | (in thousands of dollars) Net | | ity of 
Total holds| | Dollars ae ___ i Etimatos | §6Dollars | | Estimates | ° of | Mar- 
(in % | (in (in % | , Furn.- ) (in (in % | Per| Per (in U.S.A. | ket 
thou- of thou- thou- of | | General | House-; Auto- | thou- thou- | of Cap-| Fam- thou- Poten-| In- — 
sands) | U.S.A.| sands)} sands) |U.S.A.| Food | Mdse. Radio | motive | Drug sands) sands U.S.A.| ita | ily sands) tial | dex Wa 
St. Joseph 135 207.9) .1365} 59.8 234,576) .1672 47,237 30,890! 15,300} 53,421) 5,768}]......... 316,008 .1582 1,520) 5,284 10,367] .1566) 115 We 
ASouth Bend 117.5] .0772| 34.9 182,152) .1298 32,685 29,876) 12,959) 42,051) 4,831 156,776 193,288} .0967/1,645| 5,538]......... .1027| 133 We 
Mishawaka 33.5} .0220 9.7 30,544) .0218 9,018 863} 1,399 8,061| 731 6,683 45,426 .0228/1,356) 4,683].......... 0223} 10! a 
| | | | | C 
Scott... 11.8) .0077 3.5 8,239) .0059 2,169 215 605; 1,747) eee 9,180) .0046 778 2,623 2,251) .0056) 73 ~ 
Shelby. . 28.5 0188) 9.3 24,642) .0176 5,029 1,752) 1,432) 5, 547| = 36,110 -0181|1,267| 3,883 13,822] .0181) 96 
Shelbyville... 11.8} -0077| 4.0 19,481} .0139 3,844 ° 1,216 ° a 10,011 16,048) .0080)1,360) 4,012].......... .0097} 12¢ 
Spencer 16.3 0107' 4.8 8,801 -0062) 1,624 558 310 1.678) ME estcen 12,600! .0063| 773) 2,625 7,740] .0072 7 
| | | | 
Starke... 15.5) .0101 4.7 13,290; .0095) 2,596 563 283 2,912) . See 13,113) .0066) pees 2,790 7,648] .0082| 8! 
Steuben. ... 17.3) .0114 5.6 17,862! .0127| 3,560 1,038 439} 4,938 eee 24,947) .0125/1,442) 4,455 8,375] .0123) 108 
Sullivan. . . 24.0) .0158) 7.6 — .0116 4,177 1,560 599 aes | 22,080) -0110) 920; 2,905 8,067) .0121| 77 
pe | | | 
Switzerland 7.7| -0050) 2.7 3,126) 0023) 765 195 136) 633) — eee 6, 106 as 793| 2,261 4,758} .0032; 64 
Tippecanoe..... 74.7; .0481' 22.8 68,111) .0485| 14,192 7,296; 3,443) 12,488) 2,306)...... noe 108,315) .0542|1,450) 4,751 15,634] .0515) 105 
Lafayette 36.1] .0237| 11.1 54,222) -0386) 10,269 : 3,151 10,315| 1,956 24,383 57,543} .0288) 1,594} 2 en .0307;} 130 
Tipton... 15.8) .0103/ 4.7]  9,963| .0071| 2,332 776| 457 oe «eee | 16,606) .0083|1,051| 3,533 a .0083| 81 
| | | | 
Union. .... 6.5) .0043) 2.0 5,084) .0036) 1, 161 ° °] o80) 188........ 7,612) .0038|1,171) 3,806] 5,730} .0038] 88 
Vanderburgh 46 160.9| -1056, 47.6 167,776; .1196; 35,219 20,329) 11,074; 35,127; 5,610]...... : 261,784) .1311|1,627| 5,500 6,162} .1226| 116 
AEvansville 111.6} .0733) 34.0 155,839] -llll 32,985 19,940] . | 33,309) . 196 ,046 199,206} .0998/1,7 PE ccesseocs 0979] 134 
Vermillion. 19.7; .0130) 6.2 14,571} .0104 3,701 853) # we: ee, 21,059) -0106/1,069) 3,397 5,858 0110) 85 
| | 
ne 145] 106.6 area! 34.9] 112,968) .0805; 24,221, 20,100) 6,126 poles eee 139, 966) -0701/1,313| 4,010 7,682} .0732| 105 
ATerre Haute 65.0) .0427 22.1 101,876] .0726 18,900} 19,992) 5,911) 26,451) 3,027 92,504 98,215} .0492)1,511) 4,444).......... 0549} 129 
Wabash... 29.4) -0193) 8.9 25,447| -0181 5,211] 1,369} 1,106) 4,872 Per 36,485) .0182/1,241) 4,099 13,296] .0184) 95 
Wabash. . 10.8} .0071} 3.2 13, 484| .0096| 2,985) 804 sr 3,219] 472 5,754] 15,304] .0076/1,417| 4,783].......... .0081! 114 
Warren. . 8.7‘ .0057 2.7 3,785! .0027 986! 94) 99 wat 9,901) .0050|1,138| 3, 11,1091 .0045| 79 
A and A See end of state for Standard Metropolitan County Areas, Before using these figures, see explanation page 19. 
*Withheld to avoid disclosure, © SM, 1951. 
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SALES MANAGEMENT 
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Everything’s up at WSBT— except rates. 
Population of the metropolitan area has increased 
26% since 1940—rising from 161,000 to 204,000! 
Business in the South Bend market has increased 
528% since 1939 —300% over the national average! 


WSBT Hoopers are way up, too. In the last five 


years the share of audience increased as follows: 


1945, Nov.-Dec. 1950, Nov.-Dec. INCREASE 


Morning 55.2 67.9 23% 
Afternoon 38.7 60.1 55% 
Evening 46.8 69.0 47% 


For a wonderful bonus buy — buy WSBT! 


5000 WATTS * 960 KC « CBS * PAUL H. RAYMER COMPANY, NATIONAL REPRESENTATIVE 


The “‘SM’’ symbols mark original, exclu- nes . | 
sve estimates by SALES MANAGEMENT. sd NDI ANA— (Continued) 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
SM ESTIMATES SM | SALES JSAM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING} CONTROLS 
COUNTIES i te Ee Salis aeeTae ee: P 1950 i i ets ans 
Fam- ; 
CITIES | ilies FIVE STORE GROUPS ’. Qual- 
[House- | | (in thousands of dollars) Net ity of 
Total | holds| | Doliars | es Estimates | Dollars Estimates | % of | Mar- 
(in / in (in | &% ! | Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- of thou- thou- of | General | House-| Auto- thou- thou- of Cap-| Fam- thou- Poten-| In- 
sands) | U.S.A.| sands)]| sands) | U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
Warrick 21.9) .0143 6.6 13,716) - 0098) 3,250) 846) 364| 3,658 WEE occ cweree 15,352) .0077| 701 2,320) 5,000} .0097| 68 
Washington.......... 16.9; .0111 4.9 13,083) 0003) 1,517) 1,251| 472| 3,086 eee 10,901} .0054) 645) 2,225! 8,412) .0077) 69, 
NE ccottacaciiwecerd 69.6) .0457, 21.2 70,703) .0504; 13,842) 6,927) 4,004 17,597] 1,854].......... 98,275 —< 4,636] 16,297] .0489) 107 
_Ri hmond., Rake 40.1! .0263 12.6 58,528i .0417| 10,693!) 6,099! 3,712\ 14,889| 1,671 32,988 60,391| .0303|1,506! 4,793t.......... -03291 125 
© SM, 1951. Before using these figures, see explanation page 19. 


Terre Haute’s geographical location makes it far removed 
from the influence of other markets—other media. In 
selling this isolated market of over 250,000 your dollar in 
the Tribune-Star buys greater impact on typical American 
families. 


The ONLY solution for 
effective family coverage of 


the NINE-COUNTY, Indiana-lIllinois 


TERRE HAUTE 
MARKET 
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THE 
TERRE HAUTE 


TRIBUNE-STAR 


Circulation: Two Good Newspapers 
Daily Over 60,000 Serving The Wabash River Valley 


W GBF|WBOW 


EVANSVILLE, INDIANA TERRE HAUTE, INDIANA 


e Established 1923 e NBC Affiliate e Established 1927 e NBC Affiliate 


BMB Stati Audi R isteni 

SSIOR AREICRCE Aepore CONLAN Survey—% of Listening Homes 
Study No. 2 Spri 4 
tudy No pring 1949 —November 5-11, 1950 
Radio Families 


Total Weekly Audience Day 117,980 8 AM - 12 Noon—Mon.-Sat. 42.6% 


Night 89,270 
Average Daily Audience Day 86,695 
Night 59,971 6 PM - 10:30 PM—Sun.-Sat. 46.1% 


EVANSVILLE TERRE HAUTE 
WGBF WBOW 


1280 KC 1230 KC 250 Watts 


12 Noon - 6 PM—Mon.-Fri. 45.4% 


| N D | A N A— (Continued) | - : a a . _ 7 7 The *‘SM"’ symbols mark original, — 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS SALES 
INCOME—1950 DOLLARS 


ESTIMATES FROM 
BYP 1/1/51 BYD estimates 1950 BYP estimates | FARMING 
COUNTIES ' 1950 


CITIES i FIVE STORE GROUPS | 
(in thousands of dollars) Net 

Estimates | Dollars 
Furn.- (in (in % Per | Per 
House- thou- thou- Cap-| Fam- 
Radio | motive | Drug sands) sands) Se ita ily 


Wells er 9. ° ° . 3,827) _. Serer 18,029) . 906) 3,005) 
Bluffton....... 2]. . 10,777) . . 2,551) ss 7,049 6,485} . 1,046) 3,075 
White... - 3). ° 13,755) . , 2,182 490}. . nae 21,045) . 1,150) 3,758 
Whitley ; ; ol] . ° 16,133) . ’ 4,003 298 aeenen 22,538) . 1,180) 3,635 
Columbia...... 8] .003: ‘ 10,232} .007: , ened . nine as 7,051) . 1,469) 4,148 


Total Above Cities pasenai nab ear. 2,694,416)1. 547,242) 351,201|145, 120 609,905) 70,375} 2,674,700) 3,194,137 1.5997 |1 624) 5,324 


State Total ¥ 3,982.9 2.615211, 206.01 3,690,721 788,399! 409,0111199, 189 834, 786|101, 440 5,310,051/2.6590 1,333) 4,403 1 2.6417) 


INDIAN A— Standard Metropolitan County Areas | 


AAnderson.......164] 105.5) .0693| 33.2 . -0670} 21,013) 10,558) 5,144) 22,881) 2,841 ee 141,792) .0710)1,344) 4,271 ‘as 100 
1226 


Evansville 46] 160.9) - 1056) 47.6 -1196} 35,219) 20,329) 11,074) 35,127) 5,610)..........] 261,784) .1391/1,627) 5,500] ......... 116 
Fort Wayne........49} 185.8) .1220) 55.0 ° -1430) 40,935) 32,566) 11,598) 43,821) 5,593)..........) 343,173) .1718/1,847) 6,240). ...] 1532) 126 
Indianapolis.......63} 557.6] .3660| 170.8 . .4671, 130,866) 109,824) 37,147| 158,730) 26,148}... __.| 1,048,846) -5252|1,881) 6,141]..........] .4759) 130 


*Withheld to avoid disclosure. © SM. 1951. 


Before using these figures, see explanation page 19. 


Dollars are spent by people. To find out who’s doing the 
spending in every state, county and city, See Page 77. 


SALES MANAGEMENT 


ine r 
y Profitable at: 


UO years on WIRES 


H. P. Wasson and Company ... one of the leading department stores in Indian- 
apolis and the middle west... has used the impact of radio advertising on WIRE 
since 1931. 

Over 30% of our commercial radio time is sold to local sponsors who are at the 
point-of-sale and can check direct results. Therefore, it is naturally sound business 
to choose WIRE as your advertising medium in this highly rated test market. 


The people who live in Indianapolis typify the people of the entire country. 
Indianapolis is an ideal proving ground for your product and WIRE is your best 
salesman... in the ‘““Heart of Hoosierland.” 


WIRE IS NATIONALLY REPRESENTED BY THE JOHN E. PEARSON COMPANY 


BASIC NBC - 5,000 WATTS INDIANAPOLIS, INDIANA 
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a 1949 Retail Sales in Excess of $100 Million 


1949 Retail Sales $50.0 Million to $99.9 Million Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


PS] 1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


SALES MANAGEMENT 


This is What 


Ideal indiane 
Offers You... 


ideal plant sites that are located within easy reach of your 
best markets .. . beautiful recreational areas close to your 
plant for the enjoyment of your employees . . . excellent 
living conditions ...a fine educational system... and 


|. POWER Over 3,000,000 H.P. generated within the state or available thru inter- 


connected transmission systems. New construction adds new generating ca- 
pacity yearly. State regulation makes possible a cost as low as 2 of 1% of total production costs. 


ie me, Because of Indiana’s sound financial policy, there is no bonded indebted- 
| ness, no debts to be passed on to new industries. New companies locating 
| in the state will find the equitable tax structure beneficial in establishing sound future business. 
25 railroads with nearly 7,000 miles of main line tracks; 8 airlines; 
FRAneroniae shipping over the Great Lakes; Ohio River and Chicago Sanitary and 
Ship Canal to the Mississippi; 300 truck lines travel 80,000 miles of state, county highways. 
LABOR 93.5% native-born white and 3.5% negro population makes Indiana 
| LABOR one of the finest labor states in the U. S. Indiana labor has been tested | 
many times, each time proving itself flexible and efficient! Yes, good labor does a better job! 
| MATERIALS | Coal, natural gas, stone, clay, oil and an abundant water supply give new 
industries in Indiana the basic materials they need. In addition, steel is 
produced in the state for quick shipment to any locality. No “long haul’ of materials is necessary. 


Write today for our booklet, “Industrial Facts about Indiana.” 
Please give title and company name when writing. 


DEPT.SM DEPARTMENT of COMMERCE 


% 
re | fe. re ce State House + Indianapolis, Indiana 


MAY 10, 1951 


Get in Touch With— 


SCHEERER & COMPANY 


National Representatives 


New York 17 
141 East 44th St. 


Chicago 1 
35 E. Wacker Drive 


3049 E. Grand Blvd. 
Phone: State 2-7942 Phone: Murray Hill 2-2423 Phone: Trinity 2-3914 


For INFORMATION on these INDIANA markets... 


Alexandria Times-Tribune 


Bicknell News 
Bloomfield World 
Columbia City Post & 
Commercial Mail 
Decatur Democrat 
Elwood Call-Leader 
Frankfort Times 
Greencastle Graphic 
Greensburg News 


Huntington Herald-Press 


Jasper Herald 
Lawrenceburg Press 
Linton Citizen 
Madison Courier 
Martinsville Reporter 
Mt. Vernon Democrat 


Detroit 2 


INDIANA LEAGUE OF HOME DAILIES 


New Castle Courier-Times 

Plymouth Pilot G News 

— Commercial-Review 

un 

Rochester News-Sentinel 

Rushville Republican & 
Telegram 

Shelbyville News 

Spencer World 

Union City Times-Gazette 

Valparaiso Vidette-Messenger 

Vincennes Sun-Commercial 

Washington Democrat 

Winchester News & 
Journal-Herald 

Edwardsville (IIl.) 
Intelligencer 


INDIANA— 6% Standard Metropolitan County Areas — (Continued) 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
ESTIMATES SALES oe Saal lao 
JM 1/1/51 JM ESTIMATES 1950 ESTIMATES a CONTROLS 
ne a flee as i ie FIVE STORE GROUPS ' | 
«4 (in thousands of dollars) Net ~~ 
Total holds} | Dollars Estimates | Dollars Estimates | % of | Mar- 
(in % (in (in % Furn.- (in (in % | Per| Per (in .S.A. | ket 
thou- thou- | thou- | of General | House-| Auto- thou- | thou- Cap-| Fam-| thou- | Poten-| In- 
sands) | U.S.A.) sands)}| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug | sands) sands) | U.S.A.) ita | ily sands) tial | dex 
re 92 91.4) .0600) 28.9 79,739) .0569) 17,156 9,080) 5,429) 18,354) 2, anne 122,750} .0615)1,343) 4,247].......... -0598) 100 
South Bend....... 135] 207.9) .1365 a 234,576) .1672) 47,237; 30,890) 15,300) 53,421 sna 316,008} .1582/1,520) 5,284)... 1566) 115 
Terre Haute...... 145, 106.6; .0700; 34.9] 112,968) .0805) 24,221 20,100] 6,126; 27,185| 3,191]...... 139,966| .0701/1,313| 4,010].......... 0732) 105 
° og: the; entr; tes: Kansas, p. ; Mi ta, p. ; Mis- 
| O W A — Counties and Cities — sour "30: Nebraska, p. 353: North Dakota, 9 417; South Dakota». 448. 

City and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 
ee | er Kossuth Creston........ | err Union Muscatine...... 19.8........ Muscatine 
PR ciéoe ae can OS rte Story Davenport..... fr Scott Newton. ....... karen ree Jasper 
Atiantic........ See Cass OS eee eee Winneshiek Oelwein........ ; & Se eee Fayette 
rer  - ae Boone Des Moines..... eee: Polk Oskaloosa. ..... | eer Mahaska 
Burlington..... Des Moines OO Se, |. rere Dubuque ee °C Vee Wapello 
eee * eee Carroll Estherville... .. _ Ae: Emmet (  e oY ee Dallas 
Cedar Falls... .. _* eer Black Hawk Fairfield... ... Of Jefferson Red Oak....... 6.5...... Montgomery 
2” ee <r ee Linn 2 ae . < Sr Webster Seemneeen.... 6.9.0... sccnsecs Page 
Centerville. .... fey Appanoose Of eS SS eee ee Sioux City...... 8 eee Woodbury 
a F eee | Floy Iowa City......  * Bee Johnson ee - err Clay 
Cherokee... . . f ae Cherokee Keoktk........ rere ee Storm Lake..... f Se Buena Vista 
See eee Page ea écuss ae Plymouth Washington.... 6.0....... Washington 
ee | Seer Clinton Marshalltown... 20.0......... Marshall Waterloo....... gee Black Hawk 
Council Bluffs... 45.7... .Pottawattamie ae: | ae Cerro Gordo . gg te he Ais Hamilton 

} 
ee 12.4} .0081 3.5 8,951) .0064 1,423 489 266; 1,191 197]... 12,164) .0061) 981) 3,4 15,002] .0066) 81 
ntvenseeusas 8.8} .0058 2. 6,233, .0044 617 se 121 1,597 1a Dalasi nares 8,386) .0042) 953) 3,225) 11,608 -0046| 79 
Allamakee 16.6} .0109 4.8 15,641) .0112 2,784 1,089 605; 3,651 ee 15,670) .0078} 944) 3, 13,559} .0093 85 
Appanoose.... 19.9} .0132 6.0) 13,786} .0098 2,928 1,345 632; 4,780 ee 19,781} .0099} 994) 3,297; 7,617] .0105) 80 
Centerville........ 7.6} .0050/ 2.4]  10,767| .0077} 2,008} 1,250) 587 ° 300) 2,955] 10,214] .0051/1,344) 4,256].......... .0059} 118 
ee 11.8) .0078 3.2 12,542) .0089 1,827 247 599} 3,227 eae 12,827} .0065/1,087) 4,008) 18,637] .0075) 96 
ee asteccisesen 22.9) .0150 6.6 19,720) .0141 3,671 858 824; 3,508;  268).......... 27,251; .0136/1,190) 4,129) 33,160} .0140) 93 
Black Hawk. ..... = 100.8} .0662) 30.8) 115,776) .0825) 21,414; 14,876; 8,404) 24,513) 2,731).......... 148,982) .0746/1,478| 4,837 ond -0753) 114 
AWaterloo....... 65.2} .0428} 19.9 91,224) .0650) 16,593 14,442) 7,348) 18,236) 2,324 67,993 98,843) .0495/1,516| 4,967].......... -0528) 123 
Cedar Falls........ 14.5] .0095} 4.5) 14,319] .0102} 2,787 ° 831} 4,308} 283 2,032]  21,997| .0110/1,517| 4,888].......... .0105} 111 
ee 28.2) .0185 8.3 23,406) .0167 4,347 1,329 828} 6,618 ae 27,072) .0136 960 2 —s 0155; 84 
Boone........ 12.2| .0080, 3.81 16,632) .0119| 3,315 858 594) 5,682! 460 4,8101 — 13,932| .007011,142| 3,6661.......... .00871 109 
A and A See end of state for Standard Metropolitan County Areas, Before using these figures, see explanation page 19. 
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SALES MANAGEMENT 


aA WRAL 


TIME BUYERS 


For Spicy Reading 
Pick Up My DIARY! 


Ast your Katz man for a copy of the WNAX Diary Study conducted recently by 
Audience Surveys, Inc. It’s “red hot” reading no time buyer should miss. Here’s a 
f’rinstance excerpt: 


ES 
ER- 

Ls “Of the 52 stations receiving mention in the diary study— 

ie WNAX received top rating in 439 (88%) of the 500 quarter- 

Ma hours studied. This is more than ten times the number of 

ia “wins” granted the second station. Listeners like WNAX 

Pp best 89% of all daytime quarter-hours . . . 84% of all evening 

je quarter-hours.” 

= Add to WNAX’s overwhelming domination these three facts: 

y 

ia 1. WNAX’s 267 BMB-counties in Minnesota, 7 
a the Dakotas, Nebraska and Iowa have an | 
- after-taxes purchasing power of $3.9-billion. 
ws 2. BMB shows that 405,210 families listen to 

<a WNAX—80% of them 3-7 times a week. 

ny 3. In Big Aggie Land tv means ’tain’t visible! 

ta 

: MORE LISTENERS! MORE PURCHASING POW- 

on ER! NO TV! NO WONDER WNAX has sales 

“ success stories galore. Let your Katz Man show you 

: how WNAX alone can sell your product or service 

5 in BIG AGGIE LAND. 


YANKTON - SIOUX CITY aArriviateD with THE COLUMBIA BROADCASTING - SYSTEM 


MAY 10, 1951 255 


market? 


Northern Iowa — 


CITY Southern Minn. are 


wealthiest (per capi- 


IOWA ta) markets in U. S. 


station? 


1300 KC, 5000 Watts 
0) full time — CBS affil- 
iate. 


coverage? 
HOOPER RADIO AUDIENCE INDEX stations combined. 


City: Mason City, lowa © Total Coincidental Calls This Period: 6,217 © Period: Fall, 1950 
SHARE OF RADIO AUDIENCE 


Check Hooper below 
— KGLO dominates 
G 0) with twice as many 


listeners as all other 


TIME 


MON. THRU FRI. 
| 8:00 A.M. — 10:00 A.M. 


MON. THRU FRI. 
10:00 A.M, — 12:00 N. 


MON. THRU FRI. 
8:00 A.M. — 12:00 N. 
MON. THRU FRI. 
12:00 N. — 3:00 P.M. 
MON. THRU FRI. 
3:00 P.M. — 6:00 P.M. 
MON. THRU FRI. 
12:00 N. — 6:00 P.M. 
SUN. THRU SAT. 
6:00 P.M. — 8:00 P.M. 
SUN. THRU SAT. 
8:00 P.M. — 10:00 P.M. 
SUN. THRU SAT. 
6:00 P.M. — 10:00 P.M. 


t Adjusted to compensate for the fact that Radio Station 
signs off at 5:30 P. M. in October. 
* No listeners found in sample. 


< = E | Amaem | CALLED 
7.1 2.9 3.3 2.9 1,258 
4.1 2.4 2.4 1.2 1,275 
5.9 2.7 2.9 2.2 2,533 
5.8 2.4 29 1.4 949 
(8.2t) 0.6 2.6 3.2 958 
(6.7) 1.7 2.8 2.2 1907 | 
2.6 10.3 1.3 876 
0.4 13.8 2.2 901 
1.6 11.9 1.8 1,777 
"SHARE OF RADIO AUDIENCE" represents the proportion of 
ey a a 


Let g/ STATIONS 


IN ITS 15TH YEAR OF 
SERVING AND SELLING 


Affiliated with WTAD, Quincy, Illinois — Represented by Weed & Company 


COPYRIGHT 1950, C. E. HOOPER, INC, 


For availabilities write or call 


Walter Rothschild, Nat'l. Sales Mgr. 


Lee Stations, Quincy, Illinois 


1O0WA— (Continued) 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1950 


SH ESTIMATES 


| 


| 


FIVE STORE GROUPS 
(in thousands of dollars) 


motive | Drug 


WHOLE- 


SALE 
SALES 
1950 


Estimates 


| EFFECTIVE BUYING GROSS | SALES 
| INCOME—1950 oY an 
M 
| QLD estimates FARMING] CONTROLS 
| 50 
ual- 
Net . of 
Dollars Estimates | % of | Mar- 
(in + Per | Per (in U.S.A. | ket 
thou- of Cap-| Fam- thou- Poten-| In- 


| sands) | U.S.A.) ita ily sands) tial | dex 


POPULATION 
Sy7p ESTIMATES 
1/1/51 
| 2 Fam- | — 
ilies 
| [House- 
Total holds} 
(in % (in 
thou- of thou- 
sands) | U.S.A.| sands) 
Poe 
19.0) .0125 
22.0) .0144 
21.3) .0140 
7.0) .0046 
17.6) .0116 
17.1} .0112 
23.2} .0152 
6.3) .0042 
18.8| .0124) 
6.6) ae 
17.9 0117 
46.1) .0303) 
27.9 "01831 


227 


,227 
1,080 


42,761 


22,325) .0111|1,175) 3,987 17,141} .0123) 98 


19,074; .0096} 867 
24,751) .0124)1,162 


29,439] .0143| 102 
10,437| .0052)1,491| 4,970].......... | —_ 143 
20,240 ova 180 22,535] .0110| 95 
20,298} .0102|1,187 26,714] .0105) 94 
24,870) .0124|1,072 25,401] .0153| 101 
7,428} .0037|1,179] 4,127].......... 0058) 138 
23,387) .0118|1,244 20,669] .0131| 106 
9,511} .0048]1,441/ 4,520].......... .0065| 151 


22, 500| .0112|1, 257 27,317) .0113| 97 
67,583) .0339|1,466 21,503] .0356, 117 
44,389| .0222|1,591! 5,5491.......... .0250| 137 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


MARKET INDEX 137 


Average 
Family Income 
Mason City,lowa 


serestster te, NAASON CITY GLOBE-GAZETTE “nsec ae 


New York, Chicago, Detroit, ' — dane 
A les, S Francisco, owa Daily Press Ass'n. 
Fee agay Pood MASON CITY, IOWA Des Moines 


The “SM’’ symbols mark original, exclu- Nn" A 4 
sive estimates by SALES MANAGEMENT. |O W A— (Continued) 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
ESTIMATES Ky SALES JM FROM TISING 
1/1/51 mM ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES = 1950 
CITIES = | FIVE STORE GROUPS Qual 
ies ual- 
[House- {in thousands of dollars) Net yD ity of 
Total holds] | Dollars a Estimates | Dollars Estimates Wi of | Mar- 
(in % (in (in % Furn.- (in (in % | Per| Per (in S.A. | ket 
thou- of thou- thou- of General | House-| Auto- thou- thou- of Cap-| Fam- thou- Poten-| In- 
sands) | U.S.A.) sands)}| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita | ily sands) tial | dex 
Cherokee............ 19.3) .0127 5.4 18,398) .0131 2,782 1,074) 592| 5,230 ET: 23,971) .0120|1,242| 4,439) 31,846] .0125) 98 
Cherokee......... 7.8) .0051 2.4 13,446] .0096 1,907 ° + | 4,701 342 9,442 10,865} .0055|1,393) 4,827].......... -0067) 131 
Chickasaw........... 15.3) .0100 4.4 15,889) .0114 3,424 704 740| 4,221 NE skein 16,111) .0080|1,053) 3,662 14,358] .0093) 93 
Wc Socccseansses 9.4) -0062) 3.0} 8,262) .0058 2,089 497 300 1,773 WE oatecnenes 8,751} .0044) 931) 2,917 8,130} .0052) 84 
Dimes ecscceee 18.3| 0120) 5.2 26,442) .0189 4,515 1,301 949, 7,107 Ws cscaxee 24,284) .0122|1,327) 4,670} 26,572] .0142) 118 
eee 7.5} .0050) 2.4 20,197) .0144 3,597 . * ° 390) 19,655 9,930} .0050/1,324) 4,138].......... -0078) 156 
| 
Ng oa werciereceene 22.7 .0149] 6.6 18,549) .0132 3,155 958 818 4,412 - ne 26,219) .0131/1,155) 3,973 24,388} .0135) 91 
Ree 50.0 -0328} 14.8 55,179} .0393) 10,828 4,772| 2,582) 14,761 ae 75,550} .0378/1,511) 5,105 30,988} .0373) 114 
PR cwaisecinns 30.6 0200) 9.2 39,550) .0281 8,581 4,291} 2,209} 11,033 802 14,231 51,286} .0256/1,676) 5,575].......... -0252| 126 
q Crawford........... 20.0} .0132 5.4 17,374) .0124/ 3,314 1,400 647 nae _ 22,780) .0114/1,139) 4,219 27,568} .0121; 92 
; | | 
. SE 24.0) .0157 7.3] 23,382) .0167) 4,881) 1,617 906} 5,170 We. x ssocses 30,984; .0156/1,291) 4,244 25,134] .0160) 102 
4 POE vccseenacexs 6.2) .0041 3.1 10,910 .0078} 2,333] 1,253 572) 2,577 314 9,737 9,883} .0049/1,594) 4,706}.......... .0056| 137 
4 Davis 10.0) .0066) 3.1 5,073) .0036 1,272! 120 279 1,107 a 9,440) .0047) 944 3,045 8,374] .0048) 73 
WOON, 55 s5sc sce aoe -0083) 3.8 8,359) -0059) 2,055) 600 392; 1,768) Cree 11,340} .0057/ 900) 2,984 bis -0063; 76 
| | 
| | | 
Delaware........... 17.9) .0117 4.9 12,718} oon 2,400) 474 565} 2,359 PE ccseswess 18,688} .0093/1,044) 3,814 21,269} .0097) 83 
g Des Moines......... 42.7; .0280 13.6 45, 664) -0326| 10, 056) 4,866) 3,175} 10,150) 1,368]......... 58,200) .0292|1,363) 4,279 14,067} .0300) 107 
: surlington......... 30.9} .0203] 10.0 41,565} .0297} 9,171 4,542 . ” ° 33,461 44,280) .0222]1,433) 4,428].......... 0241} 119 
z Co 12.8) .0084 3.6 13,426} .0095) 2,244| 623 596; 3,023 ME cis wsawces 16,230) .0081|1,268) 4,508 13,659} -0086} 102 
: } | 
a Dubuque......... 169 72.2} .0474) 20.1 78,811 .0562| 14,966) 13,646) 3,105) 15,761) 1,151j.......... 108,733) .0544/1,506) 5,410 21,771} .0535) 113 
b .Dubuque........ 50.1) .0329 14.3 65,075) .0463 13,298 12,453) 2,709) 12,422; 1,035 59,874 79,960} .0400)1,596} 5.592].......... -0405} 123 
ce NaN 14.2} .0094 3.9 14,530} .0103 2,749 914| 716; 3,156 MR os wists 19,355} .0097|1,363) 4,963 16,237] .0098) 104 
Estherville......... 6.8} .0045 3.1 11,146} .0079 1,991) a 553 7 ‘3 9,900) 10,105} .0051/1,486) 4,812].......... .0058) 129 
ER 28.6} .0187) 8.3 24,838) .0177 4,582 1,703 990} 6,300 G5 6cariee 29,658} .0149|1,037) 3,573 25,325] .0165) 88 
IR is -0052/ 2.3 12,187} .0087 2,245} 1,056 555 3,224 ° 4,231 10,973| .0055)1,389) 4,771].......... .0064| 123 
POR cn ce tan sates 21.7| .0143) 6.3 19,415] .0139 4,070) 1,048} 1,006) 4,312 ee 23,219} .0116/1,070| 3,686 20,734) .0128) 90 
harles City...... 10.4} .0068 sf 15,019; .0107 3,082) 916 769 4,139 395 16,809 11,846; .0060/1,139) 3,484].......... .0076) 112 
Franklin. ae 16.5) .0108 4.8 14,450} .0103 2,369 594 711 3,806 We coiebesex 18,134) .0091/1,099) 3,778 25,151} .0098) 91 
Fremont... : 12.5] .0082 3.7 9,612) .0068 1,937) 446 583) 2,715) WR tacwcuwe 13,175} .0066/1,054) 3,561 19,106] .0070) 85 
| 
Greene... a 15.8} .0104 4.7 15,004} .0107) 2,642 757 359| 4,375) Gc ctaseccs 18,723; .0094/1,185) 3,984 25,686} .0100) 96 
Grundy... , 13.8} .0091 4.0 11,865} .0085 1,843 430 529} 3,047) es 17,650} .0088/1,279) 4,413) 25,468] .0088) 97 
Guthrie. ... 15.4) .0101 4 11,854) .0084 2,007) 299 340; 3,181 De axtkenecs 14,291} .0072| 928) 3,041 17,518] .0081; 80 
| 
Hamilton. AY: 20.0) .0131 5.5] 18,925) .0135 3,461) 1,526) 1,128) 3,096 i ccsnenas 24,760) .0124/1,238) 4,502 29,157] .0129) 98 
bster City. . ; 7.7| .0051 2.3 12,493} .0089 2,212 1,180} 1,052 2,584 292 8,075 11,411] .0057|1,482) 4,961].......... -0065) 127 
Honcock. . 15.2} .0100 4.2 12,280} .0088 2,339 339 515} 3,087 er 16,659; .0083|/1,096 — 24,003] .0088| 88 
Hardin... 22.5) .0148 6.6] 28,071; .0200 4,654) 1,093 910 aan ae 23,805) .0119/1,058) 3,607 24,625} .0149) 101 
. | 
Harrison, 19.8} .0130 5.8 16,256; .0116 _ 1,245 719 3,051 ee 18,869; .0095) 953 oe 21,755} .0108) 83 
Henry... 18.9) .0124 5.8 15,369 -0109) 2,769 1,554 650} 3,649 _ ae 18,446] .0092) 976) 3,180 16,443] .0104) 84 
Howard. . 13.2) .0086 3.6 12,215) .0087) 2,107 375 597; 1,282 ME seancwacs 12,606} .0063| 955) 3,502 11,628] .0075| 87 
| 
H nboldt.... 13.2! .0087 3.7 12,200; .0087) 2,194 4101 569| 2,764 TO 15,787; .0079!1,196' 4,267 20,872] .0083' 96 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
‘ithheld to avoid disclosure. © SM, 1951. 
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Po 1949 Retail Sales in Excess of $100 Million 


; wa a Cities shown are those having 
Ee 1949 Retail Sales $50.0 Million to $99.9 Million 


retail sales of $15.0 million or 
i | 1949 Retoil Sales $25.0 Million to $49.9 Million more in 1949 


1949 Retail Sales $10.0 Million to $24.9 Million 


Copyright by 
Glad MANAGEMENT 


& 


The "SM" symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


| '@) WA— (Continued) 


POPULATION RETAIL SALES—1950 
ESTIMATES 
JM 1/1/51 JM ESTIMATES 
COUNTIES es si 


CITIES i FIVE STORE GROUPS 
(in thousands of dollars) 


Furn.- 
General | House-| Auto- 
sands) | U.S.A.| sands) ae Mdse. | Radio | motive 


EFFECTIVE BUYING GROSS 
INCOME—1950 DOLLAR 
FROM 


TISING 
ESTIMATES = CONTROLS} 


| | ual- 

Net  |@&D ‘iy o 

Dollars i Mar- 
(in To Per .S. ket 
thou- Cap- In- 
sands) ita i dex 


| | 
_ 10.8; .0071) ° 318 1,780 


lowa.... 16.0) .0105) F 1,556 2,562 


Jackson 18.8) .0123 x 1,081 4,526 

Jasper..... 32.6) .0214 . 1,912 ° 5,425 
Newton 11.9} .0078 . 7 ° 1,771 y 4,343 

Jefferson 15.7| .0104 1,089 2,650 
Fairfield j . , ‘ ‘ 961 = 


Johneon.... ald \ s 5,013 8,814 

Iowa City......... , . 7|. 4,686 7,645 
Jones. ... 6]. " < 2,338 
Keokuk. ad 5 2,949 


Kossuth... . pedae \ i 6,924 
Algona. ; : 7 ‘ F 4,191 
eee 5 ‘ 2,861 8,435 
Keokuk. ; : ’ 1,605; 4,320 


Fort Madison 0099! 15,195] .0108! 3,172! 143! = 981! «3,785 


14,180 1,313) 20,796] 107 
18,016| 0091/1, 126 21,251 94 


21,545 1,146 
37,294 1,144 
15,315} .0077/1,287 
17,631 1,123 
9,088 1,280 


59,737 1,293 
43,243) .0216/1,584 ° 
20,913) .0104)1,067 0117 
20,672) .0104|1,216 -0107 


30,449) .0152/1,149 -0163 

7,663) .0038)1,419 .-} 0052) 146 
57,246) .0287/1,316 -0282| 99 
20,783; .0104/1,275 0113} 106 
21,880! .0110|1,449 errr, ue 


*Withheld to avoid disclosure, © SM, 1951. 
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Before using these figures, see explanation page 19. 
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| > 


WHO is NOW 
FAR BETTER BUY 


THAN EVER BEFORE: | 


BEFORE NOW 


Area Inside .5 Millivolt Contour (Square Miles). . . 


Population Inside .5 Millivolt Contour.......... 


Area Inside Nighttime Fading Zone (Square Miles) 


Population Inside Nighttime Fading Zone...... 


*Area of lowa is 52,680 sq. mi. 


WHO is the only 50,000-watt, 1-A Clear 


Channel Station in Iowa. Daytime listening area 
includes nearly all of Iowa, Southern Minnesota, 
Northern Missouri and Western Illinois. BMB Re- 
port #2, March 1949, showed Daytime Audience 
of 639,330 families in 167 counties; Nighttime 
Audience of 719,670 families in 280 counties. 
Simple summary on request. 


Since the BMB report was issued, WHO has com- 
pleted one of the most modern plants in the U. S. 
The latest in 50 KW transmitters and, more im- 
portant to coverage, an innovation in AM broad- 
cast antennas has been installed. The 780-foot, 
300° vertical-directionalized antenna increases cov- 
erage day and night as shown by the table above. 


lowa Radio Audience Survey Figures 


The 1950 Edition of the famed Iowa Radio Audi- 
ence Survey (made before the installation of the 
new equipment mentioned above) shows that 
lowa radio-set ownership is at an all-time high— 


&.9% of all Iowa homes in 1950, compared to 
91.4%-in 1940. 


MAY 10, 1951 


INCREASE 


84,500 
3,890,000 


89,000 

4,100,000 
125,300* 

6,096,300 


73,000 
3,162,400 


Population figures based on 1940 Census. 


Furthermore, multiple-set ownership has increased 
tremendously—48.89% of Iowa’s radio homes now 
have two or more sets, compared to 18.2% in 
1940. Sets make today’s audience: In Iowa homes 
equipped with two sets, 38.9% of the families 
report daily simultaneous listening to both sets— 
in homes equipped with three or more sets, 61.8% 
of the families report daily simultaneous listening 
to two or more sets. 


The result is that the average 1950 Iowa home 
accounts for 13.95 “listener-hours” per weekday. 
WHO, of course, continues to get the greatest 
share of Iowa listening. One of 57 Iowa AM sta- 
tions, WHO is “listened-to-most” by 37.5% of 
lowa’s radio families, daytime, and by 43.9%, 


nighttime! 


+ for lowa PLUS + 


Des Moines . . . 50,000 Watts 
Col. B. J. Palmer, President 
P. A. Loyet, Resident Manager 


FREE & PETERS, INC., 


National Representatives 
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Dont Leave The $417 Million Dollar Eastern lowa Market 


Untapped By Your Sales Force ao coe 


coverage of the sixteen 


A 16 county Market, where 435,200 people county eastern lowa 
spent $417,054,000 in Retail Sales in 1950 market both daily and 


Sunday. Circulation . over 


RETAIL SALES* THE MEASURE OF A MARKET ‘ 56,000. 100% coverage 


Total Retail Sales . -$417,054,000 Le Ragt Cedar Rapids and nearly 
r 


RES Ea : 100% coverage metro- 
Sones Saeenele politan area (Linn Coun- 
om ), Home delivered i 
Furniture, Household, Radio ty). Home delivered in 
Automotive .. ’ 87,800,000 _ 129 Eastern lowa Towns 


* All figures from Sales Management's 1950 Survey of Buying Power ‘ day of publication. 


Make The Cedar Rapids Gazette Basic on your national lists 


wanker’ Che Cedar Rupids Guzette coder ropids, tows 


. “ ” i . 
10W A— (Continued) rie estimate: by SALES WARAGEMCHT 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 — ADVER- 


ESTIMATES TISING 
1/1/51 GD ESTIMATES BY ESTIMATES —— CONTROLS 


COUNTIES 


CITIES | FIVE STORE GROUPS 
(in thousands of dollars) 
Dollars 


(in y Furn.- 
thou- General | House-| Auto- 
sands) Food Mdse. | Radio | motive | Drug 


OID ' 1) 121,643 19,938|. 14,814 7,954| 27,7341 3,623] 
ACedar Rapids. .. 9] 103,060 15,836 14,6086] 7,525| 25,864) 3,291 125,268 


Louisa. ... : : 11,896) . 323 227; 3,019 13,233 
Lucas..... F ° ° 12,582) . 1,057 417; 1,351 14,354 
Lyon..... im 9. . 12,001! . 419} 2,357 18,685 


Madison... . . : 3]. ° 11,234) . 2,063 13,526 
Mahaska.... ~~ ° ° 24,439) . 728 5,087 27,490 

Oskaloosa a . : 21,453} .015: 22 g 4,909 13,339 
Marion . ° 17,939) . 4,459) 3,295 eee: 28,768 


Marshall. . ae : . 41,716) . 9,887 47,376 

Marshalltown ; 20. : 34,542] .03 7 8,727 28,240 
Mills... . ob « . 10,845; . 3,614 13,014) . 
Mitchell . ; 14,601) . 2,302 16,074 17,915 


Monona... ° ° 13,409) . | 2,832 17,540) . 19,198 

Monroe. . } 9. i 7,882 2,193 10,401; . 7,546) . 

Montgomery = ° ° 16,994 4,086 20,540 15,247] .0108) 105 
Red Oak 5} A 12,183] .0087) | 3,062 . 9,841] . f .0059| 137 


Muscatine...... 4]. : 36,187) .0258| 9,418 41,950 .0226) 103 

Muscatine. 4 9.§ ; 28,359] .0203| 269) 733} 8,076 q 25,483] . 7 .0151| 116 
O’Brien. a .2| : 21,687) .0155' 4,159 26,323, .0132| .0138| 110 
Osceola. . od 4. 5 9,822) . 2,015 11,679) . .0064 


Page... .2| .0158} 7.4] 33,710) . 4,006) 6,859 25,991 .0169 
Clarinda. . 1} .0033 J 15,528) . 1,438) 770 2,924 5,615) . .0054 
Shenandoah 9} 0045) 2. 15,522] .0110| 1,828) | 822} 3,839 7,8: 8,984] . 7 0065 

Palo Alto... .4| 0101) 4.1] 14,486) . 2,356) 2,628 17,263 .0094 

Plymouth. .... .6| .0155 24,346] .0174) 3, 968| 4,729 27,258 .0152 
Le Mars e .9| .0039 11,880} .0085| 2,161] 9| 2,914 7] 7,357 


| 
Pocahontas. on 15.7) .0103 13,275) . apps 495| 711; 3,079 19,672 | 8 
Polk..............40] 227.6) .1494 264,627) . | 47,549) 39,726) 15,122) 69,492 381 , 230 — 122 
ADes Moines. , 179.2) .1176! 56.3" 247,340 43,294' 39,443' 14,941' 65,354! 6,5971 568,442! 317,901! .1592!1,774 -1560' 1 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
*Withheld to avoid disclosure. : © SM, 195. 


Dollars are spent by people. To find out who’s doing the 
spending in every state, county and city, See Page 77. 


—adv. 


SALES MANAGEMENT 


* |... just pin-money. Make my big dough selling all 


lowa through the Des Moines Sunday Register.” 


Can’t tell you where he got the ‘“horn’”—but can tip you off 
to something even better! 

The Iowa market is two ways wonderful. It’s absolutely 
tops in farm income—better than big cities like San Fran- 
cisco or Boston in urban buying. Total state spending 
booms along at a big 5 billion plus per year! 

You can tap this whole statewide market of 22 million 
people—cover 75% of all lowa’s buying families through 
the Des Moines Sunday Register. This one great paper 
covers the entire state better, more thoroughly than most 
papers cover a city! Coverage in 86 out of the 99 counties is 
50% to saturation—at least 25% in the 13 others! All this 
for a milline rate of $1.77. 


PACKAGES A STATEWIDE URBAN 
MARKET RANKING AMONG 
AMERICA’S TOP 20 CITIES 


ABC CIRCULATION Sept. 30, 1950: 
Daily, 372,133—Sunday, 536,707 


THE DES MOINES REGISTER ann [TRIBUNE 


Gardner Cowles, President 


Represented by: 


Osborn, Scolaro, Meeker & Scott—-New York, Chicago, Detroit, Philadelphia 
Doyle and Hawiey—Los Angeles, San Francisco 


10, 1951 
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Take a look at the buying power in the rich Quad-City market. 1950 
Sales Management Survey of Buying Power figures reveal total effective 
buying income of $402,783,000, and Davenport alone has an average 
effective buying income per family of $5,947! Small wonder that hun- 
dreds of advertisers aim for the Quad-City market (Davenport, Iowa, 
Rock Island, Moline and East Moline, Illinois) : . . through THE 
DAVENPORT NEWSPAPERS. 


PUNCTUATE YOUR SALES In This 
RICH QUAD-CITY MARKET 
By Using The 
DAVENPORT NEWSPAPERS 


The Only Newspapers with Home-Delivered Circulation on both the 
Iowa and Illinois sides of the important Quad-City market. 


TIMES 
Sle Lion yell Neuiyp typed gore 


Represented ate Mp by Jann & — Inc. & LEADER 


_ The ‘‘SM’’ symbols mark original, exclu- 
lOWA A— - (Continued) — - 2 sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
JSAM ESTIMATES Sy) SALES SM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES ieee 2 mai ahs oP EE ET eee: eae . i Saeee 
CITIES ‘lies. | yg FIVE STORE GROUPS | | ‘9 | 
| [House- (in thousands of dollars) Net | | ity of 
Total holds} | Dollars a a ______ __} Estimates} Dollars | Estimates | % of | Mar- 
(in % (in (in | % | | | Furn.- | (in (in | u | Per | Per (in U.S.A. | ket 
thou- | of | thou- | thou- | of | General House-| Auto- thou- thou- | ke Fam-| thou- | Poten-| In- 
sands) U.S.A. sands) sands) |U.S.A.| Food Mase. | Radio | motive | Drug sands) | sands) USA. ita ily sands) tial | dex 
Pottawattamie. . . .100 70.3) .0462) 20.8) 62,617} .0446| 13,896) ° 2,904) 12,103) 1,665)... 93,429 .0468|1,329 4,492 45,619] 0460) 100 
Council Bluffs 45.7| .0300} 13.9] 48,414] .0345| 11,636 * | 2,567) 10,242} 1,417) 50,434) 63,706] .0319|1,394| 4,583].......... .0323} 108 
| | | | | ! | 
Poweshiek 19.5) 0128) 5.7 17,704; .0127) 3,516) 926 847| 4,297 eres sind -0126/1,293) 4,424 19,543 0127, 99 
Ringgold 9.6 - 0063) 3.1 6,181 -0044) 827 310) 133; 1,815 See 8,323} .0042| 867) 2,685 9,841 -0047) 75 
Sac or 17.5) -0115) ”~ 16,749) .0119) 2,917 604 832; 2,916 ere 20,738) .0104/1,185 axel 27,425} .0111|) 97 
| | 
Scott.... 36] 101.1) .0664) 31.7 116,424) .0830! 20,125) 18,565) 6,339) 25,483) 2,795].......... 180,767} .0905|1,788| 5,702 21,550] .0834) 126 
ADavenport... 74.5 0490) 23.4 102, 900) 0733} 17,330} 18,189) 6,099) 23,660 ° 134,272] 139,166) .0697|1,868) 5,947].......... 0666! 136 
Shelby..... 16.1) .0105) 4.4 15,220) .0108) 1,770! 823 550; 3,613 Bk cceneds 19,417; .0097|1, 206 act 26,000 .0102| 97 
Sioux. ree © 26.4) .0174| 6.8 24,777) -0177| 4,360) 1,247; 1,000} 3,973 ae 27,403) .0137|1,038) 4,030 40,938 si 90 
| 
Stery...... 44.3) .0291| 13.0 39,621 0282 9,001] 2,999; 1,335) 9,526 Ses senceke 51,565; .0259/1,164/ 3,967; 28,202] .0272) 93 
Ames. . Be 23.4] .0153 7.3 23,385 pened 5,349] 2,752 593} 6,760 686 5,992 31,169} .0156/1,332] 4,270].......... 0159| 104 
re 21.8; .0143 6.3 21,340) .0152) 3,208) 577 704; 4,023 MG sae ies 23,958) .0120/1,099) 3,803 26,190} .0134) 94 
ME xiadesecews 12.6) .0082) 4.0 7,864) .0056) 1,474| 350 249; 1,427 We csesnces 12,600} .0063/1,000) 3,150 12,405} .0065) 79 
| | 
. 6} .0103) 15,032) . 3.00R, FBR... 000 17,846 
Creston. .. - 8.4) .0055) 2.7 11,886} .0085| 2,157 1,045 864) 3,373 ben 10,644 10,811) .0054/1,287) 4,004).......... .0064} 116 
Van Buren......... 11.1) .0073 3.6 6,740) .0048) 1,210) 531 280; 1,321 ae 12,898; .0065/1,162) 3,583 8,622} .0062) 85 
, 47.3) .0310) 14.9 43,363| .0309) 9,248) 3,911) 2,422) 12,696) 1,301].......... 61,679} .0309|1,304) 4,140 9,014] .0309) 100 
Ottumwa......... 34.0) _— 10.6 39,598 —_ 8, 442| 3,621) 2,354) 12,577] 1,256 26,831 45,662} .0228/1,343) 4,308].......... 0243} 109 
| ee - wa -0118 5.6 11,108} .0080) 2,436) 444 307; 1,660 ee 22,500) .0112/1,257| 4,018 13,648) .0104; 88 
Washington.......... 19.7| .0129) 5.9 22,370) .0159) 2,974 1,747 848; 4,312 Sc des-otned 23,916) .0120/1,214) 4,054 25,432] .0134) 104 
Washington........ 6.0} .0039) 2.0) 11,586] .0083 2,123) 1,183 ° 2,491 334 19,354 8,232} .0041)1,372| 4,116].......... -0053] 136 
ERS am -9| .0078) 8,069 1,818 Draken 11,698 983 
Webster........ ‘ 44.6] 0293) 13.6 52,150) .0371 8,607) 8,119} 2,081; 10,660 __, eee 63,823) .0319|1,431| 4,693 29,527} .0329) 112 
Fort Dodge... . 25.3] .0167| 7.8 44,869} .0320 7,122| 8, 041| 1,848} 10,309 809 66,622 41,138} .0206]1,626) 5,274].......... -0232| 139 
Winnebago. .... 13.6] .0089) 3.5 14,471) .0103 2,227) 629) 603; 3,429 er 14,838) .0074/1,091| 4,239 14,444] .0086) 97 
Winneshiek.... 21.8) .0143) 5.9 16, 814) -0120 3,017) 1,356 1,060} 3,710 ere 21,081} .0106) 967) 3,573 sit -0118| 83 
Decorah. . 6.1| -0040} 1.7 11,071\ .0079 1,919) 837| 829 2,511 204 10,513 7,228| .0036|1,185| 4,252 0050 125 


and A See end of state for Standard Metropolitan County Areas. 


Before using these figures, see explanation page 19. 
Withheld to avoid disclosure. 


ALL SURVEY DATA on this page (and elsewhere) are available on IBM cards at nominal cost. These 
cards, as well as IBM listings of data in the “Survey of Buying Power”, regrouped according to your 
sales territories, may be obtained from SALES MANAGEMENT. Call Lexington 2-1760. 


SALES MANAGEMENT 


“THE FIRST IN GLORY, AS THE 


FIRST_IN PLACE” (HOMER) 


Metropolitan 


LARGEST PERCENTAGE OF INCREASE in wholesale vol- 


: | > 
4 ume of any city in the nation. (Since 1939-——392%. National 
average—238 % )* 


* LARGEST WHOLESALE VOLUME in the State of Iowa. DP 
($746,508,000 Total. $165,000,000 ahead of lowa’s largest 


Che Sioux City Journal 
PEPRFSFNTED BY JANN & KELLEY, INC. |" 
SIOUX CITY JOURNAL-TRIBUNE L\ 


REPRESENTED BY JANN & KELLEY, INC. 
NEW YORK - CHICAGO - DETROIT - ATLANTA . SAN FRANCISCO | 


*Bulletin No. 1-W-14, 
U. S. Census of Business, 
WHOLESALE TRADE. 


The “‘SM’’ symbols mark original, exclu ras ‘i 4 
sive estimates by SALES MANAGEMENT. iv ‘ <> —— |O W A— (Continued) 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
ESTIMATES SM SALES SM FROM | ° TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES Write ee sf, ee eee _ 1950 ASS SES 
| Fam- ; ' | 
CITIES | | ilies } FIVE STORE GROUPS |Qual- 
| (House- (in thousands of dollars) Net ity of 
Total | \ holds] | Dollars | ies meee ______] Estimates} Dollars Estimates | % of | Mar- 
(in ~ | (in (in | % | : | Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- of thou- thou- | of | | General | House-| Auto- | thou- thou- of | Cap-| Fam-]  thou- Poten-| In- 
sands) U.S.A.| sands)| sands) |U.S.A.| Food | Mdse. | Radio | motive | Drug sands) sands) /| U.S.A.) ita ily sands) tial | dex 
Woodbury Jai 105.3) .0692| 31.1 125,745, .0896 22,462 21,178) 4,717) 26,427, 3,447 Giese 183,854| .0921/1,746) 5,912 37,019] .0868) 125 
ASioux City...... 85.0} .0558 25.7 113,770) 0811] 20,221 20,943} 4,470} 24,175) 3,186 749,218 152,660) .0765)1,796) 5,940}.......... -0737) 132 
WE cist kienslewan 11.1) .0073) 2.9 8,068) .0058) 1,744 202| 125 2,071) 129 11,611} .0058|1,046) 4,004 14,328] .0061) 84 


Perdis 25,094) .0125)/1,261| 4,327 27,817} .0130) 700 


oe 19.9) .0130/ 5.8] 19,303) .0137) 3,860 $54) 893) 3,618,463 


meses 1,627,062) .8147/1,576) 5,091).......... -8586) 127 


1,475,807|1.0519) 267,230 186, 784 77,714) 337,863) 32,416 
| 


| | 
Yotal Above Cities....} 1,032.3) .6778| 319.6 


State Total. . . .. | 2,644.111.7361| 784.01 2,652,048'1.8900| 478,726) 245,853'125, 255) 599 , 595' 57,846 | 3,446,931'1.7260'1,304' 4,397° 2,052,265" 1.7772 102 
A and A See end of state for Standard Metropolitan County Arecs. © SM, 1951. Before using these figures, see explanation page 19. 


To help you figure sales potentials by territories and sections, a cross index to states in the same 
geographic areas is provided at the beginning of each state table, alongside the state name. 
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. oa *,° Other West North Central States: lowa, p. 254; Minnesota, p. 328; Mis- 
K A NS A S —_— Counties and Cities —_souri, p. 339; Nebraska, p. 353; North Dakota, p. 417; South Dakota, p. 484. 


City and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 
permanees City... 13.1..........; Cowley Ol ee _ Le Franklin Manhattan..... | 2: Se eae Riley 
Atchigon....... 42.9.0 0.0++.-Atenison Penvcnamsen...... 54.05. crccsccen Reno Newton........ | Ye rene Harvey 
Chanute....... 10.3...........Neosho Independence... 11.6...... Montgomery Oetewe.... 20. oe Cr. Franklin 
Coffeyville...... 17.3...... Montgomery Seer fae Paseems. .. +... fh Aart Labette 
Concordia...... os re ea Cloud pe eee) © ere Geary Pitteburg....... LS Crawford 
ee errr Ford le ae ee Wyandotte Pe eicees eas - Serr Pratt 
SS | See Butler i ae | eee Douglas Russell......... i, 2 cies +59 eee 
SS ae Lyon Leavenworth.... 20.8...... Leavenworth ee eee 
Fort Scott...... 10.2 . Bourbon CO Se & eee Seward ee | ee Shawnee 
Garden City.... 11.0...........Finney McPherson..... See McPherson Winita........ ot Se Sedgwick 
Great Bend..... 12.8....... ... Barton Wiattteld.. ccs TOE 8 oo ce COW 


© SM, 1951. : Before using these figures, see explanation page 19. 


FOR YOUR CONVENIENCE. Every time you reach for the Survey, remember that there’s a 
briefed Table of Contents on the front cover. 
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The 
birds with stone 
one station Wwoc 
5 CITIES Davenport and Bettendorf in lowa 
Rock Island, Moline, East Moline in Illinois 
PLUS .... a RICH RURAL AREA " 
What big rich birds they are! “ 
In their five nests are 180,110 people — and these people have an effective . . 
buying income of $1,707 per person — ranging from the big nest at Davenport oo 
where effective buying income is an eagle-sized $1,868 per capita — to East : 
Moline with its whooping $1,470 per capita. That per capita average of $1,707 
is $396 per person — or 30.2% — above the national per capita average of on 
$1,311. 
The direct shot to these five birds is WOC. This oldest station west of the Mississippi delivers “ 
a BMB audience of 94% daytime and 91% nighttime on the Davenport-Bettendorf side of the river bi 
— a BMB audience of 78% daytime and 81% nighttime on the East Moline, Moline and Rock Island : 
side. 
And these five big rich birds are just part of WOC’s seven-county coverage. Get the facts = 
from your nearest Free & Peters man. oa 
I 
Chi 
\ \ “\4 Ch 
The . 
QUINT CITIE : 
Ss Ci 
Cl 
Col. B. J. Palmer, President Ch 
Ernest Sanders, Manager 
BASIC NBC AFFILIATE WOC-AM 5,000 W. 1420 Kc. Ci 
— DAVENPORT, IOWA WOC-FM 47 Kw. 103.7 Mc. Ce 
‘Exclusive National Representatives WOC-TV Channel 5. 22.9 Kw. Video, 12.5 Kw. Audio Ce 
—¥ _ ba ‘ ” . — ad The “‘SM”’ symbols mark original, exclu: 
l\OwA— Standard Metropolitan County Areas sive estimates by SALES MANAGEMENT. 
—_— ——— — — = ————— C 
POPULATION RETAIL SALES—1950 WHOLE-| EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 DOLLARS} ADVER- D 
a ESTIMATES JSAM SALES JM FROM TISING ' 
M 1/1/51 ESTIMATES 1950 ESTIMATES = CONTROLS 
; LS Fe Se ee ee Ot eee = one 1 SE ae 
atin a ‘lies | FIVE STORE GROUPS | ‘Qual ; 
ilies | | ual- 
| [House- (in thousands of dollars) Net | ity of : 
Total | | holds} | Dollars 2. | cetacean ______| Estimates | Dollars Estimates | % of | Mar- 
(in | % | (in (in % | | Furn.- | (in (in % | Per| Per (in U.S.A. | ket . 
thou- | of thou- thou- of | | General | House-| Auto- | thou- thou- of | Cap-| Fam-}  thou- Poten-| In- 
sands) | U.S.A.| sands)} sands) | U.S.A. Food | Mdse. Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex ' 
Cedar Rapids......23] 105.0) .0689| 33.1] 121, 643| 0867, 19,938) 14,814) 7,954 27,734 3,623]..........] 169,050) .0846|1,610| 5,107).......... 0821) 119 
Davenport (la.)- } | | 
Rock Island- | 
Moline, Il. .. 36] 235.9) .1549) 73.31 250, 509) 1785) 51,674) 34,127) 12, 150) 59,117; 6,601]........ ‘ 402,783) .2017|1,707) 5,495].......... -1854; 120 
Des Moines.......40] 227.6) 1494) 71.4 264,627 .1886| 47,549) 39,726) 15,122) 69, 492| 6,903) nid cae 381,230} .1909)1,675) 5,339].......... -1819| 122 
ADubuque...... . 169 72.2; .0474 20.1 78,811) .0562) 14,966 13,646 3,105) 15,761) 1,151).......... 108,733) .0544/1,506) 5,410].......... -0535) 113 
Sioux City........133 105.3} -0692) 31.1 125,745} -0896) 22,462; 21,178) 4,717) 26,427) 3,447].......... 183, 854) -0921/1,746| 5,912].......... -0868) 125 
Waterloo. .... 153] 100.8] .0662/ 30.81 115,776| .0825| 21,414, 14,876] 8,404] 24,513] 2,7311.......... 148,982; .0746|1,478| 4,837].......... .0753| 114 


—_ 


The asimates by. SALES: MANAGEMENT. K ANS AS — (Continued) 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
JM ESTIMATES SA SALES yD FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES a Ss tee eS ae wa | 
CITIES ‘lies | FIVE STORE GROUPS Qual: 
[House- (in thousands of dollars) Net ity of 
Total holds} | Dollars pee _| Estimates | Dollars Estimates | % of | Mar- 
(in % (in fin % Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- of | thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-}  thou- Poten-| In- 
sands) I sands)}| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug | sands) sands) |U.S.A.| ita | ily sands) tial | dex 
RN: cic iseens oemreet 18.4) .0121 6.1 15,397) .0110 2,938 983 822} 4,327 ae 18,087| .0091; 983) 2,965 5,697} .0103) 85 
DORs ic vacooa vinsuies 7.2] .0047 2.4 11,084} .0079 1,861 751 697; 4,009 207 3,554 7,891} .0040)1,096] 3,288].......... .0053} 113 
Anderson............ 10.5} .0069 3.2 7,337} .0052 1,272 550 180} 2,569 re 9,986) .0050) 951) 3,121 6,381} .0053) 77 
DNGOR, coven cece 21.7) .0143 6.6 16,465) .0117 3,697 1,303) 1,062} 4,812 MU 6c occenn 22,894) .0114/1,055) 3,469 9,004] .0121) 85 
AtehMOR.....s 05000 12.9} .0084 4.0 14,207} .0101 3,420 : ™ . i 18,526 18,383] .0092)1,425) 4,596].......... -0093} 111 
eee 8.6) .0056 2.7 8,932) .0064 1,760 322 617; 2,100 RS 9,684) .0049|1,126) 3,587 11,134] .0055) 98 
ee Ee 30.2) .0198 8.6 35,891| .0256 6,825 2,649} 2,371) 10,693 ee 33,794) .0169)1,119 a 14,949} .0201) 102 
Great Bend........ 12.8) .0084 4.0 23,757| .0170 4,014 2,296} 1,450) 8,486 472 13,366 17,613] .0088|1,376) 4,403].......... 0112} 133 
Bourbon.........-... 19.4) .0128 6.6 15,192) .0108 3,486 867, 1,218] 3,111 WOME cccvssae 20,603} .0103/1,062| 3,122 7,640] .0110) 86 
Fort Geott... .....+. 10.2} .0067 3.4 13,546} .0096 2,852 751) 1,218 + ad 2,875 14,209] .0071/1,393) 4,179].......... .0078} 116 
Brown........-+++-. 14.9) .0098 4.7 14,130} .0101 2,315 1,035 566) 4,152 eee 17,031) .0085)1,143 
EEE 31.3) .0205) 9.6 26,728) .0190 5,654 1,299} 1,231) 9,131 ME vkcecsses 34,430} .0173/1,100 
El Dorado......... 11.0 0073) 3.4 15,673} .0112 3,052 1,078 848} 5,262 434 7,061 13,882) .0070)1,262 
DD siiviccacosawes 4.8) .0032) 1.6 3,254) .0023 835 ° 326 629 ARAN Eee: 5,419] .0027/1,129 
Chautauqua......... 7.5) .0049 2.3 5,533) .0040 1,076 479 103); 1,799 Sener: 6,488) .0032) 865 
Cherokeo............ 25.5] .0167 7.9 14,359) .0102 4,832 700 801; 4,028 Oe 18,717| .0094) 734 
Cheyenne........... 5.8} .0038 1.6 6,703) .0048 1,348 277 606} 2,029 ae 6,595] .0033)1,137 
a eT Oey 3.9} .0026 1.2 4,075) .0029 623 90 163) 1,125 ee cecsany 4,602| .0023/1, 180 
Se se 12.0) .0079 3.7 11,455] .0082 2,066 890 430} 3,187 RSE - 14,460} .0073)1,205 
Cloud.........se000. 16.2) .0106 4.9 16,654) .0118 3,139 1,406 612) 4,523 SSAA Er 20,315} .0101)1,254 
Concordia......... 7.2) .0047 2.2 10,990] .0078 1,937 1,305 468) 3,555 260 4,969 10,562) .0053)1, 467 
SD i csiuewweeress 10.6} .0070 3.4 7,529) .0054 1,268 619 595) 1,678 TG fa cessers 10,653} .0054/1,005 
Gomanche........... 3.9} .0025 1.1 3,692| .0026 583 277 253) 1,163 oe 5,054) .0025|1,296 
RE 37.4) .0248} 11.9 33,705] .0241 7,185 3,266} 1,740) 10,440 ee 48,583) .0243|1,299 
Arkansas City..... 13.1} .0086 4.5 16,196} .0115 3,448 2,121; 1,056 4,287 409 4,691 17,646] .0088/1,347 
i nee 10.4| .0068 3.6 14,383] .0103 2,954 . 684) 5,049 * 5,559 16,806} .0084/1,616 
Crawford...........- 40.8} .0268} 13.5 35,431} .0252 8,293 3,740} 2,627) 9,865 ee 41,167} .0206|1,009 - 
ee 19.6} .0129 7.1 24,258} .0173 5,399 3,192 218} 7,631 772 21,514 92,481} .0113)1, 147 
EPS 6.2) .0040 1.9) 5,984) .0043 1,164 239 313) 1,935 ee 6,969) .0035|1,124 
Dickinson. .......... 21.4) .0141 6.5 19,490} .0139 3,798 1,475 998) 5,708 ME gecincscee 24,888) .0125|1, 163 
Doniphan............ 10.6} .0069 3.3 5,204) .0037 1,348 218 77 678 ee 10,006} .0050) 944 
Douglas............. 34.5) .0227| 11.6 27,942) .0199 5,830 2,684) 1,690) 8,133 GE acwssence 45,437; .0228/1,317 
Lawrenee..........00¢ 23.7) .0155 8.4 24,133) ..0172 4,985 2,217 * 7,377 843 9,666 34,294) .0172)1,447 
ery 6.0} .0039 1.7 5,737) .0041 1,257 365 366} 1,314 WO oswiegase.c 6,966| .0034/1, 161 
ee 6.7; .0044 2.3 3,723) .0026 920 219 192 746 eee 5,782| .0029| 863 
Mais: asia a crarersreiers 19.3) .0127 4.8 20,071) .0143 3,848 1,314 924) 7,534  aaaee 20,825} .0105|1,079 
ee 8.5) .0056 2.5 7,850) .0056 1,675 424 552; 1,647 re 8,704| .0043/1,024 
a OC 15.3) .0100 4.6 25,128) .0179 3,855 1,069} 1,278) 8,254 ME tines 39% 22,445) .0113|1,467 
Garden City....... 11.0} .0072 3.3 24,036) .0171 3,711 1,069 » 7 416 7,783 17,358} .0087|1,578 
Se 20.0} .0132 5.9 32,160) .0229 4,693 3,760| 2,898) 8,837 nee 26,520) .0132|1,326 
Dodge City........ 11.4} .0075 3.6 25,394| .0181 3,920 * 2,697 7,062 680 22,198 16,507| .0082)1,448 
oo EOE 20.2) .0132 6.6 17,506} .0125 3,610 1,598) 1,060) 3,849 ee 21,432) .0108|1,061 
BG inc conwanes 8.7} .0057 2.3 15,142} .0108 2,590 1,210 : 6,393 362 6, 500 11,545) .0058) 1,327 
Ottawa... ae 10.2} .0067} 3.3] 12,900] .0092} 2,938} 1,222) * * | 300) = 4,419) 12,383) .0062)1,214 
| 
MN Boke ca aise 19.3] .0127 6.2 15,507 .0111 3,327 1,262 769} 4,053 409] Seerr ee 21,404| .0107|1,109 
Junction City...... 13.6} .0089 4.3 14,921) .0106| * * 769} 4,053 | eee 15,314) .0077|1,126) : 
RO es Sere 4.5| .0029 1.1 4,097| .0029 ee 47; 1,510 ee 4,658) .0023/1,035 
RPMRONNG soc waves 5.1) .0034 1.5 4,357) .0031 420 246) 358} 1,697 Wey sessace 3,718| .0019) 729 
| | 
Gran PP: 4.7) .0031 1.4 5,067; .0036 997, ol 278| 632 fh Perr 5,147| .0026)1,095| 3,676 4,248 -0030, 97 
ng ORE CEE: 5.0) .0033 1.3 4,478) .0032 773 110 *4 881 ee 6,370] .0032|1,274) 4,900 14,747] .0032) 97 
Greeley............ 2.0} .0013 6 2,717; .0019 383 ° " . Se aitawen 2,306} .0011|1,153) 3,843 2,235} .0013| 100 
Greenwooc.......... 13.8] .0090 4. 13,251] .0095 wail 516 706; 4,017 300| paswesces 16,146} .0081|1,170) 3,670 9,432} .0087| 97 
Hamilton........... 3.8) .0025 1.0) 4,908, .0035 765| “A 207; 1,513 ie, Seay, 4,260) .0021|1,121) 4,260 5,031} .0026) 104 
so, OT RT Be 10.3} .0068 3.2 10,149} .0072 2,080 585 474) 2,584 Eee 13,133} .0066|1,275| 4,104 12,797] .0068) 100 
sea? DE OE: 22.0} .0144 6.5 21,176} .0151 3,847 2,047; 1,253) 5,067 See 26,664) .0134)1,212) 4,102 11,479} .0141| 98 
CWO in.6 5:50 sas es 11.7} .0077! 3.7 16,805} .0120 3,238 1,851} 1,168) 4,667 240 4,000) 16,298! .0082/1,393) 4,405].......... -0092) 119 
rcgaphn, CO 2.6) .0017 8 2,622} .0019 401 ° , 808 . ee 2,881} .0014/1,108) 3,601 7,528] .0016) 94 
Hodgeman.......... 3.3) .0022 9 2,253) .0016 AE, Seer 501 sy 3,465} .0017/1,050) 3,850 12,456} .0018) 82 
sates, TOT 11.3) .0074 3.6 8,304) .0059 1,693 466 177, ‘1,601 ee 10,170} .0051) 900) 2,825 7,369} .0058; 78 
ee 11.3) .0075 3.6 7,123) .0051 1,781 141 238) 1,056 i ae ee 8,498} .0043) 752) 2,361 8,558} .0052) 69 
Jewell innate 9.8' .0064 3.1 5,363' .0038 1,136 365 330' 1,077 Te 9,722! .0049! 992! 3,136 11,058t .0049' 77 
*Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 19. 
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KANSAS 


SMITH JEWELL REPUBLIC WASHINGTON 


SCOTT 


oe 1949 Retail Sales in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 

1949 Retail Sales $25.0 Million to $49.9 Million 

1949 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


Copyright by 


Svalet MANAGEMENT 


K AN SAS — (Continued) 


The ‘‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION 


ESTIMATES 
BYP 1/1/51 


COUNTIES 


RETAIL SALES—1950 


BY) ESTIMATES 


CITIES 


FIVE STORE GROUPS 
(in thousands of dollars) 


Furn.- 
House-| Auto- thou- 
Radio | motive sands) 


EFFECTIVE BUYING GROSS SALES 
INCOME—1950 DOLLARS} ADVER- 


FROM TISING 
ESTIMATES = CONTROLS 


1,331) 5,490 
424 
3,034 


1,015 
7,331 
5,629 

949 


6,916 
> 


e:3: gee 


_ 
’ el 
S 
@o 
os 


— 
7 


1,174 


1,117 
1,049 
1,434 

926 


_ 


o —_— 
SIF 


12,576 


17,198 
18,408) . 
6,548) . 


20,880 
12,159 


*Witbheld to avoid disclosure. 
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Before using these figures, see explanation page 19. 
SALES MANAGEMENT 


FAST FACTS ABOUT THE KANSAS MARKET 


eae AR A AM: never 


18a 
tal ~ ll ents nf eS 


market 


FARM INCOME IS NET INCOME 
Kansas farm income per household is $6,278.* This 
is spendable income because Farm Families don’t 
pay rent and they produce most of their own food. 
Compare the potential buying power of Kansas Farm 
Families with that of city dwellers who spend the 
bulk of their income on food and shelter. 


ncaa sen ended one _ 98st 


The wealth of Kansas comes from the soil. Last year’s farm income totaled $966,456,000.** 
Sales messages get best results when they're directed to Farm Families and residents of the many 
small agricultural communities. These groups make up the real Kansas market. And, because 
they also make up WIBW’s audience, they concentrate your sales efforts right at the grass-roots 
buying level. 


KANSAS FARM INCOME MAKES HEADLINES 


\J 


his 
Cx, | 
’ 


a 
i 


ZS 


Oil wells are springing up 
like mushrooms on Kansas 
farms adding new millions in cash income 


Last year, Kenens eens, reseived $201. 023,000 «= to bank accounts already bulging after ten 

or eir ca oday ese same arms av r . ’ 

3,627,000t cattle on them being fattened for a fat consecutive years of huge crops and high a ee ee, 

market. sleus 000.¢ Their eorn crop yielded them $125,804, - 
Pp ; 000.t Expert crop analysts say that everything 

points to another wonderful crop—the {ith con- 

secutive one for beth wheat and corn. 


HOGS 


Last year WIBW farmers sold $185,- 
559,000 worth of hogs.t With feed plenti- 
ful, prices high and a present swine popu- 
lation worth $46,624,000,7 the outlook for 
the current year couldn’t be better. 


into the pockets of WIBW listeners last year 
went $99,545,000 from the sale of poultry and 
eggs.t With more and more chicks now on farms Sheep and wool brought our listeners $11,281,- 
and enviable prices in view, this year promises 000 last year.t Today’s soaring prices will set 
a new income record. new income records for this double-profit ‘‘crop.’ 


WIBW—FIRST LISTENING CHOICE OF KANSAS FARM FAMILIES 


WIBW is the most powerful, personalized farm and small town families all across Kansas 
selling force you can possibly use to get the vote WIBW the station they “listen to 
lion’s share of the huge Kansas Farm Market. most”.*** What better choice can you make 
The buyers themselves say so! Year after than the first choice of listeners themselves 
year, in independent, door-to-door surveys, —WIBW. 


Consumer Markets '50-’51 
Sales Management ’51 


Serving and Selling 
“THE MAGIC CIRCLE” i: 
Rep.: Capper Publications, inc. BEN LUDY, Gen. Mgr.* WIBW + KCKN \ bination 


ae / 
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* Kansas Radio Audience °50 


Estimate 


BEFORE YOU BUY NEWSPAPER 
ADVERTISING IN WICHITA BE 
SURE YOU KNOW 


IT IS THE TRUE STORY OF THE 
SALES POTENTIALS OF THIS MARKET 
AND THE CIRCULATION COVERAGE 
OF KANSAS’ LARGEST DAILY AND 
SUNDAY NEWSPAPER—THE, BEACON! 


THE WICHITA BEACON 
CIRCULATION AREA 


is shown on map to right, 
consisting of 103 counties— 
87 in Kansas and 14 in 
northern Oklahoma and 
Texas—contains the largest 
newspaper - reading audience 
of any single daily or Sun- 
cay newspaper in Kansas. 


“Represented by SHANNON & ASSOCIATES, tp. 


K ANSAS— (Continued) 


: The “SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS | SALES 
weet SALE INSOME—1950 DOLLARS ADVER. 
IMATES IN 
BYP 1/1/51 BYP estimates GD ESTIMATES CONTROLS 
COUNTIES ioc . 950 


a chica ees $$ 


' | 
CITIES ili FIVE STORE GROUPS | 
(in thousands of dollars) Net | 
Dollars eee a i Dollars 
(in Furn.- (i (in Per | Per 
thou- General | House-| Auto- thou- Cap-| Fam- Poten-| In- 
sands) S.A. Mdse. | Radio | motive sands) S.A.) ita ily tial | dex 


—— 


Montgomery... A. 43,387] . | 3,576] 2,472) 12,328 56,190 1,193] 3,771 .0295| 9 
Coffeyville 3) O11: 5] 22,531) .016 2,303} 1,294) 6,219 24,843| .0125|1,436| 4,517 0133) 118 
Independence 6} .007 13,390] .009% 967} 1,102 4,865 3,859] 15,103] .0075|1,302| 4,082 .0081! 107 


Morris........ re | 0043} 1,908 9,100) .0046/1,046) 3,250 0047} 82 
Morton... .. 6} 0017), 2,935] .0015|1,129| 4,193 0019) 
Nemaha... 5] . ' , 250) . , 241) 13,674 943/ 3,108 .0077) 


Neosho... ef] « ‘ , 180) . | ; 23,888 1,154) 3,462) .0123 
Chanute.......... .3} .0068} 3.5 3,485] .00! 14,152] .0071|1,374| 4,043] .0078 
Kan | 6,861; . 1,072) 3,812 

8,998 1,011) 3,461 


11,973) . 2,784 
9,133 3,513 
7,687 3,342 10, 195 


y 13,176) . 4,118 17,695 
Phillips. . . , 4. A ° F , 520) 8,845 3,050 
Pottawatomie 5) . .412) . 842) 12,500) . 3,378 


16,667 4,505 
11,225 4,490) 
6,896 4,31 

, ° . . 72,532 4,317 
Hutchinson 34.9) .022¢ ‘ 51,430) .036 9,548 2 77) 35 9g 50,694 4,526 


Republic. . ae 6) . 2 7,796} .0056| 1,673 2,364 9,640 2,678 

: 13,848) . 3,155 3,842 18,581 3,792 
26,398) . 7,795 48,661 4,424 
23,360| .0167 2) 7,279 2,738 30, 147 4,785 


9,195) .0065| 2,212 8,736| . 3, 236 
7,627| . | 1,995 8,366 4,183 
13,620 .0098) 4,084 16,279 4,070 
ae 3 3| 3, 605 10,111 4,815 ] 0056) 130 


. ; , 15,252 0231 4,359 0268) 121 
0174] 8, 15,252 .0198 4,888 0238) 137 

5.0) .0033] 1. 1,316 2,274 .0028 3,993 0036) 109 
223.51 .1467 593] 43,167! 29,402! 14,159] 63,687 | .1698|1,517! 4,594 1644) 112, 


*Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 19. 
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ts KTH tue to one... 


Wichita frooper 
me nF L Whaus "Kausas 
Kadte Audteuce of 1950... 


glance at yourE.U.E. report 


For twenty-eight years KFH has covered the big Wichita market. Its superior 
leadership (better than 2-to-1) is substantiated by every measuring device. 
Extensive local programming combined with the nation’s best in CBS assures 
every advertiser of more people per dollar. KFH is Wichita’s best radio buy 
by more than 2-to-1! 


Represented by . 
EDWARD PETRY & COMPANY 


KANSAS’ GREATEST RADIO STATION 


WICHITA, KANSAS 
5000 WATTS ALL THE TIME 


MAY 10, 1951 


Wichita is absorbing a rush of 
new population, Payrolls are 
jumping, plants are working 3 
shifts a day and retail sales have 
never been so great. To top it all, the 
Air Force is building a big B-47 training 
base to add to the importance of this market. ( 


Wichita is build- 
ing the big B-47 
Jet Bomber — other 
plants are bustling 
with Defense 
order manufacturing. 


@ MORNING 


WICHITA EAGLE © EVENING | Wichita, Kansas i: 


REPRESENTED NATIONALLY BY O'MARA AN D OrRMS BY 


a A sive 


The “SM” symbols mark original, exclu. a 
AS— coe - | (Continued) sive estimates by SALES MANAGEMENT, 


i> 
| >| 
ry 
I>, 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
SM ESTIMATES SM SALES JSAM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING} CONTROLS 
COUNTIES Se ees ia, 1950 
CITIES ‘thee FIVE STORE GROUPS | Q 
ilies ual- 
[House- (in thousands of dollars) Net = 
Total holds} | Dollars ___] Estimates | Dollars Estimates | % of 
(in % (in (in % Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- of thou- thou- of Generalj| House-| Auto- thou- thou- of | Cap-| Fam-|  thou- Poten-| In- EX 
sands) | U.S.A.) sands)}| sands) | U.S.A.) Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex St 
Bact aaa SI 
AWichita....... 168.7} .1107 55.7 210,130) .1497 37,264 28,906) 13,773) 56,503) 6,723 308 , 676 276,331) .1384/1,638) 4,961].......... - 1363} 123 $ 
Seward... 10.1] .0067 3.0) 17,807) .0127 2,977 1,345) 1,702} 6,186 eee 10,706) .0053/1,060) 3,569 7,278] .0078) 116 
Liberal... . — 7.2) .0047 Ren 17,498} .0125 2,922 1,345) 1,595 6,186 Sea 7,862) .0039/1,092) 4,625].......... -0066) 140 
Shawnee.........147] 105.9} .0695) 35.1] 109,872) .0783) 22,670) 14,117) 7,200) 24,270 3,025} a a tae 167,746| .0840|1,584) 4,779 9,975) .0784) 114 
ATopeka...... 78.9) .0518 26.0 101,579} .0724 19,324 as ° 170; 2,891 74,397 137,996} .0691/1,749| 5,308].......... -0666) 129 
ES 4.7| .0031 1.2 3,874) .0027 653 263 218 971 Be a acewames 4,216) .0021| 897) 3,513 4,256] .0025) 81 \ 
\ 
Sherman........... 7.5) .0049 2.1 10,374) .0074 1,561 686; 1,009) 3,600 eee 9,353) .0047\1, a 4,454 9,260} .0056) 114 \ 
ee 9.0} .0059 2.9] 6,351) .0046 1,606 365 436; 1,255 243] Sale eran ridord 8,658) . pons Apes 2,986 8,756} .0048) 81 
Pe 9.0) .0059 2.6 7,481! .0053! 1,842 287 331 2,223 er 10,341' .005111, pe 3,977 12,701! .0053' 90 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
*Withheld to avoid disclosure. © SM, 1951. 


A FIRECRACKER?!!! 


IN WICHITA —- with KFBI 
At 10,000 warts - Ar 1070 xk. c 
--~~~~~~-Yowre int! 


All sales are RETAIL — and in Wichita, retail sales are up — around 

20% — way above the five-state area. Reason — over 100,000 employed 

in a city of 223,500. Mister that’s income. People that HAVE can 
SPEND. And KFBI reaches ’em, tells °em and sells ’em where they 
can buy. Week in, week out —the FAMILY AUDIENCE listens to 
Wichita’s Most Powerful Station. 


‘[qotter 


* 


ABC -Network 


| 
Py) REPRESENTED BY AVERY-KNODEL, Inc. 


WICHITA’S MOST POWERFUL 10,000 WATTS DAY—1,000 WATTS NIGHT 


*« WICHITA, KANSAS « 
SALES MANAGEMENT 


KANSAS 


FIRST oxy |° 
Station Rating 
WREN 31.6 

A 23.2 

B 9.4 

Cc 5.4 


*From Jan.-Feb. 1951 Hooper. 
T Oo p e K A Average Morning and After- 
A BC noon ratings. 


5000 WATTS WEED & CO. NATIONAL REPRESENTATIVES ae 

. a: k original, excl 

The “SM’’ symbols mark original, exciu- = 

ae estimates by SALES MANAGEMENT. K A N S A S —_— (Continued) 
exclu. 
MENT, POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 

ESTIMATES SALES — OPROM | TISING 

= GID i751 OY. ESTIMATES 1950 BYP estimates | FARMING| CONTROLS 
N COUNTIES ; al 1950 
R0LS CITIES ‘lies. FIVE STORE GROUPS ual- 
‘ee [House- (in thousands of dollars) Net ty of 
Qual- Total holds} | Dollars Estimates | Dollars Estimates | % of | Mar- 
ity of (in % (in (in % Furn.- (in (in % | Per| Per (in U.S.A. | ket 
Mare thou- of thou- thou- of General | House-| Auto- thou- thou- of Cap-| Fam-| thou- Poten-| In- 
ket sands) | U.S.A.) sands)} sands) | U.S.A.) Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
; x 
bs Seer 2.2| .0015 .6 2,127] .0015 345|' * * * a SOL ae 2,770) .0014|1,259] 4,617 6,679} .0015] 100 
— Stevens. . 4.6} .0030} 1.2 5,295] .0038 899 * a SA © Be. 4,674) .0024|1,016| 3, 6,332} .0029} 97 
123 Sumner 24.0) .0158} 7.5] 18,336] .0130/ 3,675 966, 1,122} 5,512)  520).......... 24,312| .0121/1,013| 3,242] 17, 0131} 83 
116 Thomas........... 7.6} .0049} 2.1] 10,285) .0074) 1,497 497, 734) 2,169) 296).......... 9,219] .0047]1,213] 4,390 8,778} .0056] 114 
140 eee 6.0} .0040} 1.6) 4,917) .0035 812 437} 177| 1,824) 194).......... 5,868} .0029| 978] 3,668 6,752] .0033) 83 
114 Wabaunsee.......... 7.3| .0048} 2.4 4,398] .0031/ 1,216 187} 184) 1,035) 197).......... 7,052] .0035| 966] 2,938 8,144] .0036] 75 
129 
81 Wallace........... 2.5} .0016 6 2,607| .0019 400 * * A a 3,075] .0016|1,230| 5,125 3,553] .0017) 106 

Washington.......... 13.2| .0087 a 7,331| .0052} 1,176 474, 508] 1,925) 157].......... 14,018] .0070/1,062| 3,419] 11,535] .0068) 78 
4 Wichita........... 2.7' .0018 4,412' .0031 680 300! * See ee 3,707' .0018|1,373' 4,634 4,734" .0022' 122 
a *Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 19. 
19, — 
951. — 


7 WE'LL TELL THE WORLD ... \\ 


4 No other medium can give you a more me, ~~ 


comprehensive coverage of the rich 
| TOPEKA MARKET than the 


TOPEKA CAPITAL--STATE JOURNAL 


TOPEKA is the Shopping Center . . . the CAPITAL-JOURNAL is 
the Shopping Guide of TOPEKA’S 21-County Drive-In Trade Area. 


nd @ 422,700 Population @ $451,600,000 Annual Retail Sales 

ed ® $530,000,000 Effective Buying Income 

an REPRESENTED BY CAPPER PUBLICATIONS, INC.—NEW YOKK, CHILAGO, KANSAS CITY, SAN FBANUISvO oil 
ey 

to —- 


COPYRIGHT: The contents of this Survey of Buying Power are fully protected by copyright. The 
exclusive estimates of population, Effective Buying Income, retail sales and sales-advertising con- 
trols must not be reproduced in printed form, in whole or in part, without written permission of 
SALES MANAGEMENT, INC. 


MAY 10, 1951 271 


SELL WHIZZING WICHITA” 
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Any market data available 
at deadline date would now 
be out of date, so get all the 
current facts about the Mid- 
west’s fast-growing market 
and Wichita’s fastest-grow- 
ing medium from your O. L. 


Taylor Man today! 


* WALL STREET JOURNAL. 


KAN SA S — (Continued) 


The ‘‘SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

SM ESTIMATES SM SALES FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 

COUNTIES 1950 

CITIES ‘tos FIVE STORE GROUPS Q 
ITI ilies ual- 
[House- (in thousands of doilars) Net ity of 
Total holds} | Dollars Estimates | Dollars Estimates | % of | Mar- 
(in % (in (in % Furn.- (in (in % | Per| Por (in U.S.A. | ket 

thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-|  thou- Poten-| In- 
sands) | U.S.A.| sands)} sands) | U.S.A.) Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
Wilson 15.0} .0098 4.9] 10,484) .0075 2,442 430 506; 3,671 er 12,600} .0063} 840) 2,571 5,105} .0074) 76 
Woodson 6.8) .0045 2.1 4,561) .0033 1,048 167 283 1,501 . ne 4,774| .0024) 702) 2,273 3,459} .0031) 69 
Wyandotte........ 69] 166.9) .1095 51.4 122,153} .0870) 30,945 13,431; 6,313) 38,696) 4,995).......... 215,301| .1078/1,290) 4,189 3,278] .1019) 93 
AKansas City..... 131.5 -0864) 40.5 111,923} .0798 28,224 13,178} 6,197| 36,588) 4,803 137,700) 183,574} .0919]1,396] 4,533].......... -0872) 101 
Total Above Cities... 774.6} .5084) 250.1 988,719) .7046) 189,568) 85,233) 44,343) 248,594) 26,927] 869,174] 1,149,928) .5759/1,485) 4,598).......... -6009) 118 
State Total. 1,922.2'1.2622 600.01 1,739,813|1.2399| 352,505) 150,779' 98,638! 490,145| 48,1291.......... 2,323,418!1.1634(1, 209 3,872| 966,457] 1.2062 96 

KANSAS— Standard Metropolitan County Areas 

Kansas City, Mo.- | | a 
RE 69 820.4) .5387| 272.1] 1,017,747) .7252| 182,205) 225,061) 50,570) 215,051) 45,857]. . : 1,283,273} .6425|1,564 EE. -6465) 120 
Topeka. . ..147 105.9) .0695; 35.1 109,872} .0783) 22,670 14,117} 7,200) 24,270) 3,025)........ ol 167,746) .0840]1,584) 4,779).......... 20794) 114 
Wichita........ 155] 223.5 -1467| 73.8 234,593| .1672) 43,167 29, 402} 14,159 | J ae 339,050] .1698}1,517) 4,594].......... ~1644| 112 


A and A See end of state for Standard Metropolitan 


County Areas. 


© SM. 1951. 


Before using these figures, see explanation page 19. 


Yes. 


DOES THE U. S. GOVERNMENT 


use any non-governmental source of data on local markets? 


drives for the Army and Air Force, data on local markets are taken from— 


SALES MANAGEMENT'S "Survey of Buying Power." 


. in studies by the Department of Commerce, in hearings before the Federal Communications 


Commission, in setting bond sales quotas for the Treasury Department, and in planning recruiting 


SALES MANAGEMENT 


MAY 


Again in 1950 
Ranking Advertising Lineage 
of ALL 
Farm Papers Farm Paper Jan.-Dec.-1950 
Ist Country Gentleman 800,083 
2nd | Weekly Star | 718,791 
3rd Wallace's Farmer 680,486 
4th Progressive Farmer 679,901 0. 
5th Nebraska Farmer 619,007 
6th The Farmer 576,494 £ h 
: in the 
7th Prairie Farmer 550,834 


s 
Comparison includes all farm papers—farm magazines, Na f E O nh 
monthlies, semi-monthlies, bi-weeklies and weeklies. 


Source: Advertising Age, January 21, 1951, 
annual comparison of farm paper advertising lineage. 


among all farm papers 


How does The Weekly Star get this way? 


é irst = A long record of profitable performance for manufacturers and their 
dealers. Simply stated, The Weekly Star moves more manufacturers’ goods 
off dealers’ shelves at the most economical farm paper rate in America. 


Second = County Agents in Missouri and Kansas overwhelmingly voted The 
Weekly Star best from the standpoint of useful information given and 
influence it has on farmers. 


Che Weekly Kansas City Star. 


Largest Farm Weekly in America 
Over 450,000 Paid-in-Advance Circulation 


Kan 1729 Grand 202 S. State St. 2 ae 15 E. 40th St. 
ansas City HaArrison 1200 Chicago WEbster 9-0532 New York LExington 2-4588 
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* + ' 
OWENSBORO raises $1 million to move a college! 
90-year old Kentucky Weslyan transplanted to Qwensboro’s 7 
“Opportunity Land” without the aid of professional fund-raisers 
PP y Pp 
A center of Oil, Industry and Agriculture now becomes __ Retail sales of Daviess County (Owensboro) pass a'! 
an Education Center. Thus Kentucky’s fastest growing save Jefferson County (Louisville), Fayette County 
city for 30 years is assured new growth. (Lexington), and Campbell County (Cincinnati). 
OWENSBORO City population 1st in Western Kentucky; 3rd outside Cincinnati area. 
Cover completely one of America’s fastest growing markets, with 
RADIO STATION 
The Owensboro Messenger WOME] THE OWENSBORO INQUIRER 
MORNING EVENING 
I ° . “ ” bol igi l, . 
K E N T U c K Y pam Ova: inissleet 0 356, Tenesece p. 489 bn a, ~ SALES MANAGEMENT 
City and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in oe 
Ashland........ |} ee Boyd eee | er Harlan Middlesborough. 14.7.. 450 cue 
Bowling Green.. 17.8.......... Warren (ee pf Sr Perry Newport....... = ree . .Campbell 
oo - err: Whitley Henderson...... 7.3. . Henderson Owensboro..... cf See: Daviess 1 
Covington...... 8 Seer Kenton Hopkinsville.... 19.2......... Christian Paducah....... SS ree McCracken 
Danville....... i: Seer Boyle Lexington...... | eee, Fayette Pikeville....... eee Pike 
Elizabethtown.. 5.9........... Hardin Loweville......374.0.......... Jefferson Richmond...... 5 er Madison 
— eat are es 1 3 Peewee Franklin Madisonville.... 11.3.......... Hopkins Somerset....... (a ae Pulaski 
A, A: Sembee: 


COUNTIES 
CITIES 


POPULATION RETAIL SALES—1950 a 
ESTIMATES SALES 

BY 1/1/51 BY ESTIMATES 1950 

Fam- 
ilies FIVE STORE GROUPS SM 
[House- (in thousands of dollars) 

Total holds] | Dollars Estimates 

(in % (in (in % Furn.- (in 

thou- of thou- thou- of General | House-| Auto- thou- 

.| sands) S.A. Mdse. i motive 


ma BUYING 
INCOME—1950 
BY) ESTIMATES 
Net 

Dollars 

(in % Per | Per 

thou- of | Cap-| Fam- 


GROSS 
DOLLARS 


FROM 
FARMING 
1950 


tial | 


Allen 


Danville......... 
Bracken...... 


Breathitt...... 
Breckinridge........ 
ee 


ee 
Caldwell.......... 
Calloway........... 


iSedwbuees teens -0025 piiennafes 
aivitaveneda ° ° 27,242) .0194 5,222 3,466) 1, 5,958 _ Seer 32,875) .0165| 761 
Hopkinsville... .. i 19.2! .0126 5.2 21,342} .0152 3,556 2,754 4,392 nh 18,413} .0092} 959 


0254 8,233 
-0131 3,601 
-0109 2,978 
-0027 1,027 


1,100 


1,049 
1,566 
1,489 


404 
4,816 


16,817) . 


51,918) . 
36,709) . 
24,253) . 
13,913 
6,177) . 


0476/1, 244 
-0195) 1,231 
0017 


SALES 
ADVER- 
TISING 

CONTROLS 


dex 


274 


A and A See end of state for Standard Metropolitan 
*Withheld to avoid disclosure. 


County Areas, 


Before using these figures, see ealaratin page 1. 


SALES MANAGEMENT 


1951. 


ae & 
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e 
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2 ? + 

7 
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2 
* P ; . 
a! ° World’s largest horse-sales center. Kentucky's largest educational 

° center. 
ty ° 

£ . . 

* World's largest loose-leaf tobacco Richest livestock and general 

2 market. farming region in South. 

= 

7 = a . 

e Manufacturing center for nation- Second largest retail and whole- 

: lly distributed d sal in K 

. ally distributed products. e center in Kentucky. 

g * 

a . J = 

° Site of government hospitals and offices 

> with multi-million dollar payrolls. 

— : 

° Represented by 
al, exclu. 2 * KATZ AGENCY 
SEMENT, e 

> Lexington Herald Sunday Herald-Leader Lexington Leader 
unty S (Morning) (Evening) 

* 

. . Bell 
mpbell 
aviess wh ‘a ” + at ce rer aes dees eile dee . 
The ‘“‘SM’’ symbols mark original, exclu- 
racken sive estimates by SALES MANAGEMENT. KENTUCK Y — (Continued) 
: . Pike rene puusneaseets — en tn eo a — 
adison POPULATION RETAIL SALES—1950 WHOLE-| EFFECTIVE BUYING GROSS | SALES 
“ulaski ESTIMATES SALES — OOhOM | TISING 
Clark BYP 1/1/51 BYiD ESTIMATES 1950 BYZD ESTIMATES |FARMING| CONTROLS 
COUNTIES 1950 
Fam- 
5 CITIES ilies FIVE STORE GROUPS Qual- 
—— [House- (in thousands of dollars) Net ity of 
\LES Total holds} | Dollars Estimates | Dollars Estimates | % of | Mar- 
VER- (in % (in (in % Furn.- (in (in % | Per| Per (in U.S.A. | ket 
SING thou- of thou- thou- of General | House-| Auto- thou- thou- of Cap-| Fam- thou- Poten-| In- 
TROLS sands) | U.S.A.) sands)| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
eee eee 19.1} .0125} 5.8] 15,276) .0109| 3,479) 1,207} 656] 2,695]  330).......... 19,482| .0097/1,020| 3,359} 10,017] .0106| 85 
{ua Winchester. ....... 9.3| 00611 2.9)  14,652| .0104) 3,173 . 656] 2,695]  330).......... 10,007] .0050/1,076| 3,451].......... .0068| 111 
A Cly................. 23.5] .0154] 4.4 3,992] .0028 929 299} 493) 1,560) * J.......... 5,006} .0025| 213) 1,138 1.7 .0052| 34 
| ket Clinton.......... 10.8} .0071, 2.5 2,462) .0018 499 458) * 552 ee 3,704) .0019| 343| 1,482 1,559] .0029| 41 
1-| Ine 
heal Crittenden.......... 11.0} .0073) 3.0 4,620} .0033} 1,399 456 71} 1,356] 128).......... 5,819] .0028| 529 ill 2,011} .0039| 53 
| ad Cumberland. ..... 9.5| .0062} 2.2 2,710} .0019 697 360) * Ma 3,392| .0017| 357] 1,542 2,235) .0027| 44 
9 54 Daviess........... 58.7| .0385| 16.7) 46,920] .0335 9,885}  4,965| 2,289) 12,603| 1,155).......... 64,159| .0321/1,093| 3,842} 11,890] .0338| 88 
3) 70 Owensboro... ..... 34.6} .0227/ 10.7] 41,260) .0295| 7,390 . * | 12,317] 982] 27,382] 42,281] .0212|1,222| 3,951].......... .0240| 106 
| 57 Edmonson... 10.0} .0066} 2.4 1,752) .0012 510 300} * me °° * ee 3,320|..0017| 332] 1,383 2,086] .0025| 38 
6) 70 ee 7.2| .0047; 1.6 646| .0005 367 “~ i Dene: Crore. Saat 2,448| .0012| 340] 1,530 1,311] .0017| 36 
al 119 Estill... en. 15.0} .0099} 3.5 4,380] .0031) 1,448 601) 275 650} 176).......... 8,190] .0041| 546| 2,34 1,293] .0050| 51 
5| 51 
Fayette...........75] 100.4) .0659] 30.4] 109,548) .0781| 20,562) 14,843] 5,766] 18,431) 3,773).......... 159,937} .0801|1,593| 5,261] 16,849] .0767| 116 
3) BA ALexington....... 55.4] .0363] 17.3] 101,604] .0724] 17,744] 14,779] 5,717| 18,431) * 145,810] 85,039] .0425/1,535| 4,916].......... .0502| 138 
3) of Fleming. Xe 12.2} 0080 3.4 4,848| .0034 1,398) 669} 321/ 980| 108).......... 8,723| .0044| 715| 2,566 8,023] .0048| 60 
5 63 _* yi eae 54.5] .0358) 11.3]  20,414| .0146) 4,835] 4,541) 1,962) 5,204) 255]... 30,902} .0154| 567) 2,735 406] .0192| 54 
3) 78 | 
Franklin........... 26.4 or 7.7]  20,037| .0142) 4,687) 1,402} 1,140, 3,385] 618).......... 29,330} .0147|1,111| 3,809 5,926] .0151| 87 
>| a4 rankfort......... 12.1] 0080} 3.8] 16,711) .0119] 3,593} 1,348] 1,140] 2,887] 618).......... 15,657} .0079|1,204| 4,120].......... 0091} 114 
1 101 RE 13.8) .0091| 3.9} 12,736) .0081| 3,114 748; 810| 2,616]  310).......... 14,242} .0071/1,032| 3,652 4,822] .0081| 89 
1 93 Gallatin. .... 4.1 — 1.2 1,730) .0013 542 7° 449|  402).......... 2,735| .0014| 667| 2,279] 1,767] .0016| 59 
| 136 | 
| 69 Garrard. 11.2) .0073} 2.9 4,714] .0033 1,025| 762) 341 en ee 3 8,691| .0044| 776| 2,997 8,141] .0047| 64 
ee 10.9) .0066, 2.9 4,809} .0034) 1,337) 297; * 1,629) 127)......... 8,010| .0040| 801] 2,762 5,174] .0043| 65 
| 95 Groves......... 31.8) .0209) 9.3] 18,532) .0133) 4,164) 3,059] 976) 4,746 2 ae. 24,422| .0122| 768| 2,626] 7,268) .0143| 68 
| 4g ayfield......... “ .0060/ 2.9} 15,190] .0108, 2,702| 2,338] 976 . ab Cee 8,841] .0044| 961] 3,049].......... .0066} 110 
48 | 
Grayson............ 17.3) .0113} 4.7 5,452| .0038 959, 1,613) 217 . ee 7,543| .0038] 436] 1,605 3,832] .0053| 47 
38 Greon.............- 11.4] .0075| 3.0 3,671| .0027 735 523} * ae See 5,677| .0028| 498] 1,892 4,933] .0037| 49 
85 Greenup............[ 25.4) 0167} 5.8 6,513| .0046; 2,964 529} 492 792} 224.......... 11,227| .0057| 442] 1,936 1,416] .0076| 46 
69 | | 
Hancock.......... 5.9| 0039, 1.6 1,859] .0013 495 148 64/008) Ye, 3,493} .0017| 592] 2,183 2,381] .0020| 51 
99 Heardla............- 37.3) .0244| 10.6] 19,558] .0140/ 5,140] 1,475) 942) 7,280) 351).......... 26,707} .0134| 716| 2,520 6,298] .0158| 65 
03 izabethtown..... 5.9] 0039, 1.8] 11,600) .0083] 2,055 925] * | 5,211;  212f.......... 5,829] .0029] 988] 3,238].......... .0047| 121 
54 cu 73.1| .0480| 15.9] 39,019| .0278| 10,233] 9,441) 1,925) 10,322| 821].......... 45,834| .0229| 627) 2,883 419} .0293| 61 
a4 OR scecccicxe 4.9} 0032}  1.3[ 17,525| .0125] 3,377| 2,092) +803} 9,360] 417] ~«23,198] — 4,611| .0023) 941] 3,547].......... 0055| 172 
| | 
4g Herigson............ 13.9] 0092; 4.2 9,648, .0068/ 2,282 750} 842} 1,989| 245].......... 14,692| .0074/1,057| 3,498 9,813] .0076| 83 
a7 ee | 15.6] .0102) 4.1 6,612} .0048/ 1,165 883) 190, 1,359 182).......... 8,689| .0043| 557] 2,119 7,209] .0056| 55 
0 Henderson......... 30.8} .0202) 9.0] 21,561) .0153/ 5,210] 1,213; 892) 4,564) S41).......... 23,716| .0119| 770] 2,63 7,846] .0146| 72 
23 _‘enderson........." 17.1! .o113! 5.4! 17,8911 .0127| 4,280! 1,041! gg2!_— . 12,976!  15,253' .0076| 92] 2,8254.......... .0099! 88 
" 19. & and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
1951 * Vithheld to avoid disclosure. © SM, 1951. 


’ AY 10, 1951 275 


you can’t pooh pooh a pretty girl and... ' 
you can’t pooh pooh paduecah! 


soon to have the largest power supply in the world 


$500 million atomic energy plant abuilding 
$88 million TVA electric plant under way 
$88 million private electric plant started 
15,000 new construction jobs by this fall 
2,000 new homes planned for new people 


Kentucky’s third largest wholesale market 
Effective area buying income $170 million 
February bank clearings 35% above 1950 
Hub of Kentucky Lake & Dam tourist crea 
Metropolis of atomic-booming economy 


fh 


All this—and more—in the heart of an area covered only by— 


pally & sundey Oe Paducah SHun-Demorcrat "srncnency 


Owners of Stations WKYB and WKYC—(fm) 


— a 


K EN TUCK Y— (Continued) — - Sve estimates hy SALES MANAGEMENT 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
JM ESTIMATES JM SALES JM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES Sewn a: a eo) ea Se en J ae er epee ce 195 ces ws 
CITIES ‘lies. FIVE STORE GROUPS es lo a 
ilies ‘ } ual- ; 
[House- (in thousands of dollars) Net ity of 3 
Total holds} | Dollars = ________] Estimates} Dollars | Estimates | % of | Mar- ; 
(in % (in (in % Furn.- | (in (in % | Per| Per (in U.S.A. | ket 
thou- of thou- thou- of General | House-| Auto- thou- thou- | of Cap-| Fam- thou- Poten-| In- 
sands) | U.S.A.| sands)}| sands) | U.S.A.) Food Mdss. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
— eo | 
Henry... 11.6) .0076 3.6 5,480) .0039 1,215) 874 273) 830 _ =e 8,120} .0041) 700) 2,256 8,821} .0047) 62 
Hickman.... aia 8.0} .0053 2.3 2,682 -0019) 964) 255 111 340) ieee. Danae 5,256) .0026) 657) 2,285 3,850] .0029) 55 
Hopkins adedeale 39.0) .0256 11.0 26,429) .0189 6,020) 3,393) 1,139) 7,969) 28,899) .0145) 741) 2,627 3,362} .0180) 70 
Madisonville...... 11.3} .0074 3.7 16,911} .0121 3,123) 1,807 1,033} 6,686) Sees 11,786} .0059/1,043) 3,185).......... -0081| 109 : 
i 
| 
Jackson ; 13.3) .0087) 2.8) 2,042) .0014 717) 479 65) 475) ie 2,979) .0015) 224) 1,064 1,693} .0029) 33 
Jefferson .81 491.1) -3225) 144.1 493,668) .3519 110,656; 65,454) 27,357 117,077 ae 751,383) .3762|1,530) 5,214) 9,966 3582) 111 
ALouisville....... 374.0} 2455) 111.5 442,930) .3157 98, 859] 59,116] 25,776] 97,770) 17,790 962,532 629,068) .3151/1,682) 5,642].......... .3014| -123 
Jassamine.._........ 12.6 -0082| 3.6 5,874) .0041) 1,722 468 163 1,362) aaa 10,168) .0051} 807) 2,824 8,680} .0054| 66 
| | | 
Johnson z 24.2) .0159 5.4 10,776} .0077 2,594 1,473 987; 3,028 a, eee 15,246) .0077 
Kenton. . 29] 105.9} .0696/ 32.2]  80,271| .0572} 25,328} 7,039) 3,802) 12,726) 2,608).......... 148,790) .0745 
Covington me 65.5) .0430 20.7 64,889; .0462 20,517 6,728) 3,437) 11,600) 2,053 21,139 90,652} .0453/1,384) 4,379}.......... 
Knott. . Bae a we .0135 3.9 2,712) .0019 859 1,140 178 ° PME Ssuewoaed 5,548) .0027 
1Knox. ae 30.9) .0203 6.5 6,608) .0048 2,037 984 392 1,631 ae 11,062} .0056 
Larue... vated 10.1) -0067 2.9 4,808) .0034 637 488 304 1,379 ee 7,918) .0039 
Laurel. . waa 26.3/ .0172 5.8 9,148) .0065 2,731 1,331 473 1,334 eee 11,151) .0056 
Lawrence Cece 14.6! .0096 3.3 3,875) .0028 1,158 437 161 1,447 ee 5,300} .0027 
Lee aie = 8.9) .0059 1.8 1,565) .0011 466 148 61 345 _ eee 3,872) .0019 
Leslie PO bed 15.8) .0103 3.0 2,407} .0017 1,259 154 - ° ai 3,713) .0019 


Letcher... wna -2| .0264 8.1 16,737) .0119 5,127 3,806) 1,020) 2,435 . Sere 21,105) .0105 
Sr 13.7} .0090 3.4 3,373) .0024 1,021) 403 68) 1,123 gh Res 4,480} .0023 
Lincoin.... mere 19.1) .0126 4.6 6,588) .0047 1,294) 926 260} 1,722 ORS 8,843) .0044 


Livingston........... ® ; 2,029} .0015} 719} 231) 72) 270) * J.......... 3,146 
iia Waanauuny 22.7| .0149 6.3 12,216) -0087) 3,003 1,436 683 3,073 A —EO—EEE 14,051) .0070 
Me adsense cine unes 6.9) .0045 1.8 1,675) .0012) 523 201 ° 390 eee 2,967) .0015 


McCracken 46,679 ES 51,981 
PEN... « ccteens 33.0) .0217 9.9 44,056) .0314 7,565) ba 13,784 | 40,359} .0203 
McCreary.......... 17.0| .0111 3.6 5,521) .0040 2,111] 883 558; 1,800 eee 7,752) .0039 


a re 10.2) .0067 2.7 3,078) .0022/ 1,043 286 ” 779) _ aeeerer 5,284) .0027 


Madison as 4 16,719) . ; > ee 25,202 
Richmond ees 10.4 0068! 2.9 12,474 .0089) 2,713 1,234) 735) 2,834) RE wan covets 9,131) .0046 
RS inne x cu cones 14.0) .0092 2.8 1,897 0013) 687} 389| = i SI ge aone 3,304) .0016 
SS ares 17.5) .0115 4.2 9,524) .0068 1,477) 1,434) 460) 2,093 a LoeeSares 9,853) .0050 
ee 13.7| .0090 3.7 5, 167) -0037) 1,328| 538) 221! 2,329 eer 6,302) . 
0 ar 11.9) .0078 2.2 1,705) -0012) 766 399) 132| e ce ae: A ae 2,678) .0014 
See 18.7) 0123) 5.3 17,146) .0122 3,263) 2,623) 733; 3,463) eer 21,000) .0105 
IB Maysville........ 8.6] .0056] 2.8] 15,653) .0112| 2,822 2,288 *} © | p7aho......} 11,481] .0057 
| | | | 
IR cnccntovwaes page - 0063) z 3,700) 0027 631 415) * | 1, 188) » Serer 5,261) .0026) 548) 2,023 
Menifee... .. saci 4.9] .0032) 1.1 621| -0004) 244 130) s em Or tae Eee ee 1,465) .0008) 299) 1,332 
rt ee ee aa -0097 8,907| .0064) eee 869) 759) 2,738) eee: 11,662) .0058) 788) 2,844 
| | Peo 
Metcalfe. ....... 10.1| .0067) 2.7 2,113\ .0015) 244| ail > | 640. fee 3,182i .0016! 315| 1,179} 3: 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures. see explanation page 1° 
1 Corbin is in Knox and Whitley Counties © SM, 1951. *Withheld to avoid disclosur 
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arket 
iliion 
1950 
Grea 
y 


St T IE Lou; 


‘ 
~ A) 
v4, 


Che Convrier-Zournal — 


THE LOUISVILLE TIMES 


364,123 DAILY * 293,426SUNDAY * REPRESENTED NATIONALLY BY THE BRANHAM CO. 


Owners and Operators of Radio Station WHAS and Television Station WHAS-TV 


MAY 10, 1951 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


Dm 1949 Retail Sales in Excess of $100 Million 


miutnig 1949 Retail Sales $50.0 Million to $99.9 Million 
Ee) 1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


Copyright by 
MANAGEMENT 


K EN TUCK Y — (Continued) 


The ‘“‘SM’’ symbols mark original, exclu. 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING SALES 

INCOME—1950 DOLLARS} ADVER- 

SM ESTIMATES SM FROM TISING 

1/1/51 ESTIMATES ESTIMATES CONTROLS 
COUNTIES EE 

Fam- 

CITIES ilies FIVE STORE GROUPS Qual- 
[House- (in thousands of dollars) ity of 
Total holds} | Dollars Dollars Mar- 

(in % (in (in % % | Per ket 

thou- | of | thou-| thou of General | Auto- of In- 

sands) | U.S.A.) sands)}| sands) /| U.S.A. Mdse. motive sands) | U.S.A.) ita dex 
a 14.1} .0092 3.5 4,541) .0032 1,214 1,028 3,990} .0020) 283 41 
Montgomery......... 13.2) .0087 3.8) 8,564) .0061 1,232 1,717 12,091} .0060} 916 78 
ID. sccuccuvecede 13.9] .0091 3.0 2,051) .0015 174 651 4,184) .0021) 301 36 
Muhlenberg......... 32.7) .0215 8.2) 15,623) .0111 1,950 3,342 19,326) .0097| 591 58 
Pi ctcuawasieaed 20.0} .0131 5.2 10,273} .0073 1,133 1,996 16,320} .0082) 816 68 
Nicholas... .......... -0050 2.2 3,070) .0022 362 749 5,632} .0028) 741 62 
Seon 1) .0139 5.8) 6,240) .0045 251 1,002 9,390) .0047; 445 47 
a 11.2) .0073 3.2 4,289) .0030 283 1, 267 11,043) .0055) 986 70 
inigsccdasionenaten 10.0} .0066 3. 3,852} .0028 630 817 7,810} .0040; 781 64 
Es 7.4) .0048 1.7 462) .0003 53 ” 2,057; .0010) 278 33 
Pendieton........... 9.8) .0065 3. 3,477| .0025 175 601 9,359) .0047) 955 68 
ene 47.2) .0310 24,554) .0175 6,613 6,097 29,972) .0150) 635 61 
Re: 7.0) .0046 : 14,521} .0103 1,555 ° 6,153} .0031} 879 122 
Sree 82.7) .0542} 16. 33,012) .0235 7,897 6,820 33,659) .0168) 407 49 
ee 5.3) .0035 15,164| .0108 1,662 5,086 4,638} .0023) 875 146 
PUG csccveieetin 6.9) .0046 1,338} .0009 585 2,463} .0013; 357 39 
ere 39.3) .0258 16,732} .0120 1,760 3,768 21,183) .0106) 539 55 
Somerset.......... 7.2) .0047 12,016} .0086 1,312 3,273 5,630} .0028) 782 104 
Robertson........... 3.0} .0020 644) .0004 ’ ° 2,445) .0012) 815 55 
Rockcastie........... 14.0) .0091 3,378) .0024 388 276 4,172} .0021| 298 10 
ee ee 13.0} .0086 5,145} .0037 414 444 6,279} .0031| 483 51 
er 13.9) .0091 3,116} .0022 394 805 3,558} .0018) 256 37 
PR 15.4) .0101 8,770} .0063 531 1,761 14,091} .0071) 915 74 
__ eee -0120 12,247| .0087 1,583 3,618 16,435} .0082| 903 76 
Simpeon............. 11.9} .0078 8,653) .0062 724 2,542 9,782} .0049) 822 76 
AP eemenes 0040 2,843) .0020 338 785 5,072} .0025| 818 38 
ee 14.7} .0097 8,026} .0057 1,209 1,722 11,481} .0058) 781 58 
Rt eieakuuwenbel 13.1) .0086 4,914) .0035 414 546 7,493} .0037) 572 33 
Minis drcknavesied 9.9) .0065 3,638) .0026 647 812 138} .0026) 519 52 
Se 5.2} .0034 1,026) .0007 i . 3,193} .0016) 614 50 
ee 15.2] .01 10,867} .0078 821 2,825 9,956] .0050| 655 88 
ERE 42.2) .0277} 12.1 32,262) .0230 3,907 7,932 38,529] .0193) 913 30 
Bowling Green. .... 17.8| .0117 28,309} .0201 3,546 . 16,857| .0084| 947 308 
*Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 19. 
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SALES MANAGEMENT 


Whilb Louirville Got. 
BESIDE 


The Keely Derby !? 


The Louisville Metropolitan Area ranks 28th 
in America. 


WAVE has a Daytime BMB Audience of 
238,490 families. Its BMB Area has an Ef- 
fective Buying Income of more than one- 
and-a-half billion dollars*—or 66.4% as 
much as the entire State of Kentucky! 


WAVE-TV was first in Kentucky by more 
than a year . . . is now a third-year veteran, 
preferred by the majority of the 75,000 
TV set-owners in and around Louisville. 
WAVE-TV is Channel 5 .. . features out- 
standing local programming as well as NBC, 
ABC and Dumont. 


Ask Free & Peters for the whole WAVE 
story, today! 


*Sales Management Survey of Buying Power, May 10, 1950 


AM 


WA 


WAVE* has a Daytime BMB Audience 
of 238,490 families in Kentucky and 
Seuthern Indiana. This area has an 
Effective Buying Income of $1.67 
billion, as against $2.51 billion for 
the entire State. The Effective Buy- 
ing Income within WAVE’s Daytime 
BMB counties is 151% of the In- 
come in those Kentucky counties in 
which WAVE does NOT have a BMB 
audience! 


*The WAVE-TV Coverage Area 
contains 256,400 families. 


FREE & PETERS, INC. 


Exclusive National Representatives 


10, 1951 
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KENTUCKY — (Continued) = pe a ae leat Se estimates by Sad Es WANACE NE 


— 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS SALES 
seeeenes SAI INCOME—1950 — AOVER. 
ISING 
BYR 1/1/51 BY ESTIMATES BYP Estimates | FARMING] CONTROLS 
COUNTIES —— 7 , scimees aa tome tt Se Deteael 1950 
am- 
CITIES ilies FIVE STORE GROUPS 
[House-| (in thousands of dollars) GD Net 
holds} | Dollars aetna Oi Dollars Estimates | % of | 
(in (in y/ Furn.- (in Per (in U.S.A. | ket 
thou- thou- General | House-| Auto- thou- thou- of Fam-|  thou- Poten-| In- 
.| sands)| sands) S.A. Mdse. | Radio | motive sands) sands) S.A. ily sands) tial | dex 


Washington... 0} . ; 922} 1,013) 1,501 A , 3,183 
Wayne. ~ 8] . 5 é 1,421) 294 1,093 cera 1,482 
Webster a 8] . ; : 1,887] 814 1,309 2,391 
Whitley .5| .0214) : : 4,197} 2,089 ee, P 2,895 

1Corbin -9} 008 $31 ; 2,496} 1,189 ; 7| 3,837 
Wolfe seas 7} é F 228) 120) 1,433 1,008 
Woodford. . 1,606 552| 3,207) 11,475) 


Total Above Cities... -5| .5315) 243.2) 1,052,071) . 224,870) 119,502) 52,228) 217,477) 26,582 1,149,722) . 1,420) 4,727 -6191) 116 


— _ — -—$—$—— j|§ —_—$_____—— ————__-_— | —__ —~——— <a, 


State Total... 1.00 785.4| 1,780, 287|1.2688| 426,203 232.750 94,134| 404,989) 52,397 ..| 2,567,581/1. 3,269{ 535,921 1.4146) 72 


KENT UC Standard Metropolitan County Areas 


| 
Ashland, Ky......62] 249.3) .1636} 67.2) 179,907) .1283) 41,971) 23,153) 10,834) 43,523) 4,903]..........] 260,839) .1396)1,046 1365) 83 
Lexington.........75] 100.4) .0659 7 103,548) .0781; 20,562) 14,843) 5,765) 18,431) 3,773]........ -| 159,937) .0891|/1,593) 5,261)..... eeeeef 20787) 116 
Louisville. 81] 584.8] .3841! 172.51 554,180) .3950i 126,095! 68,797! 30,280) 131,147) 20,743). . 837,743] .4194||1,433) 4,856 4950! 105 


1 Corbin is in, Knox and Whitley Counties *Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 19, 


LOUISIANA 


RICHLAND) 
MADISON 


FRANKLIN 
CALDWELL 


Cities shown are those having 
: retail sales of $15.0 million or 
NATCHITOCHES more in 1949 
- CATAHOULA 


CONCORDIA BI 1949 Retail Soles in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 
1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


ST. HELENA] TANGI- '« + WASHINGTON - 


EVANGELINE 
ST. LANDRY 


(Opelovses 


4 } cane 
Ifd/ PONICHARTRAID 


wy // 
ST. 1OHN 
THE BAPTIST Se 


Copyright by 


Sabet MANAGEMENT 


SALES MANAGEMENT 


WHAS-TV 


DS, Aouiwille, Kentucky 


REPRESENTED NATIONALLY BY EDWARD PETRY CO. - ASSOCIATED WITH THE COURIER-JOURNAL & LOUISVILLE TIMES 


VICTOR A. SHOLIS, Director ° NEIL D. CLINE, Sales Director 
MAY 10, 1951 281 


ITS EASY, 
WHEN YOU 


KNOW HOW! 


a is the second city in Louisiana 
and KWKH is way ahead of all other com- 
petition here. December, ’50—January, ’51 
Hoopers show that for the average of all 
rated weekday periods (8:00 a.m. to 
7:00 p.m.), KWKH gets more listeners than 
the other four Shreveport stations combined! 


But Shreveport alone is no true measure of 


50,000 Watts °¢ CBS 


SHREVEPORT 


The Branham Company 
Representatives 


KWKH. The city itself has 33,280 radio 
families, whereas KWKH’s 1949 BMB 
Daytime Audience is 303,230 families, (and 
227,701 of these are “average daily lis- 
teners”’! ) 


Let us or The Branham Company give you 
all the facts about our rich tri-state area and 
the jobthat KWKH know-how cando for you. 


LOUISIANA 


Henry Clay, General Manager 


KWKH HAS 9 ACTUAL 
“BMB AUDIENCE” 


FAMILIES, OUTSIDE? 


For every Radio | 
Family in Shreveport 


City and Population County 
(in thousands) 
Alexandria..... ; oS eee Rapides 
ae 8 See Morehouse 
Baton Rouge. . .126.1.East Baton Rouge 
Bogalusa....... Ss oe Washington 
Bossier City.... 15.6........... Bossier 
Crowley...... Gs waeeue Acadia 


POPULATION 


SM ESTIMATES 
1/1/51 
COUNTIES 


L OU! SIAI 1A N A— — Counties and Cities — 


- Other West South Central 


States: 


Arkan- “The * 
"Sas _p. 155; Oklahoma, p. 440; Texas, p. 496. , 


City and Population County 
(in thousands) 
Pilotinia....... + Se Terrebonne 
Jennings..... . 9.9.... Jefferson Davis 
Lafayette...... . ees Lafayette 
Lake Charles... 41.9. ...Calcasieu 
Minden........ csr ee Webster 
Monroe........ A Ouachita 


RETAIL SALES—1950 


JM 


CITIES 


FIVE STORE GROUPS 
(in thousands of dollars) 


Furn.- 
House- 
Radio 


General 
Mdse. 


Auto- 
motive 


ESTIMATES 1950 


Cay: and Population County 
(in thousands) 

New Iberia..... |S eee Iberia 
New Orleans....576.9........ .Orleans 
Cyelousas...... BE-S..........: St. Landry 
OE ae eee Lincoln 
Shreveport..... i Caddo 
Thibodaux..... J. ee! Lafourche 

EFFECTIVE BUYING GROSS | SALES 

INCOME—1950 — na 
BY) ESTIMATES FARMING] CONTROLS 


Assumption.......... 17.4) .0115 4.6 
Avoyeiles............ 38.6) .0253 9.9 


Bossier.............. 37.7| .0247; 11.3] 18,012 
Bossier City....... 15.6] .0102 4.6 12,219 
| RS 132] 177.6] .1166| 54.0} 188,922) . 


’ 3,711; 1,335) 6,531 
-0089) 1,770 - 695; 4,540 
1,557 1,253 331; 3,460 


0129 4,642 890 780 


5,397 
-0087 2,642 159 553; 4,589 
1346) 37,386) 20,422) 11,994) 58,005 
-1230| 31,827) 18,305) 11,951) 55,001 


172,545 


1,804 


1,715 258 808) 
4,060 
2,536 


167; 1,519 


-0223) 


14,835) .0074/1,150} 4,009].......... -0081) 
11,479) .0058) 601) 2,166 2,572 -0072) 


Ne areeee -0551| 16,587, 9,125| 3,572) 19,937 
Lake Charles... ... 41.9) .0275} 12.4) 48,527) .0346} 6,188] 7,740) 2,201) 15,515] 1,198] 39,503] 73,451) .0368/1,753| 5,923].......... 
Caldwell............ 10.3} .0068) 2.7 4,629} .0033| 927; 1,069) * 1,423 
Cameron............ 6.3! .0041| 1.6 1,772! .0013 757 “| ° . 
A and A See end of state for Standard Metropolitan County Areas. 


*Withheld to avoid disclosure. 
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Before using these figures, see a sons 


“SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT. 


I. 


1951. 
SALES MANAGEMENT 


$192.555,000 


Effective Buying Income, 1950 


Let WJBO connect 
Baton Rouge Buying- and 
Sales-Power for You! 


5,000 watt affiliate in Baton Rouge, La. 


Retail Sales, 


AFFILIATED WITH THE STATE-TIMES AND MORNING ADVOCATE 


FURTHER DATA FROM OUR NATIONAL REPRESENTATIVES 


Meee GEORGE P. HOLLINGBERY CO, ES 


1950 


$13.4,098,000 


Copyright by Sales Mgt, 1951 


The ‘“SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


LOUISIANA — (Continued) 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
JM ESTIMATES 0 SALES SM FROM TISING 
1/1/51 M ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES le, 
Fam- 
CITIES - ilies FIVE STORE GROUPS Qual- 
[House- (in thousands of dollars) Net ity of 
Total holds} | Dollars _____| Estimates | Dollars Estimates | % of | Mar- 
(in % (in (in % Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- | of | thou- |  thou- of General | House-| Auto- | thou- thou- of | Cap-| Fam-|  thou- Poten-| In- 
sands) | U.S.A.) sands)} sands) |U.S.A.| Food Mdse. | Radio motive | Drug | sands) sands) |U.S.A.| ita | ily sands) tial | dex 
= —-- season | 
Catahoula........... 11.9) -0078, 3.2 4,415) .0031) 1,359 368 1,322) 118}.......... 5,867) .0030) 493) 1,833 3,238} .0040) 51 
CIMBOTAE.. .....0.0.0:00:s 25.6| .0168 6.6 12,219 087 3,301 1,797 DE) We os ccicties 18,278) .0091) 714) 2,769 2,994] .0105) 63 
Concordia........... 14.5) 0096 4.6 5,396 7 1,807 267 574| ae ae 8,613) .0043) 594) 1,872 3,216] .0052) 54 
_ | 
ag CE 25.0) .0164) = 7.1 12,076; .0086| 3,026 2,087 3,924 486].......... 16,625) .0084) 665) 2,342 3,102} .0101) 62 
East Baton Rouge..13} 159.2) .1045| 46.8] 154,813) .1103) 28,804) 22,428) 10,208) 36,379) ere | 241,825) .1210)1,519) 5, 167 2,450} .1145) 110 
ABaton Rouge.... 126.1) -0828| 37.5] 134,098) .0955) 23,556) 20,997] 9,907) 31,713) 4,848 82,232] 192,555) .0964)1,527) 5,135].......... -0934| 113 
East Carroll......... 16.6) .0109 5.2 6,920) .0050 1,572 1,091 386 1,003) | ERC 11,105} .0056) 669) 2,136 6,511} .0065) 60 
oo | bd 
East Feliciana....... 19.4) 0127) 5.2 4,513) .0032) 1,327 939) ce .. CaNeeere 7,042) .0035) 363) 1,354 3,332} .0053) 42 
Evangeline. .......... 32.4) .0213} 8.9 10,321) 0073, 2,125 938) 2,515) 69}. . 11,534) .0058} 356) 1,296 8,711} .0093) 44 
i cog SEE 29.9) .0196} 8.0 11,434) .0082; 2,711 “a M4) | PU wassecs 16,355} .0082) 547) 2,044 8,319} .0105) 54 
; | | 
ig OEE 14.5} .0096 3.9 4,159) .0029| 1,370 649, Cee Pree 7,859] .0039) 542) 2,015 1,732} .0047) 49 
coc PCE 41.0) .0269) 10.7 25,893) .0185| . 5,358 1,955; 2,068 5,133) ee ; 33,087) .0166) 807) 3,092 7,735} .0192) 71 
New Iberia........ 16.8] .0110 4.8 17,172 .0123| 2,717 1,213| 1,562} 3,872! 410 23, 169 17,573} .0088/1,046| 3,661].......... 0103} 94 
OE nc cieasecis 27.0) .0177 8.2 12,124) .0086, 3,128 1,694) 2,702 eee 19,143} .0096} 709) 2,335 4,018} .0109) 62 
| 
cpp, TO ET 15.7| .0103 4.3 8,627| -0062) 1,729 2,298 375, 2,508) 208].......... 14,727) .0074) 938) 3,425 1,425] .0076) 74 
Jefferson. ........ 95! 104.4) .0686) 28.8 45,539} .0324! 12,319 2,096! 3,275; 6,470| 1,370!.......... 54,392! .0272| 521! 1,889 2,769! .0370! 54 
A and A See end of state for Standard Metropolitan County Areas, Before using these figures, see explanation page 19. 


*Withheld to avoid disclosure. 


SM, 1951. 


1950— 


MAY 


10, 


1951 


BATON 


The city that sprang from no- 


where in 1940 to become in 


84th CITY IN U. S. 


e@ UNITED STATES RUBBER CO. Joins industrial 
family with acquisition of Buna-N synthetic 


pliant. 

CEMENT CO. Locates with $4,000,000 
plant. 

e@ WOOD RIVER OIL REFINERY Establishes plant 


. . continues Unparalleled Rate 
of Growth with New and Expanding 
Industries in 1951 --- 


rubber 
@ IDEAL 


to manufacture aromatic hydrocarbons. 


000 additions. 


@ SOLVAY PROCESS DIVISION 
ash production by 200,000 tons. 


@ KAISER CHEM. G ALUMINUM CORP. An- 


nounces $3,000,000 expansion. 


STATE TIMES & MORNING ADVOCATE 


Combined MGE Circulation March 1, 1951 48,601 (137% greater than 1940) 
Represented by THE JOHN BUDD COMPANY 


@ GULF STATES UTILITIES Announces $22,580,- 


Increases soda 


283 


In High Gear--The Louisiana Purchase 


1950 


Population 


9/30/50 


Total 21,906 
10 yr. Gain 91.2%* 
City 10,895 
10 yr. Gain 87.2%* 


1949 
Retail Sales 19 yr. 
000 Omitted Gain 
Total $49,049 299% 
Food 7,559 *334% 
Gen. Mdse. 11,943 309% 


1950 


Linage 


Alexandria 34,685 
10 yr. Gain 28.1% 


Rapides Parish 
90,112 


Local 7,217,658 
10 yr. Gain 156% 


National 1,215,284 


wee Drug 1,823 *228% *3rq 10 yr. Gain 157% 
La gained 12.8% *3rd highest in La. highest in La. Milline 4% Lower 
(U. S. Census) (Sales Management) (ABC) Than 1940 


Alexandria Daily Town Talk wos 


L OU 1s IA NA— (Continued) nee es ” a i The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 DOLLARS ADVER- 
JM daar head CLD estimates “950° GYD estimates [FARMING] CONTROLS 
COUNTIES rs ——x_—}| —— ie ee eee eres 5 See Ae Be. eae . 
| Fam- 
TT | Pp | i - 
—— | House- | (in thousands of Galore) woe | | Sy 
Total | holds} | Dollars | ee ee ____] Estimates} Dollars | Estimates | % of | Mar- 
(in | & (in (in % | Furn.- | (in (in % | Per| Per (in U.S.A. | ket 
thou- of thou- thou- of | General | House-| Auto- | thou- thou- of | Cap- Fam- thou- Poten-| In- 
sands) |U.S.A.| sands)| sands) |U.S.A.| Food | Mase. | Radio | motive | Drug | sands) sands) | U.S.A.) ita ily | sands) tial | dex 
Jefferson Davis 26.9| .0176} 7.4) 19,326! .0138| 3,816 766,  852| 6,051, 314)... 22, 058| -0110) 820) 2,981 12,154] .0132| 75 
Jennings. . . 9.9} .0065} 2.9 11,471| -0082| 1,961 745| —569| CO OF Bo sssceces 10,959} 0055) 1, 107 eer .0065| 100 
Lafayette 58.0 .0381) 14.6) 36,577) .0261| 5,449) 5,019) 2,433, 9,828 723) 52,838) .0265) 911) 3,619] = 9,047} .0287| 75 
Lafayette 34.1] .0224) 9.4) 99,317] .0200) 4,144) 4,201) 2,330) * | 631 21,478]  36,794| .0184/1,079| 3,914]..........] .0200) 89 
Lafourche. . 42.4) .0278} 10.3] 27,766) 0198/6, 152 3,307, 1,555, 5,435) 62). 36,464| .0183| 960| 3,540 7,440] .0207| 74 
Thibodaux 7.9) 0052) 2.1 12,362| .0088} 2,281 695, 879} 3,600, 309 6,699 9,306) .0047]1,178] 4,431].......... .0060} 115 
La Salle - oe .0085, 3.6 6,985, .0049) 1,703} 1,141) 136, 2,820,247 ioe 10,256| .0051) 795) 2,849 303} .0057 67 
Lincoln 25.8 0169 6.8] 13,307) .0095; 2,303, 1,816) 1,156 4,315, 333]. ms 19,118) .0096| 741| 2,811 2,517} .0110| 65 
Ruston , 10.5) -0069) 2.8 11,300) .0081| 1,778) 1,400 at eT ae 9,566) -0048} 911 sag ce-wemereGunll -0062} 90 
Livingston 20.2} .0133) 5.2 8,210} .0059) 3,024) 655) 296) 2,349) «= a]... 7,898) 0039) 391) 1,519 2,600) .0064) 48 
Madison. . 17.7) 0116) 5.4 8,755| -0062) 1,856) 786 °| 208 w8......... 12,726) .0064) 719) 2,357 5,824) .0074) 64 
| | | | 
Morehouse . 32.6| 0214) 9.6) 17,682) 0126, 4,524) 2,482, 417, 4,512) 803]......... 22, 983| 0115) | 705| 2,394 5,965] .0138| 64 
Bastrop..... : 13.0] .0085 3.7 13,258 0094} 2,611) 1,759) ° | + | ae 10,361} .0052| 797 ere -0071) 84 
Natchitoches... 38.4] .0252} 10.4) 12,720) .0091) 3,401) 2,363) +596) 2,587) + 436)........ 19,469) ee 507| 1,872 7,018} .0127) 50 
Orleans.......... 95] 576.9) .3788| 173.7] 562,240) .4007| 113,292 98,532| 33,638] 81,442) 20,872 Pee 865,350) -4333}1 , 500 4,982 1,207} .4126| 109 
ANew Orleans 576.9| .3788| 173.7] 562,240) .4006) 113,292} 98,532] 33,638) 81,442) 20,872] 1,295,878] 365,350) .4333/1,500) 4,982].......... | .4126| 109 
Ouachita. . ..176} 75.6 .0496, 22.1] 82,177] .0585) 13,379, 9,015) 6,505| 28,080, 1,923]...... 92,383) .0462|1,222) 4,180 4,136} .0506) 102 
A Monroe- } | | 
West Monroe... . 49.6| .0385| 16.4 77,491| .0552| 10,726) 8,851 6,442) 28,298! 1,884 75,416 69 ,834| .0350|1,411| 4,535].......... -0406| 125 
Monroe 39.1] .0257) 12.2 68,856} .0491) 7,635] 8,365] 5,767| 27,497| 1,650] 69,109] 55, 170| .0276|1,411] 4,522).......... -0337] 131 
Plaquemines. .. . 14.4 ‘0005 3.7 4,147; .0030/ 2,192 500! * | . | ae 5,371| .0027| 373) 1,452 1,536] .0042) 44 
Pointe Coupee ss 22.2} .0146) 3.9 7,881) 0056) 1,425) 1,450, 449) 1,580, 206 12,055! .0061| 543) 3,091 6,631} .0077) 53 
m | | ™ | | | 
Rapides 91.7} .0602 25.6] 62, 196} 043 14,120, 10,346, 4,155, 15,437) 1,616)... 83,172) wal 907| 3,249 7,137} .0461| 77 
Alexandria af 35.3} .0231|/ 10.5] 49,404] -0352| 9,072| 9,074] 3,557) 14,401] 1,328 eae 45,361| .0227|1,285| 4,320).......... .0265| 115 
Red River........... 12.3} .0081) 3.3 4,305| .0031) 1,085 792| 77| 1,222) * 6,089, .0031| 495) 1,845 3,125} .0041) 51 
Richland............ 27.1) 0177 7.4) 13,760) -0098) 2,887, 1,256) 409) 4,109) 437)... 15,041) .0075) 555) 2.033 6,963} .0102) 58 
| | } 
cs cs abcccacat 21.2) .0140, 5.4 7,077| 0051) 1,771, 1,780, 429, «1,451 233). 13, 165| 0066, 621| 2,438 1,021) .0076) 54 
St. Bernard. 95} 11.3) 0074) 2.9 3,366) .0024) 961) «/ go *] fF. 4,464) 0022) 395| 1,539 1,058} .0033) 45 
St. Charles 13.5) .0088 3.6 4,901) .0035, 1,693 . 332 711; 155}. 7,155) 0036, 530| 1,988 1,019} .0046) 52 
| | | 
St. Helena.......... 9.1) .0060 2.3 1,377) .0009 427 _ . - 2 3,604) .0018) 396) 1,567 2,713} .0024) 40 
St. James... ... 15.7) .0103) 4.1 5,834, .0042/ 1,624 1,030! 309) 1,063) 131].. 9,106) .0046| 580) 2,221 3,185} .0056) 54 
St. John the Baptist 15.1) .0099 3.9 5,175) .0037| 1,871) 930! 314) ales 94]... 8,048! .0040) 5§33| 2,064 2,371} .0051) 52 
St. Landry... 79.7) .0524 18.8} 33,622) .0239) 6,829, 3,643) 2,808} 7,935  623)........ 40,408} .0202; 507) 2,149} 17,544) .0278) 53 
Opelousas... . 11.8) 0078, 3.2] 15,391] .0110| 2,064; 2,109} 2,000; 6,071] 343) «11,334 6,962} .0035| 590) 2,176].......... 0066; 85 
St. Martin... .. 26.7| .0175 6.1 7,947| .0057; 1,525) 1, 168) 231| 2.7%). WEH........ 12,683| -0064| 475) 2,079 5,977} .0084; 48 
St. Mary. can 36.5) .0240 9.8 21,372) .0152 6, 755) ee 22,521| .0113| 617) 2,298 6,388] .0150) 6° 
St. Tammany . , : Hoe .0089) 
Tangipahoa. . . 54.0) .0354, 15.0] 32,894) 0235, 6,609) 3,318 | 1,063) 6,968, 1,033)......... 44,118} .0221| 817) 2,941 9,345] .0252) 7? 
Tensas.... 4. a 289) 860) a ae ; -0037) 
Terrebonne 43.9) .0289, 11.2) 25,653) .0182, 6,383) 4,369) 1,965) 4,259 512)... 30,818! .0154| 702 
Houma...... 11.7] .0077} 3.1 17,836 .0127} 3,899) 2,342) * 3,582) * 6,798]  13,677| .0068]1,169) 4,412).......... .0088) 11: 
Union........ mn 19.4} .0127| 5.1 8,341, .0060} 1,394) 1,717] 304) 3,283) 167].......... 9,875| .0049| 509] 1,936 3,066] .0068) 54 
Vermilion........... 37.5! .0246' 9.41 20,174! .01441 3,460 «1,532! 1,380 4,428, — aa 20,475! .0103' 546! 2,178' 14,951! .0144! 59. 
and A See end of state for Standard Metropolitan County Areas, Before using these figures, see explanation page 19 
*Withheld to avoid disclosure. l 
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B} South’s Greatest Salesman-WW WW 


| Delivers the CREAM 
... of the SHOWS 
B} ... of the AUDIENCE 


GREATEST 
SHARE-OF- 
AUDIENCE 
DAYTIME AND 
NIGHTTIME 


PROGRAMS 
DAYTIME 
AND NIGHTTIME 
ALL ON WWL 


\ ) a ) 


... and WWL sells the great multi-state audience in the newly-rich South! | 


50,000 Watts 
Clear Channel 
CBS Affiliate 


South's 
Greatest 
Salesman 


REPRESENTED NATIONALLY BY THE KATZ AGENCY 


NEW ORLEANS 
A Department of Loyola University 
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LOUISIANA— (Continued) The “‘SM’’ symbols mark original, excl. 


heendittnctllesillie i — _ —— 7 _ sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 DOLLARS} ADVER- — 
SM ESTIMATES SM SALES JSAM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING! CONTROLS 
COUNTIES = iniaenicae _ 1950 a 
CITIES ‘lies | | FIVE STORE GROUPS | | | | 
ilies | (ual- 
[House- | (in thousands of dollars) Net | ity of 
Total holds} | Dollars Estimates | Dollars | Estimates | % of | Mar. 
(in % (in (in % Furn.- | (in (in % | Per| Per (in U.S.A. | ket 
thou- of thou- thou- of General | House-| Auto- thou- thou- of Cap-| Fam- thou- Poten-| [n- 
sands) | U.S.A.| sands)} sands) | U.S.A.) Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
—_—- - -—— | a ,—_— ed ed a PT — 
Vernon 19.4) .0128) 5.3] 8, 387 0059) 2,748 1,623, 240, 2,288} 300)... ..| 8,128) .0041) 419) 1,534 878] 0064) 50 
Washington 38.9} .0255) 10.7 23,344) .0167! 4,699 3,103, 1,433 6,896) ee 26, 880) -0134) 691) 2,512 5,421) .0168) 66 
Bogalusa 18.0] .0118} 5.5 16,485, .0118 3,469 1,824) 1,320) 4,759} 476 7,479 13,932} .0070| 774) 2,533]........ p 0094} 80 
Webster... 36.2) .0238} 10.0) 23, 597| 0168 5,945 2,563) 1,337| 6,751) __. Saree 23, 023| -0115| 636/ 2,302 1,883] .0156) 68 
Minden. 9.9 .0065) 2.9 13,300} .0095| 2,687) 1,244 702) 5, 264) 519 2,493 7,178! .0036) - fe .0060! 92 
| | | | } | | 
| 
West Baton Rouge 11.8; .0077 3.6 4,295| 0031) 1,494 484 aa 2s | _ See. . 5,098) .0026 432! 1,416 2,330 ond 49 
West Carroll 17.3) .0114 4.4 6,542| -0046) 1,061 1,485) 483 1,779) ee 7,768) .0039' 449) 1,765 5,039 0056 49 
West Feliciana 10.2) .0067 2.8 1,888) .0014 583 See = 4 ie ere 3, 590) -0018) 352) 1,282 3,124) .0027) 40 
| | | 
Winn. . sagieadicaeld 16.4 .0107| 4.4 6,995) .0049) 1,721 831) 338 1,602) See 9,627| -0048, 587, 2,188] 1,149} -0060' 56 
ccnesiiiuniaiiennall - | ae = me ee eS 
Apter pa eee: v's iat apie aprecneanie’) Youseet te | , 7 oe ae 
Total Above Cities....| 1,119.0! 7347) 5 1,218,278 .8683| 223,593' 180,704 77,721) 266,155) 39,141] 1,797,152] 1,628,099) .8152 1,455| a | .8146) 111 
—= — —_—_—— a — 
State Total... : 2,712.7|1.7810) 758.61 1,851,415!1.3194| 392,807! 259,124/108,884! 416,969! 55,985! 2,640,464|1.3222| 973| 3,481 305,957! 1.4134| 79 
LOUISIANA— Standard Metropolitan County Areas 
- : —— = —— ; —_ ——— - i — i — “ — 
Baton Rouge... 13 159.2! .1045 46.8 154,813! .1103) 28,804 22,428) 10, 208) 36,379) 5,2868).......... 241,825 - 1210) 1,519) 5,167]..........] .1946) 110 
AMonroe- | | | | } | 
West Monroe...176] 75.6) .0496) 22.1) 82,177 .0585) 13,379, 9,015] 6,505) 28,080} 1,923).......... 92, 383| .0462|1, 222| 4,180]... 1.0506! 102 
New Orleans .. 8 692.6) .4548) 205.4 611,145 4355) 126,572) 100,628 36,943) 87,912] 22,242].......... 924, 206) 4627 1,334! 4,500]...... -4529) 100 
Shreveport 132] 177.6) .1166| 54.0} 188,922) .1346] 37,386 20,442 11,994) 58,005) 5,875)........ ‘ 276,346) .1384/1,556! 5,118]... -1329| 114 


. one (Other New England States: Connecticut, p. 185; Mass., p. 296; 
MA IN E — Counties and Cities —— _New Hampshire, p. 361; Rhode Island, p. 474; Vermont, p. 528.) 


City and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 
Auburn, . .. 23.3.....Androscoggin Biddeford. ..... A rena York Presnue isie.... 10.1......:54 Aroostook 
Augusta . 21.1........Kennebec Brunewiek...... 211.1...... Cumberland SS a | ee ... Knox 
Bangor......... 31.9........Penobscot Lewiston....... i ee Androscoggin wanrord....... x ae: 
Bath.... . 10.7........Sagadahoc Portland....... SS. ee Cumberland Waterville...... es Kennebec 


| | | | 
Androscoggin. .... 174 84.7 -0556; 24.1 76,972) .0549| 21,264) 7,891 4,234| 18,366} 1,361].......... 95, 965) ani 19 3,982 5,626] .0516, 93 
ALewiston-Auburn 64.9) -0426 18.3 66 ,663| .04765 17,668 7,510) 3,873} 14,510| 1,166 27,780 76,517 -0383) 1,179 S ee -0419) 98 
Lewiston..... ; 41.6} .027 11.2 47,514) .0339) 12,707 6,479) 3,160) 7,709| 896 27,780 49,046) .0246/1,179) 4,379]........ .| .0279| 102 
Auburn... 23.3] .0153) 7.1 19,149) .0136) 4,961) 1,031) 713} 6,801) _. ae: 27,471) .0137|1,179] 3,869]........ -0140) 92 
Aroostook. . . 96.2) .0632} 22.3 87,219) .0621) 21,613| 9,113} 2,794) 20,416] 1,808].......... 109,668) .0549/1,140) 4,918 79,267} .0587| 93 
Presque Isle 10.1} .0066 2.4 20,907} .0149 3,240) + | * | 4,380) . 41,635 14,908 0075|1, 476! | ee .0095) 144 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 


*Withheld to avoid disclosure. 
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You Want Sales In Maine 
BUY LEWISTON-AUBURN 


% Ist in PAYROLLS y 1950 RETAIL SALES $66,663,000 


BUY 5,000 Watt WLAM 


% Ist in COVERAGE »% Istin AUDIENCE y Ist in PUBLIC SERVICE 


Represented by Blankets A Population Represented by 

Everett-McKinney Area of More Than Kettell-Carter 
“Maine's Voic Nati I] i ABC 
4 weer 5 cued 425,000 A ie eagtend NETWORK 


For changes in definitions of counties within metropolitan areas, see page 22. 


SALES MANAGEMEN(): 


t 


§ Access to entire 
| Mississippi Valley, 


& 
. 


GREATER NEW ORLEANS 


Gives Your Plant The Three Essentials For Profit 


AY 


$48,000,000 for Greet on aaditi 


e, more th 3 : 
tt include both manufacturing 


ng” . ce a 
one, : 
rere ? eetas Wigs: 
qt ORS ies . a: 
aay i i iB: 
re ~ i 
> 


Latin America, 
and 
world markets Rich natural 
resources 


nearby 


F , Kaiser ked 
Chrysler and 

ined pay rolls of : xpan 

bo on ae During 1950, gee ‘the frst quarter of = 
$15,00U; Greater New pee was allocated by new arriva 


and distribution. 


America’s most 
cooperative labor 


Use These New Orleans Advantages 
for Your Profit 


Coordinated 
transportation by 
rail, truck, 
inland waters, 
Year-round sea, and air 


mild weather 


situation 


Unique Selling-Aids-To broaden your mar- 
kets, New Orleans’ International House, 
International Trade Mart, and Chamber 
of Commerce are at your service. We’ll be 
happy to tell about the many attractions 
that are drawing the nation’s leading in- 
dustries into our business family. 


10, 1951 


May We Tell You More? Your inquiry will 
be held in strict confidence; without obli- 
gation we’ll outline opportunities for your 
industry in New Orleans—send you perti- 
nent facts and interesting booklet, ‘““‘Why 
Industry Moves South.” Write M. B. 
Walle, Director, Greater New Orleans, 
Inc., New Orleans 16, Louisiana. 
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Vv. 


FARMINGTON 


® 
BINGHAM 


. 
+ 
. 
. 


Cemerser-( 


NEW PORTLAND 


ay 


st — 
BRUNSWICK , 


= 
(en 


“SKOWHEGAN 


ERTER 


8 


‘ ‘ 


‘ 
‘ 


2 + 
.- 
7 \ 
HARMONY 


a | 
| 


PITTSFIELD @ \ 


‘ 
fom 
. 


Valley market. . . 
Journal and the Waterville Sentinel. 


- 


total . . 
12.7% 


AUGUSTA 


(MAINE) 


KENNEBEC JOURNAL 
WATERVILLE mainy SENTINEL 


Represented by The Julius Mathews Special Agency, Inc. 


There's MORE Gold 
in the Golden Valley 


Retail Sales Double 
U. S. Percent of Gain 


Income and sales are up substantially in the Golden 
Kennebec Valley. Retail sales in Kennebec and 
Somerset Counties are 20.4% above last year’s 
. topping gains of 9.5% for the U. §S,, 
for Maine. 


The Valley’s living and shopping habits hinge on 
Augusta, state capital, and industrial Waterville, 
seat of Colby College. As a result, circulation of 
the Augusta Kennebec Journal and Waterville Sen- 
tinel is practically the same as the number of oc- 
cupied dwellings in the area. . 
for these cities are 38% above normal volume. 


This perfect fitting of local news circulation to the oc- 
cupied dwelling pattern . . 
. offers advertisers a sure formula for volume sales at low 
cost. There’s a full share of gold for you in the Golden Kennebec 
. when you advertise in the Augusta Kennebec 


. and retail sales 


. in a $102,356,000 retail market 


MAIN 


E — (Continued) 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
dnteenan SALE INCOME—1950 oy a 
SALES 
SM a V9 ne GD ESTIMATES 1950 JM ESTIMATES FARMING} CONTROLS 
COUNTIES x ¢ iiatatieaciitioasailiaieaieia ] ) 1950 ) =— 
| | am- | 
FIVE STORE GROUPS | Qual- 
CITIES — (in thousands of dollars) Net ity of 
(in > | (in (in 2 | Furn.- (i i (i U.S. 
thou- | of | thou- | thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-]| thou- | Poten-| In- 
sands) | U.S.A.| sands)| sands) USA Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita | ily sands) tial / dex 
scleameaceal 
Cumberland. ..... 107 170.1| 1117) 52. 162,386) .1157| 45,176 15,691) 9,319} 29,805) 3,732].......... 204,460) .1024/1,202) 3,932; 8,513] .1083) 97 
A@Portland...... 77.9) -0511 29 110,193) .0785) 27,493 13,500; 7,461) 21,037) 2,278 175,618) 117,162} .0587|1,504) 4,782].......... -0631} 123 
Brunswick 11.1) .0073) 3.0 13,766 -0098) 3,955 839 570} 3,675) WE chawesace 12,010} .0060)1,082) 4,003].......... .0074) 101 
| 
Franklin............. 20.9} .0137/ 6.6] 15,955| .0114) 4,784 383] 559 3, 784| OE vs vsisluee 19,667) .0098} 941) 2, 
Pe esdaceneees 35.0) .0230| 11.3 24,242) .0173 8,738 1,286) 1,275) 5,085 ae 38,640} .0194/1,104) 3,41 
Kennebec. .......... 84.5) .0555) 25. 76,449) .0545) 20,100 6,612} 3,550) 16,658) 1,723].......... 94,809) .0474/1,122) 3, 
Waterville......... 18.4) .0121 5.4 26,507} .0189 6,072 3,345) 1,862 5,910 628 8,381 22,522) .0112)1,224) 4,171 
bivuaeamatd -0139 ‘ ’ 6,330 26,312) . 
itikeesmnancaees 28.3) .0185 9. 25,588; .0182 7,269 1,652; 1,139) 4,806) 488).......... 32,545) .0163|1,150) 3, 
Rockland. 9.2) .0060 2.7 13,194) .0004 3,179 960 831; 3,861 251 9,262 14,048) .0070|1,527) 5,203 
Ee 18.0) .0119 5. 17,123) .0122 4,926 583 302} 3,848 _ ae 15,282) .0077) 849) 2, 
oe 44.7| .0293| 12. 31,921; .0228| 10,645 2,904 995, 6,118 CE vaccceded 39,828; .0199| 891| 3, 
and A See end of state for Standard Metropolitan Comte Areas, Before using these figures, see explanation page 4 
See page 140 for New England Metropolitan Areas on township basis. © SM, 1951. 


SALES MANAGEMENT 
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-_ — 
bad 
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PORTLAND, MAINE 


BASIC NEW ENGLAND MARKET 


Sse Bees * SSDS DS SS SaaS Dap SSDS iE pe R SDSS TTS Span Sis a Spann g a ie Saha ba Sa] 


GREATEST WHOLESALE DISTRIBUTION CENTER 
NORTH OF BOSTON 


... with newspaper coverage paralleling the largest 
jobber-dealer effort in Upper New England... over a 
territory greater than the Portland Metropolitan Area. 


PORTLAND'S SALES PER PERSON 


Retail Sales ....... 54% above U.S. average 
ee 67% ™ ‘a 
Genl. Merchandise .58% 


Household and 
ss ESRRERSENES 41% 


METROPOLITAN PORTLAND 


a $204,460,000 Genl. Mdse. ........... $15,691,000 

DE tester ksaraveees $45,176,000 Automotive ........... $29,805,000 

Household, Radio ...... $9,319,000 BI tiantiiienites ciiwi cal sumas $3,732,000 
Retail Sales ........... $162,386,000 


PORTLAND, MAINE 


Basic New England Market 
Press Herald 3 Evening Express 
Sunday Telegram 


MAY 10, 1951 


Represented By 


Maine’s BIG Market- - 


is the 7-County Area Served by Maine’s BIG Newspaper 


67,872 asc DAILY 
75,185 Sat.-Sun. 


Small, Brewer & Kent, Inc. 


Important because it’s BIG. If you’re plan- 


ning sales or advertising for Maine—check 
the Northeastern Maine Market carefully. 


Major Classifications! 


30% to 70% of the State’s totals in all 
It’s top-grade ‘A”- 
schedule territory—economically covered by 
only one big Medium... . 


Che Bangor Baily News 


Maine’s Largest Daily Newspaper 


ry ’ The ‘‘SM” symbols mark original, exclu- 
M IN E — (Continued) EU es .- — __sive estimates by SALES MANAGEMENT. 

POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

a ESTIMATES A SALES JM FROM TISING 
M 1/1/51 M ESTIMATES 1950 ESTIMATES FARMING| CONTROLS 
COUNTIES ate ee in ae we 1950 3 
CITIES | ‘ties. im FIVE STORE GROUPS 4 Qual 
| _ ilies IV Qual- 
[House- (in thousands of dollars) Net ity of 
Total | holds} | Dollars | a ae __| Estimates} Dollars Estimates | % of | Mar- 

(in % (in (in h Furn.- | ; (in (in % | Per| Per (in U.S.A. | ket 

thou- of thou- thou- of | General | House-| Auto- thou- thou- of | Cap-| Fam-}  thou- Poten-| In- 

sands) | U.S.A.) sands)} sands) | U.S.A.) Food Mdse. | Radio | motive | Drug | sands) sands) /| U.S.A.) ita | ily sands) tial | dex 
- sc nasaienaen Seaceec = Keen heel 
Penobscot... . . 108.7 0714) 31.3} 97,196) .0692) 24,008 10,738) 5,025) 23,814) 1,942].......... 122,831) -0615)1,130) 3,924 10,998} .0658) 92 
Bangor... 31.9} .0209 9.5 53,388 .0381| 9,895 9,118) 3,473) 16,350 951 67,977 48,935) -0245}1,534) 5,151].......... — 133 
Piscataquis. . 18.0) .0118) 5.4 13,369) .0096) 4,005 860; 1,021) 2,363 . SERBRe Pr 14,832) .0075) 824) 2,747) 2,670 -0090) 76 
Sagadahoc.......... 21.0) .0138| 6.6} 15,162} .0108 5,540 859 394) 3,109 Se 21,336) .0106|1,016 ae 1,452] .0113) 82 
Bath... 10.7) -0070} 3.4 12,073} .0086) 4,215 787 ia 2,518) ° 3,585 11,717} .0059/1,095| 3,446].......... -0069; 99 

| 

Somerset , 40.2) .0264 12.3 25,907) .0184) 8,413 1,943) 1,138) 4,172 SS 32,803| 0166) 816) 2,667} 7,326} .0191) 72 
Se ; 21.7| .0142 6.8 13,845} .0099| 4,075 1,042 434; 1,743 _ Seer 19,118) -0095) 881) 2,811 6, -0106) 75 
Washington. ... 35.5) .0233) 10.9 22,065) .0157 7,208 2,271 749; 4,874 Mi nccoeses 24,992 ae 704) 2,29: 2,75 0157} 67 
_ J 68,724) . 3,726) 3. 10,205, 1,708).......... eyo -0506|1,075) 3,622 7,076] .0523| 85 
Biddeford. . . 21.0} .0138} 5.6) 22,932] .0163 6,254 1,604) 1,560 4,925) 411 7,100} 24,318) .0122)1,158) 4,343].......... -0138} 100 
I. cn sacuheks 15.3} .0101 4.4 15,311) .0109 4,510 1,161) 1,121 nn ME cecnisinnard 16,601} .0083|1,085| 3,773].......... -0094) 93 
Total Above Cities... 291.6) .1914) 85.3 378, 605) 2698) 92,407} 40,556) 21,499 87,076 6,709] 358,313} 385,050) .1928|1,320) 4,514].......... 2156) 113 
State Total....... 921.5 .6050| 271.21 = 774,123) .5517| 220,886| 67,554| 36,820 157, 181| 16,8271 Sie mua 987, 826' oe 3,6421 158,652! .5341! 88 
MAINE— Standard Metropolitan County Areas . 
ALewiston-Auburn174 ee a 24.1] 76,972| .0549 21, 264| pen 4,234) 15,356] 1,381].......... 95,965! .0481/1,133| a Re ananae | -0516| 93 
Portiand......... 1 170.1} .1117) 52 162,386) .1157| 45,176) 15,691; 9,319} 29,805) 3,732].......... 204, 460| - 1024/1, 202} 3,932j.......... -1083| 97 


A and A See end of state for Standard Metropolitan County Areas. 
*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19 
SM, 1951 


EXTRA 


PAY ENVELOPES 
PER FAMILY 


According to the 1947 Census of Manufacturers, wage-earners in 
Biddeford-Saco plants exceeded the number of local families by 13% . 


for an average of one and an eighth pay envelopes per family. Today more 
people are employed here and more families are getting extra income. . . 


at higher wage levels. 
Biddeford-Saco’s 


$28,632,000 retail 


sales 


volume . . . including 


$7,794,000 spent for food . . . results from above-average family spending. 
ood, for example, tops the national average by 27%. 
The Biddeford Journal offers the only way to tap this market to its full 


potential . . . because it is welcomed into 
more than 90% of Biddeford-Saco 
homes daily . . . and is read eagerly 
for its news of friends and acquaint- 
ances and developments in local plants. 


THE BIDDEFORD 


JOURNAL 


> BIDDEFORD, MAINE 


SALES MANAGEMENT 


Sai 


SELLING INFLUENCE! Can you beat THIS? 


(he Tribune and Advocate covers Sanford so _—- and intimately . . . with “personal mentions” of 
the average citizen its chief news content .. . that it is used as a “house organ” by the local Goodall- 


Sanford plant. 


Sanford families . . . spending the bulk of their high wages on contented living . . . buy more retail goods 


than the average United States family. They buy 41% more food . . . 44% more furniture- 
household-radio merchandise . . . 22% more automotive products. 


The Tribune and Advocate makes Sanford an especially responsive market to brand advertising .. . 
a good example of how profitably the local approach in advertising pays off. 


SANFORD TRIBUNE and ADVOCATE 


SANFORD, MAINE 


1 2 
| ow 
“ 


MAI N a TE PISCATAQUIS : 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


BEBE 1949 Retoit Sates in Excess of $100 Million 

suid 1949 Retail Soles $50.0 Million to $99.9 Million 
1949 Retail Sales $25.0 Million to $49.9 Million 
1949 Retail Sales $10.0 Million to $24.9 Million 


Copyright by 


_Sialee MANAGEMENT 


$s 


| 198; District of Columbi 198; Florid 200; G 

yg ig Fy me ao2s South’ pw og . 478: Virginia o 533; West "Virainia, con — M A R Y L A N D 

-ity and Population County City and Population County City and Population County 

(in thousands) (in wn ae (im thousands) 

NADOESs 6 s+. SS eee Anne Arundel ee ee 2 See Talbot Hyattsville..... 12.5....Prince Georges 
ltimore.. . ...... ee Baltimore Frederick....... | 2 | re er Frederick Pocomoke City..: 3.2........ Worcester 
mbridge..... aes Dorchester Hagerstown.... 36.8.......Washington Salisbury....... 15.4........Wicomico 
0s We a 8 iseenn Allegany Westminster.... 6.2........... Carroll 
291 
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youve corto ACT BIG ™ SELL BIG 
IN BIGGER BALTIMORE 


*ABC City Zone bosed upon 1950 
Census. 


The sales drive you used in Baltimore 10 
years ago won't give you the yardage you 
need today. To reach your current sales po- 
tential in bigger Baltimore you've got to 
use the most powerful club in your bag — 
Baltimore’s biggest evening circulation, 
the Baltimore News-Post. 


Baltimore’s family population is not only 


Ra 


28% bigger than in 1940, but it’s much 
richer, too — with the greatest increase in 
net effective family buying income of all 
the country’s major cities. With the News- 
Post you get the greatest coverage of any 
single daily newspaper (58.5%). You 
reach 196,795 City Zone families* at a 
single cost (total net paid, 226,467) 


1ore News-Post 


First in Circulation... . First in Coverage in the 6th Largest City 


A HEARST NEWSPAPER — REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE WITH OFFICES IN PRINCIPAL CITIES 


292 


SALES MANAGEMENT 


vi 


A BRIGHT SPOT BECOMES BRIGHTER 


Hagerstown, the top city in Maryland after Effective Buying Income — $53,581,000 (166% increase over 1939) 
Baltimore, is operating at all time highs. Census Total Retail Sales — $51,971,000 (198% = . eR 
Retail Food Sales — $12,368,000 (228% ) 
Sales Management figures show that for the Retail Drug Sales —$ 1,443,000 (126% ” » oo» ) 
vear 1950, all indices of business activity reached Hagerstown is the second city in Maryland in number of 

new peaks. New all time highs in - - - families and in wholesale sales. 


, i ON VV 


Smart national advertisers know that there 
is only one way to be sure to tap the till 
in Hagerstown—the ideal test market—and 
that is by using the 


National Representatives—BURKE, KUIPERS & MAHONEY, INC. 


ie estimates by SALES MANAGEMENT. MARYLAND — (Continued) 

POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS = 

SALE INCOME—1950 DOLLARS) DVER- 

SA a JSAM SALES SA FROM TISING 
ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 

COUNTIES | --——- - —--—— tet 6 ee ee 1950 
| am- 

ee Sm ines eats ue OD | Ww 
Total | — | holds} } Dollars | = |__ ___] Estimates} Dollars Estimates | % of | Mar- 
(in % (in (in % Furn.- (in (in % | Per| Per (in U.S.A. | ket 

thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam- thou- Poten-| in- 
sands) | U.S.A.| sands)} sands) /|U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
ee 91.0) .0598) 25.3} 76,976) .0549) 22,899 8,610} 4,741) 13,422) 2,056].......... 111,566) .0559/1,226) 4,410] 1,511} .0563) 94 
Cumberland. ..... 38.2} .0250 10.9 57,543) .0410 13,791 7,375| 4,101] 10,908) 1,579 32,812 57,797} .0289)1,513) 5,302].......... -0318] 127 
Anne Arundel...... 12] «113.2} .0743) 31.2 59,855) .0426) 18,837 2,087; 1,780) 9,897) 1,840}.......... 135,161] .0676/1,194) 4,332 8,175) .0613) 83 
Annapolis. ........ 15.3} .0101 i 23,443) .0167 6, 167 1,178 981 5,141} 1,108 4,147 23,746} .0119)1,552) 6,249].......... -0130} 129 
1Baltimore........ 12] 1,230.9) .8084) 351.8] 1,262,952) .9001) 324,792) 229,712) 66,500) 196,516) 39,595].......... 1,888,201) .9456/1,534) 5,367; 15,547] .9045) 112 
ABaltimore....... 956.8) .6282} 274.9] 1,135,628} .8093] 280,716) 224,510) 64,211] 174,618] 34,209] 1,731,005] 1,465,818) .7340)1,532) 5,332].......... .7354| 117 
, eee 12.5} .0082 3.1 7,178), .0051 1,855 625 ° 1,401 See 9,013) .0045) 721) 2,907 5,330] .0053) 65 
ee eee 18.6} .0122| 5.8] 19,040) .0136 3,304 452 496; 4,059 Se 18,135) .0091) 975) 3,127 10,852} .0111) 91 
Cer 45.2} .0297| 13 6 35,117) .0250 6,539 2,811) 1,860) 7,553 OEE sos. scees 48,635} .0243)1,076| 3,576 14,877] .0256) 86 
Westminster. 6.2! -0041 | 13,880} .0099 2,151 1,174 846 3,716 os eiiSaneeeee 8,537| .0043)1,377) 5,022].......... -0059) 144 
es 33.9} .0222 9.7 21,789) .0155 6,877 696 820} 4,220 OU heccaees 32,069) .0161| 946) 3,306 7,227] .0171| 77 
eRe 23.8) .0156 5.7 14,013) .0100 3,210 1,008 130} 3,481 WE 6 cchses 14,351} .0072| 603) 2,518 5,452] .0097| 62 
Dorchester.......... 28.3) .0186 8.4 20,856) .0149 5,732 1,309} 1,269) 4,088 I i saewd 26,800} .0134) 947) 3,190 7,416] .0149) 80 
Cambridge... ... 10.5} .0069} 3.2) 15,765] .0113} 3,494] 1,099] 1,238 * . 8,190] 11,781] .0059)1,122} 3,682].......... .0077} 112 

| 
Predoriek............ 63.3) .0416) 17.7 52,792} .0376} 11,945 3,785} 2,594) 10,927; 1,130).......... 74,124) .0371/1,171| 4,188 10,40) -0382} 92 
Frederick.......... 18.5} .0121| 5.6] 33,430) .0238] 6,559] 2,777) 1,713] 8,122]  g90] 15,517] 26,529] .0133]1,434) 4,737].......... .0162| 134 
ON ioe cscicncowed 21.6) .0142) 5.1 13,038) .0093 2,692 717 342| 5,388 ere. 13,241) .0066) 613) 2,596 3,981} .0089| 63 
Harford.......... ee 52.9} .0347; 15.3 36,261) .0258 9,224 1,624) 1,612) 8,505 , ee 53,323) .0267|1,008) 3,485) 11,310] .0280) 81 
Howard............. 23.5} .0154 6.0 10,795) .0077 2,040 455 ¥ 3,057 | nee 21,221; .0107) 903) 3,537 5,866} .0107| 69 
oo, a el: 14.0) .0092 4.4 12,296) .0088) 3,057 265 562} 1,635 SREP ee 16,590) .0083|1,185) 3,770 6,217] .0086) 93 
Montgomery..... . 152} 166.6) .1094) 47.7] 109,789) .0782| 25,782) 10,18 | 5,720) 38,695) 2,86i].......... 274,557| .1374/1,648| 5,756 12,496] .1140) 104 
Prince George’s. . .152 197.2) -1295| 52.0 83,670} .0597) 29,165 1,993) 1,715) 22,888) 2,596).......... 192,270} .0963) 975) 3,698 11,159} .0920) 71 
Hyattsville........ 12.5| .0082| 3.4 17,042) .0122) 5, 557| x 492} 9,213) * 774] 13,638] .0069]1,091| 4,011).......... .0088} 107 
Queen Anne’s....... 14.7| .0096) 4.5 9,823) .0070 2,695) 406) 394) 1,211 WES sonexec 11,334) .0057| 771) 2,519 8,798} .0069) 72 
MMS... 55058 29.6] .0194| 7.0 13,279} .0094 4, 567) 698| 383} 2,334 ee 12,965} .0065) 438) 1,852 6,201} .0100| 52 
Somerset............ 21.0 .0138| 6.2 16,020) .0114! 4,117| 486 739 2,797 i esienevans 14,826) .0074| 706) 2,391 9,914) .0099) 72 | 
a, EE) 19.8} .0130) 6.2 24,581| .0176| 4,650) 714, 1,395) 5,562 ee 24,611) .0123/1,243) 3,970 7,296] .0140| 108 | 

eR. 4.9} .0032) 1.6 16,816} .0119 2,540 . 920 3,817 . 7,351 6,929} .0034)1,414) 4,331].......... .0059| 184 
Washington.......... 80.0 .0526| 23.0) 67,953) .0484) 17,875 6,556} 4,665) 13,219) 1,636].......... 95,520) .0479|1,194) 4,153 12,194] .0490) 93 
_ Hagerstown........ 36.8| .0242| 11.2 51,971| .0371 12,368 5,989| 3,784| 10,4311° 1,443 52,663 53,581! .0269|1,456| 4,7841.......... -0294| 121 
A and A See end of state for Standard Metropolitan County Areas, Before using these figures, see explanation page 19. 
1 Baltimore County combined with Independent City of Baltimore. © SM. 1951. *Withheld to avoid disclosure. 


Dollars are spent by people. To find out who’s doing the 
spending in every state, county and city, See Page 77. 


—adv. 
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One of America’s Finer Stations 
IN ONE OF AMERICA’S FINER MARKETS 


THE PROSPEROUS DEL-MAR-VA RURAL 
AND URBAN PENINSULA 


$324,136,000 RETAIL SALES 


300,100 POPULATION .. . 78,935 RADIO HOMES 
MUTUAL NETWORK 


REPS: BURN-SMITH CO., INC. 


WBOC 


1,000 Watts — 960 KC — Full Time 
RADIO PARK — — SALISBURY, MD. 


ry eit The “SM” symbols mark original, exclu. 
M A RYLA ND— (Continued) o s ; — sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
ALE INCOME—1950 DOLLARS} ADVER- 
iy ESTIMATES SALES FROM TISING 
M 1/1/51 BY ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES 7 1950 Res 
CITIES fitce | FIVE STORE GROUPS Qual 
ilies | IVE STORE GROU ual- 
[House- | (in thousands of dollars) Net ity of 
Total holds} | Dollars Estimates | Dollars Estimates | % of | Mar- 
(in % (in (in % | ) Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- | of | thou- | thou- of | General | House-| Auto- thou- thou- of | Cap-| Fam-}| thou- | Poten-| In- 
sands) | U.S.A.) sands)| sands) |U.S.A.| Food | Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
at ee a eee | 
Wicomico. . 40.2) .0264) 12.7 47,470 .0338| 8,125) 3,251) 2,408) 11,997) _ Eee 40,803) .0204)1,015; 3,213 21,105} .0256) 97 
Salisbury . 15.4) .0101} 4.7] + 36,400} .0259} 5,399] * | 2,352) 8,583] 730) 28,631] 15,523) .0077/1,008| 3,303].......... -0136| 135 
Worcester........... 23.6) .0154 7.3 36,276) .0259| 5,457| 1,467; 1,139) 8,615 WEE swakauend 29,406 0147/1, 246) 4,028 24,473} .0182) 118 
Pocomoke City... 3.2} .0021} 1.0) 12,772 0091] 1,841) 1,053} 363} 5,238) 0 * feo... 4,746] .0024]1,483| 4,746]..........] 0044) 210 
Total Above Cities. . tee -7342| 322.0 1,414, 690)1 .0082 340, 883 245,155) 81,001 239,787) 40,431 1,8, 00] 1,688,625) -8456)1,510) Ss: 8721) 119 
| | | oe 
State Total 2,365.4'1.5532 669.7| 2,051,81911.4623| 525, 436! 279,915/101,678| 381,467) 57, 664 Recess { 3,158, 722'1.881711,336| 4,717! 236,843! 1,5398| 99 
MARYLAND— Standard Metropolitan County Areas 
Baltimore 12] 1,344.1] .8827| 383.0] 1,322,807! .9427| 343,629| 231,799| 68,280 206,413 41,425]..........| 2,023,362|1.0132|1,505| 5,283].......... | .9658| 109 


*Withheld to avoid disclosure, 


© SM, 1951. 


Before using these figures, see explanation page 19. 


Copyright by 
MANAGEMENT 


MARYLAND - DELAWARE 
and District of Columbia 


more in 1949 


Be 1949 Retail Sales in Excess of $100 Million 
E33 1949 Retail Soles $50.0 Million to $99.9 Million 
RE at. | 1949 Retoil Soles $25.0 Million to $49.9 Million 
1949 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 


BALTIMORE § 


SALES MANAGEMEN® 


-20,000 watts 


‘'s 6th market! 


penetration than ever in America 
* BASIC CBS * 102.7mce. 
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TAPPAHANNOCK® 


YORKTOWN 


AM COVERAGE 


NORFOLK*@, - — — FM COVERAGE 


Represented 
by Raymer 


‘AY 10, 1951 


Corner Market Location 


for More than 48,000 People 


The North Adams Transcript . . . family newspaper 


North 


Adams— 


Adams 
Mass. - 


Retail sales total $26,640,000. On a per family basis, this is $985 above the 
national average. Food sales are $230 above the U. S. family expenditure . . 
motive $382. 


in 96% of the homes in this northwest Massachusetts 


market, bordering New York and Vermont States . . . 


does a good job of jamming local stores with shop- 


. auto- 


In few markets, large or small, does the coverage pattern of a single newspaper 


fit the sales pattern so closely. The North Adams Transcript is a wise advertising buy. 


The North Adams Transcript 


Represented by The Julius Mathews Special Agency, Inc. 


“(Other New England States: Connecticut, p. 185; Maine, p. 286; 
New Hampshire, p. 361; Rhode Island, p. 474; Vermont, p. 528.) 


MASSACHUSETTS— 


City and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 

Arlington.....  ) eee Middlesex Framingham.... 28.2........Middlesex ee See Norfolk 
Athol....... i . Worcester SS ee. eee Worcester New Bediord...110.7............. Bristol . 
Attleboro... ae: Ener ere ae Bristol Gloucester...... a ere Essex Newburyport... 14.3............ Essex 
Barnstable. .... 10.5.. .. Barnstable Great Barrington 6.7.........Berkshire Newton........ Ss ere Middlesex 
Belmont > 2 a Middlesex Greenfield...... 2 See Franklin orth Adams... 21.9......... Berkshire 
Beverly..... a See .... Essex Zeer Essex North Attleboro. 12.3........... Bristol 
Boston eee. a ..... Suffolk Holyoke........ 55.2........Hampden Northampton... 29.5....... Hampshire 
peamtree....... 23.5.. ... Norfolk eT es | 2 er Essex Norwood....... hiss sca Norfolk 
Brockton....... 63.9..... . Plymouth Leominster..... ( & Seer Worcester Palmer... 9.7 Hampden 
Brookline...... 57.8.. ... Norfolk Lowell. .... . 98.0........Middlesex Peabody....... See Essex 
Cambridge. ....122.6.. .. . Middlesex Lynn.... . f eer Essex Pittsfield....... COO eee Berkshire 
Chelsea. ... of Suffolk Malden.... | ae Middlesex Plymouth...... | sare Plymouth 
Chicopee.... |. Pee Hampden Marlboro... ) re Middlesex Quincy - &. See ee Norfolk 
Clinton...... 12.5........Worcester Medford... 67.2........Middlesex Revere......... te Sree Suffolk 
Danvers...... eer Essex Melrose. . : es Middlesex | ra ee Re? Essex 
Dedham..... ere Norfolk ae Cree: Essex Somerville...... eo Middlesex 
Bverett...... . 46.5........Middlesex Middleborough... 10.2........ Plymouth southpridge.... 17:8........ Worcester 
| Ee |) & eee Bristol Milford. . - - See Worcester Springfield...... eee Hampden 
Fitchburg...... 43.3 .. Worcester Natick.... ; A Middlesex (Continued on page 302) 
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See page 140 for New England Metropolitan Areas on township basis. 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
SMA EST!MATES SM | SALES SM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING/ CONTROLS 
COUNTIES —— oe ee ca 1950 ES 
Fam- | 
CITIES ilies FIVE STORE GROUPS ual 
jouse- (in thousands of dollars) ? 0 
Y i i | & Furn.- | i y Per (in .S. 
t of thou- thou- | of General | House-| Auto- thou- thou- of | Cap-| Fam-]  thou- Poten-| In- 
sands) |U.S.A.| sands)| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug | sands) sands) | U.S.A.) ita | ily sands) tial | dex 
Barnstable. . 47.1) .0310) 15.4 68,545) .0489 19,520) 2,280) 2,480) 10,271) 2,228).......... 69,661) .0349/1,479| 4,523 4,929} .0383) 124 
Barnstable......... 10.5} .0069 3.2 23,452| .0167 6,048) 1,091) 800 6,004 635 3,022 18,039} .0090)1,718) 5,637].......... | -0109) 155 
Berkshire. ....... 106] 132.9) .0872 38.6] 143,219} .1020) 36,439) 12,737| 7,310) 28,554) 2,9990].......... 169,315} .0848|1,274| 4,386 7,851} .0903) 104 
A $Pittsfield...... . 53.9) .0354 15.1 71,364] .0509 17,659) 8,790; 4,173) 13,958) 1,255 26,141 80,311] .0402)1,490) 5,319].......... -0425) 120 
North Adams... ... 21.9) .0144 6.4 26,640) .0190 6, 136) 208 1,595 6,700 567 11,242 26,718} .0134)1,220) 4,175).......... -0153| 106 
Great Barrington... 6.7| .0044 2.1 11,637! .0083 2,908 395 469 2,155 296 2,476 8,2811 .0041!1,236| 3,9431.......... -0054! 123 
and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19 
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SALES MANAGEMENT 


YOU CAN'T BEAT IT! 


PITTSFIELD, MASS. MARKET 


oe A on oe ee 


The Berkshire Evening Eagle 


PITTSFIELD, MASS. 


Ask Julius Mathews Special Agency, Our National Representatives 
To show you the detailed presentation of PITTSFIELD, MASS. 


MAY 10, 1951 


Su, aval IP. 
$25 wy everything’s in 


WEW BELFORD 
\ a CMP COD 


S DRUGS 
q l; +6 _- $5,489,000* 
} Ss GAIN OF $926,000 ever 1949 


Figures here are Ps oe % % 
Z - * 
soaring past the Car % 


roof! Business and } 
wages are really UP. 


It's a healthy increase based mostly on civilian work— 
many lines of work, for New Bedford's buying power e tan ar - mes 
comes from a wide diversity of industries. 


*Sales Management Figures for New Bedford and Barnstable County. “The Nation’s Best-Read Newspaper” 
Represented nationally by GILMAN, NICOLL & RUTHMAN new york « BOSTON « CHICAGO * PHILADELPHIA * LOS ANGELES * SAN FRANCISCO 


M A S S A C H USE T TS — (Continued) 7 The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

Sy ESTIMATES SM SALES SM FROM TISING 
M 1/1/51 ESTIMATES 1950 ESTIMATES FARMING) CONTROLS 

COUNTIES 1950 

CITIES | | ‘lles | FIVE STORE GROUPS | | Qual 
| ilies | ual- 
| (House- ; | (in thousands of dollars) Net | | ity of 
Total | holds} | Dollars | Estimates | Dollars Estimates | % of | Mar- 

(in % (in (in % Furn.- | in (in % | Per| Per (in U.S.A. | ket 

thou- | of | thou- |  thou- of General | House-| Auto- thou- thou= | of | Cap-| Fam-| thou- | Poten-| In- 
sands) | U.S.A. sands)| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) U.S.A. ita ily sands) tial | dex 

Bristol. . . 47] 386.7) .2539) 112.2 312,939) 2230 89,443) 23,769) 21,358) 48, 160) eae 470,614) -2386|1,217 4,194 19,529} .2355) 93 
A@New Bedford..] 110.7) .0727| 33.2] 106,295] 0758) 31,393) 11,759) 6,654) 15,617| 3,261] 78,847] 136,715) .0685/1,235) 4,118}.......... .0715} 98 
AFall River 113.5 -0745) 32.8] 103,770) . 739 28, 468) 8,901} 11,068} 14,782) 2,632 78,041 134, 157} -0672|1, 182 Des sesexes -0707| 95 
Taunton.... 40.7| .0267) 11.3 34,568) .0246 9,631} 1,696; 1,889 5,425) 1,053 10, 158 54,660) 0578}1,368 Dp s6s0<0an -0264| 99 
Attleboro....... 24.1] .0158} 7.3 18,699) .0133) 4,240) 692} 1,249) 3,712) 447 4,301]  36,777| .0185/1,526 nyo sickcoaunnd 0164 104 
North Attleboro. . 12.3| .0081 3.6 13,631! .0097! 3,884 343 454! 1,305! 315 16,912! .008511,375! 4,6981........ .0088' 109 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 1° 
@ See page 140 for New England Metropolitan Areas on township basis. © SM, 1951 


3-Way Sales Insurance in TAUNTON, MASS. 


Income ... Coverage ... Low Cost 


Taunton . . . with $4,837 . . . has the richest family buying power of Bristol County’s best three mar 
kets . . . exceeding the national family average by $316. 


The Gazette . . . reaching 90% of the homes in the city zone . . . enables your advertising to de 


liver a solid impact on the largest concentration of top-income families in Bristol County’s $312. 
939,000 retail market. 


This single newspaper . . . reaching almost all these preferred families . . . reduces you 
cost per sale to microscopic proportions. 


TAUNTON GAZETTE.... Established 1848 


Represented by The Julius Mathews Special Agency, Inc. 


SALES MANAGEMENT 


wa FS 


PAYROLLS INCREASED 


$6,487,015 


IN_ 1950 


IN FALL RIVER—DIVERSIFI- 
CATION OF INDUSTRY IS THE 
KEYNOTE OF THE AREA’S — 
ECONOMY. MORE THAN 300 
MANUFACTURING PLANTS 
PRODUCE ARTICLES FOR EX- 
PORT, AND THE DOMESTIC 
MARKET. 


RETAIL. SALES OF $103,- 
770,000** IN 1950 INDICATE 

: THE HIGH BUYING. POWER 
_ THIS “DIVERSIFICATION: HAS 
CREATED... — 


ONE. NEWSPAPER a THE 
HERALD NEWS SEPECTIVELY 
‘COVERS THIS RICH INDUS- 
TRIAL MARKET — WITH r. 
COVERAGE OF OVER 96%* 
THE FALL RIVER ABC = 


TORY... 
) LINAGE 
1945 1950 
NATIONAL 4,347,264 7,482,379 72.1% GAIN 
1,503,384 3,216,760 114.0% GAIN 
TOTAL 6,335,972 11,934,025 88.4% GAIN 


FALL. Boe | 


Herald aes 


Covering This Rich, industrial Market ponies and Completely 


KELLY-SMITH COMPANY 
National Representatives 


NEW YORK LOS ANGELES CHICAGO DETROIT SAN FRANCISCO 
PHILADELPHIA SYRACUSE BOSTON ATLANTA 


* ABC AUDIT 12 MOS. DEC. 31, 1950 
** 1951 SURVEY @F BUYING POWER 
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Ln EM 


THE ONLY A.B.C. NEWSPAPER IN LYNN 
Represented by SMALL, BREWER and KENT, Inc. 


CHICAGO + NEW YORK - BOSTON + SAN FRANCISCO - LOS ANGELES 


offers a profitable mass market of large vol- 


ume sales. 


Reach BOTH in the Lynn ITEM 


The LYNN ITEM Gives You Both! 


The highly industrialized Lynn Trading Area 


The wealthy North Shore draws tens of thou- 
sands of spending- minded visitors each season. 


MASSACHUSETTS — (Continued) 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 

SALE INCOME—1950 — ADVER- 

SH, ESTIMATES SM SALES SM FROM TISING 

1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 

COUNTIES o- Lae ss a e 

CITIES | ilies FIVE STORE GROUPS Qual 
[House- (in thousands of dollars) Net a} 
Total | hold | Dollars re ____] Estimates} Dollars Estimates Mar» 

(in | % (in (in yi | ] ) Furn.- (in (in % | Per| Per (in Usa. | ket 

thou- | of thou- | thou- General | House-| Auto- thou- thou- of | Cap-| Fam-}  thou- Poten-| In- 

sands) | 'U.S.A.| sands) sands) usa, Food Mdse. | Radio | motive | Drug | sands) sands) U.S.A.) ita | ily sands) tial | dex 

— J S bees Remmend Siunersid | i Risso Reece eaaeae. i— 
Dukes 5.7| .0038) 1.7 7,625] .0055| 2,989 325| 545 804 Se 9,758) .0049/1,712) 5,749 a 0049) 129 
Essex a 529.2) .3474; 163.4 541, 266) -3857| 160,854 36,310) 27,627] 82,944) 15,510].......... 705,424 $088 )1.388 4,317 17,826} .0361) 104 
Lynn , 101.1! .0664 31.3 120,755) .0861) 36,389 10,029; 5,395] 22,117) 3,147 38 , 956 148,718) .0744)1,471) 4,751]..........] .0768) 115 
@Lawrence.. 81.6] .0536] 22.9 107,994] .0769} 27,537] 6,921] 8,684] 14,130] 3,272 58,112 98,083} .0491|1,202| 4,283]..........] .0583} 109 
Haverhill 47.9| .0314 14.3 51,843) .0370 16, 186 5,035 4,000 9,382: 1,029 20,491 59,827| .0300|1,249| 4,184].... 3 -3243| 103 
@ See page 140 for New England Metropolitan Areas on township basis. ©® SM, 1951. Before using these figures, see explanation page 19. 


The 
_Sive estimates by SALES MANAGEMENT. 


“SM” 


symbols mark original, exclu. 


ESSEX COUNTY 


and the home county of Haverhill. 


HAVERHILL TRADING 


Rockingham Co. Essex Co. 
TOWNS 30 18 
POPULATION 37,354 224,503 
MILES DIST. 25 20 


One of the Ist fifty wealthiest counties in the United States 


AREA 


Total 
48 
261,857 


INDUSTRIAL GROWTH AND PROSPERITY 


Nearly Every Family in This Important Market Reads 


THE HAVERHILL GAZETTE 


Circulation Over 18,000 Daily Net Paid 


Ward-Griffith Co., Representatives 


HAVERHILL AND ESSEX COUNTY, MASS. 


Are Names Denoting 


RETAIL SALES 


S.M. 


1950 ESTIMATE 


$51,843,000 


Highest on record and up 
36% over previous year. 


Highest on 


record and 
32% increase over 1949. 


FOOD SALES 


S.M. 1950 ESTIMATE 


$16,486,000 


SALES MANAGEMENT 


POPULATION 


ABC City Zone 


™ The EAGLE - TRIBUNE 
LAWRENCE, MASSACHUSETTS 


€CAPITAL OF WORSTED TEXTILE INDUSTRY IN AMERICA) 
WARO-GRIFFITH CO.=- NATIONAL REPRESENTATIVES 


Draw a bead on the bull's eye 
...and hit the whole target! 


Springfield Newspapers and you cover the whole target! 


With a net paid circulation of over 164,000 (Feb. 1951), The Spring- 
field Newspapers thoroughly cover the Springfield trading area 
(population over 600,000) — at the lowest cost per thousand of 
any New England newspaper (outside of Boston). 


When you're shooting for “A” markets, center your sights on The 


UNION-A.M. — REPUBLICAN-SUN. — DAILY NEWS-P.M. 
The Springfield Newspapers, Springfield, Mass. 
NEW YORK — BOSTON — CHICAGO — LOS ANGELES — SAN FRANCISCO 


Complete circulation breakdown available— 


Springfield Newspapers, 420 Lexington Ave. N.Y.C. 


SPRINGFIELD NEWSPAPERS 


The ‘‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


See page 140 for New England Metropolitan Areas on township basis. 


City and Population County County City and Population County 
(in thousands) (in thousands) (in thousands) 

(Continued from page 296) Watertown.....  - Serr Middlesex i ee: Hampden 
ee | ae Bristol Webster........ = Se Worcester Weymouth..... Bb as <n pasta Norfolk 
Wakefield. . >. 3 ae Middlesex ee: > Norfolk Woburn........ Lk Middlesex 
Waltham....... 47.9........Middlesex West Springfield. 20.7........ Hampden Worcester...... ‘i Worcester 

POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 

ESTIMATES SALES — OPROM | TISING 

| 

BY) 1/1/51 BY ESTIMATES 1950 BY 1 ESTIMATES FARMING} CONTROLS 
COUNTIES 1950 edie 
CITIES | ‘thee | FIVE STORE GROUPS | ‘Qual 
ies 4 
House- (in thousands of dollars) Net ity of 
Total holds} | Dollars Estimates Dolars Estimates | % of | Mar- 

(in % (in (in % Furn.- (in (in % | Per| Per (in U.S.A. | ket 

thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-|  thou- Poten-  In- 

sands) | U.S.A.) sands)} sands) | U.S.A.) Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita | ily sands) tial | dex 

Salem . 42.5 -0279) 11.9 67,031| .0478 16,497 8,026 pigeon 9,367; 1,480 21,429 67,065) .0336)1,578) 5,636].......... .0367, 132 
Gloucester 25.4) peel 7.6 29,525) .0211 8,763 2,531; 2,052} 2,814) 1,063 18,755 35,560) .0178)1,400) 4,679].......... .0186) 111 
Beverly. . 29.3) .0192) 8.4 24,214} 0172 7,916 1,351) 1,009 5,953} 972 5,595 47,876) .0240)1,634) 5,700]..... .0210; 109 
Newburyport 14.3] .0094! 4.3 18,267] 0130 5,965 990 412 3,250) 470 3,041 17,203} .0086/1,203) 4,001]... .0101' 107 
Peabody. . 23.0} 0151) 6.1 15,900} .0113 5,512 ’ as 2,387| 927 11,531 33,028} .0165/1,436) 5,414].......... .0147; 97 
Methuen. 24.8] .0163 7.1 13,664} .0097 6,051 202 169 2,117 324 833 33,877) .0170)1,366) 4,771].......... .0147 90 
Danvers... 16.0) -0105) 3.7 12,786} .0091 3,960 501 584 1,664 294 331 23,248) .0116/1,453 ae Neer .0106; 101 
Franklin. ... ao -0351) 16.0 55,499) .0396 14,116 3,963; 2,750) 11,539) 1,056].......... 65,966) .0330)1,233) 4,123 11,715} .0353) 101 
Greenfield uy _ 5.2 31,917] .0228 7,019) 3,164) 2,143) et 614 9,640 28,910) .0145/1,652) 5,560].......... .0164 143 
Hampden...... . 138 373.2) -2451; 105.1 384,552) .2740) 95,823) 36,878) 24,043 69, 443} PE sietinewies 568,010) .2844)1,522) 5,404 11,097} .2733 112 
A@Springfield... 165.1' .1084 47.9) 216,400; .1542 47 ,612| 29,290) 16,383; 39,060! 6,125 205,981 282,486] .1414/1,711| 5,897%.......... 1386! 128 

and A See end of state for Standard Metropolitan County Areas. © SM, 1951. Before using these figures. see explanation pag 


*Withheld to avoid disc! 


FOR YOUR CONVENIENCE. 
briefed Table of Contents on the front cover. 


— 


Every time you reach for the 


Survey, remember that there's a 


SALES MANAGEMENT 


a 


a2 The “SM” bol iginal, - 
M A S S A Cc H U S E T T S oo (ADVERTISCRMENT) sive estimates by SALES: MANAGEMENT. 


EFFECTIVE BUYING 
\ POPULATION RETAIL SALES — 1950 INCOME — 1950 
COUNTIES BY 1 s —_ ESTIMATES (in thousands of dollars) JSM ESTIMATES 
\ Total Families Dollars Furniture- Net Per Per 
CITIES (in n (in Food General House- | Automotive Drug Dollars Capita Family 
thousands) | thousands) | thousands) Merchandise} Radio (in 
thousands) 
’ Sa Ne oo ana esac neean ere 42.5 11.9 67,031 15,497 8,026 3,207 9,367 1,480 67,065 1,578 5,636 
BR a osc casecenswdsiecateks 29.3 8.4 24,214 7,916 1,351 1,009 5,953 972 47,876 1,634 5,700 
WN a ciesciegaccacneceree 23.0 6.1 15,900 5,512 408 285 2,387 927 33,028 1,436 5,414 
DIE icc wiv arannntammanaen 16.0 3.7 12,786 3,960 501 584 1,664 294 23,248 1,453 6,283 
ey 13.8 3.5 9,034 5,038 79 189 514 265 20,521 1,487 5,863 
A 2a sas, aigpia iu marek as 6.9 1.8 6,616 1,936 60 312 630 199 10,212 1,480 5,673 
Manchester.......... ea: 2.8 .82 3,014 882 33 142 287 82 3,629 1,296 4,428 
Middleton...............206. 2.9 .83 3,120 890 37 140 292 84 3,466 1,195 4,176 
RN tate ak cbeeaeonwe wae 1.8 56 2,058 602 23 96 202 55 2,268 1,260 4,032 
| ene 1.8 .57 2,061 614 25 97 210 59 2,384 1,283 4,183 
NNER os icnawconsinwananee 1.7 56 2,060 607 27 95 207 56 2,268 1,320 4,052 
ME co oat caoncese 1.4 54 2,021 600 22 92 200 55 2,250 1,305 4,108 
Noa aos sicwinwsisreiedten 2.8 81 2,995 876 33 141 284 80 3,346 1,195 4,131 
ccs caintnesecessexous 1.0 -26 995 280 11 45 91 27 1,210 1,210 4,654 
Salem 
ee 147.7 39.35 153,905 46,210 10,636 6,254 22,288 4,635 222,772 1,508 5,625 


BUSIEST Large Market 


in Massachusetts 


, , t 
Salem’s composite retail sales are 71% saute snannianmenaitin \ : 
— above par volume. No other Massachusetts CITY ZONE i 
Lif city above 20,000 population can match 147,700 POPULATION ROWLEY 
ty Salem’s pace as a market center. S. M. Survey 1951 \ 
iden Food volume is even higher—84% above i 
= ' average! General merchandise 71%! (Only Tra 
ster a completely self-contained market could 5 
=f show a general merchandise plus of that size). BOXFORD 
2 |  Furniture-household-radio 47%! Drugs 46%! 
| 

7 These big margins bring into focus the q 
a real Salem market—a compact city zone of —— 
va FF = 147,700 people . . . 39,500 families with y | 
In more total income and more buying power MIDDLETON 
my per family than any other market in this 
11 important county. 
0 
o Salem City Zone families . . . with $222,- 
90 . 12,000 income and $153,905,000 retail 
; -iles . . . offer an irresistible target. But 
8 member . . . You can’t begin to do a 
. orthwhile selling job here without the 
J vening News — Salem City Zone’s own PEABODY * 
; ‘wspaper. 

>ALEM EVENING NEWS 

_ 
SALEM, MASS. y 
Represented by 


The Julius Mathews Special Agency, Inc. 
r {AY 10, 1951 303 


IT’S A FACT! YEAR AFTER YEAR GREENFIELD 
LEADS MASSACHUSETTS YEAR-ROUND MARKETS 


iF As 


Statement. resented by GILMAN, NICOLL & 


Publisher's 


IN RETAIL SALES 


—TOPS BOSTON BY $413.43 WITH ALL TIME HIGH OF $1,823.83 


GET “SALES HAPPY" 


AND SELL THIS IMPORTANT MARKET THROUGH ~ M3; 


Greenfield Recorder-Gazette i“ 
RATE 8c a fine — COLOR 12c a line 
RUTHMAN _ Ba York, Boston, Chicago, 


PER CAPITA 


ABC Cir. 11,760* 


rancisco, Philadelphia, Los Angeles 


MASSACHUSETTS — (Continued) 


The “‘SM’”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


@ See page 140 for New England Metropolitan Areas on township basis. 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

ESTIMATES hy”) SALES SM FROM TISING 
JM 1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES ~ F iene a = i aie: 

am- 

CITIES ilies FIVE STORE GROUPS nf Qual- 
[House- (in thousands of dollars) Net ity of 
Total holds} | Dollars | — _____} Estimates} Dollars Estimates | % of | Mar- 

(in % (in (in % | Furn.- (in (in % | Per| Per (in U.S.A. | ket 

thou- of thou- thou- of Genera! | House-| Auto- thou- thou- of | Cap-| Fam- thou- Poten-| In- 

sands) | U.S.A. sands)} sands) |U.S.A.! Food Mdse. | Radio | motive | Drug sands) sands) |U.S.A.) ita ily sands) tial | dex 

A@Holyoke..... 55.2) .0362; 15.9 65,324) 0465 18,454) 5,409 4,871) 9,218| 2,317] 43,672) 76,562] .0384/1,387| 4,815].......... 0404] 112 
Chicopee......... 49.7} .0327 12.9 28,210) .0201 8,725 505 709) 5,675| 858 5,838 62,324) .0312)1,254) 4,831}.......... 0282} 86 
Westfield........ 21.3} .0140) 6.3 23,140) .0165| 4,698 806 1,011) 5,190] 506 4,369 26,646] .0133]1,251) 4,230).......... 0144| 103 
West Springfield... 20.7} .0135| 5.8] 19, 155) 0137} 6, 104| . 636) 5,727) 355 4,481] 32,623] .0164/1,576) 5,625].......... 0150} 111 
a 9.71 .0064| 2.7 12,380! .0088| 3,290! 522; 665) 3,163! 265 2,164 11,659| .0058|1,202| 4,318!.......... 0068| 106 
A and A See end of state for Standard Metropolitan County Arees. © SM, 1951. Before using these figures. see exolanation page 19. 


*Withheld to avoid disclosure. 


Cash register receipts in Holyoke stores 
emphasize the true city zone proportions of 
the Holyoke Market. . 

These stores sell 28% more goods than 


would normally be sold in a city of Holyoke’s 


size... 58% more food .. . 73% more furni- 


ture-household-radio products . . . 75% more 


d rugs 


Actually, Holyoke and the neighboring 


communities of Chicopee and the Hadleys 


form a compact, unbroken market of 114,900 


people .. . in 31,800 families. Income totals 


~ $100,145,000 Retail Sales 


in the Transcript Telegram City Zone Market 


THE HOLYOKE TRANSCRIPT-TELEGRAM 


HOLYOKE, MASS. 


Represented by The Julius Mathews Special Agency, Inc. 


$152,156,000 . . 
They spent $100,145,000 for retail purchases. 


. averages $4,785 per family. 


The food bill was $28,712,000 . . . general 
merchandise $6,019,000 . . . household mer- 
chandise $5,720,000 automotive $15,- 
993,000 . . . drug $3,325,000. 


. with sub- 


stantial incomes and sound living standards. 


These are prosperous families . . 


The Transcript-Telegram . . . with more than 
25,800 circulation .. . is the only newspape: 


thoroughly integrated with their lives. 


SALES MANAGEMENT 


“= 


ome + ~~ 


¢ 


SOLD AT MODERATE COST 


Your advertising dollar goes far... 
and does a man-size job all the way... 
over WHYN. By strategic programming, 
WHYN has packaged a huge respon- 
sive audience in this area of high-skill 
industries, rich farm lands, and pros- 
perous cities and towns .. . including 
famed college communities. 


With $1,477 per capita income and 
$5,223 per family income, WHYN’s 456,- 
100 consumers (129,000 families) can 
and do spend heavily . . . for both the 
staples and comforts of life. 


This BIG market, its quai- 
ity, and WHYN low cost of 
reaching it add up to this mighty 
pleasant fact—You sell... and 
save ...ina big way when you 
use WHYN. 


A Mass Audience in Multiple Markets 


Springfield 


WHYN PRIMARY AREA 


WW...W WWW GVRARVQV__QAAVAVVVVVSFF 
GG A WW. P»P,>?”2rrdrtdttcdd roca) 0 


RBC... 


DN ts uid Sed, bikes bemetiognsaaa 456,100 
Bcc eis cre Sre-W Neate) cnetaiataeg nee 129,000 
5a ass. iohsronicee aietoneiansinmeronreiees $673,814,500 
Re ee INE <6. 0.60 0:0: 4 av0ii saxetereiong wee iea eae $1,477 
POP © OTREy TCDS in 6.55 Kos s.oce vice ewaiele . $5,223 
OIE oo oo said acid Steen as eee ie elows $449,609,600 
RRR ee ro tere $112,837,400 
General Merchandise ................+.. $42,031,400 
IIIT 3. sahone, Sts goa cack ees cisibhwreas ae $26,046,500 
PE 2 6550.0 ss Gis SEES ODOR $81,575,400 
ME ua. | 0c baiknceauatenananes coin $12,500,000 


WHYN 


MUTUAL 


560KC 


1000 WATTS 


Holyoke 


The “‘SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. MAS SACHU SE A S— (Continued) 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
JM ESTIMATES SY] SALES SM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES : 1950 
. Fam- | | 
CITIES | ilies FIVE STORE GROUPS ual- 
| (House- | (in thousands of dollars) Net | | yy 
Total holds} | Dollars P ______] Estimates} Dollars | | Estimates | % of | Mar- 
(in % | (in (in % | Furn.- l (in (in | % | Per| Per (in U.S.A. | ket 
thou- of | thou- thou- of | General | House-| Auto- | thou- thou- | of | Cap-| Fam-]|  thou- Poten-| In- 
sands) | U.S.A.| sands)} sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) U.S.A. ita | ily sands) tial | dex 
Hampshire. ...... 138 87.8| .0576| 24.7, 67,486) .0481; 15,991 3,859} 2,536] 12,033} 1,907].......... 108, 521| 0544] 1,,236| 4,394 13,768] .0532| 92 
Northampton...... 29.5} .0194) 8.5 30,489) .0217 5,982 2,224; 1,163 6. 814| 840 6,577 42,008) .0210}1,424) 4,9427.......... -0209| 108 
Middlesex......... 18] 1,076.4 7087) 294.3} 844,480) .6019) 258,142) 61,577) 35,486 162,792| _ eee 1,609,218) .8058/1,495) 5,468 32,251] .7248) 103 
Cambridge........ 122.6} .0805) 35.4 129,486} .0923 31,165) 20,015) 6,102) 27,613) 3,283 253 , 837 181,571) .0909|1,481 10 Riya wrsiamven 0892) 111 
_@ Lowell esacmeeanees 98.0] .0644| 26.7 102,661| .0731 28,715! 9,929 5,925 11,951! 2,372 30,544 117,894] .0591|1,203 ee .0644| 100 
© SM, 1951. Before using these figures, see explanation page 19. 


@ See page 140 for New England Metropolitan Areas on township basis. 


Advertise in NORTHAMPTON ... for 


Enjoyment of Low-Cost 


SALES CENTER ... for surrounding communities of fine 
homes in Hampshire County. County seat and tourist 
attraction. With 33% of county’s population, North- 


ampton accounts for 45% of its sales. 


WELL-KNOWN EDUCATIONAL CENTER... Smith 
College is in Northampton . .. Amherst, Mt. Holyoke, 
University of Massachusetts in the trading area. 


SELLING 


BALANCED MARKET .. . To the Northampton mar- 
ket’s college communities, prosperous towns and farms, 
add a strong industrial segment of big-name plants 


... providing employment for more than 3,000 wage- 


earners. 
Northampton is an ideal market for year-round 


read in 75% of the entire market’s homes. 


DAILY HAMPSHIRE GAZETTE Northampton, Mass. 


Represented by The Julius Mathews Special Agency, Inc. 


sales and 


testing. Thoroughly covered by this local newspaper .. . 
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LOCAL TAB FOR TABLES 


$57,982,000 


that appeals to their personal comfort. 


For the composite market served by the News-Tribune has exceptionally 
high per family incomes—Newton $7,270—Waltham $6,222—Watertown 
$6,884—and Belmont $7,232. 


Makes “food for thought” on “tabs” for things used by those diners. 


When you come to think of it—these 52,100 families can afford any item 


For Impetus To Middlesex County Sales Use . . . The 12,000 Evening Circulation of The 


Represented by Julius Mathews Special Agency Inc. 


Tribune 


A. T. Skakle, Publisher 


POPULATION 
x. ESTIMATES 
M 1/1/51 

COUNTIES SaaS 

| Fam- 

CITIES ilies 

[House- 

Total holds} 

(in % | (in 

thou- of | thou- 

sands) | U.S.A. sands 

Somerville........ 103.9 0682! 28.4 

PRs sc avwsces 60.7) .0399 17.0 

0 err 82.2} .0539 21.9 

Waltham....... 17.9| .0315 s.7 

Medford........ 67.2) .0441 17.9 

Watertown...... 37.9} .0249 9.8 

Framingham... .. 28.2) .0185 7.5 

Everett. ........ 46.5) .0305 12.4 

Arlington......... 44.7) .0293 12.1 

Woburn 20.6! .0136 5.1 
© SM, 1951. 


Dollars 
(in | 

thou- 

sands) 


68,424 
56, 298 
55,660 
53,623 
41,416| 
36 , 023} 
35,588 
26 , 985} 
25,748| 
18,500) 


RETAIL SALES—1950 


MASSACHUSETTS— (Continued) 


yD ESTIMATES 


FIVE STORE GROUPS 
(in thousands of dollars) 


of 
U.S.A. 
-0488) 
.0402! 
.0397 
.0382 
.0295 
.0257 
.0254 
.0192 
0183 
.0132 


Furn.- |) 
| General | House-| Auto- 
Food Mdse. | Radio | motive | 
23,472 3,931| “re 16,429} 
17,180, 4,688} 2,301) 10,180 
19,891) 881; 3,020) 14,242) 
13,961| 10,078] 2,135} 7,690) 
12,620 690} 974) 7,795 
16, 287| 751| 475) 8,535} 
9,322} 2,500) 2,812) 5,824 
9,693, 1,399] 1,656) 5, 151| 
8,856 733; 861] 7,599) 
4,763] 976,  407| 3,049} 


Drug 


2,372 
1,917 
3,112 
1,657 
1,378 


The ‘‘SM’’ symbols mark original, 


——— 


63,359 
17,114 
12,789 
16,836 
11,572 


780}... . 


925 


10,988 


1,269].... 


908 
531 


5,103 
1,626 


exclu- 
sive estimates by SALES MANAGEMENT, 
EFFECTIVE BUYING GROSS SALES 
INCOME—1950 DOLLARS} ADVER- 
SH FROM TISING 
ESTIMATES FARMING] CONTROLS 
1950 
| | 
|Qual- 
Net | | | | ity of 
Dollars | Estimates | % of | Mar- 
(in % Per | Per (in U.S.A. | ket 
thou- of | Cap- Fam-|  thou- Poten-| In- 
sands) | U.S.A.) ita | ily sands) tial | dex 
—_ = | j—— 
137,771) .0690|1,326] 4,851].......... -0628) 92 
4,389] .0473/1,555| 5,552).......... -0437| 110 
159,221) .0797|1,937| 7,270].......... .0625} 116 
79,035} -0396| 1,650} er .0376| 119 The 
115,450} .0578]1,718) 6,450]......... .0466) 106 sive e 
67,462) .0338]1,780| 6,884].......... .0296| 119 me 
28, 651) -0143|1,016| cS eeere -0185) 100 
68,076} .0340)1,464| 5,490].......... -0289| 95 
79,790} .0400|1,785| 6,594].......... -0314) 107 
34,8061 .0175'1,604| 6,8420.......... 0154! 113 | 


Before using these figures, see 


BERKSHIRE 


rth Adoms 


HAMPDEN 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


Copyright by 
MANAGEMENT 


° 


Greenfield 


PER 1949 Retail Sates in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 
[|] 1949 Retail Sales $25.0 Million to $49.9 Million 
1949 Retail Sales $10.0 Million to $24.9 Million 


WORCESTER 


MASSACHUSETTS 


‘MIDDLESEX 


ay au 
NORFOLK 


4 


BRISTOL 


MIDDLESEX 


ies eee 
oo omoricag 


ones 


Xo, SUFFOLK 
q +P 
i 


NORFOLK 


SALES MANAGEMENT 


Food Manufacturers: 


STOP! LOOK! ADVERTISE! 


in Marlboro-Hudson 
Food Sales Per Capita 52% Above Average 


A big portion of Marlboro-Hudson’s $1,165,000 monthly industrial payroll goes for groceries. Marl- 
boro-Hudson’s industrial plants . . . representing many industries . . . provide steady work and 
good wages for more than 5,600 workers. These people spend well . . . and wisely—for food and 


home comforts. Their family food bill averages $1,093. Family retail sales are well above average. 


These spending habits assure a generous return on your moderate 


il advertising investment. The market can be sold thoroughly , 
—< oo Use the five town weeklies to cover 
ENT, through the Marlboro Enterprise- Hudson Sun . . . reaching the well-to-do communities of 
| nearly every home in these cities. Concord, Maynard, Bedford, Acton 
4 and Sudbury. Advertising in the five 
LS town weeklies sold in combination 
= ‘ : . 
with the Marlboro  Enterprise- 
a Marlboro Enterprise—Hudson Sun , 
y ot Hudson Sun earns attractive rate 
af- . 
ct Marlboro, Mass. reductions. 
ne 
lex > - 
— Represented by The Julius Mathews Special Agency, Inc. 
92 
10 
16 ; 
19 E 7 
> The ‘SM’? symbols mark original, exclu- ' 
we. sive estimates by SALES MANAGEMENT. MASSACHUSETTS — (Continued) 
: ee eS 
00 § POPULATION RETAIL SALES—1959 WHOLE- EFFECTIVE BUYING GROSS | SALES 
: ESTIMATES SALES — OPROM TISINGS 
07 ; ‘ N 
3 ; BY) 1/1/51 JM ESTIMATES 1950 BY 1 ESTIMATES FARMING] CONTROLS 
13° ~—sCOUNTIES PW ie ene: > hl eee _| ae 1. a 
v. § CITIES | | ‘ties. FIVE STORE GROUPS | | |Qual 
— & | [House- (in thousands of dollars) Net | | ity of 
4 Total | holds} | Dollars == Estimates | Dollars | Estimates | % of | Mar- 
=) & (in % (in (in % | Furn.- | (in (in % | Per| Per (in U.S.A. | ket 
7 Fs thou- of thou- thou- of | | General | House-| Auto- thou- thou- of Cap-| Fam- thou- Poten-| In- 
) § sands) | U.S.A. sands)| sands) |U.S.A.. Food | Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
Hs — aed | | | — Pes ED — 
B Belmont........... 27.8] .0183| 7.7] 16,650| .o119| 7, 843| 229| 279] 3,978] 1,190).......... 55,683| .0278|2,003| 7,232].......... 0211} 115 
¢ Wakefield......... 19.9| 0130) 5.4 16,490) -0117) 4,486 450) 542| 5,837] . 473 2,139 35,283) .0177|1,773) 6,534].......... -0150) 115 
| & = Marlboro-Hudson... 24.2| 0159} 7.1 23,834) .9170| 7,765 1,358] 1,695) 4,439) 65165 1,514{ 28,102] .0141|1,161| 3,958].......... .0153| 96 
| 4 Marlboro.......... 16.0} -0105) 4.6 15,969) .0114| 4,822 857| 1,039] 2,876 333 1,514 18,672) .0093/1,167) 4,059].......... -0102} 97 
@ = Melrose........... 27.4) .0180} 7.7] 15,615) .0111) 6,083 384) 419 3,277] 572] ~—2, 920] 50,964) .0256/1,860] 6,619].......... .0197| 109 
ee 20.0! .0131! 5.6 11,955| .0085! 4,064 344] 1,254) 1,881 461 6051 = 27,800! .0139/1,390| 4,9644.......... .0121| 92 
© SM, 1951, Before using these figures, see explanation page 19, 


MEDIA ASSOCIATIONS AGREE 


on what standard measuring stick for local market potentials? 


The Bureau of Advertising, A.N.P.A., the National Association of Broadcasters, Broad- 
cast Advertising Bureau, Magazine Advertising Bureau, National Association of Trans- 
portation Advertisers, and the Traffic Audit Bureau all get their basic figures on local 
. 


markets from the same marketing guide— 


Sales Management’s “Survey of Buying Power” 
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“Pocketbook Guide” 


‘ qin, 0t to the BMB area covered by 


WBZ 


the 50,000-watt WESTINGHOUSE Station in 


BOSTON, MASS. 


(synchronized with 1,000-watt WBZA Springfield) 


Represented nationally by 
Free & Peters 
NBC Affiliate 


Figures compiled from 


Sales Management statistics 


RADIO STATIONS In, 
MASSACHUSETTS — (Continued) sve estimates by SALES. MANAGEMENT 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 

SALE INCOME—1950 DOLLARS} ADVER- §— 

JM ESTIMATES JM SALES JSAM FROM TISING FF 

1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS § 

counres [CT tees — © 

CITIES | | ‘ites. FIVE STORE GROUPS | | ‘Qua 

| ilies I ua 

| | (House- (in thousands of dollars) Net | | ity of Fe 
Total | holds] | Dollars | ________| Estimates] Dollars | } Estimates | % of | Mar 
(in | % | (in (in % | Furn.- | (in (in | % | Per} Per (in U.S.A. | ket 
thou- | of | thou- thou- of | General House-| Auto- | thou- thou- | of | Cap- Fam-|  thou- Poten-| In- 
sands) | U.S.A.| sands)| sands) |U.S.A.| Food | Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita | ily sands) tial | dex 
—— | —_—_—_] — —————| | | | | a —_— 
a, SAE 3.5} .0023 1.1 6, 603| -0047/ 1,980! 265) 257| 921) ere 5,394! -0027/1,541/ 4,904 — -0032| 139 
eee 18] 397.1) .2607| 108.8) 326,101) .2324 97,045} 13,875) 11,510) 76,028) 10,904).......... 553,955) .2774/1,395) 5,091 10,346] .2606) 100 
GN avcicnacenc 84.5) .0555 24.8 99,277) .0708 29,725) 8,593) 3,640) 18,871| 2,583 23,693 119,399] -0598) 1,413} Ee ane 0540108 -0622) 112 
Brookline.......... 57.8] .0379} 15.8 58,809) -0419; 17,162 725| 2,978) 18,162) 2,395) 16,803 122,131 0612/2, 113] 7,730).......... -0508) 134 
Wellesley.......... 21.2) .0139] 5.7 26, 430) .0188) 5,545) 851 451| 6,607) Ee 52,767| .0265/2,489] 9,257].......... 0217) 156 
Norwood.......... 16.9) .O111) 4.4 19,415} .0139) 7,018 698} 1,088 3,544! _ eee 21,801) -0109}1,290 i nee 0118} 106 
Weymouth........ 33.2) .0218} 9.5] 17,809) .0127| 4,835) 591} 747| 5,066 744).......... 40,305] .0201/1,214] 4,243].......... .0182| 83 
Braintree.......... 23.5] .0154| 6.2 12,426) .0089 4,291 141) 508} 3,954 WE iacnesned 32,289} .0162/1,374] 5,208}.......... 0138) 90 
rer 18.8) .0124 5.0 11,419) .0081) 3,834 434) 248) 1,970) Ws cacavew 25,399 -0127/1,351) Bp wscckvend .0113) 91 
Needham.......... 16.6} .0109 4.7 11,408) -0081| 4,213 7 | 551 3,500) 461 1,477 30,942) .0155/1,864) 6,583].......... -0124) 114 
Plymouth.......... 20} 192.4) .1263) 59.4) 189,811) .1352) 53,377) 11,929) 8,423) 33,927! re 257,431} 1289] 1,338| 4,334 17,212] .1303) 103 
A@Brockton..... 63.9} .0419) 19.6 80,883} .057 20,913 7,714) 5,194) 14,192) 1,946 42,202 78,597 | -0394)1,230) BE wcinsovend 0454, 108 
Plymouth......... 13.9] -0092 4.3 14.870) -0106 4,830 968) 509) 2, 661| 424 3,113 18,793) -0094} 1,352) Ba kcneceed .0097) 105 
Middleborough..... 10.2) .0067) 3.1 10,905; .0078 2,841) 341) 597; 1,309) 197 2,438 cane .0050| 992] 3,264].......... -0062, 93 
RPP 18! 899.9} .5909! 252.9! 1,200,360! .8555| 254,184! 271,624) 63,092| 125,625| 29,352!.......... 1,520,831! .7615'1,690) 6,014 1,280' .7556 128 
and A See end of state for Standard Metropolitan County Areas. © SM, 1951. Before using these figures, see explanation page 19. 


See page 140 for New England Metropolitan Areas on townsitip basis. *Withheld to avoid disclosure — 


Dollars are spent by people. To find out who’s doing the 
spending in every state, county and city, See Page 77. 


—adv. 


—— 


SALES MANAGEMENT 


NT 


heres Cash in this Coverage 


S 
a) = 
aT 4 
% = 
St 


. ae" 
Mi —_— , 


K a 
~ S22 


“@ 


GP 


*Customer Audit 


Bureau—1950 re 
20,000 


from over 


ports 


\) 


(and the results are mutual) 


. fo soRDAN MARSH 


4 Boston’s largest department store 


and the country’s biggest user of 
retail advertising. 


@Ghe Boston Post 


delivers 470 Post readers in 


\ every 1000 Jordan customers * 


who live in Boston and the ke : 'N 
24 nearby cities and towns * 


JORDAN MARSH in 1950 
PLACED 


OVER 2'/2 MILLION LINES 
OF even tenee IN 


Y 


g be Boston Dost 


for further information and complete proof, consult the KELLY-SMITH COMPANY, national representatives 
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.-- always first in Boston 


The Herald-Traveler has led all Boston papers in total advertising for 24 
consecutive years. And last year we hit an all-time high with 27,398,089 
lines. As surely as the bean and the cod, the Herald-Traveler is always first 
choice in Boston for local and national advertisers alike. 


The Boston Herald-Traceler 


Represented Nationally by George A. McDevitt Company 


MASSACHUSETTS— (Continued) Be a ate een cae aa 


; = sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS | SALES 
INCOME—1950 DOLLARS} ADVER- 
1 a 


JS JSAM FROM TISING 
mM ESTIMATES ESTIMATES = CONTROLS 

50 
Fam- i” = en | 


ilies FIVE STORE GROUPS 


| |House- | (in thousands of dollars) 
holds} | Dollars 


eee e ______]} Estimates | | 
% (in (in | &% | Furn.- | | (in (i Per | Per 
thou- of thou- thou- 


of | | General | House-| Auto- | thou- thou- of | Cap-| Fam- Poten-| In- 
sands) | U.S.A.| sands)| sands) U.S.A.) Food | Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily tial | dex 
— | 


| 


COUNTIES 
CITIES 


A @ Boston 803.2| .5273| 225.8 1,132,829) .8073| 220,343 269, 410) 60,554) 112,052| 26,475) 4,572,929 1,389,536] -6958/1,730) 6,154 
Chelsea 39.6 0260) 9.9 37,474) .0267| 14,891) 1,454} 1,807) 6,251 
Oe , 37.3) .0245) 9.9 22,058; .0158) 7,710 462\ 


‘ 


-6956) 132 
1,375 82,515 54,331) .0273/1,372| 5,488 0269) 103 
415| 5,729! 934 39,789 49,273! .024611,321| 4,977 0219! 89 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
@ See page 140 for New England Metropolitan Areas on township basis. © 


Look at the figures above for buying power in Boston. 


*Year after year, W EEI delivers the largest audience of any station in Boston. 
Since 1947, WEEI’s total-week share of audience (according to Pulse) has averaged 


25.7% higher than that of the second-best station. 
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WORCESTER 


Worcester 


¥ LONDON 
‘ 
ee 
4 
‘ 


MAY 


WwW NOHAM i 


' _ 
» . 
es Fall River 


rAsnine 


ii | ROCKINGHAM 
Manchester | 
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Rhode ind“ Zb " Dy 
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BOSTON MARKET as a sales target... 


a 


so wt, 
/ cd % 
/ ‘s . 
/ In terms of economic sales and adver- 
/ 
# 
4 AROOSTOOK 
4 


tising coverage, there is only ONE 
WAY to view the Boston market. It is 


1 
4 
1 
5 
1 
1 
3 
1 
t 
4 
‘ 
1 
1 
4 
1 
' 
i) 
‘ 
4 
. 
f 
s 


Fa METROPOLITAN 
: BOSTON 
4 — (15-Mile Area) 
Fn a Retail Sales 


a, $2,039,932,000 


% 


WASHINGTON 


Boston’s Great Home- 
Read Newspaper, The 
Boston Globe, delivers a 40% 
family coverage in this rich, 
dense market. Hit home with 
sales results by using the paper 
with concentrated circulation 
in Metropolitan Boston, your 


primary sales target! 


Ll > 


RETAIL 


SALES 
$2,039,932,000 


(nearly $500,000,000 more than 
Maine, New Hampshire, 
and Vermont COMBINED) 


BARNSTABLE 


NANTU KET 


The Boston Globe 


MORNING e EVENING e SUNDAY 


CRESMER & WOODWARD, INC., NEW YORK, SAN FRANCISCO, LOS ANGELES 
OSBORN, SCOLARO, MEEKER & SCOTT, CHICAGO, DETROIT 
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the WORCESTER MARKET KcM@a tun 


?) Anspoous Worcester County % increase He 


1950 over 1949 


Total Net Effective By ANY Measurement, WTAG 


Buying Income $757,761,000 4-42 dominates Worcester and 


Per Capita $1,374 +11 Central New England, with the 
Per Family $4,889 +10 


healthiest ‘Pulse’, and the 
greatest listening audience (BMB 
° a , Report +2). In Worcester, 

orcester County % increase . 
Cales Mninded is amie Hooper Index January-February 


Total Retail Sales $541,417,000 +28 1951 shows 103% greater 
($118,121,000) audience than the second place 


Food Sales $146,132,000 +9 station. 

Drug Sales $13,420,000 +32 

Source of above figures: Copyright 1951, Sales Management F Ww @) R . — $ ES E RR. Industrial Capital 
Survey of Buying Power; further reproduction not licensed. wine-Iy BASIC CBS © 580 KC of New England 


MA 5 5 AC H U S ETTS— (Continued) | The ‘‘SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS | SALES 
INCOME—1950 oy ADV 


ESTIMATES OM 
JM 1/1/51 BY, ESTIMATES JM ESTIMATES = 


Fam- ' 
CITIES ilies FIVE STORE GROUPS 
[House- (in thousands of dollars) 
Total | holds} Estimates % of 
(in % | (in (in % | | Furn.- , (in i | (i U.S.A. 


COUNTIES 


thou- | of | thou-| thou- | of | General | House-| Auto- thou- Gap-| Fa Poten- 
sands) | U.S.A.) sands)| sands) |U.S.A.. Food | Mdse. | Radio | motive | Drug sands) | U.S.A. | ily tial 
. | 


3621 .0} 541,417| .3859| 146,132) 45,830| 29,580 93,027) 13,420 757,761) .3795|1,374| 4,889] 27,224] .3779 
APWorcester.....] 205.1] 1346) 57.7] 257,125] .1832| 63,239} 30,140] 17,026) 43,642} 5,609] 223,390] 331,237) .1659|1,615| 5,741 1648 
Fitchburg 3.3} 0285, 12.4| 57,413} .0409, 13,999) 5,215] 3,529) 9,958} 1,745] 29,159] 63,261] .0317|1,461) 5,102 .0338| 
Gardner.......... 9.9} .0130 .9] 23,782} .0169| 6,557 "438; 958] 4,751| 850 17,730] -30,507| .0153/1,533| 5,171 0153) 118 
Leominster........] 24.5] .0161 .9] 22,534] .0161| 6,625, 1,245] 1,691| 4,527; 589 At 29,057) .0145|1,186] 4,211 0153/95 
Southbridge 8) 0117 8} 19,253, .0137} 5,531 930| 841] 3,480) 551 24,742} .0124/1,390) 5,155 .0127| 109 


Milford 5.6. .0102' 4.3 17,627' .0126 4,391 995° 1,150! 3,816 444 , 23,119! .0116|1,482| 5,505 -0116° 114 


and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
See page 140 for New England Metropolitan Areas on township basis. © SM, 1951. 


Medfield ! 


’ 
/ 
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Botton look 
Gua ee 


1 Look at 
7 WORCESTER’S 
WP High Buying 
‘fh Power! 


=~ > Look at the 

Fass Intensive 
Newspaper 
Coverage! 


ee wie Ci i ae 


WORCESTER COUNTY 


oy Increase 


4 1950* over 1949 


Total Retail 
Sales $541,417,000 28% city and county coverage of the 
Worcester Telegram-Gazette, the news- 


Food $I 46 132,000 9% papers that completely blanket the area 
with a daily circulation in excess of 


Furniture . Household \ 150,000 and a Sunday circulation over 
Ratlio $29,580,000 41% 100,000. 
Drug $13,420,000 32% You'll find the Worcester Telegram- 


Gazette a co- operative media in any of 


Worcester’s growth in Buying Power 
is paralleled by the steady increase in 


AF | 


{| @ 


: Total Effective _. mi market plans. Write for a copy 
. Oo “ 

: Buying $757, 761,000 12% | eatin ct folder “Worcester 4th Best 

| Income 


ST per Capita = $1,374 1% 
Per Family $4,889 10% 


The Quality of Market Index for 
. f Worcester County shows an increase 
7 from 95 to 104, and for the city of 
Worcester from 110 to 122. 


*Copyright 1951, Sales Management Survey of Buying 
Power, further reproduction not licensed. 


WORCESTER Ranks as the 


: Ath M 0. TELEG - 
ost Popular 
| p the TELEGRAM. GAFEMTE 
; Test Market 7 WORCESTER, MASSACHUSETTS 
GEORGE EBoovn Publisher - 
among the nation’s population centers MOLONEY, REGAN & SCHMITT, INC., NATIONAL REPRESENTATIVES 
1 the 150,000 to 250,000 group. OWNERS OF RADIO STATION WTAG and WTAG-FM 


tSales Management's November Test Market Survey. 
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MASSACHUSETTS — (Continued) 


The “SM” 


symbols mark original, 
sive estimates by SALES MANAGEMENT, 


—- 


exclu. 


© SM, 1951. 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 oo, ADVER- 
SH wey 7 ee & SALES JM FROM TISING 
ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES —, ee ee Ci ei _ | 1950 aa 
| Fam- 
CITIES | ilies | 
| [House- (in thousands of dollars; Net | ar 
Total _ | holds} | Dollars ey Reece eee _ _________| Estimates} Dollars | | Estimates | % of | Mar- 
(in | & (in (in | ¢ | ) Furn.- | (in (in | % | Per | Per (in U.S.A. | ket 
thou- of thou- thou- | of General | House-| Auto- | thou- thou- Cap-| Fam-} thou- Poten-| In- 
sands) U. S.A. sands) sands) | U.S.A.) Food Mdse. | Radio | | motive Drug sands) sands) | U. SA. ita | ily sands) tial | dex 
Clinton.......... 12.5] .0083} 3.5) 14,416] .0102| 4,212 911} 1,164) 2,404) 357]......... 18,938) .0095|1,515| 5,411).......... .0095} 114 
|| ERR 11.7) .0076} 3.3] 13,701) .0098| 3,532 494} 964] 2,955) 329)........ 16,345] .0082|1,397| 4,953 stains .0086} 113 
Webster........... 13.4) .0088} 3.8} 13,678) .0098) 4,464) 1,014, 674! 1,531| 361 1,577] 16,107} .0080/1,202) 4,239}.......... .0087| 99 
Total Above Cities....} 3,644. 8 2.3930/1,026.9) 4,021, 682 2.8661/1,040,251 508,140 221, 075) 651, 162/109,480] 6,170,376} 5,591,875|2.8001/1,534) 5,445).......... 2.7389) 114 
State Total. ... 4,736.9'3.1101/1,348. al 4 4,689, 903 3.34241,246,015 525,221|/236,997| 756,068/129,162' ... 6,871,859'3.441111,451, 5,096' 175,673 3.3450) 108 
M A s S ACHUSETTS— Standard Metropolitan County Areas 
Boston. . ‘ 18) 2, 902. 6)1. 9057| 819. 4 2,912,207 2.0755 770,225) 383, 386) 137,715] 447, 389| __ ee 4,389,428 2.1980}1,512| ane 2.1028| 110 
Brockton. . gidanwenan 20} =192.4) "1263! 59.4 189,811; .1352) 53,377; 11,929 8.423! 33,927, 4,840).......... 257,431| .1289 —s REE cacceswes -1303) 103 
Fall River | | | | 
New Bedford....47] 386.7) .2539| 112.2 312,939) -2230| 89,443 23,769) 21,358) 48,160, 8,551).......... 470,614) .2356)1,217) 4,194].......... 2355) 93 
Pittsfleld 106} 132.9) .0872| 38.6 143,219) .1020| 36,439 12,737; 7,310) 28, 554| BU 65<< 000 169,315 0848/1, 274) 4,386].......... -0903) 104 
Springfield- | | 
Holyoke........ 138] =©461.0) .3027; 129.8] 452,038) .3221) 111,814) 40, 737| 26, 579) 81,476) _ 676,531; .3388)1,468) 5,212].......... 3265; 108 
Worcester 160i 551.5! .3621/ 155.0{ 541,417| .3859| 146,132) 45, 830| 29, 580! 93,027) 13,42H.......... 757,761| .3795\1,374\ 4,8891.......... .3779| 104 
i 2 
M1CHIGAN—Counties and Cities — — Indiana, p. 240; Ohio, p. 419; Wisconsin, p. 552.) 
City ‘end Population County City or Population County “City a and Population County 
(in thousands) (in thousands) (in thousands) 
| i ere Lenawee Grosse Pointe MORFOC «<<<. + 1 Ses Monroe 
ee __ Seer, Calhoun | eee Ce a ee Wayne Mount Clemens. 17.2... 2.2.6 Macomb 
MS wesc e $.5.. .Gratiot Framttramck.... 44.2.......0008. Wayne Mount Pleasant. 11. : Fiore git ceetren Isabella 
Alpena......... $3.4... .....Alpena Fiastings....... ht! SE Barry Muskegon...... oe ee Muskegon 
Ann Arbor..... ee Washtenaw Hazel Park..... ee ee: Oakland Muskegon 
Battle Creek.... 49.6.. Calhoun Highland Park.. 47.3........... Wayne Heights...... Le eee Muskegon 
_ it See 53.6... . Bay | ae FRR Hillsdale PRIMED... 4 viareis' oss SX: eee Berrien 
Benton Harbor.. 19.0.. . . Berrien LS 16.0.. Ottawa ee 16.2... Shiawassee 
Birmingham.... 15.8.. .Oakland PW ccc cacinss eee Livingston Petoskey....... Seer Emmet 
Cadillac. 10.6.. ..Wexford ki di arnigs in Ee Te Tonia Plymouth...... Oats seocswad Wayne 
ROM ccc Geka cokesiaauoes Eaton Iron Mountain... 9.8........ Dickinson PORUHAS. cess ‘i. ere Oakland 
Coldwater...... ot ee Branch RIO esses PRCT eivicinscwn Gogebic Port Huron..... PM si are miecanecd St. Clair 
OS eee. & error Wayne Ishpeming...... 9.1.. . Marquette River Roee...... 20.8... oe cccns Wayne 
Detroit....... Does kanes wal Wayne Jackson........ _ # rere: Jackson Royal Oak..... Fee Oakland 
East Detroit ee sacs Macomb Kalamazoo..... Se ee: Kalamazoo SAGIIAW s o0:0.0-6 5:0 PEG ec cicsens Saginaw 
re Lf eee Wayne oS See oh eT eT Ingham Sault Ste Marie. 18.2........ Chippewa 
SS eo eee eS Delta ae oe Lapeer South Haven... 5.7.. . Van Buren 
Ferndale....... Ce ren Oakland Eanoom Park... 30.0... ...6086: Wayne St. joseph...... Bee o:<0.0'5o 0 es Berrien 
| | SR 2 een Genesee Rated... «0.3 OSes onnens Mason SUITS. 6 ois ns oc See St. Joseph 
Grand Haven. 9.7 .Ottawa Manistee....... Bee ee Manistee Traverse City... 17.1...Grand Traverse 
Grand Rapids...179.7...... . Kent Marquette...... 17.7.. . Marquette og ee - Sree Wayne 
Greenville...... a . Montcalm Menominee..... 11.4....... Menominee Wyandotte..... Oe ics senwsaanes Wayne 
Grosse Pointe 6.4 Wayne POM. <cccen BOB caccces . Midland Yoetonti....... err Washtenaw 


Before using these figures, 


see explanation page 19. 


THE BATTLE CREEK 


ENQUIRER 4x» NEWS 


Represented Nationelly by 


ws GOOD, 
it Bitte Cocc,/ 


a ‘onbe of cities can report good business conditions these days—BUT 


Battle Creek’s county—Calhoun—is eighth in popu 


in Battle Creek there are some rather important developments which are un- 
usual when considered with normal conditions. For instance: 


lation in the state 


outside of greater Detroit. Yet, it is 6th in total retail sales, grocery sales and 
drug sales! (Michigan State Revenue Department for 1950.) 


A brand new department store—L. W. Robinson’s—the finest and largest 


between Detroit and Chicago, was opened in February 1951. A strong indica- 
tion of the faith of retailers in this important Michigan market 


The Eaton Manufacturing Corp. and the Clark Equipment Company are 


expanding to add more than 4,000 NEW industrial jobs. 


Two large retail stores have announced huge enlarging or new building 


plans. 


pry 


nt is unkno 


is necessary. 


fact, a heavy immigration of new labor 


Advertising will produce unusually good results in Battle Creek where 


business is GOOD! It’s a plus market! 


Tot the Complete Lirty of thid Fabt-(prowing City, Ultite Trday,/ 


SALES 


MANAGEMENT 
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STATION OF FAMOUS “Dengpa/" 


FIRST STATION IN FLINT (See Our Birth Certificate) 
FIRST CHOICE OF FLINT LISTENERS (See Hooper) 
FIRST CHOICE OF LOCAL RETAILERS (See Any of Them) 
FIRST CHOICE FOR YOU IN FLINT’S $300,824,000 


RETAIL MARKET (See for Yourself) 


@ How about merchand 


REPRES ENTE D 


Associated with: 


AMERICAN 


FLINT, 


BY THE KATZ 


BROADCASTING COMPANY 


MICHIGAN 


AGENCY 
WOOD Grand Rapids —WFBM Indianapolis—WEOA Evansville 


posters, juke box 


sales, look to WFDF. 


WFDF leads with bus cards, taxi 
inserts, station 
announcements, newspaper ads, 
movie trailers, mailing pieces—and 
personal calls. If you’re looking for 


| 


ising? .., 


910 Kilocycles ———__! 


The “‘SM’’ symbols mark original, exely. 


MICHIGAN — (Continued) 


sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS] ADVER- 
ESTIMATES JSAM SALES JM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES | FARMING| CONTROLS 
me 1. (...., Y x x 1950 ah 
| Fame | | 
| j le 
ns | (elie || aN gu ne ee 
Total | holds Dollars Estimates | Dollars Estimates | % of | Mar 
(in % (in (in % | Furn.- ; (in (in % | Per| Per (in U.S.A. | ket 
thou- of thou- thou- of | General | House-| Auto- thou- thou- of | Cap-| Fam- thou- Poten-) In- 
sands) | U.S.A.) sands)}| sands) | U.S.A.) Food | Mdse. | Radio | motive | Drug sands) sands) | U.S.A} ita ily sands) tial | dex 
Alcona 5.9 .0038| 1.7 3,842 pond 1,128) 302| 21) 910 70} Seereieteoanerd 5,983 | -0030) 1,014 3,519 1,939] .0031) 8 
Alger. . 10.1 -0067) 2.6) 7,882 -0057) 2,217) 1,104) 385; 1,381 See: 12,544) -0063/1,242) 4,825 1,320] .0062) 93 
SG cdexnvesespar 48.3 as 14.7) 41,011 ais, 10,672) 1,810) — 9,056 SR 53,999, .0270|1,118) 3,673 22,956] .0286) 9% 
Bh webvesnececes 22.5) .0147 6.0} 21,045) .0150 5,580) 2,373 514, 4,765 __ Seer 32,580) .0163/1,448) 5,430 3,375} .0156) 106 
is cceuucen 13.4) .0088 3.7 17,392 ora 4,540 ° ° 3,200) _ ere 19,765) -0099/1,475) 5,342].......... -0104) 118 
ee 10.9} .0072 3.4 7,898) .0056) 2,449) 311 152 499 BE datesicouts 9,930; .0050) 911) 2,921 3,869] .0056) 78 
rcs cbxsrceecka 9.8) .0064 2.9) 8,770 ~ 1,769} 578 246 2,413 cas seaaed 11,192} .0056|1,142) 3,859 3,930} .0060 % 
Ae ee 8.2) .0054 2.2 6,137 -0043| 1,725 755 be 825 _ ae 11,472 -0058 1, 399 5,215 1,546) .0053) 9% 
MR svcesccheuaaes 26.6) .0175 8.7 19,983) .0143 5, 389| 719 1,022! 4,040 aa 25,297 -0126) 951; 2,908 8,796} .0141) 81 
Hastings.......... 6.2) .0041 2.0 12,139} .0087 2,506| ° 956; 3,119) 322 2,986 6,367| .0032/1,027) 3,184].......... 0050) 122 
eee 14 90.2) .0592; 24.9} 87,836 0626, 21,113 10,036; 5,943) 15,564) 2,567).......... 120, 237 .0602'1,333) 4,829 11,558} .0608| 97 
ABay City........ 53.6) .0352 15.3 70,552 -0503| 16,050} 9,195) 5,078 12,574| 2,333 4,036 74,558 .0373|1,391 Sr .0408) 116 
Bonzie.............. 8.2} .0054 2.6] 7,203! | om 374] 366] 1,379 223).......... 11,980] .0060) 1,461) 4c} 3,112] .0056. 104 
eS. 117.4) .0771 36.7; 122,001) -0870) 31,025) 8,945 — wei, I oixciscecsraseie 166, 591) -0834)1,419) 4,539 30, 906} -0832) 108 
Benton Harbor- | 
St. Joseph. ...... 29.4| .0193 9.3 53,640 al 11,907| 5,928) 2,936 10,311) ° 28,193) 44,492 -0223)1 ,533 SO eee -0264| 187 
Benton Harbor..... 19.0) .0125 5.9 39,430 -0281| 8,479) 3,685) 2,005 8,045) 1,711 22,367 27,550 -0138/1, 450 2 eee -0178) 142 
a 13.4} .0088 4.3 21,014) .0150) 5,779} 1,883 648 5,836 628 5,237 20,395) .0102)1,522) 4,743].......... .0114; 130 
St. Joseph......... 10.4} .0068 3.4 14,210} .0101 3,428) 2,243 931} 2,266) . 5,826} 16,942 -0085) 1,629 een -0086| 126 
a sa'ov canteen 30.8) .0202 10.2 27,437| .0195 6, 363) 1,529 914) 6,521) eee 38,623) .0194/1,254) 3,787 10,664] .0196, 97 
Coldwater......... 8.7} .0057 2.9 16,028 -O114) 2,967 1,223 597 4,197 376 9,230 12,511 .0063/1,438 ee .0077, 135 
| | 
ee 165) 123.1) -0808; 38.2 124,782 - 0890) 30,661 11,030; 6,042; 29,939) 4,317].......... 170,001 po 4,459 12,346} .0853 106 
ABattle Creek... 50.0) .0328) 15.9 82,155] .0586| 17,999 10,097} 4,499) 21,683) 2,980 32,950 85,450) .0428/1,709) 5,3747.......... .0455) 139 
Se 10.6 70 2.8 11,674 0083} 2,893) 601 709 2,872 274 , 507 13,176 pn ge 2 ere | .0072; 103 
es, tae 28.6| .0188; 9.7] 20,269] 0144, 5, 1991 440} 1,170) 4,272} 570).......... 27,685) .0139| 968| 2,854 7,579} .0150 80 
Charlevoix........... 13.7| .0090 4.0 10,738) .0077 rem 619 372 2,198) _ Se 17,385) .0087/1, 269) 4,346} 2,962} .0085 9% 
| | | 
Cheboygan.......... 13.7; .0090 4.0 13,262; .0094 3,655) 815) 364) 1,761| PE cannes 19,207 -0096|1, 402 4,802 2,073} .0093 103 
Chippewa............ 29.5) .0193 8.2] 29,472) .0210 7,587| 3,393} 977) 4,762} 428).......... 44,457| .0223|1,507) 5,422 3,171] .0213, 110 
Sault Ste. Marie.... 18.2| .0119 4.9 24,142} .0172 5,450 3,017 892 4,203 ia | 11,576 34,034) -0171)1,870) i Sey .0161) 135 
es G caren 10.5) .0069 3.2 8,549) .0061 2,367) 613 326 1,822 Wetnisseed 14,994) -0075)1,428) 4,686 2,799} .0070 101 
| 
RR 31.8) .0209 9.4 18,936) .0135 oul 953 818 5,485) ceo aud 28,048} .0140 882) 2,984 13,946] .0152 73 
Crawford............ 4.2\ -0028 1.3 3,801; .0027 1,094) 253 ” 899) _. See. 4,490 -0023 1 , 069) 3,454 171] .0025 89 
| 33.5} .0220/ 9.5]  28,983| .0207| 8,536) 4,153 1,470| 4,082; 683}... 41,205 -0206 1,230) 4,337 4,753] .0209 9% 
Escanaba......... 15.5} .0102 4.7 20,041] .0143 pet 3,229; 1,259 oa 540 13,379 25,823 —- eee .0128' 125 
| | | 
Dickinson. .......... 25.2) .0165 7.0) 24,907; .0177 6,634) 2,549) 1,311 3,846) GE ecwcseeus 30,139) .0151/1,196) 4,306) 1,839] .0162 9% 
Iron Mountain- | | 
Kingsford........ 14.8) .0097 4.3 19,155| .0137 4,773) 2,366) 1,025 3,176 309 10,279 23,275 -0117) 1,673} i er 0119 123 
Tron Mountain..... 9.8 0065) 2.8 17,157} .0122 4,191 2,312) 922! 2,881 276 10,279 15,425} -0077|1,574) nee 0088 135 
er 40.8) 0268 13.2 30,876) .0220 7,939 841, 1,789} 7,709) SE wavecbaracioed 41,126) .0206/1,008| 3,116 11,801} .0223 83 
Charlotte.......... 6.7| 0044] 2.1] 11,043} .0079 2,233) 423| 691] 3,994) 407 7,088] 7,330| .0037|1,004] 3,490].......... .0051, 116 
SMe siaiwaesaiw ees 16.8; .0110 5.1 22,340 .0159 4,754) 2,400} 1,180) 6,319) a ala ori sthinledd 23,369 -0117/1,391) 4,582 2,235) .0128 116 
Petoskey.......... 6.6) .0043) 1.9} 18,025) .0129) 3,249| * * 5,331;  430).......... — shi S| ere .0070, 163 
| | 
Genesee. ......... “8 276.3) .1816| | sen, s0e 2144) — 26,386) 15,509) 81,514) 9,974).......... 424,121) .2124|1,535| 5,396) 1,59 .2068 114 
Ee 166.6! .1004! 47.5" 238,901! .1702| 57,8231 24.4391 14,821| 65,7581 8,6521 122,507! 291,383! .1460/1,749| 6,1340.......... 1459! 138 


A and A See end of state for Standard Metropolitan 


*Withheld to avoid disclosure. 
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County Areas, 


Before using these figures, see explanation page 19. 


1951. 


’ 


SALES MANAGEMENT 


We, 
> 


VV 


* 


‘iti 


sets new fn the mubteGiiiiee @ulte: 


MAY 


WWJ-TV MARKET 


They’re multiplying rapidly . . . and so are the sales of adver- 
tisers who use the visual selling power of WWJ-TV to push their 


products in Detroit. 


When you’re on WWJ-TV, you’re on Detroit’s NBC station... 
the station that TV’s Detroit Tigers’ ballgames, Red Wings’ hockey 
games, big-time boxing . . . the station that’s 2 years ahead of the 
others in age, in programming know-how, in production experience 
. . . the station that commands the prestige that naturally goes 
with leadership in public service. 


It’s as clear to advertisers as WWJ-TV’s picture is to Detroiters, 
that WWJ-TV is the Number One buy in a market that is headed 
for its twelfth consecutive year of capacity production. 


FIRST IN MICHIGAN ° Owned and .Operated by THE DETROIT NEWS 


™ National Representatives: THE GEORGE P. HOLLINGBERY COMPANY 
ASSOCIATE AM-FM STATION WWJ 


10, 1951 


WW 
TV 


NBC Television Network 
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“Moving Day” \s Not Far Away! WE Hope To Be In 


LANSING 


vl 


Our New Modern $2,000,000 Home Now Nearing Completion ~ a. ban DUO THERM, ATLAS. FED- 


One of the Most Beautiful, Modern, Up-To-Date Newspaper Plants Ever Bulit SALES 1950 


SAWYER-FERGUSON-WALKER COMPANY 
New York, Philadelphia, Chicago, Detroit. Atlanta, San Francisco, Los Angeles 


Mis ~~ THE STATE JOURNAL 


Established 1855 Daily & Sunday 


@ Where Government, Industry & Education Meet e 
CIRCULATION—MAR. 1, '51 59,942 + NET ALL-TIME 
Reaching the Prosperous ‘“Able-To-Buy”’ Families in the Rich Central Michigan Areg 


1550 Census Figures Show Steady, Rapid Growth in Ten Year Period, Lansing Area Population 


LANSING MET. AREA } Sch) une” | INGHAM TR. ZONE 


CORPORATE LIMITS (COUNTY) 


92,642 


THE OLDSMOBILE, FISHER BODY, GM DIVERSIFIED INDUS. 
REO MOTORS, MOTOR PLUS 110 TRIES IN THE LANSING 


Located at Corner of South Grand Avenue & Lenawee St., Lansing Michigan ERAL, DROP FORGE aa 
CUSTOM- ‘‘Headliner’’ Presses—6 Units and Color Deck TOTAL PAYROLLS Including Industry (Hourly & Salari 
GOSS BUILT Capacity 60,000 per Hour FOR 1950 $216,000,000 Workers) Michigan State College (Faculty 


Standard 8-Column Page—Watch Standard Rate & Data for Change-Over Date TOTAL RETAIL 


aneansamraswes: VALUE MANUFACTURED PRODUCTS ONE BILLION DOLLARS 


LANSING LABOR MARKET AREA 1950 
DEFENSE CONTRACTS PLACED WITH LANSING INDUSTRIES AS OF MARCH 1, 195}, 


Our New, Modern Plant "Before Long” 


A FEDERATED PUBLICATIONS NEWSPAPER e 
MICHIGAN’S GREAT CAPITAL NEWSPAPER 


(19) (Ingham County) MICHIGAN 


{ DAILY ) 
( PAID HIGH 


148,810 172,450 326,600 


LABOR MARKET EM. 


$206,842,590 worters Civing im the Lansing ‘areaye 


EXCEED $200,000,000 


MICHIG A N — (Continued) 


The ‘‘SM’’ symbols mark original, exclu: 
sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

a ESTIMATES S SALES SM FROM TISING 

M 1/1/51 M ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 

COUNTIES é — peg ee 1950 
Fam- 

CITIES ilies FIVE STORE GROUPS ‘Qual. 
[House- | (in thousands of dollars) Net | ity of 
Total holds] | Dollars Estimates | Dollars Estimates | % of | Mar 

(in % (in (in % | Furn.- l (in (in % | Per| Per (in U.S.A. | ket 

thou- of thou- thou- | of | General | House-| Auto- thou- thou- of | Cap-| Fam-}  thou- Poten-| In- 

sands) | U.S.A.| sands)| sands) | U.S.A.| Food Mdse. | Radio | motive | Drug }| sands) sands) | U.S.A.) ita | ily sands) tial | dex 

eee 9.6; .0063 2.6 6,248) .0045 1,537 223 263) + =1,721 ee 8,227; .0041} 857) 3,164 2,855] 0047) 75 
Sa kécsedeeens 27.6} .0182 a9 25,960) .0185 6,335 2,475| 1,652) 5,570 ee 33,313) .0167/1,207| 4,326 1,218 .0175| 9% 
Ironwood.......... 11.7| .0077 3.4 17,280} .0123 4,086 1,825) 1,448) 3,799 ° 12,210 16,041} .0080)1,371) 4,718].......... 0092! 119 
Grand Traverse...... 28.7) .0188 8.7 33,381; .0238 6,702 4,634) 1,338} 9,619)  879}.......... 36,621) .0183)/1,276) 4,209 6,977 .0201| 107 
Traverse City...... 17.1 “0112) 5.2 30,620) .0218 5,541 4,554) 1,289 9,481 12,367 19,887; .0099)1,163) 3,824].......... -0137) 122 
ER a see 34.1| .0224) 10.4 31,068; .0221 7,556 1,708} 1,412) 7,763}  650].......... 39,658| .0199/1,163) 3,813 15,556] .0211) 4 
SAS 8.5) .0056 2.6 13,734) .0098 2,708 1,058) 855) 3,746 6,002 13,252 7) 1,559) 5,097].......... 0074) 132 
Hillsdale............ 32.6} .0214; 10.4 26,944| .0192 5,569 2,047 1,080; 7,147)  436.......... 32,665 .0163/1,002) 3,141 13,983] .0182| 85 
Ps ccccncees 7.4) .0049 2.3 13,999} .0100 2,631 1,794) 632 5,001 3,666] 9,938} .0050)1,343) 4,321].......... -0065| 133 
Houghton........... 40.4) .0265) 11.6 33,346] .0238| 11,811; 2,857) 1,243) 6,036)  554).......... 59,469) .0298/1,472) 5,127 4,887} .0273) 103 
Se axconeenbsscs 33.8 .0222| 9. 31,726} .0226 6,017 1,834) 1,656) 9,432)  565].......... 39,985; .0200)1,183) 4,443 20,958} .0212| 95 
ee 73] 176.6) .1160/ 53.5) 206,752) .1473) 48,308) 24,082) 8,677) 56,286) 5,775).......... 297,394) .1489/1,684) 5,559 12,647] .1418) 122 
ALansing......... 93.9! .0616' 29.4 159,584] .1138 34,054 22,361] 7,296) 45,060 128,798 173,997 .0871|1,853' 5,918!.......... -0900' 146° 


A and A See end of state for Standard Metropolitan County Areas. 
*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


WILS . « » YOUR CHOICE IN CENTRAL MICHIGAN! 


POWER ... 1000 watts... 4 times 
the most powerful station in 


Market Data Lansing. 
AUDIENCE ... WILS IS THE 
Primary Zone (0.5 MV/M) ONLY STATION IN Lansing 
: showing a consistent gain in 
Population 458,160 audience over the past three 
years. 

Families 133,830 PROGRAMMING... WILS isa five 
award winner in public service 
Radio Homes 131,810 . . . has highest hoopered disc 
jockey in town... most popular 

Total Retail Stores’ Sales womens program. 


PROMOTION ... Up to ten services 
using six different media at no 
extra cost. 


$448,491,000.00 


See page 22 for changes in Metropolitan Areas, and in definitions of counties within areas. 
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More for your Advertising Dollars! 


For many years, the saying has been, ‘“‘As General Motors 
goes, so goes Flint” .. . and both are in high gear today. 
The Flint Journal (20th in total linage among evening 
papers for the first 11 months of 1950) gives advertisers 
complete, economical, single-paper coverage of one of 
America’s outstanding defense markets. No newspaper 
list is complete without the Flint Journal! 


A. H. Kuch; 
110 E. 42nd Street, 
New York 17, New York; 
Murray Hill 6-7232 


The John E. Lutz Co.; 
435 N. Michigan Avenue; 
Chicago 11, Illinois, 
Superior 7-4680 


NEWSPAPERS 


GRAND RAPIDS PRESS = FLINT JOURNAL - KALAMAZOO GAZETTE - SAGINAW NEWS 
JACKSON CITIZEN PATRIOT - MUSKEGON CHRONICLE - BAY CITY TIMES - ANN ARBOR NEWS 


For further facts, ask for new Market Data Sheets... 
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MAY 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


BE 1949 Retail Sales in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 
1949 Retail Sales $25.0 Million to $49.9 Million 
1949 Retail Sales $10.0 Million to $24.9 Million 


Copyright by 
Sale MANAGEMENT 


MICHIGAN 


y- MISSAUKEE 


—O_ 


GLADWIN |ARENAC 


M 


ICHI 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
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POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

JM ESTIMATES 5977) SALES JM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 

COUNTIES ee ee A en ee 1950 

CITIES | ‘lies | FIVE STORE GROUPS | | Qual 
tes uai- 
| (House- | (in thousands of dollars) Net | ity of 
Total | holds} | Dollars a eed ee ae ao Estimates | Dollars Estimates | % of | Mar- 
(in % | (in (in | &% | Furn.- (in (in | % | Per| Per (in U.S.A. | ket 

thou- | of | thou- thou- | of | General | House-| Auto- thou- thou- of | Cap-| Fam-}  thou- Poten-| In- 
sands) — sands)| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug | sands) sands) |U.S.A.| ita | ily sands) tial | dex 
fonia 38.9) .0255) 12.5 30, 176| 0215 7,869 1,328) 1,278! 7,970 ee 36,916) .0185| 949) 2,953) 12,572] .0208) 82 
Tonia. ... 6.6} .0043) 2.0 11,724) .0084) 2,703 629 614 3,524 397 3,791 7,141) -0036) 1,082) 2 ee -0052) 121 
ee 11.0) -0072) 3.6 10,410) .0075 2,920) 464 424 1,920 ee 14,608; .0073/1,328) 4,058 1,869} .0073) 101 
Iron 18.1) .0119 5.1 17,754) .0126) 5,105) 1,315 1,250 4,735 eee 23,367| .0117/1,291| 4,582) 1,778] .0120) 101 
Isabella 29.5) .0194 8.4 22,649) 0162 5,843 1,307 810, 6,647) ~ Dictate 36,256) .0182/1,229) 4,316 10,643 -0178) 92 
Mount Pleasant 11.6| .0076! 3.6 16,740; .0119 3,786 1,085 698 5,559 sd 12,617 17,458\ .0088/1,505! 4,849].......... -0095! 125 
*Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 19. 
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nearly one million families spent over three 
ere billion dollars in retail stores last year—54% of 
Michigan’s total retail volume! 


| Here Sie than a million workers receive the highest 
7F CVE wage rate of the nation’s five largest cities. Fac- 
tory workers average over $75 weekly! 

is the Automotive Capital of the World — that 
Here , 


accounts for 5% of the nation’s total industrial 
volume! 


Y is the Arsenal of Preparedness—where more than 
‘4247 2 billion dollars in war materiel orders have 


already been placed for production in this area! 


452,760 highest weekday circulation in Michigan! 
560,158 highest Sunday trading area circulation! 
A.B.C. figures for 6-month period ending Sept. 30, 1950, 


LY is where 95% of The Detroit News’ total 
circulation is concentrated! THERE IS NO 
MALDISTRIBUTION OF CIRCULATION! Because The 
News plants every single paper in FERTILE territory, 
advertisers are assured the most returns for every 
dollar spent. THE NEWS—DETROIT’S NUMBER ONE 
SALES MEDIUM! 


Owners and operators of radio stations WWJ, WWJ-FM, WWJ-TV 


Eustern Offices: 110 E. 42nd St., New York 17<-under management of A.H.KUCH Western Offices: JOHN E. LUTZ CO., Tribune Tower, Chicago 
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YOU MIGHT WALK A MILE 


IN 6’ MINUTES*— 


BUT... 


YOU NEED THE FETZER STATIONS 
TO PACE KALAMAZ00-GRAND RAPIDS! 


TV or AM, the Fetzer stations are 
more than ever Western Michigan’s 
best advertising values. 


TV 


WKZO-TV is the official Basic CBS 
Outlet for Kalamazoo-Grand Rapids. 
It is a multiple-market station—de- 
livers a good picture to 120,269 TV 
sets (302,614 families) in .1 MV area, 
plus 18,901 TV sets and 104,310 


families in its “Bonus” area. Coverage 


includes five Western Michigan and 
Northern Indiana markets with a buy- 
ing income of more than one and a 


half billion dollars! 


AM 
Used as a combination, WKZO, Kala- 
mazoo, and WJEF, Grand Rapids, 


give unsurpassed urban and rural cov- 


erage of Western Michigan. WKZO- 


WJEF costs 20% less than the next. 
best two-station choice in Kalamazoo 
and Grand Rapids—yet delivers about 
57% more listeners! 

Yes, by any standards you select, the 
Fetzer stations are the best buys in 
Western Michigan. Write direct or 
ask Avery-Knodel for all the facts. 


*Michael Pecora walked a mile in 6 minutes, 27 1/5 seconds in New York City on February 22, 1932. 


WKZO-TV 


AND NORTHERN INDIANA 


Avery-Knodel, 
Inc., Exclusive WJEF 
top’ " GRAND RAPIDS 
National Ano KENT COUNTY | 
Representatives (CBS) 


toP4 In WESTERN MICHIGAN | tops In KALAMAZOO 


ALL THREE 
WKZO Owned and 
Operated by 
AND GREATER Fetzer 
WESTERN MICHIGAN , 
(cBS) Broadcasting 
Company 


MICHIGAN — (Continued) 


The ‘‘SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 weet 

ESTIMATES SALES 

BYP 1/1/51 BYLD ESTIMATES 1950 

COUNTIES 
CITIES ‘ies FIVE STORE GROUPS 
ies 
[House- (in thousands of dollars) 
Total holds} | Dollars Estimates 
(in % (in (in Furn.- (in 
thou- of thou- thou- General | House-| Auto- thou- 
sands)}| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) 


EFFECTIVE BUYING GROSS SALES 
INCOME—1950 DOLLARS} ADVER- 
SM FROM TISING 
ESTIMATES FARMING] CONTROLS 
1950 | = 
Qual- 
Net ity of 
Dollars Estimates | % of | Mar- 
(in % | Per| Per (in U.S.A. | ket 


ecccccccess 0}. 34.4 


Adackson.....00-:. 52.1} .0342 16.8 89,374) . 
Kalamazoo. ....... 68] 128.9) .0846) 40.2] 136,692) . 
mace 111,122 


hinereneeena ell @ 5 2,659) . 

Nariines cineca ts 327,339) . 
AGrand Rapids.... 179.7) .1180 266,262) . 
Keweenaw.......... . 


eee eeeeeene 


eee ereeeree 


sete e eter erereee 


eee ween ewes 


116,571 


10,893 


0018 948 84 ad * a nee 

2333] 74,804) 42,289) 18,351) 63,495) 12,605].......... 

1897} 57,626] 41,050] 16,326] 50,186] 10,469] 333,927 
> 


11,846) 5,415) 26,118) 3,814].......... 
0637; 19,449) 11,620) 4,769) 20,588] 3,372] 63,088 
0975; 30,810) 11,506) 8,409) 29,847) 4,761].......... 

10,979] 7,799] 26,397] 3,624 
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and A See end of state for Standard Metropolitan County Areas. 


*Withheld to avoid disclosure. 
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5 
i pipe j — PONTIAC, MICHIGAN — 
161st in U.S. Population ...... 74,800 
134th in U.S. Retail Sales... .. $113,648,000 | 
‘eae 
: 121st in U. S. Food Sales ...... $ 27,607,000 
' 
119th in U. S. Drug Sales ..... $ 3,392,000 
{ | 
<a | 
: — OAKLAND COUNTY — 
t 
' 
:- ome 51st in U. S. Population ...... 402,700 
1 : i ‘ 
al 1 A ee | 7 56thin U.S. RetailSales...... $376,680,000 
121 ‘ He ee ' i 
YE pseu) 1 gr ON 49th in U. S. Food Sales ...... $ 97,962,000 
; i Metemears 5 “ 
, rm We sine 50th in U.S. Drug Sales... .. $ 11,485,000 
lend 23) <a: “oth d+ ------- OPE oe we oe -1>- ey 
: — 28 Leche : o Sales Management 
! H Oxtord~ ' is ° ene ° 
- e 200 Leading Cities and Counties 
1eXxt- i 
1. Orton ¢ 
aaoe ‘~ henry AK LAND a: MfA Mii City and Retail Trading Zone, population 236,891, includes the 
out } ' veeeey i = major portion of Oakland County. Here the Daily Press gives 
ww pa ‘ tate secant adequate and highly exclusive coverage for 7 out of 10 Press 
the nestlon ' Brayon : 0 ra homes that take no other daily newspaper. 
. in ' - ; e 
or age § x Cornmnsigg MMO Hy, eee 59 ABC Net Paid 49,300 
8, - 
it . - & em Dea os 
nm, ihote —— ea ain “Frankia ey son A £ ] 
i 38 Royal Om a | y 
im 4 Rhye es seh} fertaaie 
E eee cas wih. ; 
| +t] PONTIAC e MICHIGAN 
y 23 ' Detroit 
=< H ; A 7 out of 10 Press Homes Take No Other Daily Newspaper 
J SOLID AREA—City and Retail Trading Zone 
The “‘SM’’ symbols mark original, exclu- a H 
sive estimates by SALES MANAGEMENT. MICHIGAN (Continued) 
xelue | POPULATION | RETAIL SALES—1950 WHOLE-| EFFECTIVE BUYING GROSS | SALES 
ENT. jf ie INCOME—1950 — a 
—_ ESTIMATES ISIN 
Ss 1/1/51 SM ESTIMATES 1950 BY) ESTIMATES FARMING/ CONTROLS 
Re COUNTIES F a ae 
G ram 
CITIES ilies FIVE STORE GROUPS ual- 
~ [House- (in thousands of dollars) Net ty of 
— Total holds] | Dollars Estimates | Dollars Estimates | 7% of | Mar- 
Dual (in % (in (in % Furn.- (in (in % | Per| Per (in U.S.A. | ket 
ty of thou- | of | thou-| thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-| thou- | Poten-| In- 
Mare sands) | U.S.A.| sands)| sands) |U.S.A.) Food Mdse. | Radio | motive | Drug | sands) sands) | U.S.A.) ita | ily sands) tial | dex 
ket pa 
In- Marquette........... 48.6) .0319) 13.8) 40,324) .0287| 11,779 3,723) 2,154) 7,879 . eyes 64,492) .0323/1,327| 4,673 2,233] .0311) 97 
dex Marquette......... 17.7} .0116 5.1 18,290} .0130 4,869 2,008) 1,458 4,539 465 14,957 29,559) .0148/1,670) 5,796].......... -0136} 117 
1” Ishpeming......... 9.1} .0060 2.7 9,553) .0068 2,482 958 507 2,082 176} 6,803] 11,375} .0057|1,250) 4,213].......... -0061} 102 
144 oe : 20.5) .0135 6.2 21,758; .0155 5,743 1,898} 1,475) 4,121 a eee 27,409; .0137/1,337) 4,421 6,086} .0142) 105 
115 Ludington......... 9.3) .0061 3.0) 13,758} .0098 3,598 1,532) 1,217 1,839 395 3,111 11,997] .0060/1,290) 3,999}.......... -0072) 118 
152 MOIR 665 ccseeees 18.3) .0120 5.5) 15,073} .0108 3,859 1,214 445; 2,794 ee 20,752) .0104/1,134) 3,773} 6,561} .0108) 90 
n Menominee.......... 25.8] .0170 ra 17,593) .0125 4,612 1,808 682; 3,809 |. ee 20,408) .0102) 791) 2,834 7,267] .0123) 72 
108 Menominee........ 11.4) .0075 3.3] 11,365} .0081 2,804 = 569 3,009 o 7,921 10,237} .0051| 898) 3,102].......... -0065| 87 
122 WE asicnicsacad 36.3} .0238) 10.1 26,539) .0189 7,630 1,553} 1,009) 7,876 WE. 3:6s000084 41,164) .0206/1,134| 4,076 5,232] .0207) 87 
e Pw canannaee 14.6) .0096 3.9 21,539) .0153 4,910 1,201 - 7,653 Sere 23,929] .0120)1,639) 6,136].......... -0125| 130 
Missaukee.......... 7.6} .0050 2.0 4,851) .0035 1,117 145 ° 631 ie A eee ee 6,703) .0034) 882) 3,352 i" -0038; 76 
, Se 77.0) .0505; 21.3 63,038) .0449) 15,881 4,454) 2,847) 15,690) 1,838].......... 95,172) .0477/1,236| 4,468 17,486] .0473) 94 
37 a, ee 21.8) .0143 6.1 35,558) .0254 9,200 4,015} 1,890) 7,344) 1,556 9,211 35,185] .0176|1,614) 5,768].......... -0193) 135 
87 Montcalm........... 31.7} .0208} 10.3 31,255) .0223 7,720 1,438 899) 7,755 eee 36,835} .0184|1,162| 3,576 12,527] .0201| 97 i 
Greenville.......... 6.8} .0045 2.2 11,261} .0080 2,737 560 379} 4,116 366 3,865) 8,928] .0045/1,313) 4,058].......... -0056) 124 J 
0 Montmorency........ 4.2) .0028 1.2 3,878) .0027 982 ©  abanss 807 ne 5,796} .0029/1,380) 4,830 1,016} .0028) 100 
2 Muskegon........ 177] 123.6) .0812) 36.2] 129,793) .0925) 36,030) 14,949) 6,523) 27,200) 4,121).......... 184,411; .0923)1,492) 5,094 6,532] .0901) 111 
59 AMuskegon....... 49.1) .0322 14.8 83,601} .0595 19,365 13,798} 4,902) 16,813) 2,749 "a 78,118} .0391)1,591) 5,278].......... .0438) 136 
po Muskegon Heights.. 19.2} .0126 5.2 21,066) .0150 6,611 730) 1,447) 4,928 773 6,273 29,798) .0149/1,552) 5,730).......... -0145} 115 j 
ey Se 21.9) .0143 6.8 15,134; .0108 4,207 516 634; 2,452 — error 18,330} .0092) 837) 2,696 8,985] .0107| 75 i 
o7 Oakland........... 41} 402.7) .2644) 116. 376,680) .2685| 97,962) 32,505) 17,300) 107,075) 11,485).......... 686,734) .2938/1,457) 5,049 14,638] .2803) 106 
1 | : Oe 74.8| .0491 22. 113,648} .0810! 27,609 18,246! 7,200! 26,806' 3,392 44,072' 107,862| .0540)1,442| 4,903".......... -06111 124 
40 A& and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
es “Withheld to avoid disclosure. © SM, 1951. | 
9 
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YOU'D LOOK GOOD IN THIS PICTURE 


$7,240 FAMILY INCOME (U. S. AVERAGE $4,521) 


$4,262 Family Retail Sales __ . (U.S. $3,177) 108.2% Daily Tribune Circulation 
$913 Family Food Sales ...... (U.S. $729) Gain in 10 years. 
$551 Family Gnl. Mdse. Sales _. (US. $379) 95% Coverage of Royal Oak Homes... 
$259 Family Household-Radio _..(U.S. $177) with more than 12,000 additional circu- 


$155 Family Drug Sales ....... (US. $83) lation in South Oakland County. 
South Oakland's ROYAL OAK, MICH. Over 22,600 
Only Daily The Julius Mathews Special Agency, Inc. Evenings 
A : : The ‘‘SM’’ symbols mark original, exclu- 
M IC H | G AN— (Continued) = sive estimates by SALES MANAGEMENT, 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
Sy7p ESTIMATES SALES S FROM | TISING 
1/1/51 BYP ESTIMATES 1950 41D ESTIMATES | FARMING| CONTROLS 
COUNTIES 9 OL ES este ec. Ca en i a 
CITIES Ke G } | Qual 
| ilies FIVE STORE GROUPS ual- 
[House- | (in thousands of dollars) Net | ity of 
Total | holds} | Dollars OE i - | Estimates | % of | Mar- 
(in % | (in (in | % |} | Furn.- | | (in (in % | Per | Per (in U.S.A. | ket 
thou- | of | thou-|  thou- of | | General | House-| Auto- | thou- thou- of | Cap-| Fam-]| thou- | Poten-| In- 
sands) |U.S.A.| sands)} sands) |U.S.A.| Food | Mdse. | Radio | motive | Drug | sands) saids) | U.S.A.) ita | ily sands) tial | dex 
Royal Oak....... 47.9) 0314) 13.1 55,831) .0398) 11,875 7,218] 3,392} 14,153) 2,027 11,280 94,8421 .0475/1,980| 7,240].......... .0420| 134 
Ferndale.......... 30.4) .0200} 8.2] 42,177 .0301| 9,901} 3,877} 1,657; 20,200] 822) 11,735 56, 605| .0284/1,862| 6,903}.......... .0272| 136 
Birmingham...... 15.8} .0104) 4.3 27,427) .0195} 6,393 809] 1,737] 13,045) 1,710 3,430] 39,279] .0196 2,486| 9,135].......... .0177| 170 
Hazel Park....... 18.2) .0119 4.7 14,254] .0102} 6,285) 372 692 2, 188) 610 1,253 26,536) .0133)1,458) 5,646).......... .0121} 102 
| | | | | 
Oceana.... 16.4) -0108) 4.9 11,780 .0084) 3,175 538 200; 2,307) eee 14,891) -0075) 908, 3,039 9,085 - 0084) 78 
Ogemaw... ; 9.5) .0062) 2.8 9,243| .0065) 2,481 595 274; = 2,193) I orice tus 14, 687) .0073|1,546) 5,245) 2,695 -0068| 110 
Ontonagon......... 10.5) 0069) 2.8] = 7,997) .0057/ 1,962) 1,212) 9 =* | 1,427) 129)... 10,763} .0054/1,025 3,844) 2,208] .0058) 
| | | j } | | 
‘ | | | | | | | | 
I, casnivnsess 14.1| .0093 4.2) 10,792 .0077) 2,671, 400 371, 2,166) 203)..........] 13,057) .0066 926| 3,109} 4,853 .0075| 81 
Oscoda. aaa 3.2) .0021 9 2,053) .0015) 837) *| + * | | ae 3,181) .0016) 994) 3,534 813] .0017| 81 
Otsego ene 6.5) .0042 oa 6,144) .0044 1,443 192 178, =: 1,232) ie re 9,607) 0048/1, 478| 5,337 1,442 -0046) 110 
| | | | } | | | | 
Ds cvvessuess 75.1) .0494| 21.4 69,621| -0496, 15, 933) 3,079) 4,323) 14,765) 1,821).......... 102,061) -0511/1,359) 4,769 20,222} .0503) 102 
eee 16.0) .0105) 4.8 25,540 .0182} 5,089) 1,551; 2,353) 7,597) 893 13,002 21,840) -0110}1,365) 2 er .0131| 125 
Grand Haven... .. 9.7| .0064 3.2 14,803} .0105) 3, 692| 701}  783| 3,706) = 506 4,642 13,648) .0068|1,407| 4,265].......... .0078| 122 
Presque Isle........ 12.2) .0080) 3.9 8,734) .0062| 2,638 520) 172; 1,596) See 11,139} .0056) 913) 3,713 3,689} .0063| 79 
Roscommon. . . .. 5.9| .0038) 2.0] 7,647) .0055, 2,220) 246) 108, 2911) 276)... 7,711 .0038/1,307) 3,856 314] .0043) 113 { 
Saginaw..........119} 156.4) .1027, 44.7 146, 901| -1047; 36,018; 14,896) 6,817; 30,669) 4,231].......... 224,121 1122/1, 433) 5,014 19,415] .1081) 105 
ASaginaw....... 94.6) .0621| 27.7] 118,611} .0846| 29,053) 14,086] 6,114) 23,122) 3,664] 119,331] 145,779) .0730|1,541) 5,263].......... 0743} “120 
| eres 93.4) .0613| 27.4 92,231| .0657 23,730) 7,572; 3,789, 20,483) 2,173]......... 128,705} .0645|1,378| 4,697 13,600} .0642) 105 
Port Huron...... 36.4) 0239) 11.0 58,809} .0419} 14,334 6,152} 3,123) 13,053) 1,473].......... 62,,098| .0311}1,706] 5,645].......... -0329) 138 
St. Joseph.......... 35.7) .0235) 11.7 36,947) .0263) 8,480 2,641| 2,270; 8,275) se 46,910} .0235|1,314) 4,009} 8, 266 -0243) 102 
BP iesicvacces 8.0} .0053 2.5 12,245} .0087} 2,709) 1,307 933| ae 389 7,648 11,824} .0059/1,478| 4,730].......... 0066) 125 
| | | | | | 
| | | | | t 
Sanilacs........... 31.4) .0206| 9.2 26,160; .0187) 6, 259) 1,165 808) 7,362 546] Lalsiermities 36,769) 0184/1,171| 3,997 24,520) .0189, 92 
Schoolcraft......... 9.3) -0061) 2.5) 8,332) -0059 2,602 633 274) 1,649) LAE ARE 14,155) .0071|1,522| 5,662 711} .0065| 107 
Shiawassee......... 46.8) -0307; 14.1 42,584) .0303) 10,748 3,985) 2, 269| 11,068) Sees: 62,665) -0314/1, 339) 4,444 13,583] .0309, 101 
Owosso........... 16.2) .0107) 4.9 25,586) .0182 6,358) — 1,524) 6,799) 569 6,482 25,499) .0127 1,504) 2 Serre -0140) 131 
| | | | | 
| | q 
Tuscola............ 39.0) .0256) 11.5] 30,999, 0221, 7,506) + -1,751| 1,348 7,897 669 ees: 44,616) 02231, 144! 3,880) 21,353] .0229) 89 
Van Buren.......... 39.8) .0262) 13.1 35,979) .0257; 10,283) 1,161) 1,032) 6,337) Pee: 54,128) 0271/1, 360) 4,132 18,556} .0265) 101 
South Haven... .. 5.7| 0037} 2.3) = 11,072/ .0079} 3, 127/ 441} 398] 3,541 3641... 9,382| .0047/1,646| 4,079].......... .0055| 149 
Washtenaw......... 136.1) .0893) 44.1 139,811} .0996) 33,745) 8,873) 6,525) 30,376) 5,776].......... 215,310 1078/1, 582 4,882 16,179 -1016| 114 
Ann Arbor...... 48.4) .0317 14.6) 73,146) .0521, 14,920 6,832! 4,561 13,860) 3,712 22,298 97,526) 04802015 tee .0464| 14 
Ypsilanti......... 18.8} .0124) 6.1 29,480} .0210 6, 300] 905} 1,248} 9,006) 1,400 9,614 26, 470) .0132/1,408| 4,339]..........] .0154) 12: 
eat | | | | || | 
ere 41 2.00.01.00 692.6] 2,961,590/2.1106, 613,608) 421,995 147,015) 815,724|/110,054].......... 4,052, 718|2.0194|1, 645) 5.9 11,052 1.9648) 122 
ADetroit.... 1,881.611.2353! 530.4! 2,386, 14811.7006! 477,725! 364,107/121,520| 646,277| 92,029" 4,204,061! 3, 166,73311.5858'1,683| 5,970"... 1.5501! 125, 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 1° 


*Withheld to avoid disclosure. 


Read the Explanatory Introduction, starting on page 19—for a complete understanding of all 
County and City figures. 
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i RE ORBARE 0B tesa re 


eri eee. 


Eben Rm pa ambos 2 


FOR ONLY 
‘145 PER DAY 


102 LA GRAVE AVE., S.E. 
GRAND RAPIDS 2 


$4,336 buys a 50% showing of poster advertising space in each of the 54 
markets .. . a total of 115 towns... in the 17 Michigan counties where Walker 


& Co. operations are centered. 


164 poster panels... delivering a daily average of 2 million Effective 
Advertising Circulation, according to formulae of Traffic Audit Bureau, Inc. 
...are yours for 30 days—at an average cost of 90c per panel per day. 


You can reach and sell the millions in those 17 of Michigan’s 83 counties. . . 
which accounted for 74% of the $6,768,995,000 retail sales made in the entire 
state in 1950* .. . with forceful, effective and economical poster advertising. 


BASED ON FIGURES COPR. 1951. SALES MANAGEMENT SURVEY OF BUYING POWER: FURTHER REPRODUCTION NOT LICENSED 


SINCE 1885 


88 CUSTER AVENUE, DETROIT 2 


1951 


WALKER de ee 2711 Fe aa $T. 


OUTDOOR ADVERTISING THROUGHOUT MICHIGAN’S LARGEST TRADING AREAS 
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HOLLAND S 


ENTINEL 


Qu 


ALMOST 100% 


FOR A 
auty HOME MAR 


MORE THAN 50,000 PEOPLE 
IN A 10 MILE RADIUS 
| 


* HOLLAND, MICHIGAN 


FAMILY COVERAGE 
BY THE SENTINEL 


KET 


HOLLAND—A Top Test Market 


“If you can sell the Dutch ... you can sell anyone" 


85% of the people of this high income, high sales, high quality market are of Dutch descent, 
Because of this there is intense interest in the news and editorial content of the Holland Sentinel, 
Within a compact 10 mile radius 10,000 families sho 


the Holland 


ce 


UW. 


a 
¢ 


ail 
W. 


Sentinel. 


ze HOLLAND 
‘SENTINEL: 


A. BUTLER, HOLLAND SENTINEL 


Send for latest market information 


HOLLAND, 
MICHIGAN 


For Low Cost, Effective Product or Copy Testing—Select 


SCHEERER and CO. 


National 


Advertising Representatives 


200 Very Select Assorted Tulip Bulbs Will Be Sent In August To The First Person 
Sending In A Genuine Test Advertising Campaign Of Not Less Than 5,000 Lines, 


p in Holland from the ads they read in 


f 
y 


MICHIGAN — (Continued) 


COUNTIES 
CITIES 


_— 


Dearborn........ 
Highland Park. . . 
Hamtramck...... 
Wyandotte 

Lincoln Park 
River Rouge 


epee 
Plymouth 
Grosse Pointe... .. 
Grosse Pointe Park 


Ecorse. ereresere 


Total Above Cities.... 


State Total 


The ‘‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION 
SM ESTIMATES 

1/1/51 
———— 
| ilies 
} | [House- 
Total | | holds} 

(in % | (in 

thou- | of | thou- 
sands) | U.S.A.) sands) 
——| -——|——— 
96.7| - 0635) 26.0 
47.3 | 0311) 14.2 
44.2) .0290] 10.6 
37.6] .0247] 9.9 
30.0] .0197) 7.8 
20.8) .0136) 5.6 
9.6] .0063 2.5 
6.8} .0045| 2.0 
6.4) .0042 1.7 
13.3} .0087| , 
17.9| .0118 4.3 
18.9, .0124 5.8) 
10.6) .0069 3.3 
3,757.1 2.4661 1,080.0 


*Withheld to avoid disclosure. 


Dollars 


thou- 
sands) 


116,888 
91,774 
64,368 
47 ,295 
24,661 
20,731) 
17,725) 
13,821) 
13,847] 
13 , 647) 
12,966} 


-5 4.2392|1,881.3{ 6,768, 995)4.8241| 1, 567,069 


© SM, 1951. 


RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

SALES JM FROM TISING 
JM ESTIMATES 1950 ESTIMATES a CONTROLS 

_— 5 
| } 

| FIVE STORE GROUPS | |Qual- 
| (in thousands of dollars) Net ity of 
Pee 7 Estimates | Dollars | Estimates | % of | Mar- 

% | Furn.- | | (in (in % | Per| Per (in U.S.A. | ket 

of | General | House-| Auto- | thou- thou- of | Cap-| Fam- thou- Poten-| In- 
U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) /|U.S.A.| ita | ily sands) tial | dex 
ee neem, | | ‘eras nea eae —$—$— 
| .0833} 95, 467| 17,966 6,308) 35,463) 3,154 47,334 194,947| -0976|2,016) 7,498 .0865! 136 
.0654| 14,025) 18,892} 4,191] 33,030) 3,406] 199,017 91,573| .0458]/1,936) 6,449]......... .0487| 157 
.0459| 12,646 7,566] 6,893) 13,895] 1,759 40,812 57,548} .0288/1,302) 5,429].......... 0340) 117 
-0337| 10, 162} 8,572} 2,237) 14,422) 1,605 14,440 57,002} .0286/1,515| 5,758].......... .0294| 119 
.0175} 7,920 928| 1,677] 7,698] 982 1,819 45,810) .0229)1,527] 5,873].......... 0206) 105 

| .0148) 5,622 + | * | 9,657 824 19,371 29,702] .0149/1,428) 5,304 -0146| 107 
0126) 3,735 . 967) 7,640 Se 15,322) .0077|1,596| 6,129 0089! 141 
.0098) 3,090) 584| 860) 6,094 360 1,645 10,962} .0055/1,612) 5,481].......... 0066! 147 
.0099} 5,765) * | 456|...... 897 19,910} .0100/3,111/11,712]........ 0088} 210 
0097; 1,734] ’ | 197} 11,019 ae 33,250) .0166/2,500| 8,986].......... .0130} 149 
.0092! 4,351| *] 78} 4,482] ai) TAs 26,062) .0131|1,456) 6,061}......... .0117| 99 
-0131 4,167 1,951| 1,,253| 3,497 522 24,816 -0124)1,313 4,279 2,034] .0126) 102 
4,214] .0102} 3,316, 1,715] 1,127} 2,550) * |.......... 14,596] .0073/1,377| 4,423]........ .0081| 117 
5, 146, 935/3.6681|1, 107,587 676,500 276,290 1354,170 180,601] 5,923,174 6, 230,614)3.1201/1,658) 5,769 3.1538) 128 
753,865 323,500 1700, 730 222,575 9,457,107'4.7356 1,465, 5,027 698,152| 4.6624 110 


Before using these figures, see explanation page 19. 


For INFORMATION on these MICHIGAN markets .. . 
MICHIGAN LEAGUE OF HOME DAILIES 


Rares - a 


Chicago 1 
35 East Wacker Drive, 
Phone: State 2-7942 Phone: Murray Hill 2-2423 Phone: Trinity 2-3914 


Get in Touch With— 


National Representatives 


New York 17 


141 East 44th St. 


SCHEERER & COMPANY 


Detroit 2 


3049 E. Grand Blvd. 


COPYRIGHT 


“Lower 
Albion Recorder 
Big Rapids Pioneer 
Cadillac News 
Cheboygan Tribune 
Coldwater Reporter 
Dowagiac News 


Peninsular 


Grand Haven Tribune 


Greenville News 
Hillsdale News 
Holland Sentinel 


lonia Sentinel-Standard 


Ludington News 


Manistee News-Advocate 


Marshall Chronicle 


Group” 


Midland News 


Mount-Pleasant Times-News 


Niles Star 
Petoskey News 
Sturgis Journal 
Three Rivers 


Commercial 


Traverse City Record Eagle 


Ypsilanti Press 


“Michigan’s Upper Peninsular 


Markets” 


Escanaba Press 


Houghton Mining Gazette 


Iron Mountain News 


Marquette Mining Journal 


Sault Ste. Marie News 
Wisconsin Rapids (Wis.) 


Tribune 


. . the contents of this Survey of Buying Power are fully protected by copyright. The exclusive 
estimates of population, Effective Buying Income, retail sales and sales-advertising controls must not 
be reproduced in printed form, in whole or in part, without written permission of SALES MAN- 


AGEMENT, INC. 


SALES MANAGEMENT 


ORO LLL Lt 


— 


rl Ba URI ara ORO ik I 


the fellow who 

used to buy the City Hall 
from engaging strangers 
is now purchasing 

one paper buys to “cover” 
major markets. 

The Detroit Times 

covers HALF the families 
BUT 

the great and growing 
Detroit Market 

is bigger than 


any one newspaper. 


You're missing something 


if you miss The Detroit Times 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE 


MAY 10, 1951 
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MICHIGAN — 6% Standard Metropolitan County Areas sive estimates by SALES MANAGEMGL Il 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER. 
SM ESTIMATES SM SALES JSAM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES ~-e CONTROLS 
— | | fry | | ive store Groups ie 
| House- fin amnonds of dollars) Net ~~ 
Total | holds] Dollars hh 5 - __ i Estimates | Dollars | | Estimates | %% of Mar. 
(in | & (in (in q l Furn.- (in (in | % | Per| Per (in U.S.A. ket 
thou- | of | thou- | thou- of | | General | House-| Auto- | thou- thou- of | Cap-| Fam-|  thou- Poten- In- 
sands) | U.S.A. sands)}| sands) | U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita | ily sands) tial dex 
ABattle Creek... . 165 123.1; .0808; 38.2 124,782) .0890 30,661 11,030; 6,042; 29,939) 4,317]......... 170,001 -0851/1, 381) re -0853 106 
Bay City...... 14 90.2) .0592 24.9 87,836) .0626 21,113 10,036, 5,943) 15,564 2,567)........ 120,237; .0602/1,333) 4,829]........ -0608 103 
Detroit. . 41] 3,042.8,1.9978| 860.9] 3,473,654\2.4756| 750,661, 458,029 168,159, 958,234 125,578 4,856,334, 2.4318 1,596 5,641]...... 2.3581, 118 
Flint 48 276.3) .1816) 78.6 300,824) .2144 72,384 26,386, 15,509 81,514, 9,974 424,121) .2124 1,535) 5,396)........ -2068 114 
Grand Rapids 54 293.8) .1929 88.8 327,339, .2333 74,804 42,289 18,351, 63,495) 12,605).......... 397,511 - 1990) 1,353) i... eee -2081 108 . 
Jackson 64 110.0; .0722 34.4 116,571; .0830| 27,226 11,846 5,415 26,118) 3 er 172,700 -0865 1,570, a +0826, 114 
Kalamazoo. ..... 68 128.9} .0846 40.2 136,692; .0975| 30,810 11,506 8,409 29,847) 4,761}.......... 205,853) .1031|/1,597; 5,121]........ -0977 115 
Lansing 73 176.6, .1160 53.5 206,752; .1473) 48,308 24,082) 8,677; 56,286) 5,775].......... 297,394 -1489 1,684) ee -1418 122 
AMuskegon. . 177 123.6) .0812 36.2) 129,793; .0925 36,030 19,949) 6,523) 27,200) 4,121].......... 184,411) .0923)1,492| 5,094).......... -0901) 111 
Saginaw 119 156.4! .1027 44.7 146,901! .1047 36,018 14,896 6,817| 30,669! 4,231 224,121! .1122'1,433! 5,0141........ -1081| 105 
. oa° her W No t t : » 4; Kansas, p. 264; Mis- 
M | N N E S O T A isined Counties and Cities ae sours b. 339; ood gang A orth Dakote, pail: South T Pays 484.) 
City and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 
Albert Lea..... | Sy Pee Freeborn GCome Rapa... 6:0. 02.66 6scees Itasca Red Wing...... i ree Goodhue 
Alexandria..... eee Douglas Piibbitie........ eee St. Louis Rochester...... Se Ree Olmsted 
ARR cs Peer Mower Hopkins........ = are Hennepin A eee 28.8...........oteams 
eee ff eee Beltrami Little Falls..... Lea Morrison 3 | SS ae Ramsey 
Brainerd....... + 5 ree Crow Wing Mankato....... pl ee Blue Earth weutn st. Patt... 16.2. 6c cesces Dakota 
Crookston...... ( fe err Polk Marshall....... So seccaanen Lyon Stillwater...... 7.8.......Washington 
BMPONORt BOWES... 5.8. ccna ccs Becker Minneapolis... .524.7 2.0.0.8 Hennepin Thief River Falls 7.0....... Pennington 
1 eer PND esscweces St. Louis Montevideo.... 5.5........Chippewa Vi ae | Ee RE ape St. Louis 
Fairmount...... Ek OE Martin Moorhead...... Bl arnuieccee cee Clay WHHMAr 0.6260. » fi: Se Kandiyohi 
Faribault....... Bt eee ee Rice New Ulm...... i, eae Brown WMG. 6.0.06 ae Winona 
Persds Falls... 313.0...00.40 Otter Tail Owatonna...... | ee ee Steele Worthington.. De scrciatecpigcoin e's Nobles 
Pipestone...... eB .... Pipestone 
Aitkin... 14.5) .0095, 4.2 8,630, .0062 2,304 1,227) 130 1,313 ae 9,614| .0048) 663) 2,289 6,308} .0062 65 
Anoka...... 89 36.1, .0237 10.6 13,616) .0097 4,413 761 451 2,863 383}... 19, 169) 0096! 531) 1,808 6,706} .0125 53 
Becker —~ 25.0; .0164 §.7 16,288 .0116 3,086 2,090 905 3,596 EE 17,425| -0087) 697) 2,601 10,202] .0111 68 
Detroit Lakes..... 5.8} .0038} 1.7] 11,613] .0083) 1,607] 1,687) 905 3,089 * 3,391 4,889} .0024) 843) 2,876].......... 0044) 116 
Beltrami 25.3) .0166 7.2 20,469 0145, 4,230 1,484 714 4,583 Se 18,899} .0095| 747) 2,625 4,724) .0123 74 
Bemidji 10.0) 0066) 3.1] 16,543) .0118, 2,829 1,086, * ee See 7,790| .0039| 779| 2,513).......... .0068) 103 
I 38 os wicawedie 16.1) .0106 3.9] 12,800 .0092 2,962 574 58 1,485) en 12,783} .0064) 794) 3,278 7,109} .0081, 76 
| eee 9.8; .0064 2.7 10,813, .0077 2,033 555 263 1,999 154]... 12, 162 0061/1, 241) 4,504 8,806} .0066 103 
| | | 
Blue Earth......... 38.7, .0254) 11.4 49,754) .0354 7,669 6,113; 3,244) 15,063) Re 49,730) .0249/1,285) 4,362 23,653} .0282 111 
Mankato- | | | 
North Mankato. . . 24.0| .0158 7.01 42,520] .0303| 5,988|  6,104| 3,214| 13,545] 775] 36,766)  36,517| .0183|1,522| 5,216].......... 0214) 135 
Mankota......... 19.1) .0125) 5.7] 39,557; .0282} 4,937; 5,959| 3,091| 13,545} 752] 36,766] 29,108) .0146|1,524| 5,107).......... 0183! 146 
ES 26.3) .0175 7.4 26,713) .0191) 4,991) 1,846 1,917) 5,216) arr 25,380) .0127, 965) 3,430 18,062} .0156 989 
New Ulm 9.4, .0062) 2.9)  14,002/ .0100/ 2,321! 1,288] 1,140) 3,464 350 6,570] 10,312] .0051/1,097| 3,556].......... 0068) 110 
Cariton 24.8] .0163 7.1 17,434, .0124) 5,520 1,908, 549 3,661 Se 20,138 .0101) 812) 2,836 6,140} .0120 74 
| | 
Sl das akeveeen 18.5) .0121 5.0 13,883) .0099 2,063 1,167 489| 2,728) ree 18,038, .0090| 975) 3,608 15,600} .0099 82 
Cass. 19.4; .0128 5.3 10,696) .0076 3,083 557 69 = 1,965) ERE 11,776 .0059 607) 2,222 4,623] .0078 61 
Chippewa........... 16.9 .0111) 4.7 19,008; .0136 2,805 1,654! 892) 5,922 ee 18, 100 -0091|1,071, 3,851 14,939 0109) 98 
Montevideo........ 5.5 0036) 1.6 13,280, .0094 1,960 1,308 811} 4,772 204 6, 233 8,707 -0044/ 1,583) eer: 0057) 158 
| | | | | 
Chisago. . 12.8, .0084) 3.7 8,356, .0059} 1,745 437; 278) 1,845) 188)........ 10,176, .0051, 795) = 9,379} .0060 71 
Clay.. 30.6} .0200) 8.4 33,627, .0240 8,757 893 1,587) 7,009) ee 27,877, .0139 911) 3,319 14,329} .0182) 91 
Moorhead........ 15.0) .0099] 4.6] 24,180) .0173' 6,773 * | * | 5,857 333] 22,837] 14,100} 0071) 940) 3,065).......... .0107| 108 
Clearwater........ 10.4) .0069) 2.8 6,967 .0049 1,267 823) 210; = 1,103 Re 5,606, — 539) 2,002) 4,396} .0043 62 
| | | 
Cook...... 2.9) .0019 : 2,422) .0018 837 ° sia + wih eRe 3,199 .0016 1,103, 3,999 122] .0017, 39 
Cottonwood 16.1, .0105 4.2 15,486, .0110 2,955 720 547, 4,516) Seer 19,916) .0100)1,237 70 18,210} .0103 98 
Crow Wing... 31.1) .0205 9.1 31,537) .0225 7,844 2,705, 1,174 7,780) 615) Seiden 26,373; .0132; 848) 2,898 3,957} .0175) 85 
Brainerd. . . 12.8} .0084 3.7 23 , 262 0165; 5,302 2,505 771 6,955) 460 8,472 12,198; .0061 = S| eres .0097| 115 
Dakota............89 49.8; .0327, 13.7 35,674, .0254 7,297 1,107; 1,725, 11,017 BE encceceen 39,641, .0199| 796 2,894 15,531] .0241) 74 
South St. Paul. 16.2 -0106) 4.6 16,452) .0118 3,193 167 683 7,952) 347 499 ,993 12,944; .0065) 799) 2,814].......... -0089} 84 
es aioe waar a: 12.8 .0084 , 8,690) .0062 2,133 234) 211 1,588) _ eee 11,635 -0058 909) 3,232 12,427) -0063, 75 
ox’. maaeeuke 21.5; .0141 6.0 20,993, .0150 4,143 834 805 4,445) Eee 19,716) .0099) 917) 3, 286) 12,932] .0123) 87 
Alexandria......... 6.4) .0042 2.0 13,625) .0097 2,261 547 . 4,103) 287 4,136 6,278) 0031) O61) 3,100}. .......+. 0053) 126 
| } | 
Faribault........... 24.1) .0158] 6.7] 23,088] .0164, 4,009, ©»««1,475| 1,078 4,364, 473)......... 30,414) .015211,262| 4,539] 27,816 .0157) 99 
Filimore...... 24.8) -0163) 7.2 20,598) .0147) 3,846 659) 639, 3,725) ME cawi-usces 23,138) .0116) 933) 3,214 22,717] .0135| 83 
SNL civeckeneey 34.9) -0229 9.5) 33,372} -0238) 5,842) 4,610 745, 6,681) Mi sceecnens 35,598) -0178/1,020 3,747 25,185} .0206) 30 
Albert Lea......... 13.7) -0090) 4.1 24,534) .0174 4,255 3,913 ° 5,957 427 12,262 16,659) en See’: 0112} 124 
| 
Goodhue............ 32.6) ne 9.41 32,880, .0234, 5,594) 2,397, 1,376) 7,036) ee 32,926| .0165'1,010) oo 20,200} .0196 92 
Red Wing......... 10.8] .00711 3.41 14,989) .0107/ 2,568! 1,196! 902! «4,049! ~= 3008. = 5, 7241 = :12,388! .0062/1,147| 3,6441.......... £00771 103_ 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
1 St. Cloud is in Sherburne, Benton, and Stearns Counties. © SM. 1951 *Withheld to avoid disclosure. 
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aon ame ae a ae ee en ee oe ee ee oe ee ee eee are oe 


FOR 


better 
coverage 
in the 


GREAT LAKES AREA 


* 


r=) 

= 

= 
—--—----------------- 4 


~ | there’s nothing like 


isted 
>arns 
msey 
kota 
eton 


gton & 

Ouis _,.. there are 
'yohi 
nona 


"“ | 3,263,000 U.S. radio homes 
within the WIR *2MV/M 


daytime primary area.... 


Team up with 
WJR for Leadership 


“7 and Listenership 


uF 
108 § 
. 4 WJR THE 


2 GOODWILL STATION 


FISHER BUILDING 
= | . DETROIT 2, MICHIGAN 


oe CBS 50,000 WATTS 
' 


os 
oOo 


Represented nationally by 


Edward Petry & Company 
FREE SPEECH 


MIKE 


] 
| 
| 
| 
| 
| 
| 
| 
| 
| 
' 


re. MAY 10, 1951 aad 


\ ROSSEAU 


MARSHALL 


PENNINGTON 


Obemidii’ oo 


STEVENS 


BIG STONE 


POPE STEARNS 


cere] SWIFT oo 


YELLOW MEDICINE 


LINCOLN FLYON 


CHIPPEWA 


NORMAN MAHNOMEN 
| HUBBARD | CASS 

CLAY BECKER 

AITKIN 
TWADENA CROW WING 
OTTER TAIL 
J 
TODD 7 ea 
) Fergus Falls water 
JRANT DOUGLAS MORRO 


RENVILLE 


REDWOOD coe 
NICOLLET 
BROWN 
PIPESTONE | MURRAY COTTON { : 
AA wooD 
ve WATONWAN...} 


Mankato 


J LE SUEUR: | RICE 


Farjgoult 
(UF 


CHISAGO 


GOODHUE 


MINNESOTA 


4 


WABASH: 


EARTH |WASECA-] STEELE 


DODGE 


ROCK NOBLES 


Ee 


| FARIBAULT™.”..”. FREEBORN 


FILLMORE, oe) HOUSTON 


more 


Cities shown are those having 
retail sales of $15.0 million or 


in 1949 


= 1949 Retail Sales in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 


bE. ] 1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 
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KEY STATION FOR THE NORTHWEST NETWOR K 
50,000 WATTS—CLEAR CHANNEL + EXCLUSIVE NBC AFFILIATE FOR THE TWIN CITIES 
f \ \ REPRESENTED NATIONALLY BY EDWARD PETRY & CO. 


y \| 
2 


MAY 10, 1951 


MINNESOTA 
Albert Lea Tribune 
Austin Herald 
Bemidji Pioneer 
Brainerd Dispatch 
Ciookston Times 
Fairmont Sentinel 
Faribault News 
Fergus Falls Journal 
Hibbing Tribune 
International Falls Journal 
Little Falls Transcript 
New Ulm Journal 
Owatonna People's Press 
Red Wing 
Republican Eagle 
Rochester Post-Bulletin 
St. Cloud Times 
Stillwater Gazette 
Virginia Mesabi 
News-Range Facts 
Willmar West Central 
Minn. Tribune 
Winona 
Republican-Herald 
Worthington Globe 


IOWA 
Mason City 
Globe-Gazette 
Sioux City Journal-Tribune 
Spencer Reporter 


USE THESE “KEY MARKET” 
TRADE AREA DAILY NEWSPAPERS TO 
IMPROVE YOUR SALES POSITION... 


NORTH DAKOTA 
Bismarck Tribune 
Devils Lake Journal 
Dickinson Press 
Fargo Forum 
Grand Forks Herald 
Jamestown Sun 
Mandan Pioneer 
Minot News 
Valley City Times-Record 


SOUTH DAKOTA 


Aberdeen American News 
Huron Huronite & Plainsman 
Mitchell Republic 
Rapid City Journal 
Sioux Falls Argus-Leader 
Watertown Public Opinion 


WISCONSIN 
Ashland Press 
Chippewa Falls 

Herald-Telegram 

Eau Claire Leader-Telegram 
Janesville Gazette 
La Crosse Tribune 
Merrill Herald 
Rhinelander News 
Stevens Point Journal 
Superior Telegram 
Wausau Record-Herald 
Wisconsin Rapids Tribune 


POPULATION 
SM ESTIMATES 
1/1/51 
COUNTIES a po eee ee ane 
Fam- 
CITIES ilies 
[House- 
Total holds} | Dollars 
in (in in . 
thou- thou- thou- of 
sands) U.S.A. sands sands) | U.S.A. 
Grant 9.6 .0063 2.7 8,734, .0062 
Hennepin 89 679.4 .4461 210.9} 787,306 .5611 
A Minneapolis. . §24.7| .3445) 172.5 721,097! .5139 
Hopkins 6.7' .0044 1.9 11,080 .0079 
Houston... 14.6 .0096 4.1 10,398 .0074 
Hubbard 11.2 .0073 3.1 7,486 .0054 
Isanti 12.3 .0081 3.5) 8,192 .0058 
Itasca. . 9.4 y .0193 
Grand Rapids 6.0) .0039 1.7 12,666) .0090 
Jackson 16.5 .0109 4.3 14,161 .0101 
Kanabec 9.4 .0061 2.8 6,345 .0045 


435 PALACE BUILDING « 


“Sales for this client have shown 
highly satisfactory increases each 
successive season... .”’ 


says ALBERT E. PACINI, account executive, 
Melamed-Hobbs, Inc., advertising agency 
Minneapolis, St. Paul and Chicago. 


“Three years ago we persuaded our client, The United 
States Bedding Company, makers of King Koil Sleep Products, 
to try a modest schedule in some 79 regional newspapers. So 


successful were the results obtained 


that we now use nearly 


every daily paper in a seven state area. 


“Dealers liked the schedule, too, 


as evidenced by the fact 


that in 1950 alone more than 250,000 lines of dealer-paid 
tie-in advertising appeared to supplement that placed by our 
client. Sales for this client have shown highly satisfactory 


increases each successive season . . 
advertising really pays off to retailer 


We have other national advertising 


. more proof that local 
and manufacturer alike.” 


customers in the home 


appliance, automotive, food, and grocery specialty fields 
whose advertising and sales success are sensational .. . 
In every case the formula involves localized impact on 


the dealer and all his customers 


combined with mer- 


chandising in which we participate. 


NORTHWEST DAILY PRESS ASSOCIATION 


MINNEA 


For further information contact Roy P. Palmer, Executive Secretary 


POLIS 1, MINNESOTA 


The ‘‘SM"’ symbols mark original, exclu- 


___sive estimates by SALES MANAGEMENT. 


eee tet bea 


See AES VS es MY FS 


RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
JM SALES SM FROM TISING 
ESTIMATES 1950 ESTIMATES a CONTROLS 
lS eee Segoe tee creer jh Ve 
FIVE STORE GROUPS Qual- 
(in thousands of dollars Net | ity of 
eerneere e ______ssidt Estimates | Dollars Estimates | % of | Mar- 
Furn.- in in > | Per| Per (in U.S.A. | ket 
General | House- Auto- thou- thou- of | Cap-| Fam-|  thou- Poten-| In- 
Food Mdse. Radio motive _ Drug sands sands) | U.S.A.) ita ily sands) tial | dex 
1,435 646 150, 1,775 — Pee: 9,139 .0046, 952) 3,385 9,267] .0053 84 
154,521. 153,426, 42,976 164,968 22,516 1,104,025 .5528'1,625) 5,235 seek -5340) 120 
133,636) 152,341 41,820, 157,599) 21,393] 2,486,602 893,039; .4472)1,702) 5,177].......... -4467| 130 
3,061 va “ 4,116 214 9,856, .0049/1,471) 5,187]........ .0057| 130 
2,270 119 281, 2,912 132 13,476 .0068 923) 3,287 13,139} .0075 78 
2,076 212 190 =: 11,353 67 8,109, .0040 724 —_ 3,112] .0051) 70 
1,623 766 312. «1,744 164 7,860 .0040| 639 2,246 6,793} .0054, 67 
7, % ,552 .0138) 820 
2,656 592 ” 4,864 245 6,420} .0032/1,070) 3,776].......... .0051| 131 
2,316 516 447, 3,524 SSS, 19,569) .0098|1,186) 4,551 19,460} .0101,) 93 
1,201 333 119; 1,770 210) 5,894 .0029 627 2,105 6,382} .0040 


Kandiyohi 28.9 .0190 7.9 27,759 .0198 4,923 2,551, 1,196 6,456 472 es. 27,166 .0136, 940) 3,439 19,058 -0165) 87 
Willmar 9.5, .0062 3.0) 18,572) .0133 3,601 1,922) 1,113 5,707 371 7,834 12,398) .0062)1,305) 4,133].......... -0083| 134 
Kittson 9.7 .0064 2.6 7,543) .0054 758 990 348 5 90) 10,728, .0054|1,106) 4,126 13,306] .0056) 88 
Koochiching . . 17.1 .0112 5.3 14,102 .0100 3,598 1,044 573 3,468 322 13,424 .0067, 785) 2,533 4,762} .0086 77 
| 
Lac Qui Parle : ; d : : . -0067; 915 3, 
Lake 7.9 .0052 ~ 5,973 .0043 1,701 618 129 1,045 2 9,922) .0050 1,256 3,816 464) .0048, 92 
Lake of the Woods. . 4.9 .0032 1.4 3,385 .0024 607 : 94 584 . 2,979| .0015 608 2,128 2,100} .0021, 66 
Dal | 
Le Sueur 19.4) .0127 5.7 16,271, .0116 2,803 772 914 4,215 eee 16,587) .0083) 855) 2,910 15,163} .0102) 80 
Lincoin.. 10.3, .0068 2.6 8,229, .0059 1,265 669 233, «1,951 ee 9,404 .0047| 913) 3,617 11,279 -0055| 81 
Lyon 22.5 .0147 6.2 28,074 .0200 4,746 1,730 1,230 7,164 493 22,770 -0114/1,012) 3,673 18,511] .0146, 99 
Marshall 6.0 .0039 an 12,263 .0087 2,288 R58 621 3,577 nen 7,284) .0036)1,214) 4,285).......... .0052) 133 
Ee 22.5 .0148 = 22,755 .0162 3,564 1,405, 1,024 3,904 ae 22,545 .0113,1,002) 3,636 19,436} .0135) 91 
Mahnomen 7.1. .0047 1.6 4,136; .0029 755 214 ‘a 751 i POP re 3,749, .0019| 528) 2,343 3,465| .0028 60 


A and A See end of state 
*Withheld to avoid disclosure. 
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for Standard Metropolitan County Areas. 


‘Before using these figures, see explanation page 19 


© SM, 1951. 
SALES MANAGEMENT 
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10, 


1951 


NOW... only 5 cities in the United States* have 
Sunday newspapers with larger circulations than 
the Minneapolis Sunday Tribune 
...more than 610,000 in the Upper Midwest. 


“* UPPER 
- MIDWEST ~: 


*K 
BOSTON® 
MINNEAPOLIS ®- NEW York New York 
See e e . 
CHICAGO. PHILADELPHIA Chicago 


Los Angeles 
Philadelphia 
Boston 


@ LOS ANGELES 


Minneapolis 
Star and Tribune 


EVENING MORNING AND SUNDAY 
MORE THAN 610,000 SUNDAY « 480,000 DAILY 
John Cowles, President Me ~ 
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Harold Schafer, Pres. Gold Seal Co. 
“KDAL’s 51% BMB increase plus 


Arthur 
of Ca 


Lund Radio Director 
mpbell Mithun. . 


“KDAL sales results 
forecast BMB figures” 


More for Your Money .. . on 


Edward Whitley of Badger 


and Browning and Hersey . 


“KDAL an even 
better buy today” 


James McTighe, Radio Director 
of Olmstead & Foley... 


“KDAL does the job in 


higher than average tune-in means * KDAL DULUTH—SUPERIOR * Duluth, N. W. Wisconsin 
continual sales growth” 5000 WATTS ON 610 and Upper Michigan” 
: The ‘‘SM’’ symbols mark original, exclu- 
M |INNESOT A— (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
ALE INCOME—1950 DOLLARS} ADVER- 
JM ESTIMATES SM SALES SM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING| CONTROLS 
COUNTIES LG aoe oe 1950 leh ee 
CITIES | | ee | FIVE STORE GROUPS | | | ‘Qual 
|House- (in thousands of dollars) Net | | ity of 
Total | holds} } Dollars | ae 7 —- Estimates | Dollars | | Estimates | “% of | Mar- 
(in (in (in | % | | Furn.- | (in (in | % | Per| Per (in U.S.A. | ket 
thou- | of | thou- thou- of General | House-| Auto- | thou- thou- | of | Cap-| Fam- thou- Poten-| In- 
sands) | U.S.A.) sands)| sands) USA, Food Mdse. | Radio | motive | Drug | sands) sands) | U.S.A.) ita | ily sands) tial | dex 
Marshall..... ‘ 16.4) 0107 4.1 10,727| 0077 1,933, 731 35, 2,441 y cum eeiecach 13,989) .0070, 853 | 3,412 15,680} .0080) 75 
| | | 
So. ckocn ames 25.9) .0170) 7.1 05,187, 0179) 3,926| 3,255! 1,550! 6,527) EE acd in aces 33,825) .0169|1,306) 4,764 28,339 mel 101 
Fairmont...... 8.3) .0055| 2.6] 16,980} .0121| 2,557] 2,815, 1,097) 4,672; 305] ~—:13,436] —13,770| .0069|1,659| 5,296).......... -0082} 149 
Meeker... 19.2} .0127; 5.0} 16,081) .0115) 3,030) 562) 734 4,087 286)... 18,029} .0091) 939} 3,606] 17,648} .0105) 83 
Mille Lacs.......... 15.3) .0100 4.5 13,018) — 2,481 1,183 316) 2,680! ee 13,036) -0065 852| 2,897 7,884 .0080! 80 
| | | 
Morrison........... 26.1, .0171) 6.6 17,773) .0126) 3,649 1,362 579| 3,643 269 - 16, 861| 0084) 646, 2,555 11,617] .0114, 67 
Little Falls. ..... 6.8| .0045) 1.8 10,399} .0074 1,921 474] 453} ««2,914| 198 3, 187 4,767| .0024| 701] 2,648].......... .0043) 96 
Mower........ 42.8, .0281, 12.1 41,448) .0296) 7,690 2,182! 2,500! 8,312) ae 52,344 .0262/1,223) 4,326 19,478] .0276) 98 
pie 23.3) .0153) 6.6 29 , 866} 0213} 5,936 1,924] 1,820) 7,601] 675 7 588 29,638] .0148|1,272} 4,491].......... .0169| 110 
See 15.0, .0099 a 10,951) 0078) 1,637) 686 330; 2,969 RRS re — ae ican 4,346 16,384 —_ 87 
| 
DE Kieteenkene 21.3 0140! 5.9 11,364! 0081 3,060! 567 504) 1,124 217 17,551! oves| 824) 2,975 11,985 -0096 69 
ee 22.7 0149) 6.2 25,758) .0183) 3,973) 1,907; 1,081) 5,484) 333]..... ne 28,012 .0140|1,234| 4,518 23,638] .0155) 104 
Worthington... 8.0; 0052) 2.5 17,177} .0122} 2,753} 1,749 * | 4,076] 232 8,567 9,912| .0050)1,239) 3,965].......... .0072) 138 
Norman... ...-] 13-1) 0086) 3.4] 9,588) 0069) 2,011) 539) * | «(1,434 98}... 9,877) .0050/ 754 2,905] 10,799} 0063, 73 
| | | 
ee . 48.7 .0319 14.2 52,971; .0377) 6,776) 4,949, 2,297| S0,00a, 8, 90M....2..% 59,219, .0296 1,216) 4,170 18,684} .0325) 102 
Rochester........ 30.1) .0198 8.9 46,325) -0330) 5, 653] 4,580) ns 11,177 ws 14,278 41,207; .0206/1,369) 4,630].......... .0242; 122 
rr 51.8) -0341; 14.2 36,665; .0261) 5,683) 4,420} 2,152) 9,098) 565 eae 41,544) .0208) 802 2,926 31,765} .0251) 74 
Fergus Falls...... 13.0} .0085} 3.9] 18,800] .0134] 2,507) 2,555) 1,590) 6,977, 222 9,666] 12,558) .0063} 966) 3,220).......... .0089} 105 
Pennington......... 13.2) .0086 3.6] 15,393) -0110) 2,337) 1,721) 405) 5,442) ew 15,299) .0077|1,159) 4,250 6,176} .0089) 103 
Thief River Falls. . 7.0) .0046 2.1 14,292} .0102) 2, 066 1,721) 405 5,442) 291 19 , 966 8,344) .0042 1,192! Wy Sincwemes -0061) 133 
| | | | | 
DN ccs vossaesence 18.5) .0122 5.3 12,378) .0088 2,315) sere 290. — ae 11,655) -0058; 630) 2,199} 10,974] .0080) 66 
Pipestone.......... 14.2) 0093) 3.8] 16,306) .0116/ 2,397) 1,060} 508} 3,574) 181]......... 16,557) .0083/1,166) 4,357) 12,455] .0095 102 
Pipestone......... 5.3} .0035 1.5 11,189} .0080) 1,528) 755) ” | 3,172  cuxccwss 7,293) .0037 1,376| NE vesiwicakon -0050} 143 
ere 36.4) .0239) 9.8 30,807) .0220) 6,001 1,517 991 5,303| Seer eee 35,381) .0178 972) 3,610} 36,980} .0203) 85 
Crookston......... 7 5} -0049) 2.1 11,941) .0085) 1,890 802) 604 2,056 325 7, 159 8,310} .0042/1,108) 3,957].......... -0056} 114 
cin endneceon sive e | ° 7,981; . 1,569 694 376; 1,456 ere 10,777 829 
ee 89] 358.3) .2353) 105.1 425,715) .3034, 84,878) 110,124) 18,274) 77,405) 10,578].......... 544,616) .2728/1,520 
Bec cececes 314.0} .2062} 96.4) 410,174) .2923) 80,492) 109,785) 18,038) 75,934) 10,553] 660,662) 486,700) .2437/1,550 
eckeniennied 5,106 1,381 - 1,418 aaa ational 
ioieasbeawed . 21,747) . 3,901 4,520 kansas 
eee 24.3) .0160 6.3 20,432) .0146 3,545 963 429; 5,908 ee 25,661; .0129/1,056 
shuninwwnianias 36.7) .0241; 10. 28,110) .0200 6,235 1,469} 1,234) 6,050 Se 26,864; .0134| 732 
beneoewaws 16,246 12,328 
cccccccccccccccss §«©6 Ge ONS, «= 30S 00, 208) 6088] 43=—s«é4,GSt] «= (si (Ga ST], C1«CSUR, OCB .......... 16,319 
ee 14.7| .0097 3. 10,268) .0073 1,866 780 215) 2,028 ee 9,379) .0047) 638 
Te GHEE, oc cecaeed " 208.1) .1366; 67. 182,712) .1302| 45,078) 21,403) 9,584 prayer ee 241,812) .1211)1, 162 21269) 93 
BI. occcesces 105.7! .0694 32.6 111,335! .0793 24,713 12,929' 7,076! 25,282' 2,972 295,797 142,484! .0713'1,348 -0733\ 106 


(ak oe aM 26 St 


A and A See end of state for Standard Metropolitan 
* 


ithheld to avoid disclosure. 
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County Areas. 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


er 


eee a a LS 


— 


\\ 
WM. ” 


_ 


\\ 
w 
\ 


\) 
\ 
\ 
\ 


is 
Paul 


ion 


lat 


custom-built to parallel 


\\ 


e 
é 
= 
5 
J 
> 
rr 
= 
u 


\\ 


\ \ 
yr \\'4 
‘ 
\ \\\ 
Re \ 


\ 


-The St. Paul Dispatch 
its market who can 


ress Circu 


ies in 


MINNESOTA'S CAPITAL CITY 


and do shop in St 


i 


val if 
gy ™ = \ 
—— 


{ 
‘aa 
| 
{ 
‘ 


' 
' 


retail outlets .. .- 
84% DAILY AND 80% SUNDAY CIRCULATION IS CON- 


CENTRATED WITHIN A 70-MILE RADIUS OF ST. PAUL. 
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M INN ESOTA— (Continued) 


The ‘‘SM’’ symbols mark original, 


—__ 
excly- 


e es 
sive estimates by SALES MANAGEMENT, = 
POPULATION RETAIL SALES—1950 WHOLE-| EFFECTIVE BUYING GROSS | sales | 
SALE INCOME—1950 DOLLARS} ADVER. [ 
JM ae fu JM SALES JM FROM TISING 
COUNTIES 1/1/51 ESTIMATES 1950 ESTIMATES = CONTROLS Cc 
} | Fame | l | a 
CITIES | ilies | FIVE STORE GROUPS ual. 
| [House- (in thousands of dollars) Net | io K 
Total | holds} | Dollars | ae Estimates | Dollars Estimates | % of Mar. — 
(in % (in (in % ) Furn.- (in (in % | Per| Per (in U.S.A. | ket FF 
thou- | of | thou-| thou- | of | | General | House-| Auto- thou- thou- of | Cap-| Fam-|  thou- Poten-| In- 
sands) (U. S. A.| sands)} sands) | U.S.A | Food | Mdse. | Radio | motive | Drug | sands) sands) |U.S.A.| ita |_ ily sands) tial | dex al 
—— ——| | -—= BF Coaho 
Hibbing. . 16.4} .0108) 4.8 19,833] .0142) 4,632) — 987| 8,039 417 14,338 20,779| 0104) 1,267 See -0116) 107 Cla 
Virginia. 12.5) .0082 3.8 16, 266) -0116) 3,070) 2,583 579| 4,754) 357 6,999 15,625] .0079|1,250) 4,1127.......... -0091) 114 Copial 
Scott..... 16.8 -0110! 4.6 12, 315) -0088 2,573) 601) 409} 2,539) 283) Rodan eae 13,087 - 0065) 779 none 10,064) .0081) 74 
| | Doe og | cov 
1Sherburne... . 10.7; .0070) 3.0 5, 659 0040) 950) 237 130; 1,436) Je re 7,116) .0036) 665) 2,372 5,432] .0044) 63 De Sc 
Sibley....... 16.1} .0106 4.1] 11,265| .0080, 1,498, 1,307) 278) 1,509] RRS 13,170) .0066| 818] 3,212 a .0078 74 an 
Stearns 71 4| -0469| 17.7 66, 115) .0471 11,286, 10,970) 2,394) 13, 631) 204 Coins 70,472 -0353, 987) 3,981 28,888} .0412) 9 Ha’ 
1St. Cloud 28.8) .0189) 7.8 42,744) .0304 6,599 9,318| . | 9,977) “ 19,516 29,635} .0148/1,029) 3,799].......... -0203) 107 
| | | 
} Frank 
Steele... 21.4 - 1040) 5.9 22,447, .0160 4,336 2,001) 664) 4,056) SS cccsecane 20, 865) -0104) 975 3,536} 15,851} .0128 91 Geort 
Owatonna 10.2| - 0067) 3.2 16, 620} -0119 2,772 1,749} * | 3,301) 291 4,808 10,557| -0053) 1,035) .3,299}.......... -0076) 113 Greet 
Stevens. 11.2) .0074) 3.0) 10, 577| 0076) 1,879) 542) 471) 1,547 10, 282 -0052| 918) 3,427 10,160} .0064 96 
Swift... . seats 16.1) — 4.0 17,900) .0127 3,029) 1,446) a 4,071 _ ae 15,504) .0077; 963) 3,876 15,052} .0098 92 Gren: 
| Hanc 
Todd 25.7| .0168) 6.9 17,121) .0122 4,482) 827 563) 2,629 Micesctons 17,476; .0088) 680) 2,533 14,618} -0114; 68 | Harri 
Traverse 8.2) .0054) 2.2 7,997) .0057 1,250) 772) 342; 1,468 Ree 7,610} .0038) 928) 3,459 8,011} .0047 987 : A 
Wabasha 17.2) ehes 5.0 14,748) -0106| 2,813) 833) 528) 1,983 RR iccreses 15,807; .0079| 919) 3,161 11,237] .0094) 983 Gu 
| | Bi 
Wadena............ 12.9} .0085, 3.6] 13,793) .0098 1,844) 1, 841| 402} 3,730, 132)........... 11,958) .0060| 927) 3,322 5,252] .0076, 99 
Waseca............ 15.1| 0099] 4.3] 14,121) 0100, 2,162) 764) 324, 2,470] 272).......... 15,342) .0077|1,016 3, 568] 12,516) 0088) 09 Hin 
Washington 34.9) .0229; 10.3 24,257; .0173) 5,320) 729 695) 4,230 ME ieemaciearse 27,362) .0137| 784) 2,657 11,083] .0166) 72 a A 
Stillwater 7.8) “0051 2.3 12,851} .0092 2,654! 350) 576| 2,522 . 3,510) 6,115} .0031) 784) 2,659].......... -0053; 104 q Holr 
| | | j Hun 
Watonwan......... 14.1) -0093) 3.8 13,252) .0095 2,273 839) 440, 2,466 ERD 15,228) .0076|1,080; 4,007 13,515} .0085) 91 ; 
Wilkin... oo... 10.6) 0069} 2.8} 8,946 .0064) 2, 151| 238 372} 1,020 133).......... 8,130] .0041| 767/ 2,904] 7,819] .0054 78 BF Issa 
ices ne dewen 40.4) -0265) 12.0 37,706 -0268| 8,029] 3,948) 1,235, 8,877 ; Sena 47,349) .0237|1,172 3,946] 14,058] .0252) 95 F Itaw 
Winona......... 25. 4) . 0167} 7.8 30,635) .0218 6,632) 3, -" ia 165| 7,250 ° 18,837 32,233] .0161)1,269) 4,132].......... -0179| 107 Jack 
| ew Bam = 
eae 28.1| -0185 8.0 24,659) .0176) 5,891 1,475) 639; 5,293 eee 21,468) .0107| 764) 2,684 21,488} .0143) 77 fi a 
| } é Jasr 
Yellow Medicine... . 16. 4) otend 4.3 15,046) .0107 2,114 1,176 629) 3,509 ee 18,089; .0091/1,103) 4,207 19,356] .0099) 92 Jeff 
— : —— et ——— Jeff 
Total Above Cities. . 13 323. 9 0m 082 412.9] 1,841, 388) 1. 3123) 345, 006 336, 605 87, 158) 427,430) 42, one 4,213,887] 1,956,625) .9797|1,478| 4,739].......... 1.0575| 122 
trie aces 7 — a ona a Jon 
State Total , ..° 3,011. ait. 972) 870. 3I 2,911, =" 0749| 574, aa 401, 7311127, a 619, 028 65, asel Seen er 3,527,714|1.7665|1,172! 4,0531 1,164,9271 1.9012 96 : L 
, Ker 
MINNESOT A= seater’ Se County Areas ae 
Duluth, “Minn. 7 | | | | ; f 
Superior, Wis....42] 255.2 .1675| 81.5] 223,825) 1595) 56, 117) 25,750) 11,172) 52,340) 5,105).......... 300, 546) aes bichates re -1566) 93 % 
Minneapolis- Fe 
‘St. P Paul 89] 1,123.6) .7378 340.3] 1,262,311) .8996) 251, 109 265,418) 63,426) 256,253) 34,410].......... 1,707,451) .8551/1,520) 5,017].......... 8451) 115 E “ 
euneeitiadtien ¢ \ 
(Other East South Central States: Alabama, 
M | S Ss SSIF S| P P Sos om — Counties and | Cities — p. 148; Kentucky, p. 274: Tennessee, p. 489.) be 
Le 
City and rane County City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) ’ Le 
Ee ee Harrison Greenville...... 30.2. . Washington MeComb. ....... We Pie siview means Pike : 
A Saree Lincoln Greenwood..... ei: Leflore Meridian....... Be Sao Lauderdale 
eS re: » See Coahoma Gulfport....... ae Harrison Natenet........ 22.9.2... ee Li 
Cleveland...... 6.8 . Bolivar Hattiesburg.... 29.8........... Forrest (i ee LE Seer . -Lee 
Columbus...... UP See Lowndes Jackson........ See Hinds Vicksburg...... er Bae eee Warren Le 
ee ff Serr \lcorn Kosciusko... ... Dies &a'k0 se cee Yazoo City..... Mibiccieeewuhes Yazoo 
ee 5 M 
Aiesay sean 32.5) .0213 25,022) .0178| 6,174 1,106] 1,677, 6,547, 915]..........] 23,530] .0118| 724) 2,330] 1,997) .0155, 73 M 
Natchez 22.9) .0150 23,867| .0170 5,464) * | 1,677 6,547 aa 17,450} .0087} 762| cS .0125) 83 M 
Alcorn. ..... 27.4) .0180) 16,768) .0120 2,988 1,230) 1,531 6,063) Ee 17,646; .0088) 644) 2,521 4,253} .0116 64 N 
Corinth. . 9.8) .0064 15,347| -0109 1,325 1,055, 1,531 rie ey gic cevae 6,938 -0035) 708} 2,238).......... -0063 98 
Amite... .. 19.4 .0127 6,108) .0043 1,884) 876) 267 1,929 eee 5,219} .0026 269) 1,065) 4,224] .0051 40 N 
| ; | N 
Attala... wai 26.9) .U177 13, 143) -0094) 2,469) 1,941, 759, 5,211) ee 11,567} .0058} 430) 1,753 5,529] .0093 53 N 
Kosciusko 6.8 -0045) 11,576) - 0082) 1,690) 1,673) 759) ° ee 3,713} .0019} 546) 1,954].......... .0043) 96 
Benton _ -0058) 1, 205| -0009) 402) _. Sasa | ” PM aia esukacee 3,106; .0016) 349) 1,479 2,961} .0022, 38 N 
SE ee 63.6) .0418| 27,894 .0198| 8,153) 3,174) 1,353; 6,211) rs 37,651} .0188) 592) 2,057 31,538] .0237 57 C 
Cleveland......... 6.8) .0045) 11,730} .0084 2,073 767 652| 3,844) ee 7,086; .0035|1,042| 3,729].......... -0052) 116 P 
phixwsandousd 18.5) .0121) 5,313] .0038/ 1,137) 1,075) 110 1,036, 187]..........] 6,919) .0035| 374) 1,504] 4,993) .0053, 44 F 
dcuceseueas . 2, 883) -0021) 889) 536, 87, 596) _, 4,741) .0024) 302) 1,248 5,236] .0039) 38 P 
Chickasaw.......... 19.1! 0126) ae 8,633} .0043| 452/ 1,799 5,756] .0061) 48 f 
Chocktaw.......... 11.1) 0073) 2,835] 0020, 816 397, «106 S559, 155]. 3,896] 0019] 351/ 1,558] 1,814] .0030) 41 
Claiborne............ 12. 1) .0079) 4,701 -0033, 1,465) 274) 57 926| _ SORT 7,006) .0036) 579) 1,946 2,971} .0043) F 
ME acute wiwwed-ons 19.5) — 5,586 saad: 1,943) 320 237 1,316) ee 9,399) .0047| 482) 2,000 1,804 .0061| L 
| ( 
| | | « 
a 17.9| .01181 7,812 .0056' 1,430 5541 345’ 2,866 2621... 9,952 .0049! 556! 2,0311 4,052| .0085| 55 


1 St. Cloud is in Sherburne, Benton, and Stearns Counties. 
*Withheld to avoid disclosure. 
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SALES MANAGEMENT 


ESI st 


MGS, Shale ee 


Pina Ee tae Skt 


— 


The “sm” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


MISSISSIPPI — (Continued) 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
: SALE INCOME—1950 DOLLARS} ADVER- 
SM ESTIMATES JM SALES JSAM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES 1950 
— 
CITIES ilies FIVE STORE GROUPS Qual- 
[House- (in thousands of dollars) Net ity of 
Total holds] | Dollars Estimates | Dollars Estimates | % of | Mar- 
(in % (in (in % Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- of thou- thou- of General | House-} Auto- thou- thou- of | Cap-| Fam-]|  thou- Poten-| In- 
sands) | U.S.A.| sands)| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) /| U.S.A.) ita ily sands) tial | dex 
Coahoma............ 49.8) .0327 15.3] 27,924) .0199 6,778 2,934) 1,087) 7,535 Welieses scene 39,242) .0197| 788 — 24,574] .0223) 68 
Clarksdale......... 16.7} .0110 5.4 22,847) .0163 4,508 2,224 905 7,535 610 51,482 16,216; .0082| 971] 3,003].......... -0112| 102 
DE <cavierosens 30.9) .0203 8.1 12,023) .0086 3,438 2,197} ~ 700} 2,390 ee 17,582) .0088) 569) 2,171 6,958] .0110) 54 
Covington.......... 16.2) .0106 3.8 5,446) .0038 1,041 1,182 145; 2,028 Wb asuwtasaes 8,456) .0042) 522) 2,225 3,438] .0053) 50 
MRO, «ck sacceon 24.9) .0163 6.6 6,162) .0044 1,663 1,277 117; ‘1,479 fe SER 9,487) .0048) 381) 1,437 12,978] .0070) 43 
NS OEE ee 45.4) .0298) 12.4 40,010) .0285 7,593 5,454) 2,277) 16,049 ee 38,227| .0191) 842) 3,083 1,152] .0241) 81 
Hattiesburg........ 29.8) .0195 9.8 37,287) .0266 6,213 5,152 - a 761 28,554 27,803} .0139} 933) 2,837].......... 0188} 96 
Franklin 11.0} .0073 2.9 3,905) .0028 1,167 1,006 191 933 ae 5,819] .0029) 529) 2,007 1,433] .0038) 52 
George 10.2) .0067 2.4 4,164; .0030 1,342 151 313 1,165 _ - 5,365) .0027| 526) 2,235 1,390] .0036) 54 
IID asc cxesews 8.3) .0054 1.8 2,307; .0016 594 465 . 676 Stee 4,690) .0024) 565) 2,606 630} .0028) 52 
Grenada............ 19.0) .0125 4.8 10,110) .0072 2,832 435 597; 3,126 Ws es0s.cas 10,013) .0050} 527) 2,086 3,338] .0072) 58 
Hancock............ 12.0} .0079 3.0 5,556) .0040 2,193 294 131 990 eee 7,920} .0040} 660) 2,640 1,391] .0048) 61 
Harrison......... 166 84.6) .0555) 23.8 54,946) .0392) 13,635 4,407) 3,427) 11,347) 1,546].......... 75,632) .0378} 894) 3,178 1,467] .0418) 75 
ABilozi-Gulfport. . . 60.1) .0395} 16.41  47,747| .0340| 11,049] 4,044] 3,382 * | 1,398] 27,461] 64,882] .0276] 913] $,154).......... .0318| 81 
Gulfport.......... 22.6) .0149 6.7 27,612) .0197 5,797 2,456} 2,326 7,842 Wes hbiccwkd 24,657) .0123)1,091| 3,680}.......... 0150} 101 
IE aed s0ra's-<.0'eiere 37.5) .0246 9.7 20,135) .0143 5,252 1,588} 1,056 ” WE oe bodes 30,225] .0152) 806) 3,116].......... 0168) 67 
ES... ceosucaal 65} 143.2] .0940| 39.0 124,544) .0887; 20,887; 22,165] 7,818] 37,514) 3,317].......... 144,489) .0724)1,009) 3,705) 10,503] .0816) 87 
AJackson......... 98.9) .0649 28.1 110,911] .0790 17,362 20,782) 7,165) 34,587) 2,906) 154,508 115,317) .0577/1,166) 4,104].......... 0655; 101 
See 33.6) .0221 8.9 13,315) .0095 3,151 2,396) | 287) 4,114 ee 13,675} .0068) 407) 1,537 10,886} .0107) 48 
Humphreys.......... 23.4) .0153) 6.3 9,732 “0069! 2,872 739 840} 1,372 SS ncte 11,747} .0059} 502) 1,865} 12,763} .0081) 53 
Issaquena........... 5.1) -0034 1.6 703} .0005 530 ee Reno Meee Seer een 3,126) .0016) 613) 1,954 3,448] .0016) 47 
Itawamba........... 17.4) .0114 4.0 2,687| .0020 950 * 148 494 © cused 4,959) .0025) 285) 1,240 4,155} .0041) 36 
eee 31.6) .0208 8 16,940; .0120 5,443 556 542 3,607 SW s ss cndsn 19,118] .0095; 605) 2,223 1,016 0125; 60 
Bs oa ss acararmacete 19.2) .0128 4.6 4,408; .0032 1,053 648 7 1,080 WS cdocicats 6,662) .0034; 347) 1,448 2,978} .0052) 41 
ere 11.4) .0075 3.1 3,436) .0024 1,060 973 ” 558 Materia 3,830} .0019) 336) 1,235 2,444] .0032) 43 
Jefferson Davis...... 15.7| .0103 3.8 5,204) .0037 852 1,773 71 1,468 ee 6,045) .0030| 385) 1,591 5,043} .0047| 46 
EE Se 57.7) .0378 14.4 35,724) .0255 7,966 4,680) 2,379) 10,265 tease sai 41,833) .0210) 725) 2,905 5,500] .0257) 68 
ee 25.3 .0166 6.7 31,648) .0226 5,747 4,100} 2,332]........ a 21,201; .0106} 838) 3,164].......... -0154| 93 
ae 16.1} .0106 3.9 3,812} .0027 972 693 - 1, 267 ese kieesard 4,556; .0022) 283) 1,168 3,957] .0040) 38 
Lafayette............ 23.0) .0151 5.7 9,803) .0070 2,336 1,111 622; 2,716 279| Sota leunaxeseii 13,271} .0067| 577) 2,328 ee -0085) 56 
ERIE 13.4) .0088 3.3} 3,786) .0027 1,251 698 130} 4 es 3,806) .0019| 284) 1,153 1,846] .0035| 40 
Lauderdale.......... 64.8) .0426 18.2 45,122) .0321 9,113 6,753) 3,032) 11,201) 1,286].......... 56,830) .0285| 877) 3,123 2,764} .0323) 76 
Meridian.......... 42.2) .0277 13.2 42,851) .0305 7,626 6,483 = , ee. SRP Re 41,947) .0210) 994) 3,178}.......... -0252! 91 
LOWTONCE........ 005005 12.7} .0083 2.9] 4,557} .0033 1,114 1,089 142} 1,340 WE saaniiaes 4,102) .0020) 323) 1,414 2,552] .0037) 45 
BR, oe oienaackeaeen 21.8) .0143 < 5,875) .0042 1,146 1,019 88 1,804 Ds cosesvens 8,611) .0043) 395) 1,688) 6,015} .0063)..... 
| ST eo: 38.5) .0253 10.3 24,934) .0178 4,519 3,201; 1,440) 7,198 a 23,331) .0117| 606) 2,265 9,721] .0163)..... 
a 11.6} .0077 3.7 21,093} .0150 3,072 2,008} 1,335 ™ ERD 9,419} .0047} 812) 2,546].......... -0084} 109 
ER 52.4) .0344 14.7 35,986; .0256 6,906 3,512} 1,492) 14,305 _ a. 36,313) .0182| 693) 2,470 21,455) -0237| 69 
Greenwood........ 18.2} .0119 5.5 30,822} .0220 4,659 2,369 . = ae 16,853} .0085} 926) 3,064]..... peken 0132) 111 
re 28.1) .0184 7.1 16,577; .0118 3,820 1,785; 1,292) 5,699 es 16,635; .0083) 592) 2,343 3,913] .0114) 62 
Brookhaven....... al .0052 2.3 13,889) .0099 2,273 1,148) 1,292 5,699 390) 9,395) 6,454) .0032) 817) 2,806].......... -0056| 108 
Lowndes. ........... 38.2) .0251 10.3 20,923) .0149 4,201 2,559) 1,451 5,289 acdcsooer 23,378) .0117| 612) 2,270 6,826] .0153) 61 
Columbus......... 17.4} .0114 x 17,353) .0124 3,187 1,449} 1,451 gat See. See er 15,938} .0080) 916) 2,846].......... 0100} 88 
Madison............ 34.3) .0225 8.8 12,780) .0091 2,940 1,314 687; 4,430 Pe Sicicwenn 13,720) .0069) 400) 1,559 7,296] .0107) 48 
Marion..»........... 24.1; .0159 6.1 10,913; .0078 1,712 582 413) 3,157 eee 14,219 
ce 25.3) .0166 6.3 6,781; .0048 1,970 1,300 256| 1,149 WE Se eucsnee 9,133) . 
Monroe............. 37.0) .0243 9.3 13,661) .0098 3,884 1,107 747; 4,194 RR 20,387 
Montgomery......... 14.6) .0096 3.8 6,107) .0043 1,422 735 216; 1,827 | ee 7,096 
Neshoba............ 26.0) .0170 6.5 9,717); .0070 2,094 2,031 629} 2,206 EEE Rasaenen 9,516 
Newton... .......... 22.8) .0150 5.4 9,203) .0065 1,891 797 738! 2,794 ee 11,879 
Noxubee............ 20.3) .0133 5.2 7,265} .0052 1,311 1,148 293; 2,391 NE ia 7,267 
Oktibboha...... 2... 24.9] .0164) 6.0 8,806) .0063} 1,859 668} 433) 1,896)  288).......... 12,624 
ER, 31.6} .0207) 8.3 13,957} .0099 3,685 2,161 336; 4,818 ee 14,884 
Pearl River.......... 20.9 .0137/ 5.1 11,010} .0079 1,972 1,847 287; 3,436 SEE cascncene 14,526 
ogg EEE 9.2| .0061] 2.0] 3,061] .0021 545, 1,064) + * | 1,270) S7].......... 3,303 
ee hee: 35.4) .0232 9.4 21,436) .0153 4,458 3,145; 1,275) 5,845 _ Sere 26,656 
McComb.......... 10.5] .0069} 3.2] 14,249] .0102} 2,150) 1,715} 1,078] 5,383}  444).......... 11,308 
Pontotoc............ 20.3) .0133} 4.8 6,794) .0049, 1,157) 1,067) 123] 1,960 196].......... 9,054 
scons, OT 20.0) .0132} 5.1 7,294) .0052| 1,747 921} 462} 1,688) 252).......... 10,140 
Quitman... 26.1| .0171| 7.3 8,935| .0063} 2,346 1,3671 471/ 1,782; 1891.......... 13,729 
A 2nd A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
“Withheld to avoid disclosure. ’ 
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MISSISSIPPI 


Copyright by 
MANAGEMENT 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


1949 Retoil Sales in Excess of $100 Million 
1949 Retail Soles $50.0 Million to $99.9 Million 
1949 Retail Soles $25.0 Million to $49.9 Million 
1949 Retail Soles $10.0 Million to $24.9 Million 


Rankin........ 
ee 
Sharkey 


Stone. 


COUNTIES 


Simpson. . 
Smith... 


Sunflower . 
Tallahatchie 
. ae 


POPULATION 


ESTIMATES 
1/1/51 


CITIES 


eae 


arsbeuensh se see ER 


|SS | $s J PPI— (Continued) — 


RETAIL SALES—1950 


LD 


ESTIMATES 


FIVE STORE GROUPS 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING GROSS SALES 

INCOME—1950 DOLLARS} ADVER- 

SM FROM TISING 
ESTIMATES = CONTROLS 


6,873 


3, 076) ° 


1,223 
1,319) 
1,159 


153 
181 


5,871 
2,957 
1,429 


j 

(in thousands of dollars) Net | ity of 

Total holds} | Dollars 7 Estimates | Dollars Estimates | % of | Mar- 
(in % (in (in % | Furn.- | (in (in % | Per| Per (in U.S.A. | ket 
thou- | of thou- thou- | of | | General | House-| Auto- | thou- thou- of Cap-| Fam- thou- Poten-) In- 
sands) ) | U.S. S.A.| sands) sands) | U. S.A.| Food Mdse. | Radio | | motive | Drug sands) sands) /|U.S.A.| ita ily sands) tial | dex 

ae ——|—— — 
29.2) .0192 7.2 6,190) 0044) 1,949 et 163| 1,203) 112 9,899 -0050) 339) 1,375 4,656} .0077; 40 
21.8) .0143 ce 12,609) .0090 2,070 1,145 830) 4,151) 244 13,189} .0066) 605) 2,488 5,048] .0089; 62 
13.1| .0086 3.7] 5,800) .0042) 1, 181 810] 223) 1,890) «181 7,284) .0036) 556) 1,969} 8,533 56 

| | | 


8,954 
5,932) . 
4,659 


27,953) . 
12,311 
8,089) . 


Tippah..... 
Tishomingo 
[0 ee 


1,117 ,363| 1,448) 
923 440} 231, 852 81 
2,317 976) 305) | 181 


7,859 
5,526) . 
13,625) . 


ETE 


1,678 


; ; 473 50 
ee 15.6) .0103! 3.6 4,414; .0031 766 760) 502! 1,107} SRR 8,393) .0042) 538) 2,331 5,236} .0051) 50 
Ee 39.7, .0260, 12.7 28,475) .0203 7,651 2,764, 1,986 7,111) ae 41,447) .0208|1,044) 3,264 3,465} .0217) 83 

Vicksburg. . . 27 7| 0182} 9.4 27,040} .0192 6,681 ° 1,986) ° | eee 32,049 1,157| 3,4008.......... 0174! 96 
*Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 19. 
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SALES MANAGEMENT 


——— 
2 opeeng ere ee RS RN FT TT aa " 


——-_ - 7 FF TY 


The Delta Democrat-Times, 
edited by Pulitzer prize win- 
ner Hodding Carter, has 
been officially designated 6 
"Model Newspaper." Its ex- 
cellence reflects to the ad- 
vantage of your advertising 
in its columns. It is read 
every day by almost every- 
one in the Greenville area. 


TELL ’ 


Fastest Growing Market in the 
Rich Mississippi Delta 


44% Population Gain in the Last 10 Years 


8 Million Dollar Plant—Alexander Smith & Sons Carpet Co. 
. will have a 3 Million Dollar annual payroll 


Reactivated Greenville Air Base—»ith 1000 well-paid civilian employees 
Estimated $144 Million Cotton Crop for 1951 


. - - and You’ll SELL 'Em Through the Columns of 


The Delta Democrat- Cimes 


Now under construction . 


Represented 


. 
Nationally by 


COMPANY 


The ““SM’’ symbols mark original, exclu- ’ 
sive estimates by SALES MANAGEMENT. —— MISSISSIPPI— (Continued) 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 — ADVER- 
JM ESTIMATES a SALES SM FRO TISING 
1/1/51 M ESTIMATES 1950 ESTIMATES FARMING CONTROLS 
COUNTIES 2 — ee eee 
CITIES ities FIVE STORE GROUPS | | all 
ies ual- 
{House- | (in thousands of dollars) BY. Net ty of 
; Total holds} | Dollars Estimates | Dollars Estimates | % of | Mar- 
(in % (in (in % Furn.- (in (in J | Per| Per (in U.S.A. | ket 
thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-}  thou- Poten-| In- 
sands) | U.S.A.| sands)}| sands) | U.S.A.| Food Mdse. | Radio | motive | Drug | sands) sands) | U.S.A.) ita | ily sands) tial | dex 
5 Washington......... 71.2) .0468) 22.0 44,898) .0320| 11,082 4,495} 2,226) 11 908 i Se 58,313) .0292) 819) 2,651 23,690} .0336) 72 
| Greenville......... 30.2) .0198 9.6 31,879} .0228 6,275 2,703} 1 "720| 10,507} 796 81,578 28,116} .0141) 931] 2,929].......... .0179} 90 
‘ ee oe 17.2) .0113 4.0 5,231) .0037 1,211 459 557, 1, 932, ee 6,347) .0032) 369) 1,587) 1,903} .0050) 44 
: Webster 11.7| .0077 2.8 5,250; .0038 892 645 380) 1,957) DE oscnscen 7,149) .0035| 611) 2,553 2,533] .0044) 57 
i Wilkinson. 14.3) .0094 3.8 6,144) .0043 1,723 1,476 240; 1,089 211 5,548) .0028) 388) 1,460 2,394] .0046) 49 
5 Winston... 22.4) .0147 5.1 8,823) .0063 »720 1,156 320; 2,511 206 10,886} .0055) 486) 2,135 3,901} .0076) 52 
Yalobusha. 15.4) .0101 4.2 6,526) .0047 1,683 1,382 216} 1,704 160 7,654| .0038) 497) 1,822 3,758} .0053)..... 
" MR cicscscreuen an 36.1} .0237 9.6) 16,194) .0115 3,836 2,118 621 5,315 Saree 19,025; .0095; 527) 1,982 12,479} .0129| 54 
4 Yazoo City...... 0053 2.9 13,046] .0093 2,237 1,127 621 ” 484 11,823 4,909} .0025) 606] 1,693].......... -0051) 96 
> Total Above Cities. . 450.9) .2960| 136.2} 525,182) .3743) 93,591 58,808) 27,886) 81,944) 11, “| 337,340} 437, wee 2192 971) 3, aig Pamanaeee -2811| 95 
@ State Total.......... 2,199.4/1.4442| 581.1! 1,070, ove] .7626| 244, .553' 140,475! 56, 56,300! 301,350) 28,8421.......... 1,315, a .6589| 598! 2,264 533,001! 9476! 59 
| MISSISSIPPI— Standard Metropolitan County Areas 
bh) pee pe pe oe ee a 
aie ABiloxi-Gulfport. . 166 84.6) .0555) 23.8 54,946) .0392) 13, 635) 4,407; 3,427) 11,347) 1,546). : 75,632} .0378} 894) 3,178].......... -0418) 75 
NT. fe ackso n irre 65] 143.2) .0940} 39.0] 124,544) .0887; 20,887) _22, 165| 7,818) 37, ‘514| 3,317; 144,489) .0724|1,009| 3,705j.......... -0816} 87 
— oo (Other West North Central States: lowa p. 254; Kansas, p. 264; Minne- : *as 
5 4 oan sota, p. 328; Nebraska, p. 353; North Dakota, p. 417; South Dakota, p. 484) ~~ M I S S O U R I bec Counties and Cities 
- FF ~— : = 
Ls City and Population County City and Population County City and Population County 
with } e (in thousands) (in thousands) (in thousands) 
ua i Cape Girardeau. 21.9...Cape Girardeau Kirksville. ..... rer Adair Poniar Bil... BS. 5 oc sseinsics Butler 
yo im Carthage.......  } Seer: asper Kirkwood...... OS, ae St. Louis Rolla. . SEE Phelps 
far- Clayton........ $6.2... St. Louis Lebanon....... . eee . Laclede St. Charles. .... et TOT St. C Mew 
~ Cli ton 6.2... Henry Maplewood..... ie. Saree St. Louis St. Joseph...... ee Buchanan 
ix fm Columbia...... $2.2.. Boone Marshall....... kn ET Saline St, Baws... .... ey Ee St. Louis 
—- Hannibal. 20.8. Marion Maryville. ..... Oo... . Nodaway RNG iss ism ON 9 eres ca eos Pettis 
40 Inde pendence... 37.4..:...... Jackson CC OS ee Audrain ee Scott 
@ Jefferson City... 25.4............. Cole Moberly.... ck ere Randolph Springfield. . ee See ce Greene 
56 F Jop! ree Jasper Nevada........ 8.1 . Vernon TPODUOR.. 6.550 ere Grundy 
i — City. 460.2.. Jackson North University City.. 40.2.......5. St. Louis 
6 § ne ott. a2... Dunklin meareper City. SiO oi ca. oonemes Clay Webster Groves. 23.6......... St. Louis 
Overland....... kA . Louis 
2 Adair... 19.6; .0128) 6.4 20,091; .0143 4,341 1,733 873 5,497| eee 22,266] .0111/1,136| 3,479] 6,997] .0123) 96 
“ ; Kirksville... . 11.0) 73 | 4.0 18,573) .0132 3,867 1,535 873 5,357 © eS nina Sad 14,322} .0072)1,302) 3,581].......... -0090} 123 
9 Andrew 11.8] .0078) 3.9 5,715) .0041 1,484 141 250) 1,125 202 13,393) .0068)/1,135) 3,434 12,472} .0062; 79 
Atchison 11.3) .0074 3.3 11,067} .0079 2,202 294 524, 2,607 258). . 17,583] .0088/1,556| 5,328] 17,257] + .0083) 112 
2 : Audrain 24.2) .0159 8.0 22,714) .0162 4,505 2,848) 1,327) 5,571 487}. aaa 28,411) .0142/1,174) 3,551 12,047] .0151) 95 
; | a eee 11.8} .0077 4.1 15,864) .0113 3,240 2,316 666) 4,973 400 7,061 18,715} .0093)1,586) 4,565].......... -0096) 125 
Barry 21.9) .0146 6.3 17,071; .0121 2,903 1,046 910; 3,905 SR 13,140} .0066| 600 2,086) 9,533} .0099|) 68 
5 Barton 12.7; .0083 4.0 9,105) .0065 1,677 613 317; = 1,684 eee 9,208) .0046) 725) 2,302 8,048} .0059) 71 
«cca RE 17.6) .0116 5.9 12,689] .0091 2,246 1,717 330) 3,262 aa 14,344; .0072) 815) 2,431 11,398} .0087) 75 
; cee, 9.3} -0061) 2.8 6,777) .0048 1,264 249 536 650 Seer 6,147} .0030) 661) 2,195 5,982] .0042) 69 
A Bollinger... 11.0 0072! 2.91 3,374! .0024 807! 413} 140) ato) 4,136, .0021! 3761 1,426 4,357! .o032! 44 
. Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 19. 
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National 


Representatives, 


If you want to sell 


MIGHTY MISSOURI...... 


Missouri’s largest city outside of 
St. Louis and Kansas City, booming 
St. Joseph with its A.B.C. trade 
territory population of over 260,000 
is the key to a big chunk of your 
prosperous Kansas-Missouri FARM 
MARKET. 


St. Joe is not just Sig enough, but 
it’s rich enough to be worth that 
extra sales and advertising push. 
Per Capita Income in St. Joseph is 
$233 above the national average, 
and automotive sales — always a 
good guide to quality—were 33% 


Kelly-Smith Co. 


Joseph News-Press and Gazette. 


You ll have to include 


ST. JOE 


MISSOURI'S 3rd MARKET 


above average on a per capita basis in 1950, accord- 
ing to Sales Management data. 
Get your share of this prosperous Midland Empire 
farming trade market through advertising in the St. 


ST. JOSEPH NEWS-PRESS 


(EVENING ANO SUNDAY) 


St.DJoseph Gazette 


(MORNING) 


MISSOURI— (Continued) _ 


The ‘“‘SM’’ symbols mark original, exclu- 
__Sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
ESTIMATES @D SALES on OPROM’ | TISING 
one SM 1/1/51 ESTIMATES 1950 SM ESTIMATES — CONTROLS 
50 

Fam- ) me mee et Se ae 
CITIES | | ‘ilies FIVE STORE GROUPS Po Qual- 
[House- (in thousands of dollars) Net ity of 
Total | holds} } Dollars | Estimates | Dollars } Estimates | % of | Mar- 
(in % (in (in J | | Furn.- (in (in | % Per | Per (in U.S.A. | ket 
thou- | of thou- thou- of General | House-| Auto- thou- thou- | of | Cap-| Fam-]  thou- Poten-| In- 
sands) | U.S.A. sands)| sands) | U.S.A.) Food Mdse. | Radio | motive | Drug sands) sands) U.S.A.) ita ily sands) tial | dex 
Boone 49.0) -0322 16.3 45,025; .0321 8, 359) 2,979) 1,754 10,472| 1,562]... ; 61,348 -0307|1,252) 3,764 8,924] .0313| 97 
Columbia.... 32.2) pest 9.6 37,765 -0270) 6,542) 2, 648) 1,571 8,570; 1,438 8,771 48,332) .0242)1,501) 5,035].......... -0244) 115 
Buchanan... 120 95.0 -0623) 31.6 90,476, 0645) 19,130) 9,724) 5,240 19,783} 4,082]... 134,805, .0675)1,419) 4,266 11,199} .0656) 105 
ASt. Joseph 76.7) -0503} 25.3 82,104) .0585 16, 467| ° ° 19,578) 4,028 124,514 118,425) .0593)1,544) 4,681].......... .0573} 114 
Butler ; 38.4) pep 10.2 26,035) .0185 5,329) ae 1,311 7,421) seen 30,797 .0155) 802) 3,019 6,647] .0183) 72 
Poplar Bluff 15.3) 0101] 4.7} 21,297] 0151] 4,134) 2,764) «= * «| ~7,307| 498 8,584] 16,340 ea nao VS .0107} 106 

| 

| | | | | | | | 
Caldwell. . 10.0 pee 3.4 9,296| .0066) 1,720 403) 160 nal 162 9,280} .0046| 928) 2,729 8,221} .0056 86 
Callaway 23.6) .0155 7.4 13,261) .0095) 2, 584) 1,625) 398) 2,724] BREE 14,962) -0075 634| 2,022 an 0097) 63 
Camden 7.9) .0052 2.4 3,752 i 819) 371) . | 577 54]... 3,358) -0017| 425 1,399 2,273 —_ 52 

| | | | | | | 
Cape Girardeau 39.1) 0257) 11.0} 39,76) 0283} 8,147) 5,063) 2,227) 9,500! 1,221)..........] 48,640 .0243/1,244) 4,422 | 100 
Cape Girardeau 21.9) 0143) 6.2 29,408) .0210/ 5,814] 3,787] 1,849) 7,986] 1,056] 17,049] 33,463] .0168|1,528| 5,397 | 123 
Carroll..... 15.6) .0102) 5.1 12,296} .0088) poe 931 431) 2,267) 349 17,503 -0088) 1, 122 3,432 89 
Carter.... 4.9 .0032 1.3 2,030 -0014) 438) 601 41) ° | ° 2,416 0012) 493| 1,858 53 

| | | 
Cass....... 19.6} .0129 6.8 16,719) .0119) 2,996 707 408; 2,575 496] . 16,209) cvs! 827| 2,456 79 
Cedar... 10.8} .0071| 3.5 6,764) -0049) 1,024) 322 420) 1,326 eee 7,128) -0036) 660) 2,037 66 
Chariton... . 15.2) .0100 4.7 11,134 _ ne 948 iW 3,106 179}. -_ 0069) 2,930) | 78 
| 
Christian 12.4) 0081) 3.6 6,430 -0046| 1,154 1,085 110) 1,330 _ 9,077; .0045) 732) 2,521 65 
Clark. ... : 9.2} .0060 3.3 7,627 -0054) 1329 391 317) 1,666) 108}... 8,666) 0044) 942) 2,626 83 
| 69 48.3) -0298} 14.9) 41,995 — 8,762 1,090 1,357| 13,505; 2,123]... 47, 087| -0235/ 1,039) 3,159 90 
North Kansas City 3.9) -0026) 1.4 16,820 0120) 3,523 ° 464; 7,976) 1,201 5,199 -0026) 1,333) 3,714 208 
| | | | 

ee 11.8] .0077 4.0 14,765} .0106) 2.104 701 428} 4,539 es 16, 154) -0081) 1,369, 4,039) 114 
Cole..... 35.8 0235) 10.6) 35,707 «0254 6,391) 3,184) 1,641) 10,996) 1,309}.......... 55, 239) 0277/1, 543} 5,211 | 111 
Jefferson City...... 25.4 0167) 7.1 32,879 -0234) 5,844) - 1,641 10,966) sg 10,462 43,663) -0219}1,719} 6,150 128 
ee 16.7\ .0110 5.1 13,712) .0088 2,392 1,088 718| . 3,303) 436}. . 16, 399| .0082| 982| 3,215 cm 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
1 Kansas City is in Jackson and Clay Counties. © SM, 1951. *Withheld to avoid disclosure. 
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Rubies Your copy builds a selling fire. So don’t stop 

Berden  wwrotek § there—tell customers where the fire is—tell them 

esis mpl. Co where to buy 

Rustingto’ 

amg Shown here are a few of the big names who address 

Caldwel  aee | the rich Mid-West farm market with dealer name advertising 
C80 ca in The Weekly Star. Accomplished are the highly desirable 


Cauber City factors of grass root merchandising, dealer co-operation, 
dealer and product identification, more rural coverage 
than available through any other medium and, most important, 


the local impact it takes to sell goods. 


9E SSE tec 


Sell through dealers? The Weekly Star’s flexibility 
is such that it can be adapted to any sales plan for 


PERS Nn Mrmr emanate 


: poche ine the entire area of Kansas, Missouri, Oklahoma and 
BRIE We nave Arkansas or any branch, distributor, or even dealer 

tn see territory of these states. 

Coftesyille nn Gabe : ’ i ’ : anne netrin & Appt 
ae by pate . As pioneers in rural merchandising and selling, The Weekly "Broire't Dist. Kec, Co, 
il Baw eee Star has the top coverage and local impact—the know-how to Wentzville a 
tyot | meee st ee work with you—to work for you. — 
Mar- tppl Co 
- Send us a county outline of your branch or distributor territories 
dex —we’ll allocate coverage and cost figures for each one. 
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105 tl a 

a ee he Weekly Kansas Viiv Y. Eo 
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T MAY 10, 1951 on 


...Your 
“Booster Station’’... 
to Your 


Advertising 


Program 


MISSO 


p ° ” The “‘SM’’ symbols mark original, excly. 
U R | — (Continued) = ae sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
SM ESTIMATES SM | SALES JM FROM TISING g 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING} CONTROLS 
COUNTIES Se a = 1950 — 
CITIES | ilies | FIVE STORE GROUPS lous 
es \. 
[House- (in thousands of dollars) Net lityol fe 
Total holds} | Dollars | _| Estimates} Dollars % of | Mar Fe 
(in % (in (in | % | Furn.- (in (in % | Per U.S.A. | ket FF 
thou- | of | thou-| thou- | of | General | House-| Auto- thou- thou- of | Cap- Poten-| Ine FF 
sands) | U.S.A.) sands)} sands) | U.S.A.| Foed Mdse. Radio | motive | Drug sands) sands) /|U.S.A.| ita tial | dex 2 
Crawford............] 11.8} .0078} 3. 6,339) .0045| 1,419) 650 185) 1,825) 212).......... 8,059] .0040} 683 b 
Dade.... a 9.4) .0061 2.9 6,437| .0046 958 294 100} 1,039 ee 6,477| .0033| 689 4 
Dallas... rr 10.6} .0070 3.0) 6,911| .0049) 669 543 390; 1,911 ee 6,212} .0031; 586 a 
2 
Daviess. Je 11.3) .0074 3.9 8,079) -0058 1,531 348 153} 2,124 193 ae 11,729} .0059)1,038 
De Kalb... cae 6.1 .0053 3 5,398) .0038 1,126 209 107; 1,079 109}. . ee 6,707; .0033) 828 i 
Dent... 11.0) —_ 3.1] 7,566} .0054) 1,784 468} 398} 1,766) 200)... 9,823 .0049} 893 E 
| 
Douglas : 12.8} .0084) 3.3 5,036! .0036 693 140 238; 1,701 = adipose §,274) .0027) 412 : 
Dunklin.. . : 45.9) .0302; 12.2 33,154) .0236) 5,746 2,402} 1,145) 11,267 879 aoerawd 36,628} .0183; 798 * 
Kennett. ae 8.8) .0058 2 16,282) .0116 1,879 648 740 8,097 318 6,471 8,466} .0042) 962 ‘ 
Franklin. ae 36.6; .0240) 10.8 28,300} .0202 6,454 2,098; 1,419) 6,610 eee 32,940) .0165 : 
- ° ° 1,850 * . 9,788 78 
or 11.1} .0073 3.6 9,661) .0069 1,967 478 398} 2,104 ae 12,010) .0060/ 1,082 -0065) 89 
ee 139] 105.7) .0694) 34.2 103, 262 -0736| 17,261 12,730} 6,580) 27,846) 3,112].......... 144,598) .0724/1,368 -0722) 104 
ASpringfield....... 67.3) .0442 22.9 88,997} .0634 13,505 11,741) 6,005) 26,184) 2,929 156,243} 110,574) .0553)1,643 -0555) 126 
} | 
Grundy........... 13.4) .0088) 4.7) + 13,777 .0098, 2,443) 1,147 642 4,816 . 13,668) .0069/1,020) 2,908} 7,662] .0082) 93 
Trenton, a 6.2) .0041) 2.2 11,624) .0083) 1,879) . 564) 4,729 352 1,869 7,366} .0037)1,188] 3,348].......... -0052) 127 
Harrison. . . 14.3) .0094 4.5] 11,030) .0079) 2,445) 557 439) 1,598 ae 12,942} .0065) 905) 2,876) 13,487] .0075| 80 
Henry..... . 20.3) 0133) 6.7 18,077; .0129) 3,172) 1,194 887| 5,206 «eee 21,335) .0107/1,051) 3,184 13,413] .0119) 89 
Clinton . - 6.2) .0041| 2.1 12,265) .0087) — 681 686 4,063 325 4,026 7,917) .0040}1,277| 3,770].......... 0054} 132 
| 
Hickory... ' 5.5) .0036 - 2,556) -0018) 168 424 ° ™ 27 nad 4,208; .0021; 765) 2,338 3,577] .0023) 64 
Holt..... bas 10.0) .0066 3.2 9,393) -0067) 2,116) 70 203} 2,434 re 12,710} .0063/1,271| 3,972 10,246] .0065) 98 
Howard. . - 11.9 —_ 3.7 8,199) me 1,711 265 248 a Wn aies's wont 8,842) .0045| 743) 2,390 7,545) .0056, 72 
Mowell. .. -..e.[ 23.0) .0151| 6.7] 13,398) -0096) 2,502} 1,475) 843) 4,153) 516) .......] 16,813) .0084) 731] 2,509 6,703] .0101| 67 
gists cdendoras 9.5) .0062) 2.7 5,036) .0036) 1,616 453 144) 1,463 ail Fperrrrre 5,073) .0025) 534) 1,879 1,204, .0036) 58 
Jackeon........... 69} 545.8 .3584| 186.5] 828,841) .5907 134,220 209,996) 41,569) 157,360) 37,594).......... 953,513) .4775|1,747| 5,113 17,916] .4876| 136 
AlKansas City.... 460.2 3021) 157.7 768,068) .5474) 120,574) 206,934) 39,458) 139,869] 35,144] 2,893,490 879,902) .4406)1,912) 5,580}..........] .4449) 147 
Independence...... 37.4) .0246) 12.3 27,107) .0193 5,993} 2,770) 1,341; 10,971) 1,212 6,037 52,622) .0264/1,407 
| | | | 
Jasper. ..... pie tend 79.9) .0524 x 87,957, .0626 17,353) 11,077; 4,012) 26,650) 2,502).......... 96,439) .0483/1,207 
2Joplin.,.. er 39.0} .0256 13.2 58,118) .0415 10,439) 9,246} 2,400) 17,951 53,781) .0269}1,379 
Carthage. . ane 11.3} .0074 3.6 16,255 -0116 3,125] 1,346} 1,189 6,489 15,628) .0078/1,383 
Jefferson. . . rat 38.4) .0253 11.3 25,351; .0181) 6, 673) 2,431 1,416) 6,096 30,067; .0150/ 783 
Johnson... . seen 21.1, .0138 6.9 13,874) .0099! 2,606 608 " 2,687 14,728} .0074; 698 
| | 
Knox 7.7; .0051) 2.6 4,073} .0029} 752! 363| 131 1,073 6,707; .0034) 871 
BE Savetcxccens 19.3) .0126 5.7 14,745) .0105 2,471) 1,033) 792| 6,326 12,082) .0060) 626 
Lebanon.......... 6.9} .0045 2.2 13,948} .0099 2,152) 697| 792 ’ 4,837 .0024| 701 
ee 25 5| 0168 8.1 24,800' .0177 4,307) 1,921) 1,475) 4,572 24,429; .0122 “ 
J eee 23.1 0155) 7.3 12,524) .0089 2,407) 1,047 559| 2,912 15,097} .0076| 637) 
Bn cttiwneieteae 10.9) .0072| 3.9 8,824) .0063 1,469 468 264; 2,399 11,718} .0059)1,075 
Pads okn teens 0} . : | 0088) ; 1,285 10,166) . 
| 
tii chau 0} . 6.2 | 1,638) 20,710 
Livingston........... 16.8} .0110 5.4 7,726) .0126 3,096) 1,864) 7; 4,013 17,741 -0089) 1,056) 
McDonald........... 14.2' .0094! 4.0 10,868' .0078 1,370 2.102! 58' 2,497 7,356! .0037' 518! 


5,692! .0061' 65 
and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
Kansas City is in Jackson and Clay Counties. 


a - *Withheld te avoid disclosure 
2 Joplin is in Jasper and Newton Counties. © SM, 195. 
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N ~, * 


| ; ; \ Nn 
Kansas City »\ 


Trade Area 

tr 
\ Does W0. 
\. Run in Circles / 


m~ \ 
‘. 
ao 
< 
WS ‘ N 


2 The True Area is an 
ty East-West Rectangle 


a | Only 
) The KMBC-KFRM Team 
Covers it Effectively 


64 
98 ’ 
2 ff 
; e 
67 5 
4 oe and Economically 
1 
me Kansas City’s rectangular Primary Trade Area, custom-built to provide complete, effective 
1 i as shown on the maps, has been established and economical radio coverage of the Primary 
0 by the Chamber of Commerce of Kansas City. Trade area, without waste circulation! That’s 
; The natural flow of trade to and from this area why The KMBC-KFRM Team is your best buy 
is dependerit on Kansas City, the Trade capital. inthe Heartof America! Contact KMBC-KFRM 
7 As a result, The KMBC-KFRM team has been or any Free & Peters ‘‘Colonel’’ for full details. 
; 
2 ‘ 
3 
. 6TH OLDEST CBS AFFILIATE PROGRAMMED BY KMBC 
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BREE 1949 Retail Sales in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 
[4 1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 


m 


ore in 1949 


Copyright by 
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SO URI— (Continued) 


The ‘“‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

SM ESTIMATES yD SALES JM FROM TISING 

1/1/51 ESTIMATES 1950 ESTIMATES FARMING| CONTROLS 
COUNTIES eS ee ‘| 1950 = 
CITIES ‘lies | | FIVE RE GRO | | | lo | 
ilies IVE STO UPS | | |Qual- 
House- (in thousands of dollars) Net | | ity of 
Total | holds} | Dollars | saat 1S 2 Estimates | Dollars | Estimates | % of -| Mar- 

(in % | (in (in | % | | Furn.- (in (in | % | Per| Per (in U.S.A. | ket 

thou- of | thou- | thou- | of | | General | House-| Auto- thou- thou- | of | Cap-| Fam-|  thou- Poten-| In- 

sands) | U.S.A. sands)} sands) |U.S.A.| Food | Mdse. | Radio | motive | Drug | sands) sands) |U.S.A.| ita | ily sands) tial | dex 

Macon 18.5) .0121 6.2 13,381) .0095| 2,716 934, 724 3,615) 438 21,867/ 0110/1, 182) 3,527 10,327) .0108, 83 
Madison 10.5; .0069 2.9 7,228) -0052| 1,619 548} 355) 2,113) 170 6, 143) -0030, 585 2,118 1,521} .0044) 64 
Maries 7.5) .0049 “ 2,556) .0018 572! 258) 45) 344) eee 3,540) .0018, 472) 1,770 3,031} .0024) 43 

| | | | | | | | | 
| | } | 

Marion............ 30.2| 0199, 9.7] 31,612} 0225, 7,233, 2,404) 1,948) 7,763) 726) 35,485| .0178|1,175| 3,658] 9,578] 0196) ¢2 
3Hannibal....... 20.8 0136} 6.9 24,845) .0177| 5,940) 1,989) 1,659; 6,463) . 9,266 25, 438) -0128}1,223) 3,687].......... -0144) 10 
i itintseress 7.3; 0047) 2.6 6,044) - 0036) 747 224) 151 858; = 161 5,176) .0026| 709) 1,991 3,642 0033 70 
ticles wccnaie aiars 6.9 -0092 4.0 9,362) .0067, 1,790 657; 318 2,392) 105 10,064! -0050) 724) 2,516 4,952) .0064) 70 
Mississippi. ........ 22.9| .0150 6.3 15,533! 0110, 3,926) 1,144! 803, 3,542) 4681. 15,709| .0079| 686| 2,493 16,4901 .0103| 69_ 


3 Hannibal is in Marion and Ralls Counties. 
*Withheld to avoid disclosure. 
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Year after year the record repeats... 


The Broadcast Measurement Bureau audience 
study confirms KXOK delivers more listeners 

per dollar than any St. Louis network station. 
KXOK’s audience increase (10.2% daytime — 9% 
nighttime) from 1946 to 1949 makes 

KXOK an even better buy. KXOK actually 

costs up to 20% less than in 1948 because KXOK 
delivers more listeners per dollar . . . 587,920 radio 
families daytime . . . 555,880 radio families 
nighttime throughout the great St. Louis area. 


PEs eT MEAS 


Check your John Blair man today for availabilities 
on KXOK’s result getting participation programs. 


“Town and Country” — 
5:30 to 8:00 AM, Monday through Saturday 


\\ ‘The Song and Dance Parade” — 
\ 12:00 noon to 1:00 PM, Monday through Friday 


i\\ “The St. Louis Ballroom’’ — 
\\\ 3:30 to 6:00 PM, Monday through Friday 


| WA ST. LOUIS ABC STATION, LTH , 
= | \\\\\ 12th & DELMAR - CHESTNUT 3700 WA Kmore listeners per dollar 


630 KC + 5000 WATTS + FULL TIME 


Owned and operated by the St. Louis Star-Times 
Represented by John Blair and Co. 


KXOK-FM 


Transit Radio 
Represented by 


H-R Representatives, Inc. 


Reach them—Sell them on their way to buy! 
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COUNTIES 


CITIES 


Moniteau 
Monroe 


Montgomery 
Morgan 
4New Madrid 


2Newton 

Nodaway 
Maryville 

Oregon 


Osage 
Ozark 
Pemiscot 


Perry 

Pettis 
Sedalia 

Phelps 
Rolla. . 


Pike.... 
Platte. . 
Polk 


Pulaski 
Putnam. . 
3Ralls... 


Randolph...... 
Moberly 
Reynolds 


Ripley. ... 

St. Charles. . 
St. Charles 

St. Clair... 


St. Francols... . 
5St. Louis.... 


POPULATION 
ESTIMATES 
1/1/51 

Fam- 

ilies 
|House- 

holds} 

( (in 

of thou- 
U.S.A}. sands) 
.0072 3.6 
os 3.9 
-0077) 4.0 
.0067 3.1 
-0262); 10.1 
0188 8.6) 
0160 7.7 
-0045 2.1 
-0080 | 
.0076 2.9 
-0059 2.2 
0303; 12.4 
-0099) 4.1 
-0210' 10.2 
0136} 7.3 
0143) 6.9) 
0062) 2.7 
0112! 6.0} 
.0099) 4.7 
0107} 5.2 
0069] 3.0 
0061) 2.9 
0088 3.0 
0152} 7.9 
0085) 4.2 
0107; 5.2 
-0046) 1.7 
srs 2.9 
0199 8.9 
0095 4.2 
0070 3.6 
-0235) 10.0 
.8378) 368.2 


BY) estimates 


RETAIL SALES—1950 


FIVE STORE GROUPS 
(in thousands of dollars) 


| Furn- | 


| | | House-) 
| Mase. Radio | 


EFFECTIVE BUYING 


ESTIMATES 


Dollars 
(in / 
thou- of 
sands) | U.S.A.| Food 
7,985) 0087; 881| 
10, 368 mak 1,620) 
} 
8,498} .0061) 1,677) 
6,822) .0048) = 1, 554 
21,176) .0151| 6, 100) 
| 
| 
16, 665| 0119) 3, 503) 
20,410} 0145) 3,952! 
13,848} .0099} 2,183) 
5,204 -0038| 763| 
} | | 
6,110) .0043) 924) 
2,533] .CO18 185) 
25, 348| .0181| 6,205) 
| | 
11,074} .0079) 1,539 
33,090) .0235 6,239 
29,901) .0213 5,134) 
15,341) .0110) 3,479 
11,116} .0079) 2,468 
15,105) .0107| 3,728 
8,325) .0060| 1,665 
13, 062 0083 1,480 
7,710} .0055| 817] 
4,744) .0034 920 
4,201) .0030 805! 
20,362| .0145| 4, 151 
17,183} .0122} 3,257 
11,442} .0081; 2,134 
2,563| .0019 557 
4,815) .0034, 1,071 
23,007) .0164| 5,057 
16,139] .0115| 3,874 
5,746) .0041| 802| 
| 
24,851) 0177| 7,272 
1,330,020] .9479| 308,152 


409 
549 


501 
214 


1,321 


538 


1,510 
1,419 
* 


1,355 
207,564' 85,184 


Per 
Fam- 
ily 


2,561 
2,534) 


sill 


2,471 
2,432 


1,636 
3,375 


4,862].... 
2,122) 


2,098 


1,808 


2,310 


2,681 
3,144 
3,013 


2,450 


3,536 


2,565) 
3,267 


2,081 


2,366 
1,959 
2,605 


3,439 


4,569 


2,807 
1,363} 


1,864 


3,381 
3,839 


1,540 


2,938 
5,653 


The “‘SM"’ symbols mark original, exely. 
sive estimates by SALES MANAGEMENT 


SALES 
ADVER. 
TISING 

CONTROLS 


“ = 


| ket 
Poten-| In- 
tial | dex 


— 


76 
82 


74 
116 


2 Joplin is in Jasper and Newton Counties. 
3 Hannibal is in Marion and Ralls Counties. 


4 Sikeston is in Scott and New Madrid Counties. 
5 St. Louis County combined with Independent City of St. Louis. 


Before using these figures, see explanation page 19. 


*Withheld to avoid disclosure. 


useS 


WHAT BASIC MARKETING FACTOR 


is used by radio and tv manufacturers? 


Every single one of the five largest producers of radio and tv sets 


as a basic marketing factor—“% of U.S.A. Potential” from 


SALES MANAGEMENTS ‘Survey of Buying Power’ 


SALES MANAGEMENT 


a evmngnaag ets 


Ce ee re ee ae tis Be ee 


ares: ono Pe as aes Soe eee 


ee SN whi Sad Fm BY Elan 


Pe, nee Ee 


a 


a iat I eed 


MAY 


re-examine 


10, 


New 1950 


Census Figures 


Emphasize that... 


Metropolitan St. Louis today has 
241,379 more people than in 1940 — 
stands 9th in America with a census total of 
1,673,467. The gain alone is similar to the entire 
populations of Miami or Oklahoma City. 


You miss a lot unless you advertise adequately in 
huge urban St. Louis where the market quality is 
17% above the U. S. average and head and shoulders 
higher than all the surrounding territory.* It pays to 
concentrate adequate power where sales, super- 
vision and distribution are all best. 


To make rich St. Louis yield proper returns you 
need THE ST. LOUIS STAR-TIMES for concen- 
trated, low-cost coverage with minimum waste or 
duplication. 


Is YOUR advertising keeping pace with the new op- 
portunities in a changed St. Louis? Get the latest facts 
by asking a representative of THE STAR-TIMES 
or a member of The George A. McDevitt Company 
in New York, Chicago, Philadelphia or Detroit. 


*Sales Management, 
May 10, 1950. 


the St Louis STAR-TIMES 
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COUNTIES 
CITIES 


ASt. Louis 
Clayton. ... 
Maplewood 
University City 
Webster Groves 
Kirkwood. . 
Overland 

Ste. Genevieve 


Saline. . 
Marshall. . 

Schuyler. . . 

Scotland 


348 


A and A See end of state 
*Withheld to avoid disclosure. 


VERA 


@ 


5,922,226 POPULATION 
$5,009,210,000 RETAIL SALES 


MISSOURI — (Continued) 


yd 


KSD has the 


“" | ARGEST 


half-millivolt 

coverage area 

of any radio 
station in 


ST. LOUIS} 


5000 WATTS 
ON 550 KC 
DAY & NIGHT 


National Advertising Representative: 


THE ST. LOUIS POST-DISPATCH RADIO STATION 


FREE & PETERS, INC. 
NBC PROGRAMS ° AP NEWS ° TELEVISION AFFILIATE: KSD-TV 


The ‘‘SM"’ symbo!s mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

JM ESTIMATES x SALES J5M FROM TISING 
1/1/51 M ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
a ee a fi ee a I 2 6 NEO LES 1950 ela ae . 
| Fam- | 
ilies FIVE STORE GROUPS Qual- 
| [House- (in thousands of dollars Net | ity of 
Total | | holds} | Dollars ERE Estimates | Dollars | Estimates | % of | Mar- 
(in % (in (in | % | Furn.- (in (in % | Per! Per (in U.S.A. | ket 
thou- | of | thou-| thou- | of | General | House-| Auto- | thou- thou- | of | Cap-|Fam-| thou- | Poten-| In- 
sands) | U.S.A.| sands)| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita | ily sands) tial | dex 
865.6) .5683| 268.6] 1,056,527! .7530| 227,694) 194,863) 77,571) 194,988) 29,748] 3,094,245] 1,530,381) .7664/1,768) 5,698].......... 7228) 127 
16.2} .0106 4.8 33,219) .0237) 7,557 . 718) 13,456; 1,346 19 ,063 38,313) .0192/2,365) 7,982)........ .0188) 1°7 
13.4 0088! 4.6 29,441) .0210 4,998 2,411, 1,295) 13,917) 1,000 3,822 22,901; .0115)1,709) 4,978 0138) 157 
40.2) .0264 10.9 23,204) .0165 10,082 499 916 4,256, 1,364 12,170 88,159) .0441/2,193) 8,088 0323) 122 
23.6) .0155) 7.3 16,304) .0116 4,740 - 542 5,039 984 2,027 48,097) .0241 i, a 0186) 120 
18.9) .0124 5.3 15,102; .0108 3,451 624 497 7,437 635 3,043 33,283) .0167|1,761) 6,279].......... 0141, 114 
11.6) .0076 3.1 11,839) .0084 4,735 1,892 429 ° 261 18,641} .0093)1,607) 6,013 anahee 0087) 114 
11.3) .0074 2.9 7,565) .0053 1,757 423 293 1,367 160 7,741, .0039; 685) 2,669 3,938 0050 68 

| i | | | 
| | 

27.0 .0177) 8.6 23,663) .0169 4,389 1,677, 1,122) 6,297 695)... 23,625) .0119| 875) 2,747 19,810} .0146 82 
9.0) .0059 2.8 15,489; .0110 2,700) 1,173 754 3,900 389) 7,530 9,171!) .0046/1,019| 3,275 Bae .0068) 115 
5.8 .0039 1.9 4,815; .0034) 474) 71 54 1,682 ee 4,773, .0023) 823) 2,512 4,343] .0030) 77 
7.4\ .0048 2.6 6,136: .0044 1,427 321 236 1,626 135 7,222| .0037' 976: 2,778 7,3641 .0041 85 


for Standard Metropolitan 


County Areas. 


Before using these figures, see explanation page 19. 
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The “‘SM”’ symbols mark original, 
sive estimates by SALES MANAGEMENT. 


exclu. 


i tcawibcae 


Broadwater.......... 


2.3 
9.9} .0064) 2.6 
8.7 2.3 


2.9} 0018} 8 
10.3| .0066| 2.9 
2a 0018} 8 
53.3) .0351] 16.7 
39.6| .0260} 12.8 
7.0) .0045} 2. 
12.8} .0083| 4.0 
9.4] .0061| 2.9 
4.0; .0025| 1.2 
9.2} .0059 24 
16.7| 0109) 5.2 
11.4] 0078 3.6 
3.7| .0023, 1.0 
14.2| .0093| “J 
6.6 0044! 1.9 


9,063) ° 
7,698) . 
6,860) . 


2,635) . 


6,835) 


1,452! . 


62,002) . 


7,530 


7,017; . 
17,403) . 


16,410 


11,129 


4,126) . 


14,884 
12,843 


wes . 


1,629 905 an} 
2,014 524} 184 
1,457 479, (147 
551 . . 
1,423] 710, 124 
303 oe | 
11,938}  8,539| 3,807 
10,827 * | 3,807| 
1,165 434! 103) 
2,458, 1,483) 733} 
2,357 + | - 
962 123} 190) 
1,542] 1,169 651| 
3,390) 1,076) 430) 
3,390 . 7 
| 
923| * | 225 
3,028] 1.2m 469 
2,475| | 489 


2, 801 
2,801) 


11,889 
9,593 
11,580 


4,466 
9,579 
2,237 


83,574 
60,034 
12,782 
15,053) 
11,083 


7,348) . 
11,730) . 


20,474 
13,999 


4,100) 
19, 127| 
9,676! 


-0048 


0022/1, 547 
0048} 930) 3,303 


.0011| 799] 2,796 


-0095 


a 5, 169 
969| 3,690 
.0058/1,331| 5,035 


| 
| 
| 


.0419|1,568) 5,004 
-0301|1,516 
.0064| 1,826 
0075) 1,176 
ae nia 3, 


.0102|1, 226 


"0070| 1,228) 3,889 


| 


00241108 4,1 
1,347| 4,554 
.004911,466| 5,093 


POPULATION RETAIL SALES—1950 WHOLE- mt BUYING GROSS | SALES 
SALE NCOME—1950 DOLLARS} ADVER- 
@ et) SM SALES FROM TISING 
ESTIMATES 1950 ESTIMATES FARMING} CONTROLS * 
COUNTIES aver 1 te,» lp a eee p esamy nessa “IT Mieco 
| Fam- a a 
CITIES | ilies FIVE STORE GROUPS | iQue fF 
[House- (in thousands of dollars) Net j lityot i 
Total | holds} | Dollars Al | Estimates | Dollars Estimates | % of | Mar. — 
in % | (in (in| ye, Furn.- | (in (in % | Per! Per (in U.S.A. | ket 
thou- of | thou- thou- General | House-| Auto- thou- thou- of Cap-| Fam- thou- Poten-| In= : 
sands) U. Ss. A. } sands) _sande) U. s. A. _Food Mdse. | Radio | motive | Drug sands sands) | U.S.A.) ita ily sands) tial | dex 
Scott... 33.3} 0219 9.1 27, 254 0194 5, 539) 1,651, 1,595) 6,187 623}... 27, 406 -0137; 823) 3,012 11,225 071 78 ; 
4Sikeston 11.8] 0078} 3.7] 16,337} .0116| 2,528] 926} 1,254) 4,683} 361]... 12,213] .0061/1,035] 3,301].......... .0081) 1 
Shannon 8.6) .0058) 2.2] 2,541) .0018 382 60835, 431/94. 4,033) .0020) 469) 1,833} 1,890} 0027 48 
Shelby. 9.8} .0065) 3.5 1 -0056 1,341) 720) 261| 2,107 128) 9,339, .0047| 953) 2,668 8,628} .0053) 82 
Stoddard 33.9} .0222! 8.8 17,710) .0127) 3,435] 2,387, 1,802) 4,469 261 18,069) .0090; 533) 2,053 17,700) 0128) 58 
Stone. . 9.9) .0065) 2.7 2,814 -0020! 495 719 126| 479 94 4,663) .0024; 471) 1,727) 5,220} .0031) 48 
Sullivan 11.3 _— 3.6 7,052, .0050 1,623] 570) 301; 1, 503) 123 9,481) .0047; 839) 2,634 8,613} .0053) 72 
Taney. 10.1) .0067, 3.0) 5,537) .0039| 1,047| 1,033] 165) 1,215) 163)... 5,848} .0029} 579] 1,949] 2,780] .0040 60 
Texas.. 19.2) -0126) 5.3 8,972) .0064 1,745) 1,036) 100} 2.078 259) ie 10,368} .0052) 540) 1,956 7,307} .0070) 56 
Vernon 22.9) .0150/ 7.6 18, 587| .0133/ 3,343] 1,337) 753) 3.456) 405] 18,549] .0093} 810] 2,441] 8,845] .0116| 77 
Nevada 8.1) — 2.7 14,534) .0104 2,719) 870 753) 3 “ ” 6,416 7,808} .0039] 964) 2,892].......... -0061) 115 
} | | | 
Warren. es .0051 6 6, 367) .0045) 1,067) 402) 270) 1,277] 67]. 5,375) .0027| 698) 2,067) 4,269} .0037; 73 ; 
Washington 14.8) .0097 x 6,329) .0045; 1,852) 437| 107) 1,377} 94]... 5,816) .0029) 393) 1,531 2,367] .0047|) 48 : 
Wayne 10.7| 0070) 2.9 4,346) .0031) 857 952) 4 901) 108} 4,526) .0023} 423) 1,561 2,253} .0035) 50 : 
; 
Webster. 15.2) -0100) 4.2 10,321) 0074) 1,371) 944 259, 3,039 144]... 11,278) .0056) 742) 2,685 9,286} .0070| 70 . 
Worth. . 5.2 - 0034) 1.6 4,122, .0029 715 196) ° 1,376) 2 : 5,663) .0029/1,089) 3,539 5,219} .0030) 88 
—- 16.0 -0105) ‘sl 12,420, .0089 a 1,322) ied 2,980) 237]. . 11,488} .0057) 718) 2,497 6,028} .0076| 72 ; 
aia es, Te eee eee oe -|- ee See —| ae SS Se ae ee — e 
| & 
Total Above Cities 1,945. ale .2771| 622.3} 2,612,402 1.8617) 505, al 455, 750 150, 963: 565,008) 88,945] 6,553,697 3,350, 721/1.6779)1,723 rer 1.6529) 129 5 
ee a ee ee a —— ee es 
| | | | 
State Total. ..... 3, 993. 5/2. 622111, 219.4' 3,832,433'2. 7313! 768,743: 565, 184 206, 621| 834, 4191125, 409 seer eel 5,005, 954'2.5067 1,254! 4, , 105 1,002,974% 2 2.5974 99° . 
M | s S 0 u R ib. — YZ Standard Metropolitan County Areas i 
| | | | | 
Kansas City 69} 820.4 ser 272.1) 1,017,747) .7252| 182,205) 225,061 50,570 215,051) 45,857)..........] 1,283,273) .6425)1,564) 4,716]... .| .6465) 120 5 
St. Joseph... 120 95.0) -0623; 31.6 90,476) .0645, 19,130) 9,724) 5,240) = i. se 134,805) -0675)1,419) 4,266)........ -0656| 105 
St. Louls.... 121] 1,697.9|1.1147, 491.2) 1,678,171)1. 1980) 398,137; 233,903) 103,918) 339,624) ee 2,626,049 1.3150|1, 547| 5,346 1.2392) 111 ba 
Springfield... 139] 105.7) 0694) 34.2) 103,262, .0736| | 17,261| | 12,730| 6,580 27,848| 3,1121........ | 144,598, .0724/1,368) 4,228 0722) 104 
(Other Mountain States: Arizona p. 154; Colorado, o. 182; Idaho, p. & 
M ONTAN. Aw - Counties and Cities 5 — 222; Nevada, 0. 360; New Mexico, p. 374; Utah, p. 524; Wyoming, p. 562) o£ 
City and Population County City and Population County City and Population County 4 
(in thousands) (in thousands) (in thousands) 3 
Anaconda 11.4 Deer Lodge Great Falls Se ic Cascade Lewistown...... 2 eae Fergus 
Billings. . . co! Me & Yellowstone Havre.... S.3.. «0 «cee 0 eee | reer Park 4 
Bozeman 11.5 Gallatin Helena... 17.7... .Lewis & Clark Miles City.. vd COR eae Custer 
Butte on Silver Bow Kalispell . . I.8.. Flathead Missoula... 1 PO 


5,608 


4,690) 


Tenens ma Ne Pe TERRA 


100 
105 
-00611 139° 


4 Sikeston is in Scott and New Madrid Counties. 
*Withheld to avoid disclosure. 


Before using these figures, see 
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Dollars are spent by people. To find out who’s doing the 
spending in every state, county and city, See Page 77. 
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GREATER KANSAS CITY’S 


MAP SHOWS BLANKET COVERAGE 
inside the measured 14 mv. contour of 
213 counties by KCMO’s powerful 50,000 
watt signal. Mail counties, shaded in grey, 
total 470 all over Mid-America—112 in 
Missouri, 93 in Kansas, 67 in Nebraska, 
92 in Iowa, 59 in Arkansas, and 

47 in Oklahoma. And there’s 
additional mail from 22 other states. 


20.000 


WATT STATION FOR MID-AMERICA 


ie METROPOLITAN MARKET FACTS 


Aa) f o | Retail Sales ’50 Food Sales Drug Sales Radio Homes Population 
- Greater Kansas City* $1,019,747,000 $174,205,000 $45,857,000 252,540 820,400 
St. Joseph 90,476,000 19,130,000 4,082,000 30,000 95,000 
Topeka 109,872,000 22,670,000 3,025,000 33,880 105,900 
Total $1,220,095,000 $2 16,005,000 $52,964,000 316,420 1,021,300 


*GREATER KANSAS CITY includes: Kansas City, Mo., Kansas City, Kans., Independence, Mo., North Kansas City, 
Mo. (all Jackson and Clay Counties in Missouri; Wyandotte and Johnson Counties in Kansas.) 


MID-AMERICA MARKET FACTS 


Retail Sales ’50 Food Sales Drug Sales Radio Homes Population Families 
Missouri $3,832,433,000 $768,743,000 $125,409,000 1,157,470 3,950,500 _ 270,740 
Kansas 1,739,813,000 352,505,000 48,129,000 569,670 1,952,600 157,530 
Iowa 2,652,048,000 478,726,000 57,846,000 775,110 2,641,100 238,910 
Nebraska 1,362,461,000 246,906,000 33,691,000 369,490 1,334,200 125,920 
Oklahoma 1,732,068,000 364,546,000 54,486,000 574,640 2,267,200 191,280 
Arkansas 1,236,350,000 248,601,000 31,480,000 466,980 1,959,500 230,340 


Total $12,555,173,000 $2,460,027,000 $35 1,041,000 3,913,360 14,105,100 1,214,720 


SALES FIGURES are from Sales Management’s 1951 Survey of Buying Power; Mid-America State Population figures 
from U. S. Department of Commerce Advance Report on the 1950 Census; Metropolitan Population, Farm Families 


and Radio Homes from SRDS Consumer Markets. 


810 ke. 


10,000 WATTS 
Night 


National Representative: 


THE KATZ AGENCY 
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MONTANA -.-. And In NORTHWEST MONTANA 
IS THE INDUSTRY-AGRICULTURE-LUMBER 
NATION'S Makes It the No.1 Market in the State! 


No. 1 STATE $400,000.00 per week payroll from construction | Construction now under way on a $40,000,000.00 
of the world’s fourth largest concrete dam— Aluminum plant, and other new associated prod- 


IN EFFECTIVE Hungry Horse. ucts, 

Agricultural and lumbering incomes now the The largest increase in population in Montana 
BUYING INCOME highest in history. for past decade. 
PER FAMILY MONTANA'S FASTEST GROWING DAILY IS THE ONE NEWSPAPER 
AND SECOND THAT CAN DO A SELLING JOB FOR YOU IN THIS GREAT MARKET 


OVER 6,500 Circulation, DAILY AND SUNDAY 
IN RETAIL SALES KALISPELL 


, The “SM” iginal, exclu. 
M O N T A N A — (Continued) eee estimates by SALES: MANAGEMENT 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS | SALES 
INCOME—1950 DOLLARS} ADVER- 
SM ESTIMATES FRO 


TISING 


M 
1/1/51 JM ESTIMATES JM ESTIMATES a CONTROLS 


COUNTIES 


CITIES ili | | FIVE STORE GROUPS 
(in thousands of dollars) 


0 i i " Furn.- 
of General | House-| Auto- 
sands) | U.S.A.| sands)}| sands) |U.S.A.| Food Mdse. | Radio | motive 


——_— — — | -— 


Flathead. ........ .0) 0209, 9.8] 32,578) .0232| 6,278| 3,667|1,313| 6,507 
Kalispell... ..... 9.8] . | 3.3] 23,076 .0164 - 3,087| 1,051] 5,847 

| 
Gallatin............ .0) .0143, 6.7] 23,997] .0171| 4,406) 1,969) 725 
18,176] .0130| 3,330 1,813 
i 1,323) . 409 ° 
Glacier.......... 7. .8} 10,110) . 2,260 


Golden Valley. 
MG wena ticehen 


“oa! 


Judith Basin : A 5,033 
A eee ae é ® e 13,174 


Lewis & Clark. .... 8] . q 41,193 
29,311 
4,464 
8,909 


ee i A alk Aa ari hie Te tk 1 a dee 


aoe ee ORE RA 


5,347 
6,456) . 
3,497) . 


1,527) . 
56,818 
35,934 

6,837 


17,556 
12,457 
1,374 
8,416) . 


ae 5} . i i | 9,406 
Powder River 8). ; | ame 3,184 
Powell. A. . . 7,424| 


} 


2,959 
14,058) . 
11,718) . 


11,280} .0056|1, 151) 
7,220) .0038|1,094 
7,299) .0037/1,028 


} | 
Sheridan -7) ,0044! : 11,109! .0055'1,658! 
*Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 19. 
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sj ‘© Kalispell 
‘ 
is 
F 
: Missoula 
\ 
a 
i Copyright by 
j Gale MANAGEMENT 
. Cities shown are those having 
f retail sales of $15.0 million of = gam 
more in 1949 — 
‘ FEE] 1949 Retail Soles $10.0 Million to $24.9 Million 
———S______—_=———_ane.-_ereooaH—=—= 
s. The ‘‘SM’’ symbols mark original, exclu- . 
) sive estimates by SALES MANAGEMENT. MONTANA -— (Continued) 
is POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
| BY 1 1/1/51 BY) ESTIMATES 1950 BY ESTIMATES FARIWING CONTROLS 
COUNTIES F 1950 
am- 
CITIES ilies FIVE STORE GROUPS ual- 
(House- (in thousands of dollars) Net ty 
Total holds} | Dollars Estimates | Dollars Estimates | % of | Mar- 
(in % (in (in % | Furn.- (in (in % | Per| Per (in .S.A. | ket 
thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-]| thou- Poten-| In- 
3 sands) | U.S.A.) sands)} sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) /|U.S.A.| ita | ily sands) tial | dex 
Silver Bow.......... 48.8) .0321 16.6] 53,813) .0384 13,916 5,388) 3,041; 13,116) 1,023]......... 74,664) .0374|1,530| 4,498 866] .0366) 114 
4 Butte-Anaconda 44.9| .0295| 15.8] 60,276) .0429| 15,538 * | $471] 15,917] 1,190] 76,456)  67,865| .0337|1,500| 4,264].......... .0357| 121 
’ ee 33.5) .0220 12.2 49,147) .0350 12,148 ° 3,041) 13,116 976) 75,28 53,366] .0267/1,593) 4,374].......... .0283} 129 
Stillwater 5.4) .0035 1.4 4,200) .0030 734 248 ° . Serene 4,801} .0024) 889) 3,429 5,662} .0028) 80 
b Sweet Grass......... 3.7) .0024 1 3,745) .0026 607 300 52 260 ie Penne 4,433) .0022|1,198| 3,694 4,211} .0024) 100 
i ER ee 7.2) .0048 2.3] 7,543) .0054 1,147 600 191 1,832 149 Patcesseie 10,202) .0052/1,417| 4,436 12,465} .0052) 108 
i ee ey eee 7.0) .0046 2.1 7,779| 0056 1,320 675 355 1,770 Ws sos s:s0 10,206) .0051/1,458) 4, 5,07: -0052) 113 
ee 1.4) .0009 4 1,190) .0008 182 _ ere ° Pe ee crit an 1,487) .0007|1,062| 3,718) 1,494] .0008) 89 
ere 11.5) .0075 3.1 10,949; .0078 2,032 865 232} 3,401 ae 17,216) .0086/1,497| 5,554 13,736] .0081| 108 
Wheatland. ........ 3.3) .0022 1.0 3,398) .0024 638 ” ° 1,123 We gai Seat 5,303) .0027|1,607) 5,303 2,890} .0025) 114 
pe Ee 1.9} .0012 6 1,359) .0010 ee - - gies 1,921} .0009/1,011| 3,202 3,4 -0010) 83 
Yellowstone......... 56.8) .0373 16.6 71,701; .0511 12,449 5,684, 4,345) 18,586) 1,822]........ 84,178) .0422)1,482| 5,071 12,772] .0439) 118 
1 32.2] .0212 10.1 61,026) .0435 9,799 4,876 ° 17,239} 1,634 127,470 55,223] .0277/1,715) 5,468].......... -0311| 147 
f Tota! Above Cities... . 210.5) .1382 08.9 331,498) .2362) 64,300} 15,190) 11,381) 59,694) 5, — a 322,753) .1616|1,533) 4, ni Serres -1795| 130 
L State ee 597.1, .3903 181.81 600,556; .4280| 121,654) 62,263| 24,096| 146,392 12,8041 ce eas | 807,988) .4046|1,353) 4, aaal 363,311{ .4087| 105 
; é 
 é (Other West North Central States: lowa, p. 254; Kansas, p. 264; Minnesota, 
' P p. 328; Missouri p, 339; North Dakota, p. 417; South Dakota, p. 484) ~ N E B R A Ss K A Counties and Cities 
City and Population County City and Population County City and Population County 
} . (in thousands) ” thousands) (in thousands) 
Alliance........ ee Box Butte Grand Island. << eee oes Hall Norfolk. ...:... Le eee Madison 
Be atrice.. 1.9... .Gage Hastings......... 5.1 OR ae Adams North Platte DG viene is. + aeceil Lincoln 
Col umbus. er Platte Kearney....... > oe See Buffalo Omaha......... tt eee Douglas 
' F, ig Se - Sere Jefferson Lexington...... cS eer FY Dawson Scottsbluff...... + eS .Scotts Bluff 
' Falls City...... _ eee Richardson Laneam........ » t. Spe emeae Lancaster eee «Seer Cheyenne 
Fremont... .... rere Dodge McCook....... 7.7 Red Willow , eee Ri ics<iveeoast York 
Nebraska City... G29... co ecics come. Otoe 
Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 19. 
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Sales MANAGEMENT 


= 1949 Retail Sales in Excess of $100 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


North Plotte 


Copyright by 


YES 


FRONTIER 


OUNDY 


HITCHCOCK 


REDWILLOW «1 FURNAS HARLAN 


PHELPS | KEARNEY 


Hastings °> 


FRANKLIN |WEBSTER 


CLAY 


NUCKOLLS 


HAYE! 


1949 Retail Sales $50.0 Million to $99.9 Million 
1949 Retail Sales $25.0 Million to $49.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 


more in 1949 


NEBRASKA 


7 “ANSON INEMAHA 


Box Butte 
Alliance 

Boyd 

Brown 


Buffalo 
Kearney 

Burt 

Butler 


Cass.... 
Cedar 
Chase 


Cherry 
Cheyenne 
Sidney 


Clay. 


Colfax 


NEBRASK A— (Continued) 


12.4) .0081 3.7 15,649 
7.9} .0052 2.4 13, 157 
4.9) .0032 1.4 4,312 
5.3] .0035 1.6) 7,305 


4. ‘ , 
12.2) .0080 3.9 20, 862 
11.7| .0077 3.5) 10,782 
11.5) .0075 3.4 7,722 


The ‘‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


2,905 1,545 623) 3,771 

2,475 . 7 ” 
841 125 28 627 

1,055 371 162 957 


3,141 2,991) 1,742) 5,732 
2,220 334) 666} 1,835 
1,422 645 223; «1,108 


0079/1 ,270 
.0055| 1,384 
0024) 992 
-0030|1, 106 


| .0121 
.0074 


953 
1,210 
1,454 
| 819 


0062/1, 205 


17,768 


a 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
SM | ESTIMATES JM SALES SM FROM TISING 
1/1/51 y ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES vei pia ee ; = as 1950 Rahat y 
} | Fam- | 
CITIES | ilies FIVE STORE GROUPS | -|Qual- 
| [House- (in thousands of dollars) Net ity of 
Total holds} | Dollars | ee we ___] Estimates | Dollars Estimates | % of | Mar- 
(in | & (in (in | & } | Furn.- | (in (in % Per | Per (in U.S.A. | ket 
thou- | of | thou-| thou- | of | General | House-| Auto- thou- thou- of | Cap-| Fam-]  thou- Poten-| In- 
sands) | U.S.A.| sands)} sands) | U.S.A.) Food | Mdse. } Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
Adams. 29.0 -0191| 8.6 34, 067| .0243 4,844 4,057| 1,412! 13,792 SR. 41,093) .0206/1,417| 4,778] 7,642} .0213) 112 
Hastings 20.3) .0133) 6.2 30,968| .0221 4,446 4,057; 1 412! 13,792) 934 17,736] 31,161] .0156/1,535) 5,026].......... -0171} 129 
Antelope. . 11.7 0076) 3.6 10,393) .0074) 1,704) 725) 405 2,433) 173} a 11,595) .0058! 991 
Arthur. -9} .0006! 2 238] .0002 Serre | MPa Aaereees 871} .0004) 968 
Banner 1.3) .0009 4 ee 10) : | 1,162) .0006; 894 
Blaine. 1.2) .0008 | 693) .0005 90 ° oneal mal ° 1,320} .0007|1,100 
Boone 10.8} .0071 2.8 8,601} .0061 1,294 637) 358} 1,964) 167 10,303} .0051; 954 
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SALES MANAGEMENT 


Cuming. . d i 13,422| 0095 1,882 1,468 619} 2,128; 272).......... 21,014) .0106|1,592 
Custer. . 19.4) .0127 5.7 16,520) .0118 3,310 1,638} 1,090) 2,913) 474).......... 23,532) .0118/1,213 
Dakota 10.5} .0069 2.9 7,997] .0057| 1,791 258 151) ee. Wlovssscxs 7,340) -0036) 699) 
Dawes. , 9.8' .0065 3.1 11,209! .0080! 2,243 594 468' 3,079 11, 662! .0059'1, 190! 
*Withheld to avoid disclosure. © SM, 1951 Before using these figures, see explanation page 19. 


‘BIGGER To Serve The Farming Interests Better 


Enlarged KFAB Farm Department Ranks Among Nations Finest 


Harry Burke, General Manager of KFAB, has announced the enlargement of KFAB’s Farm Service Department into one of 
the finest in America. Said Mr. Burke: ““KFAB now gives the farmers in the Midwest Empire one of the largest, most com- 
plete farm services in operation today. The expansion of our farm service department is in direct response to the growing 
need for more accurate and timely farm-interest information.” 


VR Lh aan a 


This development of KFAB Farm Service is acknowledged as 
Farm Service Director, Bill Macdonald, celebrates his 25th 
year in radio. It is a much-valued Silver Anniversary present. 
“Although throughout the years,” says Bill Macdonald, “KFAB 
has kept the farmers informed and KFAB’s farm service 
features have been among 
the best in the nation, | 
have always looked forward 
to a bigger department. . . 
to a department able to 
handle even more special 
event coverages and to bet- 
ter present them. All this, 
with more edited-for-farm- 
ers news. Now my dream is 
realized. KFAB’s Farm Serv- 
ice Department IS bigger! 
It is more complete! It is 
giving greater service than 
ever to farmers in the Mid- 
BILL MACDONALD west Empire!” 


=< | HERM HARNEY APPOINTED 


m 

= 

4 
et 


The appointment of Herm 


4 é Harney as Farm Field Di- ameved eave oe rt ll tree aie anes 7 location. KFAB’s Farm Service 

G 3 irector, Bi acdonald and Farm Fie irector, Herm Harney, are standing beside 

Ls CO rector has helped to make the brand new mobile unit which was turned over to Bill Macdonald by KFAB’s 
KFAB’s Farm Service De- General Manager, Harry Burke, in recognition of Bill’s 25 years in radio. At the 

a ; partment BIGGER. Herm is controls, is Vinton Wight, engineer assigned to the KFAB Farm Service Department. 

dual a graduate of the University 

ity of 

Mar of Nebraska where he spe- 


KFAB FARM SERVICE PROGRAMS 


cialized in agricultural radio. 


During his student years he Farm Programs Daily 


was also an understudy to ; Market dN : 

Bill Macdonald. Hard work, ~ maanagied ‘Seah vi Osi MALS — oe 
along with practical experi- - Weather News .............. 7:30 a.m. 
ence has thoroughly trained ‘ Weather News .............. 12:30 p.m. 


_— —_ 
> ot 
ern 

Mas iad it ati 2 ns Sale 


ad Herm Harney to present _ This Farming Business ........ 12:35 p.m. 
| farming facts humanly, vivid- HERM HARNEY “oe cn tl Ee et Siero 12:45 p.m. 
56 : ly and concisely. 
2 ff 4-H Clubs seainy ei 11:30 a.m 
H Farm Service Director Bill Macdonald, assisted by Herm Harney Foy tt es - 
10 and the enlarged, capable staff, makes it possible for listeners Foss Sens ts A ee ' 1:00 aaa. 
. ; to get all the vital information available at agricultural colleges 
0 «Ct and from county agents. Farm leaders in the area served by PLUS FARM +41 RURAL ENTERTAINMENT FEATURES 
’ KFAB are now also a daily source of information \ \ \ | | l | /) 
a2 ; for this -quick-acting, well-organized bigger farm \\ STEIM| Ll) / 
7 service department. Contacts are maintained, too, iN \ Suits eSv ale WIRE SY, Jy / 
3 A with the national farm leaders. Additional facilities Xx \ Ay Cf 
iY have been added to bring to the Farm Department sae \ ee ; iy 0} 
. news room ALL the farm news of international, Ry js \ \ [77 i # My 
6 national, regional and local importance. Combine 
with this bigger, better-staffed farm service depart- Som 
; t ment the generous use of program time and the result 
; is destined to be better farming methods put into : id 
2 use by more farmers who will reap more abundant = ( ; 


Crops to continue the prosperity enjoyed in the 


agricultural Midwest Empire. It is KFAB’s contribu- 52.000 WATTS OMAH A BAS 1 y CBS 
Oe 


tion to a great land that promises to be greater. 


60 Pee eromenernnen eres 


. Represented by FREE & PETERS Inc. General Manager: HARRY BURKE 
r MAY 10, 1951 355 


BIG REASONS FOR BUYING KOIL 
in the OMAHA-COUNCIL BLUFFS MARKET 


KOIL ... Your Best Buy 


e@ Covers the Omaha trading area without expensive coverage lost in the 
thinly settled regions of Western Nebraska. 


e The top Daytime BMB station in both Omaha-Council Bluffs. 


e The only station whose coverage parallels the market’s legitimate trading 
area—where advertising fits hand in glove with distribution and sales. 


e@ The top Hooper rated station in the morning in Omaha-Council Bluffs. 
@ More advertisers than any other station in Omaha - Council Bluffs. 


@ Delivers the Omaha market at a lower daytime cost per thousand than 
either of the other two leading stations. 


e The most complete merchandising program of any Omaha Station. 


For complete information on how KOIL dominates the Omaha-Council Bluffs market write Petry or KOIL today 


* Above Statements Based on 
The Following Sources: W. J. NEWENS 
Gen'l Manager BASIC ABC 
C. E. Hooper 1200 KC 
B. M. B. Stud EDW J PETRY & CO 
"6 5 at d Representatives 5000 WATTS 


OMAHA-COUNCIL BLUFFS 


N E B R A Ss K A — - (Continued) _ The ‘‘SM’’ symbols mark original, exclu- 


— eT sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 WHOLE-|' EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS ADVER- 
Sy 7p ESTIMATES SM SALES SM FROM | TISING 
1/1/51 ESTIMATES 1950 ESTIMATES |FARMING| CONTROLS 
COUNTIES | a bee 1950 


a a Shee tit eee 


CITIES ili FIVE STORE GROUPS ; “a 
| | [House- (in thousands of dolars) Net | ity of 
Total | | holds} | Dollars eer its _ sd Estimates} Dollars Estimates | % of | Mar- 
(in | % | (in (in % “Furn.- | (in (in % | Per| Per (in U.S.A. | ket 
thou- | of thou- thou- of General | House-| Auto- | thou- thou- of | Cap-| Fam-|  thou- Poten-| In- 
sands) | U.S.A.) sands)}| sands) |U.S.A.| Food Mdse. | a motive | Drug | sands) sands) |U.S.A.| ita | ily sands) tial | dex 
Dawson...... 19.6) 0128) sa 28, 569| -0204) 4,174 2,049 918} 9,306) 593) ....... 28,557} .0143/1,457) 5,099 26,753} 0158) 123 
Lexington. . 5.1] .0033} 1.5 me .0079| 1,564 947 432| 2,985 Ea 8,583] .0043/1,683) 5,722].......... -0052) 158 
Pa siintaconwent 3 3| .0022| 8 5,299) .0037) 598 339 99; 1,118 es 4,194) .0021/1,271| 5,243 5, 0026) 118 
PARES Terie 9.3} .0061) 2.6 7,044) -0051 1,246} 255 162; 1,291 aa 9,477| .0047|1,019) 3,645 14,127] .0051| 84 
Dodge. .. , 26.4) -0173} 8.1 35,160) .0250 6,487 3,464) 1,788) 7,293 530}....... 32,393) .0162)1,227) 3,999 16,766} .0191) 110 
Fremont....... 14.8) 0097} 4.7 —_ 4,851) 2,723] 1,351] 6,375| 373 7,499] 19,033] .0095|1,286| 4,050].......... .0120) 124 
| | 
Douglas..........100] 280.6) .1843) ~_ 328, 536) -2342) 63,014) 41,876) 22,814) 88,139) 10,014)... 448,679) .2247/1,599| 5,478 12,521] + .2195) 119 
ev exvcves 250.5) .1645) 74.6] 318,235) .2268) 61,207 * | 22,814) 88,071) 9,905) 1,497,785} 412,073) .2064/1,645) 5,524].......... 2041) 124 
Dundy 4.4) .0028} 1.2 5, 234| -0037) 700 292) 53 959 ic) RBS 4,902) .0025|1,114) 4,085 6,045} .0029) 104 
IPRS 2 1,562 _ See d 
Franklin s 1,297 a | eee é 
AER 5.2) .0035} 1.4 3,060) .0022) 437 382 48 737| ee 5,283) .0027/1,016| 3,774 7,769 -0027) 7 
Furnas ° | « 


Gage... ; 8 1 _ $i Wee 1,129 i 

Beatrice ee 11.9} .0078} 3.9] 19, 091| .0136] 3,538) 727} 1,216) 6,445) * 8,078} 15,994) .0080/1,344) 4,101].......... 0096) 123 
Garden... P a 4.1} .0027) 1.2 3,063) .0021 769) 169 60 671) _ ~ee 6,822) .0034|1,664| 5,685 7,369 0029 107 
Garfield. 8 900 


Gosper.... 


Grant ’ — 1.1) .0007) 3 1,019) .0008) 260 en eee - | oly Tereere 1,768 0006/1, 607/ 5,893 1,410} .0008) 114 
Greeley......... 5.7| .0037) 1.6 4,388 .0031) 762 102 246, 720 128 5,575 owes 978 3,484 6,075 00311 84 


Raine paciens 32.4) .0213; 10.0 37,957, .0270 7, 259) 4,561) 1,859! 9,849) ae 47,725; .023911 473) 4,773 12,928] .0243 114 

Grand Island. ..... 23.1! .0152! 7.3 34,773! .0248 6,580 ‘ .t Cae es 37,168! .0186/1,609| 5,0924.......... 0198! 150 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
*Withheld to avoid disclosure. 
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Sell This Two Billion Dollar Market’ 
of a Million and a Half People-- 


> Nebraska and Western-lowa ~ 


ee 


¢ With The World-Herald! 


= A buying power of $1,956,878,000 in the hands the market from a complete range of agricultural, 
$ i of 1,564,000 people guarantees the vitality of this | manufacturing and wholesaling activities. Here’s 
a : heartland of America. Dollars are flowing into the picture for 1951... 
he i a ae ee ee 1 
ty hy ° 
“ae NEBRASKA-WESTERN IOWA MARKET SUMMARY* 1950 RETAIL SALES (103 Counties) * 
= 4 | (93 counties, Nebraska; 10 counties, Western lowa) ee —_ - $149,032,000 7 
"y Population et I, UN eo nhc dc zs diols eae Sh eee $285,498,000 
58 Total Buying Income .. } ..$1,956,878,000 Drugs ...... ene .....$ 38,646,000 | 
} | Farm Income .. .. .$1,161,534,000 Automobile .. VES $369,022,000 | 
Po : | TOTAL RETAIL SALES $1,580,603,000 Furniture, Household and Radio ...... $ 81,970,000 | 
| | 
ee: e | Get More Facts from these booklets . . . the Nebraska-Western Iowa Market Summary | 
i: | and the World-Herald Circulation Analysis. Address requests to the National Advertising | 
: a | Department, Omaha World-Herald, Omaha, Nebraska, or O’Mara and Ormsbee, Inc. | 
u i a ee ee 
75 To a a ee ee ae ae eee ee! 
* | 
7 
8 


When you buy 
the World-Herald 
you reach 3 out 
of 5 families in eseee||i| 

103 counties! 


COVERS NEBRASKA & WESTERN IOWA 


* 


I51 Sales Management National Representatives: O’Mara and Ormsbee, Inc. 


- =- & aan co 
(0 RIIRRRN EE 8 ee rs 


Survey of Buying Power New York, Chicago, Detroit, Los Angeles, San Francisco | 


Total Net Paid Circulation Average, February, 1951 — Daily, 248,963 — Sunday, 257,025 
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Try Lincoln For Your Next Test 


KFOR Gives You Dominant, Low-Cost 
Coverage in Nebraska's 2nd Market 


@ Located in rich, agricultural Mid-Amer- 
ica, Lincoln is Nebraska’s Capital City Mar- 
ket. Lincoln offers a variety of industries 
spearheaded by such large manufacturing 
plants as Goodyear Tire and Rubber Co., 
Elgin National Watch Co., and 
Electric Co. Strong local independent drug, 
grocery, and appliance outlets make Lincoln 
an ideal test market. Let KFOR give you 
an accurate sales test or campaign at reason- 
thle cost. 


Facts on the Lincoln Market 


@ Population 
@ Total Retail Sales 
@ Food Store Sales 
@ Gen’l Mdse Store 
@ Drug Store Sales 8,714,000 
Above Based on 1950 U. S. Census, SRDS Con. 
sumer Markets, BMB Daytime Audience Area 


KFOR ‘ 


LINCOLN, NEBRASKA °™-* FEIRY & 0.1m 


National 
Representatives 


280,853 
$258,505 ,000 
46,572,000 


Sales 36,026,000 


(“ kror 1s LINCOLN’S TOP STATION 


MORNING “AFTERNOON 
44.9 28.9 
Station No. 2 33 14.8 
Station No. 3 3.7 4.7 
Above Figures from FALL-WINTER 
XX 


“— BASIC 


ABC 


GEORGE XK. SMITH 
Station 
Manager 


Western 


HOOPER 


ail 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


NEBRASK A— (Continued) = 


POPULATION 


ESTIMATES 
1/1/51 


EFFECTIVE BUYING 
INCOME—1950 


SH ESTIMATES 


RETAIL SALES—1950 


JM 


ESTIMATES FARMING 
1950 


COUNTIES 
Fam- 


CITIES 


Hamilton 
Harlan 


Hayes 


ilies 
| [House- 
holds} 
| (in 


Total 

(in y 
thou- of thou- 
sands) | U.S.A.| sands) 


8.9) . 2.8 


2.0 


6 


FIVE STORE GROUPS 

(in thousands of dollars) 

Dollars 
(in 

thou- 

sands) 


~ | Furn-| 
House-| Auto- | 
Radio | motive | Drug 


of General 
U.S.A. 


Food Mdse. 


_] Estimates 
(in 
thou- 

sands) 


Cap- 
| U. SA. | ita 


158 
424 


129 


pe me ae 
.0036 


| .0017 


Per 
Fam- 
ily 


Estimates 
(in 
thou- 
sands) 


3,484 
3,615) 


5,592 


11,858] 
7,641 


2,062 


Hitchcock 
Holt 


| -0027 
| .0065 


3,176 
3,149 


6,556 
15,515 


Hooker 

Howard 

Jefferson 
Fairbury 


758 
7,099 
9,773 


| .0004 
-0029) 
-0088 
-0049 


2,198 
2,855 
4,078 
4,615]... 


1,280 
10,362 1,491 
Johnson 
Kearney 
Keith 


-0034| 915 
0034/1, 059 
0043/1, 143 


3,078 
3,442 
4,287 


7,200 
7,904 
8,555 


6,227) 
6,673 
10,508 


743 
1,379 
857 


| .0008 
.0031 
0064) 

| 


Keya Paha 
Kimball 
Knox 


2,725 
4,668 
2,922 


2,826) 
5,479 
16,957 


947 

5,369) . 
12, 906 
| 


| 
.0966|1,612 
0799/1, 618 
.0146| 1,045 
36| 0091/1, 169 
1,161 


Lancaster. . 
ALincoln 
Lincoln.... 
North Platte 
Logan 


5,064 
4,894 
3,631 
3,799]... 


130,830 18,722 
123 ,747 
32,920 
28 O80 


89, 459 


7,091) 


Loup 

McPherson. 

Madison. . . 
Norfolk 


Merrick. 
Morrill. 
Nance 


Nemaha 

Nuckolls 

Otoe gene 
Nebraska City cans 


-0061 
.0114 
.0076) 


| .0112| 
| 0045 


Pawnee... 
5,134 
11,704) . 


8,064) 
21,717 
16,835! 

6,725 


.0047 
.0096 
| 0049 
<e 


0121 
0072 
0044) 


Columbus. . 
Polk 


8 


Red Willow... ; 18,272 
McCook.. -0050 16,016 


A and A See end of state for Standard Metropolitan 
*Withheld to avoid disclosure. 
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0130 
0114 


' .0103| 12! 
11,4961 .005 a pe 4931 4,790 .0073| 146 


Before using these figures, see explanation page 19, 
© SM. 1951. 


3,044 
2,573 


County Areas, 


4,810 


SALES MANAGEMENT 


200,000 EARS AHEAD 


aaa its nearest competitor! | 


HT 
fevERY DAY bo77 ye ; 


4 BMB 6 or 7 DAYS a week: BMB 6 or 7 NIGHTS a week: , 
)WOW...........306,060 6) WOW......... 259,420 
) Second Station .. 202,630 Extra pairs\ Second Station ..160,570 “fyrpa pairs 


103,430 ofA 98,850 ~0F EARS 


50,833 
5,000 


RELY ON THIS 
UNBEATABLE 
COMBINATION 


24 BASIC NBC AFFILIATE — listening habits 27 years in the making! 


4 FRANK P. 
MENT FOGARTY, 3 ALERT, ACTIVE LEADERSHIP —Main- uy om. iy 
aa General Manager tained 27 years by constant, aggres- R oma ia 
ER. “es Ce sive, promotion and merchandising. i 
ROLS : Representatives i 
oe ae The ‘SM’’ symbols mark original, exclu- i 2 RA 
{Qua sive estimates by SALES MANAGEMENT. NE BRA Ss K A — (Continued) 
Mar. —- —_— — - a —— ——— 
ket : POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
i: fF ESTIMATES SALES Te PROM | _TISING 
ex 
= & Gi BY. ESTIMATES 1950 BYZD ESTIMATES _|FARMING| CONTROLS 
s OF COUNTIES | Renee DME 20 =a an ye yy ee 
Fam- nT ee eacr Tine Cae l ay 
81 CITIES ilies | FIVE STORE GROUPS | | | Qual- 
(House- (in thousands of dollars Net ity of 
81 Total | holds] | Dollars a _______] Estimates] Dollars | Estimates | % of | Mar- 
73 (in q (in (in | & Furn.- (in (in | & Per | Per (in U.S.A. | ket 
thou- | of | thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-|  thou- Poten-| In- 
82 sands) | U.S.A.) sands) sands) U.S.A.) Food Mdse. | Radio | motive | Drug sands) sands) |U.S.A.| ita | ily sands) tial | dex 
100 ; Richardson.......... 17.0] -0111) 4.9 16,711) .0120/ 2,928 1,261) 1,143] 3,724] Se 18,343) .0092/1,079) 3,743 15,515] .0104) 94 
3 OU Falls City......... 6.3} .0041 2.0 11,763} .0084; 1,864] 1,152) 867 ° . 8,077 8,700} .0044/1,381] 4,350}.......... .0055} 134 
100 é Rock ‘ 3.1) .0021) 8 2,978; .0021 474 182 169 ° we ea 3,469) .0017/1,119| 4,336 3,177] .0019| 90 
128 | 
5 Saline wie 14.2) .0093 4.9 11,869) .0084 2,281 594 503} 3,019 ae a 13,916} .0070} 980) 2,840 ~~ -0079| 85 
82 ty Sarpy.... 100} 15.8) .0104 4.4 4,848) .0035 1,322 ° 206 855 ae 15,958) .0080|1,010) 3,627 10,163} .0071| 68 
98 Saunders eee 17.0) .0111 5.1 13,983} .0100 3,302 647 570; 3,139 256]... : 16,745} .0084) 985) 3,283 20,021} .0094) 85 
108 : 
; Scotts Pees: 34.3) .0226 9.5 43,335) .0308 8,011 4,597} 2,405) 11,843 ee 44,556| .0223)1,299) 4,690 30,798} .0249) 110 
a - Scotts Bluff........ 12.9} .0085} 3.6] 29,399] .0210/ 5,095} 3,692] 1,588/ 9,369] 512) 17, 070] 17,157] .0086|1,330] 4,766].......... .0123} 145 
114 ¢ Seward. ...... wae 13.3) .0087 3.8 10,329). .0074 2,272 443 448| 1,935 276 : 13,393) .0067/1,007) 3,524 14,046] .0073,; 84 
1 ? : 
Sheridan... 9.7 — 2.8] 10,568) .0075| 2,042} 1,176,  751| 2,080) 270). 10,660] .0053|1,099} 3,807] 10,092] .0062| 97 
4 
17 Sherman weleeceie 6.4) 0042) 1.8 3,722| .0027 895 146 173 222) 93 : 5,203) .0026) 813) 2,891 5,360} .0030) 71 
23 a eg EE ee 3.2) .0021) on 1,344; .0009 288 . ° am : 3,805} .0019)1,189) 5,436 6,730} .0016) 76 
‘s Stanton mee 6.5) .0042) ¥.% 3,517) .0025 699 ° ° 143) 74 aaa 7,683) .0039/1,182) 4,519 10,576] .0035) 8 
4 
78 f Thayer... .. eee 10.7; .0071 3.2 8,969) .0064 1,795 531 773 1,308) 227 9,908) .0049) 926) 3,096 10,042] .0058) 82 
fb a, ee 1.2} .0007) -6 691} .0005 163 * ° | tn i aye 1,214) .0006/1,012) 2,023 915} .0006) 86 
56 i Thurston cies 8.7| .0058) 2.2 6,186) .0044 861 473 ° 773! . ee 9,509; .0048/1,093) 4,322 11,444] .0049) 84 
50 
> eee 7.4) 0048) 2.2 5,872} .0042} 1,473 371} 220/ 1,069| 129)... 6,416| .0032| 867 — 7,174] .0038| 78 
:7 : Washington.......... 11.6} .0076 3.4 8,795) .0063 2,176 239 217 1, 285) a 11,577} .0058) 998) 3,405 13,170} .0063) 83 
£ Wayne... , 10.3) .0068 2.9) 8,761; .0062 1,402 667 306 2,333) _ ere 13,854) .0070|1,345| 4,777 16,299} .0067) 99 
8 | 
. Webster 7.4) .0049 2.2 5,900) .0042) 1,210 212} 258} 991/ 112)... 7,785| .0039|1,052| 3,539] 7,739) .0042| 86 
0 ; Wheeler 1.5) -0009) 4 408 -0003) 112 ae Bre (ae .--| ° mee a ee 1,619} .0008/1,079) 4,048 2,411] .0007; 78 
: i eae ew. 14.4) 0095) 4.5] 13,964) .0100) 2,345 1,035} 944) 5,022) 9 3T1]......... 17,309} .0086/1,202| 3,846} 13,418) .0092| 97 
3 i ¥ sae 6.3} .0041} 2.0 11,657} .0083) 1,805 ° 944) oi 234 14,337 ean Sane .0044 we ket 2 eee .0055} 134 
: a 
-_ Bae Bese = ss wel 
3 é Tota: Above Cities. ... 531.9 -3492| 163.5] 766,136) .5461) 136,303) 29,060 37,308 eden 19,384 setae 823,821) .4127/1,549 beeen EN -4398) 126 
Is State ee 1,334.2 ‘87621 393.61 1,362,461' .9710! 246,906’ 139,961 72,1771 321,712! Ae CEE 1,688,736! .8456'1, 266 “4,200 932,004! .8895' 102 
, : 
i 
: . > a NEBRASKA— Standard Metropolitan County Areas 
1 
i Lncoin 77] =119.7 snes 38.1 130,830} .0932} 20,930) 25,757) 5,496) 25,668) 3,907].......... 192,956; .0966/1,612) 5,064].......... 0920) 117 
Or Bc ossssicisieass 100} 366.7) .2409) 112.1 396,001} .2823/ 78,232) 41,876; 25,924) 101,097) 11,863].......... 558,066} .2795|1,522) 4,978].......... 2726| 113 
*Withheld to avoid disclosure. © SM, 1551. Before using these figures, see explanation page 19. 
H = 
| 
' 


FOR YOUR CONVENIENCE. Every time you reach for the Survey, remember that there’s a 
briefed Table of Contents on the front cover. | 
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NEVADA 


Copyright by 
@léd MANAGEMENT 


ge. 1949 Retail Sales in Excess of $100 Million 
: 1949 Retail Sales $50.0 Million to $99.9 Million 
Ee] 1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


Las Vegas O 


Cities shown are those’ having 
retail sales of $15.0 million or 
more in 1949 


(Other Mountain States: 


NEVADA— 


City and Population 


Arizona, 
222; Montana, p. 350; New Mexico p. 374; Utah, p. 524; Wyoming, p. 562) 


p. 154; Colorado, Dp. 182: 


Idaho, p. 


The “‘SM’’ symbols mark original, 


exclu- 


sive estimates by SALES MANAGEMENT. 


eR RAE UE TAM ir 


City and Population 
(in thousands) 


County County City and Population 


County 
(in thousands) 


Washoe 


(in thousands) 
i, SR pear ees Elko Ely White Pine 
Baers. ct ea ys ces Clark 


COUNTIES 
CITIES 


Esmeralda. . 


a 


Humboldt. . . 
Lander....... 
Lincoin....... 


sands) 


POPULATION 


@ “a 


RETAIL SALES—1950 


JM 


ESTIMATES 


Dollars 
(in 
thou- 


U. S.A. | sands) 


U.S.A, 


FIVE STORE GROUPS 
(in thousands of dollars) 


| Fur 


ao | 


| General | House- Auto- | 


Food Mdse. 


| Radio 


6.4 
49.6| 
25.3 


2.0 


o 8 
0326, 15.1] 58, 
.0166 
.0013 


.0079 
.0037) 


sands) | 
| 


, 133) 


45,262 


.0058' 
.0397 


.0044) 
.0012! 


| 0018) 


538, 
5,119, 2, 
4,436) 


620 


2,532) 


~ 


motive 


14, 420| 


} | Ores 


Estimates 
(in 
thou- 
sands) 


EFFECTIVE BUYING 
INCOME—1950 


JM ESTIMATES 


eo 
thou- 


sands) | U.S. us Ho 


DOLLARS 
FROM 
FARMING 
1950 


SALES 
ADVER- 


TISING 
CONTROLS 


| 
Qual- 
ity of 
Mar- 
ket 
In- 
dex 


% of 

U.S.A. | 

Poten- 
tial 


133 
1,559) 
1,124 


619) 


EA 
| 


6,899 
90,123 
49 , 209 

2,788 


“o4st| 1,817| 5,968 
.0246|1,945| 5,929 
-0014/ 1,394) 4,647 
} | 
.0070/1,162) 3,906 
.0046|1,650| 5,775 
“0003! 937| 2,810 
.0005/1,139) 3,417 


0033/1, 321 


14, 060) 
9,240) 


-0015) 1,504) 3,573 
-0023/1,181| 4,295 


sl 


3,095 
1,076 
741 


-0043) 102 
.0410) 126 
0253} 1 

.0013| 160 


-0081) 103 
-0052) 141 
0003) 75 
-0006; 100 


.0036| 109 
.0013) 108 
.0022| 81 


*Withheld to avoid disclosure. 
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© 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


| 


HENMAN 


The "SM" symbols mark original, exclu- ° 
The estimates by SALES MANAGEMENT. NEVADA — (Continued) 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS] ADVER- 
JSAM ESTIMATES JM SALES Ay FROM TISING 
1/1/51 ESTIMATES 1950 M ESTIMATES FARMING} CONTROLS 
COUNTIES > 1950 
CITIES | Fitee | FIVE STORE G 
ilies IV TORE GROUPS ual- 
| | [House- (in thousands of dollars) Net y of 
Total | | holds} | Dollars : Estimates | Dollars Estimates | % of | Mar- 
(in | / (in (in % | | Furn.- | | (in (in % | Per| Per (in U.S.A. | ket 
thou- | of thou- thou- of | General | House-| Auto- thou- thou- of | Cap-| Fam-]}  thou- Poten-| In- 
sands) | U.S.A.) sands)}| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) /|U.S.A.| ita ily sands) tial | dex 
— | | -—o | | eee 
BR 5 55:0: = blatecs 3.8) -0025) 1.1 3,086 -0022| 879) ere 7 _., ee 3,602) .0018) 948) 3,275 4,479} .0021| 84 
eee 5.6) 0036 2.4 3,321) .0024) 1,197 150 54 610) in, See 5,684) .0029|1,015) 2,368 153} .0029; 81 
Ob citcnraoseed 3.2| -0021) 1.2 3,220) 0023) 1, 185) os =) Se fees 4,653| .0023/1,454| 3,878 1,042} .0023| 110 
| | | 
Ormsby paseo ~~ -0029) 1.5 4,646| .0033 1,170) . . 853) Ee 4,700) .0024|1,093) 3,133 257} .0028) 97 
Pershing........... 3.2) .0021) va 3,357! .0024 585 46 ” 1,082) We exceed 4,883) .0024/1,526| 4,439 1,760} .0023| 110 
BNNs cuiecesicte.ocax 7 -0004| 3 514) .0004| A eeaai<ts inl 4 © Wcdnmeiu—neexswaner 498} .0002} 712) 1,660 159} .0003) 75 
| | | | 
Washoe...... 51.5) .0338 16.6 83, 108) .0592 13,576! 7,786; 5,101) 20,297) 4,814)......... 98,726) .0495|1,917) 5,947 4,808} .0493) 146 
| earn 33.5 -0220) 11.4 75,000) .0534) 10,753} eT 4,807| ” 4,450 43,144 67,737| .0340)2,022) 5,942].......... -0374; 170 
White Pine......... 9.7; .0064, 2.6) 10,899) .0078) 2,674! 1,164) 425| 2,600! eee 9,254) .0046) 954) 3,559 2,243} .0059) 92 
SNe ax/yip-e/palsenied 3.6 -0024} 1.0 7,412) .0053) 1,855 - ” " | gt Seen 4,302) -0021)1, 195 eres? -0031) 129 
a. ae See SR, See Ce 139 ; | | | } 
= | Reet? BRE Gass Sie: ae len es ee BERNE 
Total Above Cities 68.0 aes oy 137,911) -0983 22,895 4,924) 7,339) bale 5,574 43,144 130,488) -0653/1,919| er -0710) 159 
—__-—_-— eel ——$l $$ | $$ | —_|—___ | |——_—|——_}—_—_ |_| 
State Total Se ententtned 164.5) . 1080) 51.81 204,113 .1455 39,652 20,091! 9,458/ 50,2401 | ree 261,644) .1310|1,591| 5,051 41,159| .1306| 121 
(Other New England States: Connecticut, p. 185; Maine, p. 286; Massa- 1 itt 
____chusetts p. 296; Rhode Island, p. 474; Vermont, p, 528) —— N E W H A M P S H | R E _ Counties and Cities 
City and Population County City and Population ~ County City and Population County 
(in thousands) (in thousands) (in thousands) 
Rs ciicnerei’ LS ere Coos Beene. .....62.. WS508.....« «+ SC Reeeee Manchester... .. i ee Hillsborough 
OO a a re Sullivan Laconia: .......; er Belknap Nasmtta....... A ee Hillsborough 
Concord....... +... A. Merrimack Lebanon....... eee tc aee weer Grafton Portsmouth..... Le re Rockingham 
Te ee | Sen Strafford Rochester. ..... PEs seins Strafford 
bs deal | | 
eee 26.8) .0176 8.3 28,712! .0205 8,207| 1,420} 2,164) 5,651 _ RAR 28,622) .0143|1,068) 3,448 2,298} .0168) 95 
Laconia.......... _ .0097 4.6 20,532! -0146} 5,260) 996} 1,977 4,486 MME: ocscwocs 16,941] .0085/1,137) 3,683]......... .0106} 109 
_ ER re 16.1} .0106) 5.1 14,876| -0106 4,916) 407 516) = 2,491) SES on sceers 14,200} .0071| 882) 2,784 1,787} .0089) 84 
Cheshire........... 39.2/ -0257; = 11.7 30,867) .0220} 10,022! 1,301) 1,155; 5,219) eee 40,102) .0201)1,023) 3,428 5,606} .0218) 85 
Keene cakiate edie 15.8) .0104 4.7 20,448) .0146 5,525| 915) 850} 4,065! ee 23,905} .0120)1,513) 5,086].......... .0125|} 120 
} | | 
EE 36.3! .0238) 9.8 29,970) .0213) 9,334) 1,639, 1,718 5,303 nee 39,857/ .0200/1,098 “< 3,915} .0212| 89 
3erlin Re, 16.7| 0110} 4.1 15,357) .0109} 5,087) 1,136) 1,315] 2,876} 284 7,000] 17,702) .0088|1,060| 4,318].......... .0099| 90 
ee 48.4) .0318| 14.6 45, 408) 0324} 12, 192| 2,430| 2,000) 9,306) 1,529].......... 59,000) .0295/1,219) 4,041 6,022} .0308| 97 
Lebanon........ 8.7| -0057| 2.6 9,509} .0068 2,438 387 634 1,737 253 3,965 13,415} .0067|1,542) 5,160].......... -0065|} 114 
Hillsborough....... 85 158.9) -1043) 46.4 156, 244) 1113) 46,144) 10,408) 12,533) 24,293) 3,038].......... 200,532) .1004/1,262) 4,322 14,053} .1045| 100 
A@ Manchester... 83.8} -0550| 24.4 92, 209] -0657| 26,355 6,299) 8,500) 14,820) 1,850 70,006} 113,298) .0568)1,352) 4,643].......... -0591| 107 
_ Nashua. galas 35.2! .0231) 9.6 39,031! .0279 12,008 2,779 2,953! 5,480! 903 15,082 43,366! .0217|1,232) 4,517 weeeaen . 0238 103 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
@ See page 140 for New England Metropolitan Areas on township basis. © SM, 1951. *Withheld to avoid disclosure. 


NASHUA LEADS - All The Way -In Every Way 


Facts Speak For Themselves — Here's The Nashua Family Sales Record For ‘50 


Total Retail Food General Mdse. Furniture-Household Drug 

Sales Sales Sales Radio Sales Sales 
NASHUA $4,065 NASHUA $1,250 NASHUA $289 NASHUA $307 NASHUA $94 
New Hampshire $3,113 New Hampshire $913 New Hampshire $186 New Hampshire $179 New Hampshire $75 


What makes this market so outstanding with its $43,366,000 income and $39,031,000 retail sales? The simple answer 
rests in the “Nashua Story” as told by Fortune, Business Week, the Wall Street Journal and other leading pub- 
lications—the story of a city which has seen 19 new and diversified industries make it their home in the past two 
years—a city where employment and business activity are at all time highs with firm basis for continuance. 


NASHUA TELEGRAPH 


The Family Newspaper—Proud To Be Welcome In Over 10,000 Homes Each Evening 
Represented by The Julius Mathews Special Agency 


COPYRIGHT 


. the contents of this Survey of Buying Power are fully protected by copyright. The exclusive 
estimates of population, Effective Buying Income, retail sales and sales-advertising controls must not 
be reproduced in printed form, in whole or in part, without written permission of SALES MAN- 
AGEMENT, INC. 
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NEW HAMPSHIRE 


COPYRIGHT BY 


MANAGEMENT GEE 1949 Retai Sales in Excess of $100 Million 


1949 Retail Sales $50.0 Million to $99.9 Million 
[-__] 1949 Retail Sales $25.0 Million to $49.9 Million 
1949 Retail Sales $10.0 Million to $24.9 Million 


Manchester @ 


Cities shown are those having 
Hoshud © ‘ retail sales of $15.0 million or 
more in 1949 


theres 


. The “SM” symbols mark original, exch- 
A (Continued ) . sive estimates by SALES MANAGEMENT. 


NEW HAMPSHIRE 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
= 


0 TISING 
/1/51 JM ESTIMATES JSM ESTIMATES = CONTROLS 


COUNTIES 


CITIES ili FIVE STORE GROUPS 
| (in thousands of dollars) 
Dollars De ee ee 
(in % | ) Furn.- 
thou- | of | | General | House-| Auto- 
U.S.A.| sands) | sands) | U.S.A.| Food | Mdse. | Radio | motive | Drug 


Merrimack. ......... -8} 0419} 19. 63,722} .0383| 14,328! 1,979) 9,548] 1,61)... 
Concord. .. | 28.4] 0187} 8.6) 31,785} 0226] 7,804): 1,278] 6,024] 1,099 
Rockingham... -3| 0462, 21.1] 62,279, .0444) 19,647| 2,515| 10,298! 1,407 
Portsmouth | 19.1] .0125| 5.5] 24,302] .0173| 6,529) 3| 1,454] 5,536) 585 
Strafford... .9| 0340 15.2] 45,837) .0327, 13, 868 2,629] 7,919) 1,387 é 
Dover... “1} 0106] 4.7] 21,603 .0154] 5,49: 1,475} 3,537| 645 22,266| .0112 
Rochester 0} 0092} 4.2) 15,194! .0109] 4,340, 1,031! 589} 3,808) 409 18,410} .0092 
| | i | } } } 
Sullivan... 0} 0171) 7.6] 27,148) _oves 7,088} 2,344| | 7,340] 479 25,974) .0130 
Claremont......... 2.3| .0080, 3 18,579} .0132| 4,170) 398) 7; 6,045 


| 
12,854! -0064/1,045| i: er 


Total Above Cities....] 265.0} .1739, 76.5] 308,549) 2199] 85,099) 21,410) 21,912) 58,412) 7,144 


= 


362,727, .1816|1,369) 4,742 


OE 


| ee | ce | | 


| j = I. 
State Total. ..... 537.7| .3530| 159.0| 495,063; .3528| 145,216; 29,700) 28,488! 87,368! 11,987 653,601; .3273|1,216) 4,111 


NEW HAMPSHIRE— G6) Standard Metropolitan County Areas 
sesame oi 


Manchester. . . 85 158.9) 1043! 46.4 156,244) .1113) 46,144) aie a onl 3,038 200,532; .1004)1,262| 4,322 1045! 100 
© SM, 1951. Before using these figures, see explanation page 19. 
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PASSAIC 
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Montcl 
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East Oran 
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© 
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er toe 
MIDDLESEX 


New Brunswick . OTA NAT 
ra 


Copyright by 
Sales MANAGEMENT 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


ee 1949 Retail Sales th Excess of $100 Million 


: 1949 Retail Sales $50.0 Million to $99.9 Million . 
FA 1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


—In BRIDGETON, N. J. : 


RETAIL SALES ARE 142% OF INCOM 


In Bridgeton . . . county seat of New 


Jersey’s richest farm county and _ indus- The Bridgeton News parallels this busy shopping 


a A ; attern with thorough coverage of Bridgeton 
trial center for more than 4,000 wage- families and farm alo in the surrounding 
earners .. . retail sales are 85% above par area. In the News your advertising exerts a 

; ae : : my strong influence on shopping habits in an area 
for a city this size. Bridgeton’s position with $100,500,000 buying power. 


and strength as a South Jersey market 


center shows in a $9,418,000 excess of retail BRIDGETON EVENING NEWS 


sales over income! 


The Julius Mathews Special Agency, Inc. 


N E W J E R S E Y —— Other Middle Atlantic States: New York, p. 376; Pennsyl 


; The “‘SM’’ symbols mark original, exclu- 
vania, p. 452) __ sive estimates by SALES MANAGEMENT. 


City and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 
Asbury Park.... 17.2.......Monmouth Hillside........ | Sees IMIR iv ciss s WE Weck sah secien Union 
Atlantic City... 62.5.......... Atlantic Hoboken....... -) See Hudson Pieasantymie.... 12.2.0... 00600 Atlantic 
Bayonne....... Lf ee ...Hudson SO eee: ee Ussex Princeton... ... 2 er Mercer 
Belleville....... ss ack ne cto Essex | a ee Hudson eee ees Union 
Bergenfield. .... yf. Sees Bergen ee bs eee Hudson Red Bank...... vk eee Monmouth 
Bloomfield...... tt Nera Essex SS ) eee Union Ridgewood..... | Be ER arene es Bergen 
Boontom....... pe Saree . Morris SO) ee |} Serre Bergen ‘Rutherford..... i Prone eer Bergen 
mound Brook... 6.56. ...6 Somerset Long Branch... 23.4....... Monmouth SS eee Le Se re Salem 
Bridgeton. ..... 8.7. Cumberland Maplewood... . 24.7... 0.6 cc00s Essex Somerville...... _ | ee ne er Somerset 
Burlington..... 2.3. .. Burlington Millburn....... Ba vain aidernereeee Essex moun Crange... 15.4....00..0.420 Essex : 
ees: Sere Camden Millville........ 16.3......Cumberland occ River.... 92.5....4:.. Middlesex 
eS ee err Bergen Montclair. ..... _ 3 Serre Essex Se i 2b Rar ee Union 
a ee Morristown..... |e, _ EO rs Morris eee 2 Senne Bergen 
Collingswood... 15.5........ Camden Peepeume City... 3.1......<. Monmouth ‘Trenton........129.8 .... Mercer 
Cranford....... 19.0 waees OE New Brunswick. 39.4........ Middlesex BNNs ioc ces, MOEN le as wari ee Union 
re Seep Morris Newark........ i ns. Essex Union City..... _ 2 eer Hudson 
eS, ns oe . . Essex Newton........ er sca ob ore elo Sussex Vineland....... 8.2......Cumberland 
Elizabeth...... 114.4.. cece se URON Mortn Bergen... 41.0.......... Hudson Wasnmeton.... €.9...06 cicccs Warren 
Englewood..... ee .... Bergen is. re : | Sapa erere Essex West New York. 38.4.......... Hudson 
Fair Lawn...... 24.2.. ..... Bergen Ocean City..... eee ee Cape May west Grange... 29.0. ....5..5.0- Essex 
Flemington..... 3.1.. Hunterdon a Seer Essex i a. one ere Union 
Freehold. ...... 7.7.......Monmouth eo: ee eee Passaic Westwood...... i ee Bergen 
Garfield........ A eee Bergen i eee 2 | ree Passaic Wildwood...... SAO. «0s .Cape May 
2, ae. 5 ana Bergen Bo a <a Pee Camden Woodbridge.... 36.2........ Middlesex 
Hammonton.... 8.6 ...... Atlantic Perth Amboy... 41.9........ Middlesex Woodbury...... Pt ........ Glouecshs 
Pemmpepure. ..: FZ. 66. ckes Warren 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
JM ESTIMATES JSAM SALES JSAM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES —__——_—_}____—— 1950 — 
j am- l ' 
; | |Quale 
- ha PEE Fars mw | | | Pr 
Total | holds} | Dollars = Estimates | Dollars | | Estimates | % of | Mar- 
(in % | (in (in % | l | Furn.- | (in (in | % Per | Per (in U.S.A. | ket 
thou- of | thou- thou- of | General | House-| Auto- thou- thou- | of | Cap-| Fam-|  thou- Poten-| In- 
sands) | U.S.A.! sands)}| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug | sands) sands) |U.S.A.| ita | ily sands) tial dex 
$$ | —j—_—_—_}-— eed aii 
Atlantic. .......... 9] 134.9] .0886| 43.7] 191,226 .1363, 45,974 10,779| 9,879| 24,164, 5,339).......... 217,729) .1090/1,614, 4,982) 11,475] 1131 128 
AAtlantic City... 62.5} 4} 21.0 134,192) .0956| 27,615) 9,393) 7,630) 15,231) 3,807 51,943 118,375} .0593)1,894) 5,637].......... .0666) 162 
Pleasantville. ...... py -0080 3.7 13,206) .0094) 4,016} 475 459| 3,691 351 3,279 17,031) .0085|1,396| 4,603].......... .0087; 109 
Hammonton. ..... 8.6] .0056] 2.3] 11,456] 0082) 2,646) 430} 639] 3,268] 200) + —«1,718] 12,496] .0063/1,453| 5,433].......... .0067, 120 
Bergen....... 96(b 544.4) .3574) 156.4) 446,866) .3184| 140,770! 15,305) 26,829) 92,073) 10,030].......... 832,932) .4171,1,530, 5,326) 10,955} .3756) 105 
Hackensack....... 29.6| 0195) 8.6 88,208) .0629} 22,396) 10,154) 7,273) 17,023) 1,414 33,730 53,310) .0267/1,801/ 6,199].......... .0361) 185 
Englewood... .... 23.5) .0154 6.7 35,003] 0249/8, 893) 964| 2,337] 13,014] 672] 10,482) 45,426) .0228/1,933| 6,780].......... .0220| 143 
Ridgewood. ...... 17.7); .0116) 5.2 38,400) -0203| 7,362) 665; 1,764) 10,821) 1,016) 2,455 39,082} .0196|2,208) 7,516].......... -0182) 57 
bigs aciees 33.3] .0218) 9.2 aa -0152 12,022 - 1,279) . 347 928 71,528) .0358/2,148] 7,775}......... 0268} 123 
Rutherford. ...... 17.7| .0116 5.1 17,114) -0122) 5,044) 387; 1,390} 5,882 463 644 29,612) .0148)1,673| 5,806].......... 0134 116 
Fair Lawn........ 24.2} 0159] 6.9] 14,946] .0107| 6, 567/ 201} 345) 595) 557].......... 38,333| .0192/1,584/ 5,556].......... .0160| 01 
Ee 28.0! .0184 7.6 14,218| .0102 5, 160 176 699! 3,217) 281 2,020 27,412) .0137| a 0136} mm 
and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
Withheld to avoid disclosure. © SM. 1951. 
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paren mal: 


Leathers os) a 


_ We're on our way!” 


... to the top of the world’s tallest building 


AR, THE NEW YORK AREA’S BEST TELEVISION BUY 


... and a clearer signal for millions of 


New York television-set owners. 


... more impact for watv’s amazing, 
low cost, high-sales producing packages. 


For further details and sales success stories, 
call or wire 


WOT Virenne 


TELEVISION CENTER, NEWARK 1,N. J. 


ik 


The ‘‘SM’’ symbols mark original, exclu- 


* Application now on file with FCC and subject to commission approval. 


sive estimates by SALES MANAGEMENT. 


~NEW JERSEY — (Continued) 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

SA ESTIMATES Sy SALES Sy) FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING} CONTROLS 

COUNTIES F 1950 7 
am= | 

= ve inane gars ue re 
Total holds} | Dollars ‘ Estimates | Dollars Estimates | % of | Mar- 
(in % (in (in % Furn.- (in (in % | Per| Per (in U.S.A. | ket 

thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam- thou- Poten-| In- 
sands) | U.S.A.) sands)}| sands) | U.S.A.) Food Mdse. | Radio motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
Westwood......... 6.9} .0045 2.0 12,089} .0086 3,389 385} 1,463 3,919| . 502 11,137} .0056/1,614) 5,568].......... -0063) 140 
Bergenfield. ...... 17.9} .0118 5.2 11,510} .0082 4.024 330 926 2,182 335 2,955 28,067} .0141)1,568) 5,398].......... -0119} 101 
Little Ferry....... 5.0} .0033 1.8 11,439) .0082 1,472 ” . 9,943 ee See 6,655} .0033)1,331) 3,6977.......... -0048) 145 
Cliffside Park. . 17.4) .0114 5.0 10,938} .0078) 4,956 215 798 1,738 245 2,480) 27,022) .0135/1,553) 5,404].......... -0114| 100 
Burlington........103] 138.0) .0906| 39.6 97,563) .0696, 26,994 2,602} 3,449) 21,991 a 127,650) .0639) 925 3.2231 20,346; .0710) 78 
3urlington..... 12.3} .0081 3.3 16,556 .0118| 3,355 866; 1,052 6,480) EEE 14,293) .0071/1,162) 4,331].......... -0087| 107 

| 

Camden........ ” 304.6 .2002! 87.6 281,008) .2002) 80,201 17,044; 20,955; 62,913) 5,411].......... 399,635| .2002/1,312| 4,562 5,431} .2002) 100 
Camden.......... 126.4) .0830| 35.1 157, 259) 1120] 40,393 15,672) 17,049] 32,283) 2,940 133,064 168,238] .0843/1,331} 4,793].......... -0924) 111 
Collingswood... ... 15.5} .0102 4.7 18,543} .0133 6,539 357 376} 5,869 373 5,902 29,962) .0150/1,933 sa Pe nteceas 0135} 132 
Pennsauken...... 23.1) .0152 7.9 14,243) .0102 2,771 - 511 5,654 Se eare: 32,894 -0165)1,424) 4,164).......... -0144; 95 
Cape May........... 37.5) .0246) 13.1 54,391) .0388| 15,648) 3,666} 1,701} 8,753) 1,048].......... 54,375) .0272/1,450) 4,151 3,611] .0302) 123 
Wildwood......... 5.6) .0036 1.9 18,336} .0130 5, 406| 1,052 835 3,779 334 2,692 8,820) .0044)1,575) 4,642].......... -0068} 189 
Ovean City........ 6.0} .0040 2.2 13,999} .0100 3,797 1,829 477 2,484) 349 460 7,224) .0036/1,204) 3,284].......... -0056} 140 
Cumberland. ........ 90.0) .0591 28.2 93,071; .0663) 23,144 4,073} 5,734) 20,702) 1,578].......... 100,530) .0503)1,117) 3,565 36,262] .0569) 96 
Bridgeton......... 18.7} .0123 5.9 31,877| .0227 8,515 1,470} 2,573 7,735 517 12,179 22,459) .0112)1,201) 3,807].......... 0149) 121 
Vineland.......... 8.2) .0053 2.4 30,842} .0220 5,977 1,606; 1,643 6,674 718 12,963 12,046] .0061|1,469) 5,019].......... 0107} 202 
Millville........... 16.3} .0107 5.0) 17,536} .0125 4,673 739} 1,127 5,010 281 1,444 16,952) .0085/1,040) 3,390].......... -0101; 94 
eee 96(b 914.6} .6005) 262.9] 1,046,618) .7459| 256,725) 140,778) 71,991| 185,808 ‘ocal akreinnitels 1,830,115) .9165/2,001| 6,961 4,107} .8021| 134 
NOME ccd weccos 444.6} .2919| 127.8 634,145) .4519} 127,995) 124,403) 50,600) 84,208) 13,833] 1,188,879 837,626) .4194)1,884) 6,554).......... -4037| 138 
East Orange...... 79.3) 0521) 26.6 89,622) .0639 22,028 7,706} 5,713) 24,204) 2,054 22,397 186,989] .0936/2,358) 7,030].......... -0764| 147 
Irvington....... 60.0) .0394 18.3 64,259) .0458) 18,335 2,006; 2,835) 23,989) 1,593 20,995 116,880} .0586)1,948) 6,387].......... -0509| 129 
Montelair......... 44.4 .0292| 12.5 54,088 .0386! 15,692 1,782} 3,022 15, 487| 1,470 7,203] 117,083) .0586/2,637| 9,367].......... -0467| 160 
ica tweets 39.0) .0256| 11.2 41,233) .0294 15,413 1,843} 2,403 2,310) 1,091 13,304 73,515] .0368)1,885| 6,564].......... -0323] 126 
Bloomfield......... 50.1} .0328) 14.3 37,258) .0265 12,756 1,529; 1,965 4,658) 1,423 25, 190 104,008} .0521/2,076| 7,273].......... -0406) 124 
Belleville......... 32.6) -0214/ 9.2 20,034} .0143) 7,430) 426 777 6,004 532 a 50,986 0255) 1,564 ae -0213} 100 
_ South Orange 15.4; .0101/ 4.0{ 17,696] .0126| 3,920! * | 446} 9,520! 565 1,139! 50,527] .0253/3,281(12,632l.......... 0185! 183 
*Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 19. 
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BAYONNE CANNOT BE SOLD FROM THE OUTSIDE 


GROCERY STORE 
WEEKLY BOUTS 


Each week, THE BAYONNE TIMES sends 


its staff of investigators into a 10% cross- 


Some 
Questions 
Covered 

in the 

Weekly Store 
Inventory 


TYPE OF STORE 
TOTAL ON SHELVES 
TOTAL IN STOREROOMS 
FLOOR DISPLAY 
WINDOW DISPLAY 
TOTAL ON HAND 
DELIVERIES 
PREVIOUS INVENTORY 
TOTAL UNITS MOVED 


section of all Bayonne retail grocery out- 
lets. Currently a 10 week continuing sur- 
vey is featuring INSTANT COFFEES. The 
weekly sales are tabulated by brands, type 


of outlet, sizes, and other pertinent data. 


Send or call for complete details of current 


and contemplated grocery store surveys. e 
Nationally Represented by 
++ + THE BAYONNE TIMES »Sévx'i'ixi 
NEW J ERSE Y __ (Continued) 7 eae The “SM’ symbols mark original, excly. 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
SM ESTIMATES As SALES JM FROM TISING 
1/1/51 M ESTIMATES 1950 ESTIMATES FARMING! CONTROLS 
COUNTIES ee 1950 4 
am- | ! | | | 
CITIES | ilies FIVE STORE GROUPS |Qual- 
| [House- | (in thousands of dollars) SM Net ityof 
Total | Saeed Dollars BARN Sao OSs 91a ___] Estimates } Dollars Estimates | % of | Mar- 

(in % (in (in % | Furn.- | (in (in % | Per| Per (in S.A. | ket 
thou- | of | thou-|  thou- of | General | House-| Auto- thou- thou- of | Cap-| Fam-|  thou- Poten-| Ine 
sands) | U.S.A.) sands)| sands) | U.S.A.) Food Mdse. | Radio | motive | Drug | sands) sands) | U.S.A.) ita | ily sands) tial | dex FF 

Maplewood........ 24.7] .0162| oa 16,676 ovis 6,012) 162} 755) 5,591} 507 1,338] 63,677} .0319|2,578] 9,648]...°......] 0228) 141 : 
Nutley....... , 27.1 0178) 7.3 15,520) .0110) 6,736 233 582} 1,595 548 2,958 57,208] .0286/2,111) 7,837].......... -0212) 119 # 
West Orange....... 29.0) .0191) 7.6 14,330} .0102 4,479) 136 600} 2,554 352 982 62,263) .0312/2,147) 8,193].......... 0225) 118 ‘ 
errs 13.9) -0091 4.2 11,149) .0079 4,215} ¥ 1,156 873 eee 43,952) .0220/3,162)10,465].......... 0152) 167 

Gloucester....... 103] 93.1) .0611) 27.5 62,977) .0449; 18,020 1,332} 3,233) 16,320) 1,411].......... 74,480) .0372| 800) 2,708 18,843 0443) 3 CU 
Woodbury....... 11.1) -0073 3.5 16,037) .0115) 4,367 498 813} 7,189 611 1,758 14,341} .0072/1,292) 4,097].......... -0085) 116 ; 

Hudson...... 96(b)} 655.8) .4306) 188.5) 572,929) .4083) 181,556) 27,498] 43,316) 71,584) 13,425).......... 1,004,686) .5031/1,532) 5,330 5,749} .4602) 107 § 
Jersey City. 304.9) .2002 7.4) 259,510) .1849) 83,444) 8, 887| 19,781/ 30,983) 6,508] 375,805] 478,083] .2394/1,568] 5,470].......... 2152) 107 
Union City..... 56.1) .0368) 17.6 75,003) .0534 21,250) 11,235) 5,911) 7,628) 1,343 20,317 78,652) .0394/1,402) 4,469].......... -0431) 117 

f Bayonne....... . 77.9} .0511) 20.1 62,562) .0446) 21,535 2,303; 5,725) 6,034) 1,504 70,462] 121,446) .0608)1,559) 6,042].......... -0540} 106 

 Hoboken.......... 51.3 -0337; 15.1 50,013) .0357; 13,382 1,711) 3,013} 4,593; 1,083 31,449 68,793) .0345)1,341) 4,556].......... -0347| 103 

E West New York... 38.4! -0253 11.6 44,753 0319] 14,426 2,184| 4,933 6, 049| 998 7,172 61,7471 .0309{1,608! 5,323].......... -0301' 119 

*Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 19. 


Hudson County... New Jersey’s 2nd Largest Market 


(~ 


no ONE paper can do the WHOLE job! 


No Siree! 


Not by a long shot does any ONE paper cover all of Hudson 
County, New Jersey’s 2nd largest market! But the Jersey 
Observer reaches better than 2 out of every 3 homes in the 
Jersey ® bserber richer northern half of this metropolitan market every eve- 

ning, and that’s pretty thorough coverage. 

Published for Hudson County at Hoboken, N. J. 

The richer northern half incorporates Jersey City Heights, 
National Representatives Union City, West New York, Hoboken, Weehawken, North 


Bergen, Secaucus, and Guttenberg. 
GILMAN, NICOLL & RUTHMAN 


New York, Boston, Philadelphia, Chicago, The sales figures, listed here in Sales Management, speak 
San Francisco Los Angeles for themselves. 


SALES MANAGEMENT 


MS 


a. scat ieee 


8 a a 


| YOUR Advertising 


coupled with th PERTH AMBOY EVENING NEWS 


COVERAGE and COOPERATION will obtain for you 
MAXIMUM SALES and PROFITS at MINIMUM COST 
with GREATER FAMILY COVERAGE in 


MIDDLESEX COUNTY’ 


WOODERRIDGE 


PERTH 


AMBOY 


Members: 
Associated Press 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


PRIME 


AREA 


THE RARITAN BAY AREA 
Home delivered to more than 27,000 FAMILIES EVERY DAY! 


NEW JERSEY 


Represented Nationally by WARD-GRIFFITH CO., INC. 


Perth Amboy Evening News 


PERTH AMBOY 


NEW JERSEY — (Continued) 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

SM ESTIMATES Me SALES Sy) FROM TISING 
1/1/51 M ESTIMATES 1950 ESTIMATES FARMING} CONTROLS 

COUNTIES “ 1950 

CITIES flee, FIVE STORE GROUPS Qual 
ilies IVE ST s ual- 
[House- (in thousands of dollars) Net ity of 
Total holds} | Dollars _| Estimates | Dollars Estimates | % of | Mar- 

(in % (in (in % Furn.- (in (in % | Per| Per (in S.A. | ket 

thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-]} thou- Poten-} In- 
sands) | U.S.A.) sands)| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug | sands) sands) |U.S.A.| ita | ily sands) tial | dex 
North Bergen. 41.0 0269) 12.1 28,634} .0204 8, 287 182} 2,058) 9,681 364 20,471 69,823) .0349]1,703] 5,770}.......... .0290} 108 
Cearny 40.4) .0265; 11.3 26,647) .0190} 10,328) 472 891; 5,683 844 29,705 65,892) .0330]1,631) 5,831]..........] .0275) 104 
Hunterdon... .. 43.4) .0285) 13.6 42,458 -0303} 9,529) 905) 2,126; 6,206) a 48,478) .0243/1,117) 3,565 20,287] .0269| 94 
Flemington. ....... 3.1 .0020! 1.0 13,940 -0099) 2,403 a 1,243 ™ 207 4,535) .0023)1,463) 4,535].......... -0045) 225 
ee 148] 232.9) .1529) 63.3) 277,415) .1977| 64,986) 27,872) 13,594) 53,688) 5,157).......... 354,008) .1773|1,520| 5,593 13,516] -1785| 117 
ATrenton......... 129.8} .0852} 34.2 193,442) .1378} 47,077 26,679} 12,000} 31,787) 3,593 91,403) 194,830] .0976)1,501) 5,697].......... 1072) 126 
Princeton.......... 12.4; .0081 3.4 17,711} .0127) 4,432 532 * 4,645 GM iiicccciens 29,066} .0146/2,344) 8,549].......... -0127| 157 
Middiesex......96(b)} 268.7| .1764| 72.7] 257,619] .1836) 71,983) 15,486] 17,825) 42,199) 5,035].......... 357,102) .1788)1,329| 4,912 14,507] .1798) 102 
_P rth Amboy hicmees 41.9| .0275! 11.4 69,519! .0495 15,758 3,403! 7,086, 14,096) 1,356 81,521 51,202! .025611,222' 4,491°.......... -0332! 121 
A and A See end of state for Standard Metropolitan County Areas, Before using these figures, see explanation page 19. 


*Withheld to avoid disclosure. 


Dollars are spent by people. To find out who’s doing the 
spending in every state, county and city, See Page 77. 
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© SM. 1951. 


Monmouth. ...... 
Asbury Park.. 
© SM, 1951. 


Allenhurst 
Avon 


Belmar 


Brielle 
Deal 


Freehold 
Keyport 
Lakewood 
Long Branch 


Manasquan 


Asbury Park ...... | 5,922 
a 


io ae 


Bradley Beach ... 


Farmingdale ...... 


CIRCULATION 


23,379 


Matawan 


974 
157 Red Bank 


Sea Girt 


etc. 


| 842 TOTALS 


*Includes Neptune Township 


Neptune City 


Spring Lake 


Toms River 


Circulations (Sept. 30, 1950) 


Smaller Communi- 
ties, Rural Areas, 


New Bedford Area | 
*Ocean Grove .... 


Point Pleasant .... 


ASBURY PARK PRESS 


Circulation figures are from Audit Bureau of 


CIRCULATION BREAKDOWN BY TOWNS 


Central New Jersey s 


No. 1 Newspaper 


... blankets a No. 1 New Jersey Market 


~ ..." 3 eee $344,583,000 
“BANK DEPOSITS ............. ey re $228,198,824 
PE, oo pein sta ha tae Sale Ks oe Blane eine IA 283,600 


Data from this issue of Sales Management prove conclusively that 
the ASBURY PARK PRESS MARKET (Central New Jersey) is one 
of the nation’s top markets. 


Last year retail sales soared to more than $344 millions—an in- 
crease of better than 34% over Sales Management’s estimates for 
1949—-with bank deposits reaching an all-time high of $228 millions. 


Retail sales .. bank deposits .. . effective buying power... al) 
point to the fact that Central New Jersey, blanketed by the Asbury 
Park Press, offers above-average sales opportunities for all types of 
merchandise. 


*Sales Management—1951 Survey of Buying Power 


ASBURY PARK PRESS 


72nd Year of Leadership 
Evening and Sunday, Asbury Park, N. J. 
Market Surveys and Dealer Lists Mailed on Request 
Telephone Asbury Park 2-3000 
1310 AM 


RADIO STATION WSJLK 13 


“Radio Voice of the Asbury Park Press” 


Ask for your copy of the Asbury Park Press Market Survey 


N EW JERSEY — (Continued) 


COUNTIES 
CITIES 


New Brunswick. .. 
Woodbridge. ...... 
South River..... 


The ‘‘SM’’ symbols mark original, 
2 sive estimates by SALES MANAGEMENT. 


exclu- 


POPULATION RETAIL SALES=1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 | ADVER- 
@&' es a SH SALES JM FROM TISING 
ESTIMATES 1950 ESTIMATES = CONTROLS 
| (eel || qwesrone enors r oe 
ilies | | ual- 
| (House- (in thousands of dollars) Net | | ity of 
Total holds} | Dollars Pe ee es SS taibel _____] Estimates] Dollars | | | Estimates | % of | Mare 
(in % (in (in | % ] ) Furn.- | (in (in % Per | Per (in U.S.A. | ket 
thou- of thou- thou- | of sgl | House-| Auto- thou- thou- of | Cap-| Fam- thou- Poten-| In- 
sands) | U.S.A.) sands)| sands) | U.S.A.) | Food | Radio | motive | Drug sands) sands) |U.S.A.| ita | ily sands) tial | dex 
ae —J]_——$$_$<_—_—_—_} —___ ee SS ee = —————— — 
39. ) -0259) 11.3 76,143) .0543} ~~ 47,681! 7,752) 7,790) 12,665) 1,712 37,765 58,391 -0292)1, i See .0361, 139 
36.2) .0238| 9.3 21,061| 0150} 7,259) 543} 466; 2,394) 464 761 49,051 0246} 1, 355| >. ee -0216) 91 
ll. 5 0076} 2.9} 11,162} .0080} 3,418) 412) " 2,363) 311 1,044] 15,284] .0077)1,329| 5,270}.......... .0078} 103 
| | | 
| | | 
226.7; .1488 71.4) 262,015) .1867) 70, 069) 17, 219| 13, 247) 46, 671) a i aislataie ciate 357,279| .1789/1,576| 5,004 — 1752) 118 
17.2 -O113 - 5.3 54,640} .0389 10,006 9, 689| 4,256) 11,215! 1,353 12,72 28, "088 .0141|1,633! = eee -0210\ 186. 


Before using these figures, see explanation page 19. 


THROUGHOUT 
CENTRAL EASTERN 
NEW JERSEY 


OUTDOOR ADVERTISING 


C. WILLIAMS co. 


ASBURY PARK, N. J. 


AA POSTERS @ Jr. 
PAINTED BULLETINS © Jr. BULLETINS 


POSTERS 


MEMBER OUTDOOR ADVERTISING ASS'N OF AMERICA 


SALES MANAGEMENT 


RANA cas (cin. Memb GSA Dinca DIOR nae eGeak, 


serps SOO TONER ROE RENEE 


Write, Phone or Wire 
DAILY HOME NEWS 


NEW BRUNSWICK, N. J. 
New York Office: 
45 WEST 45TH STREET 
JUdson 6-3682 


MOST REVEALING 


NEWSPAPER ADVERTISING READERSHIP STUDY 


That Demonstrates that even among newspapers 
“ALL BUSINESS IS LOCAL" 


A big claim, but we make it: Not since the Continuing Study of Newspaper Reading was 
announced, ten years ago, has there been anything so DARING and REVEALING as the 
just-completed New Brunswick Daily Home News Duplication and Advertising Reader- 
ship Study. 


For the first time, a public exposed to many newspapers has been tested as to which of 
those newspapers contains advertising which interests them. This public—1,500 of them 
sampled at random among 152,000 people—has answered so emphatically, that those who 
spend advertising dollars ought to hear. And in addition, we obtained the circulation 
duplication picture of Central New Jersey 


QUESTIONS ASKED AT THE POINT OF SALE AND AT HOMES 
1,000 INTERVIEWS AT FOOD MARKETS—500 AT HOMES 


WHAT NEWSPAPERS DO YOU READ FOUR OR MORE TIMES 
WEEKLY — FOR GROCERY ADS? FOR NATIONAL GROCERY ADS? 
FOR ADS OTHER THAN GROCERY? 


A—76% SAID THE NEW B—70% SAID THE NEW C—72% SAID THE NEW 


BRUNSWICK DAILY HOME BRUNSWICK DAILY HOME BRUNSWICK DAILY HOME 

NEWS, FOR GROCERY NEWS, FOR NATIONAL NEWS, FOR ADS OTHER 

STORE ADS. GROCERY ADS. bg FOOD OR GROCERY 
This answers the real question: Which newspaper’s ads BRUNSWICK HOME NEWS READERS READ NO 
are READ by New Brunswick’s 152,000 able-to-buy shop- OTHER DAILY NEWSPAPER. If you buy advertising 
pers. And another big question was answered too. WE you'll want a good look at our Advertising Readership 
NOW KNOW THAT 45 OUT OF EVERY 100 NEW Study. 


Write or Phone for Complete Details of Advertising Readership Study 


THE DAILY HOME NEWS—THE SUNDAY TIMES 


NEW BRUNSWICK, N. J. 
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be ausestini 
NO. 1 NEWSPAPERIN NEW JERSEY 


awarded A 


st place 
in DISPLAY ADVERTISING 


Daily Newspapers, Class A (above 15,000 circulation) 


presented by 
NEW JERSEY PRESS ASSOCIATION 


AT 29TH ANNUAL NEWSPAPER INSTITUTE AT RUTGERS UNIVERSITY 


Paterson Evening News 


Represented Nationally by Story, Brooks & Finley, Inc. 


N EW J "7 RSEY — (Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES : 
SALE INCOME—1950 DOLLARS} ADVER- i 
SM ESTIMATES GD SALES SM FROM TISING § 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING| CONTROLS © 
COUNTIES 1950 aa 
CITIES ‘lies FIVE STORE GROUPS Qual 
ilies ual- 5 
[House- (in thousands of dollars) Net ityot 
Total holds} | Dollars Estimates | Dollars Estimates | % of |Mar- > 
(in % (in (in % Furn.- (in (in | % | Per| Per (in U.S.A. | ket : 
thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam- thou- Poten-) in- 
sands) | U.S.A.) sands)} sands) | U.S.A.) Food Mdse. | Radio | motive sands) sands) | U.S.A.) ita ily sands) tial | dex : 
Red Bank......... 12.9) .0085 3.8 42,220) .0301 8,428 2,610} 2,459) 10,519) 972]  §# 4,967] 23,917) .0120/1,854) 6,294].......... } 
Long Branch....... 23.4) .0153 7.0 31,556} .0225 10, 436 1,767} 1,295 5,691} 800) 10,534) 40,201) .0201/1,718) 5,743].......... 4 
Freehold. ......... 7.7) .0051 2.3 13,468} .0096 3,803 470) 1,362 2,597} 339)  #§§ 5,382] 12,582) .0063)1,634) 5,470].......... 
Neptune City...... 3.1} .0020 1.0 12,958} .0092 3,514 ° ss 3,119} 192] 7,253] #§ 4,445) .0022/1,434) 4,445).......... 
eer 96(b)} 167.1) .1098) 49.4) 152,216) .1085 45,613 7,754) 7,874) 28,698) 3,340}].......... 
Morristown........ 17.4} .0114 §.2 39,660} .0283 8, 650! 4,122} 3,035 9,232} 1,138] $8,968] 31,511) .0157/1,811) 6,060].......... 
| ee 11.4) .0075 2.9 25,953) .0185 7,842 1,716} 1,640 6,818) 502) 8,064) 15,470) .0078)1,357) 5,334].......... 
Boonton........... 7.7| .0051 2.0 12,033) .0086 3,555 287 473 2,614) 336)..........] 10,079} .0050|/1,309) 5,040].......... 
hivatacaaicaan an 9. : 21,145 2,806 10,947 ied idee 
a (b) z : J 95,474 66,380) 7,208].......... 
ee 141.5} .0929 41.9 198,819} .1417 40,609 25,500) 18,146 34,364 127,894 236,305) .1183)1,670) 5,640]......... 
Passaic-Clifton..... 124.8] .0816 34.5 146,825) .1039 35,651 8,338) 14,118) 21,828 122,761 212,294) .1063|1,708| 6,153}.......... 
Pe cécccewceun 58.7) .0385 16.3 103,781| .0739 24,813 8,100} 11,608) 14,663 81,946} 95,329) .0478)1,624) 5,848}.......... 
er 65.6) .0431 18.2 42,044} .0300 10,838 238) 2,510 7,165 40,815 116,965} .0585/1,783) 6,427].......... 
i badkidvewaunk 158 50.4) .0331; 15.2 43,213) .0308} 11,527 1,323] 2,863} 8,903; 8383].......... 
ee 9.3} .0061 2.9 11,616} .0083 3,600 662} 1,013 1,447; 290) $2,493] 13,076) .0066)1,406) 4,509].......... 
Somerset....... 96(b)} 100.2) .0658) 28.0) 85,008 .0606) 23,509 2,653) 3,571; 18,848) 1,712].......... 
Somerville......... 11.7} .0077 3.5 24,474 0174) 6,161 1,721} 1,825 5,361; 758) $8,035] 14,438) .0072)1,234) 4,125].......... 
Bound Brook...... 8.5) .0056 3.3 12,895 ya 3,537 230 71 3,459} 3981 $2,957] 8,526) .0043)1,003! 3,875).......... 
IR ccneeascucse 34.8] .0228) 10.7 35,344) .0252) 9,845 1,089) 1,908! 6,295)  495).......... 
ee 5.9| .0039 1.7 11,001| .0078| 4,219 . 989 3,099} * = 2,9368 $9,062) .0045/1,536| 5,331f.......... 
*Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 19. 


For new features in this edition of the survey, see page 20. 


SALES MANAGEMENT 


Ea Seabee = 


51968 


ABC — 1950 
ANNUAL AUDIT 


PASSAIC-CLIFTON 


NEW JERSEY 


In Industrial North New Jersey, one market stands 
out as your best opportunity for increased sales. 
Here’s how Sales Management’s 1951 Survey of Buy- 
ing Power ranks Passaic-Clifton among the 200 lead- 
ing cities in the United States . . . 


88th in population 
77th in food sales 
29th in family income 


A one-city market of 124,300 people, Passaic-Clifton has the 
highest family income average of all major North Jersey markets 
. . . $6,151. Passaic-Clifton’s only daily newspaper has the 
largest circulation of all North Jersey newspapers. The Herald- 
News reaches more people with more money . . . offers 
national advertisers a greater sales potential per family 
than any other North Jersey newspaper. 


THE HERALD-NEws 
OF PASSAIC-CLIFTON, N. J. 


REPRESENTED BY JULIUS MATHEWS SPECIAL AGENCY, INC. 


MAY 


10, 


1951 
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Now more than 90,000 peo- 


ple live within 4 miles of 


Plainfield’s City Hall—the 
A.B.C. City Zone. 1950 v. S. Census) 


Isolated 


No outside New Jersey or New York daily standard size newspaper 
obtains as much as 10% coverage of these people. But 96% of 
the homes are reached by the Plainfield Courier-News. Not many 
people make the long and difficult daily trip to New York. Only 
9% of the population commutes. 


Rich 
Sales Management gives Plainfield the highest Quality of Market 


Index (154) of any daily newspaper city in New Jersey of this 
size or larger. 


PLAINFIELD Courter-NEWs “gu” 


Represented nationally by J. P. McKinney & Son New York ~ Chicago San Francisco 


ed) Fr ra : The ‘“‘SM"’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1950 EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
JM FROM TISING 


ESTIMATES 
JM ESTIMATES |FARMING| CONTROLS 


0°, 
1/1/51 JM ESTIMATES 
COUNTIES P cle 
CITIES tee FIVE STORE GROUPS 
(in thousands of dollars) yD Net BY 1 
Dollars Estimates 


Furn.- i (in (in 
General Auto- thou- thou- 
Food Mdse. motive sands) S.A. sands) 


118,250} 27,394 84,630 693,788} . 
34.993) 13,811 29,963 105,284] 186,815) . 
19 962 9,175 16,950 15,987 83,526) . 

9,165 653 48,011 47,216) . 
8,944 470 24,342 68,631) . 
7,207 1,094 33,852) . 
6,975 1,002 53,546) . 
6,821 561 43,425) . 
5,360 ” 38,447) . 
5,629 237 39,691 
12,314 1,539 ; 68,240) . 
4,395 ’ 26,131 
2,361 818 7,076) . 


Total Above Cities. . , 046. 3,765,215 978,869) 316,368 5,262,574 


State Total ... | 4,895.3|3.2142/1,421.8] 4,948, 344/3.5265/1,343,276| 363,476/318,545 7,569,322 
*Withheld to avoid disclosure. © SM, 1951. 


Dollars are spent by people. To find out who’s doing the 


spending in every state, county and city, See Page 77. 


SALES MANAGEMENT 


pers 


| 


a ‘> “i ee a Meta te! he ae » . 
ye 1G wo ys Ns Daa! Frise £ 1) seh ela bite, NX Xe erty t wh ws 
é 4° , “ere t”, . a4 my sp 
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¢ 07 of Union Countys Retail Sales | 
& ee ee In | 


ea 


Record Sales Year 
in the Journal's 
15 Community Market 
(Population 325,400) 


Elizabeth, the biggest COUNTY shopping center and the 15 
community market area account for 75% of Union County’s 
$417,354,000 retail sales. 

Only ONE newspaper, the Elizabeth Daily Journal, concen- 
trates on the hometown news of most interest to these com- 
munities. 

Your advertising placed in the Journal reaches the customers 
who are prospects for your product and stimulates retail sales. 

JOURNAL COVERAGE STEADILY INCREASES 


4, UNION 
. ROSELLE 
$ RAHWAY 


: ELIZABETH 
>. CRANFORD 


$ 
$ 
Bt ¢, SPRINGFIELD : Ey. 
$3 
$ 
$ 


MOUNTAINSIDE 
4 4 ROSELLE PARK 
KENILWORTH 


12 Months 3 Months 1 Month ; 
*Ending Dec. 31, ’50 *Ending Mar. 31, ’51 Ending Mar. 31, ’51 ‘ : é pn aay 
39,300 42,350 42,808 z > WINFIELD 


*ABC Statement 


$ HILLSIDE 
Special Representatives: WARD-GRIFFITH CO., Inc $ 


LINDEN 


of age 


Elisabet) Daily Journal 


ELIZABETH NEW JERSEY 


NEW JERSEY— Standard Metropolitan County Areas 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
ESTIMATES SM SALES JM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES -~ CONTROLS 
— ‘tee. | | FIVE STORE GROUPS 
ilies ual- 
(House- (in thousands of dollars) Net ty of 
Total holds} | Dollars as Estimates | Dollars Estimates | % of | Mar- 
(in % (in (in a Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- of thou- thou- General | House-| Auto- thou- thou- of | Cap-| Fam- thou- Poten-| In- 
sands) | U.S.A.| sands)}| sands) | U. 4 A.| Food Mdse. | Radio | motive | Drug sands) sands) /|U.S.A.) ita ily sands) tial | dex 


Atlantic City........ | 134.9] .0886) 43.7 191,226, 1363} 45, on 10, 779 9 879) 24, 164) Se 217,729} .1090/1,614) 4,982).......... -1131} 128 
New York-N. E. New | 

Jersey........96(b)} 3,396.8/2.2303) 971.7] 3,376,260/2.4061) 933, 280| 271, 227/233,141; 590, 220, re 5,581, 283/2.7949|1,643/ 5,744].......... 2.5655) 115 
Trenton sata oa 148] 232.9] .1529! 63.3] 277,415) .1977| 64,986) 27,872) 13, 594| §3,688| 5,157].......... 354,008| .1773|1,520) 5,593].......... -1785| 117 
© SM, 1951. Before using these figures, see explanation page 19. 


COPYRIGHT: The contents of this Survey of Buying Power are fully protected by copyright. The 
exclusive estimates of population, Effective Buying Income, retail sales and sales-advertising con- 
trols must not be reproduced in printed form, in whole or in part, without written permission of 
SALES MANAGEMENT, INC. 
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POPULATION 148,800 
RETAIL SALES $153,720,000 


Effective Buying Income, $231,235,000 


Quality of Market Index 
32% Above National Average 


MM 
5000 WATTS 
Completely Covered by | \% qs qs Wa 610 KC e CBS 


And in SANTA FE, State Capitol and New Mexico’s Second Major Market It’s... 


KVSF e 1000 WATTS e 1260 KC e CBS 


Represented Nationally by AVERY-KNODEL, INC., New York, Chicago, Los Angeles, San Francisco, Atlanta 


NEW MEXICO—Counties and Cities — 222!wontana. p. 350: Nevada, 9. 360; Utah, p. 524; Wyoming, p- 362) 


City and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 
Albuquerque 98.8.... Bernalillo Gallup...... ; ... McKinley Roswell. . . .... «Chaves 
Artesia. ... .. ..Eddy oo ee 2 , Santa Fe. . A. cs... . SE 
Carlsbad . - 7 Eddy Las Cruces. . 12. .Dona Ana Silver City. 
Clovis.... ; ee Curry Los Alamos..... 10.6... Los Alamos Tucumcari... 
FOAMS. «560s 8.2........Roosevelt 


we 
5... 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS | SALES 
ESTIMA — sy NG 

IMATES 
JM Baar BYP estimates GYD estimates | FARMING] CONTROLS 
COUNTIES — . — eo . 7 11950 


CITIES ili | FIVE STORE GROUPS | 
| (in thousands of dollars) 
Dollars | Estimates 


(in . ] Furn.- | ¥ Per | Per (in S.A. | ket 
thou- of | General | House-| Auto- | Cap-| Fam-| —thou- Poten-| In- 


sands) | U.S.A.) sands) | sands) U.S.A.| Food | Mdse. | Radio | motive | Drug sands) | U.S.A.| ita | ily sands) tial | dex 


Bernalillo........ 148.8) .0977| 43.1] 153,720| .1096, 31,427] 14,145) 12,828) | 4,849).. 231,235) .1158 1,554) 5,365 .1103) 113 
AAlbuquerque. . 98.8} .0648/ 31.2] 144,517| .1030| 97,943 - | ! 91,597] 166,774) .0835)1,688) 5,345)... 0856) 132 
3.6| .0024 : 11,226) .0008 470) Py, See, 2,826, .0014) 785| 2,826 .0013| 54 

40.6| .0266 42,294) .0302} 7,890, 4,512! | | 4,270).... 60,738) 03041496 5,236 .0296| 111 


.0171 ; 37,545} .0268| 6. 405| | 1,504] | 38,896] .0195/1,496) 5,051 .0212| 124 
| 


.0110 15,357} .0109 2,824, 1,640) wa 0081) 964) 3,500 .0095 86 


.0155 ' 30, 458| .0217) 4,952 ! Lee: 31,671) -0158/1,342) 4,799 0175) 113 

0115 . 28,195) .0200/ 4,985] 3, 143/ 1,369) 10,992 35, 26,048] .0130/1,480) 5,009 .0148) 129 
De Baca .6} .0024 ; 3,690) .0026) 558, 883) e 4,363) .00221,212) 4,363 .0023 

| | | | 

25, 888| 0185) 5,511] ; 4,549) 30,053) .0151| 757) 2,890 -0183 

17,799} .0127; 3,169 i 91) 3,539) 14,288) .0072/1, 143) 4,202]. . .0090 


Dona Ana. . 
Las Cruces 


Ww 


-0260 
-0082 
-0271 
.0120 


| | | | 
41,683} .0297; 9 320, : | 11,544) 1, 48,904| .0245'1,187) 4,366 .0266 
24,974] .0178| 5.738 ,929] 1,537) 7,030! 95 26,062) .0131/1,432| 4,739 .0143 
13,055} .0093| 2,157 + | 11,529} .0058/1,389] 4,804 .0068 


yy —_ > 


— 


Carlsbad. 

Artesia. . 
Grant. . 

Silver City 


Ownnun 


n — 
NN DOO wo Oo 


3,483} 0121 
4,447 0059 


nena wo 


18,718} .0133) 3,976) : ; 5,077| - See 20,900) .0104, 950 
12,260] .0087) 2,433 307| 5,077] : 9,338) .0047/1,297 


| 
| 

} | 

| | 


—- Of wo 


= 


Guadalupe 9]. 4,648| .0034| 357 ne 3,554) .0018 515) 2,091 
Harding...... 1) 0020} 1,840} .0013/ ae | 3,928) .0020'1,267) 4,910} 
Hidalgo... .2| 0034) j 5,603) .0040) : 6,947) .0035/1,336| 4,342 


Lea... al ; . 37,298) . ,458, 1,248 10, 41,340, .0207/1,325) 4,306 
Hobbs. . . ; 1} .009% : 24,234! 376 2,102} 1,008} 9,: 8 ; 18,020} .0090|1,278) 3,834 
Lincoln... 0049) . 5,039) . ; aay Pea 5,303} .0026 707) 2,652 
Los Alamos. . .6} 0069) 3. 2,629| . haan | | cccceeeee] 12,529) .0062)1,182) 3,797 
Los Alamos....... .6; .0066 a 2,629) . re D setaccdaaey Sais 12,529} .0062)1,182) 3,797 

| | | 


| ERE eeneee 8} .0058} 2. 8,394} .0060) | | | 4, rat .0037|  831| 2,813 
McKinley 4) 0182) ; 19,609) . 083, 480) | 5,547) ane 25,948 .0130| 947, 3,873 
Gallup 9.2} .0060} 2. 14,995} ; 6: , 505) | 3! 5,76 9,908) .0050)1,077) 3,811 
, -0057| , 1,958) . rare 3,776, .0019, 434) 1,888 
| 0098) . 9,471) .0067 585) cecccseeef 12,750] .0063| 850) 3,036 
0094) : -0114) 14,257 .0072|1,004) 3,656 

| -0056) .! 3,837] .0099 ,657| 129: 9,988} -0050|1,175) 4,540 

-0163 . .723| .0055 9,163) .0046, - 1,636 

| | | | 

Roosevelt... ..... .7 .0110) ‘ 14,171 .0101 922) paudeues sal .0094|1,131| 4,293 

Portales 3.2) .0054) 2.51 = 12,717| .00911 2,496} | ,827| 10,061 .0050|1,227| 4,024 AT 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
*Withheld to avoid disclosure. © SM. 15 
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SAN JUAN 


McKINLEY 


VALENCIA 


RIO ARRIBA 


gs | 


Albuq 


TAOS 


NEW 
MEXICO 


[Gana FE 


LOS ALAMOS7 


a 
erque 


CATRON 


l 
HIDALGO |. 
'. 


gongs hp. 


]SOCORRO 


[LINCOLN 
' 
| 


f 
| 
} 


OTERO. L— 


Copyright by 


Sales MANAGEMENT 


Hobbs O 


Carlsbad 


ee 1949 Retail Sales in Excess of $100 Million 
i 1949 Retail Sales $50.0 Million to $99.9 Million 
[ _| 1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


SM"’ symbols mark original, exclu- 


NEW MEXICO— (Continued) 


sive estimates by SALES MANAGEMENT. | 7 - 

POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

SA ESTIMATES yD SALES SM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 

COUNTIES Pn ee ph ae aa ——— 1950 
| Fam- l l 
CITIES | ilies FIVE STORE GROUPS Qual- 
[House- (in thousands of dollars) Net ity of 
Total | holds} | Dollars = ____} Estimates} Dollars : Estimates | % of | Mar- 
(in | % | (in (in % | ) Furn. | (in (in % Per | Per (in U.S.A. | ket 
thou- of | thou- thou- . of | General | House-| Auto- thou- thou- of Cap-| Fam- thou- Poten-| In- 
sands) | U.S.A. sands)} sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
ss  aeeclaaall bites |——— -— ciate | | a Bie as ee anes 
oval 12.7} .0083} 2.9] 2,659) .0019| 581| 830, 100)... = ae 9,550| .0048| 752| 3,293] 2,285] .0046| 55 
Juan 18.4} .0121 4.4 9,347| .0067) 1,344 — 274) 2,173 DOU sieves 10,985) .0055; 597) 2,497) 4,944) .0072| 60 
Miguel 26.9) .0177 6.4 14,407 0102! 3,587 2, 236 880; 2,728 eee 18,776; .0094| 698) 2,934 3,800} -0113) 64 
a Fe.. 38.3 -0251) 10.2 35,532 -0254) 6,093 1,848) 1,721) 11,627) 1,347].......... 48,067) .0241|1,255| 4,712 3,111] .0247| 98 
ta Fe 28.1) .0184 7.9 32,760) .0233) 5,221 ° | 1,721 ° (Aan 40,745) .0204)1,450) 5,158].......... -0209) 114 
ra 7.3) .0048 2.3} 6,047; .0043 1,284 269) 276; 1,168 DEE Wisse. ccacie 5,928 -0029; 812) 2,577 1,414] .0037| 77 
ro. 9.9 .0065| 2.4 4,716 -0033| 955 107; 64 1,293 Se 6,217| .0032) 628 2,590) ne -0039; 60 
ace fnvacdasatne rere 17.6) .0115) 4.2 6,418 0046) 2,062 641| 109} 1,115 Ree 6,565) .0033) 373) 1,563 1,123] .0053) 46 
“nce 8.3) .0055 2.2 4,170) -0030 715 234 . 562 ee 4,540| .0022) 547) 2,064 5,911} .0031) 56 
| 

fi... 7.5) .0049 2.0) 7,330) -0052 1,329) 574) 272; 1,133 gh Freee 8,805; .0044/1,174) 4,403 an -0047| 96 
| ee 23.1) -0152) 5.4 11,013) -0079) 2,474| 3,068) 379) 1,518 Ee 11,065) .0056) 479) 2,049 6,869} .0082) 54 
‘al Above Cities. ... 267.3) .1753/ 80.7] 379,517] 2708) 70,681) 26,749) 10, 180) 39,969) 8,760 enn 394,186) .1974/1,475 4,804 piesipinaw was -2149) 123 
—_o EE oe se | | SS as ss 
a re 690.0; .4532| 186.3 569,028, 4058 | 114,976! 56, 404| 29,839} 135,581! 17,345!.......... 742,983| .3720|1,077 3,988! 185,369 .3978| 88 
NEW MEXICO— Standard Metropolitan County Areas 
querque........ 3] 148.8! .0977; 43.1] 153,720! .1096| 31,427] 14,145] 12,828] 32,798, 4,849].......... | 231,235] .1158|1,554| 5,365].......... | .1103| 113 


Alb: 


*W 
M 


iheld to avoid disclosure, 
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© SM, 1951. Before using these figures, see explanation page 19. 
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eeeeee?e 
A HEARST NEWSPAPER 


L 


Albany TIMES-UNION 


Ww 


. LARGEST DAILY CIRCULATION— 
Now 58,486 A.B.C. 


. ONLY SUNDAY PAPER IN AREA— 
120,102 A.B.C. 


. COMBINATION RATE 
Lowest Milline in the Market 


. R.O.P. COLOR AVAILABLE DAILY 
Powerful impact, new in_ this 
Market. 


N. Y. STATE'S FIRST CITY 


(among all corporate cities exclusive of the greater N. Y. area) 
in INCOME PER FAMILY} 


THE official figures again throw 

a handsome bouquet to Albany 

and the balance of the huge market 
where the Times-Union gives greatest 
coverage. 


Albany has always been away above 


5 


7. 


national and state figures in income 
and spending. 


And Albany always is a fruitful market 
for cultivation with advertising in the 
market's favorite newspaper — the 
Times-Union. 


. NEW FRIDAY WOMEN’S SECTION—With- 


out par in interest to women. High reader- 
ship of advertising. 


. PRUDENCE PENNY TELEVISION SHOW 


Product display, demonstration and pro- 
motion. 


MERCHANDISING & MARKETING 
Resourceful and effective. 


SUNDAY 


Represented Nationally by HEARST ADVERTISING SERVICE 


NEW YOR K — Counties and Cities — (other middie atiantic states: New Jersey, p. 363; Pennseylvania, p. 452) 


City and Population County City and Population County City and Population County 
(in thousands) (in ihousands) (in thousands) 
(eee SS Albany re 50.5 Chemung Johnstown...... re ae Fulton 
Amsterdam..... 32.9...... Montgomery Endicott. . . : Se Broome Kenmore....... 7 eee Erie 
Auburn........ fe Cayuga Fulton...... eS Oswego Kingston....... | ere: Ulster 
Babylon...... i ea Suffolk Geneva..... | hare Ontario Latmawanna.... 26.0... ..... 0.0.06: Erie 
Batavia..... 18.1..........Genesee Glen Cove...... 15.3...........Nassau Larchmont..... ee Westchester 
Bath < Jee. ... Steuben Glens Falls. SON ONE Oncaescaccioreed Warren Eaperty.......- ie ee Sullivan 
Beacon......... 14.4.........Dutchess Glovereville..... 24.0. .......0: Fulton Little Falls..... 9.6... . «RACINE 
Binghamton.... 82.4.......... Broome Gouverneur..... 5.0......St. Lawrence Leckport....... ye .... Niagara 
Bronxville. . . 3 eae Westchester Se > een res Erie ee |S ee Nassau 
Buffalo...... gs eae Erie Hempstead Matone........ 7. ....Franklin 
Canandaigua.... 8.5. ...Ontario fC ae S| ee Nassau Mamaroneck... 15.2...... Westchester 
Catskill... . a ...Greene Herkimer. ... . i ae, Herkimer Massena....... 13.3......St. Lawrenee 
Cohoes.... . _* Serer Albany Hornell........ SS eee Steuben Mechanicville... 7.6......... Saratoga 
Corning........ A ee: Steuben Co 11.9.........Columbia Micaetown.... 23.0..........«. Orange 
Cortland....... eee Cortland re fk Tompkins Monticello...... ey Ley Sullivan 
Dunkirk....... 18.3......Chautauqua Jamestown..... | ae Chautauqua Mount Kisco... 6.0...... Westchester 
East Rochester... 7.1.......... Monroe pe ae eer re Broome Mount Vernon.. 73.0...... Westchester 
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POPULATION RETAIL SALE3—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 

LE INCOME—1950 DOLLARS} ADVER- 

Sy ESTIMATES SM | SALES 57) FROM TISING 
M 1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES ae niin 1950 -- 
CITIES ‘i “4 | FIVE STORE GROUPS Qual 

ilies Qu 
(House- (in thousands of dollars) Net | ity of 
Total holds} | Dollars | | Estimates | Dollars | Estimates | % of | Mare 
(in % (in (in % | Furn.- (in (in | % | Per| Per (in U.S.A. | ket 

thou- | of | thou- | thou- of General | House-| Auto- thou- thou- | of | Cap-| Fam-} thou- | Poten-| in- 
sands) | U.S.A.) sands)| sands) U.S.A. Food | Mdse. | Radio | motive | Drug sands) sands) | U.S.A. ita ily sands) tial jex 
| fais 
Albany.............2] 242.1] .1590| 74.6] 329,688 2380 67,859) 67,340) 17,688) 60,171) 4,429].......... 387,602) .1941)1,601) 5,196 9,082] .1993) 125 
AAlbany.......... 136.6} .0897) 43.7] 223,621) .1594) 48,313 16,370) 14,818} 50,023) 3,469] 366,427] 248,066] .1242/1,816) 5,677].......... 1279) 143 
eee 21.5) .0141 6.3 16,455 0117| 5,612! 698; 1,066 1,737 367 6,059 28,337] .0142/1,318) 4,498}].......... 0134) 95 
Watervliet......... 15.3| .0100 4.4 11,110! .0079] 4,752! 111 277 3,414! 101 665 21,527| .0108'1,407| 4,893].......... 0098 98 
A and A See end of state for Standard Metropolitan County Areas. © SM, 1951. Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


NEES 


p hav 


Fy! “The Best Newspaper in the Empire States Best Market» 


rea) FF 
a 4 
| Best Market—Sales Management consistently rates Albany, the nation’s second largest capital, as 
e ' having the highest per capita Effective Buying Income of all major cities in New York State... a 
Quality of Market Index 43% above the national average. A concentrated rich market. 
>t 
e 
e 
Best Newspaper 
" 
" | THE ALBANY KNICKERBOCKER NEWS 
N 
- One of the 22 Gannett Newspapers 
Represented Nationally by J. P. McKinney & Son New York Chicago San Francisco 
P In circulation: 37,884 in the A.B.C. City Zone — 39% more than has the 
e 
, 4 morning paper. 
ee ; 
VICE Note 1. The Knickerbocker News also leads in the A.B.C. Trading Area if 
one deducts the Schenectady and Troy City Zones, where no Albany 
daily can acquire more than duplication of the strong local dailies 
in those two important markets. 
- Note 2. The evening Knickerbocker News does not offer cut rate subscrip- 
= tion prices, premiums or contests to inflate circulation. 
ty 
i — In advertising: 5,332,324 more lines of display advertising (83% more) than 


the morning newspaper; in fact over half a million lines more than the morning 


and Sunday papers combined. 


Note 1. The Knickerbocker News does not grant advertising rate induce- 


ments to certain classifications. 


0ga Note 2. The Knickerbocker News refuses alcoholic beverage advertising 
ts which represents 41% of the total display advertising of the morn- 
ter ing paper. Deducting this the Knickerbocker News carries 276% 
es as much advertising as does the morning newspaper. 

. i Note 3. Deducting liquor advertising and linage in national Sunday sup- 
Ls H plements, not distributed by the Knickerbocker News, this news- 
- paper leads the morning and Sunday papers combined by well over 
S 2 million lines . . . and_in both retail and general. 


— The people and the advertisers both clearly judge the Albany Knickerbocker News as 


The Best Newspaper in the Empire States Best Market 
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BINGHAMTON—4th Largest Up-state New York te 


Population — 187,800 
The old corporate limits of Bingham- 


ton, as listed in Sales Management’s tables, METROPOLITAN BINGHAMTON 
hold only 44% of the population .. . 48% 
of the buying income ... and 64% of the 
retail sales .. . of the actual market—a sin- 
gle urban community . . . homes, stores, fac- 
tories .. . extending in a solid concentration 
along six miles of the Susquehanna Valley, 
as shown in the map... and as covered by 
the Binghamton Press—daily and Sunday. 
Be sure to remember these facts—and that 
the Binghamton Press covers the entire area, 
reaching more than 80% of the homes in 
every part of it. The following table gives 
Sales Management’s new estimates for the 
Binghamton Metropolitan” Area. 


As established by U. S. Department of Commerce 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING on s | SALES 

SALE INCOME—1950 DOLLARS! ADVER- 

SA ESTIMATES SM SALES 1D «: FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING} CONTROLS 

COUNTIES . ae aah Ne ieee. fee 

CITIES i FIVE STORE GROUPS |Qual- 
[House- (in thousands of dollars) GD Net \“ of 
Total holds} | Dollars Estimates | Dollars Estimates | % of | Mar- 
(in % (in (in % Furn.- (in (in % | Per| Per (in U.S.A. | ket 

thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-]|  thou- Poten-| In- 
sands) U. S.A. | sands) sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial: | dex 
Binghamton oF 82.4 sai) 24.8} 130,178) .0928) 28,261) 24,652) 9,989) 31,258) 3,033] 102,812) 111,817) .0560/1,357/ 4,509)........ 0667) 123 
Endicott... 20. 6) 0135) 6.1 32,025) .0228 7,911 3,665) 1,608) 7,199 723 nen 26,574) .0133|1,290) 4,356). . | -0162) 120 
Johnson City.. a 19. 9 0131) 5.6 15,375; .0110 5,381 610} 1,034) 2,580 433 va 25,651) .0129/1,289) 4,581]........ 0124) 95 
Bal. Metro Area..... 64. 64.9). 42s) 18.1 26, 886 0191 7,459 591 527; 4,039 ss ra -0338)1,043) 3,741).......... -0310) 93 
Combined Total...... "487.81 .1233| 54.6] 204, 04, 464! 4871 49, 012! 29,518) 13,158! 45,076! 4,6031........ 231, 745 -1160\1,234| 4,244 12,26a| .1263| 102 


Ate BIN NGHAMTON PRESS Ade 


One of 22 Gannett Newspapers 
Represented by J. P. McKinney & Son New York 


Chicago San Francisco 


N E W Y O R K — (Continued) The ‘“‘SM’’ symbols mark original, exclu- 


- sive estimates by SALES MANAGEMENT. 


City and Population County City and Population City and Population County 


(in thousands) (in thousands) (in thousands) 

New Rochelle... 60.6...... Westchester Oneonta........ Te). sc camered Otsego Salamanca..... |. | ee Cattaraugus 
New York Ossining........ 16.4......Westchester Saranac Lake... 7.0.........Franklin 

re 7965.6..... Five Counties Oswego........ A ee Oswego Saratoga Springs 15.7......... Saratoga 
See eer Wayne Oyster Bay Scarsdale....... Se ee Westchester 
Newouran...... 32.4....... 200 Orange Township. ... 66.9... .-.-.<. Nassau Schenectady.... 93.6...... Schenectady 
Niagara Falls... 92.4 . Niagara i, i: Be Speers Suffolk Syracuse....... re Onondaga 
North Hempstead Peekskill....... 18.0. . . Westchester Tarrytown..... 8.9 . Westchester 

Township. ...144.4. .. Nassau Plattsburgh..... [) 2 ere SN Tonawanda..... 14.8 : . Erie 
North Port Chester.... 24.4. . . Westchester ae "Rensselaer 

Tonawanda... 25.1 . Niagara Port fervis..... 9.4.  cocee Onange Utica....... ~ AOS.2..... +000 oc 
Norwich....... 9.0........Chenango Potsdam....... 7.6......St. Lawrence Watertown..... 34.8 ; . Jefferson 
ee 6.0. ... Rockland Poughkeepsie... 41.7......... Dutchess Oo a Albany 
Ogdensburg..... 16.3 .St. Lawrence Rochester. ..... 336.8.......... Monroe Wellsville...... 6.5.........Allegany 
Olean... . . 23.34 . Cattaraugus a rere Serres. Oneida White Plains.... 44.2...... Westchester 
Oneida. . Pe . Madison MNES Ging eo cso RR > es - s | Seeeeee Westchester 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 

ESTIMATES SALES - OPROM | TISING 
JM 1/1/51 BY) ESTIMATES 1950 BY) ESTIMATES FARMING] CONTROLS 

COUNTIES - = aw 1950 
oe. l 

CITIES ilies FIVE STORE GROUPS | Qual 
[House- (in thousands of dollars) Net ity of 
Total holds} | Dollars ___| Estimates | Dollars Estimates | % of | Mar- 

(in % (in (in % Furn.- | (in (in | % | Per! Per (in U.S.A. | ket 

thou- of thou- thou- of | General House-| Auto- thou- thou- of | Cap-| Fam-|  thou- Poten- |n- 
.S.A.| sands)| sands) | U.S.A. Food Mdse. | Radio | motive | Drug sands) sands) | U.S. A.) ita ily sands) tial dex 

se < 13.8 35,293 9,143 2,543) 1,783) 8,560 eae , 

Wellsville oa 6.5} .0043 2.1 13,520) .0096 3,340 954 680 4,993 369 3,935) 8,294) .0041/1,276) 3,950].......... 0058) 135 


1Bronx. . .. 96(a)] 1,469.0) .9645) 415.0] 1,012,110) .7213| 398,136) 38,945) 67,206] 110,200) 22,329]........ 2,282,826/1.1432|1,554) 5,501 115} 9809) 102 
Broome..... 


j 49,012) 29,518) 13,158) 45,076 eee ‘ | 
ABinghamton..... 2.4) .0541; 24.8] 130,178) .0928) 28,261] 24,652) 9,989) 31,258 3, 033} 102,812 111,817| -0560/1, "357 0 ee .0667| 123 
Endicott. . . oat 20.6] .0135 6.1 32,025) .0228 7,911 3,665} 1,608) 7,199 _ ea 26,574 “0133/1, 200] 4,350).......... 0162! 20 
Johnson City. ..... 19.9] .0131 5.6 15,375) .0110 5,381 610} 1,034) 2,580 433) 6,368 25,651) - 0129/1, 289 See 0124) 5 

Cattaraugus. . a 78.9} .0518| 23. 80,947; .0577| 19,329 6,205; 3,003) 16,707) 1,896].......... 92,234} .04621,169| 3,892 17,078} .0508) 98 
Olean..... aeaate 23.2) .0152 6.7 38,270} .0273 8,793 4,541) 1,466 8,462 895 17,571 33,014] .0165/1,423) 4,927].......... 0195) 128 
Salamanca......... 9.0° .0059 2.7 11,156| .0079 3,274 446 606 3,323} 264 3,068 10,863) .0055/1, "2071 PR etaxsenes .0063| 107 

A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see cutentien page 19. 

1 The City of New York includes the Counties: Bronx, Kings, New York, Queens and Richmond © SM. 1951. 
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SALES MANAGEMENT 


1? 


Jomestown, 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


| Retail Sales in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 
1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


NEW YORK 


ONONDAGA 


e 
SYRACUSE 


BROOME 
eoinghomton 
Endicott 


Copyright by 


_Saalét MANAGEMENT 


FULTON 


Gloversvilles 


ghkeepse 


Champlain 


qe 


—— 


WENE ... now 
5000 WATTS 


ABC in BINGHAMTON-ENDICOTT, N. Y. 


nation’s 29% MARKET 


» Ask RADIO REPRESENTATIVES, INC. 


of the 


SHOOT BOTH BARRELS—YOU CAN’T MISS WITH... 


| Daily BULLETIN 


Favorite Home-Town Newspaper 
Workers of 


Endicott-Johnson City, N. Y. 
, “Where the Payrolls Are Created” 


Owned and Operated by EMPIRE NEWSPAPERS-RADIO, INC. 


‘ 


Ask JULIUS MATHEWS SPEC. AGENCY, INC. y 


MAY 10, 1951 
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In Central New York’s 2nd Market 


One Newspaper ... One Small Ad Cost ... Does the Job 
$47,786,000 RETAIL SALES 


Big industrial companies . . . soon to be augmented by Auburn’s buying power ... plus high farm 
a new million dollar G-E Electronics plant . . . account and dairy income in the trading area .. . plus 
for Auburn’s Auburn’s position as a tourist center for the 


Finger Lakes Region . . . explain why Auburn’s 


, retail sales are 
$4,695 Family Income 


0 Above the per 
($174 above U. S. Average) 5 % Capita average 


Reach this dependable market through 


The CITIZEN-ADVERTISER 


Auburn’s HOME Newspaper Represented by The Julius Mathews Special Agency, Inc. 


° The ‘‘SM’’ symbols mark original, excly- 
N YORK— (Continued ) ; sive estimates by SALES MANAGEMENT, 

POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 

SALE INCOME—1950 —S = 7 

ESTIMATES SALES IN 
JSM 1/1/51 SM | ESTIMATES 1950 JM ESTIMATES FARMING] CONTROLS 
COUNTIES ee kM —. , earl 19590 | 
CITIES | ‘lies | | RE GRO Qual- 

ITI ilies FIVE STO ROUPS |Qu 
| (House- | | (in thousands of dollars) Net ity of 
Total holds} | Dollars = i, Estimates | Dollars Estimates | % of | Mar- 

(in % (in (in % | Furn.- (in (in % Per | Per (in U.S.A. | ket 

thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam- thou- Poten-| In- 

sands) | U.S.A.| sands)} sands) |U.S.A.| Food Mdse. | Radio | motive | Drug | sands) sands) | U.S.A.) ita | ily sands) tial | dex 
Cayuga............ 71.1) .0467) 22.0 69,599) .0496; 15,991 4,209 4,516) 11,925) 1,237].......... 85,604) .0429/1,204) 3,891 18,390} .0457) 98 
Auburn... ‘ 37.4) .0246 11.2 47,786; .0341 11,268 3,615) 4,280 8,671; 1,027 15,578 52,584) .0263/1,406 -_ Sireoed -0283) 115 
Chautauqua.......... 135.8) .0892) 42.0] 147,625) .1052) 37,068} 12,612) 6,922) 32,329) 2,938].......... 170,429) .0853)1,255) 4,058 22,246) -0921, 103 
Jamestown........ 44.0) .0289 14.5 67,300} .0479 16,219 8,259) 3,844) 12,343) 1,475 45,718} 65,604) .0328)1,491) 4,524]. . ...--f 0366) 127 
Dunkirk-Fredonia. .. 25.4| .0167 7.6 31,658) .0226 8,925 2,527; 1,948 7,573 619 5,416 33,380) .0167)1,314| 4,392].. seen -0185)| 111 
Dunkirk... . re 18.3} .0120 sf 23,893) .0171 6,913 2,458) 1,536 5,606 480 3,158 24,065) .0121/1,315) 4,456] ae -0136) 113 
Chemung.........170] 88.2) .0579) 27.3] 101,262) .0722} 22,201 9,454) 6,186) 24,877) 1,867].......... 122, 333) -0613)1,387| 4,481 6,155} .0639) 110 
AEImira..... 50.5} .0332} 16.2] 82,001] .0584) 17,391 9,163] 5,530} 19,468] 1,657] 57,047) 75,245] .0377]/1,490) 4,645)..........] .0430) 130 
Chenango..... Bae 39.9) .0262} 12.7 37,477| .0267 9,053 2,891} 1,052) 7,572 483 — 48,159) .0241/1,207| 3,792 20,445} .0253 97 
Norwich.... 9.0} .0059 3.0 14,430} .0103 3,388 2,178) 467; 3,481 205 7,173 11,106} .0055)1,234) 3,702].......... .0070 119 
Clinton...... 54.4) .0357) 14.5) 46,858) .0334| 11,093 5,519) 1,655) 10,318 ee 61,798) -0309/1, 136) 4,262 12,654) .0326; 91 
Plattsburgh........ 18.0} .0118 5.1 28,882) .0206 5,841 4,459) 1,303 6,984 658 17,161 23,328) .0117/1,296) 4,574].......... .0144; 122 
Columbia....... ; 44.1) .0289) 14.2 39,748) .0283) 10,898 2,479; 1,711) 8,156 ae 45,423) .0228)1,030) 3,199 15,584] .0257) 89 
Hudson......... 11.9} .0078 — 18,875) .0134 5,709 1,512} 1,324 4,759 415 5,048 18,386] .0092/1,545) 4,969]..........] .0102) 131 
Cortiland........... 37.7} .0248; 12.0 43,599) .0311 9, 265) 3,553) 1,763) 10,485) en 43,958) .0220)1,166) 3,663 13,737] .0253) 102 
Cortland....... 18.4) .0121 6.0 28,135} .0201 6,227 3,232} 1,582 _ 307 5,303 29,311] .0147/1,593) 4,885].......... -0158} 131 
Delaware.......... 44.9) .0295) 13.6 47,727; .0340 9,350 2,467; 1,882 10,353) RAS 46,427) .0232)1,034| 3,414 30,596} .0277, 94 
Dutchees............ 139.1) .0913) 41.7] 149,924) .1068) 45,550) 13,978) 6,227) 25,089) 2,930).......... 188,898) .0946/1,358) 4,530 19,162} .0976| 107 
Poughkeepsie. ..... 41.7) .0274 13.0) 80,095) .0571 24,340 11,776; 4,580) 12,169) 1,453 46,154 60,215) .0301}1,444) 4,632].......... -037| 138 
Beacon........... 14.4) .0094 4.1 17,877| .0127| 8,559) 854 402 1,868 Se 19,584| .009911,360| 4,7771.......... -0106} 113 
A and A See end of state for Standard Metropolitan County Areas. © SM, 1951. Before using these figures, see explanation page 19. 


FOLLOW THE CHANGING SALES TRENDS ... 


city by city and month by month in It shows how the sales level in each of these 
SALES MANAGEMENT Magazine’s “High cities has changed since the previous year 
Spot Cities,” published in every first-of-the- and how this change compares with the 
month issue. national trend. It’s a must for keeping abreast 
This feature gives a forecast of monthly of today’s shifting picture in the nation’s 


retail sales for over 200 leading U. S. cities. markets. 
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Represented by J. P. McKinney & Son 


For $20 Elmira takes 2nd place. 


Only Albany, among all N. Y. State large cities, shows larger 


per capita retail sales ($1,640) than does Elmira with $1,620. 


But Elmira leads Albany in per capita sales 
of every type of store Sales Management 
estimates excepting Food Stores where there 
is a difference of $10. per capita per year. 
Elmira’s fine modern department stores, spe- 
cialty shops and super-markets are outstand- 
ing all across the rich Southern Tier of New 
York State. 


Latest figures show Elmira with 27% gain 
in industrial employment over last year. And 
last year the figure was 63% above 1940. 


Among the latest additions is a new Westing- 
house electronic headquarters and laboratory 
which will employ between 800 and 1,000 
people—many of them highly skilled techni- 


cians, scientists, craftsmen and executives. 


The Elmira newspapers provide complete 
saturating coverage of the City Zone and 
reach 71 of every 100 homes in the entire 
ABC. City and Retail Trading Area of well 
over 200,000 population. 


THE ELMIRA STAR GAZETTE & ADVERTISER - THE SUNDAY TELEGRAM 


Gannett Newspapers 


New York 


San Francisco 


ONE radio station dominates 


A (7 100 MILLION MAR 


ON THE MAP 
OF NEW YORK! 


No TV outlet in 
Elmira! ...... 
WENY sells listeners 


in this busy market 


at the lowest available cost per thou- 
sand. (Combined Average Share of 
Audience: 60% at latest Hooper.) 


OWNED AND OPERATED BY 
ELMIRA STAR-GAZETTE, INC. 
REPRESENTATIVES : 


Lee F. O'Connell Co. 
Los Angeles—San Francisco 


Everett-McKinney, Inc. 
New York—Chicago 


——aa 


Niagora Falls 
North Toncwordo™ GENESEE 


MB 1950 Retail Sales in excess of $100 Million 
Source: 1951 Survey of Buying Power 


NBC in Elmira, N. Y. 


Check Buffalo’s Pulse Ratings 


lately? See the record number 


in Buffalo of top shows on WGR! 


COLUMBIA NETWORK 
RAND BUILDING, BUFFALO 3,N. Y. 
National Representatives: Free & Peters, Inc. 


Leo J. ( “‘Fitz’’ ) Fitzpatrick I. R. (“‘Tke’’ ) Lounsberry 


—_ . The “‘SM’’ symbols mark original, exclu. 
N E W Y ORK — (Continued ) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
ESTIMATES JSAM SALES @yD FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING} CONTROLS 
ee ee ee 190 |} —___ 
CITIES ‘ies | E STORE GROUPS | Q 
ilies FIV ual- 
[House- (in thousands of dollars) Net ity of 
Total holds} | Dollars SS = Estimates | Dollars Estimates | % of | Mar- 
(in % (in (in % | l ) Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- of thou- thou- of | General | House-| Auto- thou- thou- of | Cap-| Fam- thou- Poten-| In- 
sands) | U.S.A.) sands)} sands) | U.S.A. Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
pres ..21] 910.5) .5978 256.6} 969,718 “6911| 236,247) 145,344) 50,836) 208,375) 23,524].......... 1,302,926} .6525/1,431) 5,078] 26,689} .6531) 109 
ABuffalo......... 587.0) .3854) 167.2 752,559] .5363) 172,569) 138,295) 45,063) 150,580) 17,732] 1,420,631 840,584) .4209]1,432) 5,027].......... -4484) 116 
Kenmore......... 20.6) .0135 6.0) 23,483) .0168 8,736 616 824 7,260 ug Eee 37,389} .0187|1,815| 6,232]).......... -0171) 127 
Lackawanna...... 28.0) .0184! 7.6 21,312) .0152) 5,425 558} 1,077 6,895 618 3,154 32,508) .0163)1,161) 4,277].......... -0164) 89 
Tonawanda........ 14.8] .0097 4.3 18,640 .0132| 5,870 2,010 612 4,533 716 6, 837 20,380) .0102)1,377| 4,740].......... -0110) 113 
Hamburg... , 7.1| -0047 2.0 15, 256| -0109) 3,443 213 251 6,078 316 1,564 12,496} .0063/1,760) 6,248].......... -0074| 157 
| } 
ee : 35.6) .0234; 10.5 28, 165| .0200| 8,374 1,336} 1,054) 6,373 eee 51,798) .0259|1,455) 4,933 4,436] .0236) 101 
ee 45.5 -0298) 12.9 47,717| -0341 11,763 3,977; 1,975 11,000) eee 52,598) .0263)1,156) 4,077 11,184] .0293) 98 
Re 9.7] .0064) 2.9 18,274} .0131| 3,810 2,101 933 6, 159 330 6,317 12,406} .0062)1,279) 4,278].......... -0083) 130 
2Saranac Lake..... 7.0' .0046) 2.3 11,927| .0085! 2,823 749 688 2,840) 291 6,202 9,135] .0046|1,305! 3,972t.......... -0058' 126 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
2 Saranac Lake is in Essex and Franklin Counties © SM. 1951. 


BUYING YOUR TEA IN TIBET? 


Probably not. Nor are any residents of this prosperous ly read by a steadily increasing number of families 
Central New York area. We buy our food locally— 
millions of dollars worth every year—and look to 
Dispatch advertising for guidance. Look over Sales Management’s figures and then 


get your share of this fine market with a schedule 


with money to spend. 


The same holds true for other necessities and lux- 
uries, for the Dispatch is the LOCAL newspaper. It in the family newspaper of Oneida and surround- 
concentrates on the LOCAL news, and so is thorough- ing communities. 


ONEIDA DAILY DISPATCH 


° Represented Nationally 
The Only Daily Oneida, New York be ths 
N Published 
ewspaper Fu P Julius Mathews Special 
in Madison County 1851—Our Centennial Year—1951l pres 
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Editor and Publisher 


In Buttalo 
Wholesalers and 


Retailers AGREE 


* at the same time . . . 80% of independent Grocery Retailers also select Newspaper Advertising 


Both groups know that . . . If you sell the News readers—You sell the whole Buffalo market of over 


BUFFALO EVENING NEWS 


EDWARD H. BUTLER 


KELLY-SMITH CO. 


National Representatives 


WESTERN NEW YORK’S GREAT NEWSPAPER 


The COURIER- 
EXPRESS 


SELLS | 
WESTERN NEW YORK 


Because WESTERN N. Y. IS SOLD ON THE 
COURIER-EXPRESS 


BUFFALO'S LARGEST CIRCULATION — 


and the largest in the state outside of N.Y. City ...is the Sunday 
Courier-Express. 290,348 copies (ABC Audit, 9/30/50) blanket Western 
New York's huge eight-county market of 400,000 families. 


* 78% of Food Wholesalers and 
Manufacturers’ Representatives name Newspaper 
Advertising as first choice for a promotion in this market. 

' as their first choice. 
F 
1,400,000 people. 
* from a recent survey; write for your copy. 
: 
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ROP 


for greater impact is offered by the Courier-Express. One color plus 
black, when available, on Sundays—one two or three colors plus black, 
on weekdays—for your most powerful selling force directly aimed at 
those Western New York families with the most money to spend. 


BUFFALO COURIER-EXPRESS 


Western New York's Only Morning and Sunday Newspaper 


REPRESENTATIVES: 
OSBORN, SCOLARO, MEEKER & SCOTT 


It Gets Results Because It Gets Read Thoroughly 


Shoppers in Fulton and neighboring 
counties are attracted to Gloversville- 
Johnstown in such numbers that retail 
sales are 43% above the national aver- 
age. Some commodities show even 
higher margins. Food, for example, 
62%. Furniture-household-radio 88%. 
Automotive 56%. 


Total retail sales . . . $46,190,000... 
are $6,593,000 higher than Gloversville- 
Johnstown’s total income. In fact, the 
flow of consumer trade to Gloversville- 


Gloversville, N.Y. 


Big Pocketbook Parade 


Jams Gloversville-Johnstown Stores 


Johnstown stores pushes even Fulton 
County’s retail sales above the county’s 
total income. 


Here . .. in the far-flung pulling 
power of this upstate New York sales 
center ...is a perfect set-up for brand 
advertising. And it is paralleled by the 
circulation of the Leader-Republican 
Herald . . . with complete coverage of 
Gloversville-Johnstown, better than 
70% of the ABC market of 71,440 


population. 


The Leader-Republican Herald 


Johnstown, N.Y. 


Represented by The Julius Mathews Special Agency, Inc. 


oe ae 
pracepernse praia <7 a 


NEW YORK — (Continued) 


The ‘“‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
al ESTIMATES SM SALES SM FROM TISING 
M 1/1/61 ESTIMATES 1950 ESTIMATES -FARMING| CONTROLS 
COUNTIES ; ) 1950 
am- ] 
CITIES ilies FIVE STORE GROUPS | iQ 
[House- (in thousands of dollars) Net ity of 
Total hold) | Dollars Estimates | Dollars Estimates | % of | Mar- 
(in % (in (in % Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- | of | thou-}| thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-|  thou- Poten-| In- 
sands) | U.S.A.| sands)| sands) /|U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial dex 
Fulton...... aa 51.9) .0341; 16.6 53,883) .0384 14,890 4,050 . 11,361 7 ‘aero, 52,211} .0262/1,006) 3,145] 3,096] .0313) 92 
Gloversville 
Johnstown. ........ 35.1| .0230 11.9 46,190| .0329 12,034! 3,897 3,386! 10,599 894 21,022 39,597) .0198)1,128| 3,387].......... 0244) 106 
Gloversville... . 24.0) .0158 8.1 32,747] .0233 8,179) 3,224 2,472! 7,246 679 18,547 28,608; .0143)1,192) 3,532].......... -0173} 109 
Johnstown..... 11.1} .0072 3.8 13,443) .0096 3,855) 673 914) 3,353} 215 2,475 10,989} .0055) 990) 2,892].......... -0071) 99 
Genesee... . 48.4) .0318 “4 50,451| .0359| 10,495) 4,177; 2,574 13,404) Ane 52,708) .0264/1,089| 3,712 15,253] .0303) 95 
DE canencgen 18.1} .0119 5.4 31,708} .0226 6,521 3,502 1,986 8,541 588 20,603 25,666' .0128'1,418' 4,753°.......... -0156' 131 
*Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 19. 
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want. 


sively . . . so profitably. 


Nifty Sales Package . . . 4y SPECIAL Delivery 


Little Falls retail sales are 35% above average expectations. This city is the trading center 
for 30,000 people in this prosperous Mohawk Valley area . . . farmers and industrial 
workers with bulky billfolds . . . who spend more than $27,930,000 for the goods they 


A worthwhile market . . . responsive, easily sold—by the Little Falls Times. No other 
single mewspaper can package and deliver this market so completely . . . so inexpen- 


L | TT L E FA L L S T | M E S$ ? Little Falls, N. Y. The Julius salen’ oa Agency, Inc. 
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THERE'S A REASON FOR THESE PLUSES . . . 
93%...101%...160%...206%...132.% 


Sales in Herkimer Stores show terrific pluses . . . above the average ratio of popula- 
tion to sales by margins like these—retail sales 93% . . . food 101% . . . general mer- 
chandise 160% . . . furniture-household-radio 206% . . . automotive 132%! 


In fact, retail sales top the city’s total income by $6,926,000. That’s buying . . . and 
selling! 


Fantastic? Not at all. These margins spotlight the real Herkimer market. The city 
of Herkimer is just the core of a much larger city zone market that includes Ilion, 
Frankfort and Mohawk with a total of 26,300 population. Retail sales in the city 
zone total $31,635,000 . . . food $9,817,000 . . . general merchandise $3,609,000 . . . 
furniture-household-radio $2,487,000 . . . automotive $7,192,000 . . . drug $578,000. 


Herkimer City Zone sales are up. Sound dealer promotions . . . heavily supported by 
advertising in the Telegram . . . are largely responsible for this growth. 


fe Advertising in the Telegram Pays Off .. . 
with Increasing Dividends from Year to Year 


The Herkimer Telegram = "*h<'7"" 


Represented by The Julius Mathews Special Agency, Inc. 
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| sive estimates by SALES MANAGEMENT. NEW YORK — (Continued) 
ES — = 
4 : PGPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
_ ESTIMATES SALES a OPROM. | TISING 
I ISIN 
ee BYP 1/1/51 BY) estimates 1950 BY) estimates | FARMING] CONTROLS 
oa ; COUNTIES —_—__|—-_----  -. ok | 
¥ - an | 
ity of 2 Aa. | 
. CITIES ilies | FIVE STORE GROUPS ual- 
= ( [House- (in thousands of dollars) Net | of 
in 4 Total holds} | Dollars __ ia _____] Estimates} Dollars | Estimates | % of | Mar- 
dex 3 (in % (in (in % ) Furn.- | | (in (in % | Per| Per (in U.S.A. | ket 
beset é thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-]|  thou- Poten-| In- 
9 ; sands) | U.S.A.| sands)| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) |U.S.A.| ita | ily sands) tial | dex 
‘ Greene... eae 29.1) .0191 9.8 32,996} .0235| 8,331 2,282} 1,070| 6,613 ae 33,320) .0167/1,145) 3,400 9,055} .0192) 101 
106 | i ee 5.4) .0035 1.6 14,745) .0105) 3,101 871 904 4,828 SRE 7,479) .0037/1,385) 4,674).......... -0057; 163 
109 Hamilton 4.1) .0027 1.3 3,876 0028) 1,680 135) . 512 ne 7,155) .0035|1,745) 5,504 49] .0031) 115 
o FF | | 
95 $ Herkimer... . 150) 62.4) .0409; 18.6 58,107) .0414 16,225 4,111} 3,441) 11,096) 1,059)... 62,587) .0314/1,003) 3,365) 13,806] .0363) 89 
131 N Herkimer-Ilion. .... 19.0) -0126 5.7 25,219 .0180 7,264 3,011; 2,086 6,712 ee 20,111| .0101\1,058| 3,528].......... 0130| 104 
19, S Herkimer... es: 9.6; .0063 2.7 17,073} .0122 4,252 2,750) 1,499 4,293 A 10,147) .0051)1,057) 3,758]. . ....f 0075) 119 
_ Little Falls. . ; 9.6} .0063 2.9) 12,011) .0085) 3,503 887 764 1,825 217 2,964 10,982) .0055/1,144) 3,787 ....f .0066) 105 
< Jefferson. ......... 86.7| .0570) 27.0 96,386) .0687; 20,803} 10,453) 4,525) 21,493) 2,255).......... 104,734} .0524/1,208| 3,879 21,955} .0582) 102 
Watertown........ 34.8 -0229) 10.9 58,734) .0419 12,353 7,987| 3,546) 13,456) 1,294 33,754 55,332} .0277/1,590) 5,076)........ 0310) 135 
IKings. . 96(a)| 2,761.5|1.8130| 806.9] 2,174,580/1.5497| 744,536] 176,596/162,381| 211,700) 46,556)......... 4,125,681|2.0660/1,494) 5,113 1,662] 1.8605) 103 
Lewis a 22.8} .0150) 6.7, 18, 225| -0130 4,188 608 483) 3,414 222)... 22,412) .0112) 983) 3,345 12,996] .0125| 83 
Livingston........... 40.9 0269) 11.9 34,477| .0246 7,999 1,720} 1,298} 8,102 642]..... od 42,700} .0214/1,044) 3,588 15,140} .0235) 87 
Madison............ 47.0} .0308) 14.6 47,418} .0338) 10,935 2,144) 1,053} 10,978} 1,132].......... 52,358] .0262/1,114) 3,586 20,302] .0294) 95 
_ Oneida............ 11.6| .0076! 3.68 17,8981 .0127/ 4,242; 1,116 1,053! 5,371! 498 6,618t 17,191! .008611,482! 4,7751..........1 .0096! 126 
1 The City of New York includes the Counties: Bronx, Kings, New York, Queens and Richmond Before using these figures, see explanation page 19. 
i *Withheld to avoid disclosure. © SM. 1951. 
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ALL SURVEY DATA on this page (and elsewhere) are available on IBM cards at nominal cost. These cards, 
as well as IBM listings of data in the “Survey of Buying Power”, regrouped according to your sales terri- 
tories may be obtained from Sales Management. Call Lexington 2-1760. 
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What kind of a ket programs. Here are the exact rankings for Rochester: 


No. 1 in New York State 
No. 1 in the Middle Atlantic States 


is ROCHESTER? 


varied market area of both urban and rural population. 
the next question: 


@ According to figures in “Sales Management’s” November 10, 
1950 test market study, Rochester, N. Y., is a MUST on test mar- 


a No. 7 in all cities of population from 250,000 to 500,000 
TEST CITY ) No. 15 in all American cities of all sizes 


BUT ... “Rochester, N. Y.”—as any market analyst knows—is 
much more than a city. It’s a closely-integrated, wonderfully 


Hence 


@ WHAM—and WHAM outstandingly—the only station that 
offers complete coverage of this rich area. BMB figures prove it: 


What is fhe BEST | a Rochester station comes within miles of WHAM’s cov- 


RADIO BUY < a 


Hollingbery representative— 


form, ready to slip right into 
your market-data drawer. 


for a copy of the newest com- 
pilation of market figures for 
ot the WHAM-land area. It’s 
aye ROCHESTER? in a convenient filing-folder 


The Stromberg - Carlson Station 
Rochester, N. Y. 
Basic NBC Affiliate—50,000 watts—clear channel—1180 ke 
George P. Hollingbery Co., National Representative 
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sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES] 

SALE INCOME—1950 DOLLARS} ADVER- 

SM ESTIMATES SM SALES SM FROM TISING 

1/1/51 ESTIMATES 1950 ESTIMATES FARMING| CONTROLS 
COUNTIES 1950 ane 
CITIES | ‘lies FIVE STORE GROUPS lo al 
| tes |Quale 
[House- (in thousands of dollars) Net | ity of 
Total | holds} | Dollars Estimates | Dollars Estimates | % of | Mar- 

(in | % (in (in % Furn.- (in (in % | Per| Per (in U.S.A. | ket 

thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-|  thou- Poten-| In- 

sands) U.S.A. | sands)} sands) | U.S.A.) Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 

Monroe.......... 116] 493.0) .3237) 147.5] 498,984) .3556) 117,018) 68,002) 30,516) 106,835) 12,350).......... 770,066} .3856/1,562) 5,221 25,036 .3642| 113 
ARochester....... 336.8} .2211] 101.7 416,529) .2969 92,729 65,448) 28,045) 90,276) 8,323 one 567,508] .2842)1,685) 5,580).......... ‘2764 125 
East Rochester..... 7.1! .0047| 1.9 14,082' .0100 2,097 1,201 360 3,429! 2,6610.......... 9,869! .0049'1,390! 5,1940.......... .00641 136 
A and A See end of state for Standard Metropolitan County Areas. © SM, 1951. Before using these figures, see explanation page 19. 


Dollars are spent by people. To find out who’s doing the 


spending in every state, county and city, See Page 77. 
—adv. 
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First 


Among New York State's 


“Big Four’ 


Among the four giant markets over 
200,000 population in New York State— 
New York City, Buffalo, Rochester and 
Syracuse, Rochester is first in Sales Man- 
agement’s Quality of Market Index. This 
means more for your advertising dollar in 


sales opportunity. 


In none of these other markets does 
your newspaper advertising investment 
buy such complete penetration of the 


market per line of space bought. 


ROCHESTER TIMES-UNION DEMOCRAT & CHRONICLE 


Two of 22 Gannett Newspapers 


Represented Nationally by J. P. McKinney & Son New York Chicago ’ San Francisco 
MAY 10, 1951 . 387 


If you please se 


Just compare family sales averages to see how Amsterdam, N. Y. runs 
ahead of the state and national selling tempo. 


. is the home of well known 
manufacturing plants in many industries. Industrial payrolls of $29,888,- 
000 are shared by 11,247 wage earners in the city . . . while $61,420,000 
is earned by 26,350 workers throughout the entire trading area. 


Amsterdam . . . rug capital of America . 


Amsterdam, N. Y. is the shopping center for Montgomery County. 
With 54% of the county population, it accounts for 66% of the retail 
. . 90% of general merchandise . . . 68% of furniture-household- 
68% of automotive . . 73% of drugs. 


sales . 
radio... 


The Recorder enables your advertising to sell this entire market at one 
. reaching 100% of the city homes . . . 65% of the surrounding 
trade area with 62,442 population. 


COgt .. 


AMSTERDAM Is Bigger than N. Y. State or the U. S. 


PER FAMILY SALES | 
| Amsterdam N.Y. U.S : 
: Retail $4,551 $3,616 $3,177 | 
| Food 1,139 939 729 7 
| General Mdse. 410 360 379 | 
Furniture-Hshid. 248 2221 17 | 
| Automotive 871 516 665 | 
Drug 93 78 83 | 
Amsterdam 


Evening Recorder 


Amsterdam, New York 
Montgomery County’s ONLY Daily Newspaper 
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The ‘‘SM’’ symbols mark original, exelu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
S ESTIMATES SM SALES SM FROM TISING 
M 1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES —— ee es 1950 
am- | | | 
CITIES ilies | FIVE STORE GROUPS } Qual- 
[House- (in thousands of dollars) Net | | ity of 
Total holds} | Dollars een _| Estimates} Dollars | Estimates | % of | Mar- 
(in % (in (in % . Furn.- (in (in % Per | Per (in U.S.A. | ket 
thou- | of | thou-| thou of | General | House-| Auto- thou- thou- of | Cap-| Fam-}| thou- | Poten-| In- 
sands) | U.S.A.) sands)} sands) |U.S.A.| Food | Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
Montgomery . 60.6; .0398| 18.3 66,145) .0472) 16, 534) 4,372; 3,500} 12,206) 1,192)........ ‘ 73,326; .0367/1,210| 4,007 10,136] .0405) 102 
Amsterdam 32.9) .0216) —~ 43,689) .0311 10,936 3,938} 2,380 8,360 872 18, 262 40,796; .0205|1,240) 4,250).......... -0239) 111 
Nassau......... 96(a)} 677.4) .4447| 191.3] 722,640) .5150) 214,136) 31,471) 44,352) 145,054) 15,106)....... 1,686,726} .8446/2,490) 8,817 17,709] .6657| 150 
Hempstead } 
Township. . . 435.0 2855! 125.0 462,689) .3298) 138,289 21,085) 30,940! 98,993) 9,875) 143,152] 1,100,233) .5509/2,597; 8,802]........ 4315) 151 
North Hempstead | | 
Township... . 144.4) .0948) 42.4 156,498) .1115 40,643) 7,832) 8,665) 31,796] 3,245).... 385,858) .1933/2,686| 9,100}........ 1491) 157 
Oyster Bay | 
Township..... : 66.9) .0440) 15.6 61,240) .0436 21,485 1,204} 1,650) 7,437 oo fain cd 146,177 -0732|2, 185) 9,370)...... -0585) 134 
Long Beach........ 15.8} .0103) 4.3 21,560) .0154 8,296 407) 994; 2,424 SE 30,131) -0151/1,907) WANS osiecesaw -0142| 138 
Glen Cove 15.3 -0101 : 4.0 20,653) .0147) 5,423 943; 2,103) 4,404 318 4,581 24,327] -0121|1,590} 6,082]........ .0425| 124 
© SM, 1951. 


Before using these figures, see explanation page 19. 


Data Source: 
Conlan—February 1951— 

8:00 AM to 5:30 PM 
Hempsted, Long Island, New York 
Represented by RAMBEAU 
New York - Chicago - Los Angeles 


WHLI 


Elias 1. Godofsky, President 


In Long Island‘s Big, Booming Nassau County, 
WHLI Delivers More Listeners Daytime 

Than Any Network Station—More Than All The Other 
Independent Stations Put Together! Strong Local 

Programming Attracts Long Island to WHLI. 


NG 


pebrwenen ger cane 


1100 on your dial 
WHLI-FM 98.3 MC. 
HEMPSTEAD, L. |., N.Y. 


SALES MANAGEMENT 


‘eV. Os niece ai 


This Grocer Knows It! 


Frank Wagmeister 
Wagmeister Semi-Self-Service Market 
102-21 Metropolitan Ave., 


Forest Hills, Queens, New York 


“From my own observation,” says Mr. 
Wagmeister, “I find that proper dis- 
play not only keeps my customers think- 


ing right, BUT BUYING RIGHT—RIGHT 


The Grocer Holds the Key 


to Your Sales... 


WHY? 


BECAUSE modern self-service food retailing has 
ended the contact between grocer and customer. 
No longer can advertised brands make an 

impact on the dealer’s mind by repeated consumer 
requests exerting strong pressure on him 


to stock and display those brands. 


TODAY THE FOOD MANUFACTURER MUST 
PRE-SELL THE GROCER ON: 


e Stocking His Brand 
e Giving It Competitive Shelf Position 
e Giving It Competitive Package Front 


before his consumer advertising can create sales. 


Along with a sales force the food advertiser’s best 


approach to the grocer is grocery trade paper advertising. 


Use Grocer-Graphic to reestablish the contact between 
your brand and the 15,000 leading grocers who do 
90 per cent of New York’s 3 billion dollar grocery sales. 


Your sales message in Grocer-Graphic will influence 
New York grocers to give your brand preferential treatment, 


which will create greater sales for you 


ALONG THE LINES I WANT THEM TO.” 


MAY 


ay 
NB P 


10, 


1951 


in the world’s largest food market. 


GROCER-GRAPHIC 


New York Food Market 


The newspaper of the 


386 Fourth Ave., New York 16, N. Y. 
New England—376 Boylston St., Boston 16, Mass. 


MID WEST PACIFIC COAST 
333 N. Michigan Ave., Chicago 1, Ill. Monadnock Blidg., San Francisco 5, Calif. 


389 


remaetion NIAGARA FALLS, N.Y. ow 101,794 


and labor. 


e ANNUAL PAYROLLS $100,000,000 


Represented Nationally by KELLY-SMITH CO. 


This Rich Industrial Market Completely Covered By One Newspaper Only 


NIAGARA FALLS GAZETTE 


ABC REVISED CITY ZONE, based on 1950 U. S. Preliminary Population Census 


A city of diversified industries including hydro electric power, chemicals, electro metallurgical prod- 
ucts, paper and paper products, airplanes, food and others, employing many skilled technicians 


e ANNUAL RETAIL SALES $112,303,000* 


*Sales Management Survey of Buying Power 1951 


par 30,000+ 


NEW YORK— (Continued) _ 


The ‘‘SM”’ symbols mark original, exclu- 
sive estimates hy SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
ESTIMATE SALES -~_ PPROM | TISING 
1 S SALES 
JM 1/1/51 JM ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES cr ) ae 
) Fam- | 
CITIES ilies | FIVE STORE GROUPS ual- 
|House- (in thousands of dollars) Net Vy ot 
Total holds} | Dollars | Estimates | Dollars Estimates | % of | Mar- 
(in % (in (in % | Furn.- | (in (in | % | Per| Per (in S.A. | ket 
thou- | of | thou-| thou- | of General | House-| Auto- thou- thou- of | Cap-| Fam-|  thou- Poten-| In- 
sands) | U.S.A.| sands)} sands) | U.S.A.) Food | Mdse. | Radio | motive Drug sands) sands) | U.S.A.) ita | ily sands) tial | dex 
1New York | | | 

Manhattan. .. .96(a)} 1,968.8|1.2928) 645.6] 3,967,466/2.8275| 586,428) 603,210|266,500/2629,940| 87,034].......... 4,480, 989)2.2439/2,276) 6,941).......... 2.2288) 172 
ANew York City. .| 7,965.6 5.2300/2,399.3] 8,648, 760/6.1637/2,263,164) 912,351/593,480) 803,815) 189,386]37 352, 488114, 207,875 7.1148]1,784) 5,922].......... 6.4526) 123 
Pi teevciuns 21} 193.2) .1269) 54.4] 194,837) .1388) 46,313) 17,859) 8,872) 39,381) 4,463].......... 221,214! -1107/1,145) 4,066 15,822] .1224) 96 
ANiagara Falls. ... 92.4) .0606] 25.1 112,303} .0800 26, 168 13,126) 5,902) 20,344) 2,687 29,900 113,929| .0571/1,233| 4,539].......... 0647; 107 
Lockport. .....200. 25.5 0168} 7.5 37,960} .0270 9,249 3,747) 2,006) 10,692 965 11,727 27, 438| -0137/1,076 ere 0183) 109 

North Tonawanda- | | 
Tonawanda........ $9.9| .0262| 10.7 41,211| .0293 11,536 2,734) 1,229| 9,256) 1,083 15,544 45 505) 0228/1 ,140 Be siececeus 0254) 97 
North Tonawanda..J 25.1| .0165| 6.4) 22,571/ .0161| 5,666 724] 617] 4,723} 317], = 8,707] +25, 125) .0126)1, 001] 3,926].......... 0144) 87 
Snesks bass 1 226.0) .1484; 67.9) 233,961) .1667) 58,358) 20,340) 12,610) 40,651; 4,458].......... 285, 890) 1432/1, 265) 4,210 27,163] .1513) 102 
PN cchavececar 103.2) .0677) 31.1 138, 805} .0990} 33,881] 14,612} 8,561) 27,240) 2,828] 130,338] 156,245] -0782|1,514 eve<tcanaed 0823} 122 
TI <skéneneceas 42.1} .0277; 11.6 41,831] .0298} 10,919 4,938; 1,563 6,389 952 8,428 52,583; .0263'1,249' 4,5330.......... -0276| 100 


A and A See end of state for Standard Metropolitan County Areas. ; 
1 The City of New York includes the Counties: Bronx, Kings, New York, Queens and Richmond 


Before using these figures, see explanation nane 19. 


© SM. 1951. 


Is The 


ASK 
THE JULIUS MATHEWS SPECIAL AGENCY 


ome Daily HSentine 


* Estimate For 1950, SM Survey of Buying Power. 
e Increase Above SM Estimate for 1949. 


Rome, N.Y. rea sALes* skyrocket! 


Entire Market Area.... $95,156,000... UP 53% 
City of Rome......... $41,831,000... UP 59% 


The only newspaper providing complete 
coverage of this FAST GROWING MARKET 


SALES MANAGEMENT 


Po Bae ok 


Eee 


z TITTLE LG OTE 
ier eed meet 


Ne a 


N NEW YORK. where sales opportunity 

is limited only by sales effort. one 
home-going newspaper delivers the 
family coverage you need for volume 
sales. 42 out of every 100 families who 
read a metropolitan evening newspaper 
read the Journal-American. 


And they read it through choice alone. 
No one is ever “sold” a newspaper in 
New York. There is no city - wide home 
delivery under metropolitan newspaper 


NATIONALLY REPRESENTED BY 


HEARST ADVERTISING SERVICE 


MAY 10, 1951 


management. There is no price incentive. 
Like your merchandise on retail counters, 
the choice is up to the customer. 


It is significant then that the New York 
Journal-American overwhelmingly out- 
sells all competition in the evening field. 
To move merchandise in New York, to get 
your share of New York's take home pay. 
you need the sales power of the Journal- 
American, favorite take home paper 
in more than 700,000 New York homes. 


EW YORK 
gy esas FOL ROC: 


nS 


American 


A HEARST NEWSPAPER 


FRANKLIN 


HAMILTON 


with “Me Radio Station“ “" 
LEWIS 


BMB Nighttime Audience Families 54 


OSWEGO 138 13 
WSYR...... 214,960 
Station A... .164,720 94 ONEIDA 


0 ee 50 
° 3 
Station B..... 148 ,oa40 mae 33 eter HERKIMER | FULTON 
: NEW YORK.__ F 
Station €..... 76,920 : * . , 
ad * ONTARIO | SENECA 79 \ 92 MADISON MONTGOMERY ) | 
o B 
Station D..... 68,970 AB 88 : 
. OTSEGO 
; [vats \ 35 corriano | 
| Na a 14 SCHOHARIE 
A WS; - TOMPKINS | 75 
a. : . 12 2 
WSYR — AM-FM-TV — The Only Complete A 
Broadcast Institution in Central New York CHEMUNG | TIOGA DELAWARE i 
NBC Affiliate © Headley-Reed, National Representatives BROOME © Base Map BMB 1949 
4 
4 
nik tier dee ’ er ; 4 fan ct) og ain a en cae, eae ey 4 
aan ’ The “‘SM’’ symbols mark original, exclu- ‘ 
NEW _ YORK — (Continued) _ =“ __sive estimates by’ SALES MANAGEMENT, 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
Sy ESTIMATES Sy SALES SM FROM TISING : 
M 1/1/51 M ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES ie ’ _ ie (DS hs I oe: i = 6 ea 
| Fam- | ; 
CITIES ilies FIVE STORE GROUPS Qual- 
(House-| (in thousands of doliars) Net | ity of 
Total holds} Dollars eee esse, ee ___] Estimates} Dollars Estimates | °% of | Mar- 
(in | & (in (in % | Furn.- | ; (in (in % Per | Per (in U.S.A. | ket 
thou- | of | thou- thou- of General | House-| Auto- | thou- thou- | of | Cap-| Fam- thou- Poten-| In- 
sands) | U.S.A.) sands)| sands) |U.S.A.. Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
Onondaga 142 346.6 .2275| 103.7] 358,543) .2556) 88, 899| 45,844) 17,280) 68,642) 8,026 425,625 2131/1, 228| 4,104 21,378] .2287) 101 
ASyracuse 223 7 . 1468 67 .6 295,804) .2108} 70,590 44,399) 16,049) 61,521) 6,830 528,601 309,153) .1549]1,382) 4,573]...... J .1700) 116 
Ontario. . 60.9) .0400) 18.3 62,008 0442) 14,231 4,849) 3,161) 11,846) 1,034 76,186) .0382)1,251| 4,163] 15,689} .0404) 101 
Geneva - 17.4] .0115 5.3 29,382) .0210) 7,446) 3,209} 1,740 4,458 715 10,239 22,724) .0113)1,306) 4,288]. . Daa .0143} 124 
Canandaigua 8.5) .0055 2.4 13,211 -0094) 3,176 989 622 4,401 a 9,841 13,252} .0067/1,559) 5,522 ....-f 0073} 133 
Orange 153.1) .1005, 47.4] 180,329 -1285) 45,888) 12,206) 9,220) 36,450) 3,855 202,551) .1014)1,323 4,273) 28,880} .1094, 109 
Newburgh-Beacon 46.8\ .0307 14.5 77.955) -0555) 23,989) 7,072| 4,444) 16,111) 1,489 41,193 64,264) .0322)1,373| 4,439].......... .0389| 127 
Newburgh 32.4! .0213) 10.4 60,078) .0428 15, 430} 6,218} 4,042} 14,243) 1,131 41,193 44,680} .0223/1,379| 4,296]..........] .0283] 133 
Middletown 23.0) .0151 7.6 36,619) .0261) 9,059 3,104) 2,127 7,234] 1,026 21,767 35,374] .0178)1,538) 4,654]. . .... .0198] 131 
Port Jervis 9.4! .0062 3.1 15,363} .0110) 4,673 921} 1,034 2,829 311 5,218 11,083} .0055)1,179) 3,575]..........] .0073) 118 
] | [3 
Orleans. 30.3) .0199) 9.5 27,799) .0198) 7,090) 1,880} 1,255) 4,949 521 30,997) .0155)1,023) 3,263} 14, 199} .0177; 89 ' 
Oswego 78.3) .0514) 23.3 66,851) .0476) 17,975] 3,687; 3,458) 12,198) 1,638]... 88,636) .0444/1,132) 3,804 14,594) .0468) 91 ; 
Oswego ; 23.0) .0151) 6.9 24,948) .0177| 7,485] 921; 1,888 4,969 585 6,473 28,359) .0142)1,233) 4,110}........ .0154} 102 t 
Fulton. 14.1! .0092) 4.3 19,186; .0137 4,703| 1,908} 1,180 3,918) 498 2,249 19,049} .0095 1,351) er .0107| 116 } 
Otsego... i 51.4) .0338) 16.6 55,531; .0396) 13,413) 6,174) 1,610} 10,323) 1,114 Pe 54,792 .0275|1,088| 3,301 —— -0324| 96 ' 
Oneonta......... 13.8} .0091 4.5 25,689| .0183 5,723] 5,525' 1,016 4,831| 642 11,707 18,299| .0092|1,326! 4,066!.......... .0119 131 
A and A See end of state for Standard Metropolitan County Areas. © SM, 1951. Before using these figures, see explanation page 19. ; 


Dollars are spent by people. To find out who’s doing the 
spending in every state, county and city, See Page 77. 
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SALES MANAGEMENT 


} Your Advertising Dollar Buys 


\ Maximum Effectiveness in 


SYRACUSE, N.Y. 


\ This important market, strategically located at the Hub of the A 
Empire State, continues to show consistent gains for promotion- 
minded advertisers. Proof of this growth is indicated in the follow- 


agement Survey of Buying Power. 


1949 1950 
FOOD SALES $ 59,894,000 $ 70,590,000 
DRUG SALES 6,653,000 6,830,000 
\ FURNITURE-HOUSEHOLD-RADIO 12,450,000 16,049,000 
7 \ TOTAL RETAIL SALES 257,906,000 295,804,000 


\ 
\ ing figures compiled from the 1950 and 1951 issues of Sales Man- 


Whether your launching a test campaign or planning expansion of 
your present sales operation, this proven market assures maximum 
\ effectiveness. 


Your Dollar in Newspapers Buys 


“The Complete Coverage at ONE LOW COST! 


SYRACUSE 


SYRACUSE NEWSPAPER CIRCULATION provides 
complete coverage of this key market. Today, more 
than 215,000 daily and 333,000 Sunday circulation 
delivers the message of manufacturer and retailer 


to this great, ready-to-buy, able-to-buy audience. 


For Complete Coverage of this Key Market at 
ONE LOW COST—Use 


HERALD JOURNAL—POST STANDARD 


(Evening) (Morning ) 
HERALD-AMERICAN POST-STANDARD 
ALL BUSINESS (Sunday) (Sunday) 
J iS LOCAL GENERAL ADVERTISING REPRESENTATIVES MOLONEY, REGAN & SCHMITT 
T MAY 10, 1951 393 


GAINS In A DECADE | 


IN THE 


TROY, ALBANY, SCHENECTADY 
METROPOLITAN AREA 


Population up 10.1% 


Dwelling units up 14.3% — dwelling units outside central 
cities up 24.8% 


21 AND arp recryinming es prety 


“eaters 


Dollar volume in retail trade increased 171% 
(Figures above from U. S. Census, 1950, preliminary estimate.) 


SAP 


In the TROY CITY ZONE of this rich market we provide 
99.8% coverage 


COST 18¢ PER LINE 
A. B. C. CIRCULATION 44,895 


SEPT. 30, 1950 


THE RECORD NEWSPAPERS 


°* THE TIMES RECORD ° 
°* THE TROY RECORD ° 


TROY, N. Y. 


enhe tee 


N- __ ( H owt . The ‘‘SM’’ symbols mark original, exclu: 
NE W YO RK — (Continued ) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
JSAM ESTIMATES JM SALES ao FROM TISING 
1/1/51 ESTIMATES 1950 M ESTIMATES FARMING] CONTROLS 
COUNTIES eS ee Se ea eae = 1950 asi 
CITIES | ‘ties FIVE STORE GROUPS ‘Qual 
| ilies | ual- 
(House- (in thousands of dollars) GYD Net | ity of 
Total hold] Dollars | } a Estimates} Dollars | Estimates | % of , Mar- 
(in % | (in (in % | | | Furn.- | (in (in % | Per| Per (in U.S.A. ket 
thou- | of thou- thou- | of General | House-| Auto- | thou- thou- | of | Cap-| Fam-]|  thou- Poten- In- 
sands) U.S.A. sands sands) |U.S.A.! Food | Mdse. | Radio | motive | Drug sands) sands) |U.S.A.| ita ily sands) tial | dex 
Putnam 19.6; .0128 5.9 26,158} .0186) 7,374) 149) 791| 7,294) 463)........ 32,477) 0162/1, 657 — 2,832} .0162 127 
1Queens 96(a)} 1,572.1/1.0322) 487.0) 1,350,124) .9622 479,600) 87,746) 89,621) 198,288) 29,933).......... 3,043, 608)1.6241 1,936) 6,250) 3,252] 1.2572) 122 
Rensselaer 2} 133.9) .0879| 41.4) 140,280) .1000) 36,866) 9, 699| 9,988) 29,874) 2,530)... 169,919 .0851/1,269 4,104 10, 900} .0901) 103 
ATroy 72.9) .0479 22.8 107,674) .0768) 26,434 7,972} 9,052} 24,724) 2,063 45,411 112,849) . 0565) 1,548 MEG wa. cine . 609) 127 
| | | | 
1Richmond 96(a 194.2) .1275| 53.2) 144,480) .1030 54,464 5,854) 7,772) 20,687; 3,534)........ 274,793) -1376/1,415) 5, 165 1,288} .1252) 98 
Rockland 96(a) 90.4) .0594 27.1 72,277 .0515, 23,348 1,993 4,605) 14,796; 1,696 come 111,915) .0560| 1,238) 4,130 3,772] .0553/ 93 
Nyack 6.0/ .0039, 1.7] 18,234] .0130] 4,645 562| 2,559} 6,342) 385 3,311 7,170} .0036|1,195| 4,218}.......... .0065) 167 
St. Lawrence ; 99.4 .0652! 28.1 86 948) -0620| 22,925) 8,214; 4,035, 14,366) 1,901]... 102, 283) -0512|1,029) 3,640 28,001) .0572) 88 
Massena 13.3} .0087 3.4 16,616} .0119 4,574) 1,435} 942; 4,113) 321 2,877 16,027} .0080/1, 205) SES 0093! 107 
Ogdensburg 16.3) .0107 4.7 16,078} .0114! 4,507) 1,869 1,064 1,518 354 8,704 23,782) .0119 1,459 i ene .0115) 107 
Potsdam 7.6 .0050| 1.8 11,719} .0084, 3,861 1,608} 878} 1,462) * |........ 10,480] .0052]1,379| 5,822].......... .0061| 122 
Gouverneur 5.0 .0033 1.5 11,543! .0082! 3,461! 908! 744| 2,693 a ee 5,635| .0028|1,127| 3,7571.......... .0045' 136 
A_and A See end of state for Standard Metropolitan County Areas. © SM, 1951. Before using these figures. see explanation page 19. 
1 The City of New York includes the Counties: Bronx, Kings, New York, Queens and Richmond *Withheld to avoid disclosure. 


394 SALES MANAGEMENT 


ww 


REYNOLDS-FITZGERALD, INC. 
NATIONAL REPRESENTATIVES 


The ‘‘SM’’ symbols mark original, exclu- 
sive estimates hy SALES MANAGEMENT. 


~NEW YORK-— (Continued) 


POPULATION : RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
GD ESTIMATES iy SALES SM FROM TISING 
1/1/51 M ESTIMATES 1950 ESTIMATES FARMING} CONTROLS 
COUNTIES be 2 ae ee | 1950 
| Fam- | | | 
CITIES | ilies FIVE STORE GROUPS Qual- 
| | (House-' | | (in thousands of dollars) Net ity of 
Total | | holds} | Dollars at are | Estimates | Dollars Estimates | % of | Mar- 
(Gn | % | (in (in %, | — Furn.- | (in (in % | Per| Per (in |U.S.A.| ket 
thou- of | thou- thou- | of | | General | House-| Auto- | thou- thou- of | Cap-| Fam- thou- Poten-| In- 
sands) | U.S.A.) sands)| sands) | U.S.A.) Food | Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
Saratoga............ 76.2) 0501} 23.4] 67,409) .0480| 17,852) 3,250) 2,683) 11,743, 1,405]..........] 83,134) .0417}1,091| 3,553 7,576] .0453| 90 
Saratoga Springs... 15.7| -0103} 5.0) 24,847 -0177| 4,396) 1,537; 1,290) 5,622) 644 8,413 20,504) .0103)1,306) 4,101].......... .0125) 121 
Mechanicville...... 7.6} -0050) 2.1 11,256) -0080) 3,150) 729| 534} 2,459} UG aus watencd 8,208) .0041/1,080) 3,909].......... -0054| 108 
Schenectady ee wicsase 2 145.1| .0952, 44.91 168,8271 .1203| 41,7341 17,823! 8,346) 33, 149| ae od EO 189,791\ .0950'1,308| 4,227 3,1791 .1026| 108 
© SM, 1951, Before using these figures, see explanation page 19. 
only with WWSC can you effectively penetrate the rich 
up-state New York and southwestern Vermont market area!! 
FOR YEAR-ROUND SALES AND TESTING 
LOOK AT THIS MARKET LOOK AT THESE MARKET FIGURES 
HOOPER RADIO AUDIENCE INDEX FALL 1950 Total estimated Annual Retail Saies .... $171,233,000 
i Se Se De She Sit oe ee” ey) 
| w ‘ enera erchandise . 843, 
TIME WW | Net- Inde- Net- Net- Net- OTHERS Aut "paige ieee Ae 14,589,000 
SC work pendent work work work —. se OS RG ae 1 rity 
8:00 AM—6.00 P M. See pene! peer se ppc ae j pert 
‘ .M, : .M, nnual wholesale volume ..... ery Pe 268, 
MON. THRU FRI. | 51.4 | 1.2 4.3 74 29.7 3.5 2.4 Oe ek eee ree 28,286,000 
6:00 P.M—t0:00 PM| ——————_—— (Source: 1950-51 Consumer Markets) 
SUN. aun tae ”| 45.4 1.6 3.1 47 35.5 2.4 7.2 at — Everett-McKinney representative for availabilities 
WWSC’s primary area in up-state New York retail sales averages $4,464 per family—44% y sans - Fone ag feet, Gooey 
+ southwestern Vermont includes 167,000 above age pagent h — , 4 epresented nationally by Everett-McKinney, Inc. 
ple and 46,090 radio homes. WWSC’s 14 clear channel signal an WWSC 
“ alized”’ local programming means 
Warren County (WWSC’s home county) annual BUSINESS. for YOU! GLENS FALLS, NEW YORK 
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MILLIONS OF DOLLARS IN DEFENSE CONTRACTS 
POUR INTO SCHENECTADY PLANTS ~* 


* More Employments 
Larger Payrolls 
More Spending Money 
Increased Sales 


LGA L ALR LONE LLL GE TE PTE ME CL 


Atomic _ Research; 
Power Plants-Atomic, 


167 Wholesale Steam and Water, 
Houses; 1,850 Retail ~~ Tanks; Diesel Loco- 


. = " >= 
Stores in City Zone >. Sit Taal FE motives; Mica Prod- 
a SS " 


Over $150,000,000 ucts; Paints and Var. 
Retail Sales (a) nishes; Sporting Goods. 


ar 


RH, « 


Insure Your Share of Schenectady’s Prosperity 
With Effective EVENING Coverage in tne 


LEADERSHIP 


National Lineage 7 Years* 


Department Stores . 5 Years* 


¢ 
f 
i 
g 
| 
i 
P 
f 


Drug Stores . 15 Years* 


* Consecutive Years! Leadership in City Zone Circulation for Over 16 Years 
(a) Ed. G Pub. Mkt. Guide 1951 80% CARRIER DELIVERED! 


Represented Nationally by the KELLY-SMITH CO. 


The ‘‘SM’’ symbo!s mark original, exclu- 
___sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS SALES 
INCOME—1950 DOLLARS} ADVER- 
ESTIMATES FRO TISING 


COUNTIES 


M 
1/1/51 BY) estimates BYP estimates FARMING] CONTROLS 
CITIES ilies FIVE STORE GROUPS 


[House- (in thousands of dollars) 


holds} | Dollars Estimates Estimates 
(in (in % Furn.- (in i Per i 
thou- thou- f General | House-| Auto- thou- Cap- 
.| sands)} sands) Se Food Mdse. | Radio | motive sands) S.A.) ita 


Fam-[ tid] tC 1 | 


ASchenectady . 6] . 28. 145,844) . 33,975 7,790} 30,926 49,437] 129,636) . 1,385 
Schoharie ae: of] ° 22,374) . 4,905 499) 6,338 25,288) . 1,090 


Schuyler. . . vee 4. ‘ 12,861) . 2,638 ” 3,259 ; 15,480) . 1,075 
SE eck casecuyous of] . 20,285) . 5, 168 651) 4,117 ea sumode 27,680) . 932 
ee ee 9}. a 85,742) . 21,385 3,454) 20,359) 1, eee me 1,181 

P 23,041) . 5,595 1,297) 6,874 ? 24,066) . 1,337 
22,058) . 5,629 1,064; 4,887 31 20,297) . 1,318 
11,131) . 2,071 506; 3,854 ere 7,112) . 1,293 


289,570) . 83, 205 11,526) 47,948 ares 395,690) . 1,429 

. 21,780) .0156 5,991 904 2,628 2 12,180) . 1,624 
Babylon......... 5 2 : 12,040! .0085 4,588 650! 2,536 7,155! . 1,173 
A and A See end of state for Standard Metropolitan County Areas. © SM. 1951. 
*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


Canadian Section starts on 


SALES MANAGEMENT 


|| The Leader ALONE Covers THIS Market 


The map shows Corning’s com- Prattsburg . Pultengy DUNDEE 
pact market picture .. . crowded] Cohocton 


: nei mae Catawba 
| | by municipalities that look to a eclen Urbana, = Reading 
Corning for news and merchan- pace ororn “Ham, @T4rone WATKINS 
dise. Howard 40 Rheims 8 ™MondSpor+ @oLEN 
yon? e sononeeaaford *tTownsend 
Corning is the home of the great BATH Montereye — ¢ Beaver Dam E 


%% Savonae = 
Corning Glass Works and Rem- a "sing rst, Campbell an — 
ui Uj e@Posr Cree ema: 
ington-Rand plants. The areajcanistoo lee _— = 
- @ cameron, 9 ‘ — | 
includes other large manufactur- CamerSn mills ay 
‘ Gi 
ing plants . . . and many fine sige roar ke a 
/ 
farms that produce more than wie oli an | 
esearch: . rdene eFreeman © “NY. 
A $30,000,000 income. Bordene HPP ndleu 
-Atomi —: <=. aun oa © _—-, — a 2 
- . 5 ° 0%, ehustinbua@e” @LawrenceviLLe 
f ater: This market’s retail sales exceed “Fogo fio ely 420sceoka @,..,,e5omers Lane 
’ - ° e e 
Loce- $85,000,000 in 1950... in- e° Coy (ey OEE rican PA. 
Prod. come more than $101,000,000. by pal ese ve op tammonts 
id Var. — esoutug aereeeiddebura @Lambs Creek 


The only effective, low-cost way| ,.¢ cheeda ie AN SFIELD 
ees ale 


of selling this increasingly pros- el é 
perous area is through the Corn- Rexford. WELLSBORO 


ie Keaton . « «aul e _ 
ewe een COrnin’-nv.Y. 


ieee EVENING LEADER 


| Goods. 


The Julius Mathews Special Agency, Inc. 


The “SM” symbols mark original, exclu- eae . 
sive estimates by SALES MANAGEMENT. _ N EW YORK (Continued) 
4 POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
ESTIMATES SALES ne OFROM | TISING 
3 JM 1/1/51 BY) ESTIMATES 1950 JM ESTIMATES FARMING] CONTROLS 
Es COUNTIES F ae ot 1S eee a Ane ee 
‘am- l 
a CITIES ilies | FIVE STORE GROUPS ual- 
exclue fe [House- (in thousands of dollars) Net \- of 
MENT. Total holds} | Dollars ______] Estimates} Dollars % of | Mar- 
— (in % (in (in % Furn.- (in (in % Per U.S.A. | ket 
thou- of thou- thou- of General | House-| Auto- theu- thou- of Cap- Poten-| In- 
= : sands) | U.S.A.| sands)| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug | sands) sands) | U.S.A.) ita tial | dex 
A F ee 41.3) .0271 13.2 66,009) .0470 19,563 2,226; 2,054; 10,964) 1,670).......... 56,375 -0282/1,365 -0336; 124 
a 4 Monticello......... 4.3) .0028 1.4 14,603} .0104 3,934 650 486. 4,318 ES ecu cen 6,781) .0034|1,577 -0054) 193 
| Se 4.7) .0031 1.5 11,658} .0083 3,277 408 473 1,160 ER 7,186} .0036/1,529 0049) 158 
par RRA 30.6] .0201| 9.8] 27,043| .0193| 6,812) 3,305] 683 -3,634] 400)... 31,396] .0187/1,026 0177| 88 
| ) 
Mar 
| ket : Tompkins. .......... 60.2) .0395; 19.2 58,656) .0418| 13,617 6,887) 2,486) 12,770) 1,121].......... 88,494) .0443/1,470 i 108 
DA Cc 29.9} .0197 8.9 44,209) .0316 10,285 5,271; 2,202 9,027 922 14,597 51,009; .0256/1,706 0262) 133 
ound ee 94.3) .0619 30. 99,914) .0712 28,755 6,860} 4,990} 14,304) 1,760}.......... 119,478} .0599)1,267 0637| 103 
123 Kingston. ......... 29.4) .0193 9.4 48,002) .0342 12,972 4,998} 3,308) 11,135 893 38,131 44,541) .0223)1,515 -0253) 131 
3 «Oe re: 39.6) .0260) 12.7 61,339) .0437) 13,509 5,162) 3,709) 15,097; 1, Sere 47,441) .0237|1,193 -0302| 116 
7 Glens Falls........ 19.7} .0129 6. 42,073} .0299 9,032 4,507} 2,498) 9,973 881 17,790 25,610} .0128)1,300 0180) 140 
90 i 
78 Washington. 47.9) .0315| 14.2 35,551) .0253} 10,757 1,228 551 4,272 a 47,804) .0240) 998 -0259| 82 
95 Wayne a 57.8} .0379; 19.0) 55,737} .0398) 11,998 3,164) 1,856) 13,680) 1,047].......... 67,164) .0336)1,162 -0363) 96 
113 3 _Ne wark ; 10.5} .0069) 3.3 14,980! .0107 2,876) 1,362 440 4,362 ” 2,157 16,937| .0085)1,613 é .0088| 128 
V7 ; © SM, 1951. Before using these figures, see explanation page 19. 
136 _ a ina Ma Ses ee 
109 
178 
: COPYRIGHT 
= . . the contents of this Survey of Buying Power are fully protected by copyright. The exclusive 


estimates of population, Effective Buying Income, retail sales and sales-advertising controls must not 
be reproduced in printed form, in whole or in part, without written permission of SALES MAN- 
! AGEMENT, INC. 
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NO. 1 BUY IN NEW YORK, 
THE NATION’S NO. 1 MARKET 


1130 | ON YOUR DIAL 


565 FIFTH AVENUE, NEW YORK 17, N.Y. 
Represented by JOHN BLAIR & CO. 


NE Ww ; YORK — (Continued) The “SM” symbols mark original, exclu- 


sive estimates hy SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS | SALES 
ESTIMATES — OPROM’ | TISING 

BYP 1/1/51 BY) Estimates BYP ESTIMATES | FARMING| CONTROLS 
COUNTIES 1950 


CITIES i FIVE STORE GROUPS 
| (in thousands of dollars) Net 
Dollars ae i Dollars Estimates 
(in % ) Furn.- i (in Per (in 
Generai | House-| Auto- thou- Cap- thou- Poten-| In- 
U.S.A.) sands) .S.A.| Food Mdse. | Radio | motive sands) S. ita i sands) tial | dex 


— 


Westchester... . .96(a) 4. 179.0} ; 216,227; 32,909) 46,517| 139,324 1,786,821| . 2,821 -6859) 165 
Yonkers........... .O| . 44 44,040] 6,093] 8,707) 25,035 302,560} . 1,952 .1252| 123 
White Plains....... 2). 12 112,133] . 30,721 9,138] 8,575} 25,423 131,362] . 2,972 .0627| 216 
Mount Vernon 0} . 20 92,392] . 29,672 8,219} 20,590 195,640] . 2,680 .0783| 163 
New Rochelle .6| . 16 84,198] . 18,208 3| 6,202) 21,070 34,7 176,649) . 2,915 .0702| 176 

33,497] 05 9,773 : 3,039 42,212] . 1,730 .0209| 131 

29,095] .0205 8,554 ; 29,520] . 1,640 .0160) 136 

21,129) . 5,534 31,160] . 1,900 .0145| 134 

16,499] . 5,793 25,413) . 3,683 .0108) 235 

14,672] . 3,318 , 15,078! . 2,513 .0077| 193 

14,441] . 3,680 47,867| . 3,599 .0168) 193 

14,088) . 7 y 7 42,803] . 2,816 .0157| 157 

12,988] . 7 38,259) . 3,215 .0140) 179 

12,869] . ¢ 77 23,642) . 3,694 .0096| 229 

11,462) .00 ‘ 7 22,855] . 2,568 .0093) 160 


fos} 


| 
Bronxville 


Co i 8D im OD OO OO OD 


Nore woronvnorer- & Or 


Tarrytown......... 


Wyoming.......... ; 29,239 36,840 1,103 0199) 91 
5 20,033 19,527 .0098|1,097| 3,310 0115, 98 


— 


Total Above Cities. ...]11,919.6/7.8260)3, 561 oft3, 918, 280 9.9170|3, 601, 127/1,476, 120/918, 278)1913,325 21,097,115 1,770) 5,924 9.8232, 126 


— 


State Total 14, 987.419.8402 4,493. 1116, 064, 939 11.4490'4, 172, 449) 1 ,600 ,090| 981, 196| 2294, 354 15,091,580 1,674 5,584 1.6850! 119° 


NEW YORK— Standard Metropolitan County Areas 


Albany-Schenectady- 


ae 
—— 


| 


521.1) .3421 . 638,795) .4553) 146,459) 94,862) 36,022) 123,194) 10,608 -3742/1,434) 4,64 115 
187.8) .1233 49,012) 29,518) 13,158) 45,076) 4,603 1160/1, 234) 4,244 
21] 1,103.7) .7247 ° 282,560} 163,203) 59,708) 247,756) 27,98 
88.2) .0579| 27.3] 101,262) .0722) 22,201 9,454) 6,186) 24,877) 1,86 -0613/1,387) 4,481 


New York-N. E. New 
Jersey 96(a)! 9,643.7/6.3318|2, 890.7110, 460,016|7.4545'2,800,080! 992,422|700,480/1150,937|228, 18, 189,027'9.1083|1,886) 6, 8.0569) 127 
*Withheld to avoid disclosure. © SM, 1951. 


Before using these figures, see explanation page 19. 
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ADVERTISERS 


mae THE 
WORKS IN... 


MAY 


10, 


1951 


BECAUSE SALES PROMOTIONS 
PAY-OFF IN THIS WEALTHY 
MARKET! 


Proof of this statement may be found in the large 
number of advertisers who repeatedly select the 
9 Westchester Group dailies to carry their sales 
promotions to Westchester. During 1950 over 4,600 
advertisers (most of them have used their local papers 
for years) continued their schedule in the Westchester 
dailies... and during the same period TOTAL 
ADVERTISING EXCEEDED 65,000,000 LINES! This 
tremendous swing to Westchester is no chance 
happening! Shrewd advertisers know that West- 
chesterites have the money to spend (over $726,000,- 
000 in retail sales in 1950 ), and they spend it in 
Westchester! Westchester families, for the second 
consecutive year, have the highest effective buying 
income in the nation! . . . and the first linage reports 
indicate that Westchester still holds the number one 
spot in total food linage . . . a spot it has held for the 
last 20 years! 

All these figures add up to make Westchester a highly 
desirable wealthy market ... one that you can't afford 
to overlook! Be sure to include Westchester in YOUR 
next sales promotion ... and be sure to get full cover- 
age ... through the Westchester Group Newspapers! 


Sources: Sales Management 
Records ’ 


ADVERTISING REPRESENTATIVES: 


a -NEW YORK 


EXCLUSIVELY FOR FAMILIES OF THE WESTCHESTER MARKET . 


-CHICAGO «= -DETROIT 


YONKERS, HER ALO STATESMAN 
WHITE PLAINS, REPORTER DISPATCH 
MT. VERNON, DAILY ARGUS 
NEW ROCHELLE, STANDARO-STAR 
PORT CHESTER, DAILY ITEM 


TARRYTOWN, OAILY NEWS 
PEEKSKILL, STAR ‘Athhoted) 
MAMARONECK, DAILY TIMES 
OSSINING. CITIZEN REGISTER 


-PHIN ADELPHIA -BOSTON -S/RACUSE -ATLANTA -SAN FRANCISCO -LOS ANGELES 


399 


FRANKLIN 


FERSON 
with # YZ Radio Station ~ , 
LEWIS HAMILTON 
EES 


44 


BMB Nighttime Audience Families 54 


OSWEGO 38 13 
wsyR.... 214,960 | 
Station A... 164 ,429 94 | ontwa 


— 50 
Station B..... 148,340 WAYNE 33 ONONDAGA wW YORK 
; * \NE 
Station € ..... 76,920 : ONTARIO I senecal 7qQ\ 92 MADISON MONTGOMERY 
Station D..... 68,970 rts 88 
; [vats \ 35 CORTLAND spect ; 
ce peat — 14 SCHOHARIE 
A CUSE TOMPKINS | 75 i 
WSYVR’ 570 KC swumieR | 2g id 
WSYR — AM-FM-TV — The Only Complete Mu 


Broadcast Institution in Central New York CHEMUNG TIOGA DELAWARE 
NBC Affiliate © Headley-Reed, National Representatives BROOME © Base Map BMB 1949 


NEW YORK— 6%) Standard Metropolitan County Areas — (Continued) 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
ESTIMATES 77 SALES SM FROM TISING 
M 1/1/51 M ESTIMATES 1950 ESTIMATES - 2 CONTROLS 
— oe 2 i -4 r E STORE GROUPS —_ x _ 
ilies FIV T | ; 
[House- (in thousands of doHars) Net ityo Fo 
Total holds} | Dollars ae _ ______| Estimates} Dollars Estimates | % of | Mary §> 
(in % (in (in % | Furn.- (in (in % Per | Per (in U.S.A. | ket 
thou- of thou- thou- of | General | House-| Auto- thou- thou- Cap-| Fam- thou- Poten-| In- 
sands) | U.S.A.| sands)| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A) ita ily sands) tlal | dex 
Rochester........116] 493.0) .3237| 7.5) 498, 984) — 117,018} 68,002) 30,516) 106,835) 12,350).......... 770,066) .3856)1,562) 5,221).......... 3642) 13 
Syracuse....... r 346.6] .2275| 103.7] 358,543) . 2556) 88,899) 45,844) 17,280) 68,642) 8,026)....... 425,625) .2131|1,228 104 Filia ininbore 2287) 101 
Utica-Rome .150b 288.4! .1893 86.51 292,068! .2081' 74,583! 24,451! 16,051 51.747! eee 348,477! .1746'1,208! 4,0291.......... “18761 9 
© SM, 1951. Before using these figures, see explanation page 19. 


Only One Way to START BUYING ACTION in the 
$400,000,000 BUFLOPOLE MARKET! 


America’s Richest Concentrated Market 


. .. Where more than a quarter-million consumers of merchandise, who willingly 
pay for quality, are giving their buying preference to the makers of products 
who invite their patronage by messages in the ONLY NEWSPAPER that speaks 
their language . . . the DAILY NEWSPAPER with more penetrative circulation 
than 95% of all dailies in America. 


EVERYBODY'S BUILDING BUFLOPOLE, N. Y. 


National Representatives: Shannon & Associates, Inc., New York, Chicago, Detroit, Atlanta, Kansas City, St. Louis, San Francisco, Los Angeles, Cleveland 
400 SALES MANAGEMENT 


MAY 


THE STATION LISTENERS BUILT 


Whit( 


LEADER 


In 
ROCHESTER 


5,000 watts = CBS 


Representatives: 


EVERETT-McKINNEY, Inc. New York, Chicago, 
LEE.F. O'CONNELL CO., Los Angeles, San Francisco 


10, 1951 


AVERAGE SHARE OF 


RADIO AUDIENCE 
morning, afternoon & night ! 


%*& LATEST HOOPER BEFORE PRESS TIME 
DECEMBER 1950—JANUARY 1951 


NORTH CAROLINA IS 


North Carolina Rates More Firsts 
In Sales Management Survey Than 
Any Other Southern State. 


More North Carolinians Listen to 
WPTF Than to Any Other Station. 


& NORTH CAROLINA’S 
No.1] SALESMAN IS... 


. AFFILIATE for RALEIGH, DURHAM 
“atid Eastern North Carolina 50,000 ware 


National Rep. FREE & PETERS, Inc. 680 kc. 


N O R ? H. r: A R Oo L | N A- "(Other South Atlantic States: Delaware. p. 198; District of Columbia, p. 198; Florida, p.200; 
Georgia, p. 212; Maryland p. 291; South Carolina, p. 478; Virginia, p. 533; West Virginia, p. 546) 


City and Population deals City and Population County City and Population 
(in thousands (in thousands) (in thousands) 

Albemarle 2G. ccc iavivnc cee Henderson 
Asheboro seca €sOsa cess eae Hendersonville. . 

Asheville . 53.1 Buncombe ickory 5. Roanoke Rapids. 

De a3 Alamance High Point i Rockingham.... : 

Charlotte. Be Mecklenburg Kinston Rocky Mount... . Nash i 
Concord........ 16. Cabarrus Lenoir Salisbury ; Rowan 
Dunn Harnett Lexington 

Durham....... Bsc ees ccce eee Lumberton 

Elizabeth City. 2.9....... Pasquotank Monroe 
Fayetteville.... 35. Cumberland Morganton Becesecsescstme SOOUONO........ §.2....... Edgecombe & 
Gastonia....... ; as Mount Airy.... 4 Washington.... ; Beaufort B 
Goldsboro...... ; Jay New Bern ‘rav Wilmington .7.....New Hanover 
Greensboro ; i North Wilson : 
Greenville ; i Wilkesboro... 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
SM ESTIMATES JM SALES JM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 

COUNTIES [aa F pas cancnieeensnenenel 1950 


CITIES ili FIVE STORE GROUPS | 

(in thousands of dollars) et | j 
Dollars ee Stee ____ i Estimates | Estimates 
{ (in : Furn.- | l (in i | % | Per; Per (in 
thou- | of thou- thou- | General | House-| Auto- | thou- thou- of | Cap-| Fam- thou- 
sands) | U.S.A.| sands) sands) | U. . A. _Food | Mdse. | Radio | motive | Drug | sands) sands) | U.S.A.) ita | ily | sands) tial | dex 


ee . ~~ — OO et ed = —_ 


Alamance 72.1 rf 18.6 55,302) -0394; 12,602 5,294) 5,187) 14,493; 1,318 84,501) a}. t7| 4.84 5,702} .0425) 9% : 


| 
0212) 131 


Burlinaton 24.8! 01621 6.91 40,0461 .0285' 6,796. 4,619! 3,769| 11,073 9231 21,2201 +37, 6711 .o189l1,519| 5.4601. 


© SM, 1951. Before using these figures, see explanation page 19 


BURLINGTON MAKES THE “FIRST TEAM”! 


a 11th NORTH Alamance County 
with the largest percentage 1950 
sam ore eae © CAROLINA CITY a 
12,297 population increase Effective Buying Income 


oe Re BURLINGTON $84,501,000 


total population in the 1950 


“24,49 5 TIMES-NEWS RETAIL SALES 


$55,302,000 


Represented by The John Budd Company 


SALES MANAGEMENT 


ounty 


. . Wake 
ingham 


Halifax 


chmond & 


Nash 
Rowan 
eveland 


. Iredell 


ecombe & 


eaufort 
[anover 
Wilson 


“orsyth 


2A a nik Di eR lt eh 


Faeroe ea eee 


where there's smoke pcre 


... you find plopla using the products of 
the Carolinas’ mammoth toba¢co industry. 
Prosperous tobacco’ farmers ‘and tobacco 
workers are among ‘the 3,000,000 Carolin- 
ians whose loyalty to WBT mokes it the 
biggest single advertising medium in the 


two states. 


CHARLOTTE 


COLOSSUS OF THE CAROLINAS 


JEFFERSON STARDARD BROADCASTING COMPANY 
REPRESENTED NATIONALLY BY RADIO SALES 


Buy 


Duy 


A YEAR ROUND, 


highly diversified mar- 


ket of 19 counties and 


203,600 people — a 
quality market of 
PROVED response _ to 


sales messages. 

$393,334,000 buying 
income in 1950—major 
expansions under way 
for 1951. The ONLY 


full coverage: 


55.022 Combined Circu- 
lation of The Asheville 


Citizen aa Times. 


ASHEVILLE 


Nn O RT WH 


RETAIL SALES 1949 — $227,773,000 


Survey of Buying Power. Circulation Figures ABC 9/30/50 


Trade and Population Figures from Sales Management's 


CA RO L 


RETAIL SALES 1950 
$2.75,005,000 


The 


BRANHAM Company. 


General Representatives 


Ashorille, NE. 


MORNING 


EVENING 


CITIZENs TIMES 


SUNDAY CITIZEN-TIMES 


NORTH CAROLINA— (Continued) _ 


POPULATION 
ESTIMATES 
1/1/51 
COUNTIES — = 
Fam- 
CITIES ilies 
[House- | 
Total holds} | Dollars 
(in % (in (in 
thou- of thou- thou- 
sands) | U.S.A.| sands)| sands) 
Alexander 14.7| .0096 5,144) . 


Ashe... 
Avery 


Beaufort. ... 
Washington 


Brunswick : 
Buncombe..........7 


-0820 
AAsheville 53.1) .0349 
See 46.1; .0302 


Morganton. . 


IN. sc scccnes 


Concord ee -O111 
Caldwell....... 44.0) .0289 

eer 8.0} .0053 
Camden.... 


Carteret 23.4) .0153 
Caswell 21.2) .0140 
Catawba. . 62.6] .0411 

Miho. shebang 15.01 .0098 


RETAIL SALES—1950 


JM 


U.S.A.| Food 
1,068 


0082} 3,789 
.0025 852 
.0303) 9,548 
0201! 6,171! 


ESTIMATES 


FIVE STORE GROUPS 
(in thousands of dollars) 


General | 
Mdse. | 


600] 


499 
468 
4,600) 
3,701\ 


| Furn.- | 
House-! 
Radio | 


3,207) 
2.2001 


Auto- | 
motive 


1,923 
745 


4,744) 
1,573 


Drug 


RKE; 


/ | 
| | 
FIRST 
TEST 
MARKET 


. . . for cities under 


75,000 South 


Southwest, according tof 


in and fm 
recent survey by Sale} 
Management of execu.) 
tives in 150 leading ad. 
vertising agencies. 


TEST 
in ASHEVILLE! 


The “‘SM"’ symbols mark original, excl 
sive estimates by SALES MANAGEMENT 


WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
SALES SM FROM TISING 
1950 ESTIMATES FARMING} CONTROLS 

= Eee SS oF ae 
| | | | 
Qui 

Net | \tye 

Estimates | Dollars | Estimates | % of | Mar 
(in (in % Per | Per (in U.S.A. | ket 
thou- thou- of Cap-| Fam- thou- Poten-| In- 
sands) sands) | U.S.A.) ita ily sands) tial | dex 

133] .......| 8,070] .0041| 549] 2,374] 2,547 a 8 


16,497) . 
10,006) 

63, 414) .0318|1,013 
17,955! .0089!1,197 


472 


and A See end of state for Standard Metropolitan 


Auithnela to avoid disclosure. 
404 


County Areas. 


ee 
Before using these figures, see explanation page Lb 


SALES MANAGEMENT 


under 


| 


TO ONE MILLION PEOPLE CBS MEANS 


620 KC 


RET. 


Natl. Rep. 
Paul H. Raymer 


1000 
Watts Night 


DURHAM, NORTH CAROLINA 


Owned and Operated by Herald-Sun Newspapers 


NORTHAMPTON 


PERSON 


CASWELL 


HERTFORD 


ee 1949 Retail Sales in Excess of $100 Million 
: 1949 Retail Sales $50.0 Million to $99.9 Million 
[_] 1949 Retail Sales $25.0 Million to $49.9 Million 
1949 Retail Sales $10.0 Million to $24.9 Million 


Copyright by 
@léd MANAGEMENT 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


The “SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


NORTH CAROLI NA— (Continued) 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
ESTIMATES SALES SM FROM TISING 
1/1/51 JM ESTIMATES 1950 ESTIMATES FARMING| CONTROLS 
COUNTIES ” ee oe So = = 1950 SSeS 
| | Fam- | | 
CITIES ilies FIVE STORE GROUPS ual- 
lpiasee | (in thousands of dollars) Net or 
Total | holds} | Dollars | _ CPS Ses Estimates | Dollars | Estimates | % of | Mar- 
(in % (in (in | % | Furn.- | (in (in % | Per| Per (in U.S.A. | ket 
thou- of | thou- thou- | of General | House-| Auto- | thou- thou- of | Cap-| Fam-|  thou- Poten-| In- 
= sands) | U.S.A.) sands sands) |U.S.A. Food Mdse. | Radio | motive | Drug sands) sands) (| U.S.A.) ita ily sands) tial | dex 
a = ee ——e = |< ee cee es ——— a 
Chatham....... 25.8) -0169 6.4 12,445) .0089 1,846) 1,414 681| 3,395 RE 16,718, .0084 648) 2,612) 8,066] .0103) 61 
Cherokee 18.6) 0122 4.4, 7,593 .0054 1, 583 481 596 2,486 184)... 7,961, .0039| 428) 1,809 649} .0060| 49 
Chowan 12.7 -0083) 3.1 6,529) .0046 1,399) 532 385, 1,588 ee 10,135 .0051) 798! 3,269 4,334 -0056 67 
| | | 
Clay... tees 6.1 0041. 1.4 741! .0006 188 150) ue. ; serene my evisu wes 1,556| .0008| 255| 1,111 499] .0013| 32 
‘Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 19. 


MAY 10, 1951 


Dollars are spent by people. To find out who’s doing the 
spending in every state, county and city, See Page 77. 


—adv, 


ba ORTAICAR OLINA| 


WS JS DELIVERS 


~f 


MORE VALUE 
FOR YOUR 


A DVERTIS! NG DOLLAR WINSTON-SALEM 


AM.FM 
. R ited 
NBC Affiliate WEADLEY-REED Co 


N O R TH CARO L IN A—| Continued) 7 The “SM” symbols mark original, excly. 


sive estimates by SALES MANAGEMENT, 


INCOME—1950 DOLLARS} ADVER- 


POPULATION RETAIL SALES —1950 EFFECTIVE BUYING GROSS | SALES ” 
ESTIMATES FROM | TISING 
JM Baas GYD estimates BYP Estimates FARMING] CONTROLS 


COUNTIES 


 — | : as 

CITIES | ilies FIVE STORE GROUPS 

[House- in thousands of dollars) - 

holds} | Dollars sates treca a cae eee in | | | Estimates 
| % (in 


% | (in (in % Furn.- | a aia 
of | thou- thou- of General House-| Auto- | thou- of | Cap-| Fam- thou- Poten-| In- 
sands) | U.S.A.| sands)| sands) |U.S.A.| Food Mdse. | Radio | motive Drug sands) | U.S.A.) ita | ily sands) tial | dex 


——7 | | | 
Cleveland 65.3} .0428| . 38,527, .0274, 8,322) 6,910) 709| 46,232) .0232 708 2,964 .0283| 6 
Shelby 15. 0104 of 23,752) .0170 4,011) 3,660} ¢ of 508 13,424 -0068) 855} 3,122 -0106) 102 

Columbus 51.4, .0338 ’ 25,577, 0183, 4,784) 3,243! . oy 647| 27,602, .0138) 537) 2,226 .0192/ 
| ] | | | } | 
Craven....... 5, .0325 ‘ 28,603) 0203) 6,089, 3,789) 1, .493| 39,996 .0200|, 808| 3,053 
New Bern 0105 8 23,871! .0170| 4,337] 3,471) ; , 189) a. 16,261} .0081/1,010} 3,388 
Cumberland... . 2) .0553) . 61,864) .0441) 12,553| 9,526) 3, ' : .| 82,937) .0415, 985) 3,968 
AFayetteville...... 0231] 9.51 54,260) .0386| 8,253} 9107/3, | 1,453] 29,626] 38,891) .0195/1,108| 4,094 
Currituck... .3) 0041 : 1,922} .0014| 574) 350) | 3,761 .0019 597) 1,979 

| | | | | 


RICE T RR OLE! ORE IE EEE EI I TOES OS TTT TEL 


eaini 


aD .5) .0036 ' , 939) 300) 4,169} .0021| 758) 2,978 
Davidson........... .2| 0415) 16. 37,675, . 8,638, 2,920) | 47,842} .0240| 757) 2,935 

Lexington........ : 0090 3. 18 A 3,971) 1,601) 562! on { g 11,344 -0057| 822) 3,066 
a .6 .0102 ' A71 . 1,440 752| | 1,602! 8,830} .0044 566| 2,264 


Se -0275 . , -0105 3,637 , 239) » 240) 23,157; .0116; 554, 2,248 0145) 
Durham. .........43 .0671 ‘: a -0667 16,998 . 756) | 141,956 -0711/1,389) 4,845 - 0690) 
ADurham....... 71.5) .0470 .0632! 15,422 3,167} 6,664) 19,993) 6,77! 106,607} .0533|1,491| 5,278 | .0550) 
1Edgecomb «4 .0344 ‘ ,255| .0223 7,524 2,223 8,977 54,339) .0272|/1,037) 4,382 .0272| 
Tarboro. .... 8.2) .0054 A 12 0089 2,080 798) ° | 4,193 : 8, 167} .0041| 996 3,889 0058) 


| | | | | 
Forsyth. . ; 159) 147.5) .0968 . 109, .0779 22,374) | 2c 23, 298| 203, 108) .1017|1,37) 4,942 .0936) 
88.2) .0579 26. 97,841) .0697 18,095) 947| 6,512} 21,886) 2,741 33,707 129,478! .0649/1,468| 4,980 0649} 112 


\ See end of state for Standard Metropolitan County Areas. ) 
Rocky Mount City is in Edgecomb and Nash Counties © SM. 1951. *Withheld to avoid disclosure. 


Betore using these figures, see explanation page 19 


COPYRIGHT 


. . « the contents of this Survey of Buying Power are fully protected by copyright. The exclusive 
estimates of population, Effective Buying Income, retail sales and sales-advertising controls must not 


be reproduced in printed form, in whole or in part, without written permission of SALES MAN- 
AGEMENT, INC. 


—— 


SALES MANAGEMENT 


— -—- 


DURHAM 


(Durham County, N. C.) 


1940-80,244 1950-102.200 


Population 


Retail Sales >1940 — $24,915,000 1950-$93.579.000 


Consistent consumer demand for tobacco and 

other Durham manufactured products makes 

this market one of the steadiest in America. Ad DURHAM 

dollars pay long term dividends. 
And, as SM figures for 1950 as compared with 1940 HE RALD 
U. S. Census figures above show, Durham is a - 
steadily growing market. ; 


Equally favorable for advertisers is the fact that 
ONE BUY delivers the market. 


ABC 12 Months Ending Sept. 30, 1950, 51,747 Represented by The Katz Agency 


Markets Are People with Money to Spend 


WINSTON-SALEM MARKET 


9 Rich Counties In Which Only 
; ONE Paper Has An Average 


Effective Coverage of 90%. 


“BEST FOR TEST” Population. ....... . 437,200* 
\ monthly grocery Retail Sales . . ... . $254,064,000* 


Inv eri 
nventory covering 48 * SALES MANAGEMENT, 1951 SURVEY OF BUYING POWER 


classifications in Win- 
ston-Salem and Forsyth YOU CAN'T COVER NORTH CAROLINA WITHOUT THE 


Conse jy anil: WINSTON-SALEM TWIN CITY 


ood advertisers JOURNAL and SENTINEL 


MORNING SUNDAY EVENING 


| National Representative 
KELLY-SMITH COMPANY 


GASTOWA 
Apins te the TOP 


in NORTH CAROLINA} 


Whenever you’re ready to sell your products to the ‘‘buyingest”’ (GASTONIA 


market in North Carolina’s top ranking 20 cities, remember The 


Gastonia Gazette is the only paper that gives you COMPLETE (jAZETTE 


COVERAGE of this responsive market. Gastonia, North Carolina 
ABC cir. 17,356 . . . 97% home delivered. Represented by John Budd Co., Graybar Bldg., New York, N. Y. 


, 4 . The “SM” symbols mark original, exclu. §> 
N O R T H ; Cc AR O L | N A (Continued) sive estimates by SALES MANAGEMENT. : 
POPULATION RETAIL SALES —1950 WHOLE- EFFECTIVE BUYING GROSS SALES Ea 

SALE INCOME—1950 DOLLARS} ADVER- j 

ESTIMATES SH SALES SM FROM | TISING |) 

M 1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS §- 

COUNTIES Jee — a bre ks eens a he 

am- 

CITIES ilies FIVE STORE GROUPS ual: 
(House- (in thousands of dollars Net oe 
Total holds} Dollars = a ne a er . Estimates | Dollars Estimates | °% of | Mar- 

(in | & (in (in | & Furn.- (in (in % Per Per (in U.S.A. | ket 
thou- of thou- thou- of | General | House-| Auto- thou- thou- of Cap-| Fam- thou- Poten-) In- 
sands) | U.S.A. sands)| sands U.S.A. Food | Mdse. | Radio motive | Drug sands) sands) (U.S.A. ita ily sands) tial | dex 

Franklin 31.8; .0209 7.7 10,019, .0071 2,350 1,321) 485, 1,462 314 a 15,805 .0079| 497, 2,053 a .0103 49 
ee ; 112.4) -0738; 27. 78,224) .0557; 20,038 7,650| 6.114 20,024 2,132 98,575; .0494 877, 3,585 2,733] .0562) 76 . 
GOIOER.. sv ccc 23.3} .0183) 6.1 47,612) .0339 8,898 5,653! 4,038, 14,000, 1,214 73,108 28,985! .0145/1,244) 4,752].......... 0205) 134 
| 
| | 

GE chads aceves 9.7| 0064) 2.3 2,275| .0017 710 400 ° Oe 0's i  cecoweds 2,551, .0012 263) 1,109 3,942] .0024 3% 
PN én acknnnd 7.0) .0046| a 2,070! .0014 426 800 ee . Bese ee 1,743; .0009, 249) 19 4 .0018 38 
Granville 32.4) .0212 7.7 7 13,557! .0097 3,078 2,079 _ 819 2,304 40st... Lae 20,963 -0105) 647| 2,7221 10,830 -0124 J 
Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 19. 


» ’ is \ 


Where 15,240 production employees earn 
annually +26,798,436 in 299 industrial plants. 


This rich, money-spending market is covered effectively 
and completely ft 99.34: %) ONLY by 


rapa en THE HIGH POINT ENTERPRISE 


Peeing Vials HE KING Cones + Citing Peneethy Represented bv the John Budd Co. ‘ 
SALES MANAGEMENT 


NT 


nite Bg rae 25S 


balls 


SAE De EI ARR cre cei TW Neat i Mikod tts eae 28 


A 


rrr 


GREENSBORO 


METROPOLITAN 


IN THE 


CAROLINAS 


COUNTY 


AR 


Leading The Nearest Major Market by 


§8,922,000.00 in Combined Sales of ... 


EA 


FOOD, GENERAL MERCHANDISE 


IN THE 


NATION 


(PERCENT INCREASE, 1939-1949) 


70% Coverage of the GREENSBORO 
12-COUNTY ABC MARKET — and 


Selling Influence 


HALF OF NORTH 


in MORE THAN 
CAROLINA! 


Greensboro 


News and Record 


GREENSBORO, NORTH CAROLINA 


Represented Nationally by Jann & Kelley, Inc. 


HOME FURNISHINGS and DRUGS 


GENERAL MERCHANDISE SALES 


*Sales Management Figures 


The “‘SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION 
SH ESTIMATES 
1/1/51 
COUNTIES (Pies oe 
| | Fam- 
CITIES ilies 
[House- 
Total | | holds} } Dollars 
(in | % | (in (in 
thou- of | thou- thou- 
_ sands) | U.S.A.| sands)]| sands) 
Green: 18.3} 0120, 4.0) 4,777 
Guilford 56] 193.2) .1269/ 52.4) 195,471) 
Aur nsboro. 74.9 0492 21.5 136 , 696 
AHizh Point. 40.5} .0265| 11.5) 42,109 
Halifax ; 59.4) .0390/ 13 37,727) 
ke Rapids 8.3] .0054) 2.3 15,172! 
Harnett 48.4] .0318} 11.4) 24,575) . 
Dunr beet 6.4] .0042 1.8 13,971) . 
Haywood... 38.3] .0251 9.3] 20,879) 
Henderson ede 5 31.3 0206 8.6 22,672) 
Hendersonville... .. 6.2| 0041} 1.9 18,948) 
Hertford........... 21.7| .0142 5.0 12,542) 
Heke 15.9] .0105, 3. 5,208 
ne 6.6 .0043/ 1.81 1,386 


BYLD ESTIMATES 


of | | General | House- 
U.S.A.| Food Mdse. | Radio | 
.0034 840) 1,500) * | 
.1394| 36,113, 49,470) 13,502) 
.0975| 18,857 45, 259| 9,801) 
.0300| 9,570; 3,620] 3,187] 
.0269/  9,701/ 4,236) 2,495 
.0108] 3,586 1,802| 1,334) 
0175, 5,288, 3,248) 1,998 
0100} 2,240 1,676} 1,374| 
0149} 3,561 3,979) 2,241 
.0161 5,288, 1,988! 1,493) 
.0135, 3,630} 1,620) * 

0090, 2,488) 1,194) 666) 
.0037, 1,239 484) 200) 
.0010 830 100 


NORTH CAROLINA-— (Continued) 


Furn.-| 


FIVE STORE GROUPS 
(in thousands of dollars) 


Auto- | 
motive | Drug 
848) = 
39,000) 4,221 
26,059| 2,419 
11, 164| 1,651 
8,631 869 
4,223 428) 
5,494 854) 
4,053 405) 
4,054 738 
5,001 6 
* * 
3,578 158 
788| . 


GROSS SALES 
DOLLARS} ADVER- 
FROM TISING 
FARMING/ CONTROLS 
1950 


WHOLE- EFFECTIVE BUYING 
SALE INCOME—1950 
1950 BYLD ESTIMATES 
| | 
Net | 
Estimates | Dollars 
(in (in | &% | Per| Per 
thou- thou- of | Cap-| Fam- 
sands) sands) | U.S.A.) ita | ily 
eee 16,928) .0085| 925] 4,232 
ie 251,933| .1261/1,304) 4,808 
278,283] 112,725) .0564/1,505| 5,243 
59,497] 53,217) .0267|1,314] 4,628 
aaeeeee 43,006! .0216| 724| 3,116 
4,518 6,192] .0031] 746] 2,692 
are 33,493] .0167} 692| 2,938 
15,577 6,112} .0031| 955) 3,396 
eee: 29,146] .0146| 761) 3,134 
Beer at 32,020) .0161|1,023/ 3,723 
5,296 7,700} .0038/1,242| 4,053 
ieeisenea 13,714) .0068| 632) 2,743 
eae. 9,270} .0047) 583] 2,649 
eae 2,779! .0014| 421] 1,544 


and 


A See end of state for Standard “Metropolitan 


*Withheld to avoid disclosure. 


MAY 10, 1951 


County Areas, 


Before using these figures, see explanation page 19. 


© SM. 1951. 
409 


| 


$35,330,000 
$226,920,000 


TOTAL RETAIL SALES IN THE CAROLINAS' 


NUMBER ONE MARKET 


THE CHARLOTTE NEWS 


OFFERS 


“THERE'S NOTHING MISSING IN THE PERFORMANCE OF 


COVERAGE 


91% 


CITY ZONE 


OF 


CHARLOTTE A.B.C. 


THE CHARLOTTE NEWS 


“Largest Evening Circulation in the Carolinas” 


REPRESENTED BY THE KATZ AGENCY 
NEW YORK « CHICAGO « ATLANTA « DALLAS « SAN FRANCISCO « LOS ANGELES « DETROIT « KANSAS CITY 


RETAIL FOOD SALES IN CHARLOTTE AND MECKLENBURG COUNTY 


NORTH CAROLINA— 


COUNTIES 
CITIES 


Statesville......... 
Jackson 
Johnston 


Kinston. . 


Lincoln... 
McDowell 
Macon... 


Madison... 
Martin 
Mecklenburg 


" 


The “‘SM"’ symbols mark original, exclu- 
Sive estimates by SALES MANAGEMENT. 


(Continued) 
POPULATION RETAIL SALES—1950 = 
ESTIMATES SALES 
1/1/51 BY) ESTIMATES 1950 
nn ne: 6 oll l 
ilies | FIVE STORE GROUPS 
| [House- | (in thousands of dollars) 
Total — Dollars | ao : Eun net — 
(in | % in (in 0 urn.- in 
thou- | of | thou- |  thou- | of | General House-| Auto- | thou- 
sands) | U.S.A.| sands)| sands) | U.S.A.| Food | Mdse. | Radio | motive Drug sands) 
57.0| 0374, 14.5] 36,885] .0263| 9,054, 3,916 2,855, 9,351, 9321... 
17.1} .0112 4.9 24,083 ‘o171| 5, 160] 2,603) 1,553 7,215) 595 12,003 
19.5} .0128 4.6 6,787) .0048) 1,267 1,314 431 2.773| ORCC 
66.9) .0439| 16 31,256) .0223) 6,448) 4,560) 1,973) ~— , Sane 
| | | | 
} | 
11.1) .0073 2.3 2,050) .0014) 760) 250 > | pos ee 
23.9) .0157 6.1 15,734) .0113; 3,321) 1,796) 1,064; 3,596) ee 
10.2 "| 2.7 13,724 -0098) 2,403 1,584 961) i ae errr 
46.6 0306 | 11.7 33,642 0238) 5,770 6,159} 1,680) 8,988) 91 Sc eeee 
18.6) 0123} 5.3 27,956) — 4,241 4,639 ° 8, 262) . 40,306 
27.7| .0182, 6.6] 14,219) .0102). 2,912) 1,686] 973} 4,421| 208. 
et .0171 6.2 13,027) -0092) 3,378 1,465 908} 3,023) 451 
16.4) .0108 4.2 6,071) -_ 1,292 424 349, 1,643 159) 
| | | 
21.0 o13e| 4.9 4,993; .0035) 1,015) 531 177) 1,196 aan 
28.4) .0186) 6.6 14,792) -0106, 2,379) 2,739 1,248) 3,672! See 
199.3 1308| 53.1 226,920) .1617, 41,448) 34,013! 12,948) 49, 594) 5,975 
135.3) .O888 37.6 209,322) .1491 35,140 32,5261 11,346, 47,871) 5,744 977 ,572 


A 
*Withheld to avoid disclosure. 


County Areas. 


EFFECTIVE BUYING GROSS SALES 
INCOME—1950 DOLLARS} ADVER- 
JSAM FROM TISING 
ESTIMATES FARMING] CONTROLS 
a ee ae ern 1950 

ual- 
Net om 
Dollars Estimates | % of | Mar- 
(in % | Per| Per (in U.S.A. | ket 
thou- of | Cap-| Fam-|  thou- Poten-| In- 
sands) | U.S.A.) ita ily sands) tial | dex 
51,813) .0259| 909) 3,573] 7,991] .0283) 76 
19,545; .0098/1,143) 3,980].......... -0123) 110 
11,993) .0060) 615) 2,607) 821} .0070) 55 
48,436} .0243| 724) 3,027 29,141] .0276) 63 
5,195) .0026) 468) 2,259 4,342] .0032) 44 
18,789} .0099| 828) 3,244 4,804] .0115| 73 
10,516] .0053/1,031| 3,895].......... -0069) 103 
47,206) .0236|1,013) 4,035 16,871} .0251, 82 
22,301) .0112)1,199) 4,208].......... -0141) 115 
18,919} .0095| 683) 2,867 3,604] .0115| 63 
15,738) .0079} 603) 2,538 737] .0101|) 59 
7,905) .0039) 482) 1,882) 979} .0054| 50 
9,114) .0046) 434) 1,860) 5,775} .0061) 44 
22,521) .0113| 793/ 3,412 14,739] .0126) 68 
286,747) .1436/1,439) 5,400 5,334] .1464) 112 
207,144! .1037'1,531) 5.509%, 11431 129 


Before using these figures, see explanation page 19. 
© 


) SM. 1951. 


negligible. 


Greater Coverage 


The net paid circulation of the 
Telegram in 1950 was in excess 
of 11,000 net paid, an all time 
high. Nearly every family in 
Rocky Mount reads and prefers 
the Telegram and home cover- 
age of outside newspapers is 


. The wholesale and retail buying center for 


Nash and Edgecombe counties. 


. A diversified manufacturing city and the hub 


of a rich agriculture and tobacco growing area. 


. The principal market in northeastern North 


Carolina and isolated from other major cities. 


. Can be covered at low cost only by 


The Rocky Mount Telegram 
EVENING AND SUNDAY 


REPRESENTED BY WARD-GRIFFITH CO., INC. 


Rocky MOUNT ¢ NorTH CAROLINA 


A MARKET OF EVER INCREASING IMPORTANCE 


tained 


Retail 


in this 


Greater Buying Power 


That there is more money to 
spend in Rocky Mount is clearly 
indicated by the figures con- 
issue of Sales 
Management. The following to- 
tals, which greatly exceed pre- 
vious years, prove the vital im- 
portance of this key market. 


Sales—$41,414,000 
Food Sales—$7,068,000 


SALES MANAGEMENT 


°925,755,000.00 
1950 RETAIL SALES 


‘22,888,000.00 


1950 DRUG SALES 


*121,956,000.00 


1950 GEN’L MERCHANDISE SALES 


\ 


‘\ 


‘225, 229,000.00 


~~ 


1950 AUTOMOTIVE SALES 


°62,326,000.00 


1950 HOME FURNISHING SALES 


‘208,750,000.00 


1950 RETAIL FOOD SALES 


‘977,572 ,000.00. 


1950 WHOLESALE SALES 


NORTH CAROLINA 


IARKET 


t 
1S ONE OF AMERICA’S 25 MAJOR MARKETS 


WITH A POPULATION OF 1,350,000! 


oreo end 
. 1 1950 ruBListeD 148,521,000.00 
exclu 21 952 49 5: % LEADS IN CITY CIRCU- ? , ° 
MENT. Th , ' LATION, SUBURBAN 1950 FARM INCOME 
— e LINES OF ADVERTSING CIRCULATION, AND 
LES HAS NEARLY DOUBLE CITY OF 
ER- THE TOTAL CIRCULA- mS O9 OO Pre ill 
ING e ar otte TION OF CHARLOTTE’S , . 
ROLS xe CARRIED A TOTAL OF SECOND NEWSPAPER. 1950 FAMILY BUYING INCOME 
Qua. Observer 9,679,600 a: _io SOURCE BURNEY OF BUYING FOWER 
| ity of * IN THE CHARLOTTE MARKET CONSISTING OF 
| Mar. ADVERTISING THAN 26 COUNTIES WHOLLY OR PARTIALLY WITHIN 
| ket THE SECOND CHARLOTTE’S RETAIL TRADING ZONE. 
= NEWSPAPER CITY OF CHARLOTTE 
ex 
| 76 
| 110 F ’ 
| 55 and it’s YOUR MARKET when you use 
63 
-a Che Charlo tle Observer 
73 : 
103 ; The Foremost Newspaper of ‘the Two. Carolinas 
82 
115 
over 138 OOO vary over 145 OOO sunvay 
63 ; CHARLOTTE, NORTH CAROLINA 
59 4 
50 : Represented Nationally By Story, Brooks & Finley 
u é t ss ~ WY WWW Ww M0 Ws GQV Qaaggy WW YAAQYHd 0w WWW WV VAVQA°aggy WY AANAAAAANAASASANS Wy 
68 — pees cis a a " ee = eee ee ee ee aie cise Ferceciesenaate ame meeirt 
112 ; The “‘SM’’ symbols mark original, exclu- — i 
190 7 sive estimates by SALES MANAGEMENT. es N O R T. H a A R-O L | N A (Continued) 
ro ie nee ih Pec Sena ae oa CE Kae 
on POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
4 cr eam i 
— ESTIMATES : 
JM 1/1/51 BY) ESTIMATES 1950 JSM ESTIMATES FARMING] CONTROLS 
COUNTIES enh ee ee See - eter ne 5 ts. 1950 ES 
| Fam- | 
CITIES | ilies FIVE STORE GROUPS | |Qual- 
[House- (in thousands of dollars) Net | | | | ity of 
Total holds} | Dollars | _ Cd Estimates} Dollars | | } Estimates | % of | Mar- 
(in % (in (in 1 & | ) Furn.- (in (in | % | Per| Per (in U.S.A. | ket 
thou- of thou- thou- of | | General | House-| Auto- | thou- thou- | of Can-| Fam- thou- Poten-| In- 
sands) | U.S.A.) sands) sands) | U.S.A. Food | Mdse. | Radio | motive | Drug sands) sands) |U.S.A.) ita ily sands) tial | dex 
— — ——. —__—_—_ petpicdahinnsbeial —S fas | —— — |. —$—$— |,§ | — —_ J —____—_ — — —— 
Mit: 15.4) .0101 3.4 5,831) -0042) 993) 1,307} 477; 1,883) Wis = 30s 9,271; .0046 602| 2,727 ep -0056' 55 
Montgomery......... 17.6) .0115 4.4 9,647) .0068) 2,511 873 672) 3,457 ae 13,640) 0069) 775| 3,100} 2,880} .0078; 68 
PE. aco vukcesks 33.4) .0220 8.7 21,734 Bey 5,090 1,703 828} 4,159 re 31,530) .0158! 944! 3,624 5,927] .0°70| 77 
Nas ree 60.8} .0399, 14.5) 40,702) .0290 cil 8,004) 1,682] 7,975 p= Be cn 51,741) .0259| 851 3,568 es .0296| 74 
=. Mount... 28.1| .0184 sl 41,414 “ane! 7,068! 5,412) 2,774| 10;875' 1,016 74,234 27,145! .0136' 966! 3,619]......... -0194' 105 
1 Recky Mount City is in Edgecombe and Nash Counties. © SM. 1951. Before using these figures, see explanation page 19. 


Dollars are spent by people. To find out who’s doing the 
spending in every state, county and city, See Page 77. 
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Only the Post Covers 
Salisbury-Rowan 
This Market Cannot be Sold From the Outside 


Greater Salisbury Includes Spencer Cooperative Service and Merchan-_ Fertile, Responsive Test Market. 
and East Spencer. Combined popu- dising Dept. Vigorous! Creative! All vital essentials for a “Tell 


lation 25,676. Sales-awakening! All Test.” 
ST Ci lati 
PO ircu ation over [———~aedate aa Write for your 
oe «) copy of the 
6 LS : 1951 FOOD 
16,000 “THE-SALISBURY Pos 
Salisbu/y-Nosth Carolina —/ PREFERENCE 
Combined circulation of metropolitan newspapers ie SURVEY 
in Rowan County less than 3000 
Post Publishing Co., Salisbury, N. C. Ward-Griffith Co., Representatives 
j The “SM” ‘symbois mark original. exclu. 
NORTH CAROLINA -— (Continued) _ sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
SALE INCOME-—1950 ay —. 
ESTIMATES SALES 
BYP 11/51 BYP Estimates 1950 BY. ESTIMATES | FARMING] CONTROLS 
COUNTIES iach OUT : Bin EE — 
TIE | ‘lies | | ‘Qual 
CITIES ies FIVE STORE GROUPS } ont 
[House- | (in thousands of dollars Net ~ ay 
Total holds] Dollars SER oo Estimates | Doilars Estimates | © of | Mar- 
(in % | (in (in % | Furn.- in (in “ | Per| Per (in U.S.A. | ket 
thou- | of | thou- |  thou- of General | House- Auto- thou- thou- of | Cap- Fam-]| thou- | Poten- tIn- 
sands) |U.S.A.| sands)| sands) (U.S.A.| Food Mdse. | Radio | motive Drug | sands) sands) |U.S.A.| ita | ily | sands) | tial | dex 
New Hanover 64.4) -0423 19.0 63,206) .0451 14,371 6, 109| 3,312; 13,389, 1,912]........ 79,920 -0400|1,241) 4, 206 2,581] .0420 99 
Wilmington 45.7| .0300) 14.4 54,394) .0387 12,574 5,786} ° 13,174) 1,725 66 , 606) 60 , 827 0305} 1,331 eee -0329) 110 
Northampton 28.8) ~ 6.5 7,773) .0055 2,936) 755 | 678 258} coekaud 13,651) - 0068) 474) 2,100 10,665} .0088) 47 
| | ) | | 
Onslow 42.6} .0280| 10.1) 12,726} 0081, 2,777 1,009} 940} 3,594) 122)..........] 10,650) 0054) 250) 1,054] 4,886) .0110 38 
Orange 34.9} .0229) 8.9 16,737; .0119 4,100 576 735| 2,951 Rp 38,599 .0193}1, 106) 4,337 4,543] .0178) 78 
Pamlico P 10.2) -0067 2.6 1,797; .0013 ma ° ° cre Soe wetacwien 3,233) .0016| 317) 1,243] 1,842} .0025 37 
| | 
Pasquotank me 24.5) .0161) 6.7 21,455; .0153 4,850 2,140; 1,667, 5,725 en 25,799 -0129) 1,053) 3,851 4,069} .0143 89 
Elizabeth City... 12.9} .0085) 3.6 19,948} .0142 3,987 ° * | wet 447 11,181 15,196] .0076)1,178) 4,221].......... .0098) 115 
Pender ce dacows 18.7) .0122) 4.4 4,026; .0028 1,213) 995 150) 996 . gigs 7,312} .0037 391) 1,662 3,534) .0051 42 
Perquimans........ 9.7 0064) 2.4 5,298 .0038 1,013) 626) 200) 3,005 ° etesmtea 6,072) .0030 626, 2,530} 3,949} .0039 61 
| | | 
} | 
SEE 24.5) .0161) 5.7 12,575 .0090 2,016 2,114) 768) 3,586, ee 16,268; .0082 664) 2,854 04 0100 62 
Pitt... nemeaente 64.8) .0425; 15.5 42,528 .0303 7,445 7,759) 3,229) 10, 169) 740}. . ; 60, 199) -0301) 929) 3,884 29,785} .0326 uy 
Greenville | 17.0) 0112) 4.7] 24,364) .0174 4,443, 3,411] 1,624] 7,121) 529) 43, 450 18,224] .0091|1,072] 3,877].......... 0120) 107 
Polk vamad 11.8] .0078 2.9 4,686 .0033 1,670 136 141 846) . RAS 8,012) -0040) 679) 2,763 1,174] .0046 59 
} | 
Randolph... 51.6 .0339 13.2 27,833 .0199 6,144 2.970 1,341 7,898 Se 27,709 .0139| 537; 2,099 6,311] .0197 58 
Asheboro 7.8 .0051 2.3 17,926} .0128 2,968 2,129 966 6,543 469 2,043 5,444| .0027| 698| 2,367].......-.-| -0062) 122 
Withheld to avoid disclosure. © SM. 1951. Before using these figures, see explatation page 19. 


er tly WILMINGTON. N. C. 


SALES AND SUN - North Carolina’s Historic, Port, Resort City 


cs 
SHINE BRIGHT #® More than $54 Million Retail Sales in 1950,* and in the eight 
Re a RR. 3 county trading zone over $154 Million Retail Sales last year* 
Oe 
a 


fh -“~> - 62.6 winter day hours in sunshine—Avg. Ann. Temp. 63.1°, 

' s due to nearness Gulf Stream—Avg. Ann. Rainfall, 53”. 
Nearest city to big Camp LeJeune Marine Base. 
Huge Industrial Plants Now Under Construction. 


ures May 10, ‘51 


isl STAR-NEWS PAPERS ; 105%: 
LW — Contact a Branham Man S 
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Again in 1950 Raleigh set the pace for other North 
Carolina cities. 

Per Family Income . . $6294, FIRST in N. C.! 
Per Capita Income . . $1533, FIRST in N. C.! 
38% Population Gain, 1950 over 1940! 
The Raleigh News and Observer covers Raleigh 
completely ... and also does a bang-up selling job in 
the 33 county Golden Belt of the South . . . the BIG 
THIRD of North Carolina. 


113,277 Morning 
116,910 Sunday 


(ABC AUDIT, 9/30/50) 


The ONLY Morning-and-Sunday —— 
Published in the Golden Belt of the South 


News and Observer 


MORNING & SUNDAY 
Raleigh, North Carolina 


2 


REPRESENTED BY THE BRANHAM COMPANY 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


The Golden Belt 
Market 


Total Retail Sales ..$ 824,081,000 


31% of the North Carolina Total 


Food Sales .......%$ 168,993,000 


30% of the North Carolina Total 


Genl. Mdse. Sales ..$ 115,977,000 


31% of the North Carolina Total 


Automotive Sales ..%$ 198,328,000 


31% of the North Carolina Total 


Drug Sales .......$ 20,456,000 


30% of the North Carolina Total 


Eff. Buying Income . $1,170,806,000 


32% of the North Carolina Total 


Farm Income ..... $ 440,849,000 
59% of the North Carolina Total 
(SM 1951 ESTIMATES, 5, 10/51) 


CHICAGO» NEW YORK + DETROIT « ATLANTA » CHARLOTTE + DALLAS 
ST. LOUIS . MEMPHIS + SAN FRANCISCO + LOS ANGELES 


NORTH CAROLINA — (Continued) 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

JM ESTIMATES SM SALES SM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 

COUNTIES : ss ¢ : ces. eae eee SR es 
am- 
CITIE ili | | | 

- eee {in thousands of dollare) ne | | | ty of 
Total holds} | Dollars | maa E Lee: ___] Estimates} Dollars | | Estimates | % of | Mar- 

(in o; (in (in | &% | Furn.- | (in (in q Per | Per (in U.S.A. | ket 

thou- of | thou- thou- | o | General | House-| Auto- | thou- thou- of | Cap-| Fam- thou- Poten-| In- 
- sands) | U.S.A.) sands)}| sands) | U.S.A.) Food | Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
Richmond 40.1 .0263} 10.0 28,535, .0203) 7,942 3,608! 2,452) 6,495) 580]... 34,927) -0175 871, 3,493 5,015; .0201' 76 
Roslitadhians 3.4) .0022) 1.2 13,192] .0094 2,622 1,767] 1,636] 3,401} * [........ 4,175] .0021/1,228) 3,479). Pe .0043| 195 
Robeson 89.1] .0585| 20.8]  48,973| .0349 8,983 10,520 2,210 11,850) 1,279]....... 63,617) .0318 714; 3,059] 33,238] .0381| 65 
Lumberton 9.3) -0061| 2.5] 22,785] .0162, 2,904 3,868] 980, 6,498, 370) «22,875 8,956] .0045| 963| 3,582).......... .0083| 136 

} | | | | | } } 
Rockingham. ... 66.0) .0433) 16.4]  37,163| .0265 9,308 3,766, 2,603, 9,415) 1,149].......... 52,206) .0262, 791/ 3,183] 11,1341 .0297| 69 
teidsville. 2.2... 12.0) .0078! 3.5 14,269; .0102 3,264 1,669 1,218 3,863 501 7,172 10,716) .0054) 893) 3,062].......... -0073; 94 
Rowan 76.4) .0502, 20.2 50,334; .0359| 13,155) §,510| 3,293; 12,756) 1,4547......... 73,420} .0368) 961) 3,635 4,658} .0392| 78 
Salisbury... 20.3) .0134 6.0 35,135) .0251 5,928 5,162) 1,758) 11,390 940 14,514 25,903 0129) 1,276 So errr -0167) 125 
Rutherford 47.0 .0308' 11.4] 25,408) .0181, 5,702) 4,094 2,518 6,447, 682].......... 29,798] .0149| 634) 2,614 4,433] .0190' 62 
Samnson........ 50.6 .0332 11.5] 18,295, .0130 3,867 2,438 642 5,849) oe 27,779) .0139| 549) 2,416] 21,114) .0175| 53 
Scotiand 26.7 0176 6.41 14,978 .0107 3,189 2,823 574 2,744) 2921.......... 16,848] .0084| 631 2.00 6,042} .0109| 62 
Stanly... 37.7, .0247, 9.6] 23,722 .0169 5,195) 2,250 1,697; 5,290)  556].......... 29,293| .0147) 777) 3,051 3,059} .0174) 70 
arle..... 12.0) .0079 3.5) 18,521} .0132 3,275 1,962} 1,348 . WOES acess 12,120} .0061/1,010) 3,463}.......... -0086) 109 
Stokes e 21.9) .0144) 5.4 4,899) .0035 1,118 1,196 150 722 OB iicccunes 12,330) -0062| 563) 2,283 10,168] -0070} 49 
Surry 46.4) .0305) 11.3] 31,268! .0223) 5,905 4,345 2,287, 7,523) 943).......... 39,022} .0195| 841| 3,453] 10,282) .0225) 74 
Airy 7.3) .0048 2.0 16,668) .0119 2,706 2,306; 1,540 4,370) tes saes kai 7,614] .0038)1,043) 3,807].......... -0064) 133 
Swain 10.2) .0067) 2.2 3,721| .0026 1,254 166! 200 426} 104]......... viet -0016| 306| 1,419 257} .0029) 43 
Transylvania 15.5) .0101 3.9 8,304 .0059 1,897 395] 499 1,678 233]......... 10,463) .0052) 675) 2,683 713] .0064 63 
Tyrrell 5.2) .0035| «1.3 1,464) .0011 516 ae * Oe. ents 2,860) .0014! 550) 2,200 1,398 0017 49 
Un 42.7 .0280 10.2 26,240, .0187 4,420 2,697 1,030) 10,069 ae 29,719) .0149 696) 2,914 8,016 -0187| 67 
roe... 10.3) .0068 2.7 19,699) .0140 2,549 2,293 773; 8,800 386 9,151 7,601} .0038| 738] See .0075; 110 
Vance 32.5) .6213} 7.3] 23,342) .0166, = 4,576 «9 3,234) 1,066, 6,361! 500).......... 28, 665 0144) 882) 3,927] 9,385] .0164) 77 
Jerson... 11.1) .0072 3.0 19,759! .0140 2,715, 3,061! 1,066] en 22,540 8,902} ‘0045 802| le .0079| 110 
Wai 112] 138.1, .0907, 36.3] 128,750, .0918| 23,014) 16,759) 8,410| 32,634) 3,901).......... 195,826) .0980/1,418| 5,395] 23,254) .0947\ 104 
_4 uleigh 66.1) .0434 16.1 101,500| .0724 16,075 14,155} 6,995! 26.190} 3,188 200,670 101,331| "05071 1.533| 6,294{. . .0558; 129 
A and A See end of state for Standard Metropolitan County Areas. 


MAY 10, 1951 


Before using these figures, see explanation page 19. 
© SM. 1 


951. 
413 


Z 


IN THE MIDDLE OF THE WORLD'S x Ow: ofA LARGEST TOBACCO MARKET 
\ GZ 


\ 


1,252,700 PEOPLE* 
whose 1950 EBI was 


$1,035,970,000.00* 


who “went to market” to the tune of 


$730,579,000.00 in ’50* 
5,000 WATTS FULL TIME * 590 KILOCYCLES * CBS AFFILIATE 


Allen Wannamaker, General Manager * Wilson, N. C. 
‘SM SURVEY OF BUYING POWER, May 10, 1951—29 Counties Covered by WGTM. 


——— 


NORTH CAROLINA—(Continued) == THe ect SALES WANAGENESE 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS SALES 
e INCOME—1950 oo? nt 
STIMATES 
JM 1/1/51 JM ESTIMATES 1950 JM ESTIMATES — CONTROLS 


COUNTIES 


Fam- ; 
CITIES ilies | FIVE STORE GROUPS | 
[House- (in thousands of dollars) Net | 
Total | holds} | Dollars ee ee aN Ms i Dollars | Estimates 
(in % (in (in "% | | Furn.- i (in | &% (in 
thou- | of | thou- | thou- | General | House-| Auto- thou- | of thou- 
sands) | U.S.A.| sands)| sands) |U.S.A.) Food | Mdse. | Radio | motive | Drug sands) | U.S.A.) i i sands) 


Warren... .9| .0157 ’ F 2,046) : 14,268] . 7,590 
| ! | | 


Washington .4| .0088 : j 1,872) , 759) 7,075! . 2,393 
0122 : : 0047; 1,775) 17,112) . 3,332 
.3} 0429 ' ] 7,060) ; 2,918 | ceceeseeef 59,358] . 18,489 
Goldsboro 21.7} .0143 ! 32,754) .0233| 4,131! ,975| 2,376] 9,079} 592 6: 24,825 


Wilkes... .. .9} .0301 , 19,361| .0138, 3,375) 1,492| 1,399) 6,350) 24,832! . 
North Wilkesboro .4| .0029 4 12,290} .0088 * I > | . 3,260) . 
Wilson. . .6| .0359} 13. 35,873) . 7,256} 4,150| 2,462) 8,617 51,160) . 
Wilson A} .0154 r 0208} 5, 146| 2,361) 7,639| 28,478 
Yadkin ; .5| .0147 : ,792| 0041, 1,114] 459! 2,011 13,860) . 


| | 
Yancey -6| .0109 189) . 726) Liedsiees 6,524) . 


a — anal ec Ra: 


= - : f ™ _ _ | : 1 — = 
Total Above Cities 1,038.2) .6816, 292.8] 1,594,281,1.1363) 275, 964) 240, 544/ 100,315) 363,091) _ 2,451,357] 1,344,650, .6733/1,295 -8143) 119 


| 
sia wot Seances: Mecnataes pees: aceon Diane: ota Deas MARRS — 


| 


pee % : | j | | | } | 
4,103.3 2.6942 1,030.3! 2,623,684/1.8699! 552,424! 372,031'170,814! 628,522! 66,564! 3,652.019'1.8287| 890| 3,545 2.0145' 75 


Standard Metropolitan County Areas 


| | | | 
| 
Asheville. . 7 ial a 35.8] 108,789] .0775| 22,096 17,712) 6,398 22.58 3,499 157, 245) ove7|t,.282 4,392 


| | | ! 
Charlotte. 26] 199.3] .1309) 53.1] 226,920] .1617| 41,448| 34,013| 12,948] 49,594) 5,975 286,747, .1436|1,439| 5,400 
Durham...........43| 102.2) 0671) 29.3] 93,579) .0667/ 16,998, 13,756) 6,932) 20,817) 2,358].......... 141,956) .0711/1,389| 4,845 


*Withheld to avoid disclosure. © SM. 1951. Before using these figures, see explanation page 19. 


Aan rye A ORR HINER ERRMSG AES 


WAYS a 


CHARLOTTE, N. C. JUST RIGHT! 


5.000 Watts pay high rates for 
coverage you don’t need ® 


610 on the Dial pay low rates and 


miss needed coverage ® 
Promotion Representative 

don’t you get the story Y 
ROBERT S. KELLER, INC. 
“ ' from AVERY-KNODEL ° 


SALES MANAGEMENT 


Leok What Iheg re Planting low 


vv EASTERN NORTH CAROLINA 


AMERICAN 
HOUSES 
$71,000 


SEA FOOD & 
CANNERY §& 
ik apt BERTIE 
Se “ailll PEANUT CO. 
, 4 $200,000 
CARGILL INC. im O, 7 
$750,000 iii | . — ’ 
Pee i 4 ge HENRY VANN 
on Sa ) Le INDUSTRIES 
FREDERICK Mp $250,000 
GREENVILLE & i $75,000 tee etl 
MILLS INC. S , 
$350,000 J.P. STEVENS CO. 
cis $2,000,000 


WOONSOCKET jf 


FALLS MILLS 
$3,500,000 


RIEGEL PAPER CO. 
$13,500,000 


eS 


E.|. DUPONT 
De Nemours Co. , MEXICAN 


, PETROLEUM 
$24, 000000 . CORP. 


Deas $3,500,000 


‘Best Sold and Best Served from a WILSON, N. C. Location 


and look what a harvest of profits you can reap from this crop of new 
industry when you’re located in Wilson, right in the center of North 


96 " . ‘ 
112 Carolina’s newest industrial area! 
108 TRANSPORTATION HUB 
19, With a distribution center or branch plant here you’ll enjoy all the 
, p , joy 
’ se. re east of se advantages that have made Wilson the World’s Largest Bright Leaf 
= SS ar ee ae wg Tobacco Market* . . . good transportation, plentiful labor, mild year- 
south and east-west. round climate, easy access to major markets. From Wilson men and 
oe ee materials move quickly throughout Eastern North Carolina, where zoom- 
unction o we J an “ 2 a as e 
U.S. 264. ing industrial purchasing power may soon match the record-high farm 
® Home office for 4 large en 
a RS Now is the time to get in the middle of this bright picture . . . with the 
* 6 bus lines, to all points. scores of other national and regional businesses who maintain their dis- 
© Municipal airport among tribution centers or branch manufacturing plants in Wilson. Write us 
finest in area. for the facts. We’ve compiled them expressly for you. 
*World leader in 
cigarette tobacco sales. =>. CARO LI NA 
> —— CHAMBER OF COMMERCE 
'T MAY 10, 1951 ia 


Est. 1926 


5000 watts. 
unlimited 


president 


represented by 
hollingbery 


gilbert m. hutchison 


WBIG 


One of America’s First Stations! 


A sixteen county market of 241,000 


families with $971,136,000 to spend! 


The wealthy Greensboro - High Point Metropolitan 
market led all other markets in the Carolinas in 1950 
General Merchandise Sales...... and in the 1939-1949 
decade was the First Market in the United States in Gen- 
eral Merchandise Sales gains with a whopping 619% 


increase! 


“The Prestige Station of the Carolinas” 


sources: 1949 BMB 
19351 Sales Management 


NORTH CAROLINA— 67) Standard Metropolitan County Areas — (Continued) 


POPULATION 
SM ESTIMATES 
1/1/51 
AREAS ie i Fam- 
ilies 
[House-| 
Total holds} 
(in ( (in 
thou- | of | thou- 
sands) | U.S.A. | sands) 
AFayetteville.....171 84.2| .0553) 20.9) 
Greensboro- 

High Point......56] 193.2) 1269) 52.4 
ee 112 138.1) .0907 me 
Winston-Salem. . . 159 147.5) .0968! 41.1 
© SM, 1951. 


RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

SM SALES SM FROM TISING 
ESTIMATES 1950 ESTIMATES — CONTROLS 

pew ] ea iii } 

FIVE STORE GROUPS Qual- 
(in thousands of dollars) Net ity of 
Dollars | scateieaaanial _ i Estimates | Doilars } Estimates | °% of | Mar- 
(in J | Furn.- | | (in (in 1 & Per | Per (in U.S.A. | ket 
thou- | of General | House-| Auto- | thou- thou- | of | Cap-| Fam- thou- Poten-| In- 
sands) |U.S.A.| Food Mdse. | Radio motive | Drug | sands) sands) | U.S.A. ita | ily sands) tial | dex 
61,864) .0441 12,553 9,526 3,289, 15,069 1,581) ......... 82,937| -0415' 985 3,968]..........] .0450) 41 
195,471| .1394] 36,113) 49,470 13,502 39,000, 4,221]......... 251,933| .1261 1,304) 4,808]..........] .1303, 103 
128,750) .0918 23,014 16,759 8.410 32,634 3,901)......... 195,826) -0980'1,418, 5,395).......... -0947| 104 
109, 269 -0779) 22,374) _ 15,735 7,657: 23,206: 2,910].......... 203,108; .1017/1,377| 4,942{..........1 .0936\ 97 


Before using these figures, see explanation page 19. 


ALL SURVEY DATA on this page (and elsewhere) are available on IBM cards at nominal cost. These cards, 
as well as IBM listings of data in the “Survey of Buying Power”, regrouped according to your sales terri- 
tories, may be obtained from Sales Management. Call Lexington 2-1760 


SALES MANAGEMENT 


_ , ? hone LE SEM AGARS Berns ene 
See L 5 SBN ABABA INAS IR BEL OS iOS TS 


“Bid sanevatabey btn 


Latest 


MON. 


© 


prove that WDAY is far-and-away the top 
station in Fargo-Moorhead. 


§ a.m.—12 noon 
12 noon— 6 p.m. 
6 p.m.— 8 p.m. 


“LOOKIT OUR HOOPERS!” 


Hoopers (Oct.—Dec. °50) again An 


independent 
students at North Dakota Agricultural 
College proves that WDAY is a 17-to-l 


22-county survey by 


favorite among rural families within 90 


THRU FRI. WDAY _ Station B 
66.2% 16.6% 
aspanee 68.1% 15.5% 
vockias’ 62.1% 20.9% 


WDA 


miles of Fargo! 


Write direct or ask Free & Peters for all 
the fabulous facts! 


FARGO, N. D. 


NBC ...970 KILOCYCLES .. . 5000 WATTS 
FREE & PETERS, INC., Exclusive National Representatives 


t North Central States: lowa, p. 254: Kansas, p. 264; Minnesota, : 
(Other West North Centra ates: lowa 4 i. =. "Dakota, assy — N Oo R T H D A K re) T A 


as p. 328; Missouri, p. 339; Nebraska | 
City and Population County City and Population County City and Population County 
(in thousands) (in thousands) ; (in thousands) 
Rismarele.:...<.<.« : eee Burleigh Gratton... 55. oe Walsh Minot......... _ & eo Ward 
ee ee eee Ramsey Grand Forks.... 27.0...... Grand Forks Valley City..... De ee Barnes 
Dickinson...... ff Speer Stark Jamestown..... TE veccanes Stutsman Wahpeton...... 2 Seer Richland 
See SS eee Cass Williston....... Pnavine + Williams 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING 
SALE INCOME—1950 
ESTIMATES SM SALES 
BYP 1/1/51 ESTIMATES 1950 ESTIMATES 
COUNTIES eee ee 
‘lies FIVE STORE GROUPS 
CITIES ilies 
[House- (in thousands of dollars) Net 
Total holds} | Dollars Estimates | Dollars 
(in % (in (in % Furn.- (in (in % | Per| Per 
thou- of thou- thou- of General | House-| Auto- thou- thou- of ap-| Fam- 
sands) |U.S.A.| sands)}| sands) |U.S.A.| Food Mdse. | Radio | motive Drug sands) sands) | U.S.A.) ita 
MR co acaeeceened 4.9} .0032 1 ‘| 6,083; .0043 993 245 ” 1,397 ee 6,066} .0030|1,238) 4,666 
MI cs choc xi aon 17.1) .0113 4.8 17,495| .0125 3,043 2,065 856 221 er 19,135} .0096/1,119) 3,986 
Valley City........ 6.9} .0045 2.0 13,813} .0098 2,123 1,968 778 3,512) . 7,429 9,653) .0048)1,399] 4,826 
MEE cccsccinsecaca 10.8) .0071 2.7 5,414) .0039 1,247 436 ? 503) Dee iccekbe 8,910! .0045) 825) 3, 
a 1.9} .0012 a 166} .0001 61 ht EEE. ET ETS Cele, 1,243] .0006) 654) 2,072 
POUR icin cosas 12.3} .0081 3.6 9,756) .0069 1,692 278 56) 1,236 _ eae a 12,017| .0060| 977] 3,338} 
ES aiéiciecsrewenct 4.0) .0026 1.2 6,248) .0045 1,026 245 215 1,400) WOME eo5cesous 4,508; .0023/1,127) 3,757, 
Re 6.8} .0045 1.9) 4,954) .0035 1,132 175 47 992 See 6,385; .0032} 939) 3,361 
MM icccrecie anes 25.7| .0169 7.7 36,432} .0260 4,348 5,422) 1,495) 12,540 Eee 39,090) .0195)1,521) 5,077 
Bismarck-Mandan. . 26.1| .0171 7.9 45,391) .0823 §,809 §,987| 2,356 ° 1,185 51,140 87,805) .0190\1,450| 4,7! 
ee 18.8} .0123 5.6] 34,979) .0249 4,114 5,133} 1,495 “ 934] 40,682 30,494) .0153}1,622) 5,445 
OER Tone 58.9) .0386 17.1 83,866) .0597, 10,064 11,096) 3,619) 22,677) 2,237].......... 91,766} .0460|1,558) 5,366 
oo 38.7| .0254 12.1 69,142) .0493 7,695 10,202) 3,405) 19,636} 2,095 182,433 64,049) .0320]1,655) 5,293 
NE ciiaseaenecen 12.0} .0079 3.1 9,181| .0066 1,401 708 476; 1,699 ere 10,032) .0050} 836) 3,236 
RO: 9.2) .0060 2.3 9,383] .0067 1,315 683 376; 2,833 = Tract aiacaoed 9,191} .0046} 999) 3,996 
PROD ccuswaceenecd 6.1} .0040 1.9 5,347} .0038 770 492 318} + =1,539 WE Kexcsctes 6,015) .0030} 986) 3,166 
oo OR re 7.3) .0048 1.7, 4,227, .0030 748 229 107 256 Wibaccsconn 5,804) .0029| 795) 3,414 
nc: FOTO TRAE: 5.5) .0036 1.6] 5,522) .0039 785 400 ? 1,745 = Phekabeees 6,721| .0034/1,222) 4,201 
DS cic concen 9.9) .0065 2.1 7,298} .0052 1,318 647 a 1,529 _ ete’ 7,197; .0036| 727, 3,427 
A, 5.4) .0036 1.4 6,551} .0047 1,126 606 262} 2,032 DM Re rassaiasoren 6,955) .0035/1,288) 4, 
Golden Valey........ 3.6) .0024 9 4,248] .0030 770 sd 411 991 _ eer 4,180) .0021/1,161) 4,644 
Grand Forks......... 39.9) .0262 11.3 53,453) .0381 7,286 5,354) 3,222) 17,459 Get ssceccnss 54,065) .0271/1,355) 4, 
Grand Forks....... 27.0) .0177 8.1 46,424) .0331 5,672 ia ° 16,857 751 41,841 39,393} .0198]1,459| 4,863 
ot ay CETTE 7.2| .0047 1.9 4,386] .0032 738 258 ° 1,154 . were 5,717} .0028| 794) 3, 
oo ee 5.5) .0036 1.3 5,016} .0035 648 ee 1,315 _ nee 4,593) .0023) 835) 3,533 
Hettinger............ 7.2| .0047 1.9 9,234) .0066 1,200 465 ” 2,495 Gccrccesia 8,215} .0041|1,141) 4,324 
Ne 6.3) .0042 1 4,044; .0029 810 298 . 1,045 newer 4,284) .0022) 680) 3, 
La Moure........... 9.7} .0063 2.6 8,574] .0061 1,349 ° 198} 1,769 WOU saecccsus 7,595] .0038) 783) 2,921 
Sanne a 6.4) .0042 WW 4,425) .0032 532 333 431 w Biaskewwen 4,557; .0023) 712) 2, 
McHenry............ 12.8) .0084 3.4 9,671, .0068 2,241 476 141 2,035 Becsetonen 9,626) .0048) 752) 2,831 
Mcintosh............ 7.8} .0052 2 7,444) .0054 1,316 713 142; 2,191 ee 6,068) .0030} 778] 3,034 
McKenzie........... 6.9} .0045 1 4,579) .0032 859 106 ’ _ Welibecsoceeen 4,858) .0025| 704) 2,699 
ven 19.1) .0125 5.3 13,052} .0093 3,316 387 323} 2,698 ee 13,790) .0069| 722) 2,602 70 
Mercer Kenia wee thats Gible 8.91 .0059 1.9 6,626! .0047 1,518 264 231 1,983) eee 6,239} .0031; 701| 3,284 69 
*Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 19. 
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NORTH DAKOTA | 


| BURKE RENVILLE BOTTINEAU TOWNER [CAVALIER 
— [ McHENRY 
MOUNTRAIL 


RAMSEY’... 


WARD 


Cc 


Minot 


SHERIDAN 


BURLEIGA 
OLIVER 


HETTINGER LAMOURE 


McINTOSH DICKEY SARGENT 


me 19.49 Retail Sales in Excess of $100 Million Copyright by 
1949 Retail Sales $50.0 Million to $99.9 Million Cities shown are those having Sicales MANAGEMENT 


retail sales of $15.0 million or 
ae | 1949 Retail Sales $25.0 Million to $49.9 Million neus tn tes 


RS, 
1949 Retoil Sales $10.0 Million to $24.9 Million &y 4@ 
| Kis 


NO RT H D AK O TA— (Continued) The *‘SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS | SALES 
INCOME—1950 — ADVER- 


ESTIMATES rf} TISING 
SM Baa BYP Estimates 1950 BY) estimates MING] CONTROLS 


COUNTIES 


Fam- } 
CITIES ilies FIVE STORE GROUPS 

[House- (in thousands of dollars) Net 
holds} | Dollars | | and j Estimates | Dollars 
(in (in | % | Furn.- (in (in 
thou- thou- of | General | House-| Auto- | thou- thou- | Poten-| In- 
sands)}| sands) |U.S.A.| Food | Mdse. | Radio | motive | Drug sands) | U.S.A.) i i ) tial | dex 


Morton yee 5} . 5.1 .0139) | 1,353) 1,115 baaeres ear 18,525) . 3,632 -0114) 89 


Mountrail........ 'F ‘ i 262 P 2,764 -0050 
Nelson..... . iy F 208 : 3,887) -0048) 
Oliver....... > -2) . ‘ J . 2,967 0012! 


Pembina. . wan etl \ 304 ‘ 4,441 
Pierce... . s 4 7,212) . ? 4,327 
Ramsey. . . ° 19,295) . 899 ° 5,086 

Devils Lake . . 15,659) . 10,719) . 5,642 


i 8,528 10,584 4,410 
Renville x . 4,924 , 5,214 3,259 
Richland. . 0]. . 22,905 1 21,880) . 4,290 

Wahpeton s K 12,599) . 7 i! 9,474) . 7,288 


Rolette. . - 4 6,507) . : 8,136 2,906 -0049 
Sargent... 8]. 2. 4,295 5,023 2,512 -0032 
Sheridan s 3,493) . 2,495 .0023, 


2,442| . 3,489 .0014 

ate 1,910) .0009| 2,729 .0009| 56 
20,591 ss...) 17,860} .0090)1,089) 4,356 0111} 103 
15,399! . 9,804! .004911,290' 4,902 0068! 136. 


Before using these figures, see explanation page 19. 
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*Withheld to avoid disclosure. 


me 


In 1950, N 
es orth D 


i ‘y 
1 
i 


4 (J Gal J ) 
q 4 hide Y 4 j 
yy CNS f { LAE 
PORN 


*Noy, 10, 


1950 issue, Sales Management 


mai 


MANDAN DAILY Pio 
VA 


PS ARNT NARA, 
th a mi ip i Math 


add 
v “I 
i \\ \ i 
AANGK 
\ 


The ‘SM’ symbols mark original, exclu- 
sve estimates by SALES MANAGEMENT. _ 


NORTH DAKOTA-— (Continued) 


POPULATION RETAIL SALES—1959 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
SM ESTIMATES 5977) SALES JM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING} CONTROLS 
COUNTIES TS Se ee ae ee Se ee ee We 
} | Fam- | | | 
CITIES | ities | FIVE STORE GROUPS | | |Qual- 
[House- (in thousands of dollars) Net ity of 
Total holds} | Dollars | | Estimates} Dollars | Estimates | °% of | Mar- 
(in % (in (in vif l | Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- of thou- thou- | of | General | House- Auto- thou- thou- | of | Cap-| Fam-|  thou- Poten-| In- 
sands) | U.S.A. sands)}| sands) |U.S.A.| Food | Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
Steele _.. ‘ 5.2) .0034) 1.3 3,687; .0026 726) . | " 592 _ CRAB rere: 4,243| 0021} 816) 3,264 3,742] .0025) 74 
Stutsman oa 24.4; .0160 6.6 26,649) .0190 3,705) 1,357 1,634; 8,130 Se 28,670) .0144/1,175| 4,344! 11,591] .0161) 101 
Jamestown...... 10.8} .0071 3.2 22,257) .0159 2,789) 1,033 * | 7,809 - 6,830 13,500) .0068/1,250| 4,2197.......... -0096) 135 
MN S., cisioz ace 6.4) .0042 1.8 5,811) .0041 1,036) 366) 215) 1,232 Wes Sascans an -0034) 1 , 086 3,861 8,269} .0038) 90 
| | | 
| | ! 
SO eRe 11.5) .0075 3.0 11,901; .0085 1,850) ani 496| 2,270 sailed 12,317| -0062/1,071 4,106 10,407} .0072| 96 
PRET ae. 20.9) .0138 5.1 19,318) .0138 2, 454) 2,254) 651) 4,641) ohh cutee apes, -0112/1,073) 4,397 19,116] .0125) 91 
Grafton.......... 6.8) .0045 ~~ 11,045 .0079) 1,000) 1,485 * | 93,1021 gt See 9,194) -0046}1, 352 ES << se s-enare -0056; 124 
_ _ eee 35.2| 0231] 9.9] 46,975] .0334] 7,068, 5, 422| 1,947) 12,529) 1,354).......... 46,042) -0231)1,308] 4,651) 15,607] .0262) 113 
Mi adacidlietactee 22.3) .0146 6.6 38,920 .0277| 5,316 4,979) ad 11, 159) 1,230) 53,429 31,220) -0156)1, 400 axiowwn os -0190} 130 
| | 
1g 10.6] .0069] 2.8]  9,460| .0068, 1,519 790} 354] 1,414) 191]... 10,112 0051) 954) 3,611) 9,604) .0060) 87 
Williams : 16.7} .0110 5.0 22,695) -0162) 3,483 2,428! 854 5,559 ees 21,159) .0105|1,267| 4,232 14,159} .0123) 112 
Williston 7.5) _ 2.2 16,724) .0119 2,210) 2,154 789| 5,181 ’ 10,147 12,210 ee ae -0076, 155 
ne i——| —|—— eee oa Apes 
Total Above Cities... 158.1) +1037, 46.2 296,961; .2116) 35,723} 32,716) 7,985 81,086) 5,514 357,324 239,710) -1199]1,516) 5,189].......... .1442) 139 
—_ == — | | | | |__| — 
State Total eu ate 629.0! .4130' 168.7 648.775' .4624 98,921 59,595' 25,673) 168,116 12,710 = 683,875) .3424 1,087) 4,054 433, 250| -3924| 95 
(Other East North Central States: Illinois, p. 225; ~ 22° 
et Indiana p, 240; Michigan, p. 314; Missouri, p. 552) OHIO— Counties and Cities 
City and Population County City and Population County City and Population County 
; (in thousands) (in thousands) (in thousands) 7 
PEON od: wick 5 Ee task os, Ga Summit Ashtabula...... (yore. Ashtabula Bedford........ ae Cuyahoga 
Alliance........ * ee Stark pO ie §. {ee Athens Bellaire........ eee Belmont 
Ashland........ ee Ashland Barberton...... A, i res Summit Betictontaitie. ... Wd. ..0606 vices Logan 
*Withheld to avoid disclosure. © SM. 1951. Before using these figures, see explanation page 19. 
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Alliance Review 
Ashiand Times-Gazette 
Ashtabula Star-Beacon 
Athens Messenger 
Bellefontaine Examiner 
Bellevue Gazette 
Bowling Green 
Sentinel-Tribune 
Bucyrus Telegraph-Forum 
Cambridge Jeffersonian 
Celina Standard 
Chillicothe Gazette 
Circleville Herald 
Conneaut News-Herald 
Coshocton Tribune 
Delaware Gazette 
East Liverpool Review 
Elyria Chronicle-Telegram 
Findlay Republican-Courier 
Fostoria Review-Times 
Fremont News-Messenger 
Geneva Free Press 
Hamilton Journal News 
Ironton Tribune 
Kenton News-Republican 
Lancaster Eagle-Gazette 
Logan News 


Marietta Times 

Marion Star 

Martins Ferry Times-lLeader 

Marysville Tribune 

Middletown Journal 

Mt. Vernon News 

Newark Advocate 

New Philadelphio Times 

Painesville Telegraph 

Piqua Call 

Portsmouth Times 

Ravenna-Kent Record 

Salem News 

Sidney News 

Tiffin Advertiser-Tribune 

Troy News 

Uhrichsville Chronicle 

Urbana Citizen 

Van Wert Times-Bulletin 

Warren Tribune-Chronicle 

Washington C. H. 
Record-Herald 

Wilmington News-Journal 

Wooster Record 

Xenia Gazette 

Zanesville Times-Recorder 
& Signal 


it takes 
BOTH HALVES 
to do a job 


Ohio is the fifth largest market in the nation if you cover 
both halves. The important part served by papers in towns 
of less than 100,000 exceeds in size the states of Ken- 
tucky, Tennessee, Oklahoma or Kansas. 

A vital group of well-read home dailies covers this ter. 
ritory, rich in potentiality and serviced by aggressive, 
wide awake dealers and distributors. 

In this rich market your 
prospective customers daily 
welcome these papers into 
their homes, as an essential 
part of their life. Ask your 
dealer or jobber...he’ll tell 
you there’s no substitute for 


the hometown daily. A letter, 
a wire or a phone call will 
bring an Ohio Select List rep- 
resentative to tell you about 
this easy-to-reach market. 


One order-One check! 
eee 


OHIO SELECT LIST 


JOHN W. CULLEN CO. 


1319 TERMINAL TOWER, CLEVELAND, OHIO 
NEW YORK CHICAGO CINCINNATI 


‘The * ‘SM symbols mark original, exclu- 
sive ) estimates by SALES MANAGEMENT. 


OHIO— (Continued) 


Gy and 4 Population County 
(in — 

Cuyahoga Falls. 29.6. 

Dayton 

Defiance 


City and Population County 


(in en 


City and sien County 
(in thousc — 

Bowling Green.. 

Bucyrus... 

Cambridge... 

Canton 

es ceeake ss 

Chillicothe 

Cincinnati 


Wox »d 
.Crawford 
Guernsey 
Stark 

. Mercer 

. Ross 

. Hamilton 


Circleville 
Cleveland 
Cleveland 

Heights...... Beer Cuyahoga 
Columbus......< > cee es Franklin 
Conneaut.... ee Ashtabula 
Coshocton Coshocton 


re Summit 
. Montgomery 
Defiance 


: eves ed 


East Cleveland. . 
(Continued on page 432) 


EFFECTIVE BUYING GROSS SALES 
INCOME—1950 DOLLARS} ADVER- 


JSAM FROM TISING 
ESTIMATES FARMING} CONTROLS 


Qual- 
ity of 
Mar- 


POPULATION 


oD a 


RETAIL SALES—1950 
@: ESTIMATES 


FIVE STORE GROUPS 
(in thousands of dollars) 


COUNTIES 
CITIES 


j ) Fam- 
ilies 
[House- 

holds} 

% (in 
thou- | of | thou- 
sands) | U.S.A.) sands) 


Net 
Dollars 

(in 
thou- 
sands) 


Dollars 
(in 

thou- 

sands) 


Furn-;  —~&Y 
House- Auto- | 
Radio | motive Drug 


566, 2,618) 224 
4,607, 18,596, 1,902 
3,378) 16,570} 1,653 
1,742) 6,993} 

1,441} 4,631 


| General 


Food Mdse. ita 


.0136) 
| .0586) 
.0333) 
0219) 
0096} 
.0519) 
0154 
| 0067 
.0305) 
0078 
.0205) 


Adams 20.7 
Allen ; 
ALima..... 

Ashland 


Ashland. 


2,121 
20,394) 
16,006) 
6, 783| 
4,355] 


786 
12,756 
12,061) 
2,330) 
2,220 


14,138} . 
117,387) . 
74, 07: 3| 


683 
1,316 
.0371)1, 461 
41,674) .0208/1,244) 
20,615) .0103)1,412 

} | 
15,750 came 104, 833) 05251, 327) 

7,093 7 »285 32,571| .0163]11, 386 
1,155 12,240) .0062|1,200 
8,626 45,384) .0228| 976 
6,933 16,827} .0084/1,426 
6,575 34,102 ate nn 
Belmont .0584 F 17,612) 3,592) 2,788 78,143] .0392! 

Martins Ferry- | 

Bellaire......... 26.3} .0178 = 7.4 7,736 1,396] 1,873 26,216) .0131 3,543 .0150 

Bellaire. . . - 12.8) .0084) 3.6 4,060 1,396) 774) 13,107] .0066/1,024| 3,641}..........] .0078 

Martins Ferry 13.5 -0088 3.8 3,626 a 599) 13,109 0065! 971) 3,450 .0072 


and A See end of state for Standard Metropolitan Areas. Before using these figures, see explanation page 19. 
*Withheld to avoid disclosure. © SM. 1951. 
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4,482].... 


Ashtabula. . 
Ashtabula 


16,7161 
8,057] 
3,254] 
7,225) 
3,133 
6,113 


6,063 
4,103} 
959 
1,515) 
763| 
1,887| 


2,636 
1,678 

378 
1,881 
1,550 
1,319 


4,386) 
4,720 
3,948 
3,313 
a 
3,667; 


Conneaut 
Athens.... 

Athens 
Auglaize 


.0069 
-0242 
.0098 


0188 


879) 3,177 -0429 


997 


Wh) hy 
Vf tl fy 
SA 


=== SS 


| == Cincinnati Post © 
=| —= can Sell anything 


awas 

hoga 

-| GOOD 

ES 

ER- 

NG 

30LS 4 

~t THE STREAMLINED POST prints 149,645 or 50% of all 

Me Cincinnati evening papers, and reaches 121,270 or 49% of all the 248,400 families 
im : in the rich Cincinnati city zone . . . 67,000 of them exclusively. The Post offers 
es loyal readership, high purchasing power and big sales volume. Get your share! 

nf 

99 

i18 

“a FOR ACTIVE CINCINNATIANS 

119 ‘ 

c * ® * 

79 

‘| Lhe Aincinnati Fost 
. ROBERT K. CHANDLER, Manager, General Advertising 

37 : S 

3 ; Kepresented by the General Advertising Department of Scripps-Howard Newspapers 
19. 

51. 
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RADIO 
CLEVELAND 


1420 KC 5000 WATTS 


BASIC MUTUAL 


Represented Nationally 


by the Paul H. Raymer Co. 


COST 


Lowest cost of all 
Cleveland Regional Net- 
work Stations. Lowest cost 
per thousand Families, 
all Cleveland Regional Net. 


SPOT 


COVERAGE 


Twenty-seven counties 


PROMOTION 


Complete merchandising de- 
partment available to program 
and spot advertisers. Thorough 


f announcements 


‘ ‘ sold $7200 worth of 
daytime. Twenty counties 


nighttime. Total Radio bervice anermancnendize 


Families: ..... 952,224. for two Cleveland Stations. Cost per thousand program promotion for ail 
Total Retail Sales: eee sponsors. 5000 Watt families: 1- minute Daytime program sponsors. Publicity 
$3,227,339,000. ...$0.41 — 11-minute department to handle 


salesmanship 


Nighttime $0.99 program releases. 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
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POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
SM ESTIMATES SM SALES 57) FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING} CONTROLS 
COUNTIES 2 a PEE ee ae ee ee ma 1950 Po: ae 
CITIE ‘ties ORE G 
ITIES ilies FIVE STORE GROUPS Qual- 
[House- in thousands of dollars Net | | ity of 
Total holds, Dollars i . at 7 Estimates} Dollars | | | Estimates | % of | Mar 
(in / (in (in / Furn.- in (in i &% Per | Per (in U.S.A. | ket 
thou- of thou- thou- of General | House-| Auto- | thou- thou- of | Cap-| Fam- thou- Poten- In- 
sands) | U.S.A.| sands sands) |U.S.A. Food Mdse. | Radio | motive | Drug sands sands) |U.S.A.| ita | ily sands) tial | dex 
- ~ - ~ — —|-———_—_|-——— - | —— | — | —— | ——-—__ — 
Brown 22.5) .0148 7.0 12,142 .0087 2,539 758 363 1,418) — 16,583) .0083' 737 — 9,939} .0097 66 
Butler 58] 149.4) .0981 42.4 136,008 .0969, 34,919 9,753) 8,138} 28,320) 2,961 ; 212,297, .1063 1,421, 5,007 11,718] .1018 104 
AHanmiltor 58.7) .0386 17.3 71,778; .0511 18, 019) 5,436] 4,434) 15,818) 1,624 26,937 82,943) .0415]1,413) 4,794)......... 0438 113 
AMiddletown 34.2) .0224 9.7 46,280} .0330 11,755) 3,579} 3,416) — 1,081 13 ,264 57,490) .0288)1,681) 5,927].......... .0288 129 
| | 
| | } | 
Carroll 19.3) .0126) 5.3 10,557; .0075 2,206 1,043 331; 2,004) Ee 14,031| -0070' 727| 2,647 4,027] .0083 66 
Champaign. . 27.2) .0179 8.3 22,571; .0161 4,717) 932 1,278) 4,778) 29,349) -0147|1,079) 3,536 13,746] .0158 8 
Urbana... 8.5 -0056) 2.5 13,928) .0100 2,888 450) 871) — 405 2,305 10,880) -0055) 1, 280} - ee .0069; 123 
Clark... 140] 112.9} -0741| 33.1 109,483) .0780' 25,454 12,122} 6,254) 25,017} 2,948}. ; 164,608) .0824/1,458| 4,973 13,319} .0793| 107 
ASpringfield 7 .0521) 24.1 97,232) .0693 22,527 11,977 6,050) 22,807) 2,806 48 ,073 121,006} ene wane Ee -0615) 118 
| | | | | 
} | 
Clermont 42.8) .0281 13.1 25, 298) -0181 6,985 1,114) 1,678) 4,769) ee 34,026) -0171) 795, 2,597) 7,290} .0196 70 
Clinton. . 26.0) .0171) 8.6} 26,991; .0192 5,275 1,178 957! 5,855) 321 or 27,560) -0138/1, 060) 3,205 13,955} .0161; 94 
Wilmington. 7.5] .0050) 2.4 14,879} .0106 2,723 681) 668) 2,978) 171 5,603 9,863} .0049]/1,315) 4,110]......... 0066) 132 
Columbiana 100.1 0687 28.4 87,909; .0627| 21,460 8,045) 4,716 22,474) 2,014].......... 129,029) -0646}1 , 289 4,543 9,714] .0643) 98 
East Liverpool 24.5 -0161) 7.4 34,665) .0247 8,422 4,926) 2,420 9,396| 794 14,957 35,991) -0180)1,469] 4,999].......... .0196| 122 
Salem 12.9} .0084) 3.9 21,406) .0152 4,667 2,069) 1,433) 6,271) 511 2,993 23,491) .0118)1,821| 6,023].......... 0121; 144 
} j } | 
| | | j 
Coshocton 31.5) .0207 9.4 24, 643) -0175 5, 286 3,045, 1,089) 6,520) Se 32,760) -0164/ 1,040) = 7,344] .0176) 35 
Coshoctor 11.8} .0078 3.6 19,114} .0136 3,897 2,527 956} 5,965 . 15,741) .0079|1,334) 4,373].......... .0096| 123 
Crawford 39.3) .0258) 12.2 38, 113) -0272 8,616 1,533, 2,029) 8,923) 698 5. 49,793) .0249|1,267, 4,081 13,051} .0258) 100 
Bucyrus 10.5} .0069) 3.4 14,643) .0105 3,276 696 861| 3,688) 338 3,689 14,312) .0071 1,363| eee 0081) 117 
Galion 10.1) .0066 3.2 14,173} .0101 3,218 ae 720) 3,194 ° 5,628 14,524 .0073/1,438| | .0080 121 
Cuyahoga 30} 1,402.0} .9207/ 409.7] 1,547,706)1. 1030 392,224 235,613) 81,637) 299,664) 47,691 — 2,484,344 1.2440|1,772' 6,064 10,702} 1.1370, 123 
ACleveland 921.3! .6048, 270.01 1,245,599! .8877| 289,769! 229,086! 69,276! 216,909\ 34.8851 3,417,167! 1,641,757! .8222|1,782, 6,081 -7984 132 
and A See end of state for Standard Metropolitan County Areas. 


‘Withheld to avoid disclosure. 
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SALES MANAGEMENT 


Before using these figures, see explanation page 19. 
Os 


di 


In the WGAR primary county 
area, population has increased 
as much as 50.7% and radio 
homes 53.4%. The average 
increase in the entire primary 
, area is 15.4% in population 
and 27.7% more radio homes. 

MORE people in MORE 
radio homes means aGREATER 
audience potential to adver- 
tisers using WGAR... Northern 
Ohio’s most listened to station 
serving over four million friends! 


MENT. 
ES POPULATION and RADIO HOMES GROWTH 
NG BY COUNTY in WGAR’s PRIMARY AREA 


COUNTY POPULATION RADIO HOMES 


iy CUYAHOGA 13.5%+ 27.5%o+ the SPOT for SPOT RADIO 


- 
_~ 
f-- - 


- Ashtabula 13.2%+ 23.5%+ 
dex Carroll 8.9%+ 19.6%+ 
Be Columbiana 9.2%+ 25.0% + # “Siege 
66 ¥ == 
104 Erie 20.7%+ 31.5%+ = oo 
113 Geauga 36.5%+ 17.8%+ = 
129 Harrison 6.6% — 24.6% + ; : 
. Holmes 48%o+ 53.49%+ ; — Al 
98 Huron 12.7%+ 12.1%+ 
123 Jefferson 2.2% — 15.5%+ 
107 Lake 50.7%+ 33.7%+ 
116 Lorain 30.4%+ 28.5% + 
70 Mahoning 6.9%o+ 17.3%+ 
94 Medina 21.9%+ 28.7%+ 
132 Portage 36.4%+ 36.69%+ 
pe Stark 20.1% + 36.7%+ 
om Summit 20.2%+ 34.49%+ 
Trumbull 28.3%+ 35.2% + 
6 OF Tuscarawas 1.8%+ 6.3%+ 
; > Wayne 15.9%+ 29.3%+ 
7 @ Source: 1940 Census, 
123 a SPEECy ' a 
132. WGAR Cleveland 2%) “ % Represented Nationally by 
19. [ 50,000 WATTS... CBS nm r 


>] Edward Petry & Company 
‘k 
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Universe sj 


Bulletin 


Official Weekly Newspaper of Cleveland Diocese 


Cathedral Square , 1027 Superior Ave 


CLEVELAND 14, OHIO 


NE. 


INVESTIGATE the LOW COST FREQUENCY RATES for reaching 
your CLEVELAND AREA 848-MILLION DOLLAR CATHOLIC MARKET 


Discover how, at small cost, alert manufacturers are adding ZEST to their sales 
campaigns through the vibrant pages of the CATHOLIC UNIVERSE BULLETIN, 
recently acclaimed the best newspaper of its type in America. 


With its more than 70,000 net paid copies (A. B. C.) the UNIVERSE BULLETIN 
is your best advertising buy in this rich market— where Catholic families have 
disposable income comparable to that of the entire population in cities like 
Cincinnati, Buffalo, Dallas, Portland. 


Ask for complete 8-County market and coverage analysis 
—based on Sales Management’s Survey of Buying Power, 
adapted to registered Catholic population. 


Take the INTIMATE approach to Catholics in “the best location in the nation” 


O H | O — (Continued) 


sive estimates by 


SALES MANAGEMENT. 


The “SM” symbols _ mark (_ original, exclu 
POPULATION RETAIL SALES—-1950 WHOLE- wale BUYING GROSS | SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
SM ESTIMATES £4) SALES D> FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES F aa , Pes i ‘ess 1950 arn 
am- 
aia =). | | Se - ve 
Total holds} | Dollars eee eae Estimates | Dollars Estimates | % of | Mar- 
(in (in (in ; | Furn.- | (in (in | % | Per| Per (in U.S.A. | | ket 
thou- of thou- thou- | of | General | House- Auto- thou- thou- | of | Cap-| Fam- thou- Poten- 
sands) U.S.A.| sands) sands) |U.S.A.' Food Mdse. | Radio motive Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
Lakewood......... 69.0] .0453 21.5] 56,894] .0405} 16,618} 3,248) 2,265 22,536) 136,827| .0685]1,983) 6,364].......... 0555} 123 
Cleveland Heights. . ©.6) 0393) 17.4 7,02 .0342} 21,210) §25| 3,467 12,191! 148,304} .0742/2,480 8,523] hebeeurtiel -0552) 140 
East Cleveland..... 40.6) 0267 13.2 33,776) .0240 9, 829) 486; 1,545) 13,815 83,149} .0417/2,048) 6,299].......... .0334; 125 
Shaker Heights..... 28.5) .0187 8.2 24,078) .0172) 8,032 4 848} 7,898) 75,981} .0380)2,666) 9,266].......... .0279) 149 
Buolid............) 42.2) 0277] 11.5] 21,430| .0153| 8, 473| 467| 1,643) 4,671| 90,477) .0453|2,144 pee Seislisiwnad 0328) 118 
Bedford........... 9.2} .0060, 2.7] 13,040} .0093| 3,350! ° 258) 7,642) 15,649} .0078|1,701| 5,795].......... 0079} 132 
Rocky River....... 11.3 ol 3.5 11,349] -0081) = ee 318, ° | 31,640} .0158/2,800) 9,040].......... 0118) 159 
| | 
ae 42.3) .0277| 13.2 30,6191 ond 7,265) 1.8721 1,523; 10, 296 40,185; .0202} 950) 3,044 23,228 0241) 87 
Greenville........ 9.0} .0059 3.0 19,379 0138) 2,927) 1,465) 990} 5,47 75| 11,358} .0057|1,262) 3,786].......... -0082; 139 
BD, <ieaccnvaes 26.4) .0174 7.8 25,311 -0181) 5,283; 1,361) 1,246 7,538 29,726) .0148/1,126| 3,811 10,529} .0163) 94 
Defiance 11.5) .0075 4 17,398} .0124) 3,502! ’ | 995 5,982 15,905) .0080)1,383) 4,544].......... -0092) 123 
Delaware........... 30.7] .0201 9.6 24,018} .0171 4,773, 968) 967| 4,918) 32,880) .0165|1,071| 3,425) 12,419] .0173) 86 
Delaware........ 12.0} .0079 4.0 17,092} .0122 7 513) 808 4,594 ait SENS 17,292} .0086/1,441] 4,323].......... .0095, 120 
| 
Scesiuddecusks 53.1; .0349) 16. 51,779) .0369; 12,679 4,286 2,957| 9, ws a 81,084) -0406/1,527) 5,068 7,370} .0383, 110 
Sandusky.......... 29.6) .0194 8.9 39,374] .0280 9,223] 3,362} 2,819 7,030} 1,390) — 49,343) .0247 Sf 2 ere 0246) 127 
Fairfield... 52.9) .0347) 15. 38,327; .0273 9,343| 3, 408| 2,137 8,973) WR ssncccecs 60,412) .0303/1,142) 3,873 12,751} .0303) 87 
Lancaster......... 24.5] .0161| 7.4) 29,604) .0211| 6,553, 2,992] 1,839, 7,496} 937] 11,879 32,683} .0164|1,334] 4,417].......... 0178) 111 
Pe adestecssens 22.8) .0150 6 21,643) .0154 4,260 2,508 917) 4,781) «pees 28,888) .0144|1,267| 4,248 14,185} .0148 99 
Washington Court | | 
TR ccrccesiee: 10.7} 0071) 3.4) 18, 466 7 3,197] oe} *]  ¢ . 26,327] 14,359) .0072|1,342) 4,223].......... .0090} 12 
Pe si ccesccccs 33] 610.6} .3352) 149. 515, 100) en 107, 811, 81,031) 27,863) 107,433) 14,050].......... 807,769) .4045/1,582) 5,414) “a 3794! 113 
AColumbus....... 381.3) .2503' 115.24 468,137) .3336! 94,398! 80,546] 26, 8241 104,306! 12,7298 672,026  605,504| .3032/1,588| 5,2568.......... -3017! 121 


4,200 A See 
ithheld to avoid disclosure. 


end of state for Standard Metropolitan County Areas. 


Advertisers Index starts on 601 


Before using these figures, see explanation ~. 19. 
© SM. 


951. 


SALES MANAGEMENT 


Here are the facts you want to know about 


Consumer Buying 
~\ Habits and Trends 


IN COLUMBUS 


and the rich 12 county 
Central Ohio. Market 


_| 7 TOILETRIES 

- BEVERAGES 

$ ' HOME APPLIANCES 
G 


AUTOMOTIVES 
y of GENERAL 


Helpful market study of consumer purchasing habits 
and preferences plus 


Valuable 5-year comparisons in consumer buying changes and trends. 


This new 1951 Columbus Dispatch-Ohio State Journal Consumer Analysis shows 
what, where, when and how customers buy . . . plus valuable five-year comparisons. 
This study provides manufacturers, distributors and advertising agencies with a 
tested dependable source of information on products’ use and brand popularity. 
Get your copy today. 


| The Columbus Dispatch The Ohio State Journal 


OHIO'S GREATEST HOME NEWSPAPER OHIO'S "GOOD MORNING" NEWSPAPER 


- National Representatives: Omara & Ormsbee National Representatives: Osborn, Scolaro, Meeker & Scott 


New York, Chicago, Detroit, Los Angeles, San Francisco New York, Philadelphia, Chicago, Detroit, Los Angeles, 
San Francisco 
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The “*SM’’ symbols mark original, exclu. 
___Sive estimates by SALES MANAGEMENT. 


fo) H1O 7 (Continued) 


Z s BUYING GROSS L 
POPULATION RETAIL SALES —1950 “ay —— = DOLLARS Ady ES 
JM a-ha SM ESTIMATES oi BY) EstimaTEs | FARMING CONTROLS 
COUNTIES ees tome ~» oe sae: 6 2a er gg | 
| am- 
a ve in ean ar we me 
Teeal m= | holds} Dollars |, Furi coe — — o bees | Per = mT a ~ 
om of | P ia of | General ae Auto- | thou- thou- of | Cap-| Fam- thou- Poten- In- 
sands) | U.S.A.) sands)| sands) |U.S.A.| Food Mdse. | Radio motive | Drug sands) sands) | U.S.A.) ita ily sands) tial = dex 
—— .-|——_— ——— | ———— J —— ———} ——— | —-— — |, —-— —-—] —- —_| ———_ —}¥—_—__—_— | —_—__| ——_ | —__| ——_ -|—-— —— 
Fulton 25.9) .0170) ra 25,330) .0181) 5,024) 970) 1,350) 6,363 ol epee 28,464) -0143,1,099) 3,603 ae 0160 94 
Gallia 25.2| .0166| 7.2 13,565) .0096) 2,968 1,032 616) 3,874) ee 19,127; .0096) 759) 2,657) 4,069} .0110 66 
Gallipolis 8.0] .0053 1.8 11,353) .0081) 1,971| 898 . | © Dir ecens 8,072} .0040|1,009] 4,484}.......... -0055) 104 
| | | 
Geauga... 27.0) .0177| 7.7] 16,765) .0120) 4,269) 836) 505| 3,722 ee 38,988) .0195|1,444) 5,063 16 0169 95 
Greene... 37 57.6| .0378 17.6 39,469) .0281) 8,446 2,478) 1,675) 9,380; 1,151 zai 45,446 -0227) 789} 2,582 11,948] .0273 72 
Xenia. . 13.1] .0086} 4.3] ° 21,453) .0153/ 3,823) 2,004) 1,352] 6,873/ 425] 11,417] 12,890] 0064) 984 — ae .0095! 110 A 
Guernsey 38.9) .0256) 11.6 27,538) .0196) 6,259 3,305 1,647 6,500 I eo nisemues 36.021) .0181; 926) 3,105 3,974] .0201 79 
Cambridge seu = -0098) 4.6 21,206) .0151| 4,162) 2,953 1,454} —— WE csc eesners 16, 628) -0084/1,116] 3,615 -0107| 109 
| | | 
Hamilton a 731.3] .4801| 228.6] 767,346 .5469| 181,764 113,553, 39,462) 150, 954 en 1,265,149) .6335)1,730, 5,534) 8,727] .5768, 120 
ACincinnati 509.2 3343] 164.4 627,827, .4475| 138,956) 110,537! 34,397| 121,172) 15,905] 2,138,199 914,014) .4577 1,795) ar. - 4300! 129 
Norwood 35.2) .0231| 10.6) 38,017; .0271 10,149 895; 1,969} 10,773} 1,202 63,566} 65,261) .0326)1,854) 6,157]......... -0291) 126 
Reading 8.0) .0053 2.2 12,603; .0090 3, 685) 210 392) 2,858) fa Peerere 13,496} .0068 1,687) Ds bic. ase 0072) 136 
Lockland 5.8] .0038 | Re 10,488) .0075) 1,869) 136 . 3,593) es 9,384; ,0047 1,618)  o-<-«:s-etooce -0054) 142 
lHancock. . 45.0) .0295, 13.6 42,930) .0306 9,022 2,154; 2,547) 11,553) EN 44,280; .0222| 984) 3,256 17,504] .0262) 89 ? 
Findlay 24.2) .0159 7.8 33, 592! 0239 6,990) 1,998; 2,161 9, 823] 812 12,966 25,531; .0128)1,055| 3,2737.......... 0168) 106 ‘ 
Hardin... 29.1) .0191) 9. 21,587) .0154, 4,967) 826, 1,146) 5,253} 508}.......... 27,121) .0135) 932) 2,948} 14,725) .0152, 0 
Kenton. . . 8.6} 0056} 2.8) 12,723) .0091| 2,308 586/831) 3,275) 323) 10,967 9,219] .0046]1,072| 3,202).......... -0062) 111 
| | 
Harrison. . 19.3} 0127} 5.7] 11,804 0084) 3,980) 676) 290) 2,635) 147).......... 16,559} .0083 pond 2,905] 2,891] .0092, 72 
Henry. ... 22.8, .0150 6.6 20,991) .0150) 4,147| 1, 103) 900) 4,535) ae 21,820) -0110} 957) 3,306 17,266] .0130 87 J 
Napoleon 5.4) .0035 1.7 10,951; .0078 1,875) 765 475 1,743 Ti eduecseks 6, 458) -0032)1,196) 3,799}.......... -0046; 131 ; 
Highland. 28.6) 0188 8.9 22,804) .0162! 5, 380) 788 619} 3,244) i aconavaed 29,572) 0148/1 ,034| 3,323 13,365 0160 85 : 
Hillsboro 5.2) .0034 1.7 10,208) .0073} 2,163) 359 aa 1,854 BON Sud mad 6, 666 -0033]1,282) 3,921).......... -0045) 132 
— | | } | 
Hocking 19.9} .0130) 5.7 13,144; .0094) 3,500) 1,099 537, 3,520) eee 18,547 0093, 932) 3,254 1,796} .0101) 78 \ 
Logan. 6.1 0040) 2.0) 10,802! .0077) 2,263) 1,044) - 3 ° . 3,750 7,790} .0039)1,277) 3,895).......... -0051) 128 
Holmes. . 19.0; .0125) 5.2 9,703) .0069 1,654) 844 372; 1,455) ene 15,314) 0076) 806 ae 10,714) . 67 
Huron. 40.0) 0263} 12.1) 36,135! .0257/ 8,924 2,237, 1,667/ 7,962) 1,445 am 48,400, .0243/1,210| 4,000] 12,490) .0251) 95 
Norwalk 10.0} 7" 3.3 ee 0102, 2,944 880) 587] 3,751] 488 5,761 13,520) .0068|1,352| 4,007]........ 0078) 118 
| 
Jackson 28.1) .0184) 8.0} = 19,470) 0139, 4,866) 1,281, 1,442) 4,765, 346]... 28,999) .0145)1,032) 3,625] 2,633) 0151) 82 
Jackson . 6.6| -0043| 2.1 10,934} .0078) 2,340 = 839} 2,841) . 3,476 9,431) -0047/1,429 = eee -0056) 130 
Jefferson 154 97.7} .0642) 25.4 81, 543 .0581! 21,641) 7,371; 4,436) 17,445) WME, osbecnecs 129,648} -0649) 1,327 5,104 2,775} .0627' 98 
ASteubenville en -0238) 9.7 55,760) .0398 13,533} 4,385) 3,507) 14,073} 1,324 26, 466 62, 400) -0312)1,719] 6,4337.......... 323 136 | 
Knox... 35.6) pend 11.3 32,747, -0234) 7,218; 3,242) 1,199) 7,214) see ee 36,348) poo aye 3,217 11,360} .0208 89 Hy 
Mount Vernon 12.2 wr 3.9 22,458) .0160 4,331| 3,110 822) 5,876) 506) 6,969 12,908) -0065/1,058| 3,310].......... 0097; 121 ‘ 
| } | | | | re | | 
re 30} 76.7! 0504; 21.6 62, 274| .0443 16,627 5,344) 1,773] 13,175] 1,376].......... 83,756) -0419)1,092) 3,878 5,985} .0443) 88 | 
Painesville... . ‘ 14.6) .0096; 4.1 28,643) .0204 6, 876) 4,557!) 867| 8,204 702 4,444 17,578) -0088} 1,204) 5 es -0124) 129 ‘ 
Lawrence....... .62 49.9) .0327 13.0 29,288} .0209) 8,014) 2,718 1,421 6,350) MEE « Seracduica 40 , 269) 0202) pod 3,098 2,668} .0229 70 
Ironton 16.6] .0109/ 4.7] 22,113} .0157) 5,250, 1,761; 1,403} 5,180) 9 * Joo... 17,546] .0088|1,057| 3,733].......... 0113, 104 
Licking..... 71.6) 0471) 22.6) 59,659, 0425) 14,358) 4,153) 2,519 12,291) 1,176 ake 89,070) -0446)1,244) 3,941 13,410} .0445 94 
Newark. 34.8) 0228) 10.9 13,561) 0311} 10,612 3,600 2,190) 10,595) 852 12,836] 51, 017| 0255) 1, 466) ee 0266) 117 
| | | | 
Logan.. 31.6 cour 9.8) 32,419) .0231) 6,745) 2,291) 1,260) 7,431) eee 31,474 .0158) 996) 3,212 12,447 0190) 92 
Bellefontaine . 10.5 -0069) 3.3 18,709; .0133 3,694 1,954 897 5,961) 282 8,564 13,734| .0069)1,308) 4,162].......... 0088) 128 
Lorain... 79 149.0, .0978; 42.4 133,949) -0955 35,214! 10,270) 7,094) 26,339) 3,304 edueas 221,563) .1109)1,487) 5,226 14,839 1037 106 \ 
ALorain 51.7| .0340| 13.8 59,844) .0427, 16,717| 4,673, 3,283] 10,154) 1,499 11,927 79,360 0398! 1, 535| . eee 0395) 116 3 
Elyria 30.7' .0201' 9.24 43,882! .0312' 10,086’ 5,151! 3,303! 10,771! 1,036" 10,613" 48,445! .0242'1,578' 5,266"........ 0255' 127 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. i 
1 Fostoria is in Hancock and Seneca Counties. © SM. 1951. *Withheld to avoid disclosure. 


The Lorain Journal 
Your local sales medium with over 99% daily coverage 


LORAIN—NOW OHIO’S *11TH CITY — POPULATION 1950 U.S. CENSUS 50,819 
SALES MANAGEMENT'S 1951 Estimate 51,700 


*Including Cleveland’s Lakewood and Cleveland Heights 
which have no daily newspapers 


JOURNAL CIRCULATION (ABC AUDIT DEC. 31 1950) 20,509 


Average Net Paid First Quarter 1951, 21,270 


RETAIL SALES $59,844,000 


satisfactory results. 


Lorain, Ohio 


The only newspaper that covers THE LORAIN MARKET 


EFFECTIVE BUYING INCOME $79,360,000 


Lorain is a ready market for your merchandise and The Journal is your medium for the quickest and most 


Complete merchandising service including the furnishing of up-to-date Route Lists of stores by classification; mail letters, 
cards and reprints to dealers; solocit tie-up ads; make surveys and furnish special information on request. 


SPECIAL REPRESENTATIVES: Shannon & Associates, Inc. 


THE LORAIN JOURNAL — EVENING EXCEPT SUNDAYS — ESTABLISHED 1879 
SALES MANAGEMENT 


rT co 
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y 1227 customers per sq. mile 


ut EP CRs 


Advertisers profit most by concentrating on concentrated Metropolitan Cincinnati 


5331 sq. miles Y 


Lifer | 


897,265 people 


$1,509,105,000 


| 


CA 


4 
; 


where 12% of the trading area contains 68% of the customers, 77% of the buying income. 


In this Prime Mar 


HAMILTON 


YEARS OF 
LEADERSHIP 


in Cincinnati 
...it’s the 


| 23,640 
| More readers 
| than Paper B 


| 


73,212 
more readers 
than Paper C 


Times-Star 


fo reach more customers more economically. 


NEW YORK 17: 60 E. 42nd St. » CHICAGO 1: 333 N. Michigan Ave. * WEST COAST: John E. Lutz Co., 435 N. Michigan Ave., Chicago 11 


The Times-Star’s 1951 Payroll Poll, showing day-to-day purchasing power in Metropolitan Cincinnati, 


MAY 10, 


1951 


FLORIDA RESORTS: Robert C. Bevis, Jr., Chamber of Commerce Bldg., Miami 


is now available. For free copies, contact the nearest Times-Star office. 
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So THENRY ecco. 


Belletontame 
> 


CHAMPAIGN 


| 

4 
os 
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Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


BRB 1949 Retail Soles in Excess of $100 Million 

FE] 1949 Retail Sales $50.0 Million to $99.9 Million 
1949 Retail Sales $25.0 Million to $49.9 Million 
1949 Retail Soles $10.0 Million to $24.9 Million 


MARION 


2 
Marion 


PIKE 


: g Sondusky 
Oe ies, wood 
: é ERIE 
Fremont 
| Saaaaanananiacnon a nah HURON 
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| [PUTNAM.:.... : HANCOCK Beracacens ‘ 
| if . “Tiffin 
rs ASHLAND 
Findlay tJ 
a 
VAN WERT ‘ | CRAWFORD 


© 
Ashland 


MORROW 


Lakewood 


MEDINA 


WAYNE 


a 
Wooster 


pat. Vernon 


ys FAIRFIELD 


2 
loncoster 


VINTON 


° 
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COSHOCTON *. 
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SALES MANAGEMENT 
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“PARTMENT 


“J. G. always takes drastic measures if someone forgets 
i Solid Cincinnati reads the Cincinnati Enquirer” 


Population: 
City Zone (A.B.C.). . See 814,037 
Retail Trading Zone (A.B.C.). . . es 
City and Retail Trading Zones................. 1,200,603 


Trend of business: Steady, solid, characteristic of a sound, 
substantial, progressive market . . . characteristic of Solid 


Cincinnati. 
December 
1950 
er ere er ae ee 
Index of Department Store Sales 344.0 
Consumers’ Price Index... ... 178.7 


Period 1935 101939 =100 
--. and the paper that’s in solid 
. « . THE CINCINNATI ENQUIRER 


Coverage: The Enquirer has the largest total and combined 
city and retail trading zone circulation in Cincinnati, both 
daily and Sunday. 


Sunday Daily Post Times- 

Enquirer Enquirer Stor 
City Zone 197,500 113,455 121,270 127,027 
Retail Trading Zone... 43,912 39,343 19,563 18,742 
Total 241,412 152,798 140,833 145,769 
Other 30,264 31,967 8,812 4,703 
Total 271,676 184,765 149,645 150,472 


Source: ABC Publishers’ Statement, Sept. 30, 1950 


General Display Advertising: The Enquirer continues to lead 
in general display linage. 


No. Lines 
(12 months, 1950)* % 

Enquirer 4,588,510 43.6% 
Paper A 2,625,814 24.9% 
Paper B 3,318,796 31.5% 

100.0% 

*Source: Media Records 

MAY 10, 1951 


Retail Display Linage: The Enquirer continues to increase its 
advantage. 


No. Lines 
(12 months, 1950)* % 
SE nT en eee 11,942,409 42.5% 
ES ches ae ee eieaGas 7,776,654 27.7% 
Paper B 8,353,489 29.8% 
100.0% 


*Source: Media Records 


Total Advertising: The Enquirer is out in front—and staying 
there. 
No. Lines 
(12 months, 1950)* % 

SE Cee ee eee 24,131,623 43.8% 
SE ee eee 14,937,888 27.1% 
WT oN c wistenc aoc nee Me SES 16,013,304 29.1% 

100.0% 


*Source: Media Records 


Milline Rate: The Enquirer, daily or Sunday, has the lowest 
milline rate of any Cificinnati Newspaper. 


MILLINE RATES* 


LOT CELE CE ORO te $2.00 
EIN SN 5. o\. chad) aise Siais Ganev ak ackegoisten eae oan 1.88 
PI 53 0: gs 17S las agsclerh relat ei poern wea oO aee Sp ee arena a ane 2.27 
IES oo. hs oa ow ene sh Sis a pte ages e's ek boviaia tare 2.33 


Solid Cincinnati reads 


The CINCINNATI ENQUIRER 


Represented by Moloney, Regan and Schmitt, Inc. 
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x sores 
press 
— 
2 a 


THE JOURNAL HERALD 


(Morning Except Sunday) 


OH! O— (Continued) — 


Home grown products from Dayton include more than 4,000,000 


cash registers in use throughout the world today. 


U 
WHERE THEY MAKE cand 
PNG CASH REGISTERS... 


Their bells indicate sales from Cheyenne to Calcutta; Savannah 
to Shanghai. Dayton rings the bell with the best of them; in fact, 


better than most. 


@ Dayton led all Ohio cities in average weekly earnings in all 


industries throughcut 1950. 
$68.27. 


(Evening and Sunday) 


*AL) CRAY 


+ +4. 


.”, 
ON? 


4, 


Its weekly average for the year was 


@ Of the eight largest counties in Ohio. Montgomery County had 
the largest percentage increase in the number of dwelling units in the 
period 1940 to 1950 with a 44 per cent gain. 


@ The Dayton Metropolitan Area had the largest percentage 
gain in population in the past decade of any of the eight largest 
standard metropolitan areas in Ohio. 


THE DAYTON DAILY NEWS 


O 


OOO 


GY 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


430 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
een SALE INCOME—1950 DOLLARS} ADVER- 
SM yoyo GD SALES JSAM FROM TISING 
cours / ESTIMATES 1950 ESTIMATES FARMING} CONTROLS 
——--—- a toe Sina OE song rsinareetintaeenirl 1950 22 
CITIES ilies FIVE STORE GROUPS | l- 
House- (in thousands of dollars) Net | Vy of 
Ly >, | holdsi| Doltars | neers set SSNS SENET Estimates | Dollars Estimates | % of | Mar- 
= ‘ f = ; l Furn.- | | (in (in % | Per; Per (in U.S.A. | ket 
- aS a ou- t it of | | General | House-| Auto- | thou- thou- of Cap-| Fam- thou- Poten-| In- 
sands S.A. sands)| sands) |U.S.A. Food | *Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
aan . s Sees: Mat) eet eae a —— eo Pe 
Lucas 146} 399.4 - 2623) 120.7 449,652) .3205| 102,802) 63, 186) 25,058) 107, 262) WR ncccciewss 652,220] .3266/1,633) 5,404 11,333] .3119) 119 
AToledo 306.6) .2013] 92.6 9 2849) 87,497/ 62,617) 23,362) 97,096 11,217] 520,740 500,678) .2507/1,633) 5,407].......... .2511| 125 
| | | | | 
: | | 
Madison 22.6) -0148) 6.6 23,607) -0168 3,977, 816) 942; 5,527 MG fecegint 23,888) .0120/1,057 3,619] 15,274] .0140) 95 
London 5.3) 0035) 1.6 11,984) -0085) 1,640 344 320 3,617) See 6,752) -0034/1,274) 4,2203.......... .0050) 143 
Mahoning 162 261.3) 1716) 66.3 258 , 006) - 1839 64,799, 35,598) 13,010) 54,738; 5,082]........ 389, 337) -1949|1,490| 5,872) 8,502] .1869) 109 
42Youngstown 170.5) 1120) 46.3 219,934) .1568 53 ,690 34,837} 11,891 48,061 4,409 198,764 269,731) .1351)1,582 5,826] emphinietend -1370} 122 
Marion 50.6) -0332) 15.2 52,902) -0377) 11.672) 5,232) 2,677 11,611) + eee 61,428) -0308)1,214) 4,041 11,680} .0334) 101 
Marion. .. yr -0226) 10.4 42,717) -0304) 9,479 1 2,393) 10,753) 1,133 14,739 44,926) .0225)1,306) 4,3207.......... | -0249; 110 
Medina. 41.0) 0269) 12.1 37,333) -0266) 8,022! 933) 1,334, 7,911 UE csescces 46,494) .0233|1,134) 3,842 11,026} .0250) 93 
Medina = 5.2) -0034) 1.7 15, 414) .O110 2,417 244 453 4,406 420) 5,646 6,287} .0031/1,209) 3,698}].......... -0055; 162 
Meigs.... 23.6) 0155) 6.9 14,715) .0104) 3,291) 1,529 411 3,685) 336) 23, 765) -0119|1,007) 3,444 3,497] .0122; 79 
Mereer.. 162 28.7} 0188) 7.9 poh -0198| 4,333 995, 1,032 6,666) aa 28 , 557) .0143} 995) 3,615 15,871 -0169) 90 
Celina. . 5.8 -0038) 1.8 13,283) -0095) 2,050 599 444 4,508) RSs 7,099; .0036)1,224) 3,9447.......... -0054| 142 
| | } } | 
. . | } ! } 
ant ; 62.2 9409) 18.8) 55,907) -0398 13,170) 4,939) 2,568; 14,054) 1,293]........ 82,281) -0412/1,323) 4,377 14,559} 0407) 100 
Piqua Pa 0116) 5.7 21,668) -0154| 4,670 2,847) 1,272 6, 282) 606 8,923 23,187} .0117)1,310} 4,068].......... .0128] 11 
Troy. 10.8, .0071) 3.2) 16,297| .0117} 3,331) 1,608} 621] +«2,388| 461 3,027] 17,831) .0089]1,651/ 5,572).......... .0094| 132 
Monroe 15.5) .0101) 4.3 6,375; .0046) 1,186) 1,004) 260 1,100 38]. . 8,789) .0044 567| 2,04 3,762} .0056) 55 
Montgomery 37 403.5 2650; 118.3] 421,861) .3006; 97,302) 63,300) 21,066) 83,178) 13,419)........ 621,390) .3112|1,540) 5,253 12,776] .2988) 113 
ADayton 247.3} 1623} 74.7] 354,019) .2523) 75,080| 62, 260| 18,538] 71,998) 11,641] 388,217] 400,131 .2004]1,618| 5,357].......... 2084] 12 
Morgan. . 13.0! .0085} 3.9 7.7 .0055, 1,493, 434 167 1,781) eee 10,764] .0053 ie 2,760) 3,595} .0060| 71 
Morrow ee , 17.4, .0114 5.5 9,548) .0068) 2,031) 201 176} 1,931 eee 13,015) .0066 748| 2,366 8,31 .0076| 67 
Muskingum 75.5 0496 22.9 64,725) 0462) 14,152, 6,041; 4,353) 16,818 1,768]...... 93,545 0468] 1,239] 4,085 6, -0472; 95 
Zanesville 41.1) .0270 12.8 53,659} .0382) 11,499) 5,094) 3,763} 14,418} 1,501 42,179 59,554) .0298/1,449) 4,653].......... 0318) 118 
} | | | } | 
| | | } } | H 
Noble........ 11.9) 0078 3.6 5,306! .0038 842| 7eo| 188) +#41,140) * f.......... 9,163| .0046| 770| 2,545 3,301] .0050| 64 
Ottawa eeuieomate 29.8) -0196 8.7 24,134; .0172 5,871 992| 1,270 5,654 392 32,005| .0160 1,074 3,679 7,679 .0171) 87 
a 15.3) .0100 4.6) 9,169 .0065 2,277 290 640 2,615 158 14,994 .0075' 980) 3,260 9,662} .0077| 77 
A and A See end of state for Standard Metropolitan County Areas. i i i J 
2 Youngstown is in Mahoning and Trumbull Counties. © SM. 1951. a BS RA ae os 


SALES MANAGEMENT 


ma: HAO 


res 2 oT OT FIT 


te ath. aac SD 


AR AN RIN COTE BET cach tented: 


RANK || pera SALES SLES vec FMS mes | SHES 
{ Cleveland Cleveland Cleveland Cleveland Cleveland Cleveland 
® || Cincinnati | Cincinnati | Cincinnati | Cincinnati | Cincinnati | Cincinnati 
3, | TOLEDO | TOLEDO | coumbus | TOLEDO | TOLEDO:| TOLEDO 
4 Columbus Columbus | TOLEDO | Columbus Columbus Columbus 
5 Dayton Dayton Dayton Dayton Dayton Dayton 
re) Akron Youngstown Akron Youngstown Akron Akron 
7 Youngstown Akron Youngstown Canton Youngstown | Youngstown 
8 Canton Canton Canton Akron Canton Canton 


@ The Toledo retail trading 
area is a productive, self- 
contained Double-Value mar- 
ket that is unusually well- 
balanced between industrial 
and farm production. Indus- 
try is stable and highly diver- 
sified; farm production is 
extremely rich. In all, it’s a 
booming billion-dollar 


market. 


Source: Sales Management Survey of 
Buying Power (1951) 


The Toledo market is THIRD in Ohio in all 
but one Retail Sales classification — and is 


FIRST in farm income. 


This rich DOUBLE-VALUE market is blanketed 
WITH EXCEPTIONAL ECONOMY by the 


Toledo newspapers. 


New 1951 Toledo Market Map with signifi- 
cant figures in detail will be sent on request. 


TOLEDO BLADE 


MAY 10, 


1951 


TOLEDO TIMES 


REPRESENTED BY MOLONEY, REGAN & SCHMITT, INC. 
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OHIO — (Continued) 


The “SM” symbols mark original, excels. 
sive estimates by SALES MANAGEMENT. 


City and Population County City and Population County City and Population County 
(in thousands) tn thousands) (in thousands) 
(Continued from page 420) PS Sere: Madison Reading..... Se . ees 
East Liverpool... 24.5...... Columbiana Oe eee  S eee Lorain mecey Miver.... 211.3. ....623 Cuyahoga 
a, ee ere Pe Lorain Mansfield...... 44.2.........hichland Se ee. © Sapereine Columbiana 
2 re 42.2. ...Cuyahoga Marietta....... ee Washington Sandusky...... BERS 6 Grae nie Erie 
Findlay . . ye tM Hancock a : Beer ee Marion Shaker Heights.. 28.5........ Cuyahoga 
Fostoria... Sp ice: <6 hee Seneca paertens Perry... 13.5...00500.¢ Belmont oe 2 eee Richland 
ee SR Sandusky Massillon....... PPR sada aweeee Stark Sidney......... i eee ees Shelby 
0 Ee? ee Crawford Medina........ ik eee Medina TEIMONEIG....... FP. Aicccercccacc Clark 
Gellioolis....... 6.0.....0ccceccte ee > ae Butler Steubenville.... 36.3......... Jefferson § 
ES inc ike cesecnnven Darke Mount Vernon... 12.2... .....0-2-. Knox .. 3a ae Se ee Seneca : 
ee ree Butler Napoleon....... |S: ener Cespee Henrv : ee rire Lucas ! 
Hillsboro 7 * See: Highland New . eee | Serre Miami § 
DN cvkeee Meeikowkeeson Lawrence Philadelphia.. 13.2.......Tuscarawas US _ aa Champaign 
Jackson. ro errr Jackson a Pr rreer Licking Van Wert...... A See Van Wert 
ea a BO RR Portage ee 17.0. ...2.5.. SPURDU eee asia ica ara Trumbull 
Kenton...... et See S| Hardin Norwalk....... 90.6. .ciccineccssSeOR Washington 
Lakewood...... @.0........ Cuyahoga Norwood....... : SS ee Hamilton Court trowee... 10.7 oiescccaess Fayette 
Lancaster...... 24.5..........Fairfield Pawieaviile.....« 14.6.....60880% .Lake Wilmington..... : - ee Clinton 
Lebanon... Sg. & Apareseee ry Warren a eae it oer eee Miami Wooster........ aa oor Wayne 
ES See aS ees deere eae Allen Portsmouth..... . Se : ee © S| eeeemeeen Greene 
Lockland....... 5.8.........Hamilton Ravenna....... _ Portage Youngstown....170.5........ Mahoning 
vee RR cawec oes Hocking Zanesville...... GE Bin dnsiod Muskingum 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 4 
SALE INCOME—1950 DOLLARS} ADVER- : 
SM ESTIMATES SM SALES SM FROM TISING . 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS i 
COUNTIES Paso a . a ee Nit nate Sa Fee in Ea 1950 eee 5 
CITIES ‘lies. | FIVE STORE GROUPS |oual : 
(House- (in thousands of dollars) Net ity of z 
Total holds} | Dollars = _______ Estimates | Dollars : Estimates | % of | Mar- i 
(in % (in (in QJ, | Furn.- | (in (in % | Per| Per (in U.S.A. | ket 
thou- of thou- thou- of General | House-| Auto- | thou- thou- of Cap-| Fam- thou- Poten-| In- 4 
sands) U.S.A.) sands)}| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) U.S.A.| ita ily sands) tial | dex } 
sd addewn ese 29.5 .0194) 8.7 17,474 -0124) 5,437 1,027 623) 4,304 SS F 3,842 -0150) 77 : 
Pickaway............ 29.8) .0195 9.1 21,431) .0153) 4,429 1,005 750) 3,845 BE covtewnes d 16,459} .0145, 74 ¥ 
Circleville. ........ 8.8) .0058 3.2 13,174| 0094) 2,794 847 490 ° . : -0042} 945) 3,080].......... -0061| 105 
Wa o.bedencekbonees 14.8) 0098 3.7] ae 0043) 1,336 776 181 a || ee 2,959} .0056) 57 
Pei ccccuweeoes oil 0425 18.3] 46 , 209) -0329, 11,627 1,578} 1,858) 12,398 ee 
Ravenna-Kent...... 22.5| 0148} 6.6)  29,110| .0207| 7,993, +—«1,167| 1,948] 7,111] 818] 4,532] «25, 187] .0196]1,119| $,816).......... 
Ravenna.......... 9.9) 0065] 3.0) 15,417) .0109' 4,397 654) 442] 3,086] 252] 2,262] 11,088] .0056]1,120] 3,696].......... 
ee 12.6} .0083 3.6) 13,693; .0098 3,596 513 801 4,025 560} 2,270) 14,099) .0070/1,119) 3,916].......... 
| 27.5| .0181| 8.6] 18, 203| 0130) 4,049 696} 711) 4,413} = 312).......... 
PRs niasicetoss 25.6| .0168, 7.2] 19,477] .01393,531| 1,025) 1,219) 4,503) 249)... 
Pic ocesceceeed 92.3) .0606 26.9) 90,224) .0643) 18,340 12,089 A ef a s)| eee 
Mansfield......... 44.2} .0200| 13.4] 66,747) .0476| 13,325, 11,599} 3,907} 11,664} 1,400) 41,315] 75,670} .0379]1,712| 5,647].......... 
Shelby............ 8.0| .0053| 2.4) 12,012) 0086 3, 150] 207] 535} 2,812} = -236)..........] 12,896] .0065]1,612| 5,373].......... 
ivedesacsedeadd 55.2) .0362) 15.8) 39,831) .0284 9,762 2,568; 1,823) 9,950 
Chillicothe......... 20.4 -0134) 6.2 32,006) .0228 7,409) 2,292; 1,652 8,466 871} 13,957] 30,600) .0153)1,500) 4,935).......... 
Sandusky. .......... 44.0 -0289) 13.3) 43,130) .0307 9,285) 3,629) 2,971 9,002 Re 61,116) .0306/1,389 
Fremont.......... 16.8} .0110 5.3 25, 232) -0180) 5, 446| 2,969) 2,239 5,497 469) 8,287 27,787| .0139)1,654) 5,243].......... 
Selete.... 2 ccc. 08 84.0) .0551 21.9) — 0446, 15,277) 7,890} 3,789) 13,464) 1,387].......... 89,544) .0448)1,066 
A\Portsmouth. . . . 37.4) .0246 10.6 51,112! .0364} 10, 235) 7,383} 3,581; 11,996) 1,283 32,537 52,061} .0261)1,392) 4,911).......... -0289) 117 
I s oire cei eate dina 53.8} .0354) 15.8 49,961) -0356) 10,659 4,582; 2,478) 11,224) 1,046].......... 76,127) .0382/1,415 18,039] .0369) 104 
[Ser 19.2) .0126 5.9 23,449) .0167) 5,377 2,751; 1,421 6,274 §22 14,080 31,258} .0156/1,628) 5,298].......... -0153} 121 
1Fostoria.......... 14.5} .0095 4.5 17,247; .0123 3,527) 1,620) 815; 4,071 359 3,280) 22,780) .0114/1,571) 5,062].......... -0113) 119 
Eades vcneees 28.9) .0189 8.4 23,697) .0169 6,123) 2, 066) 1,114, 6,303 Ree 30,258) .0151)1,047 13,917, -0164) 7 
Sidney........ 11.6} .007: 3.5 15,398, .0109 3,894 1,849) 847 4,395 26,722 12,922} .0065/1,114) 3,692].......... 0080} 105 
iieka nna 0}. 1.4] 276,724) .1972| 66,030 ene aap 421,603 1,469 15, 159} -2024) 107 
ACanton.......... 118.3} .0777 33.7) 155,143} .1106 35,756 19,927) 11,387) 25,696) 3,530 134,881 187,151} .0937)1,582) 5,553].......... .0956} 123 
Massillon......... 30.1) .0198 8.5 40,740; .0290 10,607 4,264) 2,058 8,879) 7 10,67. 45,331} .0227}1,506) 5,333].......... -0240) 121 
BID caweecen 26.5) .0174 7.8 34,150} .0244 7,448 4,330} 3,082) 7,929| 7 29,251 33,258) .016711,255| 4,264].......... -0192! 110 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
1 Fostoria is in Hancock and Seneca Counties. © SM. 1951. *Withheld to avoid disclosure. 
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. « « the contents of this Survey of Buying Power are fully protected by copyright. The exclusive 
estimates of population, Effective Buying Income, retail sales and sales-advertising controls must not 
be reproduced in printed form, in whole or in part, without written permission of SALES MAN- 
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SALES MANAGEMENT 


CANTON, OHIO - shopping center 


for a balanced 


$467,000,000 market 


Vv 


A 
vw 


99.4% home delivery 
in the Canton City Zone 


vAu 


A 
a Bi 


Vi 


A Brush-Moore Newspaper, Nationally 
fepresented by Story, Brooks & Finley 


MAY 10, 1951 


AA 
Vv 


Se 


156,000 people 
now live in the 
Canton City Zone 


We 


ew A 


1 
TOLEDOe 
CLEVELAND 
AKRON © 
YOUNGSTOWN @ A 
CANTON f - 
a 
COLUMBUS 


No other newspaper 
gives merchandisable 7 
coverage of this rich 
northeastern Ohio market 
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Time buyers! Are you looking for minute spots with 
very high Hooper ratings in Ohio’s third largest market? 


WFMJ keeps increasing its share of this desirable 1 
audience. Of the 8 stations in this area WFMJ share is ae 


Morning 36.3% Afternoons 25.1% Evenings 24.1 % 


(Hooper report for Jan.-Feb. 1951—Latest up to press time.) 


WFMJ’s cost per thousand homes for minute spots in the Youngstown 
market is lower for more periods than that of any other local station. 


‘ 


ABC Network 5,000 watts AM 
Youngstown, Ohio 50,000 watts FM 


All programs duplicated on FM 


. The “SM” | igi \. 
Oo H | O —_— (Continued) sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1950 WHOLE-| EFFECTIVE BUYING GROSS | SALES 
ESTIMATES SALES — a 
ISIN 
1/1/51 BYLD ESTIMATES 1950 BY 1 


ESTIMATES FARMING} CONTROLS 
COUNTIES 1950 


CITIES 


FIVE STORE GROUPS ual- 
(in thousands of dollars) GD 


% Furn.- (in (in % | Per| Per (in U.S.A. | ker 
thou- thou- of General | House-| Auto- thou- thou- of 
.S.A.| Food Mdse. | Radio | motive | Drug | sands) sands) | U.S.A. 


eer 411,112) . 102,313) 65,170) 18,388) 96,631) 10,182].......... 689,730) .3454 
AAkron.......... 277.9) .1824) 82.8] 328,865) .2343) 79,430; 61,067) 14,841) 77,675) 8,173 oie 475,487) .2381/1,711) 5,743].......... - 2258} 124 
Barberton....... 28.4) .0187 7.7 30,227) .0216 8,404 2,239} 1,460) 7,157 911 14,069 45,497) .0228/1,602) 5,909].......... 0216) 116 
Cuyahoga Falls... .. 29.6| .0194 8.4 26,077; .0186 8,475 1,296} 1,106) 8,091 630) 2,848) 55,056) .0275/1,860) 6,554].......... .0232| 120 
2Trumbull........162] 161.0) .1057) 43.1) 120,691) .0860) 32,890) 10,101) 65,852) 25,290) 2,398].......... 218,155) .1093/1,355) 5,062 9,396] .1016) 9% 
SOE 50.6) .0332) 14.1 69,021; .0492} 17,781 8,910) 3,792) 14,511 po 12,401 84,806) .0425/1,676) 6,015].......... 0427) 129 
. . 


inkadabaneedd 0}. ‘ 14,622) . 4,427 


3,243 We Kaecwnwes 22,916) .0115/1,348) 5,329].......... -O111} 99 


eer 3}. ° 57,130) . 5,566) 3,106) 13,469 1,276}. adubnnwig 80,712) .0404/1,132) 3,880 7,838] .0418 
New Philadelphia.. . 13.2] .0087 4.1 16,884) .0120 4,368 1,952; 1,111) 3,368 444 4,606) 18,216) .0091/1,380} 4,443).......... -0099) 114 
_ eereer er 10.0} .0065 3.1 14,994) .0107 3,347 1,202 706} 5,486 267 si 11,670) .0058/1,167| 3,765).......... 0074) 114 
See 21.1) .0138 6. 15,719) .0112 2,899 516 469} 3,585 — eae 23,906) .0119)1,133) 3,6: pean 0121) 88 
Co eee 27.4) .0180 8.4 25,035; .0178 5,572 1,737; 1,107; 5,617 : pawoesciced 39,127) .0196|1,428) 4,658 14,279} .0187| 104 
ere 3.6 17,718) . naccigremein tsa 


hineesamaeuwar 9. ° 3,638) . hele wo ciel 


St RA ey AR Be PR NRE ORR OO NE RE yy 


Warren...... eeaeer 39.1} .0256) 11.4 27,269) .0195 6,333 879} 1,171) 4,840)  524].......... 
peers 4.7| .0031 1.5 11,340) .0081 1,622 ” 338} 3,082;  203].......... 
Washington......... 44.3 -0291) 13. 31,331) .0223 7,323 3,217; 1,870) 6,567; 605].......... 


pevwecens 3] . , 23,807) . 


cee wcwweewe > CWeS) UOT) 94 .9OR 0 =690, EU) CUES) UTE, 4209) 0=—, ss, COOL) «OE, GUS) OTE, OO) 00 Uw ww ee eee 


18,471 


eeawnaced 2] . . ‘ hake Sas vine 25,109) . 


Total Above Cities. ...]| 4,630.9'3.0404 1,206.4 5, 995,641/4.2731|1,378,938) 844,954/330, 183/1303, 428/155, 8,666, 739 7,657 ,345|3.8344/1,654 5,822) ararousrsciakel 3.8078, 125 
Pere 8,035.9|5.2762 2,350.4] 7,615, 119\5.427111,809,961| 920,930/389, 190 1616,953|189,6111 Lswuicenead 111,528, 389|8.728 1,435| 4, 930, 5.5699, 106 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
2 Youngstown is in Mahoning and Trumbull Counties. © SM. 1951. *Withheld to avoid disclosure. 
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SALES MANAGEMENT 


q ies AKRON MARKET 


; UNCLE SAM sees it! ZB 


The definition of Metropolitan Areas as set forth by the U. S. Bureau of Census, 
FE =e shows Akron and Cleveland as two SEPARATE and DISTINCT Markets. Akron‘s LAKE CO. 71 
' = Metropolitan Area consists of ALL of Summit County, while Cleveland’s Metropolitan 

Area is confined to Cuyahoga and Lake Counties. This is important to remember 

when considering the rich North-East portion of Ohio. 


CLEVELAND METROPOLITAN AREA €——>== GEAUGA CO. 
(Cuyahoga and Lake Counties) CLEVELAND 


LORAIN CO. 


CUYAHOGA CO. 


PORTAGE CO. | 


MEDINA CO. | 
e e 
AKRON METROPOLITAN AREA | 
Mat- + icin : | 
ix pF 
dex E 
iw Py 
in I | 
16 6 
m ff | 
%* F tact About newspaper coverage | 
129 y s e 
m AKRON’S METROPOLITAN AREA IS A of Akron’s Metropolitan Aree 
SEPARATE NEWSPAPER MARKET, TOO Coverage figured on number of Summit County Families 
o - . s 
114 Markets are made up of masses of buyers, not a (116,566) estimated from 1950 Consus of Population 
114 select few. It is therefore reasonable to assume 
88 that to carry out a successful sales campaign in any 
104 market, you must first reach ALL of its buyers. AKRON BEACON JOURNAL 
133 In Akron there is no question as to what newspaper nite GID ansisce caccdcs cen accisencseessesstonte cent 120,782 
reaches ALL of its buyers . . . Akron has but ONE Daily Coverage ........... sds aiclancicieientidehaie-siaie 100% 
58 daily and Sunday newspaper. SI II occas cess ctnesoctscacenscateccceuntans 113,782 
75 6% 
30 FOR FURTHER PROOF CHECK I II ssc pcevicusSetieccecctvaman mucnataweegeees 97.6% 
85 THE CIRCULATIO IGURES 
m & SHOWN -FROM AUDIT BUREAU P . ~epienued ae ee 
OF CIRCULATIONS REPORTS Daily Circulation ......... scavseastessskeieotoeees Jeasteiens 14,034 
%¢ FOR 12 MONTHS PERIOD ee MI oo assess mccav cea scceacerenepettavsenssens 12.0% 
35 ENDING MARCH 31, 1950. ‘Sunday Circulation ................ ... Se SU eee enar as 11,188 
“ 6& I IE sinccess coscesccbicenssen © eeeeen ss ohare 9.6% 
> CLEVELAND PRESS 
a Dally Cicculation .... .......cccccc...ccsccsscerrssesores ve 995 
92 > WR IWIN ooo 3 conn stscscssocssese ceccenceneqsececaes .. 0.8% 
- X ) CLEVELAND NEWS 
— § Daily Circulation ..... .... caitks abbsanuhatts. eaaeNUReSees 647 
Ln a I TI ss se seiseecadidieiesenees tee ponecies 0.5% 
19. §f 


AKR( IN BEACON JOURNAL 


John S. Knight, Publisher 
Represented Nationally by: Story, Brooks & Finley 
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= ~~ | INDIANA 
ILL. 


Ret e| 


W 


THE NATION’S STATION 


With a population of 13,658,505 and 3,611,767 
radio families—nearly 1/10th of the 
U. S. total—the 330 counties of the 
WLW Merchandise-able Area present a 
worth-while market for any advertiser. 
Using class “A” time, WLW obtains 
advertising impressions in this market at 
an average cost per thousand of only $1.18. 
And this does not take into account the 
large bonus audience beyond this area 
accredited to WLW by BMB. 


THE RIGHT COMBINATION TO 


KENTUCKY 


W LW Tae 


Within this great area, WLW-Television 
provides concerted sales impact in three 
important metropolitan areas—Cincinnati, 
Dayton and Columbus—with a total population 
of 2,978,400 and 831,800 families, 
half of which are TV set owners. In 
this second largest TV market of the Mid- 
west, more local and national spot advertisers 
buy more time on WLW-Television to 
sell more products to more people than 
on any competing stations. 


Cusly Croadeeilling Copoitition 


630 Fifth Ave. 
New York 20, N. Y. 
Circle 6-1616 


140 W. Ninth St. 
Cincinnati 2, Ohio 
CHerry 1822 


360 N. Michigan 
Chicago 1, Ill. 
STate 2-0366 


6381 Hollywood Blvd. 
Hollywood 28, Calif. 
HOllywood 9-5408 


AEE PTT OT AS 


3165 Olentangy River Rd. 
Columbus 2, Ohio 
JEfferson 5441 


4595 S. Dixie Highway 
Dayton 9, Ohio 
WAlnut 2101 


SALES MANAGEMENT 


/936 /938 1940 1942 1944 1946 1948 1950 


: 1935 1937 1939 /94/ /943 1945 1947 1949 
134,72 
| (30,000 34.725 
; 130,000 


122,060 


: 117,391 
raat 113,135, 


1935 - 1950 
104 O15 
100,000 DAILY  #UHhRana8 


AY 
SUNDAY = 944 101 


89 737 


80, 028 ss¥* | 
71,73 7 cs pntncattn 81,727 


wie Oeste 
i Wan, ey 


69.000 SW ase , — 
— 59,193 Circulation 
Progress 


s 
Lm 67,757 
Dr 64.557 Youngstown Vindicator 


O 39 710 *ABC Publisher's Interim Statement, 3 month’s average ending December 31, 1950. 


ceererenmnerenar seer — ee 


Kis 


J PRR 


Houngstown Vindicator 


KELLY-SMITH CO. National Representatives 
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WBNS dominates 


sales 
includes 


retail 
This 


because 


for latest ratings. 


Counties which annually ring up a neat 
figure of $928,542,000.00.* 

food, drugs, 
thousands of consumer items. 


You'll find that WBNS makes your best 
radio investment with more listeners per 
dollar. than any other local station. 
loyal listeners stay 
your John Blair representative or write us 


the 24: Central Ohio 


Zz 
clothing and 


MOMMA 


ANN 
\ 


That’s 
Ask 


tuned. 


Stay tuned to a Billion Dollar* 
Market on WBNS, Columbus 


POWER WBNS 5,000, WELD-FM 53,000 


CENTRAL OHIO’S ONLY 


CBS OUTLET 


* Source: SM Survey of Buying Power, 1950. 


COLUMBUS, OHIO 


G0 Standard Metropolitan County Areas 


The “‘SM’’ symbols mark original, excly. 
sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1950 


ESTIMATES 


FIVE STORE GROUPS 
(in thousands of dollars) 


Furn.- 
House-' 
Radio 


Auto- 
motive 


General 
Mdse. 


SALES 


NG 
CONTROLS 


POPULATION 
ESTIMATES 
BY, 1/1/51 JM 
AREAS ~~ |_| Fame ie ae 
ilies 
[House- 
Total holds} | Dollars 
(in % (in (in N% 
thou- of thou- thou- of 
sands) | U.S.A.) sands)| sands) |U.S.A.) Food 
Akron... Wf 415.0) .2724) 117.8] 411,112) .2930) 102,313 
Canton. . ...... 22] 287.0) .1885) 81.4] 276,724) .1972) 66,030 
Cincinnati.........29}] 913.7] .5999) 284. 898,019) .6401) 224,562 


Cleveland....... 
Columbus........ 
ee 


Be | 


Hamilton- 

Middletown. .... 58) 149.4 
Re cece cero 89.2 
Lorain-Elyria......79} 149.0 
APortsmouth... ©. 181 84.0 
Springfield. ... 1 112.9 
Toledo......... 146 399.4 


Wheeling (W. Va.)- 
Steubenville (O.)..154 
Youngstown vee 162 


431.3] 1,609,980/1.1473) 408,851 
-3352} 149.2] 515,100) .3671) 107,811 
-3028} 135.9) 461,330) .3287| 105,748 


.0981} 42.4] 136,008] .0969| 34,919 
.0586| 26.2) 92,496] .0659| 20,394 
.0978} 42.4] 133,949] .0955| 35,214 
.0551/ 21.9]  62°506| .0446| 15,277 
.0741| 33.1] 109,483] .0780| 25,454 
.2623| 120.7] 449,652| .3205| 102,802 


98. 272,156) . 


140.51 486,251) . 


65,170 


96,631 
54,723 
173, 238 


29,811 
122,704) 45,409 


240,957 
81,031 
65,778 


312,839 
107,433 
92,558 


9,753 
12,756 
10,270 


28,320 
18,596 
2.2 
13,464 


25,017 
107, 202 


7,890) 3,789 
12,122} 6,254 
63,186) 25,058 


30,446) 17,277 
55,829! 26,020 


49,913 
103, 831 


EFFECTIVE BUYING GROSS 
INCOME—1950 DOLLARS 
SA FROM 
ESTIMATES FARMING 
1950 
Net 
Dollars Estimates 
(in % Per | Per (in 
thou- of | Cap-| Fam-]  thou- 
sands) | U.S.A.) ita ily sands) 
689,730) .3454/1,662) 5,855).......... 
421,603) .2111|1,469) 5,179].......... 
1,509,105) .7556/1,652) 5,3147.......... 


2,569, 100) 1.2859) 1, 737 
4045) 1 , 582 


-3339)1,446 


- 1063) 1,421 
0588/1, 316 
1109) 1,487 


- 0448) 1,066 
0824/1, 458 
- 3266) 1, 633 


436,842) .2189)1,219 


753,940! .377511,408! 5,366 


2147 
-3630 


$1 
18 


© SM, 1951. 


Before using these figures, see explanation page 19. 


33,052 


Daily (ABC) 
Circulation 


The only large city in a 60-mile radius, Lima is the 
trading center for a major farm and industrial area 
in the heart of the midwest. 
Fifty Two towns are located within Lima’s Trading 
Area and served by The Lima News. The ten sur- 


LIMA, Ohio... . SALES CENTER for a 


10-county farm-industrial area 


rounding counties contain 400 industrial plants with 
35,518 workers. These ten counties in Lima’s retail 


trading zone show total 1950 retail sales of $323,- 


LIMA, OHIO 


THE LIMA NEWS 


756,000, gross dollars from farming of $161,963,000 
and Effective Buying Income of $376,379,000. 


Sunday (ABC) 
Circulation 


34,907 


ALL SURVEY DATA on this page (and elsewheze) are available on IBM cards at nominal cost. 


These cards, as well as IBM listings of data in the “Survey of Buying Power’, regrouped ac- 
cording to your sales territories, may be obtained from Sales Managemnt. Call Lexington 2-1760 


—— 


SALES MANAGEMENT 


CLEVELAND 


ABC RETAIL TRADING ZONE 


Daily Newspaper City Zones shown in black. 


Area also in Akron ABC Retail Trading Zone 
bounded by light broken line. 


CUYAHOGA co. 


Fairview 


Lakeline A, Willough : Hills 


1 GEAUGA C 


aite H 


7 
_—Y cusrech_] 


Mills 


ome 


ng Valley 
iMoreland Hills 


in Fi 
Soyth Russell 


The Cleveland ABC Retail Trading Zone 
contains seven counties. One county... 
Cuyahoga... contains Cleveland and_ | 
more than 50 suburbs, and has more 
buying power* than any of 23 states. 
That is why it deserves the kind of 


coverage given b 


* Effective Buying Income 
Sales Management, 5-10-51 : 


The Cleveland Press 


¥ 10, 1951 


local market potentials with the aid of— 


THE NATION’S TEN LARGEST AGENCIES use what source of market data? 


Every single one of the nation’s ten largest agencies evaluates 


SALES MANAGEMENT'S “Survey of Buying Power.” 


OKL 


Bryan........ 
Durant.. 
Caddo... 
Canadian. . 
El] Reno 


Carter... 
Ardmore 

Cherokee 

Choctaw... 


Cimarron. . 
Cleveland. 


Comanche..... 
Lawton. . 


(Other West South Central States: Arkansas, 
p. 155; Louisiana, p, 280; Texas p. 496) 


The “‘SM’’ symbols mark original, exely. 
sive estimates by SALES MANAGEMENT. 


— 


440 


3.3 14,274) .0102 2,629 1,545 
10.1 23,282) .0165 5,417) 1,180 
7.7 19,234) .0138 4,182 1,482 
3.7 13,027} .0093 3,120 1,046 


7 29,115) . , 
5.9 22,407| .0159 4,160 2,965 
5. 6,340) .0045 1,911 547 
5. 9,464) .0068 3,115) 711 


4,457) . 


8,681 


9,701 


21,906 


74,779 


16,732) . 
32,405) . 
26,496) . 
30,645) . 


6,163) . 
8,877) . 


' ,0274!1,502 


i County City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 
Serer _ Re Pontotoc Phwant........s 10.6 ot tease eel Norman........ See Cleveland 
See See Jackson Ee ORO. 6066000 _ o: aa Canadian Oklahoma City..245.6........ Oklahoma 
ee OS eer Woods ie ee & a Beckham Okmulgee. ..... oe rere Okmulgee 
Ardmore....... 18.0.. . Carter Enid....... Se Garfield Pate Wamey.s.s CSc cvccccces Garvin 
Bartlesville. .... .S.. Washington Guthrie........ 10.1 ...Logan Ponea City... .. Se Serre Kay 
Blackwell. ..... RR ee Kay Lawtotl.......0+ , eee Comanche Sapulpa........ i & Se Se Creek 
Chickasha.. . | ee Grady McAllester..... ee Pittsburg Seminole....... 3. Se Seminole 
6 ee Se. Custer oo ae - eee Ottawa Shawnee....... >? oe Pottawatomie 
Cushing... . ae Payne Muskogee...... SES Muskogee Stillwater...... | rere Payne 
Duncan. . Bi Mee oir at aon Stephens BR ee POAT 5 schnseeesmcnd Tulsa 
, = -——- — ——-- — — ——~-— ——— —— — —— ———— A — « 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
ALE INCOME—1950 DOLLARS} ADVER- 
SM ESTIMATES SM SALES FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING| CONTROLS 
COUNTIES ' Siceasdiansesiasieamnnie es — — se 
am- l 
CITIES ilies FIVE STORE GROUPS ual- 
(House- (in thousands of dollars) Net ar 
Total holds} | Dollars _______} Estimates} Dollars Estimates | % of | Mar- 
(in % (in (in % Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-|  thou- Poten-| In- 
sands) | U.S.A.) sands)| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) |U.S.A.| ita | ily sands) tial | dex ‘ 
Adair 14.9) .0097 3.9 3,939) .0028 1,065 319 151 719) ee 5,409) .0027| 363) 1,387 1,941} .0041, 42 
Alfalfa . 10.8} .0071 3.4 8,019) .0057 1,868 513 192, 1,694) ee 15,584) .0078|1,443) 4,584 13,611] .0070) 99 
Atoka 3.8 a... Bie Freer 46 
Beaver...... a a 4H m*r| mm WH * 4L......... 86 
Beckham 21.9) .0144) 6.6) 20,082) .0143 4,405 2,256; 817; 5,309)  512).......... 85 
Elk City... 8.0) .0053 2.5 10,345) .0074 2,024 1,611 F 1,043} 3,338].......... 
Blaine. ... 15.2) .0100 6 11,633) .0083 2,459 1,072; 337; 2,832; 360).......... 15,914) .0080/1,047 


Before using these figures, see explanation page 
© SM. 
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SALES MANAGEMENT 


9 gerbe tong pe 


Speen EM WU He lt akc 


Tie ede 


eee eee 


ALL INDUSTRY IS GROWING 
...2n Oklahoma 


1939 1947 


...and Especially These: 


In the 1,740 industrial establishments in 
Oklahoma the value added by manufac- 
turing increased during this 8-year period, 
235%. 


% 
<n) 
Hh 
Apparel and Related Chemical and Allied 


Products Products 
841.2% increase 239.2% increase 


A 


Petroleum and 
Coal Products 
331.1% increase 


|, 
| 
| 
/ 
dy 


Source : 


MAY 


1,770.7% increase 


10, 


Bureau of Census 


Transportation 
Equipment 


S. Dept. of Commerce 


1951 


adh 


Primary Metal Machinery (except 


Industries electrical) 
283.2% increase 340.8% increase —— 


Special research facilities are provided by the Okla- 
homa Planning and Resources Board for business- 
men seeking information about Oklahoma. We 
invite your inquiry and at your request a special 
confidential survey report will be prepared relat- 


ing to your own business. 
& 


PLANNING ond & nesounces » BOARD 5 


ATE CAPITO 
OKLAHOMA city, ‘OxLAHos 


4 j 
t 

ie J 
Be 
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OKLAHOMA 


more in 1949 


Copyri 
Sales MANAGEMENT 


ghe by 


Cities shown are those having 
retail sales of $15.0 million or 


=e 1949 Retail Sales in Excess of $100 Million 

1949 Retail Sales $50.0 Million to $99.9 Million 
1949 Retail Soles $25.0 Million to $49.9 Million 
Fa 1949 Retail Sales $10.0 Million te $24.9 Million 


ROGER MILLS 


CIMARRON TEXAS BEAVER HARPER < WOODS. “{ALFALFA | GRANT KAY OSAGE s NOWATAZ-CRAIG - 
on 4 <4, 
2 § Bartlesville 
e 30 
ELUS WOODWARD ROGERS 


DEWEY 


CUSTER 


Oe oy 
.”, Chickasha 


STEPHENS =f 


JEFFERSON 


u 


ER PACLEVELAND] "G 


eam 
oT GARVIN © PONTOTOC 
oo wees ° 

. wy Ado 


CARTER 


Ardmore? 


MAYES 
PAWNEE 


PAYNE 
OStittwoter 


CREEK jADAI 


WAGONERS CHEROKEE 


TINCOLN 
° OKMULGEE 


| 
MUSKOGEE | 
Otmulore fy stooges 
OKFUSKEE ~ SEQUOYAH 
bcce . Mc INTOSH 
POTTAWA 
SEMINOLE HASKELL) fs 4 
owneet 6 « [ HUGHES.” LEFLORE } 
Soniooia |.’ PITTSBURG t ; 


o TATIMER |. 
McAlister 


COAL 


ee PUSHMATAHA 
MURRAY ATOKA mw 
™ 


JOHNSTO! 


MARSHALL 


=) CHOCTAW 


LOVE 


UX 


ES 


Ay 


OKLAHOMA — (Continued) 


The ‘‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 WHOLE-| EFFECTIVE BUYING | GROSS | SALES 
nl a 
dale SM Baa BYP ESTIMATES 1950 BYP EsTIMATES FARMING] CONTROLS 


CITIES 


FIVE STORE GROUPS 
(in thousands of dollars) 


General 
Mdse. 


Pauls Valley . 
ee eee 
Chickasha......... 


eee 10.8 
aaa daedasecss 49.5 
Ponca City....... 20.5 
Blackwell......... 9.3 


12,115) . 


1,436 ~ 
2,216 875 622} 3,618 269 
5,308 3,239} 1,398) 7,167 763}... 


1,238 441 106 458 116]... 
9,543 3,185} 2,761) 13,074) 1,670)... 
5,259 2,116) 1,895) 7,941 850) 
2,611 741 609} 3,525 481 


674 


3,524 877 633) 3,929 304]... 
3,538 1,704 817; 4,170 439)... 
3,602 


eke 4,303] . 
Foanmang 9,318] .0105 
sccccccece 0067} 1 

ivaeon’ ° 670 5,792] .0048 
wae 3,899; .0019) 361) 1,393 2,915} .0030 
ikemaa 61,628) .0309)1,245) 3,951 9,973] .0311 
5,663 32,370) .0162/1,579) 5,058].......... -0162) 120 
6,727 10,648} .0053)1,145) 3,549].......... -0062} 102 
ectaces 14,950 

vee: 16,282) .0081) 848) 2,807) 13,049} .0100 
ipechies 3,793) . 


S28 B2SBSE BSA 


15,593) . 
14,205 

22,422) . 
13,140 


3,432 
7,982 
10,878 


bows deeuven , . 6,757; .0048 1 Eee évasiend 7,272) . 
Major..... 10.5} .0068 3.1 6,486) .0046 1,217 232 i 1, ere 11,687 
Marshall............ 8.3) .0055 2.1 4,017) .0029 1,079 514 203 835 ,, See. 3,694) . 
peananaeeaasne 8,997) .0064 Ra wesaried 6,989 
ee 10.9! .0072 3.21 6,730' .0048 1,003 414 258' 2,654 a 6,060 2,310! .0044' 61 
*Withheld to avoid disclosure. © SM, 1951 Before using these figures, see explanation page 19- 
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SALES MANAGEMENT 


TELEVISION 
STATION 


Be ~~ “SERVING OKLAHOMA 
«FOR 31 YEARS | 


— 


=o oe 


930 KC — NBC 


76 
00 
94 
7? 
78 
88 
45 
63 
80 
05 
65 
42 
96 
20 
02 
96 
79 
45 
50 
of 


CHANNEL 4 


968 FT. TOWER 


OKLAHOMA CITY 


OWNED AND OPERATED BY THE OKLAHOMA PUBLISHING CO. ° THE DAILY OKLAHOMAN * OKLAHOMA CITY TIMES © THE FARMER-STOCKMAN 


Represented by 
THE KATZ AGENCY, INC. 


MAY 10, 1951 


IN ONE PACKAGE! 
THE BILLION-DOLLAR MARKET OF EASTERN OKLAHOMA— 


Plus THE RICH PLUM OF WESTERN ARKANSAS’ OZARK 
TRADE AREA! 


*% ONE OPERATION 
*% ONE REPRESENTATIVE (Avery-Knodel, Inc.) 


* ONE NETWORK— CBS 
* ONE BUY - THE BEST! 


peewee KIUL-KFPW 


TULSA FORT SMITH 
<F- wii EL Asa JOHN ESAU, Vice President-General Manager 


Co - a Affiliated with KOMA, OKLAHOMA CITY 


—— 


OKLAHOMA — (Continued) tie estimates by SALES: MANAGEMENT, 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS | SALES 
ESTIMATES — OOhOM | TISING 
BYP 1/1/51 BYP ESTIMATES 950 BYP ESTIMATES | FARMING] CONTROLS 
COUNTIES 1950 


CITIES i FIVE STORE GROUPS 
(in thousands of dollars) 


Furn.- 
General | House-| Auto- 
Food Mdse. | Radio | motive | Drug 


9,646 6,682 10,740) 1,824 72,754) . 
8,113 5,268 10,428) 1,561 48,218 


2,059 635 
ee, d a 1,475 319 
Okfuskee........... 2]. x ° 1,807 702 


Oklahoma 6). . P 64,463; 52,180 
AOklahoma City... : ‘ F 55,242 

Okmulgee 
Okmulgee 


Stillwater......... 2 
Cushing 5]. 2 10,656) . 


27,524 
21,835) . 
27,023) . 
23,910) . 
34,708) . 
29,199 


-0035 
0211 
0153 


6.2 0111 634 26,064 
5.4 0103 15,151 


and A See end of state for Standard Metropolitan County Areas. 
*Withheld to avoid disclosure. 


More than 400 new cities have been added to this year’s Survey. For the story on these cities and other 


new features of the 1951 edition, see page 20. 


SALES MANAGEMENT 


GOES INTO 
MORE HOMES 
than any Sunday newspaper in the 


SOUTHWEST ~ 


& 


“v Pes regerdless of city size? i oe 
pe 2 


THE DAILY OKLAHOMAN 


MORNING 143,894 


EVENING 


OKLAHOMA CITY TIM 


Se Napeelie ay 


The Southwest’s most widely G4 Locally Edited and Printed! 


read Sunday Magazine! Ask a Katz man for result stories of local 
retailers who have proven the selling 


power of the only Sunday magazine sec- 
tion that gives mass coverage in the 
Oklahoma market. 


All figures from Publisher's A.B.C. 
statement, September 30, 1950. 
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50,000 WATTS 


NIGHT TIME 


The No. 1 Market in Oklahoma is 
Blanketed Only by KVOO 


Kvoo BMB MAPS MEN 51% - 100% 


MM] 26% - 50% 
F 110% — 25% 


DAYTIME 


OKLAHOMA’S GREATEST 


The 1949 BMB report shows each of the 30 counties 
in the Tulsa Market Area of Northeast Oklahoma, 
plus 13 bonus counties in Kansas, Missouri and 
Arkansas are within the KVOO 51-100% daytime 
area. This report shows a KVOO radio family figure 
of 805,690 daytime and 1,279,200 nighttime. Note 
maps at left. 


The KVOO Tulsa Market Area, comprising but 
34.8% of the state’s land area contains 54.7% of 
Oklahoma’s Industrial Wage earners who receive 
58.5% of total wages earned by all industrial work- 
ers in the state. 


This area also contains 46% of Oklahoma’s retail 
sales; 44% of effective buying income; 47% of 
bank deposits. 


HOOPER RATING: latest over-all available (morn- 
ing, afternoon and night) gives KVOO 37.2; station 
“B” 26.3; station “C” 15.5; station “D” 6.2; station 
“E” 6.0; station “F” (daytime only). 


STATION INFORMATION: 1170 clear channel full-time. 
50,000 Watts day and night. Standard and World tran- 
scription library. U.P. News. Operating time: 6 days a 
week, 5:25 a.m. to 2:30 a.m. Sundays, 7:30 a.m. to 2:30 
a.m. Owned and operated by Southwestern Sales Corp., Phil- 
tower, Tulsa 3, Oklahoma. Wm. B. Way, General Mana- 
ger; Gustav Brandborg, Assistant General and Commercial 
Manager. NBC Affiliate. 


™ TULSA-OKLA. 
STATION 


OKLAHOMA — (Continued) 


The “‘SM’’ symbols mark original, exclu 
sive estimates by SALES MANAGEMENT. 


COUNTIES 


POPULATION 


ESTIMATES 
JM Baanyy 


RETAIL SALES—1950 


SH ESTIMATES 


EFFECTIVE BUYING GROSS SALES 

SALE INCOME—1950 DOLLAR ADVER- 

SALES SM FROM TISING 
1950 


ESTIMATES “ae NG} CONTROLS 


CITIES 


FIVE STORE GROUPS 
(in thousands of dollars) 


Furn.- 
General | House-| Auto- 
U.S.A.| Food Mdse. | Radio | motive 


269,240) .1919| 53,035) 35,405) 16,666) 76,795 


28,028) .0199 6,474 2,776; 1,415) 7,050 
24,991) .0178 5,035 . 1,315 . 


Drug sands) sands) 


45,494) 33,599) 15,466) 71,292 


1,733 452 261; =1,095 


1,960 1,119 458) 2,355 


_. er 402,880 . 
7,611 


So eee 51,415) . 
ne 34,671) . 


323,367) . 


paeeEchead 8,737) . 


Rahitawanae 18,726) . 


, 2,183 872 913); 4,660)  412].......... 16,376) . 

ie 6.6; .0043 11,340} .0081 1,630 751 815} 3,274 273) 19 ,024 8,309} . 
Woodward... 14.5) .0095 13,314) .0095 2,792 1,078 317; 6,002 WE ow cin vay 14,210) . 
Total Above Cities. . 877.7| .5763| 287. | 1,109,823) .7910| 206,069) 141,869) 57,280) 300,992 35,650] 1,168,061} 1,265,723) .6338)1,442) 4,403}.......... 
State Total.......... 2,251.2'1.4780! 681. al 1,732,068'1.2344| 364,546! 196,886) 92,557! 484,220 54,4861 ettinae oud 2,317,91111. 1607/1 ,030: 3,403 525,161) 1.2459! 
OKLAHOMA— Standard Metropolitan County Areas 
Oklahoma City. ...99] 326.6) .2144 s0,eu .2556) 64,463 — ae 100,791) , sere 502,637) .2517|1,539) 4,637].......... 2454) 114 
_ . Ses 149} +«251.8) .1654 269,240' .1919' 53,035! 35,495 16,665 76,795 8,204].......... 402,880} .2018'1,600) 4,974].......... -1916} 116 


A and A See end of state for Standard Metropolitan County Areas, 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 
© $M. 195 


To help you figure sales potentials by territories and sections, a cross index to states in the same 
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geographic areas is provided at the beginning of each state table, alongside the state name. 


SALES MANAGEMENT 


$31,000,000. BET’ ),’, 
ON BETTER BUSINESS 
IN OKLAHOMA 


"on SS ORLAHOMA TURNPIKE 


THERYY ONE . MILLION, THREE | HUND of, SPORTY 


Here is reproduction of the check made out to 
the Oklahoma Turnpike Authority to pay for 
the new, modern toll highway to be built be- 
tween Tulsa and Oklahoma City. 


And Look What Happened to TULSA in 1950 
CENSUS! 


TULSA CITY 
1950 Population . . . 180,586 


Gain of 27% over 1940 census. 


TULSA COUNTY 
1950 Population . . . .. . 248,658 


Gain of 28% over 1940 census. 


Up from 62nd city in the United States to 
HM 52nd place. ‘ That's the ten-year history of 


t J 
iii The World and Tribune, Oil Capital News- 
| TU LS A | papers, with a circulation of 149,154 daily 
i = a a mr wad thoroughly cover Tulsa 
i Wily) and the Magic Empire. 
— MAGIC EMPIRE 144 it Tail : : 
| i) 


i 
Tite 

| ‘i it ih | il 1 l TTL 
iH } | 


Ss 


the growth of Tulsa. 
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— 
= 
> 


|= | 


| 
| 


OIL CAPITAL NEWSPAPERS 


TULSA WORLD e TULSA TRIBUNE 


REPRESENTED BY THE BRANHAM COMPANY 


MORNING @ EVENING © SUNDAY 
MAY 10, 1951 


YAMHILL Ys, 


WASHING TON 


“Portland MULTNOMAH 


JACKSON 


OREGON 


™YSHERMAN \. 


GILLIAM 


‘WHEELER 


~ Pendleton 


Cities shown are those having 
retail sales of $15.0 million or 


more in 1949 


tee 1949 Retail Sales in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 


[ee] 1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


Copyright by 


Seales MANAGEMENT 


'@) R E G O N —— (Other Pacific States: California, p. 160; Washington, p. 541) 


The “SM”? symbols mark original, exclu- 


City and Population 

(in thousands) 
fa Linn 
pid vledasnce4 Clatsop 
4. eT Ce Baker 


Corvallis....... 


POPULATION 


County 


cave ten evens OOS 


Oe esas aia Lane 


Klamath Falls. . 


McMinnville.... 


City and Population 
(in thousands) 
Grants Pass.... 


+000 SORE 


sive estimates by SALES MANAGEMENT. 


City and Population County 
(in thousands) 
Oregon City.... , ae Clackamas 
Pendleton. ..... See Umatilla 
Portland.......377.9....... Multnomah 
a | eee Douglas 
ae A ee: 
The Dalles..... ) eee. Wasco 
. 0 a + fee Tillamook 


RETAIL SALES—1950 
ESTIMATES 
1/1/51 ESTIMATES 
Fam- 
ilies FIVE STORE GROUPS 
[House- (in thousands of dollars) 
holds} | Dollars 


(in (in 
thou- thou- 
sands)} sands) 


EFFECTIVE BUYING GROSS SALES 


Furn.- 


House-| Auto- 


Radio | motive 


INCOME—1950 DOLLARS} ADVER- 
SM FROM TISING 
ESTIMATES FARMING} CONTROLS 
1950 

Quai- 

Net Ry of 
Dollars Estimates | % of | Mar- 
(in % | Per| Per (in U.S.A. | ket 


thou- of Cap-| Fam- thou- Poten-| In- 
sands) | U.S.A.) ita ily sands) tial | dex 


10.0) 27 ,068 


4.9] 17,534] . 
3.0] 15,307) . 


5.4] 23,265) . 
27.3] 53,687| . 
2.61 19,708] . 


19,120) .0096)1,173) 3,902 8,097} .0107) 100 
11,486) .0058)1,209) 3,829].......... -0074| 119 
37,910) .0190/1,181| 3,791 7,195} .0195) 92 
23,793) .0119)1,442) 4,406].......... -0131) 121 
98,255) .0492/1,114) 3,599 19,848} .0476) 82 
9,968| .0050|1,278| 3,834].......... -0077| 148 


*Withheld to avoid disclosure. 


764, 6,159 
1,382} 8,041 
* | 7,802 
2,892} 14,128) 
1,839; 7,476] 

© SM. 1951. 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


= : 
if 
mn 
Q 
| ¥ 
in 
in 
; THE OREGONIAN OUTGAINS 
: OREGON, 1940-1950 : 
OREGON OUTGAINS 
f | 
' THE NATION, 1940-1950 Oregon Population Gain............ 39.6% 
4 
F 1% MILLION HIGH-BUYING CUSTOMERS! 
Pasuiistion \ U.S. Gain....... 14.3% Oregonian Circulation Gain... .. 66.1% 
ulati 
| Oregon Gain. . .. 39.6% BIGGEST CIRCULATION IN NORTHWEST 
; HISTORY! ° 
J gosalt \ U.S. Galn ....... 206 % 230,801 Daily 
Sales / Oregon Gain.... 273% 285,026 Sunday 
u- Effective ; % 
T. | Buying \ i ak MD ss 4eeace 169 % FIRST in fafleonce! 
; lacome l Oregon Gain....225% 
3 FIRST in Circulation! 
: : FIRST in Advertising! 
9 


YOUR BEST BUY TO SELL THE $1% BILLION OREGON MARKET 


* 
tT h e Ore oO ri ar Represented Nationally 
By MOLONEY, REGAN 
ae & SCHMITT, Inc. 


She Grea Newspaper on Yhe West 
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Oo RE G O = (Continued) The “SM” symbols mark original, exclu. 


sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING 
INCOME—1950 


ESTIMATES 
COUNTIES OLD isi BY) Estimates 1950 BYP Estimates 


CITIES FIVE STORE GROUPS 
ouse- (in thousands of dollars) Net 

Dollars i Dollars 
(in Furn.- i (in 
thou- General | House-| Auto- thou- 

sands) S. Mdse. | Radio | motive sands) 


GROSS SALES 
DOLLARS} ADVER- 

FROM TISING 
a CONTROLS 


36,287) . 1,976) 1,589) 8,246 44,928) . 
24,704) . 1,694) 1,321] 7,548 18,625; . 
17,598) . 939; 4,112 17,964) . 
48,550) . , 12,375 50,414) . 


28,377) . 61! ,976| 8,051 
22,058) . ‘ : 7,639 


1,335 

7 781 
1,079 
13,697) . 1,191 


54, 
8,543} -° 
4,130) . 
8,450) . 


7,719) . 
15,694) . 
67,825 
28,560 


4,155) . 
23,816 . 
9,785) . 
64,885) . 
30,123 


8,569) . 
156 ,447 
61,880 
19,570) . 


49,358| . 
9,782| . 
6,242] . 
23,500| . 
5,175] . 
118,157] . 
27,276 33,469] 63,962) . 


S2233 8283 


= = 
uo 


1,019 5,174) . 
142,380 936,744) . 
137,549 796,235) . 

2,280 20,319) . 


840 3,264) . 
3,635 16,469) . 
° 3,955) . 
10,871 . 
8,365 ‘ 1,221 


4,006 ° 1,215 
979 


7,272 
7,272 


10, 258 
7,954 
s 


8,116 
4,135 


Total Above Cities....) 636.7) . 1,165,891) . 191,675 313,331) 21,694 


State Total 1,540.0|1.0111 0] 1,679,485/1.1969 219,791} 86,364) 403,236) 34,599) 


and A See end of state for Standard Metropolitan County Areas. 
Salem is in Marion and Polk Counties. *Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


© SM. 1951. 


Dollars are spent by people. To find out who’s doing the 
spending in every state, county and city, See Page 77. 
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CONCENTRA 


where Oregon Concentrates 


....prosperous PORTLAND 


USING ANY YARDSTICK, THE PORTLAND 
METROPOLITAN AREA IS ONE OF THE 
MAJOR MERCHANDISE MARKETS OF THE 
NATION. It is Oregon’s ONLY standard-metropol- 


itan area...a rich easy-to-cover market approxi- 


mately 75 miles wide and 80 miles long, where sales 


concentration pays because distribution costs... 


sales costs... advertising costs are low. The ¢ity of 
Portland has a per family income of $5,842* and a 
general quality S.M. index of a high 151. 


To insure the full impact of your advertising in 
this consistently good, economically-covered 
PROFIT MARKET, use the proved selling power 
of The JOURNAL, Portland’s ef fective newspaper. 


x ONE OF THE FIRST 29 MARKETS IN THE NATION 


*& ONE OF THE FIRST 3 MARKETS IN CITIES UP TO 500,000 POPULATION | 


* ONE OF THE FIRST 4 TEST MARKETS IN THE NATION 


A good Market deserves a good Salesman, put tHe OREGON JOURNAL TO WORK FOR YOU! 


Portland metropolitan area ranks 21st} in population of all U. S. Metropolitan 


areas with an increase of 39.9% since 1940. In total retail sales, Portland ranks 


21stt, and 20th for Net Effective Buying Income among all metropolitan areas. 


In its group Portland metropolitan area ranks 3rdi in population, 3rd in total 


retail sales—an increase of 225% over 1940. In its group 3rd in food sales, 9th in 


drug sales, 2nd in automotive sales and 5th in general merchandise sales. 


Advertising Agency Expertst voted Portland 4th in U. S. as most recommended 
TEST-CITY, and Ist in Western States for cities up to 500,000 population. 


*Sales Management Survey of Buying Power, May 10, 1951. 
TU. S. Bureau of Census, April 1, 1950. 
Sales Management Magazine, November 10, 1950; January 1, 1951. 


The Oregon CLASSIFICATIONS...FOR INSTANCE, LET’S LOOK AT THE 1950 


é © U ve “i A L % Ist on the Pacific Coast 
PORTLAND’S EFFECTIVE NEWSPAPER * Sth in the Nation 

° advertisers bought 3,043, ines in The Journal. reater 
med ms busi mess weal a hee a season eo Ps undecaae sed 
Evening and Sunday 


Member Metropolitan Comic and Pacific 


Sunday Magazine Groups land retailers of 1,492,041 lines. 
FOR PROFIT, for SALES in Oregon...advertise in The Journal, 
* the one newspaper that has its circulation aimed first at 


Represented Nationally by Reynolds-Fitzgerald Inc. 


FOR SPOT ADVERTISING in 


| on ee Portland's Hard-Selling 
‘OREGON'S PROFIT MARKET, BUY... The JOURNAL | Radio Station ine 


ASK Your JOHN BLAIR Mon 


FIRST CHOICE OF OREGON ADVERTISERS IN’ SIGNIFICANT 


Media Records show that in 1950 retail and general grocery 


any other Pacific Coast newspaper. Only 7 other newspapers in 
the entire U. S. carried a greater volume of retail and general 
grocery advertising. In fact, in volume of retail grocery adver- 
tising The Journal was 12th in the nation with a use by Port- 


Oregon's Profit Market. 
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In the Pacific Northwest 
KEX covers the market 
with 50,000 watts 


Quick facts on the KEX market 


DAYTIME NIGHTIME 


Counties (BMB) 37 41 
16,644,400 1,672,200 

the WESTINGHOUSE station in 

PORTLAND, OREGON 


Population* 
Radio Families 442,900 468,900 
1,793,922 1,823,725 


2,221,658 2,243,506 


Retail Sales* 


Effective Buying Income*. . 


*Compiled from Sales Management Figures 


Mail is REGULARLY received from ALL western Oregon and 


western Washington counties —plus California and Alaska. 


@ WESTINGHOUSE RADIO STATIONS INC. 


OR EGON— @&® Standard Metropolitan County Areas 


The “SM”? symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 


ESTIMATES 
BYP 1/1/51 JM 


EFFECTIVE BUYING 
INCOME—1950 


ESTIMATES BY ESTIMATES 


GROSS | SALES 
DOLLARS} ADVER- 
FROM TISING 
FARMING] CONTROLS 
1950 


| FIVE STORE GROUPS 
| (in thousands of dollars) 


Total Dollars 
(in i (in % | 
thou- thou- of 

sands) | U.S.A.) sands)| sands) |U.S.A.| Food 


| | Furn.- ] p Per | Per 
General | House-| Auto- Cap-| Fam- 
| Mdse. Radio | motive Drug S.A.) ita | ily tial | dex 


} 
Portland. . . oe 714.4) .4690) 238. 795,230| .5667| 172,012! 139,276) 40,919 11s 15, 603 ° 1,643) 4,928 .5876| 119 
ASalem..........183( 102.3) .0672| 31.71 107,360) .0765! 20,882! 12,150| 6,960| 30,724| 2,2591..........{ 118,157| .0591|1,155 0659; 98 


PENNSYL VA N | A— Counties and Cities — other middie atiantic states: New Jersey, p, 363; New York, p. 376) 


City and Population County 
(in thousands) 

Abington 29.1......Montgomery 
Aliquippa...... DP aaewie eats Beaver 
Allentown . eee Lehigh 
a ere 
..... Beaver 
aot bi aia eel Beaver 
sDvance cscs Oninoan 
.8.....Northampton 
Columbia 


. ee: McKean 
Bucks 

Fayette 

Butler 


City and Population County 
(in thousands) 
Canonsburg.... : er Washington 
Carbondale..... 16.4...... Lackawanna 
a See ....+-Cumberland 
...+..+-Allegheny 
Pr et 

Washington 
......Montgomery 
Delaware 


Chambersburg. . 
Charleroi 
Cheltenham.... 22 
Chester . 


Connellsville... . 
Coraopolis...... 
Corry 


City and Population County 


(in thousands) 
13 


Donora........ 
Dormont 


Duquesne 

ee eee 34 
Ellwood City... 
Ephrata 

Erie 
Franklin....... 
Gettysburg 
Greensburg 


Greenville Wisse demcaee Mercer 


© SM, 1951. 


Before using these figures, see explanation paye 19. 
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FOR EASY REFERENCE fo states in the same geographic areas, a cross index is provided at the 


start of each state table—on the same line with the state name. 
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BROADCAST MEASUREMENT 
BUREAU SURVEYS PROVE 
KGW’s LEADERSHIP 


—,) Actual engineering tests have proved that KGW'sefficient 
620 frequency provides a greater coverage area and 


We 


reaches more radio families than any other Portland 
radio station regardless of power. BMB surveys bear 
out this fact. KGW is beamed to cover the population 
concentration of Oregon's Willamette Valley and South- 
western Washington, 


TOTAL BMB FAMILIES 
(From 1949 BMB Survey) 


KGW THE ONLY STATION 


WHICH GIVES THE ADVERTISER ~~ wed & 


COMPREHENSIVE COVERAGE SN 
Bi oe DAYTIME 
—— the OREGO MARK E Ta Staton 8 sae 
~ me 5 


~ Station D’ 192,630 
~ 
McMinnville, county seat and largest NIGHTTIME 
city of Oregon's Yamhill County, lies 
directly in lin ith KGW's powerful naesg ponent 
preter cpiedameig= edie: ones Station B’ 350,820 
north-south “beamed broadcasting sig- - Station C 307,970 


nal.” Dairying, lumbering and agricul- Station D 205,440 
ture stabilize McMinnville’s economy, 
making it valuable to KGW’s adver- 
tisers because of KGW's COMPRE- 
HENSIVE COVERAGE of this im- 
portant market. A recent KGW Tour- 
Test, conducted with the cooperation. 
of the Oregon State Motor Association, 
was witnessed by Glenn Macy, presi- 


dent of McMinnville’s Chamber of 


Commerce, shown above with “Miss = 620 KILOCYCLES 


KGW". This Tour-Test effectively 
proved KGW's COMPREHENSIVE AFFILIATED WITH NBC 


COVERAGE of McMinnville. a! REPRESENTED NATIONALLY BY EDWARD PETRY & CO. 


ive estimates by SALES MANAGEMENT, PENNSYLVANIA — (Continued) 


City and Population County City and Population County City and Population County 


(in thousands) (in thousands) (in thousands) 
Grove City..... ES Lower Merion... 49.0...... Montgomery Pottsville....... rc te. ae ee Schuylkill 
EE eee McKees Rocks.. 16.5........: Allegheny Punxsutawney.. 9.0......... Jefferson 
Harrisburg..... 90.3.........Dauphin McKeesport.... 51.9........Allegheny COE. 655 (Releees sa ccecns Bucks 
ae: 2 ee Delaware Mahanoy City.. 11.0........ Schuylkill | EE |} SRE te Berks 
Hazelton....... 2: ere Fe Luzerne Meadville. ..... See Crawford Rochester...... _& Sr ee Beaver 
Homestead ..... 10.1........Allegheny BOs éeesss. RO i torecinicors Delaware Seranton:....... DOO, sais Lackawanna 
LSS ee a Papeereeiee Wayne Monessen...... 18.1....Westmoreland Sewickley...... i Sao s Allegheny 
Huntingdon... 7.4......Huntingdon Mount Carmel... 14.5... Northumberland Shamokin...... 17.1... Northumberland 
Priane........ sg Ie Indiana Mount Lebanon See. oe. Mercer 
Jeannette...... 16.4....Westmoreland WOWRBIAD . 5:6: 20S 60:00 sd Allegheny Shenandoan.... 16.0... ...0 Schuylkill 
Jenkintown..... 5.2...... Montgomery Mount Oliver... 6.9......../ \llegheny Somerset....... | Saeeo Somerset 
Johnstown ical 63.6.........Cambria Nanticoke...... he Se eee Luzerne State Coltese.... 97.3... ...0.03 Centre 
Kingston....... ct Luzerne og a ree Lawrence OPOUIGRN. 0. DA nos comes Monroe 
Kittanning..... 7.8........Armstrong New Kensington 25.6. ...Westmoreland Sunbury....... 15.8... Northumberland 
Lancaster...... 64.5.....:..Laneaster Norristewn..... 38.7...... Montgomery (i ee 5 ee Jee es ea 8 Schuylkill 
Landsdale...... 9.9...... Montgomery 0 ee dé ee Venango Tarentum...... ee Allegheny 
Lansdowne..... LF Delaware Philadelphia. ..2091.8...... Philadelphia Peis ++, ess ckans Crawford 
Latrobe........ 12.1....Westmoreland Preemnvine.... 15.0. scccccces Chester “Taree seek... 1S. co vewil \llegheny 
Lebanon....... 28.4......... Lebanon Pittsburgh...... 7 ee Allegheny Uniontown..... a, ee Fayette 
Lewistown...... BAB sic scenes Mifflin gi RO ei nioeiioacs Luzerne Upper Darby... 86.2.........Delaware 
Lock Haven. BP aetna scien Clinton Pottstown...... 22.9...... Montgomery Vandergrift..... 9.8....Westmoreland 
© SM. 1951. 


MERE 1s 
'Penna.’s [Ath Market 


WITH A CERTIFIED ANNUAL PAYROLL OF 


$10'7.022.243° 


*Breakdown figures supplied on request 


COVERED BY ONE POPULAR, HOME-READ NEWSPAPER 


THE VALLEY 


Lecehbarg]|— 
DAILY NEWS | 
Published in Tarentum, Pa. to concentrate in the iti A | 
rich Allegheny-Kiskiminetas Valley 2 | 
16.687 A.B.C 3. MONTHS. ENDING seetedtatis | 
| : oe EB.X DECEMBER 31, 1950. SORES seni ss 


— 


MAY 10, 1951 


Stories from the Station that Sells 


Gi; 
¥ 
y MUSICAL TRIPLETS TIME 
WAKE-UP WITH DAVEY >< 12:50-1:00 P.M. THE FROLIC AT FOUR 
5:45-8:45 A.M. 4:00-5:45 P.M. 


hy a | 


a This adaptation of Bette Smiley's 

_ Monday through Friday “ Giftshop A Monday through Friday disc 
early morning salesman, is at work ~ of the Air’ successfully introduced jockey program with Chuck Nuzum 
for many outstanding national and Ww Holiday Hopcorn into the Pitts- broadcasting from Pittsburgh's 
local advertisers. Davey's program burgh market and drew 18,425 largest record store. A food adver- 
reaches thousands of workers in pieces of ‘box top” mail in 23 tiser using a daily participation 
this rich industrial market, produc- weeks. Most important, this new received 7,696 letters, including 
ing results that keep that cash product achieved 70% distribu- requests for recipe booklets over 
register ringing tion during this period! a period of ten weeks 


Davey Tyson, Pittsburgh's top 


For complete details on these 
and many other success stories a Cc A a 
consult the KATZ AGENCY or.,, 


YOUR ABC STATION IN PITTSBURGH 


P E N N S Y L V A N | A — (Continued) The ‘SM’ symbols mark original, exclu- 


i DS sive estimates by SALES MANAGEMENT. 


City and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 
eee S| Oe Warren We. 6. Dolbne.e cosa ses Greene Wilkinsburg. ... 31.7........ Allegheny 
Washington.... 26.2....... Washington West Chester... 15:3........ ik. Chester Williamsport.... 45.6........ Lycoming 
Waynesboro.... 10.4......... Franklin Wilkes Barre... 77.6...... ... Luzerne es ee York 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING OSs 
SALE INCOME—1950 DOLLARS} ADVER- 
SM ESTIMATES JSAM SALES SM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING} CONTROLS 
COUNTIES 1950 
CITIES FIVE STORE GROUPS Qual- 
(in thousands of dollars) 
A i % Furn.- 
thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-]|  thou- Poten-| In- 
sands) | U.S.A.) sands)} sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A. ita ily sands) tial | dex 
ORES eeepere 44.6) .0292) 12.7 34,418) .0245 7,030 1,902} 1,646) 8,175 as 37,419) .0187| 839 2,946} 17,153] .0225) 77 
Gettysburg........ 7.1) .0047 2.0 14,241) .0101 3,129 650 797 5,906 412 3,489 8,158} .0041)1,149) 4,079].......... .0060} 128 
Allegheny....... 108} 1,528.0)1.0033| 423.9] 1,595,216/1.1369) 421,848) 291,210) 76,881| 285,152) 40,556].......... 2,498, 280/1.2510/1,635) 5,894 10,015} 1.1672) 116 
APitisburgh....... 682.6) .4482) 195.2 975,715} .6954) 211,884) 272,055) 46,001] 134,413] 22,668] 2,714,044] 1,249,158] .6255/1,830) 6,399].......... 6110) 136 
McKeesport a 51.9} .0341 14.3 87,174] .0621 25,815 7,256} 10,604) 16,080) 1,889 26,068 82,262) .0412/1,585) 5,753].......... -0461) 135 
Braddock ‘ 16.7} .0109 4.4 — .0258 7,786 3,292) 5,701 9,750 716 a 25,518] .0128)1,528) 5,800].......... -0163) 150 
Wilkinsburg. . . 31.7} .0208 10.0 34,4 -0245 8,691 1,391} 1,694) 15,386) 1,185 8,389 72,308] .0362/2,281| 7,231}.......... .0296| 142 
Homestead- 
West Homestead- 
Munhall.......... 29.8) .0196 8.3 37,380) .0266 10,054 1,250| 2,376) 12,706) 1,068 a 48,301| .0242\1,621| 5,819].......%.. -0240) 122 
Beaver Falls- 
New Brighton...... 7.1) .0178 8.0 42,196} .0301 11,189 5,183} 3,000) 12,594 941 14,426 $5,161) .0176|1,297| 4,395].......... -0214) 129 
Homestead. ...... 10.1} .0067 2.6 23,604) .0168 7,038 1,070} 2,256} 3,232 942 2,093 16,291) .0082)1,613| 6,266]......... 0105} 157 
McKees Rocks. . . 16.5) .0109 4.4 18,663} .0133 6,669 of 753 3,159 495 9,073 22,473} .0113)1,362| 5,108].......... -0118} 108 
Carnegie. .... 12.3} .0080 3.3 18,104} .0129 5,814 863; 1,424 5,112 422 25, 159 22,472} .0112)1,827) 6,810}].......... .O111) 139 
Clairton..... ; 19.7} .0129 5.0 18,043} .0129 6,053 475 650 4,495 446] 903 29,274) .0146)1,486] 5,8554.......... -0138} 107 
Mount Lebanon 
Township... .. 26.5) .0174 7.4 17,875} .0127 7,437 ° ° 5,699 825 9,121 77,990} .0391/2,943)10,539].......... -0268) 154 
Tarentum. .. ; 9.7| .0063 3.0) 17,078} .0122 5,008 1,293} 1,403 3,580 462 2,715 14,725} .0074/1,518) 4,908].......... -0086} 137 
Dormont.......... 12.9} .0085 4.0 16,286} .0116 4,500 700} 6,662 563 5,176 30,431) .0153/2,359| 7,608].......... .0128} 151 
Turtle Creek....... 12.4| .0082 3.4 14,098; .0100 4,060 295| 1,277 3,749 275 967 22,084| .0110'1,781| 6,495].......... 0101 123 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19 
*Withheld to avoid disclosure. © SM. 1951 


454 SALES MANAGEMENT 


Od hots b>) ddl 


4 ee. ag 


YOUR COMPETITION IS SURE TO FLY INTO THE OPENING 
YOU GIVE THEM WHEN CAUGHT NAPPING OVER THE FACT 


THAT ONE PAPER HERE COVERS A out of 10° 


When your distributors or salesmen learn, from competition 


or elsewhere, that your sales support in other cities may be ‘ 
more than twice as great as you’re giving them in Pittsburgh, way SralZe YOUR 
even the world’s best campaign won't win the cooperation é es 


so necessary for maximum sales. That’s why one-paper adver- SALES IN PITTSBURGH ree 


. : ae di ‘ ' 
tisers are making an exception in this market, where the cnet wees s000 ania 


huge volume justifies the two papers necessary for com- Lorgest Daily % Coverage City & 
. , Newspaper Retail Trading Area 
parable coverage in other areas. Your best combination at MIAMI HERALD (Mm) ......cccoeoneomone 94.5 
lowest cost, giving highest net coverage of all income groups, DENVER POST (e) 86.4 
is proved by every Pittsburgh survey to be the Evening Sun- KANSAS CITY STAR (€)....:....ccccscsnsen 85.0 
Telegraph and the other evening newspaper in Pittsburgh. CUPFALO HEWES {o) 79.6 
TOLEDO BLADE (e) 71.8 

‘ WASH., D.C. TIMES-HERALD (d).......60.6 

Pittsbur h Sun-Tel ra k hs PHILADELPHIA BULLETIN (e) ............. 58.0 

2] 0 PITTSBURGH PRESS (€) ..cccccccscosssssccssse 40.9 

A HEARST NEWSPAPER Coverages based on Publishers’ Statements, = 


6 mos. ending Sept. 30, 1950, and popula- 22: 
tion estimates from 1951 Sales Management © = 
Survey of Buying Power. (Sales Management's 
: Yq gains in 1951 over 1940 for Metropolitan 
=> Areas. applied to City & Retail Trading Areas 


Represented Nationally by Hearst Advertising Service © Offices in Principal Cities 


Eve. Sun-Telegraph 
and Eve. Press 


Morn. Post-Gazette 
and Eve. Press 


MAY 10, 1951 457 


= 


ax Your Sales Testing in _Attlsona 


... the city that has more than the Largest Railroad Shops in the World 


In ALTOONA, PENNSYLVANIA, the P. 
R. R. maintains shops and offices employ- 
ing 13,000 skilled workers, and is the hub 
of the P. R. R. Pittsburgh and Middle Divi- 
sion employing over 6,000 men; BUT there 
are also spinning and knitting mills, elec- 
trical products and dozens of other goods 
produced in Altoona. With a retail sales 
volume exceeding $90,000,000 carried by 
1,000 retail outlets—Altoona becomes a 
BIG sales target for national advertisers 
and particularly for those interested in 
selling urban metropolitan consumers. More 


and more national advertisers are using 
Altoona as a TEST MARKET before hitting 
the biggest cities in Pennsylvania, New 
York, New Jersey and Massachusetts. 

PROOF of the Mirror’s effectiveness as a 
sales-producer: In 1950 the Altoona Mirror 
carried over 1,000,000 lines of..advertising 
MONTHLY — for a total of 12,244,869 
lines. This is a great increase from the 
10,100,000 plus in ’46, 11,206,497 lines in 
41. Media records in the years '48, ’49 
and ’50 show that the Mirror carried more 
linage than many metropolitan newspapers. 


Altoona Mirror. 


ALTOONA'S ONLY EVENING NEWSPAPER 


95.4% Coverage of All Homes in the Altoona City Zone 
Richard E. Beeler, Advertising Mgr. 


The “SM”? symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


PENNSYLVANIA— (Continued) 
RETAIL SALES—1950 GROSS 
INCOME—1950 DOLLAR 

Sy7p ESTIMATES ; 


FROM 
1/1/51 BYP ESTIMATES BY) Estimates | FARMIN 
COUNTIES 1950 | 


CITIES FIVE STORE GROUPS 
(in thousands of dollars) 


SALES 
ADVER- 
TISING 

CONTROLS 


POPULATION EFFECTIVE BUYING 


‘Qua 
| lity of 
% of | Mar- 
U.S.A. | ket 
Poten-| In- 
tial 


0120) 108 


Furn.- 
House- 
Radio 


General 


Mdse. | dex 


Duquesne. . . 544 
Coraopolis. . 
Sewickley... 
Mount Oliver 

Armstrong... ... 
Kittanning 


1,307 
1,265 


1,243 
1,294 


Doylestown 
Quakertown 


12,012! 1,089 


Before using these figures, see explanation pave 19. 
*Withheld to avoid disclosure. 


SALES MANAGEMENT 


A and A See end of state for Standard Metropolitan 
1 Elwood is in Beaver and Lawrence Counties. 


458 


“Pocketbook Guide” 


to the BMB area covered by 


ADKA 


the 50,000-watt WESTINGHOUSE Station in 


PITTSBURGH, PA. 


Represented nationally by 
Free & Peters 
NBC Affliate 


Figures compiled from 
Sales Management statistics 


WESTINGHOUSE RADIO STATIONS ine 
The SW” symbols, mark original exclu PENNSYLVANIA -— (Continued) 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
INCOME—1950 DOLLAR ADVER- 


SALE 
ESTIMATES SALES FRO TISING 
JM Baan BYP estimates 1950 ESTIMATES CONTROLS 
COUNTIES | 1950 


CITIES ili FIVE STORE GROUPS 
| (in thousands of dollars) Net 
Total ; Dollars Estimates} Dollars 
(in % i (in Furn.- i (in Per 
thou- thou- General | House-| Auto- thou- Cap- 
sands) | U.S.A. sands) .S. Food Mdse. | Radio | motive sands) .S.A.| ita 


Cambria........... 211.6) . . 167,242 44,452} 32,261) 9,481) 31,708 230,221) . 1,088 
AJohnstown....... 63.6) . , 97,969) . 20,182) 25,961) 6,269) 17,119 7 3} «=: 100,043) . 1,573 
Cameron............ 7.1. ° 6,675 1,928 300 312; 1,301 6,184 871 


58.2) . ° 39,850) . 13,060 4,099} 2,818) 7,530 50,110) . 861 
66.4) . ° 48,894) . 11,953 2,834) 9,784 70,052) . 1,055 


A 25,342] . 5,879 1,606) 4,887 30,124) . 1,310 
State ( : / 15,235] . 3,592 744, 2,475 ¢ 22,611 

Chester 8]. r 136,691) . 32,700 8,344) 32,489 217,080) . 
West ( af , 30,576] . 6,564 1,977] 10,043 ; : 23,486 
Coatesviil 0} . i 21,292) . 5,277 1,810} 4,715 ‘ f 19,348 
Phoenixville 3.0] . ; 15,112] . 4,196 1,035} 2,897 17,225! .00! 5| 5,066 


31,224) . 7,510 1,828} 11,324 32,592) . 3,018 
66,172) . 17,951 3,352} 17,088 74,389 
22,474) . 5,175 1,994) 5,943 9,367 10,752 
; . 16,447) . 4,119 " 3,994 y 7,219 
Clinton 7 ° 28,689) . 7,801 1,985} 6,958 31,464) . 
Lock Haven...... 0075) “ 17,696} .01% 4,017 1,659 ? 10,933 
| 
54.01 ° ° 43,740) . 10,968 2,255} 9,799 53,838 . 
10.8) . 3. 16,116) . 3,527 1,075}. 3,874 § 11,642) . 1,078] 3,326 -0078 
14.2} .0093! : 15,563} . 4,121 643! 4,429 356 , 07! 14,541 1,024] 3,635]..........1 .0088 


4 and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
Withheld to avoid disclosure. © SM. 1951. 


The Table of Contents is on Pages 1, 3 and 5. 
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HARRISBURG 


Quality of Market Index (148) 
Effective Buying Income per Family ($6,135) 


LEADS ALL 
PENNSYLVANIA 
MARKETS IN— {fective Buying Income per Capita ($1,916) 


—W HP-- 


Harrisburg’s figures literally jump out of the 
pages compared to other Pennsylvania markets 
in the Survey of Buying Power. 


of Dauphin County retail sales although its 
city limits account for only 48.3% of the County’s 
families. And in some categories, Harrisburg’s 
share is even more dominating. In General Mer- 
chandise Sales for example, Harrisburg stores 
account for 87.1% of the County total. 


Harrisburg is first in the all-important Quality 
of Market Index—with a figure (148) which 
means that Harrisburg sales potential is 48% 
greater than indicated by its population. And 
Harrisburg also shows the highest per capita 
and per family Effective Buying Income in the 
entire state. 


You can effectively sell this rich market both 
inside and outside Harrisburg through Station 
WHP. In its new home on the dial at 580 kilo- 
cycles and its more effective power of 5,000 watts, 
WHP extends its coverage throughout a much 
wider area in Pennsylvania’s rich South Central 
belt and beyond. 


Equally important—Harrisburg is clearly the 
shopping center of the area, claiming 72.8% 


i 4 here coopers revail 


5,000 Watts 


KEY STATION OF THE 
KEYSTONE STATE 


5000 WATTS , 
580 KC 


HARRISBURG, PA. 


— Represented by the Bolling Co. 


PENNSYLVANIA— 


(Continued d) | 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


GROSS 
4 


ROM 
FARMING 
1950 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING SALES 
OM 


ESTIMATES SALE: — 
BYP 1/1/51 ; BYP ESTIMATES 950 BY) Estimates 
COUNTIES / 


CITIES 


FIVE STORE GROUPS 
(in thousands of dollars) 


| Furn.- 


Auto- 
motive 


General | House- 


Mdse. Radio Drug tial | dex 


Guatet.. 


Meadville. paces 
Titusville......... 


Cumberland .... 
Carlisle 


Dauphin.......... 


-0059 
-0626 
0107 


1311 


-0593 


28.2 


208 , 224 
151, 5A 


1081 


16,998) 
7,902! 
3,761| 

18,714) 
5,202) 


| 
43,722| 
25,899! 


5,135) 
3,353 

857 
3,820 
2,552 


27,822! 
24,289! 


3,243 
2,218 

615 
4,104 
2,063 


13,718 
11,606 


18,883 
12,271 
2,397 
19,196 
5,352 


42,559 


1,156 
810 
210) 

1,837 
602 


6,199 


21,336) . 


304,543) . 


31,8161 5,118 


173,015! . 


.0126) 118 


1470) 112 


. 0876) 8 
Before using these figures, see explanation page 19. 


—_ 


County Areas. © SM. 1951. 


The Canadian Section starts on Page 567. 


— 


SALES MANAGEMENT 


do it the easy way 


How fast do you get to the top of Delaware County’s 
“stacked-up” retail market? 
Go the slowpoke, expensive way 
with the nearby Philadelphia newspapers . . 
EASY WAY with the direct, streamlined, low cost 


Chester Times. Unquestionably, you’ll get there “fastest 


. or TAKE THE 


for the least” with the greater pulling power of 
Delaware County’s only hometown daily. 


Chester Times 


National Representatives, STORY, BROOKS & FINLEY 


The “SM’’ symbols mark ota exclu- 


PENNSYLVANIA — (Continued) 


sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLAR ADVER- 
JSAM ESTIMATES a SALES _ | FROM TISING 
1/1/51 M ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES F 1950 
am- 
CITIES ilies FIVE STORE GROUPS re 
(House- (in thousands of dollars) Net of 
Total holds} | Dollars Estimates | Dollars % of jar= 
(in % (in (in % Furn.- (in (in % U.S.A. | ket 
thou- of thou- thou- of General | House-| Auto- thou- thou- of Poten-| In- 
sands) | U.S.A.) sands)} sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A tial | dex 
Delaware....... 103] 418.5) .2747| 116.1] 315,641] .2250) 90,790) 19,784) 17,567) 67,167) 9,921).......... 602,222). .3015/1,439 -2732| 99 
CUES ctcosesna 66.7} .0438} 18.0 88,068} .0628} 25,623 3,265) 7,919) 14,066) 1,770 43,743} 107,721) .0539)1,615 -0546} 125 
Upper Darby...... 86.2] .0566) 24.6 79,178} .0564) 19,386 5,464) 4,450) 19,779) 2,931 13,297] 157,056) .0786/1,822 .0675} 119 
NR is c.ssnonkcaad 13.4] .0088 3.5 14,697} .0105 6,517 ‘ 1,021} 1,780 531 385 16,268] .0082/1,214 -0090} 102 
Haverford......... 39.8] .0261} 11.0 13,150} .0094 4,187 ° 244) 4,608 715) 935) 68,735} .0344/1,727 0252] 97 
PR ccccqutanies 5.8} .0038 1.7 12,248] .0087 3,597 276 609 3,850 re 7,929) .0040)1,367 -0054| 142 
Lansdowne........ 12.2} .0080 3.7 9,798} .0070 2,429 148 152 5,747 282 9,304 23,949} .0120/1,963 -0097} 121 
___ ERR E Ree eS 34.8] .0229 9.1 22,247) .0159 7,575 1,804) 1,311) 4,754 Ra 29,684) .0149 0168) 73 
ene: 45] 221.3) .1453) 65.1] 232,039) .1653) 56,744) 25,246) 14,574) 49,114) 4,320).......... 312,476) .1565)1,412 - 1569} 108 
| eee 131.8] .0866] 37.7] 175,567) .1251] 42,261) 22,910) 12,557) 32,754) 3,183] 109,505) 201,522) .1009)1,529 -1053} 122 
aE SE 8.0} .0053 2.5} 11,399} .0081 3,133 850 531; 3,863 208 963 14,792} .0074/1,849 -0072} 136 
I oraiasssars wictoend 191.9] .1260) 49.1] 151,99f) .1083; 37,393) 24,420) 10,254) 31,053) 3,000).......... 172,326] .0862 -1008} 80 
Uniontown........ 20.7) .0136 6.1 58,702} .0418} 10,449 7,628} 5,733] 13,969) 1,291 39,859 29,187} .0146/1,410 -0226) 166 
Connellsville... ..... 13.5} .0088 3.9 20,621] .0147 3,259 2,915} 1,646 5,620 764 4,583) 19,494) .0097/1,444 -0110} 125 
Brownsville........ 7.7) .0051 2.2 12,309} .0088 2,697 1,019} 1,289 3,362 434 2,152 8,917} .0045/1,158 -0059} 116 
oe 5.0} .0032 1.6 2,557, .0019 877 186 * 483 Pe stich Get 3,080) .0016 -0020) 63 
POI 5055 .cc.scirne 77.0} .0506} 22.8 66,252) .0472) 14,116 4,515) 3,865) 16,677) 1,205).......... 72,149} .0361 0423) 84 
Chambersburg. ... . 17.4] .0114 5.5 28,596} .0204 5,431 2,275} 1,965) 6,743 614 10,704 20,549) .0103/1,181 .0136) 119 
Waynesboro. ...... 10.4} .0069 3.2 13,988} .0100 3,068 1,178} 1,594 4,734 372 1,6. 13,052} .0066}1,255 -0077| 112 
Sa aeE 10.5) .0069 2.91 4,580) .0032 906 299 150 936 er 5,702) .0029 -0038) 56 
MNES co ice dread in 45.8} .0301) 12.1 24,954) .0178 7,288 3,459 541; 5,761 _ a 29,862) .0149 -0188} 62 
Waynesburg....... 5.6) .0037 1.7 10,722 76 3,054 1,052 381 2,737 reese! 5,186} .0026 -0043) 116 
Huntingdon.......... 41.3} .0271; 11.4 26,492) .0189 6,938 2,469) 1,753) 6,489 A 31,305) .0157 0189) 70 
Huntingdon- 
Mount Union...... 12.2) .0080 s 18,539) .0132 4,244 . 1,705 5,093 ss pipes 13,612) .0068}1,116 0090) 113 
__ Huntingdon ee 7.41 .0048 2.3 12,553! .0089 2,528 . 1,179! 3,246 . 6,582 8,236! .0041!1,113 0057! 119 


and A See end of state for Standard Metropolitan County Areas. 
*Withheld to avoid disclosure. 


—_. 


Frie \S PENNSYLVANIA’S Third CITY IN 


Population + Retail Sales + Effective Buying Income 


(130,125) 


Erie showed the largest gain in population of any 


($175,567,000) * 


city in Pennsylvania, with the exception of Phila- 
delphia. 


Same ownership since its founding 63 years ago. 


MAY 


10, 


1951 


($201,522,000) * 


Erie’s 16% INCREASE in Retail Sales is the larg- 
est in the State. To reach this Growing, Expanding, 
Important Market you need only... 


THE ERIE TIMES 


DAILY AND SUNDAY 


Represented by the Katz Agency, Inc. 


*Sales Management Figures 


461 


WARM 5000 %~ 


DAY AND NIGHT 


COVERS THIS BIG 


0,000 


RETAIL SALES AREA WHICH 
INCLUDES PENNA'S., THIRD 
MARKET PLUS ! 


WARM reaches over 1,000,000 listeners 


with Northeastern Pennsylvania's most The 

powerful station ... and BEST radio buy! = 

ee SCRANTON , 

ad Bie ais tek K Le 

Represented Nationally By J ie a 
GEORGE P. HOLLINGBERY CO. Affiliated with A BC ; | 
NEW YORK CHICAGO The American Broadcasting Co. . 4 


ATLANTA LOS ANGELES SAN FRANCISCO 


PEN N SYLVANIA— (Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION 


RETAIL SALES—1950 EFFECTIVE BUYING GROSS SALES 
INCOME—1950 DOLLARS} ADVER- 
ESTIMATES SM SALES SM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING} CONTROLS 
COUNTIES 1950 


CITIES 


ea es Se CU 


FIVE STORE GROUPS 
[Houso- (in thousands of dollars) TSM) Net . GD ity of 


Total holds} | Dollars Estimates | Dollars Estimates | % of | Mar- 

(in % (in (in % Furn.- (in (in % Per | Per (in U.S.A. | ket 

thou- of thou- thou- of General | House-| Auto- thou- thou- of Cap-| Fam-| thou- Poten-| In- 
S. S.A. Mdse. | Radio | motive i 


Indiana. . x 77.9) . 8,358) 2,899) 13,727; 1,039}.......... 5 é 
Indiana shat 11.9} .0078 3.5 28,011) .0200 4,852 3,648; 1,988) 8,657 610 6,963 15,399] .0077/1,294 440) een ..f .0114] 146 
Jefferson ‘dee 49.5} .0325) 13.2 38,339) .0273} 10,657 3,075} 2,569) 10,134 ne aE 41,382) .0207| 836) 3,135 4,727] .0250! 77 
Punxsutawney 9.0} . 1,617} 1,335 3,922 d 


ee eee 


Juniata... 15.4) .0101 4.4 10,504) .0075} 1,727; 1,157) 154) 2,750) 60).......... 10,564) .0053) 686) 2,401 5,481} .0069) 68 
Lackawanna... 130) 259.5) .1704) 68. 222,687) .1587} 61,425) 24,651) 14,934) 32,193) 4,324).......... 360,965) .1808)1,391) 5,308 6,936) .1721) 10! 
AScranton.... 126.3} .0830; 36.8] 148,186) .1056/ 35,203) 21,718) 12,249) 22,729) 2,599] 169,470] 197,660) .0989]1,565| 5,371].......... 0977) 118 
Carbondale... 16.4} .0107 4.5 16,647) .0118 4,902 1,006 785| 3,464 365) 2,063 23,157} .0116)1,412) 5,146].......... 0115) 107 
Lancaster.........72] 237.2) .1557) 69.9) 232,051) .1654) 46,401) 22,702) 13,461) 50,342) 3,861].......... 342,280) .1714/1,443) 4,897) 87, -1665) 107 
ALancaster..... 64.5) .0424) 19.7 97,115} .0692} 19,929) 17,2537) 7,730) 15,849) 2,248 64,797] 110,231) .0552/1,709) 5,595].......... 0568) 134 
Ephrata. . 7.11 .0047 2.2 12,619] .0090 3,247 598i 1,269! 2,796 311 7,250 10,551! .005311,486| 4,7951.......... -0063' 134 
A and A See end of state for Standard Metropolitan County Arezs. © SM. 1951. Before using these figures, see explanation page 19. 


To help you figure sales potentials by territories and sections, a cross index to states in the same 


geographic areas is provided at the beginning of each state table, alongside the state name. 


SALES MANAGEMENT 


ALLENTOWN Is the Heart of — 


aus ©MONROE 
Pennsylvania’s 3rd Metropolitan Area <=. 


: COUNTY \ kunautTown if pease, ereaon 
Nea oad re ae wie Gap 
Allentown, now 106,233 Population, has a Quality 7 con OO od thai 
of Market Index 23 points above the Pennsylvania ea ae \ ganuttoar Seaure 
average and 26 points above the U. S. COUNTY sun | MALARET 


7 camonut NY scams 3 
The largest city, Allentown is the business and re- _*, LEHIGH COUNT dj z 
tail shopping center of a market that has well over tan a  —_—— SW 5 
$600,000,000 Effective Buying Income. a a ES ae g 
* range pO x « 
War Production has already started in this, “one cemyarsnu Oe perton fi ra 
of the largest war production areas in World War a . <a pte 
II,” because the highly diversified peacetime indus- Y mad ¢ ee (nual OWN” Sungrown 


ola 
tries are so easily converted to war production. ae 


mauris — Yon 
TOPTOM e ec A 
menitromt | — coory Soave he 
2 wie f 
Where 4 out of 5 Buy Through Semen faseenom COUNTY 
pur ‘ 7 espinnenstown 
CALL-CHRONICLE NEWSPAPERS ee 
rmanance “Ne 5e, 
The Morning Call Sunday Call-Chronicle Evening Chronicle u ee Te 
otis Area’s Only Sunday i /MONTGOMERY *. 
ALLENTOWN, PA. National Representatives—Kelly Smith Co. COUNTY 
The “SM’’ symbols mark original, exclu- e 
sive estimates by SALES MANAGEMENT. PENN S YLV ANIA— (Continued) 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
SH ESTIMATES SM SALES Ay FROM TISING 
1/1/51 ESTIMATES 1950 M ESTIMATES FARMING] CONTROLS 
COUNTIES ; 1950 ALS s 
am- 
CITIES ilies FIVE STORE GROUPS SM | ual- 
[House- (in thousands of dollars) GD Net ‘ Tyo 
Total holds} | Dollars Estimates | Dollars Estimates | % ov - 
(in % (in (in % Furn.- (in (in % | Per| Per (in S.A. | ket 
thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-] thou- Poten-| In- 
sands) | U.S.A.) sands)|- sands) |U.S.A.| Food Mdse. | Radio | motive | Drug | sands) sands) |U.S.A.) ita | ily sands) tial | dex 
Lawrencé......... 178 106.1} .0697) 29.4 93,998; .0670 24,837 8,261) 6,974) 19,144) 1,815].......... 134,747| .0675/1,270) 4,583 7,812] .0678| 97 
ANew Castle...... 49.2) .0323 13.9 66,494) .0474 16 ,237 6,955) 5,063) 13,966) 1,475 27,474 67,404) .0338|1,370| 4,849].......... -0376) 116 
1Elwood City...... 13.1} .0086 3.6 15,223} .0109 4,643 1,056) 1,444 4,219 259 2,231 19,034) .0095)1,453) 5,287].......... -0097} 113 
IN a vit cer cceas 82.4) .0541 23.4 79,248) .0565 17,283 6,984) 5,326) 21,391) 1,310}.......... 102,176) .0511/1,240) 4,366 12,762] .0533) 99 
Lebanon........ ‘ 28.4) .0186 8.3 43,549) .0310 8,295 5,098} 3,757; 11,920) 1,068 14,114 39,504) .0198)1,391) 4,760].......... -0229) 123 
BIN. ve cececusios 4 199.3) .1309| 57. r 206,491; .1471 42,361 27,717) 16,730; 45,556) 3,206).......... 279,219) .1398/1,401) 4,899 149 -1402} 107 
AAllentown....... 107.6\ .0707| 31.6 152,894| .1090 29,530 26,760! 13,733] 32,614| 2,492 131,616 168,824| .084511,569| 5,3430.......... -0891! 126 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
1 Ellwood City is in Beaver and Lawrence Counties. © SM. 1951. 
2 Bethlehem is in Lehigh and Northampton Counties. 


LEBANON. PENNSYLVANIA 


Solid, Stable, Self-Contained Market 
In The Prosperous Heart Of The 


Pennsylvania Dutch Country 


LEBANON and LEBANON COUNTY .. . Home of 85,000 Good-Living Folks With 
Sound Spending Habits . . . A Consistently Dependable Market in the Proud Dutch 
Tradition . . . Highly Diversified Industrial Center Surrounded by Fertile Farms. 


Covered Completely By One Newspaper and One Newspaper Alone 


LEBANON DAILY NEWS 
NATIONAL REPRESENTATIVES: STORY, BROOKS AND FINLEY, Inc. 


Dollars are spent by people. To find out who’s doing the 


spending in every state, county and city, See Page 77. 
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If any station rep. or anyone else for 
that matter tells you that Wilkes-Barre 
does not have a higher QUALITY OF 
MARKET rating than any other nearby 
city please have him call us for 

new information. 

This year the Sales Management survey shows that 

Wilkes-Barre’s QUALITY OF MARKET index NO. ONE 

is 27% above U. S.; 24% above Penna. 

The importance of Wilkes-Barre as a premium 
market is again shown by its $5,939 per 

family income figure—$1,411 above the 


U.S. And WBRE is proud to be the 
NO. 1 station in this rich market. 


AFFILIATE 


PEN N S Y LVA NIA— (Continued) The ‘‘SM”’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 mt BUYING GROSS | SALES 


ESTIMATES — OOM 
STIM 

SM Baar BYLD estimates BYP ESTIMATES |FARMING] CONTROLS 
COUNTIES 1950 


FIVE STORE GROUPS ual- 
(in thousands of dollars) ty of 
Total i i % of | Mar 

(in % i ’ i i U.S.A. | ket 
thou- General Auto- 


Poten-| In- 
sands) | U.S.A.) sands) .S.A.| Food Mdse. io | motive | Drug 3 i i tial | dex 


396.3] .2601] 98.9) 364) . 86,319]  40,661| 22, 58,333] 5,545 , 753} . , -2475| 95 
77.6] .0509} 19.9 , 20,979} 29,033] 9, 11,208} 1,881} 127,362 185] . 0647 127 
36.0} .0237} 9.0 ,619) . 10,589] 5,389) 4, 9,867} 985} 36,302 »184] ‘ 0293] 124 
21.4] 0140) 6.0 ,040) . 6,128 ° 18,082) 313 8,783 ‘ .0184| 131 
15.2} .0100} 3.5 ,962] . 4,021] 1,765) 1, 1,650) 321] 15,01 711] . -0103} 103 
20.3] 0133} 5.2 456} . 5,654 617| 1, 2,558| 279 935 685]. ; .0124| 93 


and A See end of state for Standard Metropolitan County Areas. 
*Withheld to avoid disclosure. 


tf ———=— = == | 


Before using these figures, see explanation page 19. 
© SM. 1951. 


A DOMINANT daily paper GROWING FASTER than the POPULATION 
A city paper The Sharon Herald read county wide 


an ABC paper 


1949 HERE are ACTUAL comparative SM Survey figures 1950 
Employes and —— figures 
Mercer Count a. - 

(source Pa. Dept. Rev.) in Sharon, Pa. 
152 employers reporting Population Homes Cire. 
No. of employes ....... 22,439 1940 25,622 6,651 5,693 
Total wages . . . $77,439,000 1950 26,305 7,665 7,987 1950 


Products value $289,750,300 | P-©-Gain 2.7 15.3 40. 1949 

Val. added by Mfr. .. .$134,722,000 in Mercer County, Pa. increase ae oo 

Capital investment .... $60,000,300 | 1940 101,039 24,626 14,203 seimated Sae® 6107,554,000 
You can buy this market, with its 1950 111,530 29,302 20,581 88,837,000 
rich returns, for only ll¢ per line P. C. Gain 10.4 18.9 44.2 eS ere 8,717,000 


Effective Buying Income 


44 SALES MANAGEMENT 


}} HAZLETON, PA. 


—has a family income ‘of $6,576 
LUZERNE —and they spend it! For food—automobiles 
7 


—home things and “what’s advertised” in 
The Plain Speaker-Standard Sentinel. 


Effective Buying Income Retail Sales 


$59,184,000 $45,619,000 


These SM figures do not include 9 boros and townships in 
Hazleton’s Tri-County market. A market of over 120,000 
in the rich Luzerne County Metropolitan area, upper Car- 
bon and Schuylkill counties. Covered only by... 


reowsenet wy oeusse, vc. THE PLAIN SPEAKER-STANDARD SENTINEL 


The ee es ee ee PENNSYL Vv AN1A— (Continued) 


: POPULATION RETAIL SALES—1950_ WHOLE- EFFECTIVE BUYING GROSS PR 4 
Me | gay [Pekan As 
p STIMATES 
i BYP 1/1/51 CLD estimates 1950 SYD estimates |ranminc| CONTROLS 
COUNTIES 1950 
Fam- 
CITIES ilies FIVE STORE GROUPS jual- 
[House- (in thousands of dollars) Net q of 
s Total holds} | Dollars Estimates} Dollars Estimates | % of | Mar- 
i (in % (in (in % Furn.- (in (in // Per | Per (in U.S.A. | ket 
k thou- of thou- thou- of General | House-| Auto- thou- thou- ) Cap-| Fam-|  thou- Poten-| In- 
sands) | U.S.A.) sands)| sands) | U.S.A.) Food Mdse. | Radio | motive | Drug j| sands) sands) | U.S.A.) ita | ily sands) tial | dex 
= 5 Lycoming......... 187] +=102.3) .0672| 31.1 93,407) .0665| 24,735 9,786}- 5,358) 20,280 2,003} CRORE 136,366) .0683/1,333) 4,385 9,121] .0675) 100 
=" S AWilliamsport..... 45.6) .0300 14.3 64,863} .0462 14,730 8,995} 4,559] 12,587) 1,605) 38, 859) 71,318] .0358)1,564) 4,987].......... -0378| 126 
-~ ; eee 57.0) .0374 1. 53,352) .0381 14,004 2,624 2,740) 17,433) 1,257].......... 80,655} .0404)1,415) 4,830 2,403} -0391| 105 
wt. fe Bradford.......... 17.6} .0115} 5.3] 28,072! .0200] 7,230] ~—:1,840) 1,728) 8,110}. 750).......... 31,205] .0156|1,773| 5,888].......... 0161} 140 
; i Mercer........... 162] 113.0). 0742; 31.1) 107,554) .0766) 25,737) 10,130) 7,158) 23,803) 2,225].......... 146,448] .0733/1,296) 4,709) 11,007] .0745) 100 
2. 4 ee 26.6) .0175 7.5 46,840) .0334 9,959 6,552) 3,262) 12,000) 1,222 31,498 44,183} .0221/1,661) 5,891].......... .0246; 141 
* Greenville......... 9.3} .0061 2.9 15,746} .0112 3,888 1,270 989) 3,651 306) 2,731 14,108] .0071)1,517| 4,865].......... -0081| 133 
Grove City........ 7.5} .0049 2.3 11,713] .0083 2,899 = . - . 2,243 11,325] .0057/1,510) 4,923].......... -0063} 129 
— ne 44.1) .0290} 12.3 36,279) .0259 9,506 3,442) 2,078) 7,006 eee 52,700) .0264)1,195| 4,285 6,073] .0268) 92 
~ Lewistown. . 14.1}. 0092 4.3 24,833) .0177 6,239 3,276) 1,966 4,806 727 14,697 20,868} .0104)1,480) 4,853].......... -0124| 135 
zs Monroe............. 34.1) .0224) 10.1 35,923] .0256 7,986 4,678} 1,051; 8,071 ere 41,363) .0207|1,213) 4,095 3,632] .0225) 100 
ket Stroudsburg- 
_ East Stroudsburg. ... 13.7| .0090 4.1 24,301| .0173 5,466 3,971 640 5,946 487 10, 865) 17,986) .0090)1,813| 4,387].......... -0115| 128 
wee Stroudsburg....... 6.4! .0042 1.9 16,315! .0116 3,348 3,846 344 5,059 345 4,793 8,365! .0042!1,307! 4,403].......... -0064| 152 
95 A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
(27 *Withheld to avoid disclosure. © SM. 1951. 


: i) Only WAZL gives you 8 out of 10 
in the HAZLETON shopping area 


de 
Reaching 8 out of every 10 listeners in Located in Luzerne County where Effec- 
7 its coverage area, WAZL gives you con- tive Buying Income totals $497,753,000 
centrated sales impact in the prosperous and per family income is $5,033, ‘WAZL 
Hazleton shopping area with its 131,000 is managed by Vic Diehm—a veteran of 
population. the radio industry since 1924. 


Use WAZL to sell this market effectively at low cost! 
Radio station WAZL (NB.C—MBS) 
Hazleton, Pennsylvania 
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a 


gn? a ati MARKET IN THE EAST! 


NORRISTOWN —The Heart Of 
Greater Philadelphia’s Industrial Expansion! 


We’re building homes for the more than truly the heart of a new empire! IT WILL 
4000 families soon to migrate to the Norris- BE WELL TO PAY PARTICULAR HEED 
town area to man this area’s industrial  ‘° the fact no metropolitan newspaper can 


§ hope to serve these le—it’ i 
expansion! Eastern terminus of the Penn- aie the newspaper og ly aa a 2 
sylvania Turn-Pike; Home for the work- the job! Plan your schedules in the future 


ers of greater Philadelphia, Norristown is accordingly! 


* REPRESENTED NATIONALLY BY THE JULIUS MATHEWS SPECIAL AGENCY ° 


ye Norristown Gimes Herald 


.! 


Montgomery County’s Great Home Newspaper 


Norristown Pennsylvania 


A tw, . The “‘SM’’ symbols mark original, exely- 
P EN NSY L VA NIA —_ (Continued ) a sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
SM ESTIMATES SM SALES SM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES ee a: cl ERS A eT. — a4 
CITIES | ‘ites: | | FIVE STORE GROUPS | | 
ITI ilies IV ual- 
(House- (in thousands of dollars) Net We 
Total holds} | Dollars | aaa. i Eotionntos ] §=6Dollars Estimates | % of | Mar 
(in | % | (in (in 1 & | Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- | of | thou- thou- of | | General | House- Auto- thou- thou- of | Cap-; Fam- thou- Poten-| In- 
sands) | U.S.A. sands)| sands) | U.S.A.| Food | Mdse. | Radio | motive | Drug sands) sands) (| U.S.A.) ita ily sands) tial | dex 
Montgomery... .. 103] 356.6) .2341/ 98.9] 336,066} .2395| 94, 529| 23,560! 17,425) 77,867| 8,568)... 2... 548,451) .2746/1,538} 5,546] 18,706] .2560) 109 
Lower Merion..... 49.0) .0322) 14.1 52,403) .0373; 13,308) 567| 2,249] 18,825) 2,04 5,329] 104,272] .0522/2,128] 7,395]..........] .0438] 136 
Norristown , 38.7| .0255! 10.7 48,451) .0345) 11,333} 6,422} 3,730 7,362| 1,232 17,074 55,341) .0277/1,430) 5,172].......... -0293) 115 
Pottstown. ........ 22.9) .0150) 6.6 36,191) .0258) 7,729) 2,640} 2,940 10,255; 1,032 15,619 31,671) .0159/1,383) 4,7997.......... .0187)} 125 
Jenkintown... 5.2 .0034| 1.5) 22,320) .0159! 4,813} ss * | 5,130 457 2,959 10,218} .0051/1,965) 6,812].......... -0080} 235 
Landsdale....... 9.9| 0065] 3.0] 15,378] .0109) 3, 505) 446) 1,467/ 4,261/ 387] 2,179) 16,583] .0083/1,675| 5,528).......... 0087} 134 
Abington aw 29.1 019 8.1 12,671 .0090! 3,219} 63) 368) 6,372| 454 2,106 49,616) .0248)1,705) 6,125].......... -0189) 99 
Cheltenham...... 22.9] .0150) 6.3 11,838 -0084| 2, 460) 154) 216) 1,683} 509 2,749 38,541; .0152)2,105) 6,118}.......... -0131| 87 
a 16.2) 0106) 4.9) 8,047) .0057) 2,144) 557| 334| 2,151) eae 13,802) .0069| 852) 2,817 2,777, .0073| 68 
Northampton....... 4 186.1) .1222) 53.3 178,239) .1270| 51,787) 13,287) 12,355) 32,564/ a 272,823) .1367|1,468) 5,119 13,783} .1309| 107 
2ABethiehem...... 66.8} .0439) 18.6 67,540) .0482) 18,879 3,525) 4,599) 16,383) 1,993 21,124 111,556] .0559 1,670) a -0512) 117 
AEaston.......... 34.9) .0229 10.9 62,821| -0447 16,182 7,402! 5,425) 9,669; 1,338 27,371 57,166) .0286)1,638) 5,245].......... .0323| 141 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 


2 Bethiehem is in Lehigh and Northampton Counties. © SM. 1951. *Withheld to avoid disclosure 


BETHLEHEM, PENNA. STILL HAS GROWING PAINS! 


Retail Sales $67,540,000 - - up 8.5% over last year 
Family Income 5,998 - - up 2.2% over last year 


Don’t overlook this market. Bethlehem is the largest market in Northampton County. Here 


is both quantity and quality. Look at these family income figures! 


BETHLEHEM $5,998 — PENNSYLVANIA $4,960 — UNITED STATES $4,528 


You can’t rely on outside dailies to cover this prosperous market — they don’t even reach 
1/3 of the families. Use the Bethlehem Globe-Times — the only paper that covers Bethlehem. 


Che Bethlehem Globe-Times 


ROLLAND L. ADAMS, President De LISSER, INC., National Representatives 


SALES MANAGEMENT 


7 4 


sil 


“Pocketbook Guide” 


to the BMB area covered by 


the 50,000-watt WESTINGHOUSE Station in 


PHILADELPHIA, PA. 


Represented nationally by 


f ) Free & Peters 
i NBC Affiliate 
\ Figures compiled from 
oi Sales Management statistics 


RADIO STATIONS tne | 


ihiaididaincsadebinban Nei Riba Aa aetna! nc LOE Dee Oe ee 


The “SM” symbols mark original, exclu- i | 
sive estimates by SALES MANAGEMENT. PENNSYLVANIA — (Continued) 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
SM ESTIMATES SM SALES SM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES = —_ 
Fam- 
CITIES ilies FIVE STORE GROUPS ual- 
[House- (in thousands of dollars) Net ity of 
Total holds} | Dollars Estimates | Dollars Estimates | % of | Mar- 
(in v/: (in (in % Furn.- | (in (in % | Per| Per (in U.S.A. | ket 
thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-]| thou- Poten-| In- 
aa sands) | U.S.A.! sands)| sands) | U.S.A.) Food Mdse. | Radio | motive | Drug sands) sands) /U.S.A.| ita | ily sands) tial | dex 
—— : Northumberland... .. 118.4) .0777; 31.9 95,559) .0681 25, 387| 8,498 6, 211| 21,771| ee 123,610) .0619)1,044 3,875} 9,815) -0669| 86 
: Sunbury........... 15.8} .0104 5.0 24,380) .0173 4,803| 2,715 2,156) 6,937) 643 8,354 19,703} .0099/1,247| 3,941].......... .0122) 117 
—— i Shamokin. ........ 17.1] .0112 4.6 23,578) .0169 5,511 2,634 21n 4,006) 662 6,075 22,281; .0111/1,303) 4,844).......... .0129|) 116 
3 Mount Carmel. .... 14.5) .0095 3.7 13,779] .0098 3,736) 2,022 694 2,310) 375 5,204 15,849| -0079|1,093) 4,2847.......... -0088) 93 
s Perry pie sieeaceaia ail 25.1) .0165 7.3 15,411) .0110 3,800) 664 380 3,019| ee 16, 240) -0081; 647) 2,225 ee -0107| 65 
Philadelphia... ... 103) 2,091.8/1.3736| 598.3! 2,340,990|1.6684 513,814| 464 , 196/144, 304 302,250! ORDER... 2.0.00 3,694, 119/1.8498|1,768| 6,174 2,946! 1.7001: 124 


© SM, 1951, Before using these figures, see explanation page 19. 


%& For your private INFORMATION, when a newspaper’s CIRCULATION 
is greater than the city’s POPULATION, it’s a very good INDICATION that 
it’s reaching SATURATION . . . which advertisers call a lovely SITUATION! 


City Populati . “al ABC Circulation 
"15,600 Sunbury Daily Stem 19,600 
SUNBURY, PENNA. 
National Representatives . . . THE JULIUS MATHEWS SPECIAL AGENCY, INC. 
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It Takes 
3 States 
To Feed Us! 


Sales Management Magazine lists Oi] City among the 
16 High Spot Cities in Pennsylvania. . .. One reason is food 
a. sales, nearly seven million dollars worth! Cooperative and vol- 
The following Grocery stores, advertising 4 3 gts a 
every week in the Oil City market, placed untary chain stores in the Oil City market are serviced by 
over a half million lines’ of advertising in the following branch warehouses: 
the Derrick-Blizzard in 1950. 


A & P Food Stores Keystone Meats A & p Youngstown, Ohio 
Clover Farm Stores Kraft Bros. 


Cribbs Quality Food brs a Co. Loblaws Buffalo, N. Y. 3 

Community Market sblaws Krogers Pittsburgh, Pa. ] 

Golden D St Main St. Super Market 

—— all ores Red & wale, ae Golden Dawn Sharon, Pa. 14 
evens r. arke . 

Isaly Stores Misc. Neighborhood | Red & White Jamestown, N. Y. 21 


Kinch Clover Farm Stores Grocers Clover Farm Butler. Pa 12 
GROCERY ADVERTISING LINAGE (1950) Netionwide Warren, Pa. 7 


500,928 Derrick-Blissard OIL CITY, PA. 


Represented by 
The Julius Mathews Special Agency, Inc. 


Number Stores 


603,122 


ALLENTOWN” 


° ‘ 
Altoona 
READING 
e 


ie MERI AURA RE LI IIE 


a 1949 Retail Sales in Excess of $100 Million 
9 1949 Retail Sales $50.0 Million to $99.9 Million Cities shown are those having 
retail sales of $15.0 million or 
1949 Retail Sales $25.0 Million to $49.9 Million ; $15 
; more in 1949 
1949 Retail Sales $10.0 Million to $24.9 Million 


Copyright by 
Sales MANAGEMENT 


7 


SALES MANAGEMENT 


HEADS 


TAILS? 


Of course not! Buying today is done 
on a basis of good, sound reasoning—that’s why spon- 
sors on WIP have bought again and again to prove WIP 


RT ah RIN ESS te ts 


by creating an | 
| average volume increase for 7 years of 11% | 


and 
a total volume increase for 10 years of é * % 


and 
| @ 4 year mail increase of 7 0% 


Why gamble when you can gambol in the green 
fields of profit? It's no “toss-up” that scores of smart 
advertisers use WIP to sell their merchandise year 
ofter year. Pocket that coin—just ‘flip” your directory 
open to our 


HW | 


Se isa 


National Representatives 
EDWARD PETRY AND CO., INC. 


WI 5000 WATTS ¢ 610 KC 
PHILADELPHIA, PENNA. 
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Retail dollars in this area flow 
one way—to New Kensington- 
Arnold stores . . . $43,242,000 
in 1950. This table spotlights 
New Kensington-Arnold’s supe- 
riority over the average U.S. 
market and gives you a 
good idea of the big return you 
can expect from a moderate 


advertising schedule. 


FAMILY AVERAGES 


N.K. 
Retail Sales $4,871 
Food 1,268 
Furn.-House- Radio 246 
Automotive 1,292 
Drug 120 
Per Family Income 6,002 
Per Capita Income 1,701 


Quality of Market Index 


US. 
$3,177 


729 
177 
665 


4,521 
1,311 


130 


New Kensington-Arnold's Buying and Reading Habits Are 


LOCAL in a BIG WAY 


N.K.’s Plus 
$1,694 
539 
69 


There is only one sure way , 
cultivate the over 10,000 fan. 
lies who live and shop in Ney 
Kensington-Arnold . . . on the 
local level. The Dispatch 
their No. 1 daily reading choice. 
No other newspaper can mate} 
the Dispatch’s coverage of Ney 


Kensington-Arnold families. 


NEW KENSINGTON DISPATCH 


NEW KENSINGTON, PA. 


Represented by The Julius Mathews Special Agency, Inc. 


POPULATION 
JM ESTIMATES 
1/1/51 
COUNTIES — ———— 
Fam- 
CITIES ilies 
(House- 
Total holds} 
(in % (in 
thou- of thou- 
sands) | U.S.A.| sands) 
APhiladelphia, ....[ 2,091.8]1.3736| 598.3 
> 8.6} .0056 
Se 17.0) .0112 
Schuylkill. ...... , 202.9) .1332 
Pottsville........ 23.9) .0157 
Shenandoah....... 16.0} .0105 
Tamaqua........ 11.7} .0077) 
Mahanoy City... 11.0) .0072 


Snyder......... 23.1) .0152| 
Semerset are 82.7 —_ 

Somerset......... 6.0} .0040) 
Sullivan........... 6.8} .0044) 
Susquehanna...... 32.2) .0212 
Tioga . ae 35.8) .0235) 
Union 23.4) .0154! 


Venango. . 9. 
Oil City ; 19.8} .0130 
Franklin... . 10.2) .0067 
Warren. . P 43.0) .0283 
Warren....... : 14.9} .0097 
Washington.......105) 211.7) . 1389) 
Washington. ... 26.2) .0172) 
Charleroi......... 10.0} .0065 
Canonsburg..... . 12.2) .0080 
Donora.... 11 .9| .0079 
} 
Wayne. ; 28.8) .0190 
Honesdale 5.7) 0037} 
Westmoreland... .1 317.4) .2083) 
Greensburg. ...... 17.4] .0115| 
New Kensington- | 
Arnold. .... ees 36.0) .0236} 
New Kensington... 25.6) .0168 
Jeannette......... 16.4] .0107] 
eee 12 I 79) 
Monessen. ........ 18.1} .0119) 
Vandergrift..... 9.8} .0065) 
Wyoming....... 16.9! 0111) 


172,956 


<3 & to im w te 


x 


10,739 


12,048 
58,713 
17,950 

3,911 


21,086 
27,352 
13,214) . 


51,550 
27 ,368 
15,346 
48 ,836 
37 ,365 


45,398 
24, 690! 
16, 953! 
11,726 


23,808 
12,490 


264,381, 


43,913) 


49,681 

43,242) 
19,879) 
18,760 
17,974 

12,473) 
14,405) 


AN1A— (Continued) _ 


1.6684] 


| 


0042) 
0101) 


.1067] 
.0275 
.0130 
-0101 
.0077 


0086, 
.0419 
.0128| 
-0028| 


0367 


-0195 
.0110 
-0348 
. 0266 
. 1233 
.0323) 
- 0176) 
.0121 
0084! 


.0170 
0089} 
. 1884) 
.0313| 


0354 
. 036 8} 
.0142! 
.0133 
.0128 
.0089) 
0103 


The “‘SM’’ symbols mark original, exciu- 
sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1950 


BY) Estimates 


FIVE STORE GROUPS 
(in thousands of dollars) 


| Furn-| 
General | House-) Auto- 
Food Mdse. | Radio | motive 
513,814 464, 196) 144,304) 302,250 
1,740) 203} 122} 319 
3,404) 774) 1,614) 4,465 
41,542| 11,380) 10,837) 33,117 


5,881] 6,559) 4,575) 8, 475) 
4,252} 1,163) 1,404) 3,169] 
3,619) 559| 1,173} 4,292 
3,498) 1,020, 394) 1,510) 


2, 584) 804) pon 2,946| 
14,363} 7,325, 3,415) 12,847) 
2,907, 1,077) 1,441) 4,784] 
1,285 " 370 466 
6,184) 1,088] 853| 3,629 
5,868) 250 933) 7,555 
3,154) 596 | ld 3,127) 
| 
13,733) 4,500] 2,991|  14,621| 
6,924 2,364) 1.814) 8,25 
4,093 1,722} 968} 3,763} 
9,681 16,404) 1,927, 6,452) 
5,793, 15,910) 1,311) 5,444} 
47,201 20,658, 9,062) 38,550 
11,223) 6.207| 2,716; 8,422 
4,750) 3,740) 2,168] 7,367 
4,506 705| 1,435) 4,320 


7,481} 6,274) 4,307 10, 000) 
12.9301 3,799] 2,505] 13,181] 
9,869 3,713} 2,395! 12,781) 
6, 688) 1,122} 2,105 3,129 
4,489) 2,103, 1,859] 4,387! 
5,662 . 1,517/ 3,981 
2,927 709! 741) «= 4,809) 
3,333! 468 451 2,972! 


EFFECTIVE BUYING cross | SALES 


JM 


INCOME—1950 DOLLARS} ADVER- 
FROM | _TISING 

ESTIMATES | FARMING] CONTROLS 

1950 | 

— = 

— yD Wye 


1,223 
1,099 
381 
334 
477 


275) 


i cekanens 


Net 

a Dollars | 
(in 

thou- 

Drug sands) 
54,332 3,694,119) 
. 9,219 
161 15,963 
2,770} 219,741 
822 34,631 
492 18,416 
263 16,181 
“| 13,266 
153 15,338 
832 65,085 
294 7,254 
° 4,910 
192 25,277 
385) 29,428 
283 19,118 


Cap-| Fam-|  thou- Poten-| In- 
U.S.A.) ita ily sands) tial | dex 
11.8498/1,766) 6,1747.......... 1.7001) 124 


.0173}1,449) 5,247].......... 0200) 127 
.0092}1,151) 4,977].......... .0106, 101 
-0081)1,383] 5,057].......... 0086, 112 
-0067/1, 206) 4,738].......... 0071 99 
0076) 664 -0093| 61 
0326) 787) 2, .0397' 73 
0036) 1,209 0064) 160 
0025; 722 

0126) 785 -0150' 71 
-0148) 822 -0180; 77 
0096, 817 .0107 69 


82,177 1 .0402 
29,146} .0146|1,472 0158 122 
14,525| .0073|1,424 .0083, 124 
45,150} .0226/1,050 0274, 97 
17,731] .0088/1,190 0143) 147 
232,658] .1165|1,099| 4,067} .1230 89 
40,400! .0203/1,542] 5,771].......... .0233 135 
15,280} .0077|1,528| 5,269].......... 0104 160 
18,995} .0095]1,557] 6,127].......... 0100 125 
16,017} .0080|1,346} 5,005).......... 0081, 103 
28,829) .0145|1,001| 3,352] 13,573) .0162 985 
6,646) .0033]1,166| 3,692).......... .0051, 138 
392,306 .1964/1,236| 4,71 13,261] .1964 94 
31,703) .0159)1,822) 6,341].......... 0196 170 
61,223| .0307|1,701| 6,002].......... .0307, 130 
43,699] .0218/1,707| 5,986].......... .0235) 140 
24,912] .0125/1,519 5,00 Sm: 0127, 119 
20,050} .0100/1,657| 6,266].......... 0106 134 
22,136] .0111|1,223} 4,612).......... 0118, 99 
15,435] .0077|1,575| 5,717].......... .0078 120 
16,613' .0083' 983! 3,195! 6,706' .0095 


A and A See end of state for Standard Metropolitan County Areas, 


*Withheld to avoid disclosure. 


470 


Before using these figures, see explanation page 19. 
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PASCO Name 7 Hogg 


Philadelphia Looks Ahead 


Philadelphia is growing. It. is the third city and the second port of 
the United States. It is the nation's Second most important oil refining 
center. It is the hub of activity for important segments of the metals and 
metal products, textiles and textile products, paper and printing, chemical, 
food, electronics, sugar refining and shipbuilding industries. It is the 
most diversified industrial area in the entire United States with 
industries representing more than 80% of all industrial classifications, 
It is truly the "Workshop of the World." 


Today, Philadelphia is on the threshold of the greatest industrial 
expansion experienced in the past 50 years. Announcements that two great 
steel companies are to construct major plants in the Philadelphia area 


are of tremendous import. Other new industries and satellite businesses 
attracted by this new source of steel and steel products are expected to 
provide employment for a total of 70,000 additional workers in the 
Philadelphia area. The Philadelphia Electric Company, serving Pennsylvania 
counties which are a part of the greater Philadelphia area, has under 
construction or on order additional electric generating facilities which 
will double its capacity of ten years ago. 


The 1950 population of the ABC Retail Trading Area exceeded 4,400,000 
~an increase of 15% over 1940. The co-extensive City and County of 
Philadelphia has approximately 47% of the total trading area population, 


The Philadelphia area contains 2.92% of the entire United States 
population. By comparison, this area, according to the U. S. Census of 
Business for 1948, accounts for 3.20% of all retail store sales in the 
country, including: Food—3.34%; Furniture, Furnishings and Appliances—3.45%j 
General Merchandise-—3.76%; Apparel—3.79%. 


Philadelphia has a great tradition-a greater future. Out of this great 
strong city has grown The Inquirer, always the leader in promoting and 
supporting the personal and industrial health and welfare of the 
Philadelphia area. By reason of its deep understanding of the problems and 
potentialities, its enlightened attitude and vigorous policy, The Inquirer 
is prepared, and pledges that it will continue its role in community 
leadership, reader preference and advertising effectiveness. 


P oaeall 
~ 
eon 


“ 


Now in its 1&th 
/ Consecutive Year of Total 


Wee,” ~~ Che Philadelphia Pnguiver 


Philadelphia Prefers The Inquirer 


Exclusive Advertising Representatives: ROBERT R. BECK, Empire State Bldg., N.Y.C., Longacre 5-5232; EDWARD J. LYNCH, 20 N. Wacker 
Drive, Chicago, Andover 3-6270; GEORGE S. DIX, Penobscot Bidg., Detroit, Woodward 5-7260. West Coast Representatives: FITZPATRICK 
& CHAMBERLIN, 155 Montgomery St., San Francisco, Garfield 1-7946 ©* 1127 Wilshire Boulevard, Los Angeles, Michigan 0578 


10, 1951 


AT KQV, it’s a 24-hour-a-day job aggressively pro- 
moting in the right places for its advertisers. Care- 
fully planned promotion—newspaper, dealer con- 
tests and special theater tie-ins—is one reason why 
our rating and our local and national billing are 
consistently high. Spot revenue-wise, KQV is among 
the top five Mutual stations of the nation. 


Pittsburgh’s Aggressive Radio Station 
5000 W-1410 KC 
Basic Mutual Network ¢ Natl.Reps., WEED & CO. 


PENNSYLVANIA — (Continued) sive estimates by SALES: MANAGEMENT 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS SALES 
INCOME—1950 DOLLARS} ADVER- 

ESTIMATES yD FROM TISING 
1/1/51 ESTIMATES ESTIMATES | CONTROLS 
5 = 


COUNTIES 


CITIES ili FIVE STORE GROUPS ual- 
(in thousands of dollars) \~ 

Dollars : e. Estimates Mar- 
(in % Furn.- (i % Per | Per (i S.A. | ket 

thou- | General | House-| Auto- Cap-| Fam- In 
sands) | U.S.A.) sands)| sands) .S.A.| Food Mdse. | Radio | motive .S. ita ily i dex 


19 V EARS OPPO OEE REBIRTH 


York.. aos 205.0 - 1346) 64.2] 184,909) . 44,285) 18,520 13,827 37,444 301,965) . 1,473) 4,704 . 105 
a 60.5} .0397/ 19.0] 85,817] .0612) 17,662} 14,658) 6,890) 16,354 2, 108,053} .0542|1,786] 5,687 0534) 135 
Hanover......... 14.3) 0094 4.4] 26,002) . 4,491} 3,045) 2,461) 5,439 7,258] 21,593] .0108/1,510 4,908} 0128} 136 


——| 


rena 


| } 

Total Above Cities. . 5, 528.6|3.6302) 1,582.0 7,177, 271|5.1147/1,628,947|1, 180,987 477 ,940|1282,940 166,862] 9,962,244) 9,233,850/4.6197|1,670) 5,837 126 
See Pees ae 

State Total. .... 10,599.3/6.9591|2, 981.7 9,899,851 \7.0553'2, 451,237 1,343, 443|583,718|1870,811/214, 130 ...... 414,689, 267'7.3558/1,386| 4,950 7.1861! 103 


PENNSYLVANIA— Standard Metropolitan County Areas 


Allentown-Bethlenem- | | 
Easton ait aeee Lah. .3089} 108,482) 42,543) 31,647 620,282) .3105|1,407 me +3059, 106 
Altoona. we<weiae 8]. -0872| 38,353) 14,249) 9,846 ame aeene 161,638} .0809)1,148 e 92 
Erie ; eae 3] . 232,039) .1653) 56,744) 25,246) 14,574 a 312,476) .1585)1,412 
Harrisburg. . . ‘ ¥ - 285,973) .2038| 62,438) 31,642) 17,822 405,180) .2029|1,373 
Johnstown re . . 225,955) .1611 58,815) 39,586) 12,898 295,305) .1479)1,003 
Lancaster ° 232,051) .1654; 48,401 22,702) 13,461 342,280) .1714/1,443 
ANew Castis.... .178 7 | d 29.4 93,998) .0570| 24,837 8,261} 6,974 134,747| .0875)1,270 
Philadelphia 103] 3,709.5)/2.4357|1,054.4) 3,681,757/2.6239) 886,412) 539,254/220,509 , 5,818,357|2.9133|1,589 
Pittsburgh....... . 105 2,234.4) 1.4889) wg 2,183,471|1.5581| 586,798) 345,279|110,044) 415,393 3,343,098) 1.6740/1,495 


Reading... . 11 258.2| -1695; 76.0) 261,143) .1861) 57,955) 24,607) 18,325) 55,784 368,710) .1848/1,428 


130) 259..5| .1704| 68.0] 222,687) .1587| 61,425)  24,651| 14,934) 32,193) 4, -| 360,985) .1803|1,391 
A and A See end of state for Standard Metropolitan County Areas. © SM. 1951. Before using these figures, see explanation page 19. 


Scranton 


SCRANTON, PA.... your PREMIUM Market 


Quality of Market Index ...15 points ABOVE Penna. Average 
18 points ABOVE U. S. Average 


Per Capita Income, $1565 .. . $254 ABOVE U. S. Average 


74.7% of all local advertisers used The Tribune and Scrantonian in 1950. 


Improve your position in this above average area by supporting your dealers 
in the media they use. 


Daily Sunday 


The Scranton Tribune THE SCRANTONIAN 


Represented nationally by GILMAN, NICOLL & RUTHMAN 


SALES MANAGEMENT 


| In Pittsburgh you can 


cd 
4 


\ ——— 


ea 
..and cover tte WHOLE 3000000 


Yes, routing your advertising as you route your 
salesmen is SO important that more and more ad- 


Major in vertisers are turning to newspapers today! 


And that, too, is why more and more advertisers 
y) are using Pittsburgh’s Post-Gazette. It double- 
itSsbu > teams with your salesmen perfectly in selling the 

million central city folks (second in city circula- 

POST- GAZ ETTE around the neighboring cities and towns of 1,000 
7 to 75,000 population, where it is first by far in 


tion)—then travels along singing the same selling 
BY far ily ci 
THE LARGEST a " daily circulation. 


song to the two million more who live in and 


- REPRESENTED NATIONALLY BY MOLONEY, REGAN & SCHMITT, INC. 
MAY 10, 1951 473 


LISTENERS 
ARE CUSTOMERS! 


_ CUSTOMERS 
"ARE BUYERS! 


TO REACH THE 
MOST BUYERS, 


PENNSYLVANIA — & Standard Metropolitan | County Areas — (Continued) 


AREAS 


Wlikes-Barre- 

Hazleton 
AWilliamsport. . 
York. 


157 
187 


161 


City an and Population 


Central Falls... 


Cranston. 


East Providence. ; 


More New Englanders 


listen to..... WPRO 


BUY BASIC..3) 


REPRE S 


than any other 
Rhode Island Station 


-WPRO:, 


PROVIDENCE - 630 KC - 5000 W 


ENTE D 


B Y 


RAYM™MER 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
JM ESTIMATES JS SALES JSAM FROM TISING 
1/1/51 M ESTIMATES 1950 ESTIMATES = CONTROLS 
| | er] | | pve store arouse 4 tt 4 lua 
ilies | ! |Qual- 
| [House- (in thousands of dollars Net | | ity of 
Total | | holds} | Dollars | ae See ___ id Estimates |} Dollars | | Estimates | % of | Mar- 

(in | &% (in (in % ] ) Furn.- | | (in (in % | Per | Per (in U.S.A. | ket 
thou- | of thou- thou- f | General | House-| Auto- | thou- thou- of | Cap-| Fam-]  thou- Poten-| In- 
sands) | U.S.A. sands) sands) luSa Food _Madse. _| Radio motive | Drug sands) sands) U.S.A.| ita | ily sands) tial | dex 

i vel | 
396.3) .2601 98.9} 331, 364| - 2362 86,319) 40,661) 22,304; 58,333) 5,545]........ i 497,753 2493/1, vont §,033]..........] 2475] 3 
102.3; .0672) 31.1 93,407) 0665 24,735 9,786) 5,358) 20,280) 2,003).......... 136, 366 0683/1, 333) rer -0675} 100 § 
seseeess S205. 5.0! -1346! 64. 2 184,909! .1317' 44,285 18,520! 13,827! 37,444| 2,755]... veel 301,965: .1512'1,473| 4,7041........ 1420) 105 : 
(Other New England States: Connecticut, p. 185; Maine, p. 286; 
R H re) D E I S$ L A N D —s Counties and Cities — Massachusetts, p. 296; New Hampshire, p. 361; Vermont, p. 528) : & 

Canaty City and Population County City and Population County 

(in thousands) (in thousands) (in thousands) Af 

/ fy Se Providence Newport....... ee Newport West Warwick... 19..4..0..06.6 cesses Kent 
Se Seer Providence Pawtucket...... et Pee Providence Westerly....... 12.7.......Washington 
ee Providence Providence. ... .253.5 . Prov idence Woonsocket.... 51.4....<.. Providence 


Kent...... 
West Warwick 
Warwick. . 


Newport......... 


Newport. .. 
Providence 
AProv ide ence 


A and A "See “end of state for Standard | Metropolitan 


109 


15,977 


Warwick 


557| 1,483 


é | \ -0114| 5, 137] 1 a 3,013| 502 Rr nccokcen 34, 869| -0175|1, 178 
79.5) 0522 22.6 51,363) -0366 14, 097/ 1,659) 2, 675) 8,991) 1,221).......... 04,747) 0424/1, 066 
19.4 perce 5.2 22,848) .0163 5,831) 1. 103] 2,005) 3,537 546 796 17,751) 0089) 015 
44.0 -0289) 12.7 16,410; .0117 4,574) 330 120! 3 213) 432) 830 55,880) é il, 
55.2! -0362 16.5 40, 553) -0289; 13,800) 1,904) 1,599, 6,566, 1,221].......... 99,857) -0500/ 1, 809 
32.8} .0216) 9.9 29,747| .0212 9,519) 1,889; 1,418 5, 464) 906 58,056 -0290/1,770 
586.5) .3851/ 170.5] 593,600| .4230, 146,672, 62,214| 33,712| 114,480! 18,450).......... 879,164) .4402)1,499 
253.5! .1664| 73.7 344, 77M . 2457 73,931 48, "070! 20,452! 65,947! 8,916 560,372 376,194! .1884|1,484 

ited Areas. © SM. 1951. Before using these figures, see explanation page 19 


NEWPORT, R. 
A Name That Has Always 


Highest Per Capita 
Income in the State 


in per capita 


$1,770 


Newport and its trading area top all Rhode Island 
cities and counties - 
$1,770, in the city of Newport, $1,809 in New- 
port County. 


income 


NEWPORT DAILY NEWS 


trade. 


Sell Rhode Island’s richest market with the only 


Stood for BUYING POWER 


Besides concentrating the most buy-able families 
in the state, this steady, year-round market offers 
enother big target for your advertising in the 
U. S$. Naval Base and Newport’s summer resort 


daily published in Newport County. 


Represented by 


The Julius Mathews Special Agency, Inc. 


SALES MANAGEMENT 


= neighborly acceptance is the foundation of 
business. Such acceptance is further strengthened when 
you can "shake hands" with a large percentage of your 
customers. 


Quick Facts When you tell your advertising story in the Providence Journal- 


Bulletin, you have Rhode Island in the palm of your hand. The high 
reader interest and reader influence of these papers are positive 
Population: 791,896* forces in maintaining high effective buying income in Rhode Island. 


Families: 232,100 It's a BIG market in a small package, and the Providence Journal- 
Retail Sales: Bulletin offers the most effective, most responsive and most eco- 


$737,795,300 . nomical coverage of Rhode Island. 


Effective Buying Income: , , 
$1,147,640,000 Combined Journal-Bulletin, 188,886 


Providence Sunday Journal, 177,245 


"oO Census Other figures, Survey of Buying Power Estimates 


PROVIDENCE JOURNAL-BULLETIN 


Represented Nationally by WARD-GRIFFITH CO., Inc 


UP in Woonsocket, Sales Leads Are UP 


Average family spending in this 50,000-plus market exceeds 


the Rhode Island family average in every S.M. retail sales 
category. 


‘ BLANKET this prosperous industrial 
Average Sales Per Family market with its one local daily, the— 


Woonsocket Rhode Island % LEAD 


FOOD $1001 $820 = 22% Woo NSOCKET 
DRUGS 135 97 39% 

GEN. MDSE. 385 296. 29% ¢ ALL 

Total Retail 3642 ~—-3:179 14% ane epee 


Source: S.M. Survey of Buying Power, ‘51 COVERS RHODE ISLAND’S PLUS MARKET 


RHO DE | S LAND— (Continued) The “SM” symbols mark original, exclu. 


= sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS SALES 
AL iINCOME—1950 DOLLARS] ADVER- 
SM ESTIMATES 
1/1/51 


FROM TISING 
1 JM ESTIMATES SM ESTIMATES CONTROLS 
COUNTIES aa . 


| 


Fam- 


CITIES ilies FIVE STORE GROUPS 


} | [House- (in thousands of dollars) Net 
Total | | holds} | Dollars | i Dollars 
(in | % (in (in | ] Furn.- i (in 

thou- | of | thou- |  thou- of General | House-| Auto- thou- 
sands) | U.S.A.) sands)} sands) S.A.! Mdse. | Radio | motive ) sands) 


tial | dex 
Pawtucket : 3.1) . 24.8] 94,075) . 6,792 20,849 124,068) . 0621! 114 
Woonsocket 51.4) .03: j 54,628) .0: : 5,773) 3, 9,687 69,441] . -0358) 106 
Cranston........ 56.4) .05 26,376) . 148) 482 4,619 98,136] . ‘ .0376| 102 
East Providence. .. 36.6] . ’ 25,585] .018: : 294 5,958 : 58,853] .0% .0250} 104 
1,267 ' 32,017] . : .0140| 88 
Washington 3}. 5] 36,302! . 2,482| 1, 5,902} 1, 49,003) . | .0263| 85 


Westerly... . WM 3. 17,831] ». : 1,987 7 2,823 18,275} .. .0100} 120 


—— — | — 


Central Falis ; 24.2) .O156 . 12,758) . % 278 


= | . | 
Total Above Cities 614.1) .4032 a 645,029) . ’ 66,998 123,364 19,609 684,531) 908,671) . 1,480 4461) 111 


i [aan 


State Total. . 798.1; .5240 232.1] 737,795 68,816) 41,437| 138,941) 22, 430| 1,147,640) .5747|1,438 22,385] .5499| 105 
© SM, 1951. 


Before using these figures, see explanation page 19. 


PULLING MORE THAN ANY OTHER R.[. MARKET ITS SIZE 


WESTERLY 


Not even Providence can match Westerly’s retail sales tempo. Westerly sells. more retail 
goods per capita than any other market in the state. Just look at these family sales ia 
averages ... and our margins of superiority. Then look at the Westerly’s position on ie dan 
the Rhode Island map—all by itself . . . shopping center for southwestern Rhode Island Retail $4,819 51% 
and more than 8,000 people in eastern Connecticut. Food $1,375 89% 
This strategic location attracts $17,831,000 into local cash registers ... just $44,000 Gen. Mdse. $ 537 42% 


less than the city’s income. The Westerly Sun alone parallels this rich sales pattern F.Hshid-Radio $ 373 54% 
. enabling you to sell the Westerly market ... at truly low cost. Drug $ 127 53% 


THE WESTERLY SUN rte 


The Julius Mathews Special Agency, Inc. 


PER FAMILY SALES 


Dollars are spent by people. To find out who’s doing the 
spending in every state, county and city, See Page 77. 


—adv. 


— 


SALES MANAGEMENT 


Renee 


—— 


| PROVIDENCE 


Woonsocket 


Pawtucket 
* 


WASHINGTON 


ae 
a8 


RHODE ISLAND 


BEE 1949 Retail Sales in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 
[__] 1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


COPYRIGHT BY 
led MANAGEMENT 


QUARTERLY SALES OUTLOOK in 105 industries 


Don’t miss SALES MANAGEMENT’S quarterly 
“Future Sales Ratings” giving you an advance 
forecast of the sales outlook in 105 industries— 
from “Advertising” and “Air Conditioning” to 
“Vacuum Cleaners” and “Washers.” 


This feature includes a key to the annual sales 
volume of each industry and gives the industry’s 
relative sales rating for both the quarter and the 
year ahead. Compiled under the direction of 
Peter B. B. Andrews, former Economic Advisor, 
War Production Board, “Future Sales Ratings” 


are put through the acid test by a Board of 
Advisory Editors numbering over 300 experts 
who are thoroughly familiar with production and 
distribution problems. 


“Future Sales Ratings” appear in the January 
Ist, April lst, July 1st and October 1st issues of 
SALES MANAGEMENT. It is one more among 
the many valuable market data services that sales 
and advertising executives find only in SALES 
MANAGEMENT—The Magazine of Marketing. 


THE MAGAZINE agement 


386 Fourth Avenue, New York 16, N. Y. 


10, 1951 
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IN SOUTHERN NEW ENGLAND 


The WJAR Market 


Population 1,915,900 


AR 
LES 


ey 


(Daytime) 


Families 544,900 


py, 


Nabe Sst ay 


Retail Sales _.$1,684,906,000 | 
Food .. _.. $463,047,000 f 
Genl. Merchandise _. $135,016,000 FF 
Furniture-Household-Radio $90,863,000 | 
Automotive _.... $311,336,000 § 

Drug .... ye Mee ee $49,524,000 
WJAR—BASIC NBC NETWORK Eff. Buying Income. ........... $2,651,159,000 | 
PROVIDENCE, R. I. “ ’ ’ 
Represented by WEED & COMPANY Per Family Income ere fe } 

RHODE ISLAND— Standard Metropolitan County Areas [ht ,'SM" symbols, mark original, exly 

POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 

SALES — FROM | TiSie 

JM a V-y~ ha BYLD ESTIMATES 1950 BY. ESTIMATES FARMING] CONTROLS 

AREAS Fam- i 
= ee ee 2 ee rT 
Total holds| | Dollars Estimates | Dollars Estimates | % of 

(in % (in (in % Furn.- (in (in % | Per| Per (in U.S.A. | ket 

thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-]|  thou- Poten-| In- 

sands) | U.S.A.| sands)| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita | ily sands) tial | dex 

Providence. ...... 1 695.61 .4568| 201.1 660, 940| .4710| 165,906; 64,430| 37,870] 126,484 20,1731 Steet 998, 780! -5001/1,436 4,967 See -4827| 106 


(Other South Atlantic States: Delaware, pi 198; District of Columbia, p. 198; Florida, p. 200; 
Georgia, p. 212; Maryland. p. 291; North Carolina, p. 402; Virginia, p. 533; West Virginia, p. 546) 


Anderson..... 


City and Population 


(in thousands) 


.....Horry 
... Florence 
. Cherokee 


County 


. Anderson 


..Charleston 
Chester 


City and Population 
(in thousands) 


County 


Georgetown.... 6.1....... Georgetown 
Greenville......  & See Greenville 
Greenwood..... i eee Greenwood 
INE hie Sa a's. a. = Seer Greenville 
Hartsville. ..... . & Sere Darlington 
Lancaster...... eek: Lancaster 


City and Population County 
(in thousands) 
Laurens........ 2? See Laurens 
Newberry...... i Newberry 
Orangeburg..... 15.5.......Orangeburg 
Rock Hill...... 3. Sees wre York 
Spartanbure.... 37.2...... Spartanburg 
ae eee Sumter 


eoeee eee ee AeGevoeerevsevsers 


Abbeville... . each 22.8) .0150 5.7 10,030) .0071 2,891 1,042) 955) 1,746) Pea 12,608) .0063) 553) 2,212 2,316] .0083 5 
Aiken. 1 54.0) .0354) 14. 18,873 10135) 5,686 2,283) 817 4,235) ae 32,076; .0161) 594) 2,19 7, .0192 54 
Allendale 12.6 0083} 3. 4,516! _ 1,308 579 . 7 a 6,174) .0031; 490) 2,053) 2,316] .0042 51 
| 
| | | 
Anderson 92.0 0604 22.8 57,125) .0407/ 13, 108) ges 4,434; 14,895) 1,397].......... 75,440; .0377; 820) 3,309 9,003] .0431 71 
Anderson... ... 19.9} .0131) 5.8 37,990} 0271) 6,011 6,316) 3,075 11,833] 920 15,281 22,646) .0113]1,138} 3,904).......... .0164, 125 
Bamberg. 17.8) .0117) 4.3 8,385) -0060) 1,716) 895) 246) 2,378) Ee 10,787; .0054) 606) 2,509 3,451] .0068 58 
Barnwell 17.5 0115) 4.5 5,580! ae 1,388] 935) 7” 1,268) i escnwanes 11,043) .0056; 631) 2,454 5,632] .0063 55 
| | | 
Beaufort 27.3| .0179) 7.9 10,589) .0075 2,802! 1,538) 570; 3,259) “ae 13,923) .0069) 510) 1,762 2,054] .0093 52 
Berkeley 30.9 .0203) 7. 7,500) .0054) 2,503! 1,056 443, 2,057 128}. . 10,722) .0054| 347; 1,532 1,399} .0083 41 
Calhoun 15.0) .0099 3.6 7 0032) 1,291| 665, 196) 1,225 as 8,220) .0041) 648) 2,283) 3,857) .0050 51 
Charleston... 24] 162.2 - 1065) 47.6) 125,097) .0891 31,565; 11,312 8, 468| 31,050} 3,666]........ 190,585) .0955/1,175) 4,004 3,364) .0958 90 
ACharleston.. “ 69.2| .04541 21.3 97 ,305) 0693! 20,299 10, 232| 8,2221 28,070) 2,868 80,506 94,389| .047311,364| 4,4311.......... -0535) 118° 
A and A See end of state for Standard Metropolitan County Areas. © SM. 1951. Before using these figures, see explanation page 19- 


478 


SALES MANAGEMENT 


- 


ee ee 


Keep Your Eyes on Charleston, S. C. 


CHARLESTON S 


TWO GREAT NEWSPAPERS ARE 
THE PEOLE'’S BUYING GUIDE IN 


<rteR THAN Vs OF S ( 


g CHARLESTON’S 
METROPOLITAN COUNTY AREA 
AND 18 COUNTY TRADING AREA 


THESE PROSPEROUS GROWING MARKETS 
WHERE MORE PEOPLE, WITH MORE MONEY 
BUY MORE THINGS YEAR AFTER YEAR 


CHARLESTON METROPOLITAN COUNTY AREA 
* 1. LEADS THE STATE IN: 
) Number of Families (47,600) 


(b) Retail Food Sales ($31,565,000) 
(c) Net Effective Buying Income ($190,585,000) 


* 2. Has a surplus of $65,488,000 in E. B. |. over Retail Sales (E. B. 1. $190,585,000, 
Retail Sales $125,097,000) More than DOUBLE that of South Carolina’s next two 
major metropolitan county area markets. 


CHARLESTON'S 18 COUNTY TRADING AREA 


* 1. INCREASES (1950 OVER 1949): % OF S. C. TOTAL 
a ae 36.8 
(b) Number of Families Up 7,100... -.«............... 36.6 
(c) Total Retail Sales Up $49,423,000 ................... 33.3 
CG} Fond Sates Up FOU Pee ee -. . nn kw eve ceneececees. 34.3 


* 2. Has a surplus of $148,689,000 in E. B. |. over Retail Sales (E. B. 1. $568,005,000, 
Retail Sales $419,316,000). 


* Figures from Sales Management's Survey of Buying Power Estimates for 1950. 


CHARLESTON COUNTY, PROSPEROUS AND GROWING, FORMS THE CHARLESTON 
METROPOLITAN COUNTY AREA, OF WHICH CHARLESTON IS THE COUNTY SEAT. 


THE CHARLESTON EVENING POST 


Ohe News and Courier 
CHARLESTON, SOUTH CAROLINA 
REPRESENTED BY THE JOHN BUDD CO. 


—=—" J" 1, SOUTH CAROLINA. 


re 3 
Rock Hill }’..". 


“\ CHESTERFIELD”. 


Cc 
“ Anderson 


GREENWOOD “\ 


o 
Greenwood 


Sumter 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


i A Copyright by 
a 1949 Retail Sales in Excess of $100 Million ea) ~ 
a Sialét MANAGEMENT 
1949 Retail Sales $50.0 Million to $99.9 Million f r 


1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


G 


SO UTH CAROLINA— (Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS SALES 
ESTIMATES — OPROM , 
JM 1/1/51 JM ESTIMATES 1950 JM ESTIMATES FARMING 

COUNTIES 1950 


CITIES 


FIVE STORE GROUPS 
(in thousands of dollars) 


Furn.- 
House-| Auto- 
sands) Be . | Radio | motive 


Cherokee.......... 4. y 15,936) . 


1,292} 2,878 
eee . # E 12,955) . 1,099 2,679 


A x i 18,029) . 1,071 3,678 
Chester. . . ; - y 11,882 2,864 


Chesterfield... .. < 6]. . 16,791 
Clarendon... b A 9,689) . 
Colleton.......... iy . 12,692) . 


5,224 
3,017 
3,427 


po = 


Darlington... Lan 5 27,338 
Hartsville , ‘ 13,375) . 


EE 
cape OO 


Pee ee 


Florence . 19. 66,083 
Florence........... ‘ : 19,152 


Georgetown ad A 19,906 
Georgetown........ 5 7 : 4 ‘ 


5,826 
*Withheld to avoid disclosure. 
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Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


y 


sae 


Er aie 


crate Siknute Mise eee 


GREENVILLE is the Largest and“ LEADING 


* 


Designated for the first time in 1950 by the U. S. Census 
as a “Metropolitan Area”, Greenville, S. C. easily leads the 
other two Metropolitan areas in South Carolina in the 
important categories listed below. 


olina 


ve? 


Population! Retail Sales? Toda Employment‘ Wages? 

*GREENVILLE 167,118 |$151,050,000 | 56,772) 45,964 |$111,827,014 ¥” 
Columbia 141,880 | 136,965,000 | 44,975 | 26,634 62,217,401 
Charleston 159,838 | 125,097,000 | 38,030} 23,217 48,677,862 


Greenville News 


MORNING & SUNDAY 


GREENVILLE PIEDMONT 


EVENING 


Represented Nationally by WARD -GRIFFITH COMPANY, INC. 


Operators of WFBC - NBC - 5000 Watts 


Daily Circulation (ABC) 92,343 


1—U. s. Census, 1950 
2—Sales Management, 


3—S. C. Highway Dept. 


4—S. C. Emp. Sec. Com 


5—S. C. Emp. Sec. Com., 1950 


1951 
, 1950 
-.. 1950 


ag: 
° 


THE TOTAL 
GREENVILLE MARKET 


Greenville’s ABC market of 
455,011 people is largest in 
S. C., and leads the other 
two in retail and wholesale 
sales, wages, employment, 
and automotive registration. 


| 
i 


The “‘SM"’ symbols mark original, exclu- 


SOUTH CAROLINA — (Continued) 


sive estimates by SALES MANAGEMENT. 


MAY 


10, 


1951 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
JM ESTIMATES JM SALES JSAM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING/ CONTROLS 
COUNTIES ; le ees 
am- 
, CIT ili 
° Ve inane aur we va 
Total holds] | Dollars Estimates | Dollars Estimates | % of | Mar- 
(in % (in (in % Furn.- (in (in % | Per| Per (in S.A. | ket 
thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-| thou- Poten-| In- 
sands) | U.S.A.| sands)| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
Greenville......... 57] 169.5) .1113) 44.4) 151,050) .1076; 30,910) 19,968) 11,280) 38,130) 3,948).......... 180,348) .0903/1,064) 4,062 7,555} .0997) 90 
AGreenville...... 58.7) .0385 16.7 101,745) .0725 17 ,634 16,715| 8,055) 27,956) 2,747 162,064 79,421) .0398)1,353) 4,756].......... -0494) 128 
_ Se ee 5.1) .0033 1.5 11,455} .0082 2,473 1,903} 1,642 8,111 I sscceee mers 6,564) .0033]1,287| 4,376].......... -0048} 145 
Greenwood. ...... 42.1) 0277; 11.0 33,389) .0238 7,547 4,128} 2,636) 8,083) 1,024].......... 41,679} .0209} 990) 3,789 1,872] .0231) 83 
Greenwood. .. 13.9} .0091 3.6 24,495) .0175 4,908 2,199} 2,229 7,233 834 4,723 16,513} .0083/1,188) 4,587].......... -9112] 123 
Hampton........... 18.5} .0121 4.8 6,399) .0046 1,479 988 303; 2,057 aaa 9,750 
_ ARO elite. 60.8} .0399} 12.9 31,237) .0223 6,489 5,213) 1,564) 7,594 ss serne 40,736) . 
| ae eee 6.2) .0041 1.6 14,942) .0106 1,885 2,730 914 5,523 439 11,809) 6,157 
Os scomaeceuees 11.2} .0074 2.7 3,857) .0027 822 447 219) 1,408 Y Bwecesceud 4,995 
Kershaw........... 32.6) .0214 7.7 14,726) .0105 4,159 1,875 Te SE ecewice since 14,931 
Lancaster.......... 37.7| .0247 8.7 21,344) .0152 5,315 2,934; 1,631 a ae 27,634 
Lancaste?........ 7.3) .0048 2.0 14,066} .0100 2,363 1,908) 1,349 a, Sopmeranee 6,665 
son RE 47.6) .0313} 11.7 23,572) .0168 6,244 2,525} 1,864; 6,161;  613].......... 32,749 
Laurens........... 8.8) .0058 2.4 11,014} .0078 2,378 895 889 CS Se 7,198 
_. een 23.5) .0154 5.6 7,106) .0051 2,064 975 11 > a ae 13,724 
; Lexington. .......... 44.8) .0294) 11.1 18,076) .0129 5,942 1,467; 1,129) 4,244) 476).......... 22,445 
: McCormick.......... 9.8) .0065 2.3 2,997} .0021 809 713 208 a See 4,165 
Marion 33.7) .0221 7.8 17,973) .0128 3,893 2,400; 1,410} 3,081;  S567]..,....... 21,096 
Mariboro coud 32.1} .0211 7.3) 14,881} .0106 3,879 2,442; 1,030] 2,103;  343j.......... 20,159 
; Newberry 32.3} .0292 8.3 18,508) .0132 4,733 2,167}: 1,422} 4,242)  533].......... 21,124 
e Newberry......... 7.7} .0051 2.2 12,066; .0086 2,798 1,276 820i 3,337]  S370%.......... 4,859 
: Oconee... 2... 39.6) .0260 9.4 16,742) .0119 3,885 2,585) 1,343) 4,081;  330].......... 20,632 
Orangeburg.......... 69.8) .0458) 17.1 33,509) .0239 7,844 3,711} 1,733] 10,464)  S7U}.......... 47,953 
Orangeburg Sabana 15.5} .0102 4.7 19,806} .0141 3,319 1,835) 1,215 8,204 10,731 13,067 
Pickens...........-. 40.7| .0267 9. 18,365} .0131 5,578 1,467; 1,477| 3,718)  S6Qj.......... 21,408 
A and A See end of state for Standard Metropolitan County Areas, Before using these figures, see explanation page 19. 
1 Greer is in Greenville and Spartanburg Counties, © SM. 1951. *Withheld to avoid disclosure. 
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WSPA HAS EM ALL! 


COVERAGE...Solid throughout the populous, the area! 112,010 Daytime Total Weekly 
wealthy, eager-to-buy 17 counties which Audience Families! 


constitute the rich, Carolina Piedmont , 
(Spertenbure-Greenvilie) Ares. SALESMANSHIP...it was born in us... 


Experience taught us the rest! 
PENETRATION...As deep and sure as the 
Gamececk’s spurs! SHOWMANSHIP...Our know-how to program 


-- to mix the sweet and hot with the news 
AUDIENCE...BMB Report No. 2 shows WSPA and views...the thrillers with the top billers, 


with the largest audience of any station in local and network. S) a 
These are the things which have made WSPA the No. 1 CBS Station in the prosperous Spartanburg-Greenville Market! 


Represented By: 
FOR SALES THAT WILL KEEP a John Blair & Co. 
ES 0 - Harry E. Cummings 
AIR YOUR wae “<7 Southeastern Representative 
Roger A. Shaffer 
Managing Director 
Guy Vaughan, Jr. 
Sales Manager 
No. 1 CBS Station For The 
Spartanburg-Greenville Market ; —-% 


5,000 Watts -- 950 On Your Dial — “* 
OUTH CAROLINA— (Continued) The “SM” aymbo's nark ofan, eae 


ve ; sive estimates by SALES MANAGEMENT. F 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS | SALES 
SAL INCOME—1950 DOLLARS} ADVER- 


ESTIMATES FROM | _TISING 
OLD 11/51 LD estimates OY) estimates FARMING] CONTROLS 


COUNTIES 


CITIES FIVE STORE GROUPS 

(in thousands of dollars) 
~ | Furn.- | i os (i Per 
General | House- Fam- 
Mdse. | Radio i |S. ily 


Richiand. . 0}. . : 14,805} 8,591 ‘ 4,057 
AColumbia........ 2. 24. ‘ 14,387] 7,273 3,805] 193,339] 117,807] . 4,770) 

bi 589 191 8,975) . 2,244 
14,230) 7,548 136,891] . 3,750 
10,168 25,040) 1,856 49,774) d 4,74 


5,257 6,533 47,129| . 3,41 
3,870 6,189 20,120! . 3,469 
2,166 3,112 22 26,140) . 3,4 
1,817 3,112 5,183] 8,702) . 3,481 
3,848} 1,952) 1,001) 4,343} 301 23,177) . 2,272 


Wbisies:s ad 7. 12,183 4,991) 4,135) 9,457 08 53,216) . 3,024 
8 eee 9. ° 021: 6,630 3,608} 2,423) 7,080 667 12,800} 24,078) . 3,648) 


Total Above Cities... . 3} . 696,305; . 124,256; 91,438) 49,943) 208,919) 17,791 518,597) . ant 


2,138.4|1.4041 -5t 1,257,732) . 294, 688 155,672! 82,874 312, 7721 32,692 1,632,852) . 3,066| 


A and A See end of state for Standard Metropolitan County Areas. 
1 Greer is in Greenville and Spartanburg Counties, © SM. 1951. 


Before using these figures, see explanation page 19. 
*Withheld to avoid disclosure. 
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Where Do Million-Dollar Advertisers 
Turn for Market Data? 


In order to secure accurate, up-to-date figures on local market potentials, the 155 companies spending more 


than one million dollars per year on advertising bought 1,742 copies in 1950 of— 


SALES MANAGEMENT'S “Survey of Buying Power” 


— 


SALES MANAGEMENT 


— 
——. 


il, exclu. 
3s EMENT. 


ALES 
IVER- 
SING 
ITROLS 


Sei ior Sid eceteet nie eee ee 


Ju okmebeeeacenere ce ee 


POPULATION* 
ol) | nnn: 77 
0 ee 
Greenville ....... 58,700 
RETAIL SALES* 
COLUMBIA . ..$126, 106,000 
Greenville ... . 101,745,000 
Charleston 97,305,000 
DRUG SALES* 
COLUMBIA ..... -.....--.3,805,000 
Charleston ceccevaee. 2,868,000 
ee ay 7 
AUTOMOTIVE SALES” 
COLUMBIA ooo cece... $38,535,000 
Charleston .. eeert sue. 28,070,000 
Greenville ..... ..... 27,956,000 
WHOLESALE SALES* 
COLUMBIA $193,339,000 
Greenville .. . 162,064,000 
Charleston . ...... $0,506,000 
NET EFFECTIVE BUYING INCOME* 
0 LS” | nee 
Charleston _... 94,389,000 
Greenville ... 79,421,000 


PER FAMILY EFFECTIVE BUYING 
INCOME* 


COLUMBIA Rea ee $4,770 
Greenville icv lead tases 
Charleston ....... eel ey ee et 4,431 


THE STATE and 
THE COLUMBIA RECORD 
Are Its 
LARGEST NEWSPAPERS! 


In addition to being its largest city, Columbia is the capital 
and leading center in South Carolina and continually shows great in- 
creases in Retail Sales and Effective Buying Income. 


Columbia is the home of THE STATE and THE COLUMBIA | 
RECORD, South Carolina’s largest and most influential newspapers. 


Full family coverage that sells Columbia . . . nearly everyone 
in Columbia reads THE STATE or THE COLUMBIA RECORD. 


With 20% plus coverage in 16 counties in central South Caro- 
lina THE STATE and THE COLUMBIA RECORD can sell the heart 
of South Carolina for you . . . no other newspaper can so effectively 
sell these top 16 counties with: Population, 555,600*; Net Effective 
Buying Income, $403,986,000*; Retail Sales, $312,276,000*; Food 
Sales, $69,599,000"; Drug Soles, $8,386,000* . . . more than twice 
the size of any market covered by any other South Carolina news- 
paper. 


Get your product really moving in this rich 16-county market 
by selecting THE STATE and THE COLUMBIA RECORD as your 


most effective salesmen in Columbia and throughout the entire area. 


CIRCULATION: Morning and Evening, 94,332**; Evening and 


Source of Data: 
*1951 Sales Management Survey of Buying Power 
**ABC 9-30-50 


State The Columbia Record 


Svat 3 WA 


Sn EPR ESERTE S 


10, 


Lo4-8:8 + 2g exrceopt Sunday 


THE BRANHAM COMPAHY 


WES COVERS SOUTH CAROLINA'S 


GREENVILLE (1) 
Ist, 4th and 5th COUNTIES SPARTANBURG (4) 


ANDERSON (5) 


The 5,000 powerful watts of WESC covers all of Greenville 
County—South Carolina’s first county in retail sales. And—you 
get a big bonus with WESC’s excellent coverage of adjoining 
Spartanburg and Anderson counties, South Carolina’s 4th and 5th 
ranking counties in retail sales. 


See the WALKER CO. about South Carolina’s Best Dollar Buy! 


WESC wars; 


5,000 WATTS Clear Channel 


WESC-FM GREENVILLE, SOUTH CAROLINA 


CAROLINA— Standard Metropolitan County Areas 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS | SALES 
INCOM ADVER- 


ESTIMATES rz seen i 
BYP 1/1/51 GD estimates JSM 
COUNTIES 
CITIES 


ESTIMATES —— CONTROLS 


FIVE STORE GROUPS 
(in thousands of dollars) 


or. 
/ 


Furn.- (i y Per | Per 
0 General | House- Cap-| Fam- 
sands) U.S.A.| Food Mdse. | Radio Se 


ita ily 


Charleston 2]. 47.6] 125,097) .0891) 31,565) 11,312) 8,468 d 1,175) 4,004 
Columbia.......... 40.0} 136,965) .0976) 24,309) 14,805) 8,591 J 1,127] 4,057 
Greenville......... 44.4 151,050! .1076 30,910 19,968! 11,280 3,948) d 1,084! 4;062 : - 
S @) U T H D A K Oo T A — Counties and Cities _._ (Other West North Central States: lowa, p. 254; Kansas, p. 264; Min- 


nesota, p. 328; Missouri, p. 339; Nebraska, p. 353; North Dakota, p. 417) 


City and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in tho 
Aberdeen 21.5 2.4 i Sioux Falls 3.4 Minnehaha 
Brookings ; Brookings 5. Watertown ; Codington 
Huron ; Beadle . Yankton 7. Yankton 


Huron. . 


Bennett.......... 
Bon Homme... 
Brookings... . wes 
Brookings. . . ‘ -9} .005% e 12,615) . 11,115) . 
46,561 


48,352| . 
39,234] . 


Watertown........ x J 25,487 


Goereea............ Le i 3,109] . 0018} 561 
ES cand sion na oe Ls . 4,015] . 0025) 875 j 
Davison........... 8} . y 28,239) . : -0107|1,270 0136) 124 

Mitchell... ... 4]. ; 25,528 19,022} .0096]1,534 0119) 147 


OT en een pee 


° 11,511) . 11,150 0069, 84 
-0051 4,294! . 


5,210! . 0032) 6&8 
1 Armstrong and Stanley Counties combined. Before using these figures, see explanation page 19. 
*Withheld to avoid disclosure. © SM. 1951. 
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SALES MANAGEMENT 


NO OTHER 
STATION SERVES 


Hie 


BMB DAYTIME AUDIENCE AREA 


5 SOUTH CAROLINA Study No. 2 Spring:- 1949 
LIKE ) 


COLUMBIA, S.C. 
NBC 560 KC 
5000 WATTS 


| _ WIS is South Carolina’s leading 
© station. It is the most powerful station in the Columbia 


85,945 (U.S. Census, preliminary estimates, 1950)—up 23,549 
persons over 1940. 


B area. Its 560 kilocycles is the lowest frequency in the State WIS has been an NBC affiliate for 20 of its 21 years, and has 
wu FY Of the 145,960 radio families credited to WIS daytime in 40 of supplemented its network features with exceptional pro- 
——— ; South Carolina’s 46 counties, a total of 88,780 families—or 60% gramming that gives WIS an average Hooper Index higher 

: —tune to “South Carolina’s Most Powerful Voice” six or seven than all 3 other Columbia stations combined. 


days weekly! (BMB Study No. 2) For further proof of overall superiority in South Carolina, 
OVER. f= B.B.D. & O.’s Columbia Trading Area includes 20 counties—is write to WIS—or ask Free & Peters. 
the largest market in the State (Greenville-Spartanburg with 7, G. Richard Shafto, General Manager 


and Charleston with 6, are next highest). 
J. Dudley Saumenig, Managing Director 


ty of And Columbia, centrally-located capital of the State and home 


“4 rf city of WIS, is on the march! The city population is now FREE & PETERS, INC., National Representatives 
en-| In 
958) 9 
889) 4 
997| 9 
The ‘SM’? symbols mark original, exclu- ' 
sive estimates by SALES MANAGEMENT. SOUTH DAKOTA -— (Continued) 
junty POPULATION RETAIL SALES—1950 WHOLE- ma — GROSS SALES 
: esTimares Stes | qggcmet loonoar| an 
1ehaha FF JM 1/1/51 BY) Estimates 1950 SH ESTIMATES |FARMING| CONTROLS 
ington COUNTIES 1950 
ankton Fam- 
g CITIES ilies FIVE STORE GROUPS Qual- 
——— 1 [House- (in thousands of dollars) Net ity of 
wa Total holds} | Dollars Estimates | Dollars Mar- 
| ao (in % (in (in % Furn.- (in (in ket 
23) 70 FF thou- of thou- thou- of General | House-| Auto- thou- thou- In- 
a 107 FF sands) | U.S.A.| sands)}| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) dex 
7} 126 < 
| m Dewey.............. 5.1) .0034 1.2 3,106} .0022 734 209 . 696 ene 3,218) . 62 
6} 70 |e 
7| 9 be Ee 5.7| .0037 1.6 3,562) .0026 706 226 ws 185 See 4,680) . 73 
9| 3 © ae 7.4) .0049 1.7 5,545) .0039 602 699 = 937 _ aoe 5,654) . 73 
5! 195 Fall River... 2.2... 10.6) .0069 3.3 8,128) .0058 1,832 710 406 1,769 eee 11,808) . 88 
3| 121 IN <i «ye coeene 4.8) .0032 1.2 4,139} .0030 650 sa 11 886 WY Ris ctusene 4,003) . 78 
| — 10.5| .0069| 2.7] 7,496] .0053| 1,537 398] 377) 1,266) 180).......... 9,156) . 75 
| 95 Gregory... 2... .n.. 8.6) .0056 2.2 6,252) .0045 1,158 328 68 700 _ ee 7,061 77 
5 6 
4 Haakon............. 3.3} .0022 1.0 3,929) .0028 681 ° 206 Xs ee 3,185) . 95 
| 109 3 oo ee 7.1) .0047 2.0 5,458) .0039 730 358 194 687 ae 5,886) . 77 
3 67 ee ae. 7.3} .0048 1.8 6,793) .0048 988 781 242) 1,512 ere. 6,877) . 88 
70 
Hanson saved 5.0} .0032 1.3) 1,904) .0014 ne 100 ° ye Ure: 4,845) . 72 
| on Harding oo... 2.4| 0016,  .8| 1,347] .0009 356 A OS . RS 1,781| . 63 
| 80 Hughes. 8.3) .0055 2.6 10,840} .0077 2,105 845 260} 2,863 - re: 10,699) . 11 
| 122 
140 Hutchinson.......... 11.6} .0076 2.9 10,072} .0072 1,409 838 213} 1,626 Wisc ccwons 9,709) . 80 
ee 2.9) .0019 8 3,174) .0023 529 185): . 1,315 a eee 2,494) . 89 
56 re 1.9} .0012 a 2,274) .0016 351 Wa scas 422 + Wee oadares 1,490) . 92 
76 
124 ees 4.5). .0030 1.2 3,643} .0026 800 320 152 687 a 5,013) . 87 
147 Jones ocaSieeele 2.3) .0015 6 2,441) .0017 254 453 ° ° Y censure 2,093) . 87 
Kingsbury... 10.3) .0068 2.8 9,775} .0070 1,680 460 572 2,529 ES Kitiwawess 10,702) . 90 
a4 
~) ee 11.8} 0077} 3.1] —11,575| .0083| 1,786 753} 157| 2,955 jen aa 14,042| . 99 
19. p. | Lawrence = nae 16.8} .0110 4.9] 14,994; .0106 3,659 1,231 658} 4,562)  S500).......... 21,571 98 
J > 
1951. @ *Withheld to avoid disclosure. © SM. 1951. Before using these figures, see expianation page 19. 
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DAILY & SUNDAY 


COUNTIES 
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Each dot represents 10 families who 
regularly read The Argus-Leader. 


POPULATION 


JM 


ESTIMATES 
1/1/51 


. one of the richest Metropolitan areas in the 


nation. Few equal its high family wealth. Easy to 
sell, too! The market leads the nation in increase 
in motor vehicle registrations. Family drug pur. 


chases are 23% 
family expenditures 22% 


above national average . 


above national average. 


* Sales Management, 1951 


INTENSIVE NEWSPAPER COVERAGE 


You can reach this rich market with advertising 


ox in The Sioux Falls Argus-Leader, the paper that 


reaches and influences more than 52,000 families. 


100% Coverage of Sioux Falls and Metropolitan Area. 
77% Coverage of 14-County ABC Retail Trading Zone. 


ARGUS-LEADER 


SOUTH DAKOTA’S LEADING NEWSPAPER 


: The 


Represented by GILMAN, NICOLL & RUTHMAN 


symbols mark original, 


exclu- 


sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1950 


JM 


ESTIMATES 


CITIES 


Lincoin.... 


Lyman 
McCook. . 


Fam- 
ilies 
| (House- 
| holds} 
% | (in 
thou- 


of 
U.S.A. A. | sands) 


FIVE STORE GROUPS 
(in thousands of dollars) 


3.7 


3 
3 


| Furn.- | 


| General | Som Auto- | 
| Radio | motive | 


Mdse. 


thou- 


Drug sands) 


EFFECTIVE BUYING 


INCOME—1950 


JM 


sands) | U.S.A.) ita 


1 , 
4,378) . 
8,181 


ESTIMATES 


GROSS 
DOLLARS 
FROM 
FARMING 
1950 


tial 


SALES 
ADVER- 
TISING 

CONTROLS 


} 

‘Qui 
| ity of 
| Mar- 


us S. a ket 
Poten-| In- 


| dex 


ca 


{LSA RPE rr Bene ye tetcoiy eek oberg, tone meneame 


wey 


OLE 


McPherson........ 5,191) 


7,048) . 
11,824) . 
2,058| . 


Marshall 
Meade 
Mellette 


Miner. 
Minnehaha 
ASioux Falls. .... 


5,018 . 
114,423) . 
89,445) .0447 
10,251) .0051 


1,675) 5,625 
ae 4,100 


Pennington 


55, 694) 
Rapid City 


42,028) 
7,542 
5,141) 


-0270}1,006 5,304 
-0211/1,629| 5,388 
-0038| 1,093) 3,771 
-0026 1,071, 4,284 


12,776) 
4,311) 
2,958) 


10,950) 


0064, 
0021 


Shannon..... -0015 


510) 2, 113 
| 


Spink...... 
1Stanley..... = 
Sully... , 0019) 9 2,236| . 

A and A See end of state for Standard Metropolitan County Areas. 


1 Armstrong and Stanley Counties combined. 
*Withheld to avoid disclosure. 


486 


.0055 876 3,042 
1,486 .0007) 743, 2,477] 1,724 
2,069, .0011, 739 2,299] 2,874 4 


Before using these figures, see explanation page 19. 
© SM. 1951. 


0013} 


SALES MANAGEMENT 


Q. WHAT STATEWIDE MARKET SPENDS 22% MORE THAN THE 


NATIONAL AVERAGE IN RETAIL SALES? 


A South Dakota! 
* National average family retail expenditure: $2990.00 


South Dakota average family retail expenditure:! $3844.00 


Q. WHAT STATE IS (Fin THE NATION IN INCREASED REGISTRA- 


TION OF MOTOR VEHICLES? 


A South Dakota. The national average gain in 1949 was 16%, 
* South Dakota’s average gain was 26%. 


Q,, IN WHAT STATEWIDE MARKET DO FAMILIES SPEND 23% MORE 


THAN THE NATIONAL AVERAGE IN DRUG STORES? 


A South Dakota. The average American family spends $85 in drug 
* stores. South Dakota families spend $105.00. 


Q. WHAT MEDIA GIVES YoU THE GREATEST circuLATION WITH 
RESPONSIVE READERSHIP AT THE LOWEST COST IN THIS RICH 


SOUTH DAKOTA MARKET? 


A The South Dakota Dailies, with 130,000 circulation and a 
* combined line rate approximately 25% below any paper or com- 
bination of papers claiming ANY coverage in South Dakota. 


Q. wuart is THE ONLY meDIA OFFERING DEALER TIE-IN HELP 
AND SALES BUILDING MERCHANDISING IN THE RICH RESPONSIVE 
SOUTH DAKOTA MARKET? 


A The South Dakota Dailies—with a tie-in and merchandising 
* program aggressively promoted by local personnel to give you 
real sales punch at the local level. 


Q. war mepiA BLANKETS BOTH RURALAND URBAN sours 


DAKOTA? 


A The South Dakota Dailies reaching 85% of the city and farm 
* homes in the state. 


MARR 5 ty AE NP tei . " 
Baise Measeumracchacee: oo tee Seer . . 


For the best buy—the greatest circulation at the lowest cost—sell rich, responsive 
South Dakota through the South Dakota Dailies. Promote your products at the local 
level, where decisions are made . .. where sales are made. Take advantage of the 
extra influence and promotional helps of these locally edited, locally managed 
newspapers that are welcomed, day after day, in 85% of BOTH the rural and urban 
homes in this big statewide market. Sell ALL of South Dakota... and sell it at lowest 
cost with your advertisements in the S Dailies. 


from May 10, 1950, Sales 
Management R 
Survey of Buying Power 


Comprise Six Locally Managed and Locally 
Edited Newspapers Serving The Six Primary 
Markets of South Dakota... Rural and Urban. 
FOR COMPLETE, HELPFUL INFORMATION, 
WRITE TODAY! 
SOUTH DAKOTA DAILIES 
BOX 1278 HURON, SOUTH DAKOTA 


MAY 10, 


SOUTH DAKOTA 


Ret 


¢ 


‘ee. 1949 Retail Sales in Excess of $100 Million C 
; - . right b 
1949 Retail Sales $50.0 Million to $99.9 Million Cities shown are those having private 
retail sales of $15.0 million or @led MANAGEMENT 
1949 Retail Sales $25.0 Million to $49.9 Million 


more in 1949 
1949 Retail Sales $10.0 Million to $24.9 Million 


S OUTH DAK Oo 7, oe (Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1950 EFFECTIVE BUYING 


ESTIMATES ee PROM” TISING 
JM 1/1/51 SM ESTIMATES 1950 JM ESTIMATES = CONTROLS 
a Ee 


GROSS | SALES 


COUNTIES 


CITIES ili FIVE STORE GROUPS GD 

(in thousands of dollars) Net 

— in we 
n D l in 

thou- General thou- 

sands) Mdse. i i sands) 


tial | dex 


0015 47 
, .0061| 100 
16,240] .0066, 81 


778) . 306 209 2,602) . 
10,951) . : 1,522 10,239) . 
10,132) . 11,197) . 


8,675) . 12,288) . 13,947] .0064 88 
9,529) . 8,432) . -0052) 102 


180) . 949| . 0005 59 


18,712) . : 21,466! . ; 0116. 103 
17,750) . 25]. 11,431] . 0077) 148 
1,202| . Pee 1,426| . 0010 56 


— 


-1372| 135 


| 
Total Above Cities... é s 262,391) . 37,971 29,663) 14,131 i ; 242,894) . 1,866 5,320] 


—— 


| 
State Total..........| 665.6] .4369| 183.2] 645,284] .4599| 107,664, 65,127| 27,362 ° ° : 736,326 . 


SOUTH DAKOTA— Standard Metropolitan County Areas 


Sioux Falls 134] 72.1 .0473| 20.8] 88, 889| .0634| 14,631] 12,126| 5,076| 25,480| 2,200} 114,423| .0573|1,587 |5,555] 
*Withheld to avoid disclosure. © SM. 1951. 


1,106! 4.o19| } .4098 94 


| 0571) 121 
Before using these figures, see explanation page 19. 


Be sure to read the introductory article, page 19, for 
a complete understanding of all county and city data. 
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SALES MANAGEMENT 


Co” le es 


RTT RG EP Oe I Foe 


a at 


NASHVILLE 


The “MONEY TOWN” of the South 
* Nashville Population oso cous. «so 2+ 320,388 
* Nashville Market Population. ..... .1,006,486 


1950 Effective Buying Income .$917,396,000 
1950 Retail Sales ... 
1950 Farm Dollars .. 
1950 Auto Sales .. 


610,940,000 © 


167,663,000 
162,074,000 


1950 Food Sales 


1950 General Merchandise Sls. 
1950 Home Furnishings Sales . 


1950 Drug Sales 


133,025,000 
74,529,000 
38,795,000 
14,124,000 


Reach this prosperous Nashville market through two great newspapers 


NA. AR TTEEENIe The Nashville Tennessean 
NEWSPAPER PRINTING CORP. Morning » Sunday REPRESENTED BY THE 
AGENT BRANHAM COMPANY 
The ‘“‘SM’’ symbols mark original, exclu- (Other East South Central States: Alabama, 
sive estimates hy SALES MANAGEMENT. p. 148; Kentucky, p. 274; Mississippi, p. 336) ~ ¥ E N N E S S E E 
City and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 
Bristol i Aerecarat ite 3 ee Sullivan Jackson... S| 5 re Madison Memphis....... Na dak nee Shelby 
Chattanooga... .132.0.. . Hamilton Johnson City... 28.2.......Washington Morristown..... i Saar er e Hamblen 
Clarksville...... _) a .. Montgomery Kingsport... ... |) See Sullivan Murfreesboro... 13.2....... Rutherford 
Cleveland...... ee Bradley Knoxville... ... BIN ais comet co oxeaeee Knox po es i: ie ar Davidson 
Once a, Seer Maury Lawrenceburg... 5.6.. . Lawrence Oak Ridge...... 7 ee Anderson 
Covington. eee Tipton Lepenon......... 2) | ENE Wilson J i. Henry 
Dyers burg...... 11.1.. ... Dyer McMinnville.... 7.7.. Warren i eee SS eer Giles 
Elizabethton. a. rere Carter Maryville. ..... _ ea A Blount cy, Ae Seer Bedford 
Greeneville. .... Seer Greene Union City..... |S ae apie areyre Obion 
POPULATION RETAIL SALES—1950 WHOLE-| EFFECTIVE BUYING GROSS | SALES 
BY 31151 BYP ESTIMATES 1950 BY) ESTIMATES |FARMING| CONTROLS 
COUNTIES 1950 
CITIES ‘ites FIVE STORE GROUPS Qual 
tes ual- 
[House- (in thousands of dollars) Net ity of 
Total holds] | Dollars Estimates | Dollars Estimates | % of | Mar- 
(in % (in (in % Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam- thou- Poten-| in- 
" sands) | U.S.A.) sands)} sands) | U.S.A.) Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
Anderson scealb 60.0) .0394 16.2) 30,324; .0216 10,823 2,540 937 5,034 1,316) uéeoneed 67,700} .0339|1,128) 4,179]....... 790] .0313) 79 
Uak Ridge......... 30.7} .0202 10.2 23,810} .0170 8,681 2,540 710) | | 6 6 48,865) .0245)1,592) 4,791].......... .0214| 106 
Bedford 23.9) .0157 vou 13,855; .0099 3,241 1,108 1,369) 4,406 Ss osin<een 19,646; .0098} 822) 2, 6, -0110} 70 
Shelbyville. 9.6) .0063 2.9 12,099) .0086 2,386 1,003} 1,258); 4,406 iy 8,755) .0044) 912) 3,019].......... -0060; 95 
Benton. 11.7} .0076) 3.2] 3,760} .0027 961 450} 149, 1,609} 85]... 4,610| .0023| 394] 1,441 1,515] .0035| 46 
| 
Bledso 8.7) .0058 2.0 2,333) .0016 625 274 127 > we Pierre 2,967) .0015| 341) 1,484 1,726] .0023) 40 
Blount 71 55.3) .0363 13.6 27,725) .0198 7,400 3,059; 2,169 6,916 EES 47,337) .0237| 856) 3,481 3,526: .0251|; 69 
Maryvill 8.5) .0056 2.5 19,115} .0136 2,913 2,545 5,564 FP etsareeed 9,512) .0048/1,119| 3,805). . eo.--} -0076) 136 
ne 32.5} .0213 8.6 18,826 0134) 4,448 1,253 941 5,317 aa 28,470} .0143| 876) 3,31 2,661; .0153) 72 
( and 12.5} .0082 3.5) 15,989) .0114) 3,369 1,118 4,157 | ee 12,350} .0061) 988) 3,529].......... .0081) 99 
| | | 
Campbell 34.8} .0229) 7.8 15,494} .0110) 4,876 2,035 959, 3,284 re 23,246) .0116) 668) 2, 1,156] .0137) 60 
Cannon 9.3| .0061 2.4 2,663} .0019) 511 552 Be wy Rene 4,241| .0022| 456| 1, 1, .0029| 48 
Carroli : 26.81 .0176! 7.6 12, 267| .0088) 3,486 1,112 741 3,904;  208].......... 16,214! .0081! 605i 2,133) 5,163{ .0102' 58 
*Wit hheld to avoid disclosure. © SM. 1951. Before using these figures, see explanation page 19. 
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Sell the Billion Dollar Nashville Market .. . 
_ECONOMICALLY - EFFECTIVELY !! 


The 53 WSIX BMB counties closely 
approximate the counties comprising the 
Nashville Trading Area. 


WSIX delivers low, effective 
selling costs in this area! 


Year after year advertisers depend on WSIX to 
SELL this rich MIDDLE TENNESSEE MARKET... 
where 1950 Retail Sales totalled $1,149,138,000 
with an Effective Buying Income of $1,443,382,000. 
These Sales Management figures are for the 53 
WSIX 8MB counties. 


SUS 


Figures in counties indicate the percent of radio families Voice 2, Tennessee's 
that comprise the station's weekly audience in the count * : 

Daytime — Spring, 1949. , ' . : Voice 0 enGepital iy . 
5000 WATTS ® 980 KC ® ABC 


= 
and WSIX-FM € 71,000 W * 97.5 MC Hes SMB 


{ FLUE Audience Map 
National Representative: The Katz Agency, Inc. . based on 


Study No. 2 


PTT NAO TE IE Sa ONIN OF En rata ’ a en eee ta 


T E N N E Ss S E E —_— (Continued) wi - _ _ 7 The ‘‘SM’’ symbols mark original, exclu 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS SALES 
INCOME—1950 DOLLARS} ADVER- 


ESTIMATES FROM | TISING 
BYP 1/1/51 BYP Estimates BY) ESTIMATES | FARMING] CONTROLS 
COUNTIES 1950 


CITIES i FIVE STORE GROUPS 
(in thousands of dollars) 


—( A Z 
General Auto- of | Cap- 
Food | Mdse. io | motive U.S.A. ita | i tial | dex 


Carter... adeaea ae : ’ é 5, 187) 2,372 5,593 0190) 9888 0196 70 
Elizabethton 9} . : , ; 3,261 1,911 * Bi. 1,087 .0080) 111 
Cheatham .. . > 3 ‘ F 796 | 460 bd .0032, 52 
Chester. . M2 , PF 1,187} 254 | d 0040 54 


Claiborne 
Clay. 
Cocke 


Coffee..... ae 
ee 
Cumberland. ... 


Davidson.......... .7| .2132) 93. | ' 915) | | 2238)1, 374 
ANashville.. .6} .1153) : ; ,069) ,518) 17, ,367| .1204/1,471] 

Decatur... 6} .0063) 2. 0025, 707 ,261| .0026| 548 

8} . ' , 188.0023} 702| 684) 0028) eo 


} | | 

Dickson eo 0). | . sé 2,294) , 132) .0068) 712) 

i Aocnein canes .8| .0222| 9.4 1 6, 052| 020) .0140) 829) 
Dyersburg... .. } 1} .007 0 ,590) . | 3,333) : y 7 | 0056) 1 ,001) 


2,038) 008) .0055) 396, 


| | 
p . | —) .0031 410 ; 
Franklin............. me y £ 2,432| | 0086} 660| 2, .0101 
Gideon... 6.03191 13. 347| 5,574 | .0165| 681| 2,416 0203 

| | | 
. . 2, 648| | 0084] 616! 2, 0106 
Puleski............ .8| .00381 1.8 505]. 1,566! (360 11,2171 4,321! .0022|  745/ 2,401 0041, 108 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see a or 


*Withheld to avoid disclosure. 


490 SALES MANAGEMENT 


“ 


PO Tee re er CET 


Seventeen 
network 
originations 
a week 

must mean 
something... 


If you want to sell the Central South most effectively and 


at the smallest cost, these facts warrant your careful 
consideration: 


@ WSM is currently originating seventeen network shows in 
addition to regular station business. 

@ These shows range from a delightful children’s fantasy called 
Wormwood Forest to a hard hitting folk music show designed 
to move men’s work shoes from dealer’s shelves. 

@ They make use of every type of program material from comedy 
to serious music. 

@ They feature talent which is not only network quality but top 
network quality ... talent that comes from WSM’S own staff of 


more than 200 people. 


No other single station in America can match 
this. production know-how nor offer talent of 
this quality and in this quantity. And this 
explains, better than market figures or cold 
coverage data, why you cannot adequately 
sell the Central South without WSM. 


NASHVILLE 


EE Si 


TA Mo, 
“THE BEST DAM MARKET" 


Represented Nationa!ly By Scripps-Howard General Advertising Department 


Your Message Reaches 8&8 %o* Of Knoxville Families 
When You Schedule The Knoxville News-Sentinel 


* 1950 Publishers Statement and 1950 preliminary census figures. 
7 May 10, 1951 Sales Management “Survey of Buying Power.” 


: The Knoxville News-Sentinel 


KNOXVILLE, TENNESSEE 


The coverage you get in the 
Knoxville News-Sentinel, com- 
bined with Knoxville’s high per 
family income rating of $5,269; 
is certain to produce increased 
sales and amazing results for 
your products. 

The 1951 Grocery Distribution 
Survey compiled by the General 
Advertising Dept. of the Knox- 
ville News-Sentinel will be avail- 
able on or about June Ist. This 
survey is available on request 
and will enable the advertiser to 
check his distribution in Knox- 
ville’s retail grocery outlets. 

For further information and 
additional services offered to ad- 
vertisers, write General Advertis- 
ing Department, Knoxville News- 
Sentinel, Knoxville, Tennessee. 


TENNESSEEW— (Continued) | 


The “‘SM”’’ symbols mark original, exclu 
sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 


Grainger....... 
Greene 
Greeneville 


Grundy... 
Hamblen 
Morristown 
Hamilton... .. 
AChattanooga.. 


27 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 

SJ ESTIMATES SM SALES FROM TISING 
M 1/1/51 ESTIMATES 1950 ESTIMATES — CONTROLS 
‘lee. | | FIVE STORE GROUPS } 
ies ual- 
[House- (in thousands of dollars) Net ity of 
Total holds} | Dollars Estimates | Dollars Estimates | % of | Mar- 
(in % (in (in % Furn.- (in (in % Per | Per (in U.S.A. | ket 
thou- of thou- thou- of General | House-| Auto- thou- thou- of Cap-| Fam-| thou- Poten-| In- 
sands) | U.S.A.| sands)}| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita | ily sands) tial | dex 
13.3) .0087 3.1 2.149} .0015 426 521 ° 745 _ fo: ere 4,815) .0024) 362 — 3,684] .0034) 39 
41.4) .0272; 10.2 19,970) .0143 4,103 2,210) 1,865) 5,477 406] See 32,830} .0165; 793) 3,219 13, 161 0180) 66 

8.8) .0058 2.5 16,576) .0118 2,537 1,522; 1,865 ad TM dicepeanel 9,847) .0049)1,119] 3,939].......... 72) 124 } 
12.7; .0084 3.0 3,163) .0022 1,007 939 130 ° 8 Pape 5,309) .0026; 418) 1,770 704} .0036) 
24.2) .0158 6.4 17,633) .0126 3,786 1,640 909; 6,317 ee 21,853) .0110| 903) 3,415 3,898] .0124| 78 
13.2| .0087 3.7 16,751} .0119 3,27 1,465 909 6,317 ae 12,870} .0064) 975) 3,478].......... 0085 98 
210.0) .1379| 59.3} 195,577) .1394) 42,536) 24,402) 13,560) 41,464) 5,278] ......... 283,710) .1421|1,351| 4,784 1,622] .1405) 102 
132.0} .0867 38.4 179,292) .1278 34,552 24,133) 13,284; 40,472) 4,665 260, 409 184,140} .0923/1,395) 4,795].......... .1018) 117 
0009 


Reees ; ‘ 1,308) . 175) 362 14 357 Pe 3,579) .0017) 389) 1,704 2,901} .0023, 38 
Hardeman........ 23.6] .0155 5.8 7,331) .0052 2,210| 957 226; 1,739 _ ae 9,770) .0049) 414) 1,684 5,154] .0071) 4% 
Hardin... ... 17.2) .0112 4.4 6,074; .0043 1,290} 722 134; 1,722 7 saccoesas 7,688) .0039) 447) 1,747, 2,707] .0055) 48 

| 

Hawkins. . 30.9) .0203 7.4 8,294) .0060 2,007' 1,191) 1,025) 1,688 Wb aeecentes 16,532) .0083) 535) 2,234 6,148} .0100 49 
Haywood 26.5 0174| 7. 11,235) .0080 3,431 1,199 355) 2,612 EE 16,218} .0081) 612) 2,317 9,670} .0099| 57 
Henderson 17.4) .0115} 4.3 7,415) .0052 1,570 844 283) 3,034 ee 11,136) .0056) 640) 2, 4,556} .0067| 58 
es 24.1) .0158 7. 13,099) .0094 3,124 1,254) 1,229) 2,831 ere 19,401). .0097) 805) 2,772 4,526] .0108, 68 

Paris..... 8.9} .0058 2.9 11,950} .0085 2,303 887 . ° ee 9,888) .0050)1,111) 3,410].......... -0062| 107 
Hickman 13.5} .0088 3.4 4,129) .0029 676 1,095 218} 1,080 ere 5,670) .0028) 420) 1,668 2,1 0040; 45 
Houston... 5.4) .0036 1.4 1,245) .0009 392 248 . ’ ak errr re 2,349) .0012) 435) 1,678 637] .0016 44 
Humphreys........ 11.1} .0073 2.8 4,672) .0033 1,223 616 395} 1,342 ae: 7,237; .0036) 652) 2,585 2,053} .0043, 59 
a 12.5) .0082 2.9 2,021) .0015 323 387 4 558 i 4,938) .0025) 395) 1,703 3,038] 0033; 40 
Jefferson... . 19.8] .0130 4.9 7,014) .0050 1,911 717 317| 2,498 oe 15,286; .0076| 772| 3,120 3,987] .0079| 61 


A and A See end of state for Standard Metropolitan 
*Withheld to avoid disclosure. 


County Areas. 


Before using these figures, see ota ae 


Turn to page 567 for Canadian Market Data. 
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SALES MANAGEMENT 


ates Bs 


See eat aT ee 


Sanpene seen 


me See 


“series Cha PN 


38 
46 
49 


| Bsljese ta8e #28 


T 


19.49 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 


more in 1949 


TENNESSEE 


Copyright by 


@léd MANAGEMENT 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


TENNESSEE— (Continued) 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS 
oe INCOME—1950 — 
SM Jaane BY) ESTIMATES GYD estimates |Fanminc 
COUNTIES 1950 
Fam- 
CITIES ilies FIVE STORE GROUPS 
|House- (in thousands of dollars) 
Total holds} | Dollars Dollars Estimates 
(in % fin n Furn.- % | Per (in 
thou- | of | thou- | thou- General | House-| Auto- thou- of | Cap- thou- 
sands) | U.S.A.| sands)}| sands) .|U.S.A.| Food Mdse. | Radio | motive | Drug sands) | U.S.A.) ita sands) 
BR oo pecvsaccss 12.4) .0081 2.8 3,144 729 643 157 277 67 5,692) .0029| 459 4,673 
SR 71 224.7) .1476| 60.2] 204,262 41,509} 34,047) 15,904) 43,632) 5,310 306, 266] .1534|1, 363 5,558 
AXKnoxville....... 125+8} .0826) 35.5 184, 487 30,884 33 , 385] -15,567| 42,746) 5,123 187,065} .0936}1,487) 5,260%-......... 
NS siris-ccotonsacen 11.7] .0076 3.6 6,298) . 1,534 547 454) 1,347 175 8,845) .0044) 756 6, 
Landerdale.......... 25.4) .0167 7 12,272 3,193 1,547 569} 2,726 389 19,253) .0096) 758 8,824 
Lawrence............ 29.1) .0191 7.0 13,316 2,706 1,225} 1,265) 3,393 208 18,682) .0094) 642 5,325 
Lawrenceburg... . 5.6} .0037 1.7 10,157 1,513 587 958} 3,269 170 5,320) .0027] 950) 3,129].......... 
MR sssescnaveues 6.2} .0041 1.4 3,026 756 111 194) 1,076 : 3,949) .0020) 637 376 
ee 26.0) .0171 6.9 12,750 2,910 1,088 895; 3,345 274 20,020} .0100) 770 9,433 
Re 23.4) .0153 5.8 11,625 3,453 846 610} 3,459 354 17,854| .0089) 763 2,246 
MED 56 s:sisonones 32.4] .0213 8.6 16,486 4,013 1,493) 1,286) 4,452 403] 26,568) .0133) 820 3, 
MeNalry............ 20.6) .0135 5.1 7,643) . 1,641 1,292 224; 2,990 57) 11,618) .0059) 564 3,664) 
ID asc ccou cates 13.8) .0091 3.8 2,384) . 616 462 131 301 = 6,431) .0032| 466 3,935 
Madison. . 60.8) .0399 17.7 44,086 9,072 5,302) 2,105) 12,723 779 60,070} .0301| 988 8,310 
Jackson.......... 30.5} .0200 9.8 40,005 7,097 4,322 . 12,593 = 33,245) .0167/1,090) 3,392].......... 
ae 20.8) .0136 4.9 8,457 2,190 1,493 398 1,855 228 12,958) .0064) 623 1,207 
Marshall............ 17.9} .0118 5.1 10,762) . 2,500 1,017; 1,069 3,450 207 16,844) .0085| 941) ; 6,180 
POD. ccccoartansieine 40.8} .0268 11.5 25,164) . 5,452 2,352} 1,343 8,192 572 36,434| .0182| 893 10,680 
Columbia 11.0} .0072 3.6 19,263 3,346 1,362} 1,210 7,429 15,015} .0075)1,365) 4,171].......... 
SERRE ree 6.2} .0041 1.4 955 359 255 ° ° ° 2,926) .0015) 472 1,060 
Monroe............ 24.7) .0162 5.8} 8,418) . 2,125 774 540 1,231 242 12,572) .0063) 509 3, 558) 
Montgomery......... 44.9) .0295 12.4) 23,094) . 5,514 2,917 888; 5,243 585 42,206) .0211) 940 6,483 
Clarksville......... 16.4} .0108 5.1 20,284 3,680 = 888 ° . 16,531) .0083)1,008) 3,241].......... 
Ls ORE 4.0) .0026 1.1 818 268 187 _ ae . 2,844 
a... ee 15.9] .0104 7 3,422) . 1,070 640 98 : 38 5,406 
ee 29.3] .0193) ~8.6 17,575) . 3,879 1,230) 1,616) 5,149 391 27,249 
Union City........ 7.7) .0051 2.6 12,828 1,981 750} 1,488 4,530 273 9,594 
Overton............. 17.9) .0117 4.2 4,550) . 872 759 71 1,054 65) 6,516 
ee 6.5| .0043 1.5) 1,613] . 391 m6 OC | eee 3,380 
re 5.0) .0033 1.1 903) . 189 83 129 ° . 1,810 
_. _ Seer eS 14.2) .0093 3.1 6,102) . 1,057 2,147 338 1,333 85) 9,486) . 
in, Te 30.2) .0198 7.6 12,742) . 2,688 1,857 838} 2,989 308 20,989) . 
cs, SO me 16.2) .0106 4.0 6,954) . 1,854 410 272; +~=«+1,751 151 10,757) . 
Me occu oe 32.0) .0211 Ta 15,130) . 3,998 1,608} 1,146} 4,576 483 17,920 
Robertson........... 27.4| .0179 7.3 12,208) . 3,327 989 837; 3,325 429 21,893 
Rutherford.......... 41.1} .0270 na 22,731 5,407 1,461) 1,181 6,589 428 34,812 
__Murfreesboro. . . . 13.2| .0087' 4.2 18,367! . 3,503' 1,215] 1,181| 5,873|* 13,530 


A 2rd A See end of state for Standard Metropolitan 
*Withheld to avoid disclosure. . 


MAY 10, 1951 


Before using these figures, see explanation page 19. 
©s 9 


acts to help make you 


MEMPHIS 
MARKET MINDED 


MEMPHIS NOW 26TH CITY IN 
THE NATION IN POPULATION 


1950 preliminary census report shows 
Memphis with a population of 394,025 — 
a gain of 100,000 since the 1940 census. 


MEMPHIS 16TH CITY IN NATION 
IN WHOLESALE TRADE 


Memphis wholesole sales in 1950 are 
well over the two billion dollar mark 


—an increase since 1940 of a 


Z AND WMC IS YOUR BEST BUY 
TO REACH THIS GREAT MARKET 


And, of course, your best buy to reach 
this great market is WMC, Memphis’ 
leading radio station since 1923. 


WMCE 260 kw Simuttaneousty Duplicating AM Schedule WAV, INKE NBC— 5000 
WMCT First TV Station in Memphis and the Mid-South WATTS —790 


‘ M E M P H 


Ti: Grains Owned and Operated by The Commercial Appeal 


Compony 


T EN NE SSE E — (Continued) _ - ; 7 —_ The “SM” symbols mark original, excl 


__Sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES-—-1950 EFFECTIVE BUYING GROSS | SALES 
INCOME—1950 a ADVER- 


ESTIMATES M | TISING 
JM BY.) ESTIMATES GYD estimates |ranminc| conTROLS 
COUNTIES |. pou oul : __| 1959 


CITIES ili | | FIVE STORE GROUPS 
} (in thousands of dollars 
Dollars ce a a 
(in oi | 


Furn.- | ( 
thou- | General | House-| Auto- of | Cap-| Fam- 
sands) | U.S.A.| | Sands) sands) USA) Food Mdse. | Radio | motive Drug ) U.S.A.| ita | ily tial | dex 


——_—___—_———_ —{—— — — --—— | — —- } 


Scott... a -6} .0116 : : 1354 ,770| ae : 0040) 460) 2,131 
Sequatchie......... -8 .0038| : ,625| . 89 Schnc cehi . d 424) 1,639 
Sevier........... .6| .0155, 5. 113 .0072) 2, 846 ,005| 257) 47| 2,085 
Shelby. ... .5| 3194] ; ,541| 3831) : ,145) 26, 135,963} 13,920 TTT . ,461) 4,704 
AMemphis....... 399.1) .2620] 121. ,220| .¢ 3,008] 122,114) 25,935) 134,196, * 27,7 632,973) .: ,586| 5,231 
Smith... -2} .0093) ; , .0036) 966 394 1,146) 104 9,187) . 647) 2,418 
Stewart aaa 4) 0062} 2. ,378| .0017) 538—Ci«* = ie ae 4,456) . 474) 1,937 
Sullivan.......... .2) .0632} 24. 710) . ; ,215| 5,558 17,998) 1,716 97,162) .0487'1,010 3,998 
Kingsport. ...... 9.8] .0130} ; 37,227] .0265| 5,018 ,438 3,687) 11,614) 904 i 25,285) .0126) 277) 4,958]......... 
Bristol (Tenn.)- | | | | 
Bristol (Va.)...... 33.3) .0218) 9. ,215| .0314 7,758 7,576 3, 529) 8,982| 1,139 5,428 41,383) .02¢ 243) 4,598 
Bristol 0} 0111) , 23,072) .0164, 3,407 ,362| 1, 5,601} 618} 23,14: 22,100} .0111/1,300) 4,604 
Sumner........... -9) .0222| ’ .0089| 3,669 115) 1, 3,241, 334 22,171) . 654) 2,463 
Tipton. ...... -1) .0198 ; 0102) 3,185) ,319 2,474 339 18,542| . 616) 2,289 
Covington .4| .0029 F .0072| 1, 405! 7| 2,456) 3,929] . 893| 2,068 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page » 19. 
*Withheld to avoid disclosure. © SM. 1951. 
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10, 


MEMPHIS, hub of the South's greatest 
market area, is credited with a 1950 ef. 
fective buying income of $710,777,000— 
an increase of 


29.8% * 


over 1949. Keeping pace with accelerated 
industrial growth of the MidSouth, Mem. 
phis has been rated a STAR CITY in Sales 
Management's forecasts of total retail sales 
for 14 consecutive months. Retail food sales 
for 1950 show a 22.8%, increase over 1949, 
homefurnishings sales increased 22.1%, and 
total retail sales gained 17°/, over the same 

period. 

Tremendous buying potential of Mem- 

phis and the two billion dollar Memphis 
Market is best tapped for greater sales re- 
sults through the advertising columns of 
both Memphis Newspapers. Take advan- 


tage of a combined daily circulation of 
324,442** families, at an optional daily 
combination rate saving of |8c per line. 


* All figures from Sales Management 
Survey of Buying Power, May 10, 
1951 


** ABC Publishers’ Statement 9-30-50 


NSON CITY, Tennessee | 
A bonanza for Mr. A. 1. * 


*Automatic Merchandising 


You don’t have to ask for merchandising cooperation when 
, you place your schedule in the Press-Chron:icle—here’s 
. and here’s why! what you get automatically. 


Increase in Families 10.3% @ Retail outlets are notified that your product is a Star Brand! 
; @ A special ad tells our readers that your product is a “Star Brand", 
Increase m Food Sales 17.8% @ Tie-ins are obtained and designated by a circled star. 
Increase in Buying Pewer 18.3% @ A circled star is placed by the price of your product on the shelves 
Complete, dominant coverage of the rich 3-county 


of advertising grocers (Star Stores). 


: a ate @ Big promotion space is devoted each week urging housewiv 
Johnson City, Tenn. market (Carter, Unicoi and buy Star Brands. ne 7 
Washi 9) is s i ivi i 
‘. shingt n) s yours with extra dividends this Mr. A. M. is pushing sales and profits to a new high. Send for details 
vear—-more families, 28,900 . . . food sales soared today. 


to $14,164,000 . . . buying power jumped to $106,- 
757,000. Send for “Standard Market Data” folder 
and details of our 5-star Automatic Merchandising 
cooperation. 


JOHNSON C DRESS-CHRONICLE | 


Johnson City. Tennessee 


Represented nationully 
by Mid-South Dailies 


TENNESSEE — (Continued) The “‘SM" symbols mark original, exclu 


sive estimates hy SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS 
ESTIMATES aes INCOME—1950 a" ADVER- 
TISING 
JM 1/1/51 JM ESTIMATES 1950 SM ESTIMATES FARMING] CONTROLS 
COUNTIES =" 1950 
m- 
CITIES ilies FIVE STORE GROUPS wale 
[House- (in thousands of dollars) Net yD of 
Total holds| | Dollars Estimates} Dollars Estimates | % of ‘ 
(in % (in (in % Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- tnou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-|  thou- Poten-| In- 
sands)| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug | sands) sands) | U.S.A.) ita | ily sands) tial | dex 


1.6 232 


1,114 


. . 11,901) . 041; 2,190) 262). d 
MeMinnville....... 7.7| 0051} 2.3)  10,444| 0074) 2,118) = 1,101}, «Ss 972} 2,190) 0S * Po, 7,230] .0036] 939] 3,465].......... 0050] 98 


Washington......... 60.4| .0396/ 15.2} 45,203] .0322| 7,638} 6,047) 2,009) 12,830) 1,064)... 58,044] .0290| 961/ 3,819] 7,176) .0321| 81 
Johnson City...... 28.2| .0186 7.6) 39,278] .0280| 5,713] 5,435] 1,966] 12,270) ° 40,862] 33,755] .0169|1,197| 4,441].......... 0206} 111 


F ° 4,244 1,437; 38h... A ° 
WY. ccc cccceces 28.3) .0186 8.5 11,841) .0085 3,035 1,002 721; = 2,483 _ Seer 21,565} .0108} 762) 2,527 aan 0117; 63 
- 6,279) . 518 1,000, 208].......... 52 


pias . 10,203] .0073} 2, 978 2,058} 207).......... , r 56 
Wilson.............- 26.6| .0175| 7.8] 13,880} .0099] 2,784 1,244) 1,021) 4,575) 227).......... 18,115| .0091| 681) 2,322] 7,909] .0110| 63 
Lebanon. ......... 8.0| 0053] 2.4) 11,057] .0079} 1,980 612] 959) = * . 5,319 6,160} .0031} 770| 2,567].......... .0050} 94 
Total Above Cities. ...] 1,122.0) .7367 2.4 1,553, 570|1.1072| 272,893) 261,172] 93,170| 383,239 21,186) 2,108,726) 1,593,606] .7980|1,420 4,760} s scnilaiaionn 8785) 119 
State Total.......... 3, 325.012.1830! 999.81 2,213,931/1.6778| 471,148 338,5801135,345! 553,479 56,393]... | 3,216,12611.6108| 967! 3,874 17,2401 1.71481 79 


TENNESSEE— 6 Standard Metropolitan County Areas 


Chattanooga....... . 248.7| .1633} 68.7] 213,053) .1518| 46,717) 26,183) 14,859) 46,175) 5,966).......... 310,065) .1553)1,247) 4,513).......... 1559) 95 
Knoxville.......... 71] 340.0) .2233) 90. 262,311) .1870) 59,732) 39,646) 19,010) 55,582) 7,337].......... 421,303) .2110)1,239) 4,681].......... 2063; 92 
Memphis.......... 486.5) .3194) 151.1) 537,541) .3831) 96,247) 125,145) 26,078) 135,963) 13,920].......... 710,777| .3559|1,461) 4,704).......... 3568) 112 
Nashville..........93} 324.7] .2132} 95.1] 307,137] .2189) 63,023; 41,915) 18,676) 77,505) 8,084]..........J 451,333) .2260|1,390) 4,746].......... 2213) 104 


TEXAS — Counties and Cities — or eet aete ooe0s Okinhoms, p40) 


City and Population 
(in thousands) 


City and Population County 


City and Population 
es thousands) 


(in thousands) 


County 


Abilene.... . - eee Taylor ree | & er Hutchinson Corous Christi. 2909.7 ....cscecden Nueces 
Alice........... 16.6........Jim Wells Breckenridge.... 6.7......... Stephens Corsicana... .... at TO Navarro 
ee |) a Brenham....... Cf . ETC Washington ae frre Dallas 
RipeUs...... 5+: 5.3........Henderson Brownfield... .. _ rer a: Terry 2 * eee Val Verde 
ee .- tf oe . Travis Brownsville. .... ee Cameron Demison........ ot ae Grayson 
a, > See - Matagorda Brownwood..... SS eee Brown OS eee & Pere Denton 
Baytown....... Se Harris Se ee Brazos Edinburg....... | Hidalgo 
poulees . eee Childress....... 5 ee Dray arate * see 
.B 


wees | See Masaracrets — ee y Saat eee: 


*Withheld to avoid disclosure. © SM. 1951. Before using these figures, see explanation page 19. 
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WOAI-TV San Antonio’s first 
Television station. 

First on the air and first 

in audience in the nation’s 
twenty-fifth city. 


NBC - CBS 


Hy NN 
\\ i Mil 
1 ee 


WOAI Clear Channel 
50,000 watts, the ONE completely 


dominant advertising medium 


in the prosperous San Antonio- 
South Texas area. 1950 
census figures show 

60% population increase. 
Largest gain of any major city 
in Texas. 


NBC - TQN 


NEW YORK - CHICAGO - LOS ANGELES - ST. LOUIS - DALLAS - SAN ANTONIO - DETROIT 
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ALL THIS IN ONE PACKAGE .. . 


TEXAS 


19 Stations . . . 250 Watts to; 
50,000 Watts... ¥2 Millivolté 


Daytime Coverage of 
90% 


NETWORK 


of Texas! 


1201 W. LANCASTER e FORT WORTH, TEXAS 


(Other West South Central States: Arkansas, 


TEXAS — (Continued) — 


p. 155; Louisiana, p. 280; Oklahoma, p. 440) 


The ‘‘SM’’ symbols mark original, excly. 


sive estimates by SALES MANAGEMENT. 


City and Population 
(in thousands) 
be 65 «a omens 
Galveston 
Gonzales 


County 


Gainesville 
Galveston 
Gonzales 
Greenville 
Harlingen... 
Henderson...... 
Hereford ; 
Highland Park.. 11. 
Hillsboro 8 
OS eee 
Jacksonville... . 
Oe ee 
OS ee 
Kingsville 

Lamesa 


Gregg 
Kleberg 


Levelland...... 
Littlefield 

Longview....... 
Lwpooeck. . ..... 


Lufkin 


City and Population 
(in thousands) 


Marshall 
Midland....... 22.2 
Mineral Wells.. . 
Monahans 

Mount Pleasant. 
Nacogdoches. ... 

New Braunfels. . 
Odessa 


Plainview 

Port Arthur. ... 
Raymondville... 
Rosenberg 

San Angelo 


Jefferson 
Willacy 
Fort Bend 


City and Population 
(in thousands) 
San Antonio... .413.1 
1. Cameron 
9.9........Guadalupe 
20. 

Sulphur Springs. 9.1...... 
Sweetwater ee Nolan 
: Williamson 


Texas City Galveston 
Tyler  _t: See ee Smith 
University Park. 24. 

8. 


Waxahachie.... : 
Weatherford.... 8. 


7: 
Wichita Falls... 68. 


POPULATION 


ESTIMATES 
BY M 1/1/51 
COUNTIES 


RETAIL SALES—1950 


JM 


ESTIMATES 


CITIES 


FIVE STORE GROUPS 
(in thousands of dollars) 


SALES 
ADVER- 


TISING 
CONTROLS 


EFFECTIVE BUYING 
INCOME—1950 


ESTIMATES 


GROSS 


Anderson............ 
Palestine 
Ee 
Angelina 
Lufkin 


Atascosa 
Austin. 
Gs wings eemaers 


ere 


Baylor 


BE a uGaeaucde ens 


eee 
Ee ae a 
ASan-Antonio... 119.6 447 ,592 


.2712| 


-0115 
0101 
0375 
-0256 
3316 
-3190 


3,506 
3,011 
12,277 
7,433 
100, 827 
96 ,089) 


2,922 
2,392 
26,158 
25,977 


101,061 


777 


1,658 
1,201 


12,798 


22,355 


aac 


222 


2se8 832 


.0160}1,262| 
.3752|1,487| 5, 
610,562! .3058'1,478| 5,105 


489 ,034 


A and A See end of state for Standard Metropolitan 
*Withheld to avoid disclosure. 
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County Areas. 


Before using these figures, see explanation p22 
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. excl ie 
inty 3 
B 3 
neron 
lalupe 
ayson 
pkins 
Nolan ; 
Lmson § 
Bell LO 
ifman 
3owie Be 


smith 


allas 


: | San Antonie af = 


| SAN ANTONIO EVENING 73. ™ 
123 


:] he st Soa i, 
| nical * abl: Gpitiy ir Cig 


. C-9-30-50 
79 

7 

89 

9 5 
16 
a OF 
in fF 
w F 
12 
19 


MEMBER: LOCALLY got, 


5 Ai Antonio Express [ GRAVURE MAGAZINE GROUP 
© ggtcd GN ANTONIO EVENING NEWS 


REPRESENTED NATIONALLY — THE JOHN BUDD CO. 


Cities shown are those having 
retail sales of $15.0 million or 


more in 1949 


1949 Retail Sales in Excess of $100 Million 


1949 Retail Sales $50.0 Million to $99.9 Million 


1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


stam 


Copyright by 


Sales MANAGEMENT 


@ 


TEXAS — (Continued) 


; ‘The “SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 


POF ULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 

BYP 1/1/51 BYP ESTIMATES 1950 wD ESTIMATES — |FARMING| CONTROLS 
50 

‘lies FIVE STORE GROUPS ‘gual 
es | , 
[House- (in thousands of dollars) Net | ity of 
Total nolds} | Dollars Estimates | Dollars Estimates | % of | Mar 
(in % (in (in % ] Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-{|  thou- Poten-| In- 
sands) |U. SA. sands)| sands) /|U.S.A.| Food Mdse. | Radio | motive | Drug | sands) sands) |U.S.A.) ita | ily sands) tial | dex 
” — 
3.8} .0025 1.2 3,496) .0025 1,136 71 103 262 ‘ 4,252) .0021/1,119) 3,543 2,247] -0023) 92 
1.1} .0007 an ee re Seen Serre. 37]. 823} .0005) 748) 2, a 3, 0003; 43 
12.0 ‘0078| 3.6 8,951) .0064 2,026 339 360| 1,683 3781. . 10,116} .0050! 9843) 2,81 6, 0060! 76 


© SM, 1951, 


Before using these figures, see explanation page 19. 
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COPYRIGHT: The contents of this Survey of Buying Power are fully protected by copyright. The 
exclusive estimates of population, Effective Buying Income, retail sales and sales-advertising con- 
trols must not be reproduced in printed form, in whole or in part, without written permission of 
SALES MANAGEMENT, INC. 
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y | 


fem meteatre mene gee 


ERE HONS 


ee ee rer ne acai eee 


2 ET 
A” of. the Fort 


ee ——- + ee 


‘y rceful selling, sched- 
. m RANCH AND 


oe a 


rosperous Northwest Texas, 

o ying power of the 

arm Income State. 

. ARM NEWS, in this 

nty afea of Northwest Texas, _ 

“is distributed the first Sunday of each 

hrov ghout the more than 

iY 2 irculation (largest in Texas) 


© tai f 
m 


lany fatpfpaper reaching the source of 61.6% of 

@i-Dollars. It takes billions of dollars in farm 
iservents, feed, seed, fertilizer, insecticides, animal medi- 
jhes and other merchandise, to keep this vast agricultural 

arket in production. It’s a market of great buying power 
and of ever expanding potential . . . and in this market 
you'll get best performance from your advertising dollar 
with a schedule in Star-Telegram RANCH AND FARM 
NEWS. 


Write for data folder and market 
analysis. Address |. E. McWhirter, 
Advertising Manager, RANCH 
AND FARM NEWS, Fort Worth 
Star-Telegram, Fort Worth, Texas. 


FORT WORTH 
STAR-TELEGRAM 


Amon G. Carter, Publisher 


LARGEST CIRCULATION 
IN TEXAS 
Over 200,000 net paid daily and Sunday 
without the use of contests, schemes or 
premiums . .. “Just a Newspaper” 


IN PLAIN WORDS. 
» POPULATION 338,000 PLUS 
_. . UP 51% 
e BUYING INCOME $270,000,000 
.. . UP 100% 


e RETAIL SALES $218,000,000 
_. . UP 77% 


REPRESENTATIVES: TEXAS DAILY PRESS LEAGUE, INC. d 
VALLEY MORNING STAR — _ VALLEY EVENING MONITOR — BROWNSVILLE HERALD 
HARLINGEN, TEXAS McALLEN, TEXAS BROWNSVILLE, TEXAS 
TEX AS— (Continued) cla Ce CAE 
POPULATION RETAIL SALES—1950 Se BUYING GROSS SALES ‘ 
|) eee ae oe 
JM mea 99 hae BY.i ESTIMATES 1950 SH ESTIMATES FARMING] CONTROLS — 
COUNTIES 1950 


CITIES ili FIVE STORE GROUPS ale 
[House-' (in thousands of dollars) Net We 
Total holds} | Dollars Estimates | Dollars Estimates | % of | Mar. 


(in % (in (in % Furn.- (in (in % | Per| Per (in U.S.A.| ke 
thou- 0 thou- thou- 0 General | House-| Auto- thou- thou- of | Cap-| Fam- thou- Poten-| Inn & 


.| sands)| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 


Mi ndcvkwies a . ° 12,235 
ATezarkana (Tez.)- 


6,791) 1, .  -) eee 59,911 


> 44,900] .0225|1,090| 3,402].......... .0298| 108 


Texarkana (Ark.). 41.2| .0271 13.2 63,797| .0419 a, 700) ° 8,057| 14,570 
Texarkana 25.1) .0165 8.1 33,553} .0239 7,375) ° 1,661; 9,179 p -0139}1,107) 3,430].......... 
Brazoria... 


Brownwood . } 
Burleson.......... 13.2) .0086 3.9 8,304) .0059 2,574) 
Burnet..... 


Caldwell...... m 
Calhoun.......... 9.1} .0060) 2.3 6,539| .0046 
Callahan.......... , 


Cameron......... 167} 126.7; .0831} 34.0} 97,243) .0693! 
ABrownaville- 
Harlingen-McAllen 80.6| .0529 22.9 99,740| .0712 17,222! 15,367\ 5,944) 28,769 


20,620/ 13,390) 4,667) 23,205) 2,349).......... 118,845} .0595) 938) 3,495 28,765} .0672) 81 


67,578 79,828| .0400| 990; 3,486].......... 05 “4 98 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation sage 19. 


*Withheld to avoid disclosure. © Sé. 1951. 


OPLE 
05M Yn ‘m AREA 


KCMC—TEXARKANA (TEX-ARK) 
has more listeners daytime or night in the 


Texarkana area than all other stations com- 
bined. Resources: agriculture, oil, manufactur- 
ing, timber, live stock. 
 * 
qua KC v C- F 


FRANK O. MYERS, MANAGER O. L. TAYLOR COMPANY, REPRESENTATIVES 


SALES MANAGEMENT 


(x 


Eero) att tos bande oa heed eee 


$19.2653.372.000 


his is the net effective buying income of the Dallas Southwest in 1950: 


186.418.3502 


[his is the 1950 population of the Dallas Southwest, the rich, growing, magnifi- 


cent market served by Dallas. It is an integrated regional market embracing 
Texas, Oklahoma, Louisiana, Mississippi, Arkansas, and New Mexico, and 26 


western Tennessee counties. 


2.674 


This is the number of wholesale establishments (including sales offices of national 


companies, etc.) in metropolitan DALLAS. or Dallas County. 


$2.203.262.000 


This is the dollar volume of wholesale sales rung up in metropolitan Dallas in 
1950. Comparisons (metropolitan areas): Houston, $1,631,823,000; San Anto- 
nio, $489,034,000; Fort Worth, $659,505,000. 


143 


This is Sales Management’s high “‘Quality of Market Index” rating for the city 
of Dallas, which is well above the U.S. base of 100. The Index is a measure of 


purchasing ability for an area. 


"Es is a year for figures, with the eye of scru- 
tiny on the 1950 U. S. Census, etc., etc. This will be 
a year of big sales for American business, a money- 
making year for many. “Fortune’s darlings” will 
number those who glance at the sampling of figures 
about Dallas and the Dallas Southwest on this page, 
and draw the correct conclusion, namely, that here is 
_ opportunity for you. 


Now’s a good time to look into this market. Others 
are profiting by doing so. For an interesting package 
of reading matter, and further figures on Dallas and 
the Dallas Southwest, drop a line to Department S., 
Dallas Chamber of Commerce, Dallas 1, Texas. 
Dallas invites you! 
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T EX AS— (Continued) — 


The “SM” 


ee 
symbols mark original, exclu. 


sive estimates by SALES MANAGEMENT 
—— 


Radio Homes! 


Strangest Main Street in America’ 


“THE VOICE OF 
MAIN STREET” 


a 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 DOLLARS} ADVER. 
x ESTIMATES JSAM SALES FROM TISING 
M 1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS) 
COUNTIES Bh et ous ao Sn — o 
CITIE oo FIVE STORE GROUPS | ae 
ITIES ilies 
[House- (in thousands of dollars) Net | \~ 
Total holds| | Dollars | - SSIS Estimates | Dollars Estimates | % of | May. 
(in | % | (in (in % Furn.- Nl (in (in % | Per| Per (in U.S.A. | ket 
thou- | of | thou- thou- General House-| Auto- | thou- thou- of | Cap-| Fam-|  thou- Poten-| In. 
sands U.S.A. sands) sands) USA. Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
Harlingen 23.6| 0155} 7.2) 38,424! -0274| 5,533] 5,975 100d 12,867} 762) 30,635] 31,058] .0156/1,316| 4,314].......... 0191} 193 
Brownsville 36.7; .0241| 9.9} 33,584) .0240) 7,378] 5,578, 1,763] 7,365) 1,064) 22,944] 30,004) .0150| 820| 3,040)........ .0195] 8 
San Benito 13.5) .0089 3.4 11,887) 0085} 3,095 1,298 788 2,603 a 8,468 11,272) .0056) 835 -0071) 89 
Camp 8.9) .0059 a 4,889) .0035 1,499) 566 361; 1,066 208) 6,399) .0032| 719 -0038) 64 
Carson 6.9) .0045) 1.9 6,422) .0046| 1,243) 290 31; 1,499 MM a5 ckcces 8,798} .0044|1,275 -0045| 190 
| | | | 
Cass. 27.0) .0177 7.2 17,700; .0126 2,999) 2,248) 494) 7,860 18,441| .0093) 683 -0120) 68 
Castro 5.5) .0037) 1.4 3,984) .0029) 792) 264) . 442 6,364) .0031|1,157 -0032| 9% 
Chambers "| 0051 2.4 6,266) .0044 1,626) 560) ° 881 9,275) .0047|1,174 -0047/ 2 
} 
Cherokee 39.2) .0258) 11.1 26,137) .0187 7,332 2,442! 1,800} 6,668 oie 30,498} .0153| 778 .0184| 71 
Jackson ville 8.7| -0057| 3.7 15,266} .0109 3,612 1,343) 1,314 4,129 5,175 9,074) .0045|1,043 -0067| 118 
Childress. . 12.3) .0081| 3.6 14,984) .0106 3,453 1,579 443} 4,655)  200]......... 14,440} .0072/1,174 -0084) 104 
Childress 7.7| .0051) 2.4 14,339) .0102 3,259 ba 443  _ ae 9,671) .0048)1,256 -0065| 127 
Clay.. 10.0) .0065 2.9 6,380) .0046 1,612 89 120 * a eee 9,950) .0050| 995 -0052) 80 
Cochran 6.0) .0040) 1.5 5,688) .0040 1,360 139 337 * a 8 Seeeeeeee 4,860) .0024| 810 -0032) 80 
Coke. 4.1) .0027 1.1 2,722) .0020 104 78 a | eee 4,006} .0020| 977 0021) 78 
Coleman 15.6) .0102! 4.5 14,159) .0101 2,918 829 418; 4,658;  454]......... 16,474) .0083/1,056 -0092) 90 
| | 
| 
Collin. 42.2} .0277| 12.3 30,451) .0217 8,407 2,829) 1,286) 7,380) 764).......... | 35,870) .0179| 9850 0210) 76 
McKinney 10.6) .0069 3.5 16,701} .0119 3,740) 1,625 964 5,613 8,446 10,388} .6052|} 980) 2,968]........ 0076) 110 
Collingsworth 9.2) .0060 2.6 8,731, .0062 1,900 591 , a a ee 10,276) .0052/1,117 0057) 95 
Colorado 17.8) .0117 5.3 20,206) .0144 3,950 1,450 254 | | 6a 16,536; .0082; 929 0108! 92 
Comal. 16.5 0109) 4.9 17,739} .0126 3,478 2,243 682} 5,812 RR 21,087) .0106|1,278 -0113) 104 
New Braunfels 12.4) .0081) 3.6) 16,851; .0120 2,902 - 682 5,812 451 4,502 16,405} .0082)1,323) 4,557].......... 0093) 115 
Comanche 15.8) .0103) 4.7 11,624) .0083 2,429 1,752 206; 2,930 — ack ent 11,044 0055 699 0073} 71 
Concho 5.1) .0034) 1.3} 4,181; .0030 804) 136 1,200 _ See 5,845 _— 0031| 91 
| | 
Cooke. iol 0147, 6.4 22,101) .0157 4,632 1,762} 1,176) 6,869 ee 23,386) .0117/1,044 -0135) 92 
Gainesville 11.4) .0075) 3.4 19,197 0136) 3,452 1,670 . 6,012 641 5,640 15,139} .0076|1,328) 4,4537.......... -0094| 125 
Coryell 16.4| .0108) a 9,333) .0067) 2,707} 675 549; 2,501 ae 14,120} .0070) 861 -0077) 71 
Cottle. . 6.2) .0040 1.8 6,596) .0047 1,621 553 240; 2,036 ee 6,901; .0035/1,113 -0040! 100 
Crane... .0027| 3,593 .0026 754 88 86} 17,1 4,080| .0020| 995) .0023| 
Crockett | .0027) 4,478) -0031) 1,002 177 ° 1,536 ae 4,416) .0023|1,077 -0026) 9% 
Crosby. | ,0063 A 9,052) .0065| 2,342 465 234; 2,412 294)... . 8,611) .0043| 897 12,921 0054) 8 
| | | 
| 
Culberson 1.8} .0012) 8 2,416; 0017| 454 eo 836 ee 2,000) .0010/1,111) 2,185} .0013) 108 
Dallam 7.7| .0051 2.3 11,854) .0085) 2,304 832! ; 331 3,626 391 10.819 .0054/1, 405) 13,755} .0063| 124 
© SM. 1951. Before using these figures, see explanation page 19. 


McALLEN, TEXAS 


FRONTIER BROADCASTING COMPANY, INC. 


65 miles long! 


“ARID 


IN THE RIO GRANDE VALLEY 
910 kc, 1000 watts 
Affiliated with ABC, 
MUTUAL and T.S.N. 


- 


—- 


ALL SURVEY DATA on this page (and elsewhere) are available on IBM cards at nominal cost. These cards, 
as well as IBM listings of data in the “Survey of Buying Power”, regrouped according to your sales terri- 
tories, may be obtained from Sales Management. Call Lexington 2-1760. 
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SALES MANAGEMENT 


El inthe Dallas Market 


jsp 14% 24.5% 
i eo “ALL OTHER 
| 
| a8 . 98.6% CIRCULATION" 
| 86 
7 ° 
FT 75.5% 
p CITY & 
li — RETAIL 
c TRADING pol 
ZONES 
le i . TRADING 
. i ZONES 
a 
: 2ND NEWSPAPER 


THE TIMES HERALD 


=|) GETS MAXIMUM RESULTS IN THE TIMES HERALD 


i SKIM THE FROTH 
= |i before measuring the market 


CIRCULATION in 20-county market* 
The Times Herald ... . 140,442 
2nd newspaper ...... 124,446 
In Dallas County, where 65% of the buying power is, 
The Times Herald has 33!/,% better coverage than 


the second newspaper. 


K DALLAS 
xaurman) VAN 


sen LINAGE again significant in 1950** 


ELLIS 
HENDERSON 
nomena Total Retail 
The Times Herald 34,325,888 22,397,361 
30,293,524 17,210,531 


2nd Newspaper 


“PUB. STATEMENTS 9-30-50 


] Ree THE TIMES HERALD 


REPRESENTED BY THE BRANHAM COMPANY 


KRLD*° AM* FM * TV ® CBS AFFILIATE * DALLAS—FORT WORTH 


r Mm May 
10, 1951 505 


+0 Dh wal 


Simultaneous Single, 
canis Economical 


Billing 


Aken, 


or 
Coverage Separate Schedule 


ii eats Boer FS 


K F J Z—FORT WORTH W R R—DALLAs 


NATIONAL REPRESENTATIVE — JOHN BLAIR & CO. 
NEW YORK e CHICAGO e DETROIT e ST. LOUIS « LOS ANGELES e¢ SAN FRANCISCO 


TE X AS — (Continued) om ‘ : 7 - —< The ‘‘SM’’ symbols mark origina! “exclu 


siye estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS | SALES 
INCOME—1950 oo ADVER- 


ESTIMATES ROM | TISING 
BYP 1/1/51 BY) Estimates 1950 BYP estimates | FARMING] CONTROLS 
COUNTIES 1950 


| Fam- 
CITIES ilies FIVE STORE GROUPS 
[House- (in thousands of dollars) 

holds} | Dollars Estimates } 

% | (in (in % Furn.- (in 0 
thou- | of | thou- |  thou- of General | House-| Auto- thou- Poten-| In- 
sands) | U.S.A.| sands)| sands) | U.S.A. Mdse. | Radio | motive | Drug sands) sands) i i ial *| dex 


620.4| .4073| 193.4] 793,005) .5652! 160,989) 43,660} 182,070| 22,368 1,070,810 s 127 
ADallas 439.6) .2886) 137.1 706, 654 .5037| 106,662) 157,514 40,007) 181,098; 19,048] 2,188,355) 816,337 .4088/ 1,857) -4132) 143 
University Park... 24.2} 0159} 7.3) = 12,153) . 5,822 * | 1,053 * | 1,066 4,070} 67,252} .0337|2,779| 0226] 142 
Highland Park... .0076| 4.4) 11,727] .0084) 5, 608 * 10,857] 34,937 0175/3, 038| 
| 
Dawson........... -3) .0126 ; 22,231| . 4,572 21,809 01091, 130 4,115 
Lamesa......... .9} 0072} 3.5 19,712) . 3,823 | 719) 12,568| .0063/1,153| 3,928 .0088 
Deaf Smith -3| .0062,) 2.6 12, 103) 2,688) 11,132} .0056/1,197) 4,282 .0066) 
Hereford.......... .9| .0032 a 11,986] .0085) . | 5,954] .0030/1,215| 4,580 .0047 
Ba ookekexceast -1) .0059) 6 5,940| .0042/ 6,006 mn | 2,310} 
Denton.......... .8| . 2. sitll F 47,276) .0237/1,131| 3,752 
21. 25,066} .017% 7 22,156] .0111/1,021| 3,121 
24,842| . | 22,042| .0110| 946) 3,194 
7,447| . 7,625 pak oa 3,631 


5,016) . 7,549} .0038| 699) 
5,952) .0043) 7,018! .0035|1,114) 3,899 
8,607| . | 18,026) 0078, 1 3,757 
26,956| .0192! 20,909| .0105) 64 2,864 0142 
51,184) .0365) 68,595| .0344/1,614) 5,007 .0337 
48,073] .0: 49,110) .0246)1,648) 0265 
1,532| . —_ 0017 1,128 0016 
| | | | 

eau 0262} 10,549 42,596 .0213) 922! 0246) 81 

11.3! . 17,031! .0121| 3,822 4,803 : 5,070! 12,430! .006211, 100! 0082) 111 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
*Withheld to avoid disclosure. © SM. 1951. 


arama eraanaiea mA 


Dollars are spent by people. To find out who’s doing the 


spending in every state, county and city, See Page 77. 


—adv. 


— 


SALES MANAGEM: NT 


Only in THE NEWS can you get 


Srppre oy 


Ds 55555 in the big’ $$ $$ 


ONLY The Dallas News has kept pace with the Dallas market... because only 
The Dallas News gives effective, merchandisable coverage of the Dallas area 
outside of Dallas County—the PLUS AREA that Dallas merchants say adds 40% 
to their business. Only The News reaches this 3,149,918 Double Dallas Market and 
its net buying income of $3,305,497,000—more than one-third the population 
of Texas with more than one-third the total buying income. 


Gbe Dallas Morning News 


RADIO-TELEVISION STATIONS WFAA % TEXAS ALMANAC 


THE DALLAS NEWS is the only metropolitan 
newspaper-influence throughout the Double Dallas 
Market, and an important factor in the development 
and unity of this larger Dallas area. In The News 


your sales story gains double selling force in the 
Double Dallas Market from the larger circulation, 
more thorough coverage and readership, and the 
added acceptance and influence of Dallas’ most 
influential newspaper. 


“MER & WOODWARD, INC., Representatives — New York 


*Chicago * Detroit * Atlanta * San Fancisco * Los Angeles 
10, 1951 
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The Fabulous Southwest 


El Paso's strategic location makes it a MUST in the scheme of na- 
tional advertising and distribution. It is the largest city between 
Fort Worth and Los Angeles, Denver and San Antonio and the 
capital city of an area greater than the 6 New England states. plus 
New Jersey and part of New York. Where can you buy so much 
for so little? 


NOT ONE oP BUT TWO 


Separate and Distinct Newspapers 
ONE LOW RATE—27c buys Both! 


Reach this !/2 BILLION DOLLAR Market 
Che Zl Paso Times 


AN INDEPENDENT NEWSPAPER 


MORNING AND SUNDAY EVENING 


Represented Nationally by General Advertising D2partment, 
Scripps-Howard Newspapers and Texas Daily Press League 


EL PASO-the Pass Key to 


One of the Nation's Major Markets 


No other Newspaper or Combination of Papers 


E] Paso Herald-Post 


A SCRIPPS HOWARD NEWSPAPER 


THE NATIONS 
75¢CITY 


Read These Facts— 
@ CATTLE—$150 million yearly, 


@ COPPER—42%, of nation's output, 
$230 million mined annually. 


@ POTASH—85% of nation's output, 
$42 million produced annually. 


@ O|L—917,572 bbls., $2'/2 million 
daily production. 


@ NATURAL GAS—more than one 
billion cu. ft. daily, equal to 20 
Hoover Dams, in low cost heat, 
energy and power, 


@ BANK DEPOSITS—$1 80,616,697. 
$144,911,783 over 1940, 


@ CONSTRUCTION—$25,065,445. 
$22,008,366 over 1940, 


@ RETAIL SALES—$521,572,000. 
$359,170,000 over 1940, 


@ FOOD SALES—$107,156,000. 
$78,055,000 over 1940, 


@ $670,883,000—Effective buying 
power, $434,220,000 over 1940, 


T EX AS — (Continued) 


The ‘“‘SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


Floyd... waa 10.6} .0070 0 10,797; .0077 2,226 769) 457 2,822) 
Foard 4.3 . } 


Fort Bend ‘rr 8 ’ 

Rosenberg....... 5.8} .0038 1.7 14,495; .0103 2,472! 946 786| 8,277 
Franklin a! 6.3) .0042 1. 3,522) .0025 627 303) * | 1,429 
Freestone. .... 4 


oe ee 9.0} .0059 3. 11,710) .0083 2,216 402) 325 
Galveston......... 53} 114.0) .0749| 35.6] 125,064) .0891/ 27,664) 12,152) 9,040) 23,360) 


AGalveston...... 66.9 .0440| 21.7 88,921) .0633) 18,802 9,355] 6,626 16,525) 
Texas City... 16.8} .0110) 5.9} 20,763} .0148  4,962| 1,659) a 5,531 
a 6.4) .0042) 1.9) = 5, 855) 0042; 1,342) 390} 415) 1,149) 
Gillespie. ...... pai 10.6, .0069, 3.0) 11,133) 0080 © 2,229 934) 588) 2,700) 
Glasscock........... 1.1} .0008 3 355 .0002 46 


57,715) 
3,387 


.0921/1, 613) pee 
119,617| .0599/1,788| 5,512 
26,561) .0133/1,581| 4,502 


| 


7,475) .0037|1,168) 3,934 


13,080, .0066|1,234| — 
901| 0004! 819] 3,003 


Aand A See end of state for Standard Metropolitan County Areas. 
*Withheld to avoid disclosure. 
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POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
SM ESTIMATES SM SALES FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING} CONTROLS 
COUNTIES Bs on 1950 
| Fam- 
CITIES | ilies FIVE STORE GROUPS ual 
| (House- (in thousands of dollars) Net ity of 
Total holds] | Dollars Estimates | Dollars Estimates | % of | Mar 
(in | &% (in (in % | Furn.- (in (in % Per | Per (in S.A. | ket 
thou- | of thou- thou- 0! General | House-| Auto- thou- thou- of | Cap-| Fam- thou- Poten-| in- 
sands) | U.S.A. sands)| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) |U.S.A.| ita ily sands) tial | dex 
Bs ocececess 44, 201.0) .1320) 54.1) 191,293) .1364) 39,550) 31,381] 12,430) 45,893) 6,288)........ 260,496; .1304)1,296) 4,815 21,848] .1325| 100 
AE! Paso........ 132.1| .0867 —_ 169,977} .1212 30,637; 30,634) 11,950) 43,984) 5,547 215,505 190,092} .0952/1,439) 5,029}.......... 1013) 117 
Erath 18.6 0122 5.6 16,047) .0114 2,734) 1,669 506; 4,365 409}........ 19,195} .0096/1,032) 3,428 9,577] .0107) 8 
| | 
4,789) | 

Fannin. . 

Fayette 

Fisher 


Before using these figures, see explanation page 19. 
M. 1951. 
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SALES MANAGEMENT 
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BG INDUSTRY means 
B 
B 


1G MARKETS and 
iG SALES... 


... that’s why the LONGVIEW-GREGG 


COUNTY market is FIRST in retail 
sales in East Texas and 15th in 
the entire state of Texas. 


"SALES ARE SOARING IN LONGVIEW” 


LONGVIEW  sorwnc2c 
i 


Carl L. Estes, Publisher * 


@ Two of the country’s largest industries—R. G. 
LeTourneau, Inc., and Eastman Kodak Company—have 
huge plants in Longview, and other big installations are 
on the way. 

@ An Air Force school to train hundreds of airmen in 
basic auto mechanics is operating here. 

@ Southwest Metals, Inc., which uses the natural gas 
method of reducing iron ore, has a steel plant in Longview. 


@ Lone Star Steel Company, a $50,000,000 plant lo- 
cated 35 miles from here, is building an integrated steel 
plant at a cost of $83,000,000. 


@ Within a 75-mile radius of Longview there are 41 
oil fields, eight gas fields and seven oil-and-gas fields. 
Longview and Gregg County are in the heart of this 
rich area. 

e@ LONGVIEW showed the BIGGEST percentage gain in 
population and number of housing units of any City in 
East Texas from 1940 to 1950. Greater Longview’s popu- 
lation of 30,000 is expected to reach the 60,000 mark 
within five years. 

@ With three trunk-line railroads, two air lines, a 
network of cardinal highways, three sources of water, 
an abundance of cheap fuel and power and available 
manpower, Longview is ideally prepared to serve big 
industry. 


Represented Nationally by 
TEXAS DAILY PRESS LEAGUE 
Offices in Principal Cities 


MORNING JOURNAL 
SUNDAY NEWS-JOURNAL 
The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


TEXAS — (Continued) 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

ESTIMATES SALES SH FROM TISING 
BY 1 1/1/51 GD ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 

COUNTIES 1950 
Fam- | 

CITIES ilies | FIVE STORE GROUPS ual- 
[House- (in thousands of dollars) , Net ty of 
Total holds] | Dollars Estimates | Dollars % of | Mar- 
(in % (in (in % Furn.- (in (in % | Per U.S.A. | ket 
thou- | of | thou- | thou- of General | House-| Auto- thou- thou- of | Cap- Poten-| In- 
sands) | U.S.A.| sands)} sands) | U.S.A.) Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita tial | dex 
I ciaicteeatecie arene 6.3} .0041 1.6 4,246) .0030 1,003 341 ° 664 eee 5,242) .0026) 832 -0030| 73 
MR cesincssaer 21.4) .0140 5.9 25,701) .0183 3,991 1,105 306} 4,418 ea wiawierets 19,239) .0097| 899 -0131) 94 
Gonsales.......... 5.7{ .0037 1.6 12,617; .0090 1,998 547 ” 3,093 Wes so akse ss 5,842) .0029/1,025 -0049} 132 
eres 24.9) .0164) 7.4 35,742) .0255 7,718 3,579] 1,256) 11,047) 1,561].......... 31,374) .0157/1,260 0188) 115 
Pampa 16.7} .0109| 5.4 32,050} .0229 6,465 i 1,120} 10,390) 1 346] 16,073} 23,430) .0117/1,403 0149) 137 
eee 71.2| .0467| 22.1 65,864) .0470| 16,235 6,039) 4,107) 21,122) 1,901}.........: 79,886) .0400/1,122 -0434) 93 
Sherman..... 20.5| 0135 6.5 29,408} .0209 5,746 2,723) 2,341) 10,535 996 23,000 23,698) .0119/1,156 0149; 110 
Denison 17.6} 0115 6.0 25,107; .0179 6,570 2,701} 1,628 8,812 620 18,802) 26,189) .0131)1,488 .0142) 123 
Gregg 62.0} .0407} 18.8 87,873) .0626) 14,420 7,870} 5,488} 33,079} 1,979].......... 79,484) .0398)1,282 -0468) 115 
Longview......... 24.8) .0163 7.9 43,496) .0310 6,848 4,700) 3,152) 16,312 901 25,585} 38,043) .0190)1,534 -0221| 136 
1Kil 9.9) .0065 3.5 24,065} .0172 3 ss 1,504) 11,212 640 15,355) 15,157) .0076/1,531 -0103| 158 
Grimes........ 15.1} .0100 4.3} 10,634) .0076 3,062 931 384; 2,959 BOM 5 seceee 10,751} .0054) 712 -0070| 70 
Guadalupe.......... 25.7; .0168 wa 19,588) .0139 4,853 915} 1,384; 3,933 eee 22,642) .0113) 881 .0132| 79 
Seg sicewaraeus 9.9} .0065 2.8 15,106} .0108 2,965 761; 1,384 3,660 ° 5,174 9,722} .0049) 982 -0070) 108 
Hale edeuantee 28.4) .0187) 8.2 42,040) .0300 7,193 4,470} 1,863) 12,267) 1,361].......... 34,506) .0173)1,215 -0214|) 114 
Plainview..... 14.2 .0094| 4.3 33,546) .0239 5,177 3,815 a 10,821} 1,138 15,893 11,999) .0060) 845 -0121) 129 
Hall. 11.1} .0073} 3.2 11,816} .0084 2,778 828 502; 2,508 ree 10,823) .0054) 975 -0067} 92 
Hamiltsn............ 10.8 aa 3.2 10,000} .0071 3,491 843 381; 1,705 BE ssh cvsne 11,340; .0057|1,050 -0064; 90 
Hans 4.2! .0027! 1.1 5,838! .0042 790 622 73| 1,079 ee 5,426! .0027!1,292 -0032! 119 
*Wi d to avoid disclosure. © SM. 1951. Before using these figures, see explanation page 19. 


1 K e is in Gregg and Rusk Counties. 


oducing County (over 12,000 oil wells). 
e entire area is honeycombed with a fine system of paved highways and lateral roads. 


dustries include oil refineries, machine shops, wholesale and jobbing houses, oil well machinery, creameries, 
d-processing, concrete products, crate factory, farm implement factory, electric steel plant, cottonseed oil mill, 
zen foods, canneries, sheet metal, steel plant reducing iron ore with natural gas, oa a for construction of 
Lone Star Steel Co. 


s-fabricated houses, hatcheries. Southern terminus of Big Inch oil line. 


ennessee Eastman Corporation. 


Other income is derived from iron ore, natural gas, coal, livestock, poultry, dairying, agriculture; lumber. Area 
Annual rainfall 43.51 inches. 


opulation 365,000 people. 20,000 wage earners receive over $3,500,000 monthly. 
‘ean annual temperature 65.8, 252 days growing season, 
James R. Curtis, Pres., Curtis Bldg., Longview, Texas 
Representatives: Donald Cooke, Inc. 
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| LONGVIEW, TEXA 


ongview is the County Seat (Population 24,447) of Gregg County (Population 60,953) and Texas’ leading oil 
It is the greatest oil producing area of comparable size in the world. 


Don't Overlook These 365,000 Prosperous East Teras People 


Texas Division of 


511 


Sanwegs Show Tt! 


KEEPING PACE WITH THE GROWTH OF HOUSTON 


% TOP TEXAS PERSONALITIES 


% TOP MBS SHOWS 
w®& FINEST STUDIOS IN TEXAS 


5000M, 


Represented Nationally by AVERY-KNODEL, Inc. 


TEXAS — (Continued) 


zgg he 


RADIO PLAZA 
HOUSTON, TEX. 


The ‘‘SM’’ symbols mark original, excl. 
sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
JSM ESTIMATES JM SALES JM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES =e pains ae, a ea st Ee 1950 i 
CITIES | ilies. FIVE STORE GROUPS | 
| [House- | (in thousands of dollars) Net qa 
Total | holds} | Dollars | | ia aoe Bee Estimates | Dellars Estimates | % of | Mar- 
(in % (in (in | % | | Furn.- | | (in (in % | Per| Per (in U.S.A. | ket 
thou- of thou- thou- | of | General | House-| Auto- thou- thou- of | Cap-| Fam-]}  thou- Poten-| In- 
sands) | U.S.A. | sands)| sands) U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
sie 
Hardeman 10.4) 0068) 3.1 9,018) .0064| 2,117) 743} 551) 1,682) 267 11,128} .0056/1,070| 3,590} 8,081] 0061) 90 
| | | 
Hardin. 19.8) .0130) 5.7 12,322! 0088 3,272| 1,596) 453) 2,119 = 17,107; .0085} 864) 3,001 ol -0095) 73 
Harris. . 61 814.6 5349) 245.7 908,432) .6474) 206,228; 109,695 64,310) 208,692) 24,320 ; 1,394,595) .6984/1,712) 5,676) 18,951] .6504) 122 
AHouston 603.5 -3962; 191.5 774,042} .5516) 162,668 106, 596| 56,034) 191,273) 20,665] 1,631,823] 1,102,595) .5522)1,827) 5,758].......... .5208!| 131 
Baytown 23.3) .0153 7.0 29,284) .0209 7,874 1,962} 2,571 9,436 845 39,004) .0195)1,674) 5,572].......... -0191) 125 
Pasadena 22.8) -0150) 6.9 16,733} .0119 3,952 977| 2,172 ° ? 38,304} .0192)1,680) 5,551].......... -0162) 108 
Harrison. . 48.4 -0317| 13.4 33,928) 0242 8,371 4,425) 1,985) 7,951 747 45,593) .0228) 942) 3,402 3,989} .0250) 79 
Marshall 22.5 ae 6.8 27,865) .0198 6,212 3,096 ° - 7 26,235) .0131)1,166) 3,858].......... -0155} 105 
Hartley . 1.9) .0013) 5 542| .0004 297 PF os enedowcses my 2,288) .0012/1,204) 4,576 7,824) .0010) 77 
Haskell. . 13.9 0091] 4.0 9,400) .0067 2,042 567 293; 1,953 367, 10,981) .0055) 790) 2,745 14,527] .0066) 73 
Hays.... 18.1) .0119) 5.0 12,275) .0087 3,469 644 547; 3,308 ™” ' 17,032} .0085} 941) 3,406 3,042} .0092) 77 
Hemphill. 4.2 cues 1.4 4,611] .0033 980 ° 34) =+1,639 ° 5,170) .0026/1,231| 3,693 8,475} .0029) 104 
Henderson 23.6 -0155) 6.4 16,789) .0120 3,407 2,043 875| 5,923 > 18,266} .0091| 774) 2,854 4,478] .0113) 73 
Athens 5.3) .0035) 1.8 12,253} .0087 2,184 1,320 ° 4,747 258]... 5,130} .0026) 968) 2,850].......... -0046} 131 
Hidalgo .. 167] = 162.5) .1066 “0.9 104,456) .0744) 23,793 9,946) 6,790) 24,708) 2,881).......... 140,563) .0704) 865) 3,471 58,021} .0788) 74 
McAllen : 20.3} .0133 5.8 27,732} .0198 4,311 3,814) 2,297 8,537 843 13,999 18,676} .0094) 920) 3,220}.......... -0133} 100 
See Brownsville- 
Harlingen-McAllen 
Edinburg... ... 12.5) .0082 3.3] 16,301) .0116 3,181 1,901 933 5,197 427 10,192 13,838} .0069/1,107| 4,193].......... .0086) 105 
Weslaco 7.6) .0050 2.0 12,811} .0091 2,131 1,318 909 4,026 401 26 , 902 7,661; .0038)1,008) 3,831}.......... .0056) 112 
Hill.. ‘ 31.7} .0209 9.3 23,725) .0169 5,564 2,682) 1,857) 6,024 632 errr 27,389} .0137| 864) 2,945) 15,397] .0161) 77 
Hillsboro... . 8.5) .0056 2.8 14,009] .0100 2,207 2,038) 1,022 4,505 348 9,632 8,959) .0045)1,054) 3,200).......... -0064; 114 
Hockley... ... 20.7) .0135 5.6) 22,992) .0164 5,784 1,413} 1,260) 5,147 724 25,151) .0126/1,215) 4,491 18,830} .0139| 103 
Levelland. . 1,507] 5,064].......... .0078) 
Big Spring 30,802} .0219) 5,510) * | * | 10,206; * | 12,213] 20,416] .0103/1,160} 3,781].......... 
Hudspeth. . , i 2,063} .0014, 495) #770) * |........ J 
Hunt...... 43.3) .0285) 13.1 37,314) .0266 9,003) 4,437| 2,404; 10,581) 1,031 43,906) .0220/1,014) 3,352 15,837] .0247 87 
Greenville 14.9] .0098 4.9 26,277| .0187 4,928) 3,650) 1,466 8,039 690 21, 157 15,496; .0077/1,040) 3,162].......... .0114| 116 
Hutchinson. 32.0} .0210 9.7 32,056; .0229 8,299 2,477| 2,841) 9,456) 1,297) 45,024; .0225|1,407| 4,642 7,300} .0223 106 
Borger. . 29,433 7,07 2,841 9,456] 1,186]..........] 28,174) .0141/1,548) 4,858].......... é 
ee -8 .0051 2.2 6,385) .0046 1,448 202 29; 1,944 294 Meri: 8,089, .0040/1,037| 3,677 4,826] .0044 86 
Jackson 13.1 .0086 3.8 9.159 .0065 2,391 839 175 2,202 301 13,611 .0068' 1,039! 3,582 5,799| .0071 83 


A and A See end of state for Stan_ard Metropolitan County Areas. 
*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 
© SM. 1951. 


To help you figure sales potentials by territories and sections, a cross index to states in the same 


geographic areas is provided at the beginning of each state table, alongside the state name. 


SALES MANAGEMENT 
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& 
2 
2 
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& 
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ea SE 


2, SAMY RIE Sa Ate See EELS ON? 


"NCR ees 


uidd 220 


As Ysual HOUSTON 
LEADS THE SOUTH! 


Net Effective 
Buying Income* 


Metropolitan Market Population* Retail Sales* 


HOUSTON. ..... . . . 802,102 $908,432,000 $1,394,595,000 


— : rris, Texas 


ENT NEW ORLEANS .... . . . 681,037 611,114,500 924,206,000 


Jefferson, St. Bernard and Orleans, La. 


A ATLANTA .....-.- + « «+ 664,033 745,072,000 912,787,000 
OLS Cobb, DeKalb and Fulton, Ga. 

a DALLAS ce e+ & bo we 610,852 793,005,000 1,070,810,000 
= Dallas, Texas 

~ + oo + ee ee eS 574,474 554,180,000 837,743,000 
nal Jefferson, Ky., and Clark and Floyd, Ind. 

” BIRMINGHAM ...... . 554,186 487,401,000 609,463,000 
rz Jefferson, Ala. 

; SAN ANTONIO .... . . 496,090 465,220,000 749,299,000 
95 Bexar, Texas 

- ee ee ee ee 488,689 665,231,000 694,493,000 
05 i Dade, Florida 

— MEMPHIS . ..... . . . 480,161 537,541,000 710,777,000 
73 3 Shelby, Tenn. 

, NORFOLK... . else Ge 409,545 375,623,000 509,403,000 


Norfolk, South Norfolk and Portsmouth Cities, Va. 


*Data includes all counties listed below each city. Population 
from 1950 U. S. Census. Other data from Sales -Management’s 
1951 Survey of Buying Power. 


AND 44 Wed THE CHRONICLE LEADS IN HOUSTON! 


In this rich Number One market, there is ove paper that stands out, one paper | 


4 
) 3 
&§ that is essential to your selling plans—The Chronicle. For 38 years 
: The Chronicle has dominated the Houston market—in both circulation and 
3 linage. 
One of the reasons for this continuous leadership is its amazing exclusive 
circulation — in fact, over one-third of all Houston families read The 
% 


: Chronicle and no other paper* That’s over one-and-a-half times greater ex- 
j clusive circulation than both other Houston papers combined. 

Readers and advertisers alike continue to prove their great preference 
for Houston’s Family Newspaper—The Chronicle. 

*From a Study by ALFRED POLITZ RESEARCH, Inc. 


| The Houston Chronicle 


R. W. McCARTHY M. J. GIBBONS THE BRANHAM COMPANY 
Advertising Director National Advertising Manager National Representatives 


FIRST IN HOUSTON IN CIRCULATION AND ADVERTISING FOR 38 CONSECUTIVE YEARS 
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INFLUENCE the 933,000 PEOPLE in the 
RICH TEXAS-LOUISIANA COASTAL CORNER with 


KFD 


KFDM SERVES THE TEXAS LOUISIANA 
RICH BEAUMONT - 
ORANGE - PORT ARTHUR 
AREA COMPLETELY 


BEAUMONT ... ORANGE... 
PORT ARTHUR. This is one 
of the brightest areas on the 
U. S. Business Map. Shipbuild- 
ing is reactivated . . . Oil, chemi- 
cal plants and lumber make for 
full employment. Population 
still expanding. So don’t over- 
look this responsive market! 


560 


KILOCYCLES 


5000 war's 


DAY & NIGHT 


MARKET DATA 


933,000 


DT NT 
Total Families 240,800 211,100 
Covers 12 counties in Texas 
and 13 parishes in Louisiana 
Retail Sales. . + $656,842,000 
Net Effective Buying ‘Income $723,686,000 
(Figures from 1951 S. M. Survey of 
Buying Power) 


Population 


I ee 
(may 


DAY TIME 
NIGHT TIME 


AFFILIATED WITH 
@ American Broadcasting Company @ 


Lone Star Chain 


Represented by 
FREE & PETERS 


STUDIOS IN 
BEAUMONT, TEXAS 


T E XAS— - (Continued) 


The ‘‘SM’’ symbols mark original, exclu 
sive estimates by SALES MANAGEMENT. 


POPULATION 


JSM ESTIMATES 
1/1/51 
COUNTIES 


RETAIL SALES—1950 


JM 


ESTIMATES 


EFFECTIVE BUYING 


INCOME—1950 


ESTIMATES 


GROSS SALES 

DOLLARS} ADVER- 

FROM TISING 
— CONTROLS 


CITIES FIVE STORE GROUPS 


(in thousands of dollars) 
Dollars 

(in Co Furn.- 
thou- General | House- 
sands) Mdse. | Radio 


Auto- 
motive 


BE. ccccxe ; : x a 16,568) . 
Jeff Davis -1| 0013) F 863 
230,934| . 
136,542 
74,946) . 


6,820 
» 


56,517 
35,648 
18,986 


6,491 
3,721 
2,192 


ABeaumont 
APort Arthur 


18,252 
8,441 


10,043 
5,891 


1,471 


89,549) . 1,536 


Jim Hogg... . 

Jim Wells... 
Alice...... 

Johnson... . 
Cleburne... 


3,787) . 
25,965) . 
20,679) . 
25,554) . 
18,842 


314) 115 


| 4,180) . 774 
2,309 


25,442) . 
11,587) . 
29,104) . 


14,365) . 3,420 


23,254) . 
14,332) . 
23,538) . 
12,575) . 


24,550) . 3,897] 
3,584 
3,064 


4,153 


Sase SR2x2e2R 


3,725) 
3,965 
2,346 


| .0125 
-0109) 
.0028| ’ 
-0002/ 2,21 1,558 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation pa 2 19. 
*Withheld to avoid disclosure. © SM. 1951. 
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4,770 
| 4,711 
2,984 


0 
0 


ey 


UPAR IE eerrare rere cergeamepenenngtvomtn's 


ss Pe ere lS 


Suan ciutialellsiersiiinens, cme eee ec ee 


eg 
The “SM 


mbols mark original, exclu- 


TEXAS — (Continued) 


sive estime. by SALES MANAGEMENT. 
— 
RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING . GROSS SALES 
my ek | ga (tae) Aes 

AT 

JM maby - SM ESTIMATES 1950 SM ESTIMATES FARMING] CONTROLS 
COUNTIES —s 1950 

ilies FIVE STORE GROUPS Qual- 
—— [House- (in thousands of dollars) Net ity of 
Total holds] | Dollars Estimates | Dollars Estimates | % of | Mar- 
(in % (in (in % Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-|  thou- Poten-| In- 
sands) | U.S.A.) sands)| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
KIANGY....---.eeeee- 2.6) .0017 oa 1,472; .0010 278 101 ” . WF cas ase carn 2.584) .0013) 994) 3,691 3,332] .0013) 76 
Kleberg....-.----+s- 22.3) .0146 6.2 18,300} .0131 5,321 1,157 470} 4,896 Mca sss2se4 25,444) .0127/1,141| 4,104 5,528} .0132| 90 
Kingsville......... 7.8 -0112! 4.4 16,934) .0121 5,050 ” - 4,896 Re 21,272) .0107)1,244) 4,835].......... -0112) 100 
er 10.1 mn 2.8] 8,016} .0057 2,035 784 311} 1,801 ey 9,373) .0047| 928) 3,348 8,258] .0054) 82 
ee 43.7| .0287| 12.4 35,087) .0250 7,842 5,866) 1,765) 10,366) 1,170}........ ‘ 39,330) .0197) 900) 3,172 10,779} .0231) 80 
| eee 4: 22.0) .0144 6.6 29,539) .0211 5,553 5,131} 1,709 9,603) 1,050 14,834 24,794) .0124)1,127| 3,757].......... -0154| 107 
BN 5c sknweamonios 20.3) .0134 5.5 21,513) .0153 5,338 1,429 848} 4,854 ee 20,320) .0102|1,001) 3,695 23,229} .0124) 93 
Littlefield......... 6.7) .0044 2.1 13,004) .0093 2,958 741 759 3,954 Me aceunsans 7,819) .0039]1,167| 3,723].......... -0056| 127 
Lampasas........... 10.0) .0065 3.2 9,415) .0067 1,537 613 450} 2,844 Pe 10,710) .0054/1,071) 3,347 3,613] .0060) 92 
er 7.7| .0051 1.9 4,784) .0034 582 365 224) 1,695 Wi oaks tad 6,406} .0032| 832) 3,372 5,231} .0036| 71 
I, 5 cc can vamaceld 22.4) .0147| 6.4 11,800) .0084 4,173 1,520 177; 2,228 eee 15,568) .0078| 695) 2,433 8,894) .0094) 64 
Lee.. 10.3) .0067 2.6 7,519) .0054 1,579 786 165} 1,782 a: 7,086] .0035) 688) 2,725) 4,543] .0047| 70 
er 12.1} .0080 3.4 5,870) .0042 1,874 454 170} 1,343 re 8,567) .0043) 708) 2,520 3,753] .0050) 63 
Re 27.2 .0178| po 26,684) .0190 6,747 1,421 884) 6,902 GR escscacce 27,962} .0140/1,028) 3,631 5,642] .0163) 92 
Limestone.......... 25.4| .0167/ 7.5 15,374) .0110 4,181 1,142 961 3,729 ME cases cus 24,638; .0123) 970) 3,285 12,113] .0128) 77 
Sete... «060000 3.7) .0025 9 5,268) .0037 1,012 201 257 ,437 Wi ecsesceen 4,718) .0024|1,275| 5,242 7,561] .0028) 112 
BOGOR... .cecceses 9.1} .0059) 2.6 6,131) .0044 1,350 114 ” 811 ee 8,072} .0040) 887) 3,1 4,329} .0045) 76 
SL 2. nocevencued 5.5) .0036 1.7 5,740) .0041 1,260 175 260 ,500 WOU soneeeas 6,578) .0033/1,196| 3,869) 4,474) .0036) 100 
Serre \ oe 127' .0001 EP Ae OE TENT 286! .0002'1,432'...... 235 .0002! 100 
*Withheld to avoid disclosure. © SM. 1951. Before using these figures, see explanation page 19. 


Know Your Markets Better! 


This issue of “Survey of Buying Power” will 
be widely used to select markets according to pop- 
ulation, income and sales potential. It would be 
helpful if you knew the kind and extent of the dis- 
tribution of your products and competing products 
selected markets—as well as consumer pref- 


in th 
erences. 


If you are in the business of manufacturing, 
ssing, selling, distributing and/or advertising 
products, this “plus” information for Beau- 
is available to you. 


proc: 
foo. 
mo! 


Gr: 


ADDITIONAL VITAL INFORMATION AVAILABLE FOR BEAUMONT, TEXAS 


cery Store 


Distribution Survey 
of ‘eaumont, Texas. 


73 
ey : 


su vs 


s as well as the current. 


Brand Preference 
Survey of Grocery 
and Household Items. 


This survey includes 82 grocery and household 
items from “Automobiles Owned” to “Vegetable 


Oil” used. It has been made every year (war years 


excepted) since 1936. It shows consumer prefer- 
ence trends over a 10 year period and has been 
repeatedly proven as an unusually accurate pic- 


ture of Beaumont housewife-consumer uses and 
preferences. 


d items—from “Baby Food (Canned)” to 
gar’ are included—listing all brands stocked 
ercentages of retail grocery outlets stocking. 
‘tudy—made in January and July each year 
ries the findings of the three preceding 


Fo 


r either one or both of these studies write the 


NATIONAL ADVERTISING DEPARTMENT 


BEAUMONT 


ENTERPRISE 


BEAUMONT JOURNAL 


—weHEAUM ON *.. f.Bs AS 


or THE BRANHAM COMPANY with offices in Chicago, New 
York, St. Louis, Atlanta, Dallas, Memphis, Charlotte, Los Angeles 
and San Francisco. 


The Table of Contents is on Pages 1, 3 and 5. 


Journal, Lubbock, Texas. 


T EX AS — (Continued) 


COUNTIES 
CITIES 


Lubbock . 
ALubbock 
Lynn..... 


McCulloch 
McLennan... 
AWaco. 


82 


151 


I9 


000 f 


to LUBBOCK’S dominance 


in West Texas / 


Now Lubbock County attains official “Metropolitan” 
stature — with 100,549 population (1950 Census) — the 

only Metropolitan County between Ft. Worth and El Paso, 
San Antonio and Denver, Oklahoma City and Albuquerque, 
Sales Management ranks Lubbock 1939-49 Gains — 2nd in the 
Nation in Retail Sales—6th in Food—8th in General 
Merchandise — 2nd in Furniture-Household-Radio— 

and Ist in Automotive Sales . . . further substantiating 

SM’s consistent selection of Lubbock—‘“No. 1 

High Spot City” in the U.S. 


PREY LET A Oe ee eee 


oa 
THE LUBBOCK STORY — amazing ‘ AVALANCHE-JOURNAL | : 3 
fact in photographs and verifiable fig- . LupBOcK : al + 
ures — thrilling as any fiction of frontier ae / ne Mee Wit, draw. : 
America. Limited printing. Request on AB C i KeULATTO (@) es »,000. 2 
your letterhead to Lubbock Avalanche- US Resects Stalin s MELBOTOUS Percy F yg ning Point i 
ree ere sing fH EBHERE FRE 
i ; 
Ppp. 080 a = 
TEXAS DAILY PRESS LEAGUE, INC., National Representative 
= The “‘SM’’ symbols mark original, exclu 
= par ely sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
Gy ESTIMATES JS SALES JM FROM TISING 
1/1/51 M ESTIMATES 1950 ESTIMATES = CONTROLS 
~~) | «Fame ‘s | - ~~ ha 
| ilies FIVE STORE GROUPS = 
([House- (in thousands of dollars) Net 
Total holds} | Dollars ___________| Estimates | Dollars M 
(in ; (in (in Q% | Furn.- | (in (in M 
thou- of thou- thou- of General | House-| Auto- | thou- thou- M 
sands) | U.S.A. sands)} sands) (|U.S.A.| Food Mdse. | Radio | motive | Drug sands sands) 
re iii jo 
102.2) .0671 30.0} 143,344) .1021 21,015 19,886) 8,060 46,536| 4,725 129,385 M 
72.5) .0476 22.1 128,409] .0915 16,229 19,329} 7,654) 45,282) 4,421 175,212 104,763) - 
11.2) .0073 3.1 9,060; .0065 1,952 389 271 3,013 342 12,734) 2 
| | !' 
11.8} 0078) 3.4) 12,178] 0087} 2,566, 862} -567|4,842| 305). 14,337 
130.6; .0857) 39.6 136,878} .0975 28,989 17,830) 8,149 36,827| 3,299]... 165, 862) M 
85.6) .0562| 26.6 116,756} .0832 21,529} 16,967) 7,238 — 2,732 131,852 124,034) J N 
1.3) .0009 oS 307; .0002) 106 Se Pee ° 772\ . N 


McMullen 


A and A See end of state for Standard Metropolitan 
*Withheld to avoid disclosure. 


National 
Representatives 


BURKE, KUIPERS 
& MAHONEY 


THE WACO NEWS-TRIBUNE 


Morning 


County Areas. 


This Rich Central Texas Major Market is 
COMPLETELY COVERED by Two Great Papers. 


Income Is $124,034,000.00 
Per Family Income Is $4,663. 


THE WACO TIMES-HERALD 


Evening 


On Sunday It’s 
THE WACO TRIBUNE-HERALD 


SALES MANAGEMENT 


Also Operating 
KVAL, Brownsville 


Have You Seen 


Our Figures? 


We point with pride to the luscious figures for 


Nueces County and Corpus Christi that SM has 
compiled for wide-awake advertisers. And also to 
the figures they’ve gathered for five other prosperous 
South Texas counties where BMB says KRIS has 
a day and night audience of from 50% to 100%: 


Arkansas, Jim Wells, Kleberg, Refugio and San 
Patricio. As to KRIS leadership in its well-heeled 
market, Mr. Hooper’s figures are worth seeing too. 
Any Free & Peters man will be glad to give you 
an eyeful. 


T. FRANK SMITH, President 
N BC Represented Nationally by FREE & PETERS 
5 The “SM” symbols mark original, exclu- aoa 4 
sive estimates by SALES MANAGEMENT. TEXAS — (Continued) 
re ‘ POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
cy ESTIMATES SALES aia OPROM. | _TISING 
ENT. ; JM 1/1/51 JM ESTIMATES 1950 JM ESTIMATES FARMING] CONTROLS 
: COUNTIES ae. 1950 
CITIES ‘lies. FIVE STORE GROUPS U 
5 i ilies ual- 
G [House- (in thousands of dollars) JM Net % of 
ILS 7 Total holds] | Dollars = Estimates | Dollars Estimates | % of jare 
no F (in % (in (in % Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- of | thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-|  thou- Poten-| In- 
ual- sands) | U.S.A.) sands)| sands) |U.S.A| Food Mdse. | Radio | motive | Drug | sands) sands) | U.S.A.) ita | ily sands) tial | dex 
ty of 
far Madison 8.1) .0053 2.5 7,150) .0051 1,515 542 149) 93,195 : , Eanes 5,719} .0028) 706) 2,288 2,044] .0040) 75 
“ Marion 10.2) .0067 2.6 5,293) .0038 1,465 225 235; 1,581 _ ees 6,630} .0033) 650) 2,5 801} .0041) 61 
lex Martin 5.6] .0037 1.5 2,895) .0020 726 140 ' 1,223 . 5,219} .0027) 932) 3,479) 5,612} .0027| 73 
4 Mason 5.0] .0032 1.6 4,050) 0029 865 264 208} 1,367 158}. 5,555) .0027/1,111| 3,4 6,498} .0029| 91 
33 Matagorda 21.8) .0144 3 23,152) .0165 5,291 1,098} 1,172) 7,256 702) 22,105} .0111/1,014) 3, 10, -0134| 93 
90 ? Bay City 9.5) .0062 3.1 16,839} .0120 3,404 769 . 5,907 eee 12,274] .0061/1,292| 3,959].......... -0079| 127 
i Maverick... ...., 12.4) .0081 3.0 11,559} .0083 3,113 1,107 249) 2,211 417 9,548) .0048} 770) 3,183 5,212] .0065| 80 
F 
03 Medina 17.3) .0114 4.7 10,362} .0074 1,940 2,390 243; + 1,542 Tere 11,505} .0058) 665) 2,448 -0074) 65 
20 i 4.3) .0028 1.3 4,773) .0034 788 226 97; 1,090 re 4,906} .0024|1,141) 3,774 0028} 100 
4 fe CMidiand 26.0) .0170 1 30,735) .0219 5,955 979} 1,947) 8,935) 1,318).......... 37,570} .0188)1,445) 4,638 0194) 114 
19, Midla 22.2) .0146 30,281) .0216} 5,889 979] 1,947] 8,935} 1,318]......... 33,766] .0169|1,521) 4,756 0179] 123 
51 
- Milam ....) 23.7] 0156) 6.4) =: 18,884] .0134| 4,843) 1,495) 1,010) 5,843) 601)......... 19,410} .0097| 819} 3,033 .0120| 77 
(Mills sacibasnll 6.1) .0040| 1.8 4,342| .0031 804 340} 120 786} 135]......... 5,551| .0028} 910) 3,084 .0031| 78 
Mitchel! 14.5] .0095) 4.2) 11,815) .0084| 2,912 691} 722) 2,983} 274)......... 14,993} .0075|1,034) 3,5 .0082| 86 
Montagu 17.3) .0114 4.9 15,016) .0107 3,103 856 638} 5,372 eae 15,622} .0079} 903) 3,183 -0094) 82 
Montgomery......... 24.8} .0163} 7.0) 17,823) .0127| 4,280) 3,751) 737| «4,477; «= 437]......... 20,386| .0102| 822] 2,912 .0122| 75 
Conroe............ 7.4) .0049} 2.5] 12,599} .0090] 2,879) 2,151} ° ° 3 Se 10,101] .0051]1,365) 4,04 .0062| 127 
Moore 13.5) .0088 3.9 11,378} .0081 3,350 378 400} 2,250 ee 16,713} .0083/1,238) 4, -0083| 94 
Morris 9.5) .0063 2.5 5,081| .0037 1,715 365 252 852 eee 5,881) .0030) 619) 2,35 -0039} 62 
7 BEE + +sccuosaces 4.0) .0026 1.2 4,288) .0030 1,079 226 622 ° ae 4,048} .0020/1,012) 3,373 0024) 92 
Nacogdoches eae e 30.8} .0202 8.4 22,090) .0158 6,166 2,110} 1,153) 6,234 SO ss cxsis 22,946) .0115) 745) 2,732 -0145) 72 
| Nacogdoches 12.4) .0082 3.8 16,900} .0120 3,633 1,418 5,601 706 7,532 12,437) .0062/1,003) 3,273 -0083) 101 
Navarro 40.3) .0265) 11.8) 32,825] 0234) 8,940] 4,219) 1,563} 9,276, 856)... 32,804) .0164) 814] 2, 0205) 77 
Corsicana 19.4| 0127} 6.3] 26,608] .0190} 6,058} 3,788} 1,305] 8,174) 679] 15,792] 22,116) .0111)1,140) 3,51 .0138| 109 
Newton 10.9} 0071) 2.8] 3,951) .0028) 1,611 541; * eae 6,202} .0031] 669) 2,21 .0038} 54 
e Nolan 20.0) .0132 5.9 23,532) .0167 4,700 3,637) 1,018) 6,473) 1,024]........ 23,540) .0118|1,177) 3, 0135) 103 
Sweetwater 13.9] .0091 4.3 20,814) .0148 4,003 3,114 : 6,230 epee 17,820} .0089}1,282) 4,144 0107; 118 
: 
i Nueces. eer 344 167.2! .1097! 49.1 168,240! .1199! 35,728! 18,370! 11,214: 46,618' 4,8961.......... 265,346 .132911,587| 5,404) 1244| 113 
“Withheld to avoid disclosure. © SM. 1951. Before using these figures, see explanation page 19. 
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Effective buying income 
(S.M.) 


Auto 


Represented Nationally by 


| TEXAS QUALITY 


NEWSPAPER NETWORK 


DALLAS 
| NEW YORK 


$189,452,000 
29,160,000 
10,981,000 
43,162,000 


CHICAGO 


Corpus Christi 
Leads Nation: 


/ 


320.1% Increase In 
Retail Sales-1939-49 


among all U. S. cities: 


101st in population 
64th in per capita income 
62nd in per family income 


To know more about this rich market write for standard market data folder. 


Cher7onieGaller-Cimes 
77,776 


CIRCULATION 


Here’s how Corpus Christi stands 


(Dun & Bradstreet) 


among all Texas cities: 


7th in population 
4th in per capita income 
3rd in per family income 


A.B.C. 


Here’s how Corpus Christi stands 


T EX AS — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION 


ESTIMATES 
1/1/51 
COUNTIES 


RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
SM SALES SM FROM TISING 
ESTIMATES 1950 ESTIMATES = CONTROLS 
50 


CITIES 


FIVE STORE GROUPS 
(in thousands of dollars) 


% Furn.- 
thou- of thou- thou- of General | House-| Auto- thou- thou- 
sands) | U.S.A.| sands)| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) 
ACorpus Christi... 109.7} .0720} 33.2 147,381} .1050} 29,160 17,760) 10,981} 43,162) 4,399 126 ,307 189,452) . 
_— 6.1} .0040 1.8 11,014) .0078 2,418 314 225; 2,877 a 10,132) . 
EAR SE 17 0012) 5 1,521) .0011 136 i, ree - PR uennawed 2,375) . 
| 
Orange. 40.7) .0267| 12.0 31,993) .0228) 10,195 2,065) 2,749) 6,840 SS 31,543) . 
MR ccccccthand a 141] 6.3 26,186) .0187 7,368 1,548) 2,481 ° Se 6s secarstacn 19,581 
Palo Pinto........... 17.3) .0113 5.1 15,607) .0111 3,636 1,244 346} 5,213 eae 17,023) . 
Mineral Wells 7.9| .0052 2.9 11,793} .0084 2,667 865 ° 4,726 352 2,056 9,638) . 


10,550) . 


18,312) . 
7,716) . 
7,216) . 

12,494 


oe an el ' ’ r —_° §@8~C6F 
Potter... 74..1| | 23.3] 132,271) .0943] 21,296 9,461] 8,944) 37,036] 4,275).......... 108,557] . 
A2Amarillo....... 74.9] .0492| 23.4] 129,824) .0926/ 21,503/ 9,461) 8,944] 37,036, * | 237,507] 113,923] . 
Presidio........... a 7.4) 0048, 1.8] 6,675| .0047| ‘1,413 313} 221 2,263) 208).......... 6,297] . 
Sees 3]. 1.2] 1,586; .0012 376 140) * ° "aS 2,743| . 
2Randall........... 6} 14.01 .0092 8,853} .0063) 1,503 264, 166) 2,232) 208).......... 17,248] . 
Reagan 3.1] .0020 4,728) .0033 896 . * | 1,002) 1941.......... 3,410| . 
ee 2.5] 0016) 1,215] .0009 410 5 wae . ae 1,758) . 
Red River 22.2} 0148 «6. 12,063} 0086} 3,501 871; 461; 2,637} 420).......... 14,874] . 
Reeves... 11.9} .0078| 3.6] 14,928] .0106 3,808; 1,007, 436) 4,433; 32i.......... 14,982) . 
se i 8.2| .0054| 2.2] 13,6801 .00971 3,504 “in” wy eee 11,824] . 
and A See end of state for Standard Metropolitan County Areas. 
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2 Amarillo is in Potter and Randall Counties. 
*Withheld to avoid disclosure. 


Before using these figures, see explanation : 
© Si" 


SALES MANAGEMENT 


yet pecans a Br 


et ae 


Pal cienastanercdsanteaet 


ore te er iS 


_—_ oC af we on oOo ™ onc } aH 


— oe 


ee OU ee 


42 YEARS OF 
PHENOMENAL GROWTH 


COMPARE THESE FIGURES 1909 1951 


AMARILLO 
MET. POPULATION 8,150 86,583 


a.m $2,650,000 | $121,866,517 


NEWS-GLOBE 
CIRCULATION 3,000 64,201 


NEWS-GLOBE 306 
EMPLOYEES N EXC. CARRIERS 


5TH MARKET IN TEXAS IN IMPORTANCE! 


Shown below is 
the modern new 
plant of the Ama- 
rillo Globe-News 
which was found- 
ed in 1909. 


— 


{| 
| 


POT 
al 


Ae minicrterg 

Leas CERT 

cua Canc 
TIT 


vi 
Y —VYAZANG S 
PE ttt ttt tt+++ttttt tit tft tt it 


| SeClEel 


AMARILLO NEWS-GLOBE Represented Nationally by 


AMARILLO, TEXAS Texas Daily Press League 


The “SM’’ symbols mark original, exclu- < : 
sive estimates by SALES MANAGEMENT. TEXAS — (Continued) 
_=—_— 
i : POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
ESTIMATES SALES — OPROM | TISING 
BYP 1/1/51 BYP ESTIMATES 1950 GYD estimates _|ranminc] coNTROLS 
COUNTIES 1950 
CITIES ‘lee E STORE GROUPS : 
iT ilies FIV | 
[House- (in thousands of dollars) Net 
Total holds] | Dollars Estimates | Dollars 
} (in % (in (in % Furn.- (in (in % | Per 
thou- | of | thou- | thou- of General | House-| Auto- thou- thou- of | Cap- 
/ sands) |U.S.A.| sands)| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita 
Refugio wiceint aes 10.2) .0067 2.8) 8,859) .0063 2,481 399 232 1,817 Bo ecnenes 12,485) .0062|1,224 
Pr 1.0) .0007 a 869} .0007 ee ° =: Wee cotedeed 1,407| .0007/1,407 
: Robertson........... 20.1) .0132 5.7 13,537; .0096 3,879 604, 3,731 ee 14,030) .0070) 698 
Rockwa! ae 6.2) .0040 1.8 4,118) .0029 1,308 226 111 1,283 WE cc dceusles 4,743) .0024) 765 
i ee 17.0) .0112 4.8 15,153) .0108 3,561 704 759; 5,148 eee 15,181} .0076| 893 
SEE Cree 42.9} .0282 12.0) 31,303) .0224 7,066 3,075) 1,834) 10,637 EE 48,263) .0242/1,125 
Hen _ ee: 6.9] .0045} 2.3 17,740} .0126 2,501 1,734); 1,292 7,277 434 4,232 9,805) .0049/1,421 
Sabine. ........... 8.7| .0057 2.4 3,400) .0024 1,086 1,374 78 580 EA 5,324) .0027| 612 
San Av ine...... 8.9) .0058) 2.2 5,199] .0037 1,598 716 397 1,526 See 5,607; .0028| 630 
Sen Jacinto........2. 7.3} .0048 2.0 1,897} .0013 730 ne eee ME vaceca ace 3,730) .0018) 511 
' San Patricio. ....... 36.3 -0238) 10.1 25,553/ .0182 6,531 749 842; 4,831 WE gekeecane 39,494) .0198/1,088 
\ San Sa Preyer. 8.7 — 2.6 7,784) .0056 1,720 365 46; 2,522 WE ase Gains 8,187) .0041) 941 
} Schleicher... 2.2... 2.9 .0019| 8 2,564; .0018 569 " 2 510 a 3,660) .0018/1,262 
} 
Scurry a ee 23.0 nail 6.5) 11,157) .0080 2,578 1,195 650; 2,803 eee 24,058) .0121\1,046 
Shackelferd.......... 5.1) .0033 1.6 4,768) .0034 941 101 190} 1,463 za eee 6,166} .0031|1,209 
Shelby iat 23.8) .0156 6.6 13,707; .0097 3,387 1,453 940) 3,479 WEE caheseweaa 15,994) .0080; 672 
Ghermon............ 2.4) .0016 6 4,237| .0031 530 ° . ee Re ee 3,065] .0015|1,277 
Smith seen 76.7) .0497 21. 75,182) .0535 13,913 8,479} 6,002) 24,207) 2,384]......... 90,462) .0453/1,195 
Ty ; awh. 39.5) .0260 12.3 66,076) .0471 10,448 7,530} 4,887] 23,208) 2,085) 43,187 63,003} .0315)1,595 
Some 2.5) 0017, = .7] ~—-:1,703| .0013 447 . ae eee 1,703, .0009| 681 
| | 
ar 14.11 0092) 2. 5,625} .0040 2,233 750} 189 * OR iiisciasd 7,346] .0036| 521 
Stephens... 10.8, .0071 3.4) 13,365] .0095| 3,037 985) 670) 4,233 x Se accieciad 9,180] .0046| 850 
_Bre tage meiaoae 6.7! .0044 2.2 12,306' .0087 2,580 985 670 4,233 343 9,833) 7,236' .0036/1,080 
a to avoid disclosure. Before using these figures, see explanation page 19. 
i 's in Gregg and Rusk Counties, © SM. 1951. 
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etropolitan Fort Worth, Jexas 


has vast areas of available industrial sites which are 
attracting more and more eastern manufacturers. 


these new industrialists have a a he Whrth 


ample supply of intelligent native-born labor; 

climate which goes along with high industrial production; 
abundant supply of cheap fuel, power and water; 

finest communication facilities in the Southwest; 

reasonable taxes . . . no state income tax... no state sales tax, and 


government which understands and is sympathetic 
toward the problems of industry. 


LR ere 


Write today for our fact-crammed, illustrated 


brochure, “FORT WORTH OFFERS INDUSTRY.” 


The Fort Worth Chamber of Commerce 
114 East 8th Street Fort Worth, Texas 


ea 


( 


STE TIEN Cam te me enamine ESTE TFS - 


TEYA< tila alte, ata i) The ‘“‘SM’’ symbols mark original, exclu- 
TEX AS — (Continued ) , eae sive estimates by SALES MANAGEMENT. 

POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

SA ESTIMATES JM SALES SM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 

COUNTIES on Ea See 4 1950 
| tee | FIVE STORE GROUPS 

CITIES ilies | 7 al 
} [House (in thousands of dollars) JM i Net wa 
Total | holds} | Dollars | ee Estimates | Dollars Estimates | % of | Mar- 

(in % (in (in 1 % | } | Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- | of thou- thou- of | | General | House-| Auto- thou- thou- of | Cap-| Fam-|  thou- Poten-| In- 
sands) | U.S.A.| sands)} sands) |U.S.A.| Food | Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 

— —EEE — |--—_——_ —\| -—-——_ | —>_—___ 

ee 1.3) .0009) 4 1,441; .0010 7" ° ° 190} : Eee 1,668; .0009)1,283) 4,170) 3,193] .0009) 100 ; 
Stonewall. . . 3.8} .0025 9} 1,973} .0014 565) 175 ° a = pas 2,371; .0012) 624) 2,634 4,1 0015} 60 t 
Sutton....... : 3.7) .0024 1.2 4,408} .0032 1,026 111) 1,082) ae 4,514) .0022/1,220) 3,762) 5,883] .0025) 104 a 
Swisher... e goa doewee 11,321 
Tarrant. . 50 364.8) .2395 453,695) .3233 80,551; 113,403) 20,060) 92,871) 12,384]........ 604,109) .3025)1,656 : 

AFort Worth 281.3) .1847 417,180) .2973 67,763) 112,043) 19,424) 87,543) 11,634 659 , 505 505,215) .2530/1,796 
Taylor....... 163 64.1) .0421 79,965; .0570| 13,359) 11,439) 3,925) 29,260) 2,091].......... 75,189) .0377|1,173 

AAbilene. . . 7.8) .0313 73,503 “0524| 11,355 10,744) 3,731) 27,486) 2,050 55,576) 61,375) .0307/1,284 


.0021 | . . . ee 3,366] .0016/1,052 


gem NOT 


Rsieing .3| .0088) 
Brownfield....... 6.3) .0041 


’ ’ wa 14,603) . 
14,909) .0106 2,650 966 646) 6,984 4 vanes 7,541) .0038) 1,197 


« 


Throckmorton... . 3.7} .0024 2,725] .0019) 691| 88 432! 541 IR a oda ea 3,304) .0016; 893 } 
| re 17.6) -0115 13,657) .0097| 3,817) 1,410) 1,039) 4,489 OE asanaeurs 14,837) .0074| 843 } \, 
Mount Pleasant 6.4} .0042| 11,804] a 2,093) 1,184) 915 as a. Seer 6,854) .0034/1,071 X 
| ! | j 
Tom Green 123} 59.5) .0391 74,889) 0634) 14,051; 1,0334) 4,587; 20,431] 2,078]........ 76,934) .0386/1,293 
ASan Angelo 52.7| .0346 68 ,878 -0491) 12,581) ° bd os -f = 73,095) .0366/1,387 ; 4 
Travis... . "1 162.9] -1070 163,387) .1165) 32,775; 17,113) 9,125) 38,718) 5,757).... 225,942) .1131|1,387 : 
AAustin. 134.1) 0881 157,913} .1125} 31,257 16,566; 8,900 ? ° 75,528) 192,434) .0964/1,435 ; 
Trinity... . 10.1) 0086) 8,385) .0059) wine 360, 255, 1,453 _ ae 8,666) .0043) 858 
a ee . : 7,973 -0057| 1,545) 2.8 78| 2,237 «EARS 9,005; .0045) 783 : 
12,101} .0086 2,892) 1,779) 437, 4,515 ae 15,466) .0078) 733 d . 
i (5,668 .0041' = 1,307 290! 475° 1,144) 317 Si entiale 7,587! .0038'1,405 .0038' 109 
and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
ithheld to avoid disclosure. © SM. 1951. 


520 SALES MANAGEMENT 


FORT WORTH 


WEALTHY 
WHERE THE fj WEST BEGINS! 


1949 
AMOUNT AMOUNT 

} Retail Sales $1,935,197,000 $1,547,131,000 

; Effective Buying Income $2,225,863,000 22.9% $1,958,773,000 23.7% 

: Civilian Population 1,804,800 23.1% 1,784,000 23.1% T al bE 
_ ; Food Sales $ 387,671,000 23.8% $ 340,192,000 25.1% 
- © Drug Sales $ 58,067,000 26.6% $ 60,606,000 27.4% STA R -T E L E G RAM 
= ; General Merchandise Sales $ 246,347,000 25.7% $ 243,553,000 28.1% R EAC 4 ES AN 

) Furniture—House— 

i Radio Sales $ 89,402,000 21.6% $ 58,472,000 20.2% A LMOST TWO 
S$ ; 

i Auto Sales 523,540,000 27.1% Not availabl 
- i . yon BILLION DOLLAR 
ale Gross Farm Dollars $ 823,623,000 40.1% $ 764,204,000 40.2% 
of 
. Above Figures copyright 1950 and 1951 M A R K ET 
° 4 Sales Management Survey of Buying Power, further reproduction not licensed. 
x 3 
. i Y BAR by year, folks in Fort Worth and West _ placed 3,236,515 lines of advertising in the Star- 

; Texas make more money—spend more money! Telegram. They, like other advertisers, know you 


Are you selling them YOUR product or services? 
Schedule your advertising in the Fort Worth Star- 
Telegram ... the newspaper buy-minded Fort 
Worth and West Texans read! 


The Fort Worth Star-Telegram offers consistent, 
forceful coverage of 100 counties in wealthy West 
Texas . . . foremost market in the nation’s No. 1 
farm state. That’s why food advertisers in 1950 


TRIS 


Write Amon Carter Jr., 


MAY 10. 


1951 


The FORT WORTH 


STAR-TELEGRAM © 


AMON G. CARTER, publisher 


get more for your advertising dollar in the Fort 
Worth Star-Telgram ... with a net paid daily 
and Sunday circulation of more than 200,000. . 
largest circulation in Texas! 

Remember, the Star-Telegram is read by pros- 
perous West Texans—with money to spend for 
YOUR merchandise. Today, write for data on 
your market potentials in the wealthy West 
Texas area! 


National Advertising Director, for complete data reports on the 
wealthy Fort Worth and West Texas market. 


e 


the ae 
NEW 


LARGEST CIRCULATION IN TEXAS 
Without the use of schemes, premiums or contests “Just a Newspaper” 


Ranch ry Form News 


S { ef each month 


TEXAS — (Continued) 


WICHITA FALLS A.B.C. RETAIL TRADING ZONE 
(SM) 


Served by 


The Wichita Falls TIMES and RECORD NEWS 


CIRCULATION OVER 48,000 
Represented by THE KATZ AGENCY, INC. 


Population—1951 


WICHITA FALLS, Texas 


Growing Faster Than Fabulous Texas Itself 


1951 Population (SM) 68,800* ...Up 53% over 1940 


Growing More Than Twice as Fast as Texas Itself. 
* Not including approximately 30,000 at Sheppard Field 


Per Family Effective Buying Income $5,529 
— 30% Above Texas Average 
Bank Deposits $113,000,000. 


Trading Center For 229,000 People 


120 miles from the nearest larger city, Wichita Falls is 
the trading center for more than 229,000 people in 
Northern Texas and Southern Oklahoma. 


Retail Sales—1950 (SM) 


229,200 
$219,1 12,000 


. BY oe} i 


A 


Att 
(Cr? 


J 


The ““SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 


Uvalde..... 
Uvalde. . 

Val Verde. ... 
Del Rio. . . 

Van Zandt... 


POPULATION 


ESTIMATES 
BYP 1/1/51 


Total 
(in 
thou- 


RETAIL SALES—1950 


JSM 


ESTIMA 


TES 


| Fam- 

| ilies 

\[House- 

| holds] 
% | (in 


of | thou- 


FIVE STORE GROUPS 
(in thousands of dollars) 


General 
Mdse. 


Furn.- 
House-| 
Radio 


Auto- 
motive 


EFFECTIVE BUYING GROSS | SALES 
INCOME—1950 DOLLARS} ADVER- 
FROM TISING 
ESTIMATES FARMING| CONTROLS 
— 
| 
|Qual- 
Net JM oe 
Dollars Estimates | % of | Mare § 
(in % | Per| Per (in U.S.A. | ket : 
thou- of | Cap-| Fam- thou- Poten-) In- 
sands) (| U.S.A.) ita ily sands) tial | dex 


0107, 4.8 
.0058| ul 
0111, 4.6 
0095] 3.8 
0150) 6.4 


418 


5,913 
5,542 
4,327 
4,327 
3,868 


18,044/ .0090) 01) 

12,082} .0061/1,373| 6,359].......... 0070} 121 
18,883) .0095/1,124) 4,105) 11,044] .0102) 92 
16,344) .0082/1,135] 4,301].......... .0091| 96 
19,717} .0099| 861) 3,081 10,259} 0109, 73 


522 


Victoria. .. 31.6} .0208) 9. 34,160) .0244 7,210 3,043) 2,440) 9,343 eee 35,771} .0179/1,132) 3,975) 5,577] .0204, 9% 
Victoria. . 16.3| 0107; 5.1] —30,807/ .0220| $77 2,923} * . . | 8,712] 22,315] .0112/1,369] 4,375].......... 0143) 134 
Walker... 20.6, -0135) 6.0 13,552} .0096) 3,456) 1,335 906 4,746 See 19,467, .0097) 945) 3,245 1,942] .0104 7 
Waller. ... 12.0) 0079 3.7 8,777| .0063| oe 1,237 121} 2,612 eee 10,428} .0052) 869) 2,818 4,804) .006!) 7 
Ward.. 12.0 a 4.1 14,085, il 3,229) 750 843 3,615 19,054) .0096 

Monahans 6.4) .0042 2.0 11,734) .0083 2,266) ° ° ° ee 10,534} .0053 
Washington... 20.8) O18 6.0 15,860) .0113 3,473, 2,518) 1,044) 2,651) 19,573) .0098 

Brenham 7.0, .0046| 2 11,816] .0084) 2,653} 1,393} * " Be eee 7,770} .0039 
Webb.... 74 56.7) 0373| 13.6 46,441) -0331| 10, 130) 6,794) 2.270 8.008; 1,408.......0.: 54,205) .0271 

ALaredo 52.5) .0345 12.4 45,468) .0324 9,558) 6,763; 2,270 8,028 ” 22,696 48,983) .0245 

6) . 5 | 1.487, 9,118) 702}.......... 38,284) . é 
El] Campo 6.3) .0041 2.1 15,149} .0107) 2,764! 795) 582 5,127) a 9,292) .0047 006: 156 
Wheeler... .. 10.5) .0069} 2.8) 11,787| .0084) 2,531) 480, 365, 2,963) -398]........ 11,613) .0058 008 9 
, 156 99.5) 0653, 30.1 108,043) .0770| 19,591) 11,014) 6,303} 33,164) 3,421].......... 138,604) .0694 070°) 109 
AWichita Falls. 68.8} .0451; 19.2 87,796 -0625; 15,210 9,847) 5,578) 27 ,556| 2,919 72,754 106,158) .0532 .054°| 121 
| } 

Wilbarger. ... ~~ 0137 6.2 23, 188) wel sm 2.0 871 6,580 Ey 23,962) .0120 012 | 100 
i emauies 12.9} .0085| 4.2) 20,994 .0150| 3,899) o|-m * 16,280] .0081 010; 121 
Witlacy.......... 21.2) .0139 5.6 16,008) .0114) 4,699) 1,112) 488 2,359 _ eae 21,497) .0108 01 83 
Raymondville... 9.3! .0061 2.5 13,349! .0005' 3,553! gi! = | * a ee 11,365| .0057 00° 113 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation p¢ J¢ 19. 
*Withheld to avoid disclosure. © SW 1951. 
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THIS IS THE WBAP-TV qyfanhet 


i CHECK THESE FIGURES IN THE FORT WORTH-DALLAS 
FR MARKET SERVED BY WBAP-TV 


For additional details, in- 
cluding latest audience 
ratings and figures, call 
your Free and Peters Man 
or write WBAP-TV—3900 
Barnett, Fort Worth, 
Texas. 


Mw Ss O|N 


a sPre A STAR-TELEGRAM STATION SiS 8050'Sin 0 


Se ae : ' GEORGE CRANSTON, Mgr. 
T ; poe FORT WORTH, TEXAS ROY BACUS, Commercial Mgr. 
rite i ee c. FREE & PETERS INC. Exclusive National Representatives 


The “‘SM’’ symbols mark original, exclu- ’ : 
sive estimates by SALES MANAGEMENT. TEXAS — (Continued) 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
JSM ESTIMATES a SALES SM FROM TISING 
1/1/51 M ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES 1950 
| Fam- | 
CITIES | ilies FIVE STORE GROUPS /Qual- 
| (House- (in thousands of dollars) Net | ity of 
Total | holds} | Dollars Estimates | Dollars Estimates | % of | Mar- 
(in % (in (in % Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- | of | thou- |  thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-|  thou- Poten-| In- 
sands) | U.S.A.| sands)}| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug | sands) sands) | U.S.A.) ita | ily sands) tial | dex 
———$_ —  omenaeaed 
Williamso eevee 39.3) -0258; 11.6 33,245) .0237 7,529 2,882} 1,500) 8,239 eee 38,239) .0191) 973 3,296] 17,895] .0218; 84 
| See 9.2) .0060) 2.8 15,400} .0109 3,228 1,334 963; 4,581 464 10,531 10,203} .0051/1,109) 3,644].......... -0070) 117 
| 
BC: wcacohacus 14.8) .0097) 3.7 8,325) .0059 1,068) 2,218 230) 1,487 . See 11,026} .0055) 745) 2,980 8,042] .0065) 67 
Winkler... ..... 10.2) .0067) 3.1 10,995; .0078 3,009 264 171; 2,064 ae. 14,158) .0071/1,388) 4,567) 657} + .0072) 107 
Wise. . eee 7 0108} "7 11,256] .0080| 3,156 649 304) 2,046) = 240).......... 13,743) .0069| 838) 2,863 7,053] .0080) 74 
| 
Wood. os 21.5) .0141) 6.2 17,117} .0122 3,340 1,545; 1,008; 4,651 eee 17,673} .0089) 822) 2,850) 3,496] .0109 
re 4.4) .0029) — 2,773) .0020 838 | iid 115 es 5,676| .0028/1,290) 4,366 2,287] .0026) 90 
ee 16.9) .0111| 19,933) .0142 3,658 811 766; 8,118 WMS wos acess 19,908) .0100)1,178) 4,063 5,578} .0115) 104 
Rs» scxesdeuees 4.4) 0029) 1.2 895) .0007) 394 " se See i Seen: 2,539) .0013) 577) 2,116 584] .0014; 48 
Zavala aie 11.4| 0074) 2.6 6,088; .0043) 1,079 264 100; 1,729 er 7,661) .0038) 672) 2,94 6,832] .0047) 64 
Total Abc > Cities... 2, 876.112.5480 1,186.6 5,387, 892|3.8393|1,022,779| 747,742|303,616|1313,448 136, 988} 6,808, 912) 5,973,482\2.9912|1,541| 5,034).......... 3.1564| 124 
| | —— 
State To ..... 7,796.815.116112, 268.81 7,616,42815.428011,627,946] _985,7501414,03011929,397/217,581l.......... | 9,701,851/4.8582'1,2441 4,2771 2,049,8931 6.0812 99 
TEXAS— Standard Metropolitan County Areas 
AAbilene. 163) 64.1) .0421] 19.6) 79,965] .0570| 13,359 11,439) 3,925) 29,260) 2,091).......... 75,189| .0377|1,173| 3,836].......... .0444| 105 
Amaritl sonst 6 88.1) -0579} 27.5) 141,124) .1006) 22,799 9,725} 9,110} 39,268) 4,483).......... 125,805} .0630/1,428) 4,575].......... -0732| 126 
we ae — -1070; 49.4) 163,387) .1165) 32,775) 17,113) 9,125) 38,718) 5,757].......... 225,942) .1131|1,387/ 4,574].......... -1129) 106 
eaumo 
Port A ee 197.1) -1295) 57.8} 230,934) .1646) 50,240) 27,569) 16,650) 56,517) 6,491].......... 277,517; .1390|1,408) 4,801].......... 1448) 112 
ABrown Harlin- | 
genrv n....167 289.2) -1897; 74.5] 201,699) .1437) 44,413) 23,336) 11,457) 47,913) 5,230].......... 259,408) .1299) 897) 3,482].......... -1460) 77 
Corpus Corsi... 34] 167.2; .1097) 49.1] 168,240) .1199) 35,728) 18,370) 11,214) 46,618) 4,896).......... 265,346) .1329)1,587) 5,404].......... 1244) 113 
35} 620.4| .4073} 193.4) 793,005) .5652) 141,373) 160,989) 43,660) 182,070) 22,368].......... 1,070,810) .5362)1,726) 5,537].......... 5191) 127 
EI Paso --» 44) 201.0) 1320) 54.1) 191,293) .1364) 39,550) 31,381) 12,430) 45,893) 6,288].......... 260,496) .1304/1,296) 4,815).......... - 1325) 100 
Fort We 50! 364.8) .2395| 113.71 453,695! .3233 80,551! 113,403! 20,060| 92,871| 12,3841.......... 604,109! .3025|1,656! 5,313).......... - 2961) 124 
*Withhe! to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 19. 
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The “SM” symbols mark original, exely, 
sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING | GROSS | sates 
ESTIMATES —o PROM | t OVER 

TISIN 
BYP 1/1/51 BYLD Estimates BY) ESTIMATES FARMING CONTROLS 


| Fam= 
| ilies FIVE STORE GROUPS 


| [House- (in thousands of dollars) 
| holds} = 
(in 


aes. 


Auto- 


Galveston. . 


ATexarkana, Tex.- 
Texarkana, Ark..184 


3,299) 
3,421 


: she (Other Mountain States: Arizona, p. 154; Colorado, p. 182; Idaho, p. 222; 
U T A H I Counties and Cities “———~ Montana, p. 350; Nevada, p. 360; New Mexico, p. 374; Wyoming, p. 562.) 


Wichita Falis.....1561 99.5! . 


City and Population City and Population County City and Population 


(in thousands) (in thousands) (in thousands) 
Cedar City 6.3 Murray 


ithe oe ones cee 
ee eee bine dane eee Ogden 57. Salt Lake 


© SM, 1951. Before using these figures, see explanation page 19. 


UTAH 


Copyright by 
MANAGEMENT 


BERBER 1949 Retcit soles in Excess of $100 Million 


FE] 1949 Retail Sales $50.0 Million 10 $99:9-Million Cities shown are those having 
retail sales of $15.0 million or 
1949 Retail Sales $25.0 Million to $49.9 Million more in 1949 


19.49 Retail Soles $10.0 Million to $24.9 Million 


—— 
SALES MANAGEMENT 


POST 


ES): ny 


Eee! 


Keep your Advertising 
and Distribution Apace 
in the Ready-To-Buy Houston Area! 


ey aM AE aga ca ee i 


Copyright, 1951, Sales Management Survey of Buying Power 
Effective Buying Income 
POST POST Buying Power 
Population Families Total Net | Per Daily Per Cent Delivered by 
COUNTY (in Thous.) | (in Thous.) | (in Thous.) Family Circ. Coverage POST 
| Austin 14.8 4.4 $ 13,142 2,987 1,164 26.5 $3,482,630 
Brazoria 47.1 13.3 53,647 4,034 5,811 43.7 23,443,739 
Brazos 38.9 11.9 32,948 2,769 2,520 21.1 6,952,028 
Burleson 13.2 3.9 9,174 2,352 472 12.1 1,110,054 
Chambers 7.9 2.4 9,275 3,865 702 29.2 2,708,300 
Colorado 17.8 5.3 16,536 3,120 1,477 27.8 4,597,008 a 
Ft. Bend 30.9 8.5 30,220 3,555 2,409 28.3 8,552,260 
Galveston* 47.1 13.9 71,784 5,165 1,787 12.8 9,188,352 
Grimes 15.1 4.3 10,751 2,500 1,075 25.0 2,687,750 
Hardin 19.8 5.7 17,107 3,001 722 12.6 2,155,482 
Harris** 151.0 45.6 258,825 5,676 8,888 19.4 50,212,050 
Jackson 13.1 3.8 13,611 3,582 2,137 56.2 7,649,382 
' Liberty 27.2 7.7 27,962 3,631 2,239 29.1 8,136,942 
. Madison 8.1 2.5 5,719 2,288 544 21.7 1,241,023 
Matagorda 21.8 6.3 22,105 3,509 2,154 34.1 7,537,805 
Montgomery | 24.8 7.0 20,386 2,912 2,395 34.2 6,972,012 
Polk | 16.4 4.6 13,005 2,827 1,085 23.6 3,069,180 
San Jacinto 7.3 2.0 3,730 1,865 236 11.8 440,140 
Trinity 10.1 2.6 8,666 3,333 739 28.4 2,461,144 
Tyler 11.5 3.0 9,005 3,002 521 10.7 963,535 
' Walker 20.6 6.0 19,467 3,245 1,528 25.4 4,944,618 
' Waller 12.0 3.7 10,428 2,818 746 20.1 2,096,028 
t Washington 20.8 6.0 19,573 3,262 1,849 30.8 6,028,484 
; Wharton 36.6 10.5 38,284 3,646 2,994 28.5 10,910,940 
. _ TOTALS 633.9 184.9 $735,350 | 46,194 $177,540,886 
| i * Does Not Include Galveston City Zone 
| ' ** Does Not Include Houston City Zone 
s ee TT eee 
. | RALPH W. RUNNELS led, 
F Advertising Director TH 7 oT re ] U STO he PO ST Writlin and Edliled, : 
f Nationally Represented B onfidence 
4 r _ MOLONEY, REGAN & SCHMITT poner eee Com ae. e 
—| os in pital Rte popes ee spe is Bs 


CES ME 
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it takes more than 
strength to reach the million 


listeners in Intermountain America. 
It takes a combination of strength and good programming. 


And with that combination 50,000 watt KSL is the listeners’ first choice by 
more than three to one in 55 wealthy counties of the Intermountain market.* 
And these counties coincide almost exactly with the Salt Lake wholesale 
trading area. So you get coverage where you deliver your product, without 
waste, without duplication. 


But that’s not all. In Salt Lake City KSL is the listeners’ first choice with 
64% more listeners than the second station!7 


To prop up your sales in Intermountain America, use KSL. 
You'll find that KSL gives you far more customers at less cost 
than any other station or 

regional network! 


*From the only complete 
study ever made in the SUOUD wants 


entire Salt Lake City CBS 


marketing area Represented by 
Benson and Benson Radio Sales 
Diary Study, 1949. 


tSalt Lake City Hooper : 
January-February Salt Lake City 
1951 


— . The “SM” symbols mark original, excl 
UTAH (Continued) she cdiaates ‘by SALES MANAGEMENT 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS SALES 
INCOME—1950 DOLLARS} ADVER- 


ESTIMATES FROM | TISING 
BYP 1/1/51 CLD estimates BYP ESTIMATES FARMING] CONTROLS 


CITIES ili FIVE STORE GROUPS 
(in thousands of dollars) Net 
Dollars Dollars 
i (in / 
of thou- Auto- thou- f | 
sands) | U.S.A.) sands) 8. Food is io | motive sands) S.A, i tial 
| | 


| dex 
| 0032) : 
0133) 


COUNTIES 


3 . 676 414 4,258) . 0025) 7% 
1 ° ° 3,183 6,147 19,184) . 
1 


5,423) 7,924 33,320) . -0200 
al 7,790 23,035) . 0137 


1 

5. 
9. 
4. 


4,870) 26,692 .0153 
2, 268) 7 8,625| . 0062 

55. 286| . 
5,819) 32,615] . 


1,168 
347 


1,574 


1.9) . é d d 725 1,964 
1.71 . | d d d 959| 2,717 2,428 
*Withheld to avoid disclosure. © SM. 1951. 
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CIRCULATION, YES! 


\ ™— 
Here are other high readership features which 


make the Deseret News your best advertising buy 
in the rapidly growing Mountain West market: 


e ALL THREE MAJOR NEWS SERVICES insure 
superior coverage — Associated Press; United 
Press, International News Service. 

e EXCLUSIVE ACME TELEPHOTO WIREPICTURE 
SERVICE 

e LOCALLY-EDITED COLOR GRAVURE MAGA- 
ZINE every Sunday. 


In advertising, don’t forget — 
it’s readership that counts! 


In fact, in the three year period June 30, 1947 to 
June 30, 1950, Deseret News circulation increased 


131%! 
but more than that 


READERSHIP! 


In the Mountain West, the Deseret News is tops 
in readership because of such outstanding fea- 
tures as its 


EXCLUSIVE MIDWEEK SECTION — 
which each Wednesday brings fashions, food, 
baby care, and home helps from writers who 
have won national recognition and awards. 


e BEST SPORTS COVERAGE in the Mountain 
West. 

e THREE SECTION NEWSPAPER with a daily and 
Sunday Family Section. 

e MORE PICTURES than any Mountain West 
newspaper. 

e 


“FARM AND GARDEN” in the Sunday section. 


SALT LAKE CITY 


Serves the 


—Daily and 
Sunday 


National Representative: Cresmer & Woodward, Inc. 


Mountain West 


The “SM’’ symbols mark original, exclu- — : 

sive estimates by SALES MANAGEMENT. U T A H (Continued) 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE- BUYING GROSS | SALES 
SALES PROM | TISING 
ESTIMATES 
BYP 1/1/51 BYLD ESTIMATES 1950 BY.) ESTIMATES |FARMING| CONTROLS 
COUNTIES 1950 
CITIES ‘a FIVE STORE GROUPS Qual 
iE ilies SM | t 
[House- (in thousands of dollars) BY Net JM = 
Total holds] | Dollars Estimates | Dollars Estimates i of - 
(in % (in (in % Furn.- (in (in % | Per| Per (in S.A. | ket 
thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-|  thou- Poten-| In- 
sands) | U.S.A.) sands)| sands) | U.S.A.) Food Mdse. | Radio | motive | Drug sands) sands) |U.S.A.| ita | ily sands) tial | dex 
Salt Lake ...122] 278.6) .1829} 80.6] 296,037) .2110| 59,813) 50,520) 21,576) 58,050) 8,460).......... 423,193) .2119|1,519) 5,251 13,970} .2058) 113 
ASalt | City. 184.5) .1211 57.0] 241,608) .1721 43,517} 46,463) 20,803) 48,423) 7,167 508,741 328,595) .1646/1,781) 5,765].......... -1682| 131 
Murray........... 9.1} .0060 2.4 11,429} .0081 2,199 1,579 601 3,702 . 4,900] 10,711) .0054)1,177) 4,463].......... -0063} 105 
San Juan... ....... 5.4) .0035 1.1 1,601} .0012 287) 291 “4 at ee See 3,623} .0019) 671) 3,294 2,192} .0020) 57 
a 14.1) .0093 3.7 10,083} .0072 1,617 1,530 594) 2,154 eee 11,111} .0055) 788) 3,003 11,294] .0068) 73 
____ er. 12.3} .0081 3.1 13,393) .0095 1,737 1,179 937} 5,190 a 11,796] .0059} 959) 3,805 7,296} .0073} 90 
Summit............. 6.8) .0044 1.8 4,844) .0034 1,155 740 64; 1,492 es 5,603) .0028| 824) 3,113 2,937] .0033| 75 
NE sc sioic lacunae 14.8] .0098 4.1 10,559} .0076 2,807 685 417| 2,753 _ ere 12,106} .0061) 818) 2,953 1,116} .0073) 74 
Uintah. 10.4) .0068 2.6 8,420) .0060 871 2,147 315) 2,550 _ eee 6,770} .0034| 651) 2,604 3,728} .0049) 72 
See ee 82.3) .0540) 21.4 68,856) .0490) 14,675 6,852) 3,992) 16,461) 1,787].......... 84,111) .0421/1,022) 3,930 17,222] .0466) 86 
Prov 29.4) .0193 8.1 35,432) .0253 6,042 4,206] 2,243) 10,600 878} 12,139 41,219) .0206/1,402) 5,089}.......... .0218} 113 
i 5.7| .0038 1.4 5,495; .0040 669 1,021 9 Sa Serer 6,059) .0030/1,063) 4,328 2,665} .0035| 92 
Washington... 2... 9.9) .0065 2.4 7,700) .0054 1,237 655 210 1,794 at ivtewes 6,752| .0034) 682) 2,813 3,988} .0046| 71 
Wayne eat 2.3) .0015 4 825) .0006 100 163 * i coum eee 656} .0003) 285) 1,640) 793} .0006) 40 
Weber .98 84.2) .0553| 24.6 81,432) .0581; 16,952 7,252| 5,537] 14,746) 2,093].......... 116,533} .0584/1,384) 4,737 8,290} .0577| 104 
AOgden.......... 57.7| .0379 17.1 74,300) .0529 14,555 > 4,966] 14,566) 1,978].......... 91,858} .0460)1,592) 5,372].......... -0465) 123 
Total Ab ities. 310.1) .2036) “4 417,614) .2975, 73,724) 58,731| 31,311) 91,948 eae 608, 00 512,888) .2568/1,654/ 5,545].......... 2585) 127 
| } 
State Tot nase 697.6 45811 191.51 657,066! .4683 129,127! 90,486! 40,761! 144,201 17,6171 D ecsaieimiacse 847,526! .4244/1,215 4,428! 143,076! .4440' 97 
A and ee end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
*Withhe avoid disclosure. . , © SM. 1951. 
For explanation of Metropolitan County Area symbols, see Page 22. 
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Rex. “YOU'RE REALLY DOING 
THE JOB FOR US!” 


No mere gossip, this. Everybody’s telling us . . . 
national, retail and classified alike . . . that Tribune- 
Telegram is “EVERYTHING AN ADVERTISER NEEDS!” 


teres Why/ 


Other Salt 
TRIBUNE-TELEGRAM take Paper 


Total Linage 19,211,123 12,570,266 
Classified ........ 4,082,008 2,283,651 
RETAIL _..10,732;242 6,850,751 


National 4,396,873 3,435,864 
- EVERYTHING AN ADVERTISER NEEDS... Gee -.. 129,131 80,679 


THE SALT LAKE TRIBUNE-TELEGRAM 


Nationally Represented by O’Mara and Ormsbee, Inc. and Metropolitan Sunday Newspapers, Inc. 


UV T. A H |— & ) Standard Metropolitan County Areas _ The “SM” symbols, mark original, ie 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 may BUYING GROSS | SALES 


OME—1950 DOLLARS} ADVER- 


ESTIMATES S FROM | TISING 
Yi) ESTIMATES FARMING) CONTROLS 


1/1/51 ESTIMATES 


FIVE STORE GROUPS | 
(in thousands of dollars) Net 


_ Dollars Estimates 
| Furn.- | ( (in % | Per| Per i 
thou- | of t of | General | House-| Auto- | thou- of | Cap-| Fam- Poten-| In- 

sands) | U.S.A.| sands)}| sands) U.S.A.) Food | Mdse. | Radio | motive Drug sands) | U.S.A.) ita | ily tial | dex 
Ogden 2a 84.2, .0553 Ha 81,432) rv op 7,282 5,537 


14,746) 2,093)... 116,533| .0584)1,384) 4,737 .0577| 14 
Salt Lake City....122{ 278.6) .1829| 80.61 296, ‘037! ‘2110! 59,813; 50,520) 21,576! 58,050' 8,460!.. 423,193| .2119|1,519| 5,251 -2058| 113 


(Other New England States: Connecticut, p : 185; Massachusetts, 
V E R M ONT— Counties and Cities — _p. 296; New Hampshire, p, 361; Rhode Island, p. 474.) 


Saas tae 


City and Population County City and Population City and Population County 
(in thousands) (in thousands) (in thousands) 
..Washington Burlington..... 33.4.......Chittenden ee | are Rutland 
Bennington.... .......Bennington Montpelier Washington St. Albans...... 
Brattleboro..... Windham St. Johnsbury... 


| 
_ .0075| 764) 2, .0093| 73 
Bennington wa ¢ ¥ ,122) . 4 ‘ 30,807) . 1,273) 4, 5 .0156] 98 
Bennington........ 1.0053] 3,896] .0099| | | 9, r 11,810] .0059|1,458 0070} 132 
: 25,709} .0129|1,058 
St. Johnsbury...... .5} 0049) : “a : 2,739| 903} 242] 10,390 8,265, .0042|1,102 


© SM, 1951. Before using these figures, see explanation page 19. 


— 


COPYRIGHT 


. the contents of this Survey of Buying Power are fully protected by copyright. The exclusive 
estimates of population, Effective Buying Income, retail sales and sales- advertising controls must not 
be reproduced in printed form, in whole or in part, without written permission of SALES MAN- 


AGEMENT, INC. 


—— 


SALES MANAGEMENT 


wd 


VERMONT IS A SWEET MARKET 


Accerding to the latest Survey of Buying Power Figures 


The more you tap— 
the more you sell! 


The more buckets you hang, the more syrup you get. ~— 

| And the same applies to selling Vermont. The more you VERMONT'S SALES GAIN 
tap this market, the more your sales increase. The ac- 1950 over 1940 
companying chart depicts the gain in Vermont’s Buying Retail 
Power in the ten-year period from 1940-1950. In per- ar a Mina Np en 
centage of gain, Vermont ranks first in the New England NES n gtr ore 174.87 % 
States in General Merchandise Sales; second in Retail Gen. Merchandise — 
Sales; and third in Food Sales. The VERMONT ALLIED ww le emma 
DAILIES have contributed to this gain by carrying a SONS eee eee c ees 46.40 % 
strong advertising message to 72 out of every 100 Ver- haps: ll i ee 101.54% 
mont families. Published in the State’s Key Markets, Pet enti 
their combined circulation area contains 94% of the ImcOme .. 2... eee ee eee 72.92% 

State's Retail Sales Money. How are YOUR SALES in -- ae 73.94% 

E this growing Vermont market? 

; TAP THIS SWEET MARKET THROUGH CONSISTENT ADVERTISING IN THE 

' Barre Times . Bennington Banner * Brattleboro Reformer 
Burlington Free Press . Rutland Herald - St. Johnsbury-Caledonian Record 
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them all. Typicality of distributive outlets; complete 
market uninfluenced by overshadowing cities; avail- 
ability of advertising media that will cooperate; per 
capita income above the average in the United 
States; good mixture of industry and farming; a 


BURLINGTON FREE PRESS 


BURLINGTON, VT. 


etc. 


urlington, ove Es7MARKET 


HAS EVERYTHING YOUR RESEARCH DEPARTMENT SEEKS FOR A TEST! 
What makes a Test Market Good? The experts 


listed the following factors—and Burlington has 


typical small American city; good year-round sta- 
bility; diversified cross section as to race, religion. 
The Burlington area with its net spendable 
income of $192,504,000 represents 46.5% of the 
State’s total income. Retail Sales in this area were 
$150,713,000 or 44% of the State’s total. Use the 
test market picked by the experts. 


Represented by Small, Brewer & Kent, Inc. 


POPULATION 


ESTIMATES 
SM Baar 


COUNTIES ' 
Fam- 

CITIES ilies 
|House- 

Total holds} 

(in Qq (in 

thou- of thou- 
sands) | U.S.A.) sands) 
Chittenden... 62.7 .0411 17.3 
Burlington. ... 33.4) .0220 9.5) 
Essex ; 6.2) .0041 1.6 
Franklin . 30.3) .0199 8.2 
St. Albans 8.7) .0057 2.5 


Grand Isle 3.5) .0023 1.0 
Lamoille ; 11.5) .0075 3.2 
Orange.... 17.3, .0114 4.9 
Orleans 21.4, .0141 6.0 


“Withheld to avoid disclosure. 


VERMONT — (Continued) 


Dollars | 


(in 
thou- 
sands) 


63, 036 
49,325 

2,974 
25,027 


12,477 


1,904 
7,667 
11,907; . 


_ 18,119 


.0178 
0089 


0074 
-0055 


The “‘SM’’ symbols mark original, exclu- 


RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 DOLLARS} ADVER- 

: SALES SM FROM TISING 

JM ESTIMATES 1950 ESTIMATES —a CONTROLS 
FIVE STORE GROUPS Qual- 
(in thousands of dollars) Net ity of 
—— = _ i Estimates | Dollars } Estimates | ©; of | Mar- 
Furn.- (in (in % Per | Per (in U.S.A. | ket 

General | House-| Auto- thou- thou- of Cap-| Fam- thou- Poten- In- 

Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita | ily sands) tial | dex 
15,752 7,112) 4,212) 12,880) 1,118]... 81,197, .0407|1,295! 4,693 9,941] .0420 102 
10,247 6,842) 4,114) 12,072) 1,010 49 ,502 49 ,065 .0245) 1,469 MES ie nnccta 0272) 124 
1,453 132 ° . 79 4,569) .0022| 737| 2,856 1,542] .0026) 63 
7,187 1,486 838 4,952 480 23,998) .0121; 792) 2,927 13,032] .0153) 77 
3,122 851 682 2,910 314]... 12,719} .0064/1,462) 5,088].......... 0070} 128 
748 109 ° ° ; 2,510' .0012; 717 as 1,991 0015) 65 
2,330 402 200, 1,464 112 10,511, .0053; 914) 3,285 4,943] .0058) 77 
2,354 1,310 643, 1,983 288 a ae 11,159 .0056, 645) 2,277 7,335} .0076) 67 

| 

3,472 2,185 343, 4,000 324 pane 20,159) 0101) 942 3,360} 10,483| .0118) 8% 
© SM. 1951. Before using these figures, see explanation page 19. 


Barre’s average Family Income 
of $5460 tops the State’s aver- 
age by $1595 . . . its total ef- 
fective Buying Income of $17,- 
471,000 and Retail Sales 
amounting to $16,524,000 make 
it a rich market. Barre’s General 
Merchandise Sales are more 
than twice the average for the 
State, and $256 per capita above 
the U. S. average .. . 


rich Barre market . 


. . . its Granite Industry keeps Barre’s market as strong as its native 
stone. The BARRE TIMES is your tool to chip off your share of this 
. . the shopping center of Washington County 
where the average Family Income is $4984—the highest county average 
in the State. The BARRE TIMES gives you complete Washington 
County coverage, plus Orange County, too. 


VERMONT'S LARGEST EVENING DAILY 


Represented by Julius Mathews Special Agency 


WORLD'S 
LARGEST 
GRANITE 
CENTER 


— 


SALES MANAGEMENT 


re 
\ 
‘ 


SAR ecm ingot ts 


— 


bemorlx 


. . According to Sales Management's 


Latest Survey 


ig INCOME $1,712—highest in state—$138 above the next nearest city. 
PER CAPITA: $633 above the state average. 
4 ye $6,095—highest in state—$635 above the next nearest city. 
PER FAMILY: $2,230 above the state average. 
# Tg QUALITY 140—highest in state. 9.4% above the next 
OF MARKET: nearest city. 
65% above the state average. 
# 7g RETAIL SALES $1,108—highest in the state: 82% above 
PER CAPITA: average for a city its size. 


The RUTLAND HERALD—with 
98% coverage of all homes in 


the city zone and 85% in Rut- 
land County, plus 46% of THE RUTLAND 
Windsor County, 16% of Ben- 


nington County, 17% of Addi- 


HERALD 


sen County and 700 homes in VERMONT IS A (i SWEET MARKET 
other counties—thoroughly sells 
this rich Vermont area. Represented nationally by the Julius Mathews Special Agency 


Boarcer 


peoromctn wre: “0:73 


e-estimates by SALES MANAGEMENT. 


“SM” symbols mark original, exclu- 


V ERMON T — (Continued) 


POPULATION. RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

JSAM ESTIMATES SM SALES SM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 

COUNTIES ee ee a See seal Sha Re AO i 

CITIES ‘ites FIVE STORE GROUPS | Qual 
ITI ilies ual- 
| [House- (in thousands of dollars) Net | ity of 
Total | holds] | Dollars ss = Estimates | Dollars Estimates | % of | Mar- 
(in | &% (in (in | | Furn.- | (in (in o/ Per | Per (in U.S.A. | ket 

thou- | of | thou-| thou- | of General | House-| Auto- | thou- thou- | of | Cap-| Fam-|  thou- Poten-| In- 
sands) |U.S.A.| sands)}| sands) |U.S.A.. Food | Mdse. | Radio | motive | Drug | sands) sands) | U.S.A.) ita | ily sands) tial | dex 

— — $$ | — J —_—____' ——_ —| | -—— a 
Rutland 46.4, .0304) 12.7 47,809, .0340/ 12,046) 3, 065| 2,354) ka. ee 56,794) .0284/1,224) 4,472 9,361] .0305; 100 
Rutland ; 17.8; .0117 - 29,799; .0213 6,770) 2,500) 1,752) 7,126 504 18,952 30,474) .0153/1,712) 6,095].......... -0164| 140 
Washington 43.2) .0284, 11.9 39,263, .0280, 10,724) 2,943) 2,459) 9,699! 678|.......... 59,314| -0297|1,373) 4,984 9,921] .0289) 102 
Barre wee 11.1} .0072 3.2 16,524) .0117 4,002) 2,095 761; 4,449) 287 7,601 17,471} .0087|1,574) 5,460].......... -0093) 129 
Montpelier. ...... 8.7| .0058 2.5) 10,832) .0077) 2,677} - | 786) . | ee 14,016) .0070)1,611) 5,606].......... -0070) 121 
| | 

Windham. .......... 29.1) .0191) 8.8 28,523) .0203} 7,565 3,073 692) 5,420 WME iieecisa 31,748) .0159/1,091| 3,608 6,058} .0179) 94 
Brattleboro... 11.7} .0076) 3 17,274) .0124) 4,123 2,177) af | 3,447| ae Nee 14,192) -0071)1,213] 4,055).......... -0088) 116 
Windsor 41.1) 0270} 11.7] 36,528! .0261, 9,356, 2,545) 1,334, 9,977) 681).......... 40,114) .0201| 976) 3,429 8,138} .0233| 86 
— ee) a I OS eee ee A — ae eS ee 
Total Above Cities.. | 107.0| .0702) me 163,972) .1169 37,181) 16,000) 9,220 38,746) 2,874 an 158,012) .0791/1,477| 5,114].......... -0888) 126 
State Tot: : 380.8: .2500 107.01 342,333 .2440, 88,230 27,440| 15,088, 75,680| 6,2721........ | 413,563' .2071'1,086' 3,865' 106,972 .2268! 91 
*Withheic to avoid disclosure. © SM. 1951. Before using these figures, see explanation page- 19. 


Dollars are spent by people. To find out who’s doing the 
spending in every state, county and city, See Page 77. 


—adv. 
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VERMONT _—= jj}: 


BEE 1949 Retail Soles in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 
[=] 1949 Retail Sales $25.0 Million to $49.9 Million 


Rutland © 


SI OO oS 


1949 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having . | 
COPYRIGHT BY retail sales of $15.0 million or 
MANAGEMENT more in 1949 


5000 WATTS CBS IN VERMONT 


A _cmunen Ss FOR THE VERMONT AND NORTHERN NEW YORK MARKET... 


Vermont’s most powerful station covers 9 counties in Ver- AT ONE 
mont with over $300,000,000 spendable ae of 

the State’s total; plus three counties in New York with 

$166,194,000 spendable income and Montreal with $1,434,- LOW COST 
987,000. All at one cost! 


ASK 


CBS NETWORK — VERMONT'S MOST POWERFUL STATION — 2 


—— 


SALES MANAGEMENT 


ENT 


Re ESE ES FRI AR OCEAN ND REE So I TT 


WAYNESBORO POPULATION UP 71% 


A new Virginia market has come into its own in the last decade as Waynesboro pop- 
ulation has increased 71 per cent since the 1940 Census — compared to the national 
growth of only 15%. And Waynesboro retail sales have jumped 359% in the same 
period to reach a 1950 figure of $13,607,000. Combine these assets with an Effective 
Buying Income of $17,086,000 and you can appreciate why Waynesboro calls for in- 
creased sales cultivation through the 98% coverage of the —— 


WAYNESBORO NEWS- VIRGINIAN 


Afternoons except Sunday Small, Brewer & Kent — Representatives 


i tes: Delaware, p. ; District of Columbia, p. 200; Florida, p. 4 - 
= A ‘anyland. " 993: North oa 402: Sputh ee . ago. Wet Viruinian sae) Vv l R G l N I A 
City and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 
Alexandria..... 63.1.........Aeineten Harrisonburg... 11.0...... Rockingham South Boston... 6.260660 s005% Halifax 
a 16.3.......Washington Lynchburg..... Oi SI: Campbell Staunton....... ee eee Augusta 
Charlottesville... 27.2........ Albemarle Martmavilie..... 17.6. ........00  FRCREy Ur | are Nansemond 
Coumoten.....- Gedescsc sis Alleghany Newport News.. 42.6......... Warwick Virginia Beach.. 5.5.....Princess Anne 
Danville....... 35.3......Pittsylvania Nofiolk........ ee Vorfolk Waynesboro.... 12.6.......6-% Augusta 
Fredericksburg.. 12.4...... Spotsylvania Petersburg..... BOB icavaewes Dinwiddie Winchester... .. 14.2.........Frederick 
Front Royal.... 8.3..........Warren Portsmouth..... ee Norfolk WI soe! SBecs essences Wythe 
Hampton....... 6.1....Elizabeth City ee ETE Richmond...... eer. Henrico 
Roanoke....... 2 a ee Roanoke 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
ESTIMATES SALES — FROM | TISING 
JM 1/1/51 BY) ESTIMATES 1950 Gy ESTIMATES FARMING} CONTROLS 
COUNTIES Fam aad 1950 
— wee Gn thassante of ames Net Vy of 
Total holds} | Dollars Estimates | Dollars Estimates | % of jar= 
(in % (in (in % Furn.- (in (in %. | Per | Per (in U.S.A. | ket 
thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-|  thou- Poten-| In- 
sands) | U.S.A.| sands)| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
Accomack........... 34.6) .0227 9.9 19,262) .0137 5,005 903} 1,237 2,535 Re ciersreigseore 24,531} .0123) 709) 2,478 14,996] .0148) 65 
lAlbemarie.......... 53.7] .0352 12.7 46,580) .0332 §,283 4,433) 2,394 i - aa 62,775) .0314/1,169| 4,943 7,028] .0327) 93 
Charlottesville. .... 27.2) .0179 7.8 39,947) .0285 7,224 3,785) 2,114 8,642} 1,099 13, 180) 33,619} .0168)1,236) 4,310}.......... -0205) 115 
2Alleghany.......... 30.0) .0197 6.9 22,981; .0164 4,860 3,258} 1,460} 6,700 eee 30,150) .0151/1,005) 4,370 633} .0163) 83 
Covington......... 6.3} .0041 1.6) 12,503} .0089 2,525 2,019 . - WS 63sec 6,470} .0033)1,027| 4,044].......... -0051) 124 
ee 8.1) .0054 1.9 2,485; .0018 259 648 = 509 a Seer 4,771) .0024) 589) 2,511 2,572] .0028) 52 
.. ee 20.1| .0132 4.7 4,215), .0030 2,230 176 62 wa ee Fer ore 14,231! .0071| 708! 3,028 2,595} .0071' 54 
1 Albemarle county with Charlottesville (independent city) © SM. 1951. Before using these figures, see explanation page 19. 
2 Alleghany county combined with Clifton Forge (independent city) *Withheld to avoid disclosure. 


VIRGINIA 


RLINGTON CO. 
Cities shown are those having Alexandriq 
retail sales of $15.0 million or 
more in 1949 Copyright by 
@léd MANAGEMENT 


| 1949 Retail Sales in Excess of $100 Million 

=| 1949 Retail Sales $50.0 Million to $99.9 Million 
| 1949 Retail Sales $25.0 Million to $49.9 Million 
55] 1949 Retail Sales $10.0 Million to $24.9 Million 
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F-H 
Aut 
Per 


Food 
Gen’! Merch. 


-R 
omotive 
Capita 


Income 


Per Capita Sales Now a Metropolitan Market as de- ee aaa 

Lynchburg State fined by Sales Management, the City 

a of Lynchburg’s 1950 per capita retail Daily Sunday 

$805 $625 sales ($1,250) were 36% higher than Lynchburg 100% 88% 

787 219 the U. S. average. Campbell Co. 100% 84% 

230 154 5-County Area 77% 57% 

covers this basic Virginia mar- in 5-County 
$1262 $1041 ket. Area 94% 93% 


THE NEWS 


and THE D 


“Metropolitan” Lynchburg— 
36% Higher Than U. S. Average! 


AILY 


ADVANCE 


534 


Dinwiddie county combined with Petersburg (independent city) 
8 Elizabeth City county combined with Hampton (independent city) 


Lynchburg, Virginia ° Represented by WARD-GRIFFITH COMPANY, INC. 
Vv | co re =e The “SM” symbols mark original, exclu. 
V IRG IN 1A— (Continued ) . _ sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
5y7p ESTIMATES SALES SH FROM | _ TISING 
1/1/51 JM ESTIMATES 1950 ESTIMATES FARMING/ CONTROLS 
COUNTIES eee ak es ae i eee ele E — ae 
CITIES ‘ites. G s Qual 
ilies FIVE STORE GROUP: ual- 
[House- (in thousands of dollars) Net | ity of 
Total | holds} | Dollars | rer ila ly 36: i Estimates} Dollars | Estimates | % of | Mar- 
(in % | (in (in | % |] | Furn.- | (in (in | % | Per| Per (in U.S.A. | ket 
thou- | of | thou-| thou- of | General | House-| Auto- thou- thou- | of | Cap-| Fam-|  thou- Poten- In- 
sands) ee sands)| sands) |U.S.A.| Food Mdse. | Radio | motive Drug sands) sands) beanaai ita ily sands) tial | dex 
Appomattox 8.9} .0058 2.0 3,596) .0025 553 423; 108| bd ° came 6,337) .0032; 712) 3,169 2,113] .0035 60 
| | | —— | | 
3Arlington 152} 201.3] -1322; 59.9 166, 512! - 1187} 48,636, 12,838) 7,118} 43,060) 8,049) avec 332, 145) .1663|1,680| 5,545 79} .1452 110 
Alexandria 63.1} .0415| 17.3 71,931] .0512) 22,297 5,537| 3,362) 18,361] 2,692 30,422 89,665} .0449]1,421) 5,183].......... 0461) 111 
4Augusta 67.6, .0443/ 16.4) 44,986 .0321) 9,975, 4,664| 2,304, 11,631) 1.434).........] 65,234) .0327) 965] 3,978) 14,364) 0348) 79 
Staunton 20.4) .0133) 6.0) 23,602) .0169} 3,426 3,237| 1,525, 5,428) 816{ 18,839 30,743| .0154)1,507| 5,124).......... 0154) 116 
Waynesboro 12.6} .0083| 4.0 13,607] 0097; 3,184 ‘1,287 691) 4,255 420 i 17,086] .0085|1,356] 4,272]......... .0088) 106 
Bath 6.5) .0043| 1.7 2,675) .0019 772 174 ° ad . Rite 5,805) .0029| 893 a 604} .0029 67 
Bedford 30.0) .0197; 7.2) = 10,513) .0075, 2,643) «1,561 = 597 «1,876) = 154 23,520) .0118| 784) 3,267 5,368] 0121 61 
Bland 6.5| .0043 -< 1,457) .0010) 246 am, * | 595, * 3,588, .0018) 552) 2,243} 1,152] .0021) 49 
Botetourt 16.1} .0105 3.8 4,348 .0031| 1,740) 536 * | 707' 97 10,224) .0051| 635) 2,691 3,244] .0056) 53 
Brunswick 20.6| .0136} 4.4 8,789} .0063, 1,369 1,894 160, 2,116, 108) 13,287 .0066| 645 3,020 6,860} .0079' 58 
Buchanan 36.2} .0237 6.9 12,274} .0087 1,899) 3,603, 1,207) 2,687) 97]... 25,521) .0128} 705) 3,699 463} .0138 58 
Buckingham 3,468} .0025)| 649, 1,050, * 574, * aoe 7,018] .0035| 557| 2,506 1,668} .0042| 51 
5Campbell. . 175} 78.9} .0518; 17.9 72,794) .0519) 13,742; 11,938) 3,623; 15,706 2,726] 90,183} .0452/1,143) 5,038 4,147] .0485 %4 
ALynchburg. . 48.7| .0320| 13.3 60,886] .0434) 10,706] 10,472) 3,059} 13,218) 2,286 61,905 61,459] .0308|1,262) 4,621).......... .0348) 109 
Caroline... 12.6} .0083/ 2.9 4,952) .0035} 1,615, 626, * 977, * 7,232| .0036| 574) 2,494 2,708] .0045 54 
Carroll........ 6, 238 . 15,510} .0078| 564) 2,543 3,635} .0088 49 
Chariotte. .. 3) 3.2] 3,774) .0027/ 705) 899, 98) 1,128 39 9,939] .0050) 695 55 
Charlies City 4.8} .0032) 1.0 591| -0004 425 aaa ik 3,413) .0017 711) 3,413 659} .0016 50 
6Chesterfield.....114] 47.0] .0308} 12.0 9,321) .0067/ 3,249) 351, 359! 1,052 170 44,415} .0222) 945) 3,701 3,202] .0193 63 
Clarke. ... 7.3} .0048) 1.9 3,698) .0026) 1,110) 336) ad 259) 155) 6,482} .0033) - 3,412 4,454] .0033 69 
Craig... 3.5} .0023) 8] 1,088] .0008, 208) 3i7)_ + | tas) * 2,268) .0ort) 46) 2,630) 660}. .0013 
Cu'pepper. . 13.6 -" 3.3] 10,992) .0078} 1,765} 1, 112! 232) 2,164, 239 11,601) .0058) 853) 3,515 4,237) .0070 78 
ot Bes 
Cumberland. ..... 7.4) .0048) 1.8 1,238} .0009| 231| 528! * | * 5, eee 5,150) .0026, 696) 2,861 1,886} .0025 82 
Dickenson. 23.7) .0156) 4.6 6,843) .0049) 1,273) 1,4201 589! 1,844 ° paccora teen 14,481, .0072) 611) 3,148 364] .0082 53 
7Dinwiddie 55.0} 0361) 12.4) 43,817) .0312) 9,810 4,585, 2,607/ 8,322) 1,414)... 55,935, .0280|1,017) 4,511 5,666] .0305 85 
Petersburg 35.8| .0235| 10.4 41,144) .0293 9,097) 4,533} 2,579| 8,266, 1,340 24,347 40,132} .0201/1,121) 3,859].......... .0235, 100 
} 
| | | | | | - 
8Elizabeth City... .179 61.8) .0406| 17.2 31,582) .0225 8,478 1,450; 1,382) 11,062 787}. 77,435) -0388) 1,253) 4,502 1,522] .034 a 
Hampton 6.1} .0040/ 1.8 14,871] .0106| 2,453) 1,151) 1,030) 5,475 358 5,437 8,174) .0041|1,340 —_ Vannes 006° 150 
Essex. 6.7| .0044| a 4,220] .0030| 1,035 390} 102 | a 5,045} .0025, 753) 3,153 1,384] .0030 68 
Fairfax 152} 108.3) — 27.6] 27,398) .0196, 8,834) 1,095) 483, 6,244 742 105,809' .0530' 977) 3,834 5,818] .046¢ 68 
| | } | | | 
| 
Fauquier. . 21.8; .0143 5.3 14,957 .0106) 3,094) 1,115 332; 4,480 293 24,176) .01211,109| 4,562 9,274) .0121 85 
Floyd. 11.5; .0075 2a 3,648 .0026 571 712 150 1,895 76 7,291, .0037| 634) 2709 2,439} .004: 5 
Fluvanna 7.3\ .0048 1.9 2,162 .0016 906 271 7 a 40 5.125 .0026 702! 2,697 1,335 0027 56 
3 Arlington county combined with Alexandria (independent city) Before using these figures, see explanation pave 19. 
4 Augusta combined with Staunton and Waynesboro (independent city) *Withheld to avoid dis osure. 
5 Campbell county combined with Lynchburg (independent city) u © SM. 1951. 
6 Chesterfield county combined with Colonial Heights (independent city) A and A See end of state for Standard Metropolitan County Areas. 
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SALES MANAGEMENT 
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THESE ARE 


worth calling. 


Of course, a_ three-quarter billion 


CALLING ALL CUSTOMERS 
IN RICHMOND? 


dollar market has lots of customers 
WTVR, WMBG and 
WCOD talk to most of them daily 


. . are closer to them than their 


radio and_ television 


THE FIRST STATIONS OF VIRGINIA 
PIONEER NBC OUTLETS FOR VIRGINIA’S FIRST MARKET 


Represented Nationally by 
JOHN BLAIR & COMPANY 


telephones. First stations of Virginia 


both, the 


Pioneer Havens & Martin stations de- 
liver a loyal, time-tested audience in 
this expanding area of consistently 
strong buying power. Your nearest 
Blair man will gladly provide details. 


The “‘SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


~VIRGINIA— (Continued) 


POPULATION RETAIL SALES—1950 WHOLE- 
ESTIMATES SALES 
BYP 1/1/51 BYLD ESTIMATES 1950 
COUNTIES Naw ides : é Sere tanto 
Fam- 
CITIES ilies FIVE STORE GROUPS 
| [House- (in thousands of dollars) , 
Total holds] | Dollars —_ ; ___] Estimates 
(in | &% (in (in be | Furn.- | | (in 
thou- | of | thou- thou- of General | House-| Auto- | thou- 
sands) | U.S.A.) sands)| sands) | U.S.A. Food Mdse. | Radio | motive | Drug sands) 
—_—— — — — Ee - SS eee — | | | — — 
Franklin 24.9) .0164 5.6 8,782) .0062 1,409 1,894) 352) 2,112 133 
9Frederick 32.0, .0210 7.9 32,126 .0229, 5,994) 3,162) 1,241 7,685, 778)........ 
Winchester 14.2} .0093 4.1 28,386| .0202 4,802 2,745, 1,229) 6,612) 757 16,189 
Giles 19.4) .0127, 4.3 11,092) .0079| 2,700 708}  871| 3,163} 340 
| 
Gloucester 10.5) .0069 2.8 5,613) .0040 1,054) 1,322) 280 -1,267,—* 
Goochiand 9.1; .0060 2.1 1,767) .0013 808| 115 + | 346) 
Grayson 21.8) .0143 5.0 12,767; .0091 1,689 2,380) 1,035 4,357) "| 
ae 
Green: 4.8, .0031 1.0 920) .0006 383 ee * 1. 
Greens\ i!! 2 16.7; .0110/ 3.8 9,738) .0070| 2,017 1,160, 528) 1,850) — Hoe. 
Halifax 42.4) .0278} 9.4 17,896] .0127, 3,654 2,875, 910) 4,217 - 
South Boston 6.2} .0041 1.6 11,254} .0080 1,835 1,498 700) 2,785) 375 
Hanov 22.4) .0148 5.3 7,840) .0056) 2,259 918 * | 2,565) . | Rie 
10Henr 114] 294.0) .1930/ 79.6) 344,610) .2456, 69,258, 64,896| 23,110} 61,792) 11,303]... 
AR nd 235.4| .1546| 68.3] 333,375] .2376| 64,212) 64,544) 22,712) 60,409) 10,840} 623,263 
11Henr 49.6 .0325| 11.0) 31,049) .0221 6,693, 3,663) 2,233) 7,855)  603)...... 
Ma 17.6; .0115 4.4 21,585) .0154 3,681 2,436 1,568) 6,151 424 7,339 
Highlar 4.2) .0028 j 846, .0006| 264 220} * | oe ee. AGE 
Isle of Wight 15.2) .0100/ 3.7 7,425, .0053} 1,676 907 * i: | eee 
12James City 13.3) .0087| 3.6 9,875) .0071| 2,153 329 600) 1,500). 317 
King and Queen 6.5) .0043 1.6 1,401} .0010 753 ae * 
King George 6.8 .0014 1.9 1,687) .0012 738 87,0 * | O81)... - 
King Wiiliam 7.8) .0052 1.9 5,830 .0041 1,710 219; 330l_—s 1,612) * I 
7 - rick county combined with Winchester (independent city) © SM. 1951. 
iv) - 


ll He 


rico county combined with Richmond (independent city) 
ry county combined with Martinsville (independent city) 


12 James City county combined with Williamsburg (independent city) 
MAY 


10, 


1951 


EFFECTIVE BUYING GROSS | SALES 
INCOME—1950 DOLLARS| ADVER- 

SM FROM | TISING 
ESTIMATES |FARMING| CONTROLS 
sensenttyjalinioanmcemsiagpiaenscsl* SO a a. 
|Qual- 
Net | | ity of 
Dollars | Estimates | % of | Mar- 
(in | % | Per| Per (in | U.S.A.| ket 
thou- of | Cap-| Fam-| thou- | Poten-| In- 
sands) 'US.A.| ita ily sands) tial | dex 
17,131} .0085| 688| 3,059 7,404] .0093| 57 
36,640 -0184)1, 145} 4,638 7,884) .0203| 97 
19,880) .0099|1,400| 4,849}..........] 0129) 139 
18,314) .0091 | 4,259 1,191] .0095| 75 
8,642} .0044| 823| 3,086 965} .0048) 70 
6,598} .0033| 725) 3,142 1,987} .0032| 53 
15,478) .0077| 710) 3,096 3,176} .0094) 66 
2,707| .0014) 564) 2,707 572] .0015| 48 
11,740} .0059| 703) 3,089 4,201] .0073) 66 
30,825| .0154| 727| 3,279] 16,489] .0171| 62 
6,150} .0031) 992] 3,844)......... 0048) 117 
19,734| .0099| 881) 3,723 4,602} .0096| 65 
442,470] .2215|1,505| 5,559 4,147 2230) 116 
361,339 -1810| 1,535) 5,290)......... 1927) 125 
48,459! .0243| 977) 4,405 1,833] .0253| 78 
20,434) .0102/1,161] 4,644].......... .0120) 104 
2,978} .0015| 709) 3,309 1,361] .0015) 54 
11,522 .0058| 758] 3,114 6,033 0065, 65 
12,329 0061) 927| 3,425 804] | .0069) 79 

| | 
| | 

4,349 .0022| 669) 2,718 1,369} .0023) 53 
5,787| .0029, 851| 3,046 889} .0027) 61 
7,238, .0036 928 3,809 = 1,501{ .0041| 79 


Before using these figures. see explanation pane 19, 


*Withheld to avoid disclosure. 


A and A See end of state for Standard Metropolitan County Areas. 
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For The Eleventh 
Successive Year 


An Ideal Test Market 


for Any Product! 
H 


well defined geographical unit 


ERE is a city market which is a 


for 


product testing—compact, highly indus- 
trialized, and average and steady as to 
income, It has maintained gains in retail 
sales, both as against the 1939 base and 
its previous year record, for eleven 
straight years. On its record as a retail 
market, it deserves special consideration 
when product sales/advertising testing a 
city of 75,000 population, on the Atlan- 
tic seaboard . . . And in this market, 
the Portsmouth Star is the “open sesa- 
me” to more than 23,000 homes, with 


23,538 E. and 23,679 S. 


That’s coverage. 


Portsmouth’s Only 
Newspaper 


circulation. 


March, 
March, 
March, 
March, 
March, 
March, 
March, 
March, 
March, 
March, 
March, 


1941 


1942 . 


1943 
1944 
1945 
1946 
1947 
1948 


1949 . 


1950 
1951 


PORTSMOUTH 


Is VIRGINIA’S FIRST CITY 


In Sales Management's High Spot 
City Retail Sales Estimates 


Keep Your Eye on this Record! 


*Ratio to previous year. 


City Index 
seis 130.0* 


**Ratio to 1939 


Represented 
Nationally By 
Ward-Griffith Co. 


VIRGINIA — (Continued) 


The “SM” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 wo Ea 
ESTIMATES SALES 
BY 1/1/51 SM ESTIMATES 1956 SM ESTIMATES FARMING| CONTROLS 
COUNTIES 2 1950 
CITIES ‘lies. | FIVE STORE GROUPS ual- 
ilies 

House- (in thousands of dollars) Net ? Ty 

Total holds} | Dollars | » Estimates | Dollars Estimates | % of 
(in % (in (in % Furn.- (in (in % | Per| Per (in .S.A. | ket 
thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-|  thou- Poten-| In- 
sands) | U.S.A.) sands)}| sands) | U.S.A. Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita | ily sands) tial | dex 
Lancaster 8.8) .0057 — 5,741| -0041 1,230 1,074 96} 1,612 «eer 6,653) .0034) 756 901} .0041| 72 
SE eee 36.9) .0243 8.0 10,687; .0076 1,802 3,365 469; 1,423 _ FEO Ee 23,099) .0115) 626 4,617] .0129) 83 
Loudoun........... 21.6) .0142 5.4 13,773) .0098 3,693 357 565} 3,060 ee 17,971} .0090) 832 11,724] .0103) 3 
Louisa . 13.1} .0086 3.2 5,165 .0037 1,365 512 . 1,256 er 9,052} .0046) 691 1,991] .0051) 5 
Lunenburg... .. 14.5) .0095 3.5 6,777| .0049 1,289 739 213; = 1,365 ne 10,498} .0052) 724 5,344] .0060| 63 
Madison...... 8.5) .0056 2 1,985) .0014 746 230 ° 405 at Re 5,491} .0028) 646 2,880 —_ 52 

| 
Mathews............ 7.2) .0047 1.8 3,534) .0025 736 872 101; 1,019 pf ee 5,976) .0030) 830) 3, 675} .0032| 6&8 
Mecklenburg. ...... 34.3 0225} 7.8 18,921) .0135 3,682 2,443 720 3 _ 24,387) .0122) 711 12,368 -0147| 65 
Middiesex......... 6.9 | 1 3,459) .0024 452 687 ° PR Sungate 5,189) .0026) 752 1,301 -0029 64 
13Montgomery...... 39.8) .0262! 9.7 25,478) .0182 5,618 2,901; 1,100 ERE 33,750) .0169| 848 2,638] .0192) 73 
14Nansemond........ 38.4 0252) 9.3 26,679) .0190 5,495 3,768) 1,271 Ss 37,555) .0188) 978 6,855} .0201, 80 
Suffolk............ 12.6) .0083} 3.4] 22,185] .0158| 4,070} 3,304] 1,271 704] 33,492) 14,452) .0073]1, 147) 4,251].......... 0101) 122 
Waree 14.4 3.1 3,667| .0026 1,151 1,116 bd ap 8,654) .0043) 601 3,294) .0048 5 
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14 Nansemond county combined with Suffolk (independent city) 
15 Norfolk county combined with Norfolk, Portsmouth and South Norfolk (indep. cities) 
25 For certain marketing purposes as discussed on page 22 Newport News may be regarded as included in the Norfolk-Portsmouth area. 


SALES MANAGEMENT 


and A See end of state for Standard Metropolitan County Areas. 
: *Withheld to avoid disclosure 


New Kent.......... 4.1} .0027/ 1 1,837] .0013 773 ft en ee Se ee 2,813] .0014| 686 969] .0016 59 
15Norfolk......... 97| 378.6} .2486| 96.8] 356,321| .2540| 84,315] 30,690| 23,712) 73,127| 11,040]... 474,764| .2378|1,254| 4, 5,691] .2448, 98 
A25Norfolk....... 193.1} .1268] 56.0 253,143} 1804) 53,245) 23,888] 17,628 412,055] 271,112] .1357/1,404) 4,841].......... 1473 116 
APortsmouth..... 73.1) 0480) 21.2) 71,623| .0510| 17,852) 5,550] 5,047 23,017] 84,431] .0423/1,155| 3,983].......... 0461 9% 
Northampton . 17.7| .0116 5 7 0076 3,273 1,173 . | 6 | = ee 13,098} .0065) 740 8,003} .0079 6 
Northumberland 10.2} .0067/ 2.5} 3,974) .0028) 726 «Ss gaz} * | Ct] dl. 8,537] .0043| 837 1,928] 0043 64 
Nottoway. . 15.9 -0104) 3.9 11,469; .0082 2,309 973 506; 2,804)  403).......... 14,882) .0075| 936 2,787] .0083 80 
(asd - -0086) 3.2 9,610 .0068) 7 1,586 471 12,012) .0060) 924 2,254] .0068 79 
| 
ES A ae: 15.5) .0102) 3.7 7,291} .0052 1,389 907 549 10,556; .0053) 681 2,935} .0063 62 
Patrick ; 16.0 .0105) 3.7 3,846, .0028 866 922 Sa ee 10,048! .0050| 628 4, -0054 51 
13 Montgomery county combined with Radford (independent city) © SM. 1951. Before using these figures, see explanation page 19 
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CITY ZONE 
POPULATION 
IS NOW 


ABC City Zone population as 


AN ALL-TIME HIGH 
SALES POTENTIAL... 


GET ALL THE FACTS FROM THE BUDD MAN 


NORFOLK LEDGER-DISPATCH €& 


NORFOLK VIRGINIAN-PILOT € 


REPRESENTED BY THE JOHN BUDD COMPANY 


MAY 10, 1951 


Big Tease 


—and Bigger T's in 
DANVILLE, VIRGINIA 


TEXTILES: Home of the famous DAN RIVER FABRICS | \ 
TOBACCO: Biggest Bright Leaf Tobacco Market in Virginia 
TRADE: Virginias 4th Largest Combined Trade Center 


DANVILLE, VIRGINIA has industry—it is the second tion lines and overnight by rail from the Norfolk Port Ir 
largest industrial city in Virginia. BUT DANVILLE Area. 


wants other industries in its diversified industrial ex- With its many advantages for industrial location, Dan- } 
pansion program. ville now offers NATURAL GAS in quantity supply ze 


for industrial industrial ELECTRI |i 
Located where Southside Virginia meets North Caro- ae Ryan Ay One wetuced iatesivs CTRIC | = 


lina, Danville is mid-way between New York and You are invited to inquire for further details and in- 
Atlanta on main railway, air and highway transporta- formation from the — 


DANVILLE CHAMBER OF COMMERCE 3{xYttt 


y 


. — _—— ii the “SM symbols mark original, exclu- Pri 
vi RGIN1IA— (Continued) ____ sive estimates by SALES MANAGEMENT. 
: = ———— : — —— ——————— = ee ——— Pm 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES Py 
SALE INCOME—1950 DOLLARS} ADVER- 
SM | ESTIMATES fis SALES LH FROM TISING | 
1/1/51 M ESTIMATES 1950 ESTIMATES FARMING} CONTROLS 
COUNTIES A EE Se paint an Sn aL eee oS ae a: : — 
CITIES i- | cialis alae 2 . 
| | ilies FIVE STORE GROUPS } ual- i 
| (House- (in thousands of dollars) Net | itv of ; 18 
Tojal | holds} | Dollars } i a See ae ___| Estimates} Dollars | Estimates | ©, of Mar- { 

(in | % | (in (in 1 % |} ~Furn.- | (in (in % Per | Per (in U.S.A. ket » x 
thou- of | thou- thou- of | General | House-| Auto- thou- thou- of | Cap-| Fam-]|  thou- Poten-| In- mW 
sands) | U. Ss. A. | Sands) sands) |U.S.A.| Food Mdse. | Radio motive Drug sands) sands) | U.S.A.) ita ily sands) tial dex ; 

= - EE _ ——— EE EEE Se haieahihaeiiaesaade Se EEE EE ee —_—. 
16Pittsylvania 102.8) .0675 21.9} 69,638) .0496| 14,963) 12,317; 2,910) 14, 529 er 101,155 .0506| 984) 4,619) 20,490} .0537 80 7 
Danville 35.3) .0232 9.7 52,731) .0376 9,003| 10,010} 2,542} 12,083) 1,475 89 ,702 43 596) .0218)1,235) 4,494].......... 6268) 116 
| | 
Powhatan... .. 5.7| .0037 1.4 1,979, .0014 318) 377| ° | 667. 3,796, .0019| 666) 2,711 1,456} .0021 57 7 
Prince Edward 15.8) .0104 4.0 10,441) .0075 1,678 2,375) 381 1,594 — 13,635, .0069| 863) 3,409 2.853} .0078 75 
7 Prince ice George . 30. 5| .0200 7. 3 12,810| .0091 3, 746 667 900 2,589 353 28,670} .0143| 940 3,927 1,835! -0139 7 


16 Pittsylvania county combined with Danville (independent city) © SM, 1951. *Withheld te avoid disclosure. 
17 Prince George county combined with Hopewell (independent city) Before using these figures, see explanation page 19. 


you SELL * ROANOKE anor Buy You BUY MORE In ROANOKE When You Buy 


= 
— 


iF | P. 

| RADIO ee | CLASS Se ee Se 

ac 29 ec a | - 
— ~ 2. wRov Cc «py 4 | 42.75 | 25.50 | 17.75 


Mon. thru Fri. | 


8 AM-12 Noon| 23-3 | 50.8 25.3 | 23.8 


Mon. thru Fri. 


| | | 
12 Noon-6 PM 23.3 | 64.9 | 19.1 | 15.7 


Mon, thru Eri | 38.1174.4 | 13.1 | 11.9 


WROV ,% [22.88 | 15.02 | 14.30. 
sac” 14, | 36.00 | 21.00 | 13.50 
Sta.“B” iy, | 12.00 | 8.75 | 6.75 __ 

| | WROV x. | 5.72 | 3.76 | 3.58_ 
Sun, thru S| 40.8] 67.5 | 9.1 | 20.4 || | sean” ade | 9.00 | 637 | 450 m 


WROV SCORES HIGH WITH LISTENERS AND ADVERTISERS IN ROANOKE, VA. 


260-Time Rate 


a 
1? 2) 
” 
i 


HOOPER 
Dec. 1950 thru Feb. 1951 
A 


FOR AVAILABILITIES, CALL BURN SMITH COMPANY, Inc.; or 
FRANK KOEHLER, General Manager, WROV, Roanoke, Virginia 


SALES MANAGEMENT 


Interested in TEST MARKETS? 


Send for your complimentary copy of 
Award Winning Study 


“MARKET TESTISTICS” 


A most informative booklet which explains 
and illustrates the basic ingredients of a 
good test market. 
Write to Sawyer-Ferguson-Walker Co. 
60 East 42nd Street, New York 17, N. Y. 


ROANOKE 


Highly recommended 
TIMES AND WORLD-NEWS 


for every agency 


. 2 ; ROANOKE VIRGINIA 
Ss and client library. eet CNS 

a : " SAWYER * FERGUSON * WALKER CO. 
, * National Representatives 


ROANOKE—AN IDEAL TEST MARKET FOR YOUR PRODUCT AND YOUR CAMPAIGN 


The “SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


4 vi RGIN1IA— (Continued) 


3 POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
, SALE INCOME—1950 DOLLARS} ADVER- 
JM ESTIMATES SM SALES SM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES tebe ai EES TT Pe ns lt eS Ss 
CITIES | } ‘ties FIVE STORE GROUPS | lo U 
| ilies ual- 
[House- (in thousands of dollars) Net | ity of 
Total | | holds} | Dollars z. 6 ees i Estimates} Dollars Estimates | % of | Mar- 
(in | % | (in (n | & | Furn.- | ] (in (in % | Per| Per (in U.S.A. | ket 
thou- | of | thou- thou- | of | General | House-| Auto- | thou- thou- of | Cap-| Fam-|  thou- Poten-| In- 
sands) | U.S.A.| sands)| sands) |U.S.A.| Food | Mdse. | Radio | motive | Drug | sands) sands) | U.S.A.) ita | ily sands) tial | dex 
—_ a saan ae SSS Re Pe TE Baie SA Reese Sa Se ae ee SE aes sini 
a ) Princess Anne... . .97 40.8 .0268} 10.4 19,302 0137) 6,147) 864| 392| 2,345) 578}... : 34,639) .0174) 849) 3,331 3,440} .0182| 68 
er E Virginia Beach 5.5] .0036! 2.1 11,877 .0085; 2,697) 497) = al * 6,633) .0033)1,206) 3,159].......... .0049) 136 
5 ) Prince William : 23.1) .0151 oa 12,899} .0092 2,957| 195 268| 3,545) 376). . : 25,202) .0126/1,091 pape 6,180} .0121) 80 
q Pulaski. . ey 28.2) .0186 6.6 14,674) .0105 3,662) 1,044) 920; 3,795) 435]. . 23,462) .0117| 832) 3,555 2,023] .0127| 68 
R | | | 
2. Pulaski, 9.4 -0062| 2.4 11,710) .0083 2,314 828 * | 3,684 358 2,417 9,428 on Pi iioxeees -0061) 98 
| | } | | | | 
— Rappahannock 6.3) -0041) 1.6 1,298} .0009 151) ae 376) Pelkoe we 3,459} .0018| 549) 2,162 3,195} .0020) 49 
)ual- Richmond. . p 6.3} .0041 1.3 3,425) .0025 564| 485 . 629 e a. 5,273| .0026| 837) 4,056 1,451} .0029) 71 
a 18Roanoke. . .115} = 136.0) .0893/ 34.9] 146,048) .1040; 32,184) 15,912) 12,285) 29,184) 3,895]....... 166,328) .0833)1,223| 4,766 3,489} .0907| 102 
ket _ ARoanoke 93.3| .0612 25.5 131,438} .0937 27 , 567 15,086 12,023! 25,836| 3,677 131,217 124,462| .0623|1,334| 4,881].......... -0715| 117 
~ A and A See ena of state for Standard Metropolitan County Areas. Before using these figures, see explanation naoe 19. 
= ; 18 Roanoke county combined with Roanoke (independent city) © SM. 1951. *Withheld to avoid disclosure. 
80 — ——s = a ee — 
116 
. 
s i -ainia? 
* | | Southwest Virginia's 


DBI FOR ROANOKE AND 
SOUTHWEST VIRGINIA 


The million people in WDBJ’s coverage area will earn 


| | Pioneer Radio Station 


fi é \ 
— | \Whs Ware 
Beg 


nearly a billion dollars this year. Here’s WDB)’s family 


coverage, according to the 1949 BMB: 


Day — 110,590 families in 36 counties 
Night — 85,830 families in 31 counties 
and 3 to7 days weekly 
Day — 90,320 families Night — 66,230 families 


WDOBJ Established 1924 
CBS Since 1929 
AM—5000 WATTS—960 Ke. 


f a FM—41,000 WATTS—94.9 Mc. 


T MAY 10, 1951 539 


Employment 
Sales 
Population 


boing UP! 


luxury liner, 


Awarded over 140,000,000 


in NEW DEFENSE CONTRACTS! 


Not including work-in-progress on $70,000,000 
or undisclosed Navy contracts. 


THE PENINSULA’S NEWSPAPERS 


DAILY PRESS e TIMES-HERALD 


MORNINGS AND SUNDAYS 


EVENINGS 


NEWPORT NEWS, VA. 


NATIONAL 


VIRGINIA— (Continued) _ 


REPRESENTATIVES: SAWYER-FERGUSON-WALKER COMPANY 


ONLY 2 FACTS TO REMEMBER: 


1. 183,000 people in compact New- 
port News market. 


2. INDEPENDENT of outside news- 
paper coverage. 


COUNTIES 
CITIES 


19Rockbridge. . 
20Rockingham . 

Harrisonburg. 
Russell 


Scott.... 
Shenandoah 
Smyth... 


Southampton... . 
21Spotsylvania. . 

Fredericksburg. . 
Stafford 


Surry . 
Sussex. 
Tazewell. 


Warren 
Front Royal 
22Warwick 179} 
ANewport News... 
23Washington 
Bristol (Va.)- 
Bristol (Tenn.) 
Bristol 
Westmoreland 
Wise 
Wythe 
Wytheville 
York.. 


Total Above Cities. ... 


State Total 


The “‘SM”’ symbols mark original, excl» 
sive estimates by SALES MANAGEMENT, 
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POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
SALE INCOME—1950 DOLLARS} ADVER- 
SM ESTIMATES SM SALES SM FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES — CONTROLS 
| Te FIVE STORE GROUPS ah 
ies 

[House- (in thousands of dollars) Net ve 
Total holds} | Dollars Pee — Estimates | Dollars Estimates | % of | Mar 
(in % (in (in % Furn.- (in (in % | Per! Per (in U.S.A. | ket 
thou- of thou- thou- of General | House-| Auto- thou- thou- of Cap-| Fam- thou- Poten-| Ine 
sands) | U.S.A.) sands)}| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita i sands) tial | dex 
29.2) .0192 7.1 16,156) .0116 3,949 1,687 777, 3,238 Se 23,214) .0116; 795) 3,270 3,398] .0131) 68 
46.9} .0308) 11.4 37,805) .0269 4,052 5,895; 1,958) 6,859 ma 44,602) .0224) 951) 3,912 22,442] .0254| 8&8 
11.0} .0072) 3.1 23,816} .0170 2,630 2,645) 1,703 4,952 618) 13,045 15,147} .0076/1,377) 4,886].......... 0103) 143 
27.4 0180) 5.8) 9,252) .0066 1,171 3,367 301; 2,064 a 18,988; .0095| 693) 3,274 5,372] .0103| 8&7 
27.2) .0178) 5.9 6,043) .0043 1,014 1,887 184) 820 76}. 17,190} .0086| 632) 2,914 4,647] .0092) 5 
21.6) .0142 5.5 12,618) .0090 2,704 869 604, 2,891 236}. 15,725] .0079) 728) 2,850] 9,637] .0095| 67 
30.8) “0202 6.8 14,746) .0105 2,607 2,543 832} 3,544 424}. 20,266) .0101| 658) 2,980 3,853] .0122) 60 
27.2) .0179) 5.8 13,030) .0093 3,270 1,260 571; 3,586 a ee 20,536) .0103) 755) 3,541 11,156} .0115) 64 
24.5 0161| 5.9 27,349) .0195 5,235 3,316; 1,915) 6,647 ee 29,866) .0149/1,219) 5,062 2,574) .0165) 102 
12.4} .0082 3.3 25,120) .0179 4,421 2,569) 1,915 6,647 715 12,041 17,236} .0087 1,390| 5,223 Balers 0114) 139 
12.2 on 3.0) “ -0017 1,228 ee Se ° ° 12,237} .0062/1,003) 4,079 835} .0052) 6 

| | 
6.5) .0043) 1.7 1,813} .0013 345 eee 578 . , 3,738) .0018) 575) 2,199, 2,895} .0022| 51 

| 
13.1) -0086) 3.0 6,536) .0047 1,356 1,253) 189; 1,484 130} 10,205) .0052) 779) 3,402 5,263} 0057) 66 
48.5 ie 10.3 et, -0199 6,071 6,501; 1,213) 5,910 677 41,128 si 848; 3,993 3,010} .0226| 71 

| 
15.2 0100) 3.8 11,732) .0084 2,962 794 710} 2,698 re 14,850) .0075| 977) 3,908 1,925] .0083) 8% 
8.3) .0054) 2.2 10,858} .0077 2,549 . 710) . 347 9,362 .0047/1, 128 4,255]. . aed .0057| 106 
82.7} .0543) 21.7 82,372) .0587) 18,912) 10,620) 5,720) 17,688) 2,352 ine 104,616) .0524/1,265| 4,821 807 -0547) 101 
42.6| -0279| 12.0} 71,003} .0506 14,344 10,220} 5,610) 15,541) 2,006 35,680; 55,295) .0276)1,298) 4,608].......... 0346) 124 
54.6) 0358) 12.4 35,339 -0282) 6,726 3,858) 2,306) 5,491) 1,003]......... 46,410} .0232| 850) 3,743 9,518) 0263) 3 

| | } 
33.3) .0218| 9.0) 44,215 ost 7,758 7,87 3,529 8,982) 1,139 45 , 428 41,383 0808} 1 248 co re 0242) 11 
16.3 0107 4.2 21,143 -0150) 4,351 2,214) 1,755 3,381 §21 22 , 286) 19,283 -0097) 1, 183 4,591 — 0115} 107 
10.4) -0069) 2.7 5,609 -0040) 914 839 159) 1,682) 76 7,478} .0038| 719) 2,770) 2,096} .0045| 6 
57.5) -0377; 12.3 33, 838) — 7,021 4,152} 2,722) 9,949 696 35,995) .0180) 626) 2,926 1,135} .0238) 63 
23.8, .0156) 5.3] 15,312 -0109) 2,753 1,841 537} 4,216) 296 16,541) .0083) 695) 3,121 6,344] .0105) 67 
5.5) .0036 1.4 11,847) -0084) 1,668 1,237} . 4,047) 249 5,506) .0028/1,001) 3,933 ....f 0046] 128 
11.9 .0078| 3.1 _ -0020) 1,035 215) * 475) ” 9,139 0045 768) 2,948 783] .0044, 5 
a — ee ——| -— 
1,012.0) .6644; 287.1] 1,391,585) .9916) 282,153) 181,242) 90,773) 290,385 om 1,575,873] 1,371,094 -6866|1,355) + ee 7735} 116 
SS ee aS ae eee | | | | — --_— 
3,349.3/2.1989 825.1 2,300, 987|1.6398| 515,990 291 ,956!127, 463! 500, 100! 67,018] ene | 3, 456,896 1.731011, 0321 4,190) 415,559] 1.7973 8! 


© SM, 1951. 


Before using these figures, see explanation page 19, 


SALES MANAGEMENT 


*Withheld to avoid disclosure 
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CAMARA Ass iiskee MRNA de aca ae ee ee 


RESULTS BRING RENEWALS! 
HERE'S PROOF OF WSLS’ LOCAL SALES RESULTS 


34% of present clients constant users for 10 years 
38% of present clients constant users for 6-8 years 
24% of present clients constant users for 3-5 years 
4% of present clients constant users for less than 3 years 


TELL YOUR SALES STORY IN THIS TOP MARKET VIA 
49,510 Radio Homes in Roanoke County and Four Adjacent Counties Alone 
_WITH A 1951 ESTIMATED BUYING POWER OF $250,953,000. 
NATIONALLY REPRESENTED BY WEED & COMPANY es eee 
Te “SH” gabe met eet aT VIRGINIA— Standard Metropolitan County Areas 


sive esti estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 WHOLE- me BUYING GROSS | SALES 

SALE NCOME—1950 DOLLARS} ADVER- 

SM ESTIMATES Sy) SALES 577 FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES — CONTROLS 
sensi 7 | | ‘lies FIVE STORE GROUPS \ 
ies ual- 
| | [House- (in thousands of dollars) Net % of 
Total | | holds} | Dollars Estimates | Dollars Estimates | % of | Mar- 
(in | (in (in % Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- of | thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-]  thou- Poten-| In- 
sands) | U.S.A.| sands)] sands) | U.S.A.) Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita ily sands) tial | dex 
Alynchburg......175] 78.9) .0518| 17.9] 72,794 .0519| 13,742| 11,398] 3,632} 15,706| 2,726].......... 90,183 .0452|1,143| 5,038).......... .0485| 94 
ANewport News. .179 144.5) -0949 38.9 113,954) .0812 27,390 12,070} 7,102) 28,750) 3,139).......... 182,051) .0912)1,260) 4,680].......... -0890) 94 
Norfolk-Portsmouth97} 419.4) ‘2754| 107.2 375,623) .2677 90,462 31,554) 24,104) 75,442) 11,618].......... 509,403] .2552/1,215) 4,752).......... -2630) 95 
Richmond........ 114 341. 0) .2238| 91.6 353,931) .2523) 72,507) 65,247) 23,469) 62,844) 11,473].......... 486,885) .2437|1,428) 5,315).......... -2423) 108 
Geaneke......... 115] = 136. 0| .0893| 34.9 146,048; .1040 32,184 15,912| 12,285; 29,184; 3,895].......... 166,328! .0833/1,223| 4,766].......... -0907! 102 


(Other Pacific States: California, p. 160; Oregon, p. 448) —— WA S HIN G T @) N — Counties and Cities 


City and Population County 


(in thousands) 
20 


Aberdeen....... i Grays Harbor 
AMBUIN. ....... hee eae re King 
Bellingham..... 34.7. .Whatcom 
Bremerton...... Se ae Kitsap 
Centralia....... Bee oa ierpccmen Lewis 
Chehalis....... SY Se ree Lewis 
Ellensburg...... BD Wlans cccneacaest’ Kittitas 
Everett........ =. & ee Snohomish 
Siviskeoud eee Cowlitz 


City and Population County 
(in thousands) 
Kennewick. .... kt ee Benton 
Longview...... 3 Sere Cowlitz 
Mount Vernon... 5.3.) 6<...2ssé0 Skagit 
Lio et Thurston 
i ee ee Franklin 
Port Angeles ty eee Clallam 
Pullen... 65.6 UL es Whitman 
Puyalitp,....- De a isicresersreate Pierce 


City and Population County 
(in thousands) 
a Se King 
Richiand....... i rece Benton 
ee . _ eee King 
Spokane........ 3 eae Spokane 
"ROGIER. 6.0.0.05.00 | Appere eee Pierce 
Vancouver...... : er Clark 
Walla Walla.... 24.6...... Walla Walla 
Wenatchee. .... ROD. wiiielos saws Chelan 
LS CS ne Yakima 


neers: 0]. Y x J 1 4 eer a 
Richland.......... 22.4) .0148 7.3 26,010} .0185 5,990 1,520 610 ee 2. See 34,384) .0172/1,535) 4,710].......... -0171) 116 
Kennewick........ 10.2} .0067 3.4 18,020} .0128 3,211 1,410 af 6,610 PM aisetakiiie 16,530} .0083)1,621) 4,861].......... -0093} 139 

nan 39.9) .0262} 11.6 45,662) .0325) 10,325 5,710} 1,603} 11,629) 1,394].......... 56,099) .0281/1,406) 4,836 36,917] .0290) 111 
Wenatchee........ 13.3! .0087 4.1 28,804! .0205 4,866 4,771| 1,154 8,082 982 43,492 19,298! .0097'1,451] 4,707%.......... -0127! 146 
*Withheld to avoid disclosure. © SM. 1951. Before using these figures, see explanation page 19. 


ee 


KPQ SERVES SEVEN CENTRAL WASHINGTON COUNTIES 


J. H. McGillvra, Keating Co. Portland—Seattle, or phone Jim Wallace—Pat O’Halloran Wenatchee 2757 


1951 


NN, 


EXCLUSIVE! 


Shell Oil Placed “Shell’s Dinner Edition 
of the News” on KJR—their only radio oniitet see WATTS AT 950 he 


in Western Washington. A Marshall Field Hation 


—THE VAZGF-FULL STATION 


ABC AFFILIATE 


REPRESENTED NATIONALLY BY AVERY-KNODEL, INC. 


. _ ie Th “SM” s , bol mark ¢ igi al, . 
WASHINGTON — (Continued) a ; ee sive estimates by SALES. MANAGEMENT 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS | SALES 
INCOME—1950 DOLLARS} ADVER- 
JM ESTIMATES JM SM | FROM TISING 
1/1/51 ESTIMATES ESTIMATES FARMING/ CONTROLS 
; ae Or a RS ee ; EP Rt SE, 1950 ‘ 

Fam- | 


CITIES ilies FIVE STORE GROUPS 
[House- (in thousands of dollars) 
holds} | Dolars By SN Pas ail | Estimates | °; of 
sy) (in (in % Furn.- i q Per | Per (i U.S.A. 
of thou- thou- of General | House-| Auto- of | Cap-| Fam- Poten- 
U.S.A. sands sands) U.S.A. Food Mdse. | Radio motive Drug sands) U.S.A.) ita ily tial 


COUNTIES 


Clallam -8 .0176 8. 27,514, .0196 7,460 6,414 * ee 31,222) .0157.1,165| 3,855 .0173 
Port Angeles 5| .0075 3. 20,197, .0144 5,082 2,232 97 5,786 366 Kk 17,377) .0087/1,511) 5,111 0102 
Clark -7| .0569 26. 60,226 .0430 15,712 ° 14,765 , ae 95,370, .0477|1,100 3,668 ’ 0481 
Vancouver 28.6) .0188 9.3 41,150, .0293 9,271 3,6 2,5! 12,096 , 02¢ 5, 228 45,560) .0228/1,593) 4,952]........ .0240 


Columbia -9 .0032 ‘ 4,256, .0030 897 348 ead 5,424, .00271,107 3,874 : 0029 
Cowlitz .3 .0357 , 51,470 .0367 \ 12,717 ‘ Soceachale's 74,880, .0375|1,379) 4,800 : 0369 
Longview 20. .0137 ). 30,004, .0214 962 , 16% 9,887 826 9, 35,298) .0177|1,697) 5,883 .0180 
Kelso 4) .0048 3. 11,835, .0085 2: 118 1,095 26 2, 11,366) .0057)1,536) 4,736 0064 
Douglas . 2 . 5,168 . 1,000 me 11,766 .0059|1,060' 3,565 -0055 


Ferry . . 1,295 . * Pete steare 2,677, .0014, 653 2,434 -0015 
Franklin Lat 4. 20,750 . Be 6,340 Raa secs 18,810) .0094 1,373 4,703 q -0109 
Pasco 4, .0068 .3 19,033) . 1, 6,340 eRe Se 14,851) .0074'1,428) 4,500) : 0091 
See Pasco-Kenne- } 
wick-Richland 
Garfield .3, .0021 


wo 


3,503 . 362 210 583 , 4,356, .0022 1,320 


Grant .8 .0163 
Grays Harbor .3| .0357 
Aberdeen ¢ .0132 
Island .3 .0074 
Jefferson .7, .0077 
King .7| .4876 
ASeattle 2.7; .3103 
Renton 3 .0108 
Auburn. . 5.6) .0043 


16,807, .0119 4,668 282 | 2,470 Pama 27,528 .0137 1,110) 
60,732) .0433, 14,456 4,865; 3, 16, 562 : 72,816 .0365)1,341 
34,853) .0248) 5,378 2,815] 2,752) 12,862 37,793] 31,380) .0157/1,569) 
5,364 .0038 1,599 302 637 vecceeeee] 11,387] .0057}1, 005) 
7,442) .0053 2,467 372 1,323 11,408, .0057) 975 
779,376 .5555 168,872, 133,855 149,242) 20, | 1,347,258) .6746/1,814) 
634,074) .4519| 119,315) 127,738, 33,992) 127,992) 16,3: 994,561) .4980/2, 104 
19,655, 0140) 6,241) 1,061, 806) 5, 052 3]..........] 30,783} .0154]1,877| 
12,219} .0087, 2,983 713, 474) 4,190) 29 10,177) .0051|1,542 


-+SaBNOL DOS 


| 


Kitsap A. .2} 62,029 .0442/ 17,903 «5,932 2,872, 11,859 115,804, .0580)1, 542 
Bremerton 28.3) . .9] 41,769, .0298) 9,753, 5, 118] 2,175| 9,867 7] 58,836) .0295|2,079| 
Kittitas 7} 4] 23,907 .0170 «5,279» 1,450 1,087 5,988 26,922) .0135|1, 186) 
Ellensburg 3.6] . 2. 17,453) .0124 3,260 882 952 4,677 289 7 12,212} .0061/1,420 
Klickitat . : 9,168 .0066 712 1,830, 11,664| .0059 - 
| 
Lewis 6} . 9} 43,764) .0312 3,995 2,400) 10,613 51,335) .0257/1,151| 
Centralia-Chehalis. 4.5) .0096 8] 81,247| .0923| 5, 3,456 41 9,020 j 5 , 8 20,906| .0104|1,442! 
Chehalis 5.7; 0038) 1.8] 15,827, .0113, 2,608) 2,068 7 9,211) .0046/1,616) 
Centralia 3.8] .0058 3. 15,420) .0110 2,935 1,388 23 , 11,695) .0058/1,329) 
Lin coin. . .1) 0073 3.1] 13,861) . 327 13, 109) | 
Mason -3| .0100 ° 11,726 
Okanogan -6| .0195 . 18, 966 
Pacific .8| 0110 5.2] 14,556 
Pend Oreille .6| .0050 , 4,321, . ; ree 1,095} .0036) 72 
Pierce. ... 143 .9| .1851| 90.7] 221,850) . ,808) 12,305, | 15,258] .1958| 108 
ATacoma .0959| 48.91 174,086) . 21,376] 10,982 47, 2| 208,963 259,066 .1298|1,772| 5,298 1213 196 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
*Withheld to avoid disclosure. © SM. 1951 


542 SALES MANAGEMENT 


Way Up at the Top of the Coast 
SPOKANE ) 
rABona In lina g GC, Too 


. AGAIN IN 1950 — when it comes to total general advertising 
PORTLAND in Pacific Coast “key city” dailies—the Tacoma News Tribune 
q ranks with the top third. The Tribune is way up at the top 
: of the coast in other linage classifications, too. Seventh in 
? 0 RE total automotive! Eighth in total grocery! Tenth in total dis- 
. play! Proof that more and more advertisers know it pays to 
A “think twice about Tacoma.” 
GENERAL ADVERTISING 1950 
— Twelve Months 
ole f wei Daily Newspapers, Pacific Coast Key Cities 
= Rank City and Newspapers Total Lines 
ve. 1. Los Angeles TIMES 3,446,576 
— 2 Seattle TIMES 3,278,906 
=e GALIF. 3 Oakland TRIBUNE 3,245,523 
Qua 4 Los Angeles HERALD EXPRESS 3,233,393 
ie 5 Sacramento BEE 3,111,585 
A. ket 6 San Diego TRIBUNE 2,839,992 
a 7 Los Angeles EXAMINER 2,701,294 
— se 8 San Francisco CALL BULLETIN 2,649, 919 
a El pennant *« 39 TACOMA NEWS TRIBUNE 2,578,036 
1 6 ; 10 Portland JOURNAL 2 570,576 
7 onesie 11 San Diego UNION 2,565,105 
i ot fe SANFRANCISCO 12 Portland OREGONIAN 2,417,213 
“bn manerT? 13. Fresno BEE 2,314,676 
ti. 14 = San Francisco NEWS 2,231,291 
| ee 15 San Francisco EXAMINER 2,166,938 
: 16 San Francisco CHRONICLE 2,040,948 
: ba 17 Spokane CHRONICLE 1,959,709 
11! 134 18 Spokane SPOKESMAN REVIEW 1,807,977 
19 Stockton RECORD 1,774,568 
| 20 Seattle POST-INTELLIGENCER 1,736,792 
uh onaneinin 21. Los Angeles NEWS 1,659,245 
7) * 22 Long Beach PRESS TELEGRAM 1,597,389 
3 § . 23 Los Angeles MIRROR 1,177,531 
' - LOS ANGELES : ) 24 Modesto BEE 1,054,865 
Si LONG BEACH 25 Pasadena STAR NEWS 1,030,279 
5 128 26 Sacramento UNION 548,073 
5| 144 27 Long Beach INDEPENDENT 434,530 
if a Ss 28 Pasadena INDEPENDENT 392,087 
, All figures in lines from Media Records, Inc. 
{147 
a) 
), 141 | 
jj 2 e p\\ 
| 9% Arr? 
) 171 ae 2 nes 
138 Ba 0 
105 
re 
| i v7, and you'll always buy 
| 93 
| 7 
| 108 The N. T Te 
HW ews Tribune 
1951 nA ' |n nnn ee - . 
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"J DOUGLAS 


Spokane 


KITTITAS 


WHITMAN 


i, 


Ol 
THURSTON 


eA PACIFIC TLEWIS 


\--} FRANKLIN. 
BENTON ie 


* {WAHKIAKUM COWLITZ SKAMANIA 


Richland © \ 


KLICKITAT 


Copyright b . 
oe A 1949 Retail Sales in Excess of $100 Million 
Sale MANAGEMENT 


1949 Retail Sales $50.0 Million to $99.9 Million 
ene — a ne [ } 1949 Retail Sales $25.0 Million to $49.9 Million 
retail saies © “UU million or 
more in 1949 1949 Retail Sales $10.0 Million to $24.9 Million 


W A SH | N G T O N —_— (Continued) The “SM” symbols mark original, exclu 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING | GROSS | SALES 
ESTIMATES a OPN 
SM Baar BY) Estimates BY.) ESTIMATES | FARMING 

COUNTIES 1950 


CITIES ili FIVE STORE GROUPS 
(in thousands of dollars) 

Dollars 

(in 

thou- General Auto- | 

sands) S.A). Mdse. io | motive | 


12,545] .0086 1,106 3,410) 
2,047| . 387 327| 
43,361| . 4,162 7,138) 
18,612) .013% 3,148 4,100! 


1,852) . * 
97,354] . 24,085 10,387; 3,828 
59,422) .04: 12,985 8,469) 2,920 
227,939) . 43,794, 35,626) 11,232 
203,265) . 36,799] 35,166] 10,376 ,786} 293,411 


11,734 2,688 2,249 362 16,897 
42,646) . 10,173 3,595) 2,419 62,381 
34,057) . 6,949 2,276 

1,702) . 642 ? 


47,162) . 8,589 2,818 
42,812] . 7,201 2,394 
66,433 13,259 3,224 
45,658) . 8,855 74; 2,880 
31,027) . 6,541 1,361 
12.2 ‘ 11,112 2,959 718 23,265; .0116)1,907 
and A See end of state for Standard Metropolitan County Areas. 
ithheld to avoid disclosure. 
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LLL LLL IEEE I ALTE IS 


Before using these figures, see explanation page 19. 
© SM. 1951. 


SALES MANAGEMENT 


ion 


ion 


Coa MONIES ERIE MSR E88 


PCS ART 


* 
Plenty BOaOCHS. 0° 
im the YAKIMA Market ? 


Yakima, “Fruitbowl of the Nation”, produces more apples, more pears, more 


hops, and more mint than any other county of the U.S.A. A “superior” mar- 


ket, Yakima county ranks fifth in total gross 


NATIONAL REPRESENTATIVES: WEED AND COMPANY 


income derived from farm products. 


Retail sales exceed 129 million dollars annu- 
ally and KIMA effectively and economically 


delivers this third individual market in 


YAR Ima, was Htneoeton 


Washington. 


NOTE TO TIME BUYERS: Plenty people too! In Yakima, (rhymes with mackinaw) most of the people listen most of the 
day and night to KIMA-CBS. (C. E. Hooper Station Audience Index, December 1949). 


The “SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


WASHINGTON — (Continued) 


POPULATION RETAIL SALES—1 WHOLE- EFFECTIVE BUYING GROSS SALES 
— o SALE INCOME—1950 — ——. 
ESTIMATES SALES 
JM 1/1/51 JM ESTIMATES 1950 JM ESTIMATES FARMING] CONTROLS 
COUNTIES ie E Peer 4 1950 | ae 
am- 

CITIES ilies | FIVE STORE GROUPS Qual- 
[House- (in thousands of dollars) Net @YD > ity of 

Total holds] | Dollars | = ___| Estimates} Dollars Estimates | % of | Mar- 

(in % | (in (in |. % | Nl Furn.- (in (in % | Per| Per (in U.S.A. | ket 

thou- | of | thou-| thou- | of | General | House-| Auto- thou- thou- of | Cap-| Fam-| thou- | Poten-| In- 

sands) | U.S.A.) sands) | sands) | U.S.A.| Food Mdse | Radio | motive | Drug | sands) sands) |U.S.A.| ita | ily sands) tial dex 

Yakima 138.2! 0908} 38.7] 129,393) .0922| 28,992) 13,140] 5,928} 32,026] 3,024)..........] 161,970] .0811/1,172) 4,185 93,233] .0864) 95 
Yakima 39.2; .0258| 12.1 77,660) .0554 12,383) 10,839) 4,101) 24,827) 2,123 82,238 64,288] .0322)1,640) 5,313]......... 0379} 147 

Sion awe — 

Total Above Cities....] 1,178.8] .7740 = 1,665, 552/1.1869) 321,056) 248,447) 90,780) 392,691) 41,660) 2,261,925) 2,188,202/1.0957|1,856) 5,582}.......... 1.0590) 137 
State Total. ._ 1 2.415.7'1.5861 767.5\ 2,276,114'1.6221i 512,253! 289,986 112,713 494,256 58,0281 ae | 3,598, 836|1.8021/1,490 4,689 508, 2441 1.7049! 107 
WASHINGTON— Standard Metropolitan County Areas 

Seattle .131] 742.7| .4876| 256.4) 779,376) .5555| 168,872) 133,855 39,894) 149,242| 20,592]......... | 1,347,258] .6746|1,814/ 5,255].......... eons] 123 
Spokane 136] 225.0 .1477| 72.5) 227,939) .1625) 43,794) 35,626) 11,232) 56,840) 6,072]........ 367,650} .1841|1,634) 5,071).......... -1703/ 115 
Tacoma. . 143[ 281.9! .1851! 90.7] 221,850] .1581! 52,371! 23,808! 12,305] 53,932| 5,481l..........1 444,556] .222611,5771 4,901!.......... -1958/ 106 
SM, 1951 Before using these figures, see explanation page 19. 


THIRD LAR 
Represented 


Look at the 


EVERETT (Wash.) MARKET 


Retail Sales 86% Above the National Average 


40% Above the National Average in G. Q. M. 
Wee caer nana EVERETT DAILY HERALD 


Nationally By EVENINGS EXCEPT SUNDAY 
West-Holliday , SNOHOMISH COUNTY, WASHINGTON 


Dollars are spent by people. To find out who’s doing the 
spending in every state, county and city, See Page 77. 


HUNTINGTON 


WEST VIRGINIA’S LARGEST CITY—1951 POPULATION: 87,300 


MARKET FOR 610,000 PEOPLE 


Situated on the Ohio River where West Virginia, Kentucky, and Ohio meet, Huntington 
is the trading center for 610,000 people in a 13-county, tri-state empire. 1950 Retail 
Sales for this area totaled $342,565,000. 


INDUSTRIAL POWERHOUSE 


Huntington is an industrial powerhouse, with over 150 manufacturing plants and an 
annual payroll of $60,000,000. 


NEWSPAPER CIRCULATION OVER 60,000 


This dynamic market is served by the Huntington Advertiser & Herald-Dispatch, with 
A.B.C. circulation over 60,000. Reflecting the steady growth of their market, these 
papers have almost doubled their circulation in the last ten years. 


The Huntington ADVERTISER ¢ HERALD-DISPATCH 


Represented by THE KATZ AGENCY, INC. 


W + S T V | R G | N | A (Other South Atlantic States: Delaware, p. 198; District of Columbia, p. 198; Florida, p. 200; 
=“ Georgia, p. 212; Maryland, p. 291; Nerth Carolina, p. 402; South Carolina, p. 478; Virginia, p. 533) 


City and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 

; a 0 a 2» eer Cabell ee ° eer Mercer 

..++e-+ Mercer Logan a i * Sere Kanawha 

Martinsburg... . Berkeley 24.5.........Hancock 
Montgomery.... Fayette 
Morgantown.... 25.7.......Monongalia 
EE oS RES Fayette 
Pastereburg.... 29.9....cceccces Wood 


f 
Ate 
Re ee 
stees DODDRIDGE R= 3 


WEST VIRGINIA 


ae 1949 Retail Seles in Excess of $100 Millien 
1949 Retail Sales $50.0 Million to $99.9 Million 
[==] 1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
Copyright by retail sales of $15.0 million or 


MANAGEMENT more in 1949 


SALES MANAGEMENT 


iy 


WSAZ 


COVERS 28 Counties 


West Virginia—Kentucky—Ohio 


BMB Study No. 2 


92,950 families day 
73,900 families night 
$454 million Retail Sales 
5000 Day, 1000 Night 
e 930 KC 


TELL MORE e 


SELL MO 
IN THE 


Huntington ¢ Ashland ¢ 


Tri-State Market 


ABC PROGRAMS 
National Representative 


BRANHAM CO. 


WSAZ-TV 


Delivers EXCLUSIVE Coverage of the 


HUNTINGTON — CHARLESTON 


$601 Million Retail Sales Market 


ASHLAND 


@ LOGAN 


Ironton 


ABC-CBS-DTN-NBC 
National Representative 
KATZ AGENCY 


WSAZ-TV 


CHANNEL 5 


» The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


AENT 
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WEST VIRGINIA— (Continued) 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SALE INCOME— DOLLARS} ADVER- 
SM asTueaTEs SH SALES SM FROM TISING 
COUNTIES // ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
1950 
Fam- 
CITIES ilies 
(House- Gu tuomnas of ane Net Vy of 
Total holds} | Dollars Estimates | Dollars Estimates | % of | Mar- 
(in % (in (in % Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- thou- thou- 0 General | House-| Auto- thou- thou- of | Cap-| Fam- thou- Poten-| In- 
sands) | U.S.A.| sands)| sands) | U.S.A.) Food Mdse. | Radio | motive | Drug sands) sands) |U.S.A.| ita | ily sands) tial | dex 
Ee. 20.0) .0131 5.6 6,087| .0043 2,157 583} 256 997 _ ee 12,500} .0063) 625) 2,232 2,015} .0071|) 64 
Berkeley. . . ae 30.5} .0200 8.8 19,307) .0138 5,049 1,466] 1,019} 4,543 eer 35,563] .0178|1,166| 4,041 7,174] .0170) 85 
Martinsburg....... 15.8) .0103 4.7 17,163} .0122 3,938 1,318] 1,019 * * 7,737 24,300] .0122]1,538| 5,170).......... 0118} 115 
a 33.6) .0221 7.7 15,777| .0112 4,429 2,842 945| 2,955 ne 22,210) .0111) 661) 2,884 425] .0133| 60 
orig —. 18.2) .0119| 4.3 5,319] .0038 1,360 557 353| 1,796 | eee 10,228] .0051| 562) 2,379 1,933] .0061) 61 
00ke. . .154 27.3) .0180| 7.2 12,085) .0086} 4,029 553 637| 3,758 ee 31,668] .0159]1,160| 4,398 505] .0141| 78 
Cabell... eal 62} 109.2) .0717| 31.9) 104,030) .0742| 21,118) 14,382) 6,372| 25,060) 3,080).......... 141,086] .0706)1,292) 4,423 2,147] .0719) 100 
AlHuntington.. 87.3] .0573| 25.6 99,548] .0709} 19,665} 13,687) 6,204 ® * 195,865} 124,315) .0622|1,424] 4,856].......... 0638} 111 
Calhoun... ss. 10.3} .0067} 2.2 1,912} .0013 531 141, * Set Pia 6,777] .0034| 658] 3,080 843} .0033/ 49 
aT 15.1} .0099} 3.4 3,479) .0025 404 717 66 «Se Peery 8,743) .0044) 6579) 2,571 416} .0049) 49 
Doddridge 9.2) .0061 2.6 2,878) .0021 840 324 * 457 A ct eons ee 6,872] .0034| 747| 2,643 1,137] .0036|) 59 
es . 25 83.4) .0547| 20.6 50,362| .0359! 10,336] 12,989] 3,317) 12,190 eee 70,640| .0354) 847) 3,429 833] .0393| 72 
= -. er 4.6} .0030 2 12,371] .0088 2,129 ° 1,416] 5,993 BE cacea 5,083) .0025|1,105) 4,236].......... 0045] 150 
— >: ee 3.5] .0023 1.0 10,215} .0073 2,486 bd 1,018] 2,561 , re 4,270} .0021|1,220] 4,270].......... .0037| 161 
= 9.8} .0065| 2.5] 2,246] 0016) 922) «Ss 2} BO] | Le. 6.684] .0033| 682| 2,674, 1,120] .0033| 51 
stews 8.8} .0057 25 5,138] .0036 799 525 53 879 ig) See 6,494] .0033) 738) 2,952 4,301] .0039) 68 
— 39.7| .0261| 10.0 22,432] .0160 5,448 2,806) 1,541) 4,955 ee 31,085} .0156| 783) 3,109 5,504] .0178] 68 
— sone 12.8} .0084 3.4 4,395] .0031 952 339) 219) 1,705 Sere 9,728} .0048} 760) 2,861 4,509} .0050) 60 
hl . 154 35.0) .0230 9.0 17,882] .0128 6,209 883] 1,115) 1,414]  546].......... 57,995] .0291|1,657| 6,444 654] .0230| 100 
eirton 24.5) .0161 6.2 15,916} .0113 4,421 ° * . _ oaaee 41,674} .0209|1,701| 6,722].......... .0171| 106 
= 10.1} .0066 2.4 3,921] .0028 522 474 68} 1,186 — 8,928} .0045) 884) 3,720 8,494] .0044| 67 
_. s<aeenl 86.1] .0565] 23.8] 71,489] .0509 16,920) 8,448) 4,343) 17,423) 1,394].......... 93,074) .0466|1,081| 3,911 3,985, .0489) 86 
ksburg 32.2] .0212 9.7 52,598] .0375 9,082 7,166} 4,032} 12,794) 1,065) 72,355 47,720) .0239|1,482| 4,920}].......... .0274] 129 
eo aceon 15.5} .0102 3.9 6,048} .0043 1,393 379| 303] 1,898 as 11,594] .0058| 748| 2,973 2,704| .0062| 61 
and A 


2 mantinaton is in Cabell and Wayne counties 
Wei gomery is in Fayette and Kanawha counties 
irton is in Brooke and Hancock counties 


MAY 10,1951 


See end of state for Standard Metropolitan County Areas. 


Before using these figures, seé explanation page 19. 
*Withheld to avoid disclosure.. 
© SM. 1951. 


547 


THE CHARLESTON DAILY MAIL 
COVERS THE HEART OF 


The Charleston market is not only the richest in Wes} 
Virginia, it is the best, and the largest. Charleston in Kan. 
awha County with retail sales of $140,264,000.00 leads} 
almost two to one in every category of interest to thos | 
with goods and service to sell. 


Place your schedule 
in the evening Daily 
Mail for maximum 
sales results from this 
Tey Trane JE & wealthy audience. 


ee Represented Nationally by: 
WARD-GRIFFITH CO., Inc. 


“The Chemical Center of the World’ New York, Chicago, Detroit, Atlanta, Boston, San Francisco 


be Charleston Daily Mail 


Represented Nationally by WARD-GRIFFITH COMPANY, INC.. 


7 


WEST VIR G l N | haw’ Continued) in The “SM” symbols mark original, excl 


sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS SALES 
INCOME—1950 ADVER- 


ESTIMATES 0 TISING 
JM 1/1/51 ESTIMATES BY) ESTIMATES CONTROLS 
COUNTIES : 1950 
| Fam- | 


CITIES | ilies FIVE STORE GROUPS | 
| [House-| | (in thousands of dollars) d | 
| holds} __| Estimates | a 


% | (in i | l Furn.- S (in (in ~ | Per| Per (in 
of | thou- of House-| Auto- | thou- thou- | of | Cav- Fam- thou- 
U.S.A.| sands) S.A.| Food " motive | Drug | sands) sands) |U.S.A.| ita | ily sands) 


| scenes Mencctt Ba 
, 0114) 4.8) ,322| 2,246 706 | 1,669) 271 14,024) .0070| 806| 2,922 
2Kanawha.... 1) .1577| 64.4 ,861| . 520] 30,960] 13,166 45,024 4,704]..........] 265,551] .1330|1,106| 4,123 
ACharleston.... 8} .0484) 22.2 ,264] .1000} 26,798] 21,832| 10,783] 34,769 3,407] 240,391] 112,914] .0566]1,530| 5,086 
South Charleston .. 5.8] 0110, 5.0 74] .0106 349] 1,191 5,019] 50} 3,347] 23,033) .0115/1,371| 4,607 
Lewis... .2| .0139) e i 343) 884 2,202 cas 18,168} .0091| 857) 3,132 


Lincoln... 7} 0149} 5.1 1,048 | 1,312 - 10,646] .0053| 469) 2,087 

Logan... : = 18.2 ‘ 15,325] 2.591) 8,424) ispient 68,513| .0343| 875| 3,764 
Logan... 1} .0034 2,958 2,547 : ' 6,962| .0034|1,365| 4,641 

McDowell 8) .0655| 911] . 17,432| 3,740| 10,595 79,141| .0396| 793| 3,353] 
Welch 3.6] .0043 ; 16,464] . 72} 1,852| 1,445] 7,088 : 7,082} .0036|1,073| 3,934 

| | 

Marion .4| .0476| 20.0, 47,678) . 8,113} 2,160] 9,393 70,228} .0352) 970| 3,511 
Fairmont . .0195| 8.7 36,223] .0258| 8, 5,727| 1,589| 8,357 31,881| 41,045] .0205 1,382) 4,718]... 


A and A See end of state for Standard Metropolitan Before using these figures, see explanation ” 
Zz Montgomery is in Fayette and Kanawha counties © SM. 1951. *Withheld to avoid disclosut 
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Thumbnail Breakdown 


of Gazette Circulation 


DAILY 
86,275 


SUNDAY 
88,845 
A. B.C. 9/30/50 


MILLINE RATE 
Date... nc oss BE 
UNG oc. ccs 2.54 


DAILY CIRCULATION 
Family Coverage 
By County 


20% or Better 10% or Better 
Kanawha ....... 47,009 | Braxton ........ 584 

Charleston Jackson ........ 456 
GOON coe vcc sees 3077|-—" . 
ME ecrigeein ees 1,092 Mason .......... 827 
MD 5 ods) 8,155 | McDowell ....... 2,350 
Greenbrier ...... ; 511 | Raleigh ......... 2,619 
eee 66 
Nicholas ........ 2,341 Roane .......... 672 
Pocahontas ..... 1,064 | Webster ........ 545 
Putnam ......... 1,114 | Wyoming ....... 1,072 


COMPARISON BY ZONES OF THE TWO CHARLESTON NEWSPAPERS 
Publisher's ABC State ment Sept. 30, 1950 


| Smart Sales Managers Know 
The Gazette’s Power in 


Selling Both 


Sides 
of the 


Counter 


Total Circulation City Zone Retail Trading Zone All Other 

Daily Sunday Daily Sunday Daily Sunday Daily Sunday 
Gazette ..... 86,275 88,845 32.928 32.792 38,555 39,313 14,792 16,740 
Daily Mail ... 60,162 59,500 32,672 31,410 24,066 24,696 3,424 3,394 
Gazette Lead . 26,113 29,345 256 1,382 14,489 14,617 11,368 13,346 


The Market 


wr Kanawha county (Charleston) alone 
estimated as offering a backlog of 
$201,861,000 in Retail Sales, the southern 
West Virginia market is a highly profitable 
trading area. 

When the 16 other counties comprising The 
Gazette Market are added the retail figures 
run up to $515,767,000—or better than a half 
billion dollars. The 1950 population adds up 
to 869,780 consumers. A huge three-shift 
chemical industry sparks the pay roll. 

As the thumbnail circulation breakdown 

will indicate, The Gazette has 20% or better 
Family Coverage in 9 counties where the 
Retail Sales total $377,031,000. The other 8 
counties covered to a depth of 10% or better, 
account for $138,736,00. (See detailed esti- 
mates in this issue of Sales Management). 
These 17 counties by trading habits are 
tied together in a closely knit, compact unit 
—with Charleston the major'shopping and 
distribution center. 

Small wonder, then, that The Gazette, 
uniquely serving this market, should have 
become the most powerful single selling me- 
dium within the borders of West Virginia! 


The Charleston Gazette Fir 


Represented by: SMALL, BREWER & KENT, INC. 
Charleston 30, West Virginia 


MAY 10, 1951 


Behind the Counter 


HARLESTON is not only West Virginia’s 

state capitol but its trade capital—the 
sales and distribution center for The Market 
described on the left. 


Shoppers are drawn to Charleston’s stores 
from a hundred mile radius—from the Ohio 
river to the Virginia line. Likewise jobber 
and manufacturers’ salesmen from Charleston 
virtually honeycomb the same area. The city 
has become a vast distribution hub. 


Also the nation’s largest producing bitumi- 
nous coal fields lie near by. These fields 
contain the backbone of the Industrial Stores 
movement, with practically all stores having 
resident buyers. 

Thus an advertising schedule in The Ga- 
zette serves a two-fold purpose. Not only 
does it sell goods off the shelves, but it helps 
sell the dealer. A salesman starting his day 
from Logan, Beckley, Bluefield or Williamson 
can use The Gazette with his ad in it for 
sales and merchandising work. 

So why not use the power and prestige of 
The Gazette on the man behind the counter 
or desk? 


ai 
ESTON M 


— 
BUSINESS OPPORTUNITY UNLIMITED 


IN THE GREAT WHEELING (W. VA.—OHIO) MARKET 


Fatten up your sales figures in the prosperous seven-county West Vir- 
ginia-Ohio industrial area served by the Wheeling (W. Va.) Intelligencer 
and News-Register. More than 50,000 families read them every day to 
find out what to buy, where to buy it. This vital progressive Northern 
West Va.- Eastern Ohio market has 314,600 prospects for what you have 


to sell; prospects who spent more than 192 million retail sales dollars 
in 1950. 


BELMONT Proof of progress: Four new industries have entered the area in the 
past four months to join the 286 already existing. 


BROOKE 


smear ews 


INA Rom te nr RM Pn 


There’s no doubt about it; it’s a great market becoming even greater. 
if Plan a campaign now in the newspapers that serve it well. 


MONROE 


WEST VA, WHEELING, WEST VIRGINIA 
WETZEL 


ae INTELLIGENCER WeRSA%; 
INNEWS-REGISTER Ano sunpay 


Represented by BOGNER & MARTIN — 295 MADISON AVE., NEW YORK 17 — 435 NO. MICHIGAN AVE., CHICAGO 11 


sive estimates by SALES MANAGEMENT. 


WES T VIR GC 1 N 1 A— (Continued) The “SM” symbols mark original, ec F 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS SALES 
E INCOME—1950 DOLLARS) = 


ESTIMATES FROM 
JM 1/1/51 JM ESTIMATES 19 JM ESTIMATES FARMING} CONTROLS 
COUNTIES 1950 


CITIES } | ili FIVE STORE GROUPS 
(in thousands of dollars) Net 
| as | z i Dollars Estimates | % of 


o | | Furn.- l (in (in (in U.S.A. 
thou- of General | House-| Auto- thou- thou- ' a thou- Poten- 
sands) etait sands) S.A. Mdse. | Radio | motive sands) sands) S. sands) tial 


Marshall. hes 37.3} .0245| 10.6 ° ° 719 458, 2,330 nee 34,987 . -0167| 6 
Mason... 23.9) .0157 6.4 ° ° 402, 1,824 eye 18,212) . 0088) 8 


| 
RE iciscssas 78.9) 0498) : 50,503] . 3,021, 12,719} 1,368]..........] 79,316] . 0406} 
Bluefield.......... 21.5) .0141 , 28,236] . 70) 2,031 * 2,6 31,068] . .0167| 118 
i 8.4} .0055 i 11,251) . i ° : 2,8 10,618) . .0062) 113 
22.5 0148) : 8,878) . ee. 17,213] . .0092} 62 
ae 47.9) .0314| . 31,297] . ; eae 36,021| . 0220) 
Williamson. ...... -8} .0058| : 18,964] . 7 7 11,053] . 0080} 138 


Monongalia. edi 5} . A 41,287) . ,049) Pe cee 63,099) . , .0327| 8 
Morgantown. .... .7| .016 . 30,598) . | 2, 36,777] . 0191) 118 
- 3,721| . 1,000) 954 ; nee 7,062) . 0043} 4 

2,706] . 6,208] . y 0032 8 


10,399} . , y 15,286) . aa 3 

. . bee 104,401| . 0883) Hu 
AWheeling 2} 0: . 7 ; Y paw 89,096] .0447 1491) 126 
Pendleton... 7 3 5 eee ; ; .0031} 5 


Pleasants........... : is : P Rinse y : 0082 % 
Pocahontas -7| .0083) r .0028) | aes y F .0050} 6 
| 0121] 8 


Sis teeta nee RN 


| 0068} 638 .0072| 5 
0435) 894 .0467| 7 
-O111)1, 142 : oss 120 
589) 0142) 913 0143) 70 

11,453| .0082| 2,58 ,703 -oceeseeel 12,6761 .0064/1,363 ms 0 o4¢9| 10 


4 and A See end of state for Standard Metropolitan County 3 Before using these inne: see exslanation page "page 19 
ithheld to avoid disclosure. © SM. 1951 
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Oe 
| © ae th lily stale 
: : irginia é ervsonatiy stations 
>I in West Virgi ee 
i » @ 
. “pERSONALITY® Is a WKNA WJLS 
) . . i WKNA-FM 
T $500,000,000 asset: CHARLESTON ae 
; j d one low combination BECKLEY 
= order, one bill, an f 950 KC—ABC 
One Pee he richest, lushest half o 960 KC—CBS 
i is your ticket to the ’ f 5000 W DAY ® 1000 W NIGHT 
if- rate | fi Vi ginia market—where almost a half- 1000 W DAY e 500 W NIGHT 
r . . 
er the West ¥le"" lly! And all this is 
mess nt annually: 
to ae Sat that ig about the same as you 
ours at a CO : station 
rn y 4 pay for any single comparable 
ve would pay J ' 
vering half the impact: 
Irs delivering : co incomes 
*¥BMB’s effective buying incom» — 
of the ‘Personality Stations” 
he . - Represented nationally by WEED & CO. 
The “SM” symbols mark original, exclu- . 
Pr. sive estimates by SALES MANAGEMENT WEST VIRGINIA— (Continued) 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
ESTIMATES SALES — OPROM. : TISING 
JM 1/1/51 BY) ESTIMATES 1950 SM ESTIMATES FARMING] CONTROLS 
COUNTIES | eee 
Fam- 
CITIES ilies FIVE STORE GROUPS yD ual- 
[Heuse- (in thousands of dollars) Net ity of 
Total holds} | Dollars Estimates | Dollars Estimates wen Mar- 
(in % (in (in % Furn.- (in (in % | Per| Per (in S.A. | ket 
thou- of thou- thou- 0 General | House-} Auto- thou- thou- of | Cap-| Fam-| thou- Poten-| In- 
sands) | U.S.A.| sands)| sands) | U.S.A.) Food Mdse. | Radio | motive | Drug sands) sands) |U.S.A.) ita | ily sands) tial | dex 
eer 12.7) .0084 3.7 4,285) .0030 1,133 668 128; 1,152 Wlresssccens 9,246) .0046) 728 2,499} eae -0049) 58 
IR ccivcnennsxoue 18.6} .0122 “4 5,778) .0042 1,364 748 351 1,637 m Dicacesseee 13,262) .0067) 713) 2,947 2,223] .0071| 58 
Summers............ 19.4) .0127 5 7,898) .0056 2,411 1,174 639} 1,247 _ Sa 13,405} .0067} 691) 2,681 1,454) .0076) 60 
| eee 18.6) .0122 5.2 7,958) .0057 2,602 706 573 897 280} ei tacciet 17,465; .0087| 939) 3,359 1,223] .0085) 70 
i ere 10.8} .0071 2.8 4,210) .0030 1,365 708 87| 1,295 ey 8,456} .0043) 783) 3,020 639} .0045) 63 
_ __ Serer 10.6} .0070 3.0 3,788) .0027 1,331 236 360 642 Giisedcscsens 9,953} .0049) 939) 3,318 845) .0047) 67 
| ea 19.5} .0128 5.6 7,964) .0056 2,169 716 301 2,064 CE Guise acces 13,670) .0069) 701) 2,441 1,812] .0077) 60 
— ee 39.1) .0256 9.4 6,807) .0049 2,245 556 482) 1,918 —- Pte oateraeicte 27,566) .0138) 705) 2,933 1,435} .0135) 53 
—- ; es 18.0) .0119 4.1 6,435) .0046 1,399 1,750 80} 1,297 eee 11,502) .0058) 639) 2,805 420] .0067' 56 
SALES eee: 20.4) .0134 5.4 9,521) .0068 2,701 626 604) 2,103 WE Sats awren 18,217} .0091| 893) 3,374 1,122] .0093) 69 
DVER- aaa 5.2} .0034 1.4 952) .0006 155 328 ” ° a Serre 2,876] .0014) 553) 2,054 858} .0016) 47 
"ISING PR incscecrecmcaed 67.1) .0440 20.3) 48,628} .0347| 11,364 6,294) 3,201) 10,095) 1,284].......... 78,037) .0391/1,163) 3,844 2,579} .0388| 88 
NTROLS Parkersburg. ...... 29.9} .0196 9.5 41,836] .0298 8,618 5,951 . - 2 sear 41,441] .0207/1,386) 4,362].......... -0232} 118 
| ' 

Qe Wyoming............ 38.1) .0250 “a 15,765) .0112 4,079 4,479 900; 2,769 Se 28,156; .0141) 739) 3,200 443] -0154) 62 
3 4 Total Above Cities. ... 482.2 3165 143.9 697,048) .4967| 135,623) 97,045) 37,921 127,106) 11,044] 703,972} 693,396) .3471/1,438 4,849) Penance -3860} 122 
en-| In na — 

i heal State Total.......... 2,025.7|1.3299| 529.7| 1,224,456| .8726| 290,121 205,081] 74,992! 261,081! 26,698).......... 1,903,932} .9534| 940] 3,594] 112,336] 1.0044] 76 

| 4 e 
=* WEST VIRGINIA— 69 Standard Metropolitan County Areas 
093) 3 —— 

: 

| 
106} 8 Charleston........ .25) a aad 85.0} 252,223) .1798 m0 43,949) 16,483) 57,214 - alee at 336,191} .1684/1,039) 3,955).......... -1805} 85 
67) 11 Huntington, W. Va.- 

62) 13 Ashland, Ky......62 249.3] .1636/ 67.2) . 179,907) .1283/ 41,971) 23, 153| 10,834) 43,523) 4,908).......... 260,839} .1306/1,046) 3,882].......... .1365| 83 
92/62 i Wheeling, W. Va.- | 
20; 70 _Steubenville,O. .154 358.4) .2355, 98.5] 272,156; .1940| 74,752; 30,446] 17,277| 49,913] 5,726].......... 436,842) .2189|1,219| 4,435].......... -2147| 91 

138 Ween oc : 

- Huntington is in Cabell and Wayne counties Before using these figures, see explanation page 19. 
ri. Withheld to avoid disclosure. © SM. 1951. 
2 

91) 113 

43, 49 

32) 58 

| e t 
i Reach One of America's Great Markets 

} e e o 
= With One Station, One Cost, One Billing 
1) 

| Pin-point a sales campaign on WWVA and you aim it at six million 
2} 78 people who spend four billion retail sales dollars annually in Eastern 
1 . 50,000 WATTS oe 1170 KCS. _ CBS Ohio, Western Pennsylvania, West Virginia and Virginia. 

lat This rich, prosperous, bustling industrial heart of America rates high 
| n i WHEELING W V A on any survey of buying power; and can be reached effectively, 
JF ? e . profitably with one station, one cost, one billing . . . with WWVA. 
3, 0 Oe 

11 Represented by EDWARD PETRY & CO. — Nat’! Sales Offices: 488 MADISON AVE., NEW YORK 
ge 4 
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Advertising Tests Are 
a Natural in Green Bay 


Green Bay is a recognized test 
market independent of other 
cities and outside media. 


The Grocery Store Audit af- 
fords an accurate check on 
results for grocery brands 
testing in the market. 


Contact the General 
Advertising Department 


Green Bay's in the Palm of Your Hand 


When You Advertise in The 


GREEN BAY PRESS- GAZETTE 


The Press-Gazette is read in over 99% of the city zone homes. Coverage 
in Brown County is over 88% of all family dwelling units. Circulation of 


35,094 is highest in Wisconsin excepting Milwaukee and Madison. 


Merchandising Cooperation at the retail level has produced amazing 


dealer acceptance for, and promotion of, Press-Gazette advertised brands. 


W | S Cc O N Ss | N — Counties and Cities — 


(Other East North Central States: 
240; Michigan, p: 314; Ohio, p. 419; Wisconsin, 


Illinois, p 


Indiana, p. 
p. 552) 


225; 


City and Population 


County 
(in thousands) 


Beaver Dam.. 
| ee 
Burlington 
Chippewa Falls. Chippewa 
. Milwaukee 
.Eau Claire 


Eau Claire. . aA 
Fond Du Lac 


Fond Du Lac 
Green Bay. 
Janesville. . 


La Crosse. 
Madison. . 


POPULATION 
ESTIMATES 
JH 
COUNTIES 


1/1/51 
| Fam- 

CITIES | ilies 
| [House- 
| holds} 

% (in 
of | thou- 


U. Ss. A. | Sands) 


Total | 
(in | 

thou- | 

sands) | 


Dollars 
Go 


Adams. . 
Ashland. 
Ashland 
Barron 
Rice Lake 


0070) 
| .0230 
| .0046 


Bayfield. 
Brown 
AGreen Bay 
Buffalo 
Burnett 


Calumet. . 
1Chippewa 
Chippewa Falls .0073 16,880 
Clark. ... 
Columbia. . 
Portage. . 
Crawford 


26,310) 
36, 328) 


| 0215) 9.0 

.0225| 10.4 
.0049] 2.2] 11,903) 
18. a0 ors} 5.01 11,582! 


| 0542| 
| .0043| 


| .0118) 


City and Population 
(in thousands) 


County 


. * ee Manitowoc 
Marinette 


Marshfield 
Menasha 
Menomonie... 
Merrill... ... 
Milwaukee. . 


. Milwaukee 
. Green 


Ww innebago 


Oshkosh.... 
Portage 


Rhinelander... . 
Rice Lake 


WwW innebago 
.Columbia 


. .Racine 
Oneida 


Barron 


City and Population 
(in thousands) 

Richland Center. 
Shawano 
Sheboygan... . 
Shorewood... . 
Stevens Point. . 
Sturgeon Bay... 
Superior........ 
Two Rivers 
Watertown 
Waukesha...... 
Watsau....<... 
Wauwatosa.... 
West Allis... .. 
West Bend..... 
Wisconsin 

Rapias...... 


County 


Richland 

. . Shawano 

. Sheboygan 
. Milwaukee 


: RNa Waukesha 
.8........Marathon 
Ly ees Milwaukee 
. Milwaukee 

. Washington 


RETAIL SALES—1950 


JM 


ESTIMATES 


FIVE STORE GROUPS 
(in thousands of dollars) 


| Furn.- | 
el Auto- 
f Radio | motive | 


General 


of | 
U.S.A. | Mdse. 


.0030 
0140) 
0111 
.0257 
0108) 


| 
| 


Food 


ss 
2,010 
1,629 
3,597 
1,587 


734 
4,746 
3,478 
5,792 
1,812 


1,624| 
19,910] 
15, 206| 
1,378 
1,297 


-0049| 


1, 097) 
-0716 


13,856) 
12,343 


-0064) 935 


2,532 
5,885 
3, 062 


.0267| | 


ne 
0188) 
-0259) 


3,774 
6, 181| 
.0084; 1, 854| 
10082! 2.624 


1,859 
2,571 
1,802 

698 


Drug 


Estimates 
(in 
thou- 
sands) 


EFFECTIVE BUYING 
INCOME—1950 


BYLD EsTIMATES 


GROSS 
DOLLARS 
FROM 
FARMING 
1950 


SALES 
ADVER- 
TISING 

CONTROLS 


Estimates 
Per 

Cap-| Fam- 

ita ily 


| % Per 
of 
| U.S.A.| 


sands) 


2,522 
3,269 
3,552 
3,474 
| .0036 1,018) 3,563 
0051) 722) 
-0671| 1,351) 
.0391) 1, 468) 


2,448) , 
4,821 17,805 
5,095 
2,973 


0063/1, 133] 3, 
| | 
| 0158) 963) 
0173/1, 007) 
76| .0045/1,213] 
.0071| 783) 10,363 


A and A See end of state for Standard Metropolitan 
1 Eau Claire is in Eau Claire and Chippewa counties 


County Areas, — 
*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


— - 


The Sectional Index by States is on Page 5. 


_— 
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PE seems Vegan 


W'SCONSIN FARM 


UTTING yourself in a class with America’s Greatest 
Dairymen would mean a change in your reading habits. 
It means you would join your neighbors in becoming a 
cover-to-cover reader of the Wisconsin Agr:culturist and 
Farmer. Little if anything each new issue contained would 
escape your attention. If it did, your wife or a neighbor 
probably would catch you up on it. 

You’d be vitally interested in the ‘‘Ag’’ because you 
would know it was written just for you,always with you and 
specific problems of the Wisconsin dairy industry in mind. 

Continuing Study of Farm Publications No. 13, con- 
ducted by the Advertising Research Foundation among 
subscribers of the Wisconsin Agriculturist and Farmer 
contains abundant evidence of the amazing loyalty and 
acceptance this publication has earned in its more thana 
century of service to its homestate farmers. 

Here are some examples of the high readership “‘pattern” 
of the “Ag”: 72% of the men read page 7, 75% read page 
63; 79% of the women read page 6, 72% read page 41. 
The scores prove that, whether in the front, middle or 
back of the book, you get reade~ship that builds traffic 
and gives your ad an opportunity to sell your product to 
America’s Greatest Dairy Farmers. 


Do you have a copy of this study? We'll be happy 
to have a representative call with one. Or write us 
on your company letterhead to have it sent to you. 
SERVING 


FAMILIES 


THRU 
102 


RACINE, WISCONSIN 
Dante M. Pierce, Publisher 


10. 1951 


If you were a Wisconsin 
armer... 


THe AG 


cover-to-cover! 


Dairy F 


EDITOR’S SURVEY SHOWS 
LOCAL NEWS COVERAGE 
IN EVERY COUNTY 


This map indicates, by county, the number 
of feature stories, spot news items, pictures 
and editorial mentions that appeared in a 
year's issues of Wisconsin Agriculturist and 
Farmer. Every county was “covered,” some 
35 to 45 times. Stories about themselves and 
their neighbors, as well as about what's new 
in dairy farming, is another reason for the 
strong pull of the “Ag”... why it boasts so 
many cover-to-cover readers. 
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LS VT 
WHIBA delivers the Madison Market 


NBC in MADISON 


WIBA DOMINATES LISTENING! 
It’s true! WIBA delivers a larger share 


of the daily audience, mornings, after- 
noons, and evenings, than all other A RICH 
Madison commercial stations combined! RADIO AUDIENCE 


(Based on Winter, 1951 Hooper Index). In WIBA’s 20-county daytime coverage area: 
189,980 families have radios.* 

Write for BMB Coverage Maps 87,020 families listen to WIBA daytimes through 
County-by-county—Day and Night the week.* 

61,700 families listen to WIBA regularly 6 or 7 


days a week.* 
AM W i B FM 62,610 farm families earn $373,336,000—averaging 


2% Y -» Radi over $5,900 each.** 
rs in Kadalo 
nasi Retail sales total $653,013,000.*** 


The Badger Broadcasting Co., Radio Park, Madison 5, Wis. “BMB, Spring **SRDS Consumer Markets, 1950-51 
***1948 US. Bureau of Census 
NATIONAL REPRESENTATIVE: Avery-Knodel, Inc. 
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Riesticins ; The “SM” symbols mark original, exclu 
tinued) A sive estimates by SALES MANAGEMENT. 


WISCONSIN — (Con 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 
INCOME—1950 soy 


SALE 

ESTIMATES SALES 
JM 1/1/51 BY) ESTIMATES 1950 BY ESTIMATES FARMING 
COUNTIES 1950 
| Fam- 


CITIES | ilies FIVE STORE GROUPS 
| [House- (in thousands of dollars) Net 
Total | holds} | Dollars | Estimates | Dollars Estimates 
(in | &% (in (in ; ] Furn.- (in (in y Per in 
thou- of thou- | General | House-| Auto- thou- thou- Cap- thou- 
sands) | U.S.A.) sands)| sands) S.A.) Food Mdse. | Radio | motive sands) sands) S.A.) ita | i sands) 


Bawa thant 


Dane... 7| . 50.6] 176,154) .1256] 33,513| 19,511 33,068 249,863} .1250|1,462 1226) 108 
AMadison..... 8} .0636) 28.5] 124,916] .0890| 23,348} 16,703 25,107 159,139] .0797|1,644 .0793| 


6 
| 5 

2Dodge...... 3). 16.7 44,074] . 9,142 2,541 7,181 68,328) . 11,172 -0342 
3.9 
8 
2 


Beaver Dam... 15,394! ‘ 3,521! 1,531 4,198) 16,296) . 1,358} ¢ .0090 
19,234) . 1,584 4,230) 20,921 1,001 0121 


Sturgeon Bay 10,746) . 950 2,587 96: 6,727] . 961 .0049| 
} | 


Douglas 1) .0309} 14.3] 41,113] . 4,347 | 8,920 68,734 1,247 
ASuperior 35.5} .023: ' 36,209] .05 3,523 | 8,772 48,209] . 1,358 
Dunn... .6} .0182) ; 21,250) . 2,868 4,166 25,916) . 939 
Menomonie... . 3) 0054) 12,569) . 1,952 | 2,639 oe geld 9,122} .0046/1,099) 
Eau Claire... LF] ! 54,911 13,272} 1,411 69,196) .0347/1,265 
1Eau Claire 36.4] . ; 46,801 2,319) 11,450| 1,310) 54,258 50,851) .0255|1,397 
| | 

Florence Ad 5 2,067) . ‘) we 2,431 onal 657 
Fond du Lac 6]. ' 70,252| . 15,2111 1,754 91,718) .0459/1,337 
Fond du Lac 30.2| . g 42,881! .0: 7 7 10,083} 1,326] 33,1: 43,035] .0215|1,425 
Forest... .5} .0063) . 6,018, . 7 80 Sots 6,755) .0034) 711 
' 

Grant -1} .0276| ; 37,726| .0269| : 8,181] oat aoe 41,679} .0209| 990 
Green 4) . 6} 30,514 . | 5,240) 26,187) .0131/1,072 
Monroe 1} .0047) 2. 16,622) . 30) 94} 3,090 9,613] .0048| 1,354) 
“Green Lake -9| .0098) : 16,337) . 3,760! 16,047 0080/1077) 


| 


lowa..... a 8. . 13,091/ .0093) ' 1,994 ceseeeef 18,883 cons 937 
en : nos 8. 2.6 6,657; . | 697 aed’ 6,679) -0034, 759 
ee 16.2! .0106 4.5 12,159! . ; 3,287 14,872! .0074' 918! 

and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation pace 19. 


Eau Claire is in Eau Claire and Chippewa counties *Withheld to avoid disciosurt 
2 Watertown is in Jefferson and Dodue counties : © SM. 1951. 
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BW) IN MADISON, W158, 


A Ong em» 


i 


rene 


ONLY THE MADISON NEWSPAPERS CAN 


Reach 96% of the ABC City Zone: 
Reach 65.2% of the 9-county ABC Trade Area: 


(1) Get top coverage of this (2) Top coverage again! The 


116,967 _ market (based on Madison Newspapers in the past 
1950 U.S. Census) with 96% decade have increased their 


seraeshn dt eS, Satan "nt er 
reached exclusively by outside area by 36.9% and deliver two- 


newspapers. thirds of all families! 


GET THE FACTS, WRITE... 
MADISON NEWSPAPERS, INC. 


The Capital Times, Afternoon Wisconsin State Journal, Morning & Sunday 


NATIONAL REPRESENTATIVES: Jann & Kelley, Inc. ~ 
The “‘SM’’ symbols mark original, exclu- . 

sive estimates by SALES MANAGEMENT. WISCONSIN — (Continued) 

POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS | SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

JM ESTIMATES SM SALES Sy) FROM TISING 
1/1/51 ESTIMATES 1950 ESTIMATES FARMING} CONTROLS 
COUNTIES eee 1960 ae 

Fam- 

CITIES ilies | FIVE STORE GROUPS ual- 
[House- (in thousands of dollars) Net ity of 
Total holds} | Dollars Estimates | Dollars % of | Mar- 

(in % (in (in % Furn.- (in (in % | Per| Per (i U.S.A. | ket 

thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam- Poten-| In- 
sands) | U.S.A.| sands)} sands) |U.S.A.) Food Mdse. | Radio | motive | Drug | sands) sands) | U.S.A.) ita tial | dex 

Jefferson............ 43.7| .0287; 13.3 46,177| .0329 9,473 3,526] 1,982) 9,702 WE Scveectes 48,551) .0243/1,111| 3,650 -0278| 97 
2Watertown....... 12.5} .0082 4.0 17,381} .0124 4,260 2,096 838 3,234 293 75 15,788) .0079|1,263) 3,947 -0093) 113 
| eae 19.1} .0126 5.6 15,134) .0108 3,184 925 373) 3,266 eee 17,878] .0090| 936| 3,193 . -0103) 82 
Kenosha.......... > 76.2} .0500) 22.0 76,209} .0543) 19,044 4,751) 3,486) 15,693) 1,703].......... 101,879} .0510/1,337| 4,631 -0518) 104 
AKenosha........ 55.1] .0361) 15.8 64,777| .0462| 16,672 . 3,453} 15,001 ° 26 , 522 78,462} .0393|1,424) 4,966 -0407| 113 
Kewaunee........... 17.5) .0115 4.7 12,661; .0090 1,852 1,789 468; 1,883 ee 15,978) .0080| 913) 3, -0090) 78 
LaCrosse........ 173 68.5) .0450) 20.3 71,803) .0512) 16,337 9,579) 3,789) 12,929) 1,329).......... 91,037) .0456/1,329) 4,485 -0472) 105 
Ala Crosse. ...... 48.0) .0316} 14.6 63,388} .0452) 13,233 9,493) 3,473) 12,082) 1,237 40,650 66,432) .0333/1,384) 4,550 -0365] 116 
Lafayette... 18.3) .0120 §.1 15,241) .0109 2,876 476 424, 2,995 ee 18,026) .0090) 985) 3,535 -0102| 85 
Langlade : 22.3) .0146 6.1 21,473) .0153 4,693 2,305 935} 5,153 rere 22,166; .0111) 994) 3,634 -0131} 90 
eee 10.1) .0066 3.0 17,199} .0122 3,817 1,856 935 3,791 20 ere 11,868} .0059/1,175) 3,956 -0079| 120 
Lincoln chiesnet 22.5) .0148 6.4 20,622) .0147 5,014 1,265 656; 3,871 ee 19,800} .0099| 880) 3,094 -0123| 83 
Merrill.......... 9.0} .0059 2.7 12,285} .0088 2,895 1,071 492 2,452 275 3,118 7,956} .0040) 884) 2,947 -0058) 98 
Manitowoc........ 67.4) .0442} 18.8 62,111} .0442| 14,287 6,555) 2,672) 11,723 __, eee 92,271) .0462|1,369) 4,908 -0452) 102 
Manitowoc........ 27.7| .0182 5] 11,385} .0081 8,416 4,781; 2,088 6,756) 473 25,003 43,046) .0216)1,554) 5,186 .0169} 93 
_T® i vers 10.01 .0066 2.9 10,820| .0077 2,709 1,060 453 2,071 239 1,569 13,010! .0080\1,301! 4,486 -0076| 115 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation nane 19, 
2 Watertown is in Jefferson and Dodge counties © SM. 1951. *Withheld to avoid disclosure. 


COPYRIGHT: The contents of this Survey of Buying Power are fully protected by copyright. The 
exclusive estimates of population, Effective Buying Income, retail sales and sales-advertising con- 
trols must not be reproduced in printed form, in whole or in part, without written permission of 


SALES MANAGEMENT, INC. 
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NEWSPAPER i» WISCONSIN 


offering 
all these services absolutely FREE! 


Guarantee of 70% dealer tie-ins on grocery and related items every time an ad appears! 
Twice weekly dealer contacts on all products FIFTY-TWO TIMES A YEAR! 

Complete, up-to-date Grocery, Drug, Liquor and Appliance Route Lists. 

Special Display Promotion Program. 


Annual Consumer Buying Habit Study of the entire A.B.C. City Zone (1950 preliminary census shows popu- 
lation to be in excess of 81,070) including what people buy, where they buy and a complete store distribu- 


tion check. 
CIRCULATION 
VER 


APPLETON POST-CRESCENT 33", 


For more information, including our market test program, write, wire or phone collect, today— 


David Lindsey, Mgr. Gen. Advt. 


Wis CON S| N — (Continued) 


The “SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1950 EFFECTIVE BUYING 


ESTIMATES INCOME—1950 
BYP 1/1/51 BYP Estimates 950 BY D estimates 


POPULATION GROSS | SALES 


DOLLARS} ADVER- 
FROM TISING 
FARMING] CONTROLS 
COUNTIES 1950 


CITIES 


FIVE STORE GROUPS 
(in thousands of dollars) < Net 
Dollars _] Estimates} Dollars 
(in j Furn.- (in (in 
thou- General | House-| Auto- thou- thou- 
sands) Food Mdse | Rado| motive sands) sands) 


Marathon 81.4) .0535) 20.9} 71,449 12,975 3,592} 19,273 eh 
Wausau. . 30.8) 0202) 9.1 47,405) . 8,609 | 3,290) 15,251 26,524 40, 132 
| .0237} 10.0) 29,721) . 7,375 | 855) 3,973 ee 33,320 
“0095| 4.1 17,947| .01: 4, 180] 530| 2,385 6,054 13,853 
ny 2.7 6,240) . 1,111 64 1,398 eS aa 7,920) . 
Milwaukee. . . .0| .5745| 967,260) . 
AMilwaukee. 340.8] .4207 828,998] . 171,828 47,829} 165,758 
| 0285] 12. 43,517 12,845) 1,571| 13,625 
| .0222} , 19,490] . 6,311| 307] 5,930 
| .0080 f 14,386] . 6,472! 95} 2,149 
Shorewood 5.3} .0107| .O} == 10, 980) 4,242! 164 ° 
Monroe. .... -8| .0209} 8.8} 21,663) .0155) 4,460 | 837} 4,106 
Oconto... . .5| .0174 7.2 17,988) : 3,071) | 826) 4,070 a 19,451 
| 
| 22,602! . 5, 889| | 965) 4,557 ae 24,752) . 1,190 
Rhinelander. . . .8| .0057} 2.5 13,684) . 3,457| 813} 2,914 F 11,246] . 1,278 
Outagamie. . . 6 .0542| 23.0) 81,228) . 15,897) ,097; 4,568) 15,271 105,976] .0531/1,283 
Appleton. .. = 34.4| .0226) 10.2 49,806 10, 529) 7,858) 3,867| 9,215 3,6: 55,178) .0277/1,604 ae 
Ozaukee......... 6! .0155! 6.6! 22,067! . 4,300 | 8191 =—-4,680 bas 27,895! .014011,182! 4,227 11,7811 .0148| 95 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19. 
*Withheld to avoid disclosure. © SM. 1951. 


thou- 
sands) | U.S A.| sands) 


90,273) . 


213,792 50,809) 200,057 1,424,500) . 


1,402,364] 1,044,504 


| | 
Oneida...... 8} .0136) 6.1 


Saleswise— 


WAUSAU" 
IS 64% LARGER THAN ITS 


* “Far Away” 


Wausau, Indian for “far away” is STILL far away 
from metropolitan newspaper coverage . . 


Wausau’s tota! 1950 retail sales of $47,- 
405,000 were over $7 million more than 
its Effective Buying Income of $40,132,000 
—from a population of 30,800. This does 
not mean Wausau people spent more than 
they earned, but it means that shoppers 
flocking from all the surrounding trading 


. hence a 


area boosted Wausau sales to a new record 

total. That’s why per capita retail sales in 

Wausau were $1,537—64% greater than 

the national average. So — — by sales 

standards Wausau is 64% larger than its 
population indicates. 

This means profitable extra dividends from 
every advertising dollar 
you invest in selling this 
market through the 

S | ZE j Wausau Daily Record- 

@ Herald. 


THE WAUSAU DAILY RECORD - HERALD 


National Representatives: 


AIEEE ES RATE A TT 


WAUSAU, Wisconsin 


must for every important schedule. Burke, Kuipers G Mahoney 


SALES MANAGEMENT 


— => | hd 
2550 Ilse | 
ag 


4 
x. 


2 | SFEF 


& 


#23388 


ene met ee, , 
_ 


sacisies Panes 


Ge aR in RES 


What makes 2 top 


advertising buy 7 
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NEWSPAPER ADVERTISING Leaders of 1950 
As Measured by Media Records, Inc. 


i Lines 
|; Milwaukee Journal (E & S)...... 44,649,859 
2. Chicago Tribune (M & S)..... SS ATI OSE. 
3. Los Angeles Times (M & S)..... .. .39,831,792 
4. New York Times (M & S)....... .. . 39,574,371 
5. Washington Star (E & S).......... 38,854,833 
6. Detrott News {E &S).... 36,962,387 
7.-Baltimore Sun {E & S):. Se. 36,292,120 
8. Miami Herald (M & S),.......... 36,249,618 
9. Philadelphia Inquirer (M & S).... . .36,019,931 
10. Houston Chronicle (E & S)......... 35,945,448 


% One-Paper Coverage — The Milwau kee 
Journal is read regularly in 93% of all homes in 


a major metropolitan market. 


f Concentrated Circulation — Milwaukee 
Journal circulation is built to sell the Milwaukee 


area—not the Middle West. 73% of the total is in - 


the ABC City Zone, 90% in the 50 Mile Retail Zone, 
‘5% in the 100 Mile Zone. 


f Concentrated Market — The Milwaukee 100 


"Na: i e 4 r e 
Mile Zone in rich southeastern Wisconsin is less 


MAY 10, 


1951 


than 30% of the state’s area, but does 73% of the 


state’s retail sales: 


t Volume Market — Retail sales in the Milwau- 
kee 100 Mile Zone exceed the total sales in 35 of 
the 48 states. 


) Quality Market — Retail sales per family in 
the Milwaukee 100 Mile Zone are 33% above the 


national average. 


y 100% Family Readership — Practically all 


Journal circulation is home-read, multiple-reader 


circulation. 


} Low Rates — Milline rates of The Milwaukee 
Journal are 20% lower than the average for U. S. 


newspapers of comparable size. 


THE MILWAUKEE JOURNAL 


America’s Top Advertising Buy 


557 


Not a "first” or the ‘'best” 
_.. Just an Exceptionally Good Market 


JANESVILLE, Wisconsin 


MARKET FACTS 
* 100,000 Consumers *% 44 Small Communities 
* 8,580 highly productive Farms * 63 Industries 
*& 3% County Market *% $159,500,000 Retail Sales 
And, Served Nightly by this 106 year old newspaper 


JANESVILLE DAILY GAZETTE 


Janesville, Wisconsin George W. Gressman, Advertising Director 


W | S Cc Oo N S | i a (Continued) The “SM” symbols mark original, excly 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1950 EFFECTIVE BUYING GROSS SALES 
SALE INCOME—1950 L. ADVER- 


ESTIMATES 0 TISING 
COUNTIES V1/st BYP Estimates TSM) ESTIMATES CONTROLS 


CITIES 


Fam- 
| ilies FIVE STORE GROUPS 
| [House- (in thousands of dollars) Net 
holds} | Dollars i Dollars 
(da (in % Furn.- i (in 
thou- General | House-| Auto- thou- 
sands) S.A. Mdse. | Radio | motive sands) 


6,385) . , 155] 1,806 8,618) . 
17,803) . ’ 4,442 23,154) . 
22,193) . ’ ’ 4,970 24,520) . 


27,089) . ° ’ ’ 4,433 36,430) . 
19,023) . is 19,858) . 
13,128) . A x 3,349 13,101) . 
118,871) . ° . ° 24,017| 3, 160,004) . 
90,368) . y A 18,785) 2, 108,116) . 
12,232) . s 3,106 6,744) . 


5.4 16,989) . i 3,623 16,568) . 
1.4 12,272) . ‘ 2,741 5,189} . 1,104 - 
28.7] 101,995) . \ . 4,626) 21,888) 2, 130,288) . 1,389) 4, ° ° 108 
re 39,757) . y 4,029) 2,191) 10,148 8,914 43,445) . 1,453) 3,811 ¢ 119 
7.6 36,567! . . 3,707| 1,926, 7,117 40,617 38,805} .0194!1,546! 5,106 F 126 


and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 19, 
© SM. 1951. 


ithheld to avoid disclosure. 


RADIO DESIGNED FOR 
363,350 PEOPLE 
LIVING IN 9 COUNTIES 


with . . . 


A HALF BILLION A YEAR... 
SPENDABLE INCOME 
x «* * 
22,349 FARMS IN THE HEART OF THE 
f WORLD’S DAIRYLAND . . . with 171 


> SWiL 114A 


MILLION INCOME FROM SALE OF FARM 
PRODUCTS. 


2 STATIONS AT 1 LOW COST gece 


WRITE FOR NEW, COMPLETE MARKET DATA FOLDER 


National Representative — WILLIAM G. RAMBEAU CO. 
NEW YORK © CHICAGO o LOS ANGELES 
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Ley PAP ENOL NLL IAL CIE DALI. ARO 5 PE RY 


119 


| 26 |8 


** ZAOM--++ OTDM 


ee 


ikindetise aa cae testetaetaeaeiamaden 


ONLY THE RACINE JOURNAL-TIMES 


ADEQUATELY COVERS THIS RICH MARKET 


$116,000,000 Retail Sales in 1950 


250 Diversified Industries 


97% 


COVERAGE 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


WISCONSIN — (Continued) 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 

SALE INCOME—1950 DOLLARS} ADVER- 

SM ESTIMATES SM SALES JSAM FROM TISING 

, 1/1/51 ESTIMATES 1950 ESTIMATES FARMING] CONTROLS 
COUNTIES ge a a 

‘ies FIVE STORE GROUPS 

a [House- (in thousands of dollars) Net ct 
Total holds] | Dollars Estimates | Dollars Estimates | % of | Mar- 

(in % (in (in % Furn.- (in (in % | Per| Per (in .S.A. | ket 

thou- of thou- thou- of General | House-| Auto- thou- thou- of | C Fam-|  thou- Poten-| In- 

sands) | U.S.A.) sands)| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug | sands) sands) | U.S.A.) ita | ily sands) tial | dex 
eer 17.0} .0112 4.6 13,148} .0094 2,417 1,819 300; 2,966 — ee 13,940) .0070) 820) 3,030 7,849] .0086) 77 
DN. cs ccausaume 26.3) .0173 7.4 22,195) .0158 3,774 1,572 642| 4,755)  364].......... 28,667) .0143/1,090) 3,874 16,950} .0154) 89 
eee 38.5) .0252} 11.4 35,874) .0256 7,076 2,196} 1,275} 8,608) 749].......... 42,196] .0212|1,096) 3,701 19,420} .0233) 92 
NOG: 0 60.000enee 7.3} .0048 2.3 12,898) .0092 2,588 788 575) 3,881 2,970 8,563] .0043/1,173| 3,723].......... -0059) 123 
BIE .vcaciceasenes 10.5} .0069 3.0 8,328) .0059 1,667 1,391 ae? a ee 11,319} .0056/1,078) 3,773) 2,360] .0060) 987 
SIR. ocacaens 35.6) .0234 9.6 24,243) .0173 4,968 1,475 610} 4,602;  362].......... 32,182) .0162| 904) 3,352 17,808} .0180) 77 
re 5.9} .0039 1.7 10,902} .0078 2,575 449 242) 2,455 2,263 6,319} .0032)1,071) 3,717].......... -0047) 121 
Sheboygan.......... 81.5} .0535) 23.4 75,290} .0537; 14,995) 12,645) 3,286) 14,231] 1,277].......... 110,351} .0552)1,354| 4,716 20,332} .0544) 102 
Sheboygan......... 43.0} .0282 12.8 51,819) .0369 10,020 11,784] 2,070) 11,232 37 ,602 64,672) .0324|1,504) 5,053].......... -0329} 117 
Senne 18.6) .0122 4.9 12,088) .0086 1,888 1,552 464; 2,376) 116].......... 13,969) .0070) 751) 2,851 9,451} .0085) 70 
Trempealeau......... 23.9) .0157 6.5 18,093) .0129 2,918 1,924 938} 2,308)  264].......... 21,032} .0105) 880) 3,236 15,622] .0123| 78 
WINE: gcc cvvevecead 28.3) .0186 8.0 18,509) .0132 4,537 1,458 691; 2,924)  443].......... 23,093) .0116) 816) 2,887 20,894} .0135) 73 
ee 9.4) .0062 2.9] - 10,571) .0075 2,920 732 We UO” vsesecced 14,636) .0073/1,557| 5,047 523} .0071| 115 
a 41.9) .0275) 13. 47,204) .0336 9,529 1,867) 1,735) 10,240) 1,088].......... 58,953) .0295/1,407) 4,466 265,474} .0303) 110 
Washburn... us 11.8] .0077 3 9,626} .0069 2,637 390 a0 | | lee 11,753) .0059) 996) 3,358 4,143] .0066) 86 
Washington.......... 34.3) .0225 9 32,224) .0230 6,354 2,694) 1,647; 65,262)  463].......... 45,345) .0227|1,322) 4,723 15,140} .0228) 101 
West Bend........ 6.9} .0045 1 11,443} .0082 2,180 802 847) 2,642 1,155) 10,260} .0051/1,487) 5,400].......... -0059} 131 
Ae 86.8) .0570| 25.8 69,932} .0498} 17,691 2,665} 2,421; 13,859) 1,515).......... 119,610) .0599/1,378) 4,636 21,056} .0563! 99 
Waukesha......... 21.5) .0141 6.3 28,901) .0206 7,134 2,001} 1,220] 8,319} 725].......... 35,110) .0176|1,633) 5,573].......... .0178| 126 
Waupaca............ 35.5) .0233} 10.1 36,874) .0263 6,289 2,569} 1,390) 8,021) 630).......... 38,482) .0193/1,084) 3,810 16,543} .0222) 96 
ee 14.0) .0082 4.1 11,054} .0079 1,615 1,510 ae ee 12,152) .0061) 868) 2,964 7,725} .0073) 79 
Winnebago.......... 92.0) .0604) 27.3 91,068} .0649) 22,019 6,724) 4,633) 20,542) 1,879].......... 123,464) .0618)1,342| 4,622 14,351} .0625) 103 
Gubkosh.....0s< 0060 41.4) .0272 13.0) 58,655} .0418 4,340 5,459) 3,237) 16,349 i} 27,744 53,737| .0269/1,298) 4,134].......... .0314) 115 
Neenah-Menasha.. 265.1) .0166 7.1 22,615| .0162 6,825 ° 3,440 688 7, 866) 89,705| .0199|1,582) 5,692).......... 0182) 110 
Meenah. sc occoses 12.6} .0083 3.7 14,350} .0103 4,164 820} 1,100} 1,993 377 5,157 21,105) .0106/1,675) 5,704].......... -0101) 122 
Menasha.......... 12.5] .0082 3.4 8,265} .0059 2,661 ° . 1,447 261 2,709 18,600} .0093)1,488) 5,471].......... -0081|} 99 
ee 51.2) .0336| 14.4 48,086} .0342; 10,368 4,885) 1,403) 10,713 - paewanaed 68,010) .0291/1,133) 4,028) 12,246] .0315) 94 
Marsbfield......... 12.6} .0082 3.6 19,556} .0140 3,394 2,719 677; 5,250 415 24,069) 15,511) .0077/1,231| 4,300].......... -0097} 118 
Wisconsin Rapids. 13.7} .0090 4. 19,067] .0135 4,276 2,040 ° 4,730 . 5,871 19,769} .0099)1,443] 4,942].......... -0108} 120 
Total Above Cities....} 1,660.3/1.0901 404.9] 2,131,242|1.5189) 461,684) 299,130/113,566 463,109 48,293] 2,356,527] 2,532,432|1.2697|1,625| 5,117).......... 1.3087) 120 
State Total. ......... 3,465.1 2.2760|1,002.61 3,352,642/2.3893| 709,058 379,8931181,6721 688, 423| 72,1941 Ee aarinaiie 4,463, 245|2.2350|1,288| 4,4521 967,695] 2.2897| 101 


*Withheld to avoid disclosure. 


© SM. 1951. 


Before using these figures, see explanation page 19. 


To help you figure sales potentials by territories and sections, a cross index to states in the same 
geographic areas is provided at the beginning of each state table, alongside the state name. 
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WISCONSIN 


Ssteesiesttts 
WASHBURN 


FLORENCE 


MARINETTE 


{CHIPPEWA 


OChippewa Falls oo 


wood PORTAGE 
BUFFALO BR 2 Marshfield tse heate 


WAUSHARA 


MARQUETTE 


COLUMBIA 


JEFFERSON AUKESHA= 
° i otesa 


MILWAUKEE 


fe Watertown 


WALWORTH [i 


NOSHA! 
#2 Kenosho™ 


si 4 Copyright b 
Cities shown are those having otteiied F 
retail sales of $15.0 million or Scales MANAGEMEN 
more in 1949 
BEBE 1949 Retail Sales in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 


1949 Retail Sales $25.0 Million to $49.9 Million 


uty 
fat 
1949 Retail Sales $10.0 Million to $24.9 Million Aly 
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NT 


— ESS 


Where does 


(ete 


(ow 


isconsin... 


If you want to make your advertising do a better job in 195! 
—remember this: In Wisconsin 1 + 1—<8. And here's how! 


One Milwaukee daily newspaper provides 20%, coverage of 
only 11 Wisconsin counties (outside the city zone). But use 
both daily papers and you get merchandisable coverage in 35 
Wisconsin counties and four important cities. By simply 
adding I newspaper to I newspaper, you get <B times as 
many Wisconsin counties. 


In these areas of merchandisable coverage are 72°, of Wis- 
consin's families, 69°/, of its retail sales; 68° of food sales; 
68%, of drug sales; 74% of general merchandise sales; 73%, 


of furniture and household sales and 69°% of Effective Buying 
Income.* 


Ask any representative of the Sentinel, or of Moloney, Regan 
& Schmitt to show you how you can get the most for your 
advertising dollar in Wisconsin. 


*Sales Management Survey of Buying Power 


Milwaukee Sentinel 


The Newspaper Wisconsin Grew Up With 


Wis Cc O NSIN— Standard Metropolitan County Areas 


The “SM” symbols mark original, 


a, 
sive estimates by SALES MANAGEMENT 
Se, 


a 
POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
SAI. INCOME—1950 DOLLARS! ADVE. 
SM ESTIMATES @® SALES SM FROM TISING 
1/1/61 ESTIMATES 1950 ESTIMATES —— CONTROL 
panier: —_ | 
FIVE STORE GROUPS | 
(House (in thousands of dollars) Net | \~ 
Total holds} | Dollars ao a Estimates | Dollars Estimates | %, of | My. 
(in (in (in % | Furn.- (in (in % | Per| Per (in U.S.A. | ket 
thou- | of | thou- | thou- of General | House-| Auto- thou- thou- of | Cap-| Fam- iotene| In. 
sands) | U.S.A.) sands)}| sands) |U.S.A.| Food | Mdse. | Radio| motive | Drug sands) sands) U.S.A.) ita | ily sands) tial | dey 
Duluth, Minn.- | ae oe 
Superior, Wis... .42 255.2) .1675| 81. 223,825 - 1595) 66,117 25,760) 11,172) 52,340) 5,105].......... 300,546) .1505|1,178) 3,688]........ 1866) @ 
Green Bay.. ex 99.2 .0652! 27.8 100,487) .0716} 19,910 13,856) 6,696) 19,306) 2,270).......... 134,019} .0671)1,351) 4,821)........ - 0681) 10 
Kenosha. . 76.2 -0500) 22. 76,209) .0543 19,044) 4,751; 3,486) 15,693) 1,703].......... 101,879; .0510|1,337| 4,631].......... - 0518) 194 
La Crosse. . ‘ 68.5) .0450| 20.3 71,803) .0512 16,337) 9,579} 3,789} 12,929) 1,329].......... 91,037) .0456/1,329) 4,485). ......... - 105 
Madison. . 4 39.7 026 10 22,432) .0160 5, 448| 2,806) 1,541 4,955 508}. . 31,085) .0156) 783) 3,109}. -0178) 6 
Milwaukee : ‘an 875.0} .5745) 259.4 967,260) .6893; 213,792) 159,936) 50,809) 200,057) 23,594).......... 1,424,500) .7133)1,628; 5,492].......... . 6783} 8 
Racine WwW 110.5) 5| .0725| 31.9 118,871; .0847 28,664 8,064| 7,140! 24,017| 3,012].......... 160,004; . 1,448) 5,016]........ - 0800! 119 
(Other Mountain States: Arizona, p. 154; Colorado, p. 182; Idah oe 
WY 0 MING— Counties and Cities — $ 222; Montana, p. 350; Nevada, p. 360; New Mexico, p. 374; Utah, p, $24) ’ 
City and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 
aye 24 . Natrona Cogy .... \ Kk. JOS ete Park Rocke Springs... 11.1.......5: Sweetwater 
Cheyenne...... 32.5...... . Laramie Laramie...... 15.8. . Albany Sheridan....... PEW 232 acs Sheridan 
Rawlins... ‘i. oe .Carbon 
© SM, 1951, ee me a Before using these figures, see explanation page 19, 
f 
eee WYOMING 
YELLOWSTONE as 


fe eee wm wwe ww oo owe 


NATIONAL PARK 


BIG HORN 


"SHERIDAN 


CAMPBELL CROOK 
e) Sheridon 
WESTON 
=} NATRONA CONVERSE NIOBRARA 


SWEETWATER 


Casper 


se 1949 Retail Sales in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 
[F=] 1949 Retail Soles $25.0 Million to $49.9 Million 
1949 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


Copyright by 


Sales MANAGEMENT 
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SALES MANAGEMENT 


; 
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f 


eta 


A arts AU NA 


— ~a 8 
The “SM” symbols mark original, exclu- 


W Y OMING~— (Continued) 


sive estimates by SALES MANAGEMENT. 
— = 


POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING GROSS SALES 
E74 INCOME—1950 oy mg 
ESTIMATES 
JM 1/1/51 BY) “ESTIMATES 1950 JM ESTIMATES FARMING] CONTROLS 
COUNTIES Fame : a 1 | 
ilies FIVE STORE GROUPS ual- 
_ House- (in thousands of dollars) Net of 
Total holds] | Dollars Estimates} Dollars Estimates | % of are 
(in % (in (in % Furn.- (in (in ) Per | Per (in U.S.A. | ket 
thou- | of | thou-| thou- of General | House-| Auto- thou- am-} thou- | Poten-| In- 
sands) | U.S.A.| sands)| sands) |U.S.A.| Food Mdse. | Radio | motive | Drug | sands) sands) | U.S.A.) ita | lly sands) tial | dex 
Mbeny - Lai 19.4) .0128 6.1 18,933) .0135 4,210 1,174 840) 5,540 Es vca some 24,871) .0125|1,282| 4,077 4,547] .0129) 101 
Laramie........«+- 15.8) .0104 4.8 17,666} .0126 4,003 1,174 840} 5,540 Ba 5s i0ya'e:4 22,278} .0112/1,410) 4,641}.......... -0115} 111 
Big Horn 13.5} .0088 3.6 10,640) .0076 2,127 626 582} 2,296 ae 16,295] .0081/1,207| 4,526) 10,105] .0081| 92 
Campbell..........-- 4.9} .0033 1.6 5,950) .0042 1,038 322 246; 1,237 DF aaerkeae 4,822) .0024| 984) 3,014 6,311} .0031| 94 
OR cscs vswraaed 15.8} .0103 4.8 15,785) .0113 2,981 1,987 859) 3,428 aso eis ences 23,021} .0116/1,457) 4,796) 8,875} .0113) 110 
Rawhns......0.000- 7.6) .0050 2.2 11,436} .0082 1,745 1,446 ° 2,883 Wk <o0 esau 15,170} .0076/1,996| 6,895].......... -0073} 146 
SE <0: eccsanen 6.1] .0040 1.9 6,613) .0047 1,298 323 161; 1,650 - Sane 8,455} .0042|1,386) 4,4 5, -0043) 108 
....  ecseu 4.8} .0032 1.3 3,620) .0026 740 ° 63 ” eee 4,027| .0020| 839) 3,098) 4, -0023) 72 
Fremont 19.9} .0131 5.6 18,486; .0131 3,746 1,515 855; 4,470 «=e 20,975} .0105/1,054) 3,746) 9,747] .0118| 90 
Goshen saad 12.9) .0084 3.4 13,003} .0093 2,240 947 269} 3,575 — ee 13,984| .0070/1,084) 4,113 12, -0080) 95 
Hot Springs 5.3} .0035 1.7 5,986) .0043 1,468 340 333) 1,411 ee 6,779| .0034|1,279) 3,988 2,928] .0037) 106 
Johnson............. 4.9) .0032 1.7 4,906) .0035 1,062 442 242 920 A 6,375) .0032|1,301) 3, 5,262} .0033) 103 
Laramie. . . 48.5) .0319| 14.2 48,741} .0347 9,425 3,725] 2,365) 15,015) 1,148].......... 87,349] .0437/1,801|) 6,151 8,441] .0386] 121 
Cheyenne......... 32.5} .0214 11.5 44,851] .0320 8,463 3,725} 2,256) 14,233 be 31,191 62,693] .0313/1,929) 5,452].......... 0295} 138 
Sr 9.2) .0060 2.3 8,355) .0060 1,805 861 369) 2,548 ee 13,009) .0066/1,414) 6,656) 6,945] .0063) 105 
Si ccc essannenss 32.1} .0211 10.1 45,244) .0322 6,527 5,909} 2,668) 14,340) 1,222].......... 57,010) .0285|1,776| 5,645 5,409} .0281). 133 
Se 24.2} .0158 7.8 42,927) .0305 6,204 . 2,668 ’ ° 38,450 43,971) .0221/1,817) 5,637].......... .0234| 148 
Niobrara............ 4.8} .0031 1.4 6,016) .0043 852 271 . 1,488 7 S ranteareten 6,403) .0032|1,334) 4,574 3,634} .0035| 113 
Park... 15.5) .0102 4.6 19,929) .0142 4,155 788 874, 6,210 Rr A 20,817) .0104/1,343) 4,52 9,641) 0115) 113 
| SRE ree 3.9} .0026 1.2 11,212} .0080 2,527 . 526; 4,583 F Mseicciee se 6,388] .0032/1,638) 5,323].......... -0045) 173 
Ros scakeranad 8.1} .0053 2.2 8,644) .0061 1,783 796 373) 2,505 er 10,417| .0052/1,286) 4,73 6,513} .0055| 104 
Sheridan 20.1; .0132 6.0 23,844) .0170 5,203 1,998} 1,607) 5,612 WSs carccaas 28,442) .0143/1,415) 4,740 10,293] .0149) 113 
Sheridan.......... 11.6] .0077 3.7 21,075) .0151 4,125 ag 1,607; 5,285 Pe 18,270) .0091/1,575| 4,938].......... .0106} 138 
cess cdecens 2.6; .0017 8 2,110) .0015 314 ee OE « Acacsiemerans 3,414) .0017/1,313) 4,268 4,202] .0016|) 94 
Sweetwater.......... 22.4) .0147 6.6 24,987) .0179 4,612 4,134 917; 7,099 _ Seer 38,506) .0193/1,719| 5,834 2,129] .0180) 122 
Rock Springs. ..... 5 72 3.3 19,381) .0138 3,398 2,778 . 6,929 i ee 20,013) .0100/1,803) 6,065}.......... -0106| 147 
MES o5:c:c00xaniece 2.6| .0017 6 3,760) .0026 ° ° ° 1,108 ik Serene 3,357) .0017|1,291| 5,595) 1,527} .0020) 118 
EE 7.4) .0049 2.1 8,174) .0059 1,495 455 674) 2,291 . Saree 8,702) .0043/1,176 as 2,765} .0049) 100 
Washakie........... 7.5) .0049 1.9} 9,271| .0066 1,724 340 436} 2,202 ees 9,728) .0049|1,297) 5,120 6,955} .0053| 168 
ee 6.8} .0045 2.1 5,792} .0041 1,207 271 . 2,134 Ee 8,636) .0043/1,270) 4,112 2,928] .0043) 96 
Yellowstone Na- 
tional Park (Part). . -4| .0003 | 2,271) .0016 ’ A OE Se RA ARON Cee 593) .0003/1,482 2,966) Serer esatbia -0007; 233 
Total Above Cities... . 106.7; .0701 34.8] 168,548] .1202) 30,465 9,123} 7,897) 39,453) 1,291 69,641 188,783) .0945|1,769) 5,472].......... -0974) 139 
State Total. ........ 295.5' .1941 86.8! 321,060! .2288' 60,723' 28,342! 15,088! 987,952' 8,536... 425,987! .2133'1,442' 4,908' 142,044 .2140' 110 
“Withheld to avoid disclosure. © SM. 1951. Before using these figures, see explanation page 19. 


ECONOMIC AND MARKET HIGHLIGHTS 
OF THE TERRITORY OF HAWAII 


The Korean crisis coincided with Hawaii’s emergence 
from ‘ recession set off in 1949 by the most disastrous ship- 
ping strike in island history. The 159-day strike, estimated 
to have resulted in a net loss to the islands of nearly $100 
million had coincided with a declining post-war trend in 
Popu'.ion associated with the demobilization of war-time 
defense facilities, Thus, 1949 witnessed the end of an extra- 
ordi boom, which starting with Pearl Harbor, doubled 
the Islands’ population within three years, and continued 
In th 


post-war years to reach successively higher levels 
of business activity. 

The effects of the 1949 recession lingered on so that 
retai: sales in the first half of 1950 fell about 12% below 
levels of the peak year of 1948. However, rapid gains 
MAY 10. 


1951 


since June of 1950 have completely changed the general 
economic climate, and new records are currently being 
established in retail and wholesale trade. 

The three important pillars of the island economy are 
sugar (1950 production valued at about $120 million), 
pineapple ($80 million) and tourism ($50 million). All 
three activities are currently reaching all-time peaks. The 
number of tourists visiting Hawaii in 1950 has been esti- 
mated at 60,000, nearly 20,000 more than the 1948 peak 
figure, and is the most rapidly developing single business in 
the islands. Making use of regularly scheduled airline ac- 
commodations, typical tourists can now enjoy two-week 
vacations in Hawaii without spending the same time in 
steamer travel from and to the mainland, as was true before 


563 


H A W A | | a The “‘SM” symbols mark original, exely. 
——a sive estimates by SALES MANAGEMENT. 

POPULATION RETAIL SALES—1950 WHOLE- EFFECTIVE BUYING SALES 

aoveenves = INCOME—1950 ADVER. 

ISING 

JM 1/1/51 JM ESTIMATES 1950 JM ESTIMATES CONTROLS 

COUNTIES a eee ee 4 

CITIES ‘lies. | FIVE STORE GROUPS Let 
ies ual- 
[House- (in thousands of dollars) Net tye 
Total holds} Dollars Estimates | Dollars % of ; 

(in % (in (in % Furn.- (in (in % | Per| Per | U.S.A.) ket 

thou- of thou- thou- of General | House-| Auto- thou- thou- of | Cap-| Fam-] Poten-| jn. 

sands) | U.S.A.) sands) | sands) | U.S.A.) Food Mdse. | Radio | motive | Drug sands) sands) | U.S.A.) ita | ily tial | dex 

Honolulu 318.1) .2089} 83.8] 278,810) .1987| 85,239) 44,064) 17,640) 53,125) 8,342].......... 442,795| .2217|1,392) 5,284] .2122] 192 
Honolulu 230.5) .1513 60.1 244,020) .1739 68,112 42,240) 16,380) 47,250) 7,566 375,281 364,111) .1823]1,580) 6,058 1736) 115 
Hawaii 68.1) .0447) 17.1 44,786) .0319} 17,028 6,624) 2,625) 9,000) 1,261].......... 52,233] .0262) 767) 3,055] .0316) 7 
Hilo 27.2) .0179 6.1 29,204) .0208 8,415 5,376} 1,995) 6,125 873 28,611 25,011} .0125) 920) 4,100} .0161} 99 
Maui 49.2) .0323|} 12.0 30,282) .0216) 11,088 2,784) 1,155) 4,375 «eee 34,834| .0174) 708) 2,903] .0216) 67 
Kalawoa -4| .0003 1 100} .0001)......... eee See Tee eee Ce See. Sherry! ken Yom Lie ES 
ERS eres 30.6} .0201 7.9 19,796] .0141 7,029 1,632 630} 2,250 ee 25,276| .0127| 826) 3,199] .0146) 73 
Total Above Cities............ 257.7| .1692} 66.2) 273,224) .1947| 76,527) 47,616) 18,375) 53,375) 8,439} 403,892] 389,122) .1948/1,510 5,879 1897) 112 
Territory Total 466.4| .3063} 120.9 373,774| .2664| 120,384 85, 104) 22,050! 68,750! 10,767 449,683 555,138 .2790'1,190 4,5921 -2802| 91 


* Estimates for 1950 based on reports recently released of the Census of Business and Census of Population. 


the war. In fact, because of the airlines, tourism was one of 
the few phases of Hawaiian activity which was not too 
deepy affected by the 1949 shipping strike. 

The high quality of the Hawaiian market, or at least 
of Honolulu County, the most important of the Hawaiian 
Islands, is indicated by the market statistics on population, 
sales and income presented above. These data relate to the 
civilian economy only and were designed to conform to the 
official definition of population, retail trade and net 
effective buying income used for all counties and cities of 
the U. S. The per-family income of Honolulu—$6058—com- 


MARKET HIGHLIGHTS OF 
ALASKA AND PUERTO RICO 


Our territorial possessions—Alaska, Puerto Rico and 
Hawaii—have one important marketing characteristic in 
common; they are all almost completely dependent on the 
United States for the supply of commodities entering into 
their retail trade. In this respect they represent favored 
markets for United States manufacturers seeking overseas 
markets without running into customs barriers. Alaska and 
Puerto Rico in all other respects (climate, density of pop- 
ulation, level of living, etc.) lie at opposite extremes. 


ALASKA 


The magnitude of Alaskan expansion during the war and 
post-war years has turned out to exceed the expectations 
of even the most ardent of the local Alaskan boosters. Re- 
cently released Census of Population reports have estab- 
lished that the population gain since 1940 is over 75%, 
far greater than that of any other state or U. S. territory. 

A large proportion of this population gain is accounted 
for by the return of veterans and wartime workers, plus 
men attracted by high wages offered in the continued con- 
struction of defense facilities. However, in relation to 
Alaska’s vast geographical spread (about one-fifth of the 
size of the U. S.), this huge percentage gain in population 
merely brings its population density up to 20 persons per 
100 square miles, as against an average for the U. S. of 
about 5000 persons per 100 square miles. 

Active military operations and defense construction of 
undisclosed magnitude continue to maintain income and 
sales in Alaska at extraordinarily high levels. Per capita 
income and per capita sales levels are far greater than 
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pares favorably with the average family income of the 
U. S.—$4521. In part, this favorable comparison is due 
to a higher than average size of family in Hawaii (3.9 per. 
sons per family) but is also due to relatively high per cap- 
ita income levels, which in turn reflects a level of living 
which must be high enough to absorb the shipping costs 
from the mainland. But even aside from this fact, the sheer 
dollar magnitude of Hawaiian trade justifies the growing 
practice of considering Hawaii as part of our domestic 
market, to be serviced from a district headquarters on the 
Pacific Coast rather than the Export Department. 


those of the United States, in part because of high trans- 
port charges on imports. Freight rates to Alaska are par- 
ticularly high because of the lack of southbound cargo dur- 
ing the greater part of the year. Yet Alaska has a favorable 
balance of trade with the United States in that its exports 
consistently exceed the value of its imports. 

The character of Alaskan retail trade can be best in- 
dicated by the following comparison with the U. S. based 
on the 1948 Census of Business. 


Percentage of 
Total Retail Trade 


Type of Outlet Alaska U.S. 

a Oe oe as 100.0% 100.0% 
ES ee ay eee 19.5 93.7 
Eating and Drinking.................. 15.8 8.2 
General Mérchandise and General Stores 21.8 13.1 
te ic ead haktbediiree 4x 669 + 6.4 75 
Furniture-Home Furnishings and 

Es cbhinvtnababeb +e neiss ans 3.0 5.3 

PI 6. 5 a bs drew oc cunin. bie) ose wine nore 7.4 15.4 
eile sk is sda oor 1.4 5.0 
Lumber-Building-Hardware............ 7.0 8.5 
Drug and Proprietary Stores........... 4.1 3.1 
PIG LS Sudo bh vewenkns sed ew eK 13.6 10.2 


As can be expected from the high proportion of unmar- 
ried males in the Alaskan labor force, receipts of eating 
and drinking places in comparison with U. S. standards 
are of far more relative importance than sales of food store 
outlets. The greater emphasis on general merchandise in 
Alaska reflects the importance of general stores and trad- 
ing posts which handle the entire range of retail commod- 
ities. The smaller emphasis on hard goods is also easily 
understandable. A large proportion of Alaskan dwelling 
units are of an institutional character—hotels, boarding 
houses, labor construction camps, barracks, etc. . . ., whic 
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NEWSPAPER SELLS Honolulu 


ual- 
Mar. 
ket 
In- 
| dex “ : 
I ie @ Nearly 8 out of 10 homes (78.8%) in Honolulu’s city zone buy The Star-Bulletin. 
115 
n ; : 
00 @ 43.1% of these homes buy no daily newspaper except The Star-Bulletin. 
67 
nf @ The second newspaper has only 9.3% readership, exclusive of The Star-Bulletin. 
|-— 
12 
a The Star-Bulletin overwhelmingly dominates the Honolulu home market, offering 
the advertisers a blanket coverage almost unique in major American markets. 
due fF 
per- ff) 
cap- fF 
ying 
osts 
«| |A RECENT STUDY SHOWS WHY 
ying eee 
stic i 
the f all Honolulu H interviewed re- ANNUAL 
) 78.8% nu ae —_ FAMILY INCOME STAR-BULLETIN = 2nd PAPER 
All respondents 78.8% 37.1% 
ins- 37.1% receive the Second Paper Less than $2,000 58.1 21.1 
seek $2,000 - 2,999 74.6 26.0 
lur- 
ble 51% Honolulu Homes buy the Star-Bulletin $3,000 - 3,999 82.9 34.6 
arts exclusive of Second Paper 
$4,000 - 4,999 83.3 38.7 
in- ‘$5,000 or more 85.5 52.9 
sed 27.8% take both papers 
e 
Percentages may total over 100% because 
‘3 3% cand the Gened Meme. extates many families in higher income groups took 
| : ° of the Star-Bulletin both major papers. 
e : 
; 
0% Fl 
] : 
4 
] @ FIRST in home-delivered and total circulation 
) 
ie @ FIRST in General and Classified linage 
q ; . . . 
 - @ FIRST in Retail linage 
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made by Dan E. 
Clark II & Assoc., 
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Represented nationally by 
O’MARA & ORMSBEE, INC. 


New York, Chicago, Detroit, San Francisco, Los Angeles 


Economic and Market Highlights for 
Alaska and Puerto Rico, 1950 
Alaska Puerto Rico 

(Th.) 128.0 

-... 0840 


Population, Jan. 1, 1951 
 « > ars 
Families, Jan. 1,1951 (Th.) 
Retail Sales..............(Mil. $ 


Home Furnishing 

Auto.... 

Drugs... 

Net Effec 

% of U.S 

Per Capita Income. 

Per Family Income... 

yA eS eee 
Quality of Market Index 


accounts for the small percentage of sales of home furnish- 
ings and appliances. In general, too, Alaska would be a 
far greater consumer of hard goods if it were not for the 
problem of maintenance of service for such items as cars, 
stoves, washing machines, etc. . .. Manufacturers who are 
willing to consider the special problems of Alaskan con- 
sumption and can furnish such hard goods geared to the 
climate and requiring little servicing can easily dominate 
the Alaskan market, for the price of a product is of rela- 
tively little importance here. 

It must be noted, however, that at present a large part 
of Alaskan sales are handled through a small number of 
Seattle wholesalers and also through direct mail orders. 
Since income levels and savings are very high, Alaskans 
are good prospects for consumer goods of sufficient value 
to bear the cost of transport. 

Marketing men should rid themselves of the widespread 
notion that Alaska is a vast frozen waste offering only the 
most rigorous of living conditions. The average January 
temperature in Anchorage, Alaska’s largest city, is 11 de- 
grees above zero. Except for Fairbanks, almost all other 
towns have even milder winters. Tourists going to South- 
eastern Alaska require the same type of clothing worn in 
New York or Seattle. 

Most economic activity in Alaska is heavily seasonal, 
i.e., being almost wholly confined to the months of April 
through October. But this is due to the nature of its prin- 
cipal industries rather than to climatological factors. Thus, 
Alaska derives over $135 million in annual proceeds from 
its extensive fish canning and processing industry, in which 
salmon canning is most important. Since the other major 
industries—farming and mining—are also highly seasonal, 
Alaska’s labor requirements reach a very marked peak in 
the summer months. A small proportion of its labor force 
is in fact made up by single transients, many of whom may 
not even be included in the population total, and who 


return to the United States periodically. The high propor. 
tion of single men (some are brought up in connection with 
short-term construction projects) accounts for the very 
small average size of family in Alaska. Aside from the 
native Eskimos and Indians, about one quarter of the pop. 
ulation, the proportion of women to men remains low, but 
is increasing steadily, with the development of “family” 
life and the rise in the number of permanent residents, 


PUERTO RICO 


In contrast to Alaska, Puerto Rico, with 65,000 inhab- 
itants per 100 square miles, is one of the most densely 
populated rural areas of the world. This population density 
makes the Puerto Rican market quite attractive in terms 
of quantity, but far less so with regard to quality. Indeed, 
its rapidly growing population represents Puerto Rico's 
most important economic problem for the Island’s indus- 
trial and natural resources are not sufficient to support a 
standard of living comparable to that of the mainland. 

Our beneficial influence on the Island is discernible in 
many ways, particularly in progress made in education and 
public health. Literacy has increased from 23% in 1900 to 
77% in 1949, surpassing standards set for almost all of 
Latin America (Note that 37% of all Puerto Ricans speak 
English). Similarly, the death rate has been reduced from 
31 per thousand in 1900 to about 10 per thousand today, 
equal to that of the United States. But since the birth 
rate (41 per thousand) still ranks among the world’s high- 
est, the rate of national increase is particularly rapid, offset 
only in part by a heavy annual emigration to the United 
States, which exceeded 40,000 in 1950. 

Puerto Rico’s lack of industrial self-sufficiency makes the 
Island a favored market for the entire range of American 
goods, from food to automobiles. However, a dispropor- 
tionate share of the Island’s imports go for food, which 
makes up 34% of the retail trade total. Imports of food 
products alone amounted to over 90 million in 1950. 

The great weight given to food in Puerto Rico is related 
to its low per capita income of $295, which is less than half 
of Mississippi's, our lowest-income state, though far higher 
than most of its Caribbean neighbors. 

The year 1950 was a particularly good one for Puerto 
Rico, in that exports to the U. S. rose 10% over the pre- 
ceding year, reflected mainly in gains in textiles, tobacco, 
rum, and needlework. The gain in textiles exports, associ- 
ated with expanded imports of unfinished textiles, indicates 
that the Government drive to attract new industries and 
lessen its dependence on sugar production is beginning to 
show results. Puerto Rico offers American manufacturers 
a ready supply of Government trained workers with a 
unique exemption from tax payments to either Puerto Rico 
or the United States for a period of 12 years. Manufactur- 
ers of textiles, shoes, cigars and alcohol products, under the 
guidance of the Puerto Rico Industrial Development Board, 
have already found extremely attractive plant sites. 


PRINCIPAL CITIES of PUERTO RICO - ALASKA 


Retail Sales 
Families 1950 
(Million $) 


Mean Temperature 
(Degrees Fahrenheit) 
January July 


Population 
January 1, 1951 


Puerto Rico (Thousands) 
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The Canadian Market 


Population, Retail Sales, Net Effective Buy- 
ing Income for Provinces, Counties and Cities 


In the year 1950, the world-wide 
demand for raw materials, vastly 
heightened by the Korean crisis, fo- 
cused particular attention on Canada’s 
vast heritage of natural resources. In 
that year, Canadian production and 
exports of vital metals, minerals, plus 
farm and: forest products reached all- 
time record levels. 

Never before has the attention of 
the U. S. been so intensely directed 
to its northern neighbor, for a cata- 
logue of the major Canadian products 
reads like a want list of materials in 
shortest supply today: oil, aluminum, 
iron ore, nickel, titanium, paper, pulp, 
newsprint, lumber, cobalt, lead zinc, 
copper, magnesium, etc. 

Canadian natural resources consti- 
tute a strategic reserve for the North 
American continent in time of trouble. 
Furthermore, Canada ranks seventh in 
the world in manufacturing. These 
facts have impelled citizens of the 
United States to invest one billion dol- 
lars in Canada last year—more‘ than 
the total investment of the previous 
four years put together. 

Spectacular discoveries in recent 
years of new oil fields in Alberta, and 
iron ore deposits in Labrador have 
consolidated the basis for future in- 
dustrial growth. Canadian factories 
now produce such “heavy” goods as 
automobiles, Diesel engines and the 


entire range of electrical machinery, 
in addition to textiles, newsprint, 
paper and chemicals. 


Trade and Industry in 1950 


A comparison of Canada’s 1950- 
1949 percentage gains in trade, in- 
dustry and income with the . corre- 
sponding gains of the U. S. would be 
misleading unless it is recalled that 
the annual gains for the U. S. reflect in 
large part recovery from the 1949 re- 
cession. For perhaps the first time in 
history, Canada managed in 1949 to 
avoid the effects of a U. S. economic 
slide—in part because of the latter’s 
short duration, and in part due to the 
fact that U. S. construction and news- 
print consumption—of great impor- 
tance to Canada—did not fall off in 
1949: 


1949-1950 Gains 
U.S. Canada 
Index of industrial 
output ... 
Average hourly wages 


410% +6% 


in manufacturing. + 3% -+5% 
Personal Income + 4% +8% 
Retail Trade + 9% +6% 


Foreign Trade 


A pronounced shift occurred in the 
direction of Canada’s foreign trade as 


WHAT CANADIAN FAMILIES BUY AT RETAIL 
Total Purchases and by 5 Store Types on a Per Famiiy Basis. 


| | 

| General Furn.- | 
Province | Total | Food | Merchan-| House- Auto- Drug 

Retail | dise Radio motive 

Prince Edward Island $1434 | $235 | $213 | $92 | $147 | $35 
Nova Scotia....... 2350 | 514 337 79 =| 328 48 
New Brunswick. ....| 1795 | 380 290 11 246 | 53 
Quebec...........| 2306 | 688 275 91 | 287 44 
Ontario... | 2690 576 339 113 | 423 63 
Manitoba......... 2691 372 608 45 530 #62 
Saskatchewan. ...... 2931 293 215 36 | 338 42 
Alberta...........| 2698 | 394 305 60 395 48 
British Columbia....| 2786 | 558 342 | 87 637 55 
Newfoundland... . . | 1383 | 539 174 | 61 135 | 39 
Dominion Average..| 2497 | 545 323 87 | 392 | 53 

| | | | 
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a result of the events of 1950. The 
U. S. absorbed 65% of Canada’s ex- 
ports as against 50% in 1949 and the 
prewar average of 38%. The conse- 
quent expansion in the Canadian dol- 
lar balance greatly increases the sig- 
nificance of the Canadian market for 
American goods. 

That American marketing men are 
becoming increasingly interested in 
Canada, can be judged from the grow- 
ing number of inquiries on Canada re- 
ceived by our Research Department. 
We have, therefore, taken great pains 
to make our special Canadian Section 
as useful as possible to our American 
subscribers now operating in Canada 
(with or without a Canadian manu- 
facturing or assembling plant), and 
to our Canadian subscribers who wish 
to apply the same yardsticks of market 
measurement which SALES MANAGE- 
MENT has developed for the States 
since 1929. 

The same methods and techniques 
which have made it possible to meas- 
ure changes in U. S. A. Potential, Re- 
tail Sales, and Income with a degree 
of accuracy exceeding 95% have been 
applied to Canada by the magazine’s 
Research Department, the staffs of 
Econometric Institute, Inc., and Inter- 
national Business Machines Corpor- 
ation. 

This year the number of officials 
and economists who have cooperated 
with us in connection with the Cana- 
dian Survey of Buying Power include: 
Mr. Walter J. Palmer of the Merchan- 
dising and Services Section of the 
Dominion Bureau of Statistics, Miss 
Margaret E. Fleming of the Social 
Analysis Section of the D. B. S., Mr. 
H. J. Chater of the Ontario Bureau of 
Statistics and Research and Mr. G. T. 
Hatcher of the British Columbia Bu- 
reau of Economics and Statistics. The 
cooperation extended to us entailed 
consultation as to the reasonability of 
data on provinces previously pub- 
lished in the Survey, discussions of 
probable changes in 1950 over 1949 
and of the regional distribution of 
such changes. This year we also un- 
dertook comprehensive surveys of 
local regional activity, in which we 
had the cooperation of the Chamber 
of Commerce and public officials of 
some 65 important Canadian com- 
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munities. While all the above officials 
assisted the SALES MANAGEMENT staff 
in preparing overall Dominion and 
local figures, the full responsibility for 
the accuracy of the estimates by prov- 
inces, divisions, counties and cities 
rests entirely on the Research Depart- 
ment of SALES MANAGEMENT and the 
Econometric Institute, Inc. 

Newfoundland became the 10th 
Province in the Canadian Federation 
as of April 1949, and we have there- 
fore again included it in our Summary 
of All Provinces, as we did last year. 
The new Province, numbering some 
357 thousand persons as of January 1, 
1951, lifts Canada’s total population 
(including some 25 thousand in the 
Yukon and Northwest Territories) to 
over 14 million persons, though the 
increase in sales and income contrib- 
uted by the new area is of far lesser 
magnitude. 

Another new feature introduced last 
year is the development, for Canada, 
of measurements of net Effective Buy- 
ing Income, corresponding to the con- 
cept of disposable income, after direct 
payment of taxes, which was used for 
all areas in the United States. Income 
taxes amounted to an average of about 
7% of gross personal income in Can- 
ada in 1950, although the figure varies 
from a low point of 3% in Prince Ed- 
ward Island, to 8% in British Co- 
lumbia and Ontario. 

With one exception, the civil units 
in Canada are the same as those in 
the U.S.A., the exception being that 
in Manitoba, Saskatchewan, Alberta 
and British Columbia where there are 
no county names. Instead, each prov- 
ince is divided into divisions, which 
are synonymous with counties, and 
readers who wish to prepare market 
maps of these provinces should re- 
quest detailed outline maps from the 
Dominion Bureau of Statistics, Ot- 
tawa, Ontario. 

The cities shown in the Survey are 
those which in the official Dominion 
Census of 1941 had retail sales vol- 
ume of $4,000,000 or more. Canada, 
despite its vast geographic size, has a 
far more concentrated population 
than the U.S.A., and this cuts the cost 
of sales and advertising. In Canada’s 
34 largest cities live 30% of the peo- 
ple, whereas the U.S.A.’s 34 largest 
cities contain only 23% of the people. 
In fact, the Dominion Bureau of Sta- 
tistics estimates that 60% of the total 
population resides in urban places. 
Sales organizations which want to do 
an intensive local advertising and pro- 
motion job can concentrate in Can- 
ada’s 88 largest cities, which account 
for 69% of the retail sales volume; 
whereas in the U.S.A. the 502 largest 
cities account for only 62% of the 
retail sales. 
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New Cities 


The cities shown in our Canadian 
Survey may not represent a complete 
listing of urban markets for some pur- 
poses. Thus, there are several cities 
which did not report $4 million of 
sales in 1941 but which now account 
for about $8.0 million of sales. We 
present below population and retail 
sales figures for such markets other- 
wise not treated in the Survey, 
though we cannot be certain that we 
have been able to account for all such 
cities: 


POPULATION RETAIL 
(in thousands, SALES 
as of (1950 in 
January 1, 1951) | millions 
NEW BRUNSWICK 
Edmundston......... 10.0 8.2 
QUEBEC 
Sci cccasccces 10.9 10.9 
Riviere du Loup...... 10.6 7.8 
ee 20.3 12.4 
Thetford Mines....... 14.7 7.8 
ONTARIO 
Brampton............ 8.2 9.6 
PU cersanceasa 7.7 8.5 
Fort Frances......... 7.7 8.0 
Se ee 9.3 8.9 
Leanington........... 7.6 10.2 
New Liskeard........ 4.0 8.3 
Port Colborne........ 8.0 8.0 
Smith’s Falls......... 8.6 8.2 
Tillsonburg........... 5.1 9.3 
ee 11.6 7.9 
EMS ccc bakexaress 7.9 9.8 
MANITOBA 
Sst weeeeea'nc §.2 8.5 
Portage la Prairie..... 8.3 8.7 
St. Boniface. ......... 22.3 8.7 
SASKATCHEWAN 
North Battleford...... 6.0 11.9 
Rs x eiarcineace 6.0 10.2 
BRITISH COLUMBIA 
Chilliwack. .......... 5.6 12.1 
pO errr 10.2 12.7 
I ares srincinaneaiaree 12.2 16.8 
North Vancouver. .... 13.7 10.4 
SG cin aeeede 11.2 17.8 


Although our urban data are con- 
fined to cities recognized as separate 
corporate entities by the Canadian 
Census, mention should be made of 
the recently incorporated city of Pent- 
icton B.C. (Population estimated at 
10,000 but no retail sales estimates 
are available). 


POPULATION ESTIMATES 


The government in Ottawa made 
Dominion and Provincial estimates of 
population for mid-year 1950, and 
SALES MANAGEMENT distributed this 
population (by counties, divisions and 
cities) by two methods: (1) checking 
with Chambers of Commerce, Post- 


FOREIGN TRADE 


U. S. WITH CANADA 
1515 EXPORTS 


1,433 a 
a TO CANADA 


IMPORTS 
FROM 
CANADA* 


MILLIONS 


pa JAN. — SEPT, ey 
1936-38 1949 1950 


AVERAGE 
%* INCLUDES NEWFOUNDLAND AND LABRADOR 
SOURCE: U.S. DEPARTMENT OF COMMERCE 4 8g 


All dollar-savings restrictions on in- 
ports of American goods into Canada 
disappeared on December 31. Ameri- 
can manufacturers are likely to in- 
tensify their efforts in Canada since 
now there is complete freedom of 
purchase on the part of Canadians, 
subject only to ordinary customs 
duties. 


masters and Mayors in all the cities 
which are listed in the Survey and the 
counties of which they are a part; and 
(2) using for oie counties the 
same proportionment which prevailed 
the official 1941 Census, and in the 
official 1946 Census of Prairie Prov- 
inces. 

Our estimates of “families” for Can- 
ada follows the United States Census 
Bureau definition of the family as a 
“private household.” It thus includes 
all the persons who occupy a house, 
an apartment, or other group of rooms, 
or a room that constitutes “separate 
living quarters.” It includes the re- 
lated family members, and also the 
unrelated persons, if any, such as 
lodgers, servants or hired hands, who 
share the living quarters. A person 
living alone, or a group of unrelated 
persons sharing the same living accom- 
modations as partners, is counted as a 
household. 

The family estimates for provinces, 
counties and cities are based upon 


_ persons-per-family figures developed 


by the Dominion Bureau of Statistics 
and trace back to the 1941 Census. 
SALES MANAGEMENT'S Research De- 
partment is well aware of the fact 
that this results in only a rough ap- 
proximation of family count by coun- 
ties and cities, but it is believed that 
the figures are sufficiently accurate for 
sound market planning. 

Counties are listed in alphabetical 
order (numerically in the Western 
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Like one 
white pea 


in a pod 


Trough on the surface your product and 


Somewhere, in every product or business, there 
is a vital difference—genuine individuality. 


competing ones may be ‘‘as like as two peas, ’’ 
yet there is a way to make your product stand out from all the rest. 


IN YOUR PRODUCT or in its use, just as in 
you yourself, there is genuine individuality. 

This lies, not in any superficial differences that 
others may match next season, not in any trick 
presentation, but in the creation of a unique and 
distinctive personality that belongs to you alone. 


Determined, consistent association can fasten 
this individuality more and more firmly, until it is 
your product. 


Then, every unit of your promotional effort— 
from the package and shipping carton themselves 
‘o publication advertising, outdoor, radio, tele- 
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vision, film—becomes increasingly effective as it 


identifies and isolates your product from those of 
your competition. 


In many different fields the J. Walter Thompson 
Company has assisted clients to achieve this indi- 
viduality . . . helped make their products stand out 
like the one white pea in a pod. 


J. Walter Thompson Company, Limited 


Dominion Square Building Montreal, and 
80 Richmond St. W., Toronto 
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Parlez-vous 


FRANCAIS ? 


Maybe you don’t speak French— 
but hundreds of thousands of 
Eastern Canada’s farm families 
speak, read, and think French. 


And year after year, one-sixth of 
the total cash farm income for all 
Canada goes into their hands— 
probably more than that in 1950! 


In each of the past 3 years that 
has meant over 400 million dol- 
lars of farm income; and these 


big families often take in $300 to 
$600 in family allowances, in ad- 
dition. 


There's money in French rural 
Canada! It's bilingual . . . printed 
in both English and French. These 
millions talk French to the French 
farm families, but they can be 
made to talk English to you—if 
you go after them in the right way. 


La FERME will take your message 
into nearly 100,000 prosperous 
French farm homes, every month 


—and take it in real farm French, 
Well edited, well read, La FERMF 
is your ideal medium. We'll by E 
glad to tell you about it. 


Special services: Free translation of ad; 
intended for La FERME, into French 
with the touch of the farm . . . commer. 
cial translation (folders, mailings, cata. 
logues, etc.) at reasonable rates. 


1236 Crescent St. — Montreal 
Telephone — BElair 8654 


Provinces) and cities are indented 


under the counties of which they are 
a part, with city figures shown in con- 


trasting light-face type. Because part 
of Canada is F rench-speaking, a col- 
umn is provided under “Population” 
for the percentage of population (ac- 
cording to the 1941 Census) which is 
of French origin, i.e., French only, or 
French and English. Many marketing 
authorities agree that the two groups 
should be added together and con- 
sidered as the segment of the popula- 
tion which can be reached most effec- 
tively by use of the French language. 
Percentage figures are given only for 
those counties and cities where this 
combination accounts for 10% or more 


of the population. 
RETAIL SALES 


The Dominion Bureau of Statistics 
has finally completed a rather drastic 
upward revision of their previously 
published estimates of the volume of 
retail sales, a change which had al- 
ready been embodied in the SAEs 
MANAGEMENT estimates of last year. 
This upward revision is based on 
sample surveys indicating the degree 
of under-coverage of new outlets, al- 
though this is a factor which is ad- 
mittedly difficult to evaluate. Aside 
from this adjustment, retail sales in 
1950 gained over 1949 by about 6%, 
with the largest gains centered in On- 
tario and British Columbia. Canadians 
geared to the old level of sales will 
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experience some surprise to learn that 
they now spend over $9 billion an- 
nually in retail outlets. 

Through continuing studies of the 
Dominion Bureau of Statistics on vol- 
ume and price of merchandise move- 
ments, retail sales estimates are avail- 
able on a provincial basis for total 
retail sales and also for the five store 
types, these being food stores, general 
merchandise stores, drug store, furni- 
ture-household-radio stores, and auto- 
motive stores. 

SALES MANAGEMENT then _ breaks 
these provincial estimates down by 
counties and cities by methods which 
are based partly on projections from 
the 1941 Census and partly on special 
studies made in leading counties and 
cities. 

The groupings of the five store 
types are those used by the Dominion 
Bureau of Statistics and are precisely 
the same as those used by the Bureau 
of the Census in Washington. Food 
includes all stores selling food pri- 
marily (groceries, meat markets, deli- 
catessens, candy and dairy stores) ; the 
Furniture - Household - Radio includes 
furniture, drapery, curtain and house- 
hold furniture stores, household appli- 
ances dealers, radio and musical in- 
strument stores. Drugs include sales 
of drug stores only. This year we have 
added as a new component “Automo- 
tive Sales,” i.e., the sale of used and 
new cars, plus parts, etc., of those 
outlets classed as “vehicle dealers.” 


WHOLESALE SALES 


There have been no bench marks of 
Canada wholesale sales by cities since 
1941 official Census, and in the judg: 
ment of SALES MANAGEMENT editors 
and officials of the Econometric In- 
stitute, Inc., precise estimates of cur- 
rent wholesale sales are impossible. 
Rather than make estimates which 
might have a wide margin of error, 
they have adopted a simple code sys- 
tem which shows at a glance the rela- 
tive importance of a city in wholesale 
sales, but does not attempt to show 
dollars and cents figures. 

The code letters under this classi- 
fication are to be interpreted as fol- 
lows: 


Volume Co le 
(Million $) 
over 2,500 

1,000 — 2,500 

500 — 1,500 
250 — 500 
100 — 250 
50 — 100 
G 25— 50 


H under 25 


FARM INCOME 


As in the case of the U.S., Canadian 
farm income in 1950 lagged behind 
the rest of the economy despite sub- 
stantial gains in wheat and grain pro 
duction, mainly because of price de- 
clines throughout the first 9 months of 
the year, over which time cash farm 
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the policies which made possible 


of ads 


French four billion dollars worth of reciprocal trade 
cat. y ou h ave en d orse d in a single year. Canada’s exports to the 


U. S. are nearly twice as great as her exports 
to all the rest of the world. And Canada is 


the biggest single customer the U. S. has. 


T I M E to put your business news 


Dateonateonal »vefore Canada and the world. 


CANADIAN @® ATLANTIC 
LATIN AMERICAN © PACIFIC 


ks of 
since 
judg: 
litors 
c In 
cur- 
sible. 
vhich 

>TTOF, ra 

SYS eae 

rela- eo 

Se a 

esale Looe 

show rs 

Log 4 

ee 

lassi- tS ESA 

= SG 

WEE 


\) 


Canada, despite its vast geographic size, has a far more concentrated population than 
U.S.A, and this cuts the cost of sales and advertising. 


In Canada’s 34 largest cities live 30% of the people. In the U.S. A's 34 largest cities live 2302 | 


Sales Costs can be LOW in CANADA, 


Fewer Cities, Greater Sales Concentration 
a ee 


‘In Canada the 88 largest cities do 69% of the retail sales 


~.  wolume. In the U. S.A. the 200 largest cities do only 51% 


_ of the retail sales volume. 


88 Cities 


MEIOSRAH OF Source: Research Department of 
Shee MANAGEMENT : 


5-10-48 


Se 


HALF OF CANADA’S 
RETAIL SALES 
ARE MADE IN 15 CITIES 


AND THE STAR WEEKLY IS READ BY 45.3% 
OF THE ENGLISH-SPEAKING FAMILIES IN THOSE CITIES 


° 

e Per Cent 

J Retail Sales Star Weekly 

Cities % of Canada Coverage x 

xMontreal t 28.8% 

Toronto f 61.4 

Vancouver : 29.5 xStar Weekly coverage of Eng- 
= 33.2 lish families based on Post 

— 63.5 Office records. Adequate cov- 
ttawa 41.6 

Edmonton 40.2 erage of the French market 

Calgary 41.1 would require the addition of 

xQuebec 84.6 a French language publica- 

Windsor 37.2 tion. 

London 43.6 

Victoria 39.8 

Halifax 32.4 

Regina 39.5 

Saint John 26.2 


50.3% 43.3% 
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The Star Weekly Actually Covers All Canadian Centres, Large and Small Alike. The 


Following Figures show our Coverage In Relation To Retail Sales Throughout All Canada. 


Retail Sales Star Weekly 

% of Canada Coverage 
32 Cities 25,000 and Over 57.78% 44.2% 
72 Cities 10,000 and over 67.28 49.1 


And In All Centres 2500 and Over The Star Weekly 
Covers 46.2% Of The English-speaking Families. 
This is why Canadian advertisers spend more money in the Star Weekly alone than in the next two 


national publications combined. 


When Canadian advertisers make the Star Weekly the basic medium on their national list they know 
they are buying the largest circulation in Canada, concentrated in the richest and most populous 
regions—the markets where sales are high and the cost of obtaining them low . . . take the gamble 
out of your advertising by selling your product through the Star Weekly. 


the STAR WEEKLY 


PUBLISHED AT 80 KING STREET, WEST, TORONTO, CANADA. 


Montreal Office: University Tower U.S. Representatives: Ward-Griffith Co., Inc. 


MAY 10, 1951 


income fell off 18% from 1949. How- 
ever, the final quarter changed this 
picture considerably, so that net farm 
income in 1950 totalled $1.4 billion, 
about 6% below the 1949 total. This 
year, in response to several requests, 
our research staff explored the pos- 
sibility of offering estimates of farm 
income by counties, as in the case of 
the U.S. However, it was decided that 
because such estimates would have to 
be based on 1940 Census data, the 
margin of error would be too great for 
any sets of statistics purporting to rep- 
resent 1950. 


NET EFFECTIVE 
BUYING INCOME 


The first column under this heading 
shows in thousands of dollars the net 
Effective Buying Income (after pay- 
ment of income taxes) from all sources 
such as salaries, wages, dividends 
and entrepreneurial income, including 
farm income. 

The Dominion Bureau of Statistics 


provided SaLEs MANAGEMENT with 
estimates of personal income (before 
taxes) for Canada and the provinces 
(including Newfoundland) for 1948, 
which were then projected to 1949 
and distributed among the various 
counties and cities according to a 
formula originally devised in 1929 in 
the course of estimating income for 
similar U.S.A. civil divisions. 

The county and city figures—just as 
in the case of similar figures for pop- 
ulation and. retail sales—are further 
refined to show per cent of Canada. 
Still further refinements are the per 
capita and per family Income figures, 
straight arithmetical computations de- 
rived by dividing total net Effective 
Buying Income by the number of in- 
habitants and the number of families. 


SALES-ADVERTISING 
CONTROLS 


The column, “% of Canada Poten- 
tial,” is based upon a comparable col- 
umn in the U.S.A. section which is 
widely used in setting sales quotas 


and allocating advertising approprigs 
tions. Readers will find a detailed ¢ 
planation of this weighted figure ; 
the section that follows, called, “Sap 


ple Analysis of Canadian County gy 
City.” 

The last column, “Quality Marke 
Index,” is a measure of the purchasing 
ability of each county and city, . 
compared with the Dominion. It j 
constructed by dividing the per cen 
of Canada Potential by the per cen 
of Canada Population. The Dominigg 
is the base, 100. This column is de 
signed especially for sales and adver 
tising executives who are considering 
intensive campaigns in a selected lig 
of above-average counties and cities 
Those counties and cities which ha 
an index figure markedly higher thay 
the Dominion (100) are likely to be 
the ones where intensified promotional 
campaigns should bring the greateg 
returns, provided, of course, that the 
per cent of Canada Potential colum# 
shows that they are important a 
from the standpoint of quantity. 


Sample Analysis of Canadian County and City 


Important Things to Look for in Analyzing Any Market—Exemplified by 
the Province of Ontario, County of Wentworth, and the City of Hamilton. 


Most users of the Survey of Buying Power look at a 


market in three ways. 
l. Its size. 
2. Its quality. 
3. Its rate of growth. 


Since 1941, the last official census, population in the 


county, city, and province increased at a more rapid rate 
than the Dominion as a whole. 


Canada 


Pop. % Increase 
1941-1951 
18.5% 


We shall analyze the province of Ontario, the County 
of Wentworth, and Hamilton. The city is of particular 
importance today because it constitutes a crucial part of 
Canada’s industrial power, lying at the center of Canada’s 
rapidly growing steel industry. Companies now operating 
in Hamilton include: Steel Co. of Canada, National Steel 
Car Co., Dominion Foundries and Steel Co., Burlington 
Steel, Tuckett Tobacco, Procter and Gamble, Cosmos Im- 
perial Mills, Remington-Rand, Canadian Westinghouse, 
International Harvester, Canadian Cottons, American Can, 
National Hosiery Mills, International Silver, Firestone Tire 
and Rubber, Sun Oil, Studebaker, etc. 


Population 


Ontario, the largest province in the Dominion, includes 
Toronto—the largest single Canadian market center; in 
the general Toronto area, the city of Hamilton forms an 
important segment. The Province now has 32.8790%— 
the county of Wentworth has 1.8933%, and the city of 
Hamilton has 1.4802% of the Dominion’s total population. 
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21.5% 
28.2% 
24.5% 


Province of Ontario 
County of Wentworth 
City of Hamilton 


This parallels population movements in the United 
States, marked by a continued shift from rural to urbail 
areas. 

The “persons-per-family” ratio for the province is 3.6 
for the county and city 3.4 and for the Dominion 3% 
The relatively small size of family in the area is character 
istic of industrial centers in contrast to rural areas, 
indicates a higher than average market for those products 
designed for family rather than individual consumption. 


Retail Sales 


Since 1941, retail sales for the area have kept pace will 
the province, with a gain of 144% as compared with 
gain of 159% for the Dominion as a whole. The lag behiné 
the nation is a reflection of the extremely rapid growth 
sales in the Prairie provinces and in British Columbia. 
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MINION GROWTH, 1941-1950 


POPULATION | 


jo nitoba 


4 Iberta 


Nova Scotia 


New Foundland 
New Brunswick 


DOMINION of CANADA 


Quebec 


, Ontario 


British Columbia 


RETAIL SALES © 
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A comparison of the “% of Canada” for retail sales and 
population will enable the user to evaluate the quality of 
the market. 


Retail Sales 
% of Canada 


Population 
% of Canada 


Province of Ontario 32.8790 38.1496 
County of Wentworth . 1.8933 2.5336 
City of Hamilton .......... 1.4802 2.3476 


The fact that both for the province, and the area the 
retail sales percentage greatly exceeds the population per- 
centage indicates that a) the area represents a market 
center which attracts considerable trade from surrounding 
areas and b) the character of retail trade in the area is 
probably of a high “quality” appeal, with a greater than 
average proportion of high-valued goods. 

The average family expenditures in 1950 for total retail 
sales and the specific types of stores were as follows: 


Canada Ontario Wentworth 
Total Retail Sales $2,497 $2,690 $2,940 
Food . 545 576 591 
General Merchandise 323 339 347 
Furniture-Household-Radio 87 113 156 
Automobiles . 392 423 492 
Drugs ... 53 63 77 


Per family expenditures for any city must be viewed 
with caution since the city serves as a market center for 
persons living in surrounding communities. 


Net Effective Buying Income 


Income represents the total potential purchasing power 
in an area. Any seller of goods not only has to compete 
with similar products of other sellers, but with all other 
products, services and savings to some degree. Most non- 
durable goods have a relatively stable Ps while semi- 
durable and durable often vie with services and various 
forms of savings for the consumers’ dollar. The ratio of 
sales to income not only is a measure of the proportion of 
income spent for goods, but also is a measure of ability of 
a city to attract retail purchasers from contiguous areas. 


Total Retail Net Effective Ratio of 
Sales Buying Income Sales to 
(Thous. of $) (Thous. of $) Income 


Canada $9,028,977 $12,649,370 71% 
Province of Ontario 3,444,522 4,962,060 69% 
County of Wentworth 228,861 323,178 71% 
City of Hamilton .. 211,963 259,289 82% 


The sales to income ratio of 82% for the city of Hamil- 
ton, which is far higher than that of the county, province 
or nation, does not mean that its inhabitants are living 


beyond their incomes, but rather that the city attract 
many consumers living outside its corporate limits. |p 
part, however, the ratio of sales to income also indicate 
how much of the area income can be used for the purchase 
of services (rent, recreation, education, etc.). The higher 
the income level, the larger is the proportion of income that 
can be used for such services. 

Income per family helps determine the quality of , 
market. A comparison of the 1950 incomes per family fo; 
Hamilton and other important Canadian cities is a helpful 
indicator of the quality of market. 


1950 Net Effective 
City Buying Income Per Family 
Montreal $3,609 
Toronto 4,691 
Vancouver 3,603 
Winnipeg 3,427 
Hamilton 4,202 
Ottawa 5,202 
Quebec 4,058 


Hamilton ranks third in per-family income among the 
above 7 largest cities in Canada, and is thus seen to be 
one of the richest of the major Canadian markets. 

“% of Canada Potential” measures quantity. It is a 
weighted figure, developed after many years of research 
with U. S. market data, and because of the great similarity 
of market conditions in the two countries, there seems to be 
good reason to believe that the weighting is applicable to 
Canada. For commodities that are relatively low-priced, 
having a mass appeal, it has been found that the population 
factor is the most important single indicator of market 
potential. For high priced luxury goods, income will prove 
to be the most useful factor. But most commodities fall 
between these two extremes, and for such a formula has 
been devised which gives a weight of 2 to population, 3 to 
retail sales and 5 to income. 

On this basis, the potential for Hamilton 2.0252, for 
Wentworth 2.4161 and for Ontario, 37.6344. 

The “Quality of Market Index” measures, as the name 
implies, quality. Par is the Dominion figure, 100. The 
index is derived by dividing “% of Canada Potential” by 
“% of Canada Population.” 

Hamilton’s index is 137, the index for the county is 128, 
and the index for the province is 114, all well above 
average. 

Hamilton and its direct trading area—Wentworth 
County—are particularly important to the marketing exec- 
utive because: 

1. The county and city are in the highly industrialized 
area of Ontario—and easy to work from either side of the 
border. 
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Cape Breton......... 124.9) .8927) 29.2)...... 76,127, .8431 21,495 13,666) 2,916 fo Ue eee 91,677; .7247| 734) 3,140] .7937| 89 
Glace Ba 29.2) . 2087] 6.7! 17 16,822) .1863 4,767 2,427 605 1,586 262 H 18,484) .1461 633] 2,759] .1707) 82 
Sydne aS 34.0} .2430 - eiatesea 37,792; .4186 8,215 4,491; 1,860 6,060 660 G 28,356) .2242 834) 3,501] .2863) 118 
Colchester 0. 35.3) .2523) 8.9) carekaed 26,460, .2931 4,496 1,545 555 4,815 ae 24,710; .1954) 700) 2,776) .2361) 94 
Truro a 13.8) -0986) - 20,004 -2315 3,602 1,487 555 4,029 228) H 11,081) .0876 803} 2,995] .1330) 135 
Cumberland. . - 44.5, .3181) 12.0)...... 21,398) .2370 4,930 2,885 599 3,593 EE scseccsivs 25,232) .1995) 567) 2,103] .2344) 74 
Ataherst SGaae 10.3) .0737 2.8) 14 10,038} .1112 1,714 1,698 383 2,085 219) H 6,520} .0515 633) 2,329] .0739) 100 
Digby veces 21.0) .1501) 5.3} 42 4,987 ad 987 318 15 a ere 12,936} .1022) 616) 2,441] .0977) 65 
Guysborough eta 16.7 1193) OF..... 3,184) .0353 629 ° . 223 we Tere 9,202) .0728} 551) 2,244] .0708| 59 
se a 167.2] 1.1286;  2.7)...... 156,903) 1.7378; 31,222 28,617; 6,736 15,402] 3,208).......... 125,760} .9942) 800) 3,168) 1.2432) 111 
Dartsnouth asa cana 18.5) .1322| | See 16,786} .1859 4,920 325 544 3,437 326 H 16,040) .1268 867) 3,273] .1456} 110 
aaa . Halifax... 101.4) .7247 SS eee 132,678] 1.4695 23,244 28,102) 6,191 11,194} 2,809 E 89,942) .7111 887) 3,513} .9414) 130 
100 ; Hants ett dscevensians 23.8) .1701 SS ree 7,358; .0815 1,665 468 119 1,727 Pe 14,8991 .1178) 626) 2,5251 .1173! 69 
NT “Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 567. 
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NEWFOUNDLAND, PRINCE EDWARD ISLAND, 


NOVA SCOTIA and NEW BRUNSWICK, CANADA 


Cities shown are those having 


retail sales of $15.0 million or 


more in 1949 


Copyright by 


Sialéd MANAGEMENT 


es 1949 Retail Sales in Excess of $100 Million 
Ee 1949 Retail Sales $50.0 Million to $99.9 Million 
1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 3 SY 
\ 


a 


NEW 
BRUNSWICK 


¢ 


NEW BRUNSWICK 


1. RESTIGOUCHE 9. SUNBURY 
2. GLOUCESTER 10. QUEENS 
3. MADAWASKA 11. KINGS 
4. VICTORIA 12. WESTMORELAND 
5. NORTHUMBERLAND 13. ALBERT 
6. KENT 14. CHARLOTTE 
7. CARLETON 15. SAINT JOHN 
8. YORK 
PRINCE EDWARD ISLAND 
16. PRINCE 18. KINGS 
17. QUEENS 
NOVA SCOTIA 
19. INVERNESS 28. KINGS 
20. VICTORIA 29. HANTS 
21. CAPE BRETON 30. HALIFAX 
22. RICHMOND 31. ANNAPOLIS 


23. CUMBERLAND 
24. COLCHESTER 
25. PICTOU 

26 ANTIGONISH 
27. GUYSBOROUGH 


33. DIGBY 
34. QUEENS 


32. LUNENBURG 


35. YARMOUTH 
36. SHELBURNE 


— 


POPULATION 
(COUNTIES 
CITIES 
Total 

(in 

thou- of 
sands) Canada 
Inverness 22.2, .1586 
Kings 32.8 .2345 
Kentville 1.7 0336 
Lunenburg 35.7 .2551 


Pictou -2| .3231 

New Glasgow 1.4 07438 
Queens 12.9, .0922 
Richmond 11.8 .0843 


Shelburne -3| 1022 
Victoria 8.7 .0622 
Yarmouth 25.4 .1816 

Yarmouth SS 0629 
Total Above Cities 231.1) 1.6517 
Province Total 663.0 4.7387 


Withheld to avoid disclosure. 


ESTIMATES 
1/151 
Fam- 
ilies 
|House- 
holds} Dollars 
(in Q in 
thou- French} thou- 
sands) Origin} sands) 
4.7| 22 3,930 
8.5 18,297 
1.1 10,487 
9.8 12,213 


ny wo 
~ 
-_~ => ow 


3.7 

2.1 1,116 

6.4 36 11,197 

2.1) 19 7,825 
57.9 268 , 406 
165.8 8 389, 583, 


NOVA SCOT1IA— (Continued) 


of 
Canada 


0435 
- 2026 
1161 
. 1353 


. 2931 

1670 
-0513 
0177 


-0355 
-0124 
. 1240 
O866 


2.9727 


4.3148 


RETAIL SALES—1950 


ESTIMATES 


FIVE STORE GROUPS 
(in thousands of dollars 


Furn.- 
General House-| Auto- 
Food Mdse. | Radio motive | Drug 
897 ° 193 “ 
3,484 1,289 396 4,571) 330 
1,475 952 as 3,341 164 
2.072 1,082 320 3,030 277 


2,638 844 4 
2 346 1,874 784 3. 
882 387 . 
323 . 


85 “ 
287 
2,336 1,494 355 1, 
1,505 m oa 
51,788 41,356) 10,927 34, 
85,174 55,919 13,088 54, 
© SM, 1951. 


084 636 
O69 347 
803 188 
180 


Volume 
Code 


Before using these figures, 


The “‘SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


28,612 .2262, 633, 2,445 
7,769} .0614) 747) 2,679 
8.346 .0660 647 2,318 
5.499 .0434) 466 2,037 
6.907, .0546 483 1,867 
3.872, .0307 445, 1,844 
12,979, .1026 511 2,028} 
5,896 0466 670, 2,808 
187,148] 1.4795, 810) 3,232] 1. 

442,748 3.5002) 668 2,670| 3. 


9921 


see explanation pace 


SALES MANAGEMENT 


NET EFFECTIVE BUYING SALES AD- 
JM INCOME _—1950 VERTISING 
ESTIMATES CONTROLS 

Qual- 

Net ity of 
Dollars © of | Mar- 
(in % Per | Per | Canada’ ket 
thou- of Cap- | Fam-j; Poten-) In- 
sands Canada_ ita ily tial dex 
9,302) .0735, 419, 1,979} .0815) 5! 
20,074) .1587' 612) 2,362} .1870 80 
3,060 .0242 651; 2,782 05 160 
23,705 .1874 664 2.419 1853 73 


ee 


ae he ee eee 


Sy nay ee ne 


ae 


PN Ne ra 


aie eee 


NT 


Coverage of 
Nova Scotia 


parallels the 
total number 


of telephones 
(107,000 phones) 


THE HALIFAX CHRONICLE-HERALD 
and THE HALIFAX MAIL-STAR 


Canadian Representative: 
E. A. WILLIAMS 
Toronto - Montreal 


Reach the buying 


power of Nova Scotia 


@ Retail sales up again in 1950 
@ Income up again in 1950 


‘: Use the medium which blankets metro- 
ee  politan Halifax and covers the whole 
eo province .. . all at one low cost. 


A.B.C. 105,722 Daily 


United States Representative: 
WARD-GRIFFITH COMPANY, INC. 
New York, Chicago, Detroit, Boston, Atlanta, San Francisco 


The “SM"" symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


NEW BRUNSWICK 


City and Population County City and Population County City and Population County 
(in thousands) (in thousands (in thousands) 
Fredericton a York Moncton. . 30.0 Westmoreland Saint John oe | St. John 
POPULATION ESTIMATES RETAIL SALES —1950 WHOLE- NET EFFECTIVE BUYING SALES AD- 
JM SALE By’) INCOME--1950 VERTISING 
1/1/51 ESTIMATES ESTIMATES CONTROLS 
2 eaiceetes SALES eins 
COUNTIES Fam- | | 
ilies FIVE STORE GROUPS . Qual- 
CITIES |House- (in thousands of dollars et | ity of 
Total holds, Dollars : Dollars ‘of | Mar- 
(in Y (in Y (in ( | Furn.- ‘in o/ Per Per | Canada| ket 
thou- of thou- ‘French]  thou- of General | House-} Auto- Volume thou- of Cap- Fam-| Poten-  In- 
sands) Canada sands) Origin} sands) Canada Food Mdse. | Radio| motive Drug Code sands) Canada _ ita ily tial | dex 
Albert 9.3) .0665 2.3 1,719 0193 384 219 ? 5,282; .0418 568 2,297) .0398 60 
Carleton 23.9 .1708 6.1 7,641 .0847 1,257 676 224 1,693 351 11,807 .0933 494 > -1062, 62 
Charlotte 25.4 .1815 6.7 10,245 .1134 2,717 462 302 1,954 366] 13,132, . 1038 517, 1,960] .1222 67 
Gloucester 54.9 .3924 10.9 87 9,894 .1096 1,788 1,349 137 995 122 24,431 .1932, 445 2.241] .2080) 53 
Kent 28.6 .2044 5.8 79 3,964 .0439 694 674 : 10,782, .0852 377, 1,859] .0966) 47 
Kings 24.1, .1723 6.1 6,652) .0737 1,584 977, 1,334 168 13,062, .1033 542 2, i -1082) 63 
Madawaska 31.2 .2230 6.5, 95 8,310, .0920 2,076 715 ss 1,480 218 18,751, .1482 601 2,885} .1463 66 
Northumberland 42.2, .3016 9.2); 27 10,587) .1173 2,337 1,127 361 1,772 249 17,977. .1421 426, 1,954) .1666 55 
Queens 14.4 .1029 3.5 2,420 .0268 695 “ 433 . 7,114, .0562) 494) 2,033] .0567 55 
Restigouche 36.3 .2595 7.5 62 10,699 .1185 2,694 1,565 315 1,330 330 24,829 .1963 684 3,311] .1856 72 
Saint John 85.9 .6139 21.3 58.621, .6492, 15,300 6,295, 3,773 6.436, 2,586 66,143, .5229 770 3,105) .5790, 94 
daint 65.0 .4646 16.4 54,957, .6087 13,885 6,295) 3,746 5,542) 2,571 E 52,390) .4142) 806) 3,195] = .4826) 104 
Sunbury 0658 2.3) 17 2,114 = .0235 244 104 6 221 . 4,388 .0347 477| 1,908} .0376 57 
Victoria 18.4 .1315 3.9 34 4,745 .0525 827 : 775 174 8,170, .0646 444 2,095) .0744 57 
Westmoreland 79.1 .5653) 18.8 42 59,704 .6613 9,117, 19,507, 1,721 6,441) 1,225] 60,432, .4778' 764 3,214) .5503 97 
Monet 30.0 2144 7.6 34 18,675) .5391 6,145 18,229 : 41,860; 1,095 I 26,880, .2125 896) 3,557] .3109) 145 
York 42.3 .3024 10.9 21,262 .2354 4,682 1,562 1,443 4,216 614 27,791 .2197 657 2,550} .2410 80 
Fr 20.1) .1437/ 5.3 16,144, .1788! 3,743 1,511 ‘ 3,600 576 H 16,804 1328) 836) 3, 1717 1488] 104 
Total Above Cities 115.1 .8227, 29.3 13 119,776 1.3266 23,773 26,035 3,746! 14,002) 4,242 96,074. .7595 835 3,279} .9423 115 
Province Total 525.2) 3.7538' 121.8 35 218.577 2.4208 46,306 35.308 8.596 29.973 6.484 314,091 2.4831 598' 2,579! 2.7185 72 
Province Total 357.4 2.5544 75.0 103,710 1.1486 40.400 13,050 4,55 10,111; 2,960 140,010, 1.1069 392 1,867] 1.4039 55 
With to avoid disclosure. © SM, 1951. Before using these figures, see exp!anation page 567. 
COPYRIGHT: The contents of this Survey of Buying Power are fully protected by copyright. The 
exclusive estimates of population, Effective Buying Income, retail sales and sales-advertising con- 
‘trols must not be reproduced in printed form, in whole or in part, without written permission of 
SALES MANAGEMENT, INC. 
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71% COVERAGE 
URBAN CENTRES 


FOUR BIG 
SEPARATE SECTIONS 


Over 80% of the population 


(POPULATION 2,500 
AND OVER) 


in Quebec Province are of FRENCH origin 
Reach them through their own language in their favourite 


WEEK-END NEWSPAPER 


LA PATRIE 


Circulation now over 300,000 


PUBLISHED 


LA PATRIE ..’ 


WEEK-END EDITIONS 


IN MONTREAL 


Representatives 


TORONTO: Hugh Rose and Dean Vaughan, 19 Melinda St. 


U.S.A.: Ralph R. Mulligan, New York, Chicago, Detroit 


COMICS « 


75% COVERAGE 
IN MONTREAL 


99.3% NEWSSTAND 
SALES 


NEWS 


— 


MAGAZINE 


QUEBEC 


Chicoutimi 
Drummondville. 


Granby 
Hull 
Joliette 
Jonquiere 


Lachine 


COUNTIES 
CITIES 


Abitibi 
Argenteuil 
Arthabaska 


Bagot 

Beauce 

Beauharnois 
Valleyfield 


Bellechasse 
Berthier 
Bonaventure 


Brome 
Chambly 
Champlain 


City and Population 
(in thousands 


Charlevoix 


580 


Withheld to avoid disclosure 


County 


27.1 Chicoutimi 


14.0 Drummond 
23.9... Shefford 
42.3 ..Hull 
18.4 . Joliette 
23.6. .Chicoutimi 
28.8 Montreal & 


Jesus Islands 


POPULATION ESTIMATES 
1151 
Fam- 
ilies 
|House- 
Total | holds} Dollars | 
(in ~ | (in ‘ in 
thou- of thou- |French]  thou- 
sands) Canada sands) | Origin} sands 
75.2) .5375 14.6, 83 22.651 
25.3 .1808 5.6 67 7,810 
33.4) .2387, 6.8 93 8,915 
19.7, .1408 4.2 93 3,305 
53.4 .3817 10.5 93 9,608 
35.1 .2509 7.5 88 19,810 
20.7 1479 1.6 xo 16,620 
26.5 .1894 5.0 94 3,021 
23.7 .1694 5.0 93 4,143 
43.7 .3123 5,407 
13.9 .0993 3.5 48 2,533 
36.2 .2588 8.5 69 12,438 
75.6 .5403 15.3, 93 16,883 
. 2044 §.2| 93 


28.6 


Montreal 


Outremont 


City and Population 


(Quebec 
Rouyn 


St. Hyacinthe 
ee 
Shawinigan Falls 26. 


6,649 


of 


Canada 


. 2509 
-0865 
-0987 


- 0366 
- 1064 
2194 
1842 


-0335 
-0459 


-0280 
. 1378 
. 1870 


-0736 


(in thousands) 


1190.1 


vw 
Jt 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


County City and Population County 
(in thousands) 

. Montreal & Sherbrooke..... 48.6.. Sherbrooke 
Jesus Islands Sorel... : 17 5. . Richelieu 
.. Montreal & Trois Rivieres... 51.0. St. Maurice 
Jesus Islands Valleyfield. 20.7 . Beauharnois 
See Quebec Verdun.... 77.9 . Montreal & 

Temiskaming Jesus Islands 
St. Hyacinthe Westmount 26.9.......Montreal & 


17 


oo wn nw 


..ot. Jean 
St. Maurice 


; Jesus Islands 


RETAIL SALES —1950 WHOLE- NET EFFECTIVE BUYING SALES AD- 
SM SALE JM INCOME—1950 VERTISING 
ESTIMATES ESTIMATES CONTROLS 

I sce ss |} a ee SE. 
a STORE — | = 

in thousands of dollars) Net ity 
aa a . Dollars ©, of | Mar- 

Furn.- | (in % | Per | Per | Canada ket 

General House-| Auto- Volume thou- of | Cap- | Fam-| Poten-| In- 

Food Mdse. | Radio | motive | Drug Code sands) Canada| ita | ily tial | dex 
6,671 1,377 560 3,255 529 70,914) -5606 943) 4,881] .4630| 86 
2,159 599 ° 1,480 89) 17,609) - 1392) 696 3,144] .1317) 73 
2,266 401 426 2,636 68) 27,388) .2165) 820) 4, 1855 78 
795 2062? 610.22 9,732; 0770, 494, 2,317] .0777 55 
1,741 283 326 3,102 65} 22,748 .1798| 426] 2,187] .1982 52 
6,317 3,142 760 2,261 351 23,342, .1845 665; 3,112) .2081 83 
1,609 2.721 1,822 ' H 12,151 0961 587) 2,642 1329 90 
749 15 51 ’ 7,606 .0602 287| 1,521] .0780 41 
1,484 208 552) 53 15,239 1204) 643| 3,048] .1079 64 

° 1,902 

837 . 54 430 : 10,230 .0808 736, 2,9: 0686 69 
5,296 129 39 2,789 518 35,729, .2825 987| 4,203] .2344 91 
6.374 940 370) 2,927) 136 50.879 .4022 673) 3,34 3653 | 68 
2 75) 748102 1,169) 42 15,616, .1235 546 3.0031 1247, 61 
© SM, 1951. Before using these figures, see explanation page 567. 


SALES MANAGEME 


NT 


—— : 
f i) 
TOUT PAR LIIMAGE 
b you are not reaching our readers, for information on advertising rates and merchan- 
ising see: 
HENRY DE CLERQUE, Inc., United States Representatives 
New York 17, 12 East 41st St., Lexington 2-3739. 
Chicago 11, 435 N. Michigan Ave., SUperior 7-2290 
Seattle 4, 914 Second Ave., Elliott 1769 
San Francisco 3, 5 Third St., Garfield 6740 
NE Los Angeles 5, 2978 Wilshire Blvd., DUnkirk 8-8158 
Montreal 16, Canada. Photo-Journal, 5460 Royalmount, BY: 3501 
roit 
ane 
|, exclu 
EMENT 
inty 
rrooke 
helieu 
aurice 
armois 
real & 
1s 
‘eal & 
is 
S AD- 
ISING 
ROLS Copyright by 
Qual- Sales MANAGEMENT 
ity of 
Me Pal ESS See eee SEEN — (§ GY f ffranecuness: 
a, ket 
-| In- 4 
dex Be) AEAEEEEE AS SEES ecicceeelsceMgeh | | ii ceee... 
os : 1. HUNTINGDON 15. CHAMBLY 30. FRONTENAC 
73 SSE TE SS 2. ST.JEAN 16. ROUVILLE 31. WOLFE 
78 3 3. NAPIERVILLE 17. IBERVILLE 32. ARTHABASKA 
, 4 4. LA PRAIRIE 18. MISSISQUOL —-33. NICOLET 
5 5. CHATEAUGUAY 19. BROME 34. LOTBINIERE 
r 55 3 6. BEUHARNOIS 20. SHEFFORD 35. MEGANTIC 
& 7. SOULANGES 21. BAGOT 36. BEAUCE 
82 ; 8. VAUDREUIL 22. ST.HYACINTHE 37. DORCHESTER 
| 3 9. MONTREAL & 23. RICHELIEU 38. LEVIS 
PONTIAC JESUS ISLANDS 24. YAMASKA 39. BELLECHASSE 
90 ¢ 10. DEUX MONTAGNES 25. DRUMMOND 40. MONTMAGNY 
11. ARGENTEUIL 26. RICHMOND 41. LISLET 
12. TERREBONNE 27. SHERBROOKE 42. KAMOURASKA 
) ae 13. LASSOMPTION 28. STANSTEAD 43. TEMISCOUATA 
| 64 14. VERCHERES 29. COMPTON 
46 
rs 1949 Retail Sales in Excess of $100 Million 
69 , ies ‘ai Rs 
91 Cities shown are those having Ea 1949 Retail Sales $50.0 Million to $99.9 Million rf > 
68 retail sales of $15.0 million or 1949 Retail Sales $25.0 Million to $49.9 Million fi y] 
mor i me 
1 0 in 1949 1949 Retail Sales $10.0 Million to $24.9 Million 
os : 
26/. 
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LE PETIT JOURNAL 


MONTREAL, CANADA 


Circulation continues to record a sure and steady rise... a 
growth in popularity and sales power that is reflected in the 


new A.B.C. circulation figures for 1950. 


AGAIN—A STEADY RISE IN 1951 USE LPJ 
January 7 — 215,071 to cover the 27 key cities 
14 — 217,528 in Quebec’s French Market. 
21 — 219,471 


28 — 221,077 


Sameera LC PETIT © JOURNAL 


18 — 223,840 a ae ges 
25 — 226.377 Au Service du Public 

March 4 — 227,394 
" — 229,315 1242 St. Denis Street, Montreal, Canada 


Ontario Representative: McGoey Bros., 21 King St. E., Toronto 
MARCH 18 anes 230,023 Member: ABC 

. . a ~The “SM” symbols mark original, exclu 

QUEBEC — (Continued ) = Ss _sive estimates by SALES MANAGEMENT, 

POPULATION ESTIMATES RETAIL SALES—1950 1 NET ay 2B tly bon La 
2m Hu 
1/1/51 ESTIMATES an BY ESTIMATES CONTROLS ; 

oe ae ~s oa ie : S eee eee See 

COUNTIES T Fam- ] . 
eves ilies FIVE STORE + el ” | | Ibe 

| [House- in thousands of dollars) et | ity 0 

Total holds} Dollars Vetere Dollars ©. of | Mar. 
(in % (in oy) in vy) | Furn.- (in % Per | Per | Canada| ket Jol 
thou- of thou- |French] thou- of General | House-| Auto- | Volume thou- of Cap- | Fam- | Poten-| In- i 
sands) | Canada| sands) | Origin] sands) |Canada| Food Mdse. Radio | motive | Drug Code sands) | Canada| ita | ily tial | dex Ka 

| | | id: Ci. ene Beas) BA gag as. 
Chateauguay 16.1) .1151) 3.6 78 4,317; .0478 = -:1, 198 18, * — <“f...... 14,313] .1131) 889 — 0938, 1 

Chicoutimi 95.1; .6797 17.1, 92 44,525, .4931 13,823 6,041 3,340 6, 333) ee 80,455) - 6361) 846) 4,705} 6019) 8% 
Chicoutimi 27.1) 1937 5.1) 93 16,338 .1809 4,052 1,452) 1,081 4,154 339 H 22,493} .1778 830) 4,410 1819) 4 La 
Jonquiere 23.6 1687 4.6) 93 11,984 1328 3,763 1,321} 1,062 1,500 - H 20,862} .1649 884) 4,535) 1560) 92 : a 
Compton 25.6 .1830 5.6, 72 4,424 .0490 1,711 144 54 428 a 20,634) - 1631) ol 3,685) .1329) 73 5 
Deux Montagnes 18.7| .1336 4.1, 88 3,861 .0428 1,124 11 ’ 1,605) ’ eee 15,615| .1234| 835) 3,809 : 1013) 7% 
‘Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 567 a 


THE LEADING MONTREAL 91% CONCENTRATION 


IN THE MONTREAL 


FRENCH MORNING DAILY CITY ZONE. 
OVER 31,000 ef 


(Daily Net Paid Monday to Friday) BALANCE OF QUEBEC 
PROVINCE $327.00 4 


MONTREAL-MATIN | occu. 


THE FRENCH MARKET— 


Montreal’s Second Largest French Daily = haggard 
” 


1124 Marie Anne, East Montreal 34 Ontario Representative: 112 Yonge St., Toronto 


ow 


SALES MANAGEMENT 


EE ETS 


‘s 
x 


Yew 


K 


RADIO GROUPE 


BASIC GROUP 


CHRC 
Quebec 


MEMBER STATIONS 


CHNC CKBL 
Carlisle Matane 


CKRS 


Jonquiere 


VM CKLD 


Marie Thetford Mines, Que 


CTRANS-QUEBEC 


COMPLETELY .. . 


inc. 


Trans-Quebec really penetrates to the heart ot French Canada— 
reaching 84.2% of Quebec’s 781,410 radio homes through its Basic 
1000 radio 


Network alone—at only 


Quebec’s 7 Basic and Member Stations together give you a potential 
audience of 817,350 French radio homes in Quebec, New Brunswick 
and Ontario. No wonder Trans-Quebec is your most productive ad- 


35 cents 


vertising buy in radio today! 


old exclusively t 


Montreal 


! 


JOS A Hardy 


Jos. 


Wm. Wright 


per 


A. Hardy & Co. Ltd. 


Toronto 


New York 
Adam }. Young Jr., 


COVERS FRENCH QUEBEC 


Montreal 


AT LOWEST COST PER LISTENER 


homes. 


& 


Chicago 


Trans- 


Toronto 


Inc 


The “SM"’ symbols mark original, exclu- 


sive estimates by 


COUNTIES 
CITIES 


Dorchester 


Drummond 
Drummondville 

Frontenac 

Gaspe 


Hull 

Hull 
Huntingdon 
Iberville 


Joliette , 
Joliette 

Kamouraska 

Labelle 


Lac St. Jean 
La Prairie 
L’Assomption 


Levis 
L'Islet 
Lotbiniere 


Maskinonge 
Matane 
Megantic 


Mississquoi 
Montcalm 
Montmagny 


Montmorency 
Montreal & 
J Jesus Islands 


Withheld tc 


SALES MANAGEMENT. 


1,516.9!10.8417! 368.6! 70 


avoid disclosure. 


POPULATION ESTIMATES 
1181 
> |) Fame} , 
ilies | | 
||House-| 
Total | | holds] Dollars 
(in % | (in % (in % 
thou- of | thou- French} thou- of 
sands) | Canada) sands) | Origin} sands) | Canada 
33.3) .2380, 6.0, 93 4477 -0496) 
| | | | 
43.0, .3074] 9.2; 90 | 16,278 .1803| 
14.0) 1001) 2.9) 89 10,755} .1191| 
31.9) .2280, 5.9) 92 6,258] .0693) 
61.3| .4381/ 12.0, 83 9,801) .1085, 
| 
85.3) .6096, 18.6) 81 32,189] .3565| 
42.3] .3023) 9.4; 90 23,331) "2584| 
13.8, 0987) 3.5, 54 3,615] 0401, 
11.5, 0822; 2.4 92 2,271} .0251| 
41.3) 2952, 8.4| 93 | 18,018 1996 
18.4] .1315) 3.7] 93 | 13,596] 1506) 
28.6, .2044, 5.2) 93 3,234] .0358) 
25.6 .1829/ 5.0) 93 4,828) .0535| 
} 
71.5) .5111| 12.7) 93 | 14,735} .1632| 
15.3} .1093] 3.2) 78 2, 500) .0277 
19.5, .1304, 4.2| 92 4,733 .0524| 
42.3| .3023| 8.1| 93 | 10,606) 1175) 
23.0) .1644) 4.5] 94 2307] .0265) 
29.7, .2123| 5.8} 93 3,244) .0359) 
| | | 
20.3} .1451| 4.0) 92 4,160} .0461| 
61.6, .4403; 11.3] 93 | 11,035] .1222) 
44.8} .3202) 8.7, 90 | 10,330) .1144) 
] 
24.0) .1716) 5.5) 74 8,269) .0916| 
17.0) .1215, 3.6} 91 2,610| .0289) 
24.6, .1758) 5.0} 93 3,772, .0418 
20.8} .1487/ 3.9) 93 2, 952| 0327; 
| | | 


'1,203,228'13.3263' 362,786: 


RETAIL SALES —1950 


BY) EST MATES 


FIVE STORE GROUPS 
(in thousands of dollars) 


a Furn.- | 
| General | House-| 
Food | Mdse. | Radio | 
852) 37 33 
| | 
4,801, 1,230) 1,110) 
2,685 929] 1,037] 
1,405) 284) 100 
1,623! 95, * 
| 
12,319 2,322) 630! 
8, 625) 800) 561) 
577| . + | 
908 * 

4,738} 1,156] 478 
3,140} 1,120| 478 
707! 200 * 
1,085 372 77) 

| | | 
4,763 416| 649 
718| 319| 
1,604) * | > 
| 
4,610| 458} 524 
520 * * 
689 9 * 
1,493} 135] 97, 
2,923) 514,235) 
2,946 1,039 531 
| 
2,838 259! 351) 
908) 18} + | 
1 136) 383; 145 
931| * 19| 


© SM, 1951. 


QU EB EC — (Continued) 


WHOLE- 
SALE 
_| SALES 
Auto- | Volume 
motive | Drug Code 
479 8 
2,186 360 
1,826 351 H 
781) 36 
555) . 
4,939 511 ; 
3,468 469 H 
836 * 
328, . 
2,796 . 
2,569, * H 
304 * 
726) 11 
1,704 170 
490! i 
774) 29 
1,245) 199 
435 12 
548) 
473) 31 
2,312 71 
1,385) 141 
1,440 166 
430) ? 
513 59 
31, * 


| | 
172,555! 46,794' 126,085 26,235 


NET EFFECTIVE BUYING 
SH INCOME —1950 
ESTIMATES 
| 
Net | 
Dollars 
(in % Per | Per 
thou- of Cap- | Fam- 
sands) | Canada ita ily 
11,489 0908] 345) 1,915 
29,627, .2342| 689 3,220 
11,396 | .0901 814] 3,930 
13,494) .1067| 423) 2,287 
26,666) .2108}  435| 2,222 
| 
56,725, .4484| 665) 3,050} 
30,456] .2408} 720) 3,240 
11,206, .0886) 812) 3,202 
10,132} .0801} 881) 4,222 
24,574) .1943| 595) 2,925 
12,972; .1025 705} 3,506 
12,269) .0970) 429) 2,359 
11,648) .0920) 455| 2,330 
| | | 
54,197| .4285| 758) 4,267 
9,578) .0757| 626 2,993 
16,400) .1287 841) 3,905 
33,121] .2618, 783) 4,089 
9,660 .0764 420) 2,147 
11,999 .0948) 404) 2,069 
13,398, .1060) 660) 3,350 
30,246, .2391, 491| 2,677 
45,472, 3594 1,015) 5,227 
15,960) .1262) 665) 2,902 
8,891; .0703 523) 2,470 
15,006) .1186, 610) 3,001 
18,616, .1472| 895, 4,773 


1 434, 987! 1. 


3443 


946' 3,894'11 8384 


Before using these figures, see explanation page 


SALES AD- 
VERTISING 
CONTROLS 


|Qual- 

| ity of 

°% of | Mar- 
Canada) ket 
Poten-| In- 
tial dex 


-1078, 45 


76 
101 


.2327| 
1008} 
1198 
. 2256} 


.4531) 


.2584| 
.0760| 


567. 


For specific examples of how to use Sales Management’s Canadian Survey of Buying Power 


turn to page 591. 


1940 1950 % increase 


Gazette 
circulation 


59,297 65% 


Gazette 
advertising 4,941,752 8,970,946 
lineage 


how 


/ The growth of your busi- 
much / ness depends on a num- 

/ ber of variable factors. 

can / / But the greatest sales 

‘Se ay 5 successes have been built 

your | ab eo de on a firm foundation of 

| | ° intelligent advertising to 

business . | | / / a selective, buying mar- 
I] | / ket—the type of market 


/// “ reached by THE GAZETTE 
grow in... —the growth of which The @azette 
in the past 10 years 
proves increased reader MONTREAL 
confidence . . . added 
sales to the advertiser. 


established | 


1778 
canada's best newspaper 
ere The “‘SM” symbols mark original, exclu | 

QUEBEC — (Continued) __sive estimates by SALES MANAGENEN J 
— —— . = _ - 4 
POPULATION ESTIMATES RETAIL SALES-——1950 a 1 NET ig Baden hn ha ; 
_ IN — ISING 

1/1/51 ESTIMATES ose GD ESTIMATES CONTROLS 
COUNTIES : Fam- 7 : eS ee Dn need ee ae a 

. ilies Pag te mag 9 ae {Qua 
CITIES |House- (in thousands o ars) Net | lity & 

Total holds| Dollars : _ = J Dollars | | oof | Mar 

(in | & (in % (in ¥/ | Furn.- | l (jin | % Per | Per | Canada) ket 
thou- | of thou- |French] thou- of | General | House-| Auto- | Volume thous of Cap- | Fam-| Poten-| In- 3 

sands ) | Canada, sands) | Originf sands) Canada; Food | Mdse. Radio | motive | Drug Code sands) | Canada| ita | ily tial | dex 
IRE BAER SEEIEEE: MEEUEES Ean GeReneEl IRR EAEREE URURDEER Ipeeen ee 
Montreal 1,190.1! 8.5060} 290.5) 73 [1,072,878/11.8826| 304,263| 167,679] 42,,593| 108,780} 22,111 A 1,048,478] 8.2888} 881] 3,609] 9.4104] 111 
Lachine 28.8} .2059/ 7.1) 71 14,190} .1571) 6,373 1,347} 720) 1,036 270) H 28,858) .2281) 1,002) 4,065 2084] % 
Outremont 31.5) .2251 8.0) 58 13,061} 1447) 8,203 297 ” 1,198 766 H 45,612} .3606) 1,448) 5,702 - 2687) 119 3 
Verdun 77.9) = .5568 20.8); 51 50,959} .5644 18,873 2,459 ” 6,665 107 H 75,641) .5980) 971] 3,637 579) 14 | 
Westmount 26.9} .1922 6.5) 37 17,404, .1927 7,955 “i 813 3,224, 1,066 H 52,347] .4138] 1,946) 8,053] .3032) 158 By 

Napierville . . . 9.3) .0665 2.0; 93 2,044) .0226 372 . ° 470) : 4,976) .0394) 535) 2,488 ome | 
Nicolet 33.6} .2401 6.4 93 5,211, .0577 1,431 59 40| 439| 24 13,171 1081) 392) 2,058) .1174) 4 
Papineau 30.7; .2194 6.8, 84 6,034, .0669, 1,755 165, 157 666) 31 24,744) .1956) 808) 3,63 1618 4 BF 
Pontiac 22.1; .1580 4.8 41 3,270; .0362 665) . ° 575| meek: 13,989] .1106} 633) 2,914] .0978 LY} 
Portneut 43.5) .3109, 8.4) 93 6,999, .0775) 1,973 800, 286, 1,418 16 37,718} .2982) 867] 4,490} | .2348) ‘ 
Quebec 240.0! 1.7154 47.9) 92 163,852} 1.8147, 45,368} 20,865! 7,903] 22,454) 2,500 193,440) 1.5292) 806) 4,047 1.6521) % FD 
Quebec 201.9) 1.4431! 41.3) 92 ff 155,472/ 1.7219, 40,847/ 20,376) 7,764| 21,1141 2,451 D 167,577| 1.3248} 830] 4,0581 1.4676 12 FF 
© SM, 1951. Before using these figures, see explanation page 567. Fe 


“Withheld to avoid disclosure. 


SALES MANAGEMENT 


TREAL 


inal, exclu 
AGEMENT 


ALES AD. 
ERTISING 
DNTROLS 


iabaed 


nada) ket 
oten-! In. 
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$104) 111 
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Le 
poet 


1618) 7% 
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MENT 


The Bureau of Broadcast Measurement Lists — 


Market. 


GRAMMING .. 


. PROMOTING . 
YOUR advertising dollet works harder 
“CANADA’S FIRST STATION” 


REPS: 


More People Understand A Message In English Than In French In Montreal 


in Canada ALL CANADA RADIO FACILITIES 


in U. S. WEED and COMPANY 


326,390 Radio Homes in greater Montreal of which 

279,710 understand a message in French 

313,070 understand a message in ENGLISH 
Yes 10.3% more MONTREAL radio homes understand an ENGLISH SALES MESSAGE. That 


is why sm: smart advertisers are enjoying CFCF’s wise experienced ways (since 1919) of . 
. and MERCHANDISING to best suit the rich Montreal 
produces more when put to work on 


. PRO- 


The ‘‘SM’’ 


symbols mark original, exclu- ° 
sive estimates by SALES MANAGEMENT. Q U EB EC — (Continued) 
POPULATION ESTIMATES RETAIL SALES—1950 we NET Ag es Fpl ng SALES AD.’ 
JSM 1/151 ESTIMATES nes JSM ESTIMATES CONTROLS 
COUNTIES  {  _ -—  . 

ilies | — — ppt ty . i 
CITIES [House- (in thousands of dollars et ity 0} 
Total | holds} Dollars Dollars % of | Mare 
(in % (in % (in % Furn.- (in % Per | Per | Canada| ket 
thou- of thou- |French} thou- of General | House-| Auto- Volume thou- of | Cap- | Fam-| Poten-| In- 
sands) | Canada} sands) | Origin} sands) | Canada| Food Mdse. | Radio | motive | Drug Code sands) | Canada| ita ily tial | dex 
Richelieu 1 -2222| 7.1| 93 11,669) .1293 4,214 821 431 1,038 363) Pes ta es Cn 22,890} .1810) 736) 3,224] .1737) 78 
Sorel. 17.5) . 1251} 4.1) 93 10,212} .1132 3,180 811 431 257 H 13,580 1074 776} 3,312 1127; 90 
Richmond 30.6) 2187! 6.6) 83 9,712) .1075 3,246 726 342 ,214 | 23,011; .1819) 752) 3,487] .1670| 76 
Rimouski 49.2) .3517) 8.5) 93 1,412) .1265 2,851 1,454 396 , 950 WE scceneen 31,439} .2485) 639) 3,699] .2326| 66 
Rouville W. 6| 1258| 3.9} 90 4,119} .0456 1,076). 20 47 0 . 15,259) .1207| 867) 3,913] .0992|) 79 

| | | 

} 

Saguenay 32.8} .2344 6.6} 73 7,038, .0779| 823 674 _ oe : yn: ee 26,371; .2084) 804) 3,996] .1745) 74 
Shefford..... 38.0) -2716) 8.3) 87 14,517 - 1608} 4,488) 1,123 674 2,199 ere 22,610} .1788) 595) 2,724] .1920) 71 
Granby... 23.9! .1708! 5.3! 88 10,016) .1109) 3,324 907 576 1,342 190 H 15,7261 .1243 658| 2,9671 .12961 76 
*Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 567. 


KEEP 


IF YOU'RE 


PROSPECTING FOR 
SALES IN FRENCH CANADA* 


IN MIND THAT YOU 


CAN REACH 2 OUT OF EVERY 3 
FRENCH RADIO FAMILIES 
THROUGH CKAC, MONTREAL 


“Including Quebec, North-west New Brunswick and Eastern Ontario—total 
CKAC coverage 542,400 nighttime radio homes, 503,270 daytime homes. 


ng jr. 7 N 


Re eprese 
ew York, 


Williom Wright ° Tor 


Chicas® 
ont? 
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The Table of Contents is on pages 1, 3, and 5. 
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The JOURNAL has 
1 100% evening circulation 


2 No duplication through 
forced combinations 


3 15,000 more circulation 
than any other Ottawa 
Evening Newspaper 


/ ear after if CQL  onawa MeRcHANts put 


MORE ADVERTISING IN THE JOURNAL THAN ANY OTHER PAPER 


It's results that count 


The OTTAWA EVENING JOURNAL 


THE OTTAWA PAPER WITH THE LARGEST CIRCULATION 


REPRESENTATIVES 


E. A. Williams: Toronto, Montreal 
Woard-Griffith Co., Inc.: New York, Chicago, San Francisco 


U. K. Representative: 


Samuel 


Mcilwaine — 17 


Fleet St., 


London, 


= 


E.C. 4, England. 


QUEBEC — (Continued) 


COUNTIES | Fam- 
ilies 

CITIES (House- 
Total holds} 

(in q (in Q 
thou- | of thou- French 
sands) | Canada| sands) | Origin 

Sherbrooke 55.9) . 3995 12.8} 80 
Sherbrooke 48.6] .3473) 11.3) 83 


1/1/51 


Soulanges. 10.4 
Stanstead 31.2 
St. Hyacinthe 36.4 

St. Hyacinthe 20.6 


POPULATION ESTIMATES 


Dollars 
(in ‘ 
thou- of 
sands) , Canada 
41,626 .4611 
39,599 4386 


2,478 .0274 
11,783) .1305 
18,378 .2035 
15,286 .1693 


RETAIL SALES—1950 


BY) 


Food 


11.740 
10,327 


565 
3, 666 
4,672 


3,295 


ESTIMATES 


FIVE STORE GROUPS 


(in thousands of dollars 
. Furn-| 
General | House-| Auto- 
Mdse. Radio motive Drug 
3,575 2,769 8.474 1,139} ‘ 
3,575 ° 8,150, 1,051 


—_—_ —_ 
> 
£8 


11 657 
336 2,037 145) 
408 2,061 479 
408 1,788 170 


The ‘‘SM’’ symbols mark original, exclu 
Sive estimates by SALES MANAGEMENT, 


WHOLE- NET EFFECTIVE BUYING SALES AD- 
SALE SM | INCOME—1950 VERTISING 

ESTIMATES CONTROLS 

SALES Se io eee eae . SA 
ual- 

Dollars > of | Mar- 

(in oi Per | Per | Canada ket 

Volume thou- of Cap- | Fam- | Poten-, In- 
Code sands) | Canada| ita ily tial | dex 

45,559 .3601, 815) 3,559] .3983! 100 

G 40,338) 3189) 830! 3,570] .3605! 104 


8,871 .0702 
19,812) .1566 
Pee 23,296 .1842 
H 13,555) .1071 


——_—= 


853) 3,548] .0582! 78 
635) 2,752] .1620) 73 
640; 2,987] .2052 79 
658) 3,389] 1338) 91 


St. Jean. 25.3, .1808 5.8; 90 18,695, .2071 4,549 1,830 1,114 4,165 569 ; 18,444 1458 729; 3,180] .1712; 95 
St. Jean 17.5} .1250} 4.0] 91 17,239, .1909} 4,260; 1,830, * 3,792) 569) H 13,580, .1074| 776| 3,395) .1360) 109 
St. Maurice 94.0! .6719 19.6} 92 48,239 .5343 13,904 5,891, 2,891 5,971 920 74,260 .5870| 790) 3,789] .5882) 88 
Shawinigan Falls. . 26.8; .1916) 5.9) 91 13,933, .1543, 3,803, 1,222) 1,263 1,460 292) 4H 24,763) .1958] 924] 4,197] 1825) 95 
Trois Rivieres 51.0) .3645| 10.6; 91 31,677, .3508 7,826 4,660} 1,628, 4,287) 559) 4H 39,933! .3157| 783} 3,767] .3360| 92 
Temiskaming 45.1) .3223) 9.0 77 21,813, .2416 7,371 1,422 497 2,909 447 ae 41,357, .3270| 917; 4,595) .3005 93 
Rouyn. 10.5) .0750} 2.4) 77 10,804) .1197, 3,604 925) 347 1,566 215) 4H 10,028) .0792| 955) 4,178] .0905) 121 
Temiscouata 64.1) .4582 11.6; 93 12,647' .1400 2,676 709 422 2.765 72 34,742, .2746 542| 2,995} .2710) 59 ; 
Terrebonne 52.1 .3723| 11.2) 90 17,652 .1955 6.996 735 561 2,450 286) 29,801. .2356 572) 2,661) .2509 67 
Vaudreuil 14.7, . 1051) 3.1| 86 3,318; .0368 865 ? . 788 ’ 9,908; .0784 674, 3,196] .0713) 68 
Vercheres 15.8 1129 3.5) 91 3,869 .0428 1,125 320 13 1,269 11 14,568 1151 922) 4,162} .0930 8 
Wolfe... 19.5, .1394 3.8 91 2,818 .0312 669 71 ” WAGE Seen 11,330, .0896; 581; 2,982) .0821 59 
Yamaska 18.4) .1315) 3.9) 93 2,833, .0314 633 28 47 297 - 11,334) .0896 616 2, 808) -0805 61 
Total Above Cities... . 1,919.6/13.7199 452.11 76 11,565,363/17.3371| 453, 007) 216,374) 61,762; 180,680 31,533 1,700, 346/13.4421| 886) 3,761]14.6663, 107 
a ae ee ciataitaia a ee See ee “4 ee ee! ee EES . 
Province Total....... 4,014.1128.6900! 875.0 82 !'2,017,866'22.3488' 601,902' 240,283! 79,276' 260,880) 38,219 3,152,476'24.9220' 785! 3,603124.9039 a 
ONTARIO 
City and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 
Barrie...... 13.0 . .Simcoe London........ ht ae Middlesex St. Catharines... 38.5..........Lincoln 
Belleville. . . 19.9 Hastings New Toronto 13.5 0 NOUN 2. Wee... Peeews<s Elgin 
Brantford 38.4 ... Brant Numgara Falis... 24.0.......... Welland ee :. < eee Lambton 
SS YS eee ret Leeds North Bay..... 17.9 . Nipissing Sault Ste. Marie. 32.4......%...d Algoma 
OS OR: fA: Kent Oshawa....... 2 Sree Ontario Sumeoe........ jt . Norfolk 
Cornwall....... 18.4 Stormont Orillia on See: Simcoe Stratford....... . ee Perth 
Fort William 37.2 Thunder Bay Ottawa -195.9........... Cagleten Sudbury....... 47.1.......... Sudbury 
i eee 59.5... ....Waterloo eee Seund..... 16.8...... 660.0% Grey Timmins..... 28.1.........Cochrane 
Guelph... 28.4. .. Wellington Parry Sound.... 6.2 . Parry Sound (Ces oe ..... York 
Hamilton 207 .1 . Wentworth Pembroke 13.4........>. Renew teettme........... FS... Hastings 
Kingston....... a . .Frontenac Peterborough 36.9 .. Peterborough Welland..... .. 16.2.......... Welland 
Kitchener. ..... 44.4. . .Waterloo Port Arthur 31.9 Thunder Bay es ° 2 k eee Essex 
Lindsay... 10.3 ... Vietoria Weodstock..... 15.1...... Oxford 
| | | | 
ee 65.8} .4703| 16.8) 12 40,937, .4534 10,846 2,908; 1,348) a. } ee 66,984, .5295) 1,018) 3,987] .4948 105 
Sault Ste. Marie. . 32.4) .2316) 8.9] 33,789) .3742) 9, 469 2,496) 1,281 4,273] H 40,144) .3174] 1,239) 4,511) .3173) 137 
RE 73.2} .6232) 21.3)... 52,014 .5761' 12,315 3,699, 3,031, 9,838 aoa 72,029) .5695, 984) 3,382] .5622 107 
Brantford......... 38.4 2744) 11.4)... 44,375 .4915 10,399 3,251] 2,794 7,868 H 41,011) .3242) 1,068) 3,597 3644) 133 
Bruce..... —— 45.0) .3216| 12.6 21,741 2408 | 4,485, 864) 732) 4,048 29,790) .2355|  662| 2,364] .2543 nn 
*Withheld to avoid disclosure. SM, 1951. Before using these figures, see explanation page 567. 
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EA Ka 


IN FRENCH CANADA 
more than half the Quebec market 
lies within PZsy | ae. 


LZONE2 


1,571,268* 
French speaking prospects 


HOE T ary 


-1,550,724* 
French speaking prospects 


QUEBEC 


~ MONTREAL 
b clini ” SHERBROOKE 
| * Province of Québec 
Dept. of Trade & Commerce 
You Must concentrate your ad- 

‘ vertising in the only newspapers which 
You Can t cover this thriving area — all blanket ZONE 2... the newspapers your 
the province east of the Montreal and Ottawa prospects read ... the ZONE 2 DAILIES. 
Valley districts — from outside; Montreal’s 


Combined Net paid 
1 63 Ai 4 Circulation, A.B.C. 
4 4th Quarter, 1950. 


largest French daily has a circulation overflow 
into ZONE 2 of only 14,362 copies, Monday to 
Friday. (A.B.C. Audit, 1949) 


LE SOLEIL 


ZONE 2 DAILIES ©, (iipescemenet 


LATRIBUNE 


LE SOLEIL LE NOUVELLISTE LA TRIBUNE 
L’Evenement-Journal Trois Riviéres Sherbrooke 
Québec City 25,111 19,974 
118,529 
Representative: A. H. TOPPIN, Room 636, 67 Yonge St., Toronto 1, Ont., Canada cs Tel.: Elgin 6922 


MAY 10, 1951 


587 


It’s SALES PRODUCING 


... and in Ottawa “Sales Producing Circu- 
lation” means home-delivered evening cir- 
culation. Many advertisers in Ottawa have 
found the home-delivered EVENING 
CITIZEN is the newspaper that really 
produces the results. Why? Because it is 
read in the home, in the leisure hours of 
the evening at a time when the readers 
are planning the next day’s shopping and 
when YOUR advertising will make the 
greatest impression. The result? In- 
creased sales of YOUR product! (Pub- 
lished circulation figures show THE 
EVENING CITIZEN has by far the 
largest home-delivered circulation in 
Ottawa. ) 


period ending March 31, 


Circulation That Counts! 


i Wore Sale, 
ee 


THE EVENING CITIZEN 


“OTTAWA'S FAMILY NEWSPAPER” 


Net paid circulation for all editions of the Ottawa Citizen for the three months’ 


T 
PME Evening: ¢ tstz¢s 
heertauey tom ¢ 


Sit Sensi 
46 Fonte Ho Sag _? 


be Hore ie 


’ 
iL, 


1951—56,502. 


The “SM” symbols mark original, excl 
_sive estimates by SALES MANAGEMENT 


Canadian market for American goods.” (See page 567. ) 


POPULATION ESTIMATES RETAIL SALES—1950 WHOLE- NET EFFECTIVE BUYING SALES 4 

SALE INCOME—1950 VERTISIN 

1/151 BY) ESTIMATES ESTIMATES CONTROLS 

SE a tee oe ne = on _ . | foe me MO 

COUNTIES “a | Fame | | ] ] 

ilies FIVE STORE GROUPS Qual- 
CITIES [House- (in thousands of dollars) Net | | ity of 
Total holds} | Dollars Z Dollars | | Jo of | Mar 

(in / (in X (in / Furn.- (in % Per | Per | Canada| ket 

thou- of | thou- |French} thou- | of General | House-| Auto- Volume thou- | of | Cap- | Fam- | Poten-| In- 

sands) | Canada| sands) | Origin} sands) | Canada) Food Mdse. | Radio | motive | Drug Code sands) | Canada| ita |_ ily tial | dex 

Carleton. 238.4! 1.7039) 61.8) 32 192,437) 2.1313| 40,057 28,842 6,587, 24,990) 3,549] 313,496| 2.4783) 1,315| 5,073 2.2193 130 
Ottaws. 195.9| 1.4002) 51.1] 33 178,870] 1.9811] 36,462! 28,653) 6,577, 22,075 3,400 b 265,836] 2.1015 1 357| 5,202] 1.9251] 137 
Cochrane 92.0) .6576| 21.7) 40 61,337, .6793| 18,926 4,362 1,507 9,042) 1,397 108,744] .8597| 1,182) 5,011 -7652| 116 
Timmins B.i; .2008 7.4, 36 45,637) .5054 10,208 1,955) 1,287 5,929) i G 36,052 -2851| 1,283) 1.7 3343} 166 
Dufferin 15.4! .1100 4.5 7.575! .0839' 1,574 297 104 1.454! 155) 9,194) .0727/ 597! 2,043] .0835! 76 
*Withheld to avoid disclosure. Before using these figures, see explanation page 567 


“A pronounced shift occurred in the direction of Canada’s foreign trade as a result of events in 1950. 
The U. S. absorbed 65% of Canada’s exports as against 50% in 1949 and the prewar average of 38%. 


The consequent expansion in the Canadian dollar balance greatly increases the significance of the 
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You secure maximum French and 


TORONTO: D. L, BOUFFORD, (WA. 8509) YONGE ST. English coverage at minimum cost 


UNITED STATES: SHANNON & ASSOCIATES of 28¢ per line (Le Droit 11¢, Eng- 
lish paper 17¢) 


The “gM” symbols mark original, exclu- ° 
sive estimates by SALES MANAGEMENT. ONTARIO — (Continued) 
POPULATION ESTIMATES RETAIL SALES—1950 WHOLE-| NET res ee Sues 2. 

SALE — 
1/1/51 ESTIMATES ed BY) ESTIMATES CONTROLS 
S 
COUNTIES Fam- y 

CITIES Hoos FIVE STORE = set ome 
ouse- in thousands of dollars 8 ity o' 
Total holds} Dollars 7" , Dollars % of | Mar- 
(in % (in % (in % Furn.- (in % Per | Per | Canada| ket 
thou- of | thou- |French} thou- of General | House-} Auto- Volume thou- of | Cap- | Fam-| Poten-| In- 
sands) | Canada} sands) | Origin} sands) Canada| Food Mdse. | Radio | motive | Drug Code sands) | Canada| ita ily tial | dex 
Dundas er 17.3) .1237 a 10,156) .1125 1,245 202 255 2,128 WE esas cinexe 10,882} .0860) 629) 2,221] .1015) 82 
oa Ee 28.9) .2065) ee 14,497| .1606 3,187 544 139 3,609 ae 24,189] .1912) 837] 2,914] .1851) 90 
Elgin... re 55.4) .3960) 13.4]...... 35,338} .3914 8,029 1,825; 1,663 6,249 ee 56,619} .4477) 1,022) 4,225] .4205) 106 
St. Thomas....... 19.8} .1415] 6.3]... 22,945] .2541] 5,449] 1,514) 1,411] 3,757} 4461 4H 26,631] .2105] 1,345] 4,227) .2098! 148 
Ee 215.8) 1.5424) 60.9) 17 156,534) 1.7336) 36,590) 12,887) 11,216) 26,970) 4,185)].......... 270,613] 2.1393) 1,254) 4,444] 1.8982) 123 
Windsor..........-] 123.2] .8806} 35.2} 13 | 125,986] 1.3954] 29,222} 10,859} 9,966] 21,592} 3,834 E 164,595] 1.3012) 1,336) 4,676) 1.2454] 141 
Frontenac.......... 67.5} .4824) 17.7)...... 45,062) .4991 9,647 3,349) 1,459 Sf ek Ree 64,665} .5112} 958) 3,653) .5018) 104 
Kingston.......... 35.3] .2523 a 40,762] .4515 9,183 3,349] 1,399 6,199} 1,114 H 38,124) .3014] 1,080) 3,930] .3366) 133 
Giengarry.......... 19.8} .1415 4.8) 48 6,770} .0750 1,227 388 21 652 SR ees 9,326) .0737) 471) 1,943] .0877) 62 
Grenville........... 17.9} .1280 | 8,952) .0991 1,762 285 225 1,217 ee 14,069} .1113) 786) 2,759} .1110) 87 
RR sseic snxeaasacce 62.5} .4467) 13.8)...... 31,580} .3498 7,355 2,169 996 6,859 _ a 46,938} .3710) 751) 3,401) .3798) 85 
Owen Sound....... 18.1) .1294 a 15,640} .1732 4,122 1,340 659 3,304 361 H 17,684) .1398) 977) 3,401} .1478) 114 
Haldimand.......... 23.8] .1701 |. 14,597) .1617 2,738 767 ° 3,538 MER s e685 40%8 18,731] .1481) 787) 2,882] .1566) 92 
Haliburton.......... 8.6} .0615 2 2,321) .0257 292 607 563 424 ree 4,764; .0377| 554) 1,906] .0389) 63 
Te 40.8) .2916) 11.8)...... 18,598} .2060 5,088 790 366 4,135 Peaasawaus 40,514) .3202) 993) 3,433] .2801) 96 
Hastings............ 75.2} .5374) 20.5)...... 50,596) .5603 9,897 2,933) 2,242} 10,616) 1,068]......... 64,371; .5089) 856) 3,140] .5300) 99 
Belleville.......... 10:9) G8) 6.41..... 26,530} .2938] 6,227) 2,123] 1,329] 4,935] 425) 4H 22,547) .1782) 1,133) 3,956) .2057) 145 
WORWUES 6.5: 00i0s03-0% 9.9} .0707 ae 10,917} .1209 2,370 492 661 2,053 348 H 9,088) .0719} 918) 3,029] .0864) 122 
Huron. . ela 45.7] .3267; 13.1]...... 24,241) .2685 4,169 985 848 5,457 Bes aceens 29,522) .2334) 646) 2,254] .2626) 80 
a, Ee 41.4) .2959) 10.6)...... 19,040} .2109 4,583 708 571 2,973 ee 43,760} .3460) 1,057) 4,128} .2955) 100 
RE Saree 79.5] .5682) 22.8)...... 58,075) .6432) 11,483 4,488} 2,346) 12,907; 1,036).......... 66,065} .5222) 831) 2,898] .5677) 100 
\ Chatham.......... 21.0) .1501 - ae 32,885} .3642 5,872 3,393} 1,829 7,153 635 H 22,785 .1801] 1,085) 3,735] .2293) 153 
Lambton waceaeer 73.5} .6253) 21.2)...... 42,221] .4676 9,882 2,701} 2,496 8,731 re 75,338} .5956) 1,025) 3,554) .5431) 103 
ETI: 24.6] .1750| 7.1)...... 24,592} .2724/ 6,226] 2,221) 2,036} 4,013} 481] G 32,349] .2557; 1,315] 4,556] .2448) 139 
Lanark... Sate ea 36.5! .2609' 10.0!...... 20,076! .2224 5,165 1,466! 695 3,156 SO 33,398! .2641' 915! 3,340! .2510! 96 
© SM, 1951. Before using these figures, see explanation page 567. 


ALL SURVEY DATA on this page (and elsewhere) are available on IBM cards at nominal cost. These cards, 


’ 


as well as IBM listings of data in the “Survey of Buying Power,” regrouped according to your sales terri- 


tories, may be obtained from Sales Management. Call Lexington 2-1760. 
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Ontarios 2nd Market 


~ NORTH BAY: 


7 7 
In Per Family Income 
. +t cs ’ . . . . . r t 
A per family income of $4,872 $1,380 Combine these outstanding indications of F 
’ . I ° ° Te 0 ~ : ] 
above the Canadian average—lifis the North quality with a Nipissing County 1950 retail 
Bay-Nipissing County market to SECOND in gales volume of $26.691.000 and you can ¢ 


this category among all Ontario markets. see why this market offers plus sales results 
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*80.283 


Lil 


SRS eereeses 


Daily average ci 


rculation: 3 months to Feb. 28, ’51 


GROWING UP. 
with a RICH MARKET 


* Buying Income $502,010,000 
* 527,000 Customers in 7 Counties 


* Average Buying Income $3,273 
(Per Family) 


Che London Ifree 


4 
Westois Outaréo's Foresuest Ned spun 2 


In addition, North Bay shows a sales potential] for every advertising dollar you invest in 
‘ , . “e e ‘ T THT — 2 > oe 
39% greater than indicated by its population. the DAILY NUGGET, Northern Ontario’s 
: . » ‘ (ae (a ee. 76 
(As shown by A Quality of Market Index Picture Newspaper. (Circulation 10,672 
of 139). Daily—ABC) 
SLOVE ted-) OWNe , 
Northern Ontario's EM oe YNEAH Picture Newspaper : 
Published at NORTH BAY, ONTARIO ; 
q 
patie are, i ae 
~ The ‘‘SM” symbols mark original, exclu- 
ON TARIO— (Continued) _sive estimates by SALES MANAGEMENT. 
POPULATION ESTIMATES RETAIL SALES—1950 WHOLE- NET EFFECTIVE BUYING SALES AD- 
JM SALE D> INCOME—1950 VERTISING j 
1/151 ESTIMATES ESTIMATES CONTROLS ; 
AS ———— SALES |_ : ees ae 
COUNTIES | Fam- i 
ilies | FIVE STORE GROUPS Qual- 
CITIES |House- in thousands of dollars Net ityof iy 
Total | holds} Dollars Dollars | | % of Mar- 3 
(in in % in ; Furn.- (in / Per | Per | Canada| ket ; 
thou- of thou- |French]| thou- of General Hous2- Auto- Volume thou- of Cap- | Fam-} Poten-| In- 
sands) Canada| sands) | Origin} sands) | Canada Food Mdse. | Radio | motive Drug Code sands) Canada| ita ily tial | dex 
Leeds 41.0, .2930 11.1 27,307; .3024 5,968 1,944 1,174 4,818 594 35,424) 2800 854) 3,191] .2893) 99 
Brockville 12.7 O907 3.7 15,414 .1707 3, 355 1,463 673 2,476 329 H 13,703! 1084) 1,079} 3,704) .1236 136 
Lenox & Addington 19.4, .1387 5.5 9,233' .1023 1,471 ° 1,923 ° 11,33¢; -0896 584, 2,060} .1032) 74 
Lincoln 86.6 .6189 25.4 72,239 .8002 15,827 5,637, 4,792 11,250' 1,562 94,394) .7462) 1,093) 3,716} .7369) 119 
St. Catherines 8.5 2752 11.4 56,047 6208 10,825 § 272 1,715 9,062) 1,259 H 47 ,355 .3743} 1,230) 4,154] .4284) 156 
Manitoulin 12.2) .0872 3.2 4,179) .0463 1,061 139) 25 593 105 7,259! .0574 595) 2,268] .0600) 69 ‘ 
Middlesex 159.2) 1.1379 45.9) 117,788) 1.3946 24,929 9,955 7,180 20,092; 2,558 173,528; 1.3718 1,099) 3,781] 1.3049 115 i 
London 95.7 6840 27.7) 100,700 1.1155 21,127 1,506 6,845 16,220) 2,316 I 115,701 9147) 1,209) 4,177 9288) 136 h 
Muskoka 26.6, .1901 6.9].. 16,174 .1791 3,650 1,559 49 3,396) 382 19,258 1523 724, 2,791] .1679 88 : 
Nipissing 51.2} .3659 11.8) 47 26,691 .2956 6.492 2,549 853 4,208) 461 45,875 3626 896 epee -3432| 94 j 
North Bay 17.9 1279 1. 23 19,092 2114 1,391 1,715 772 3, 390 44] H 22,411 772} 1,252) 4,872] .1776, 139 j 
Norfolk 42.1} .3009 12.0 20,878 .2313 4,570 1,083 800 4,204 579}. 28,670 2267; 681) 2,389} .2429' 81 
Simcoe 7.3 0522 2.2 11,108 1230 2,355 769 479 2.496 385 F 7,658 0605! 1,049) 3,481 .0776| 149 
Northumberland 38.3) .2738 10.8 15,218) .1685 3,449 912 370 3,156 261 28,534 2256 745| 2,642] .2181) 80 
Ontario 81.6} .5832) 22.9 56,630) .6272 12,768 3,379 2,066 12,324) 1,070 81,029, .6405) 993) — .6251 107 
Oshawa 37.9 2709 11.1 37,090 -4108 8,831 3,056 1,996 6,623 748 H $094 3533 1,179| 4,026 3541 131 
*Withheld to avoid disclosure © SM, 1951. Before using these figures, see explanation page 567. 


5 


The Advertisers’ Index begins on page 601. 


SALES MANAGEMENT 


TYPICAL USES of the CANADIAN “SURVEY™ 


The Canadian “Survey of Buying Power” enters its fifth anniversary year with a status comparable 


} to its 22-year-old U. S. partner as the “accepted guide to local market potentials.”” This success is con- 


: 


firmed by widespread usage throughout Canada, a few examples of which are cited below: (For more 


details on how to use “Survey” data, see the introduction at the start of the Canadian “Survey” ) 


Efficiently allocating advertising .. . 


Congratulations again on producing a most authoritative 
Survey of Buying Power in this country. We have been 
using the data very successfully in allocating our advertising 
dollars so that they will be most efficiently spent right 
across the board.” —R.C.A. VICTOR CO., LTD. 


Picking good test markets .. . 


One of the additional specific uses to which we put the 
Survey of Buying Power is to that of comparing and evaluating 


went the results of a test campaign in one, two or three centres— 
—— as against the potentials, and also that of determining good test 
4.4 markets where a test campaign is likely to be carried out.” 
ROLS —RONALDS ADVERTISING AGENCY, LTD. 
Qual 

Man Allocation of advertising budgets . . . 


‘The Main purposes for which we use this Survey are: 1. 
Allocation of advertising budgets. 2. Appraisal of sales per- 
formances. 3. Reference of level of merchandising activity 
in individual regions and cities; for which we like to make 


copies available to our executives individually.” 
—YOUNG & RUBICAM LTD. 


a 
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Locating new branches .. . 


115 i 
a : The purpose of the survey is to determine whether or not 
% ° 
4 | (CON the present locations of our Branches are the correct ones 
0 both from the standpoint or freight costs and also distribution 
‘ of business.” —KRAFT FOODS LTD. 
o« o 
80 ; 
107 4 
e 


Maintaining adequate representation .. . 


“The Survey was used in the allocation of our advertising, 
and this year we intend to make further use of the 1950 
edition as a guide to maintaining adequate representation in 
marketing areas throughout Canada. Seven of the copies 


will be placed in our most important divisions for that purpose.” 
—IMPERIAL OIL LTD. 


Establishing new stores .. . 


“The 10 copies of the Canadian Survey of Buying Power 
were distributed to our district managers across Canada. 
They have found this Survey very effective in establishing 
new retail store locations in the more important Canadian 
markets.” —FIRESTONE TIRE & RUBBER CO. 


Extending operations in Canada... 


“One of our clients is very much interested in extending their 
operations in Canada, and we would like a ‘preview’ of your 


sales potential figures for various parts of the Dominion.” 
—RUTHRAUFF & RYAN INC. 


Allotting sales territories .. . 


“Our immediate use of the Survey was in allotting sales ter- 
ritories . . . We also use the Survey for determining a markets 
sales potential, planning distribution, allocating our advertising. 
In using it for allocating our advertising, this determines the 
buying of space...” —FINE FOODS OF CANADA, LTD. 


= i CIRCULATION OF THE CANADIAN "SURVEY" 


> 'IN CANADA—3,500 complete copies personally directed to all 
presidents and key sales and advertising executives of every major 
) = fationai, regional and branch manufacturer in Canada (Source: The 
National List). This includes over 700 to presidents, media directors 
and media buyers in every Canadian advertising agency. 


IN THE U.S.A.—18,200 paid circulation as part of the U. S. Survey 
edition, restricted to top management, sales and advertising execu- 
tives of companies which have national or internantional distribution 
—and their advertising agencies. 


Free reprints of the 1951 Canadian “Survey of Buying Power” may be obtained while the supply lasts from the New York office of 
Sales Management. Complete copies including all U. S. and Canadian data, are available for a limited period at a cost of $4.00. 
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a5 THE Abi esinn MARKETING 


386 Fourth Ave., New York 16, N. Y. 


DYNAMIC 
EXPANSION of 
INDUSTRIAL MIGHT!! 


AND 


VASTLY INCREASED INDUSTRIAL 
PAYROLL AND RETAIL PURCHASING POWER! 


HAMILTON, ONTARIO - 


CANADA’S GREATEST CONCENTRATION 
OF POPULATION AND INDUSTRY 
Served and SOLD by——— 


A FEW EXAMPLES: 


The launching of an expansion plan 
by the Steel Co. of Canada in ex- 


cess of forty million dollars. 


New Electronics division of Cana- 
dian Westinghouse expected to 
require an additional one thousand 
employees and a Hamilton payroll 
boost of two and a half million 


dollars. 


Hoover Company have nearly fin- 
ished a $200,000. expansion pro- 


gram. 


CKOC 


WEED & CO. 
ALL CANADA 


IN U.S. 
IN CANADA 


ONTARIO — (Continued) 


The “SM” symbols mark original, exelu- 


sive estimates by SALES MANAGEMENT. 


POPULATION ESTIMATES RETAIL SALES—1950 WHOLE- NET ta oF get oy ae =. 
SALE 1 —1950 ISING 
1/1/51 ESTIMATES one. SM ESTIMATES CONTROLS 

en ee — ee L 

COUNTIES | Fam- 

one meee paps ae a . Qual 
ITIES | [House- in thousands of dollars) et ity of 
Total | holds} Dollars Dollars % of | Mar 
(in % (in % (in % Furn.- (in % Per | Per | Canada| ket 
thou- of | thou- |French]} thou- of General | House-| Auto- Volume thou- of Cap- | Fam- | Poten-| In- 
sands) | Canada| sands) | Origin] sands) |Canada| Food Mdse. | Radio| motive | Drug Code sands) | Canada| ita ily tial | dex 
Oxford 60.2) .4303) 17.1)... 43,035) .4766 7,769 3,062) 1,770 9,003 aa 51,290} .4055) 852) 2,999] .4318) 100 
Woodstock. . 15.1} .1079 4.4)... 16,855) .1867 3,508 1,657 613 2,986 273 H 15,855] 1253] 1,050] 3,603] .1403) 130 
Parry Sound 32.1) .2294 | ee 17,928) .1986 4,057 1,417 414 3,174 24,878} .1967) 775) 3,110] .2038) 89 
Parry Sound 6.2} .0443 1.7} 10 10,225} .1132 2,594 as ° 1,887 ° H 5,865} .0464) 946) 3,450] .0660) 149 
Peel County 47.8) .3416) 13.5)...... 19,487; .2158 4,778 726 193 6,280 388 63,048} .4984) 1,319) 4,670} .3823) 112 
Perth... 53.5} .3824) 15.5)...... 36, 983 -4096) 7,000 2,509) 1,594 7,521 593 eS 49,648; .3925) 928) 3,203] .3955) 103 
Stratford 19.8} .1415 Oe 19,930} .2208 3,807 2,012 989 4,095 361 H 23,087} .1825) 1,166) 3,913] .1858) 131 
Peterborough 61.1} .4367) 16.9)...... 41,368} .4582 9,394 3,447; 2,222 6,483 731 a 58,778} .4647; 962) 3,478} .4572) 105 
Peterborough 36.9) .2638} 10.4]...... 35,547) 43937 7,832 3,355 . §,301 672 H 40,295} .3186) 1,092) 3,875} .3302) 125 
Prescott. . 25.6; .1830 5.9} 82 9,463) .1048 2,028 463 345 1,485 Se 15,718) .1242) 614) 2,664) .1302 71 
Prince Edward 19.0) .1358 Seer 9,465) .1048 1,934 620 155 1,966 233 10,906) .0863) 574 1. 1018) 75 
Rainy River 23.0) .1644 ere 10,765) .1193 2,576 461 195 1,814 171 19,872} .1571| 864) 3,368} .1471) 89 
Renfrew 63.3) .4524) 16.0)...... 29,311) .3246 6,350 2,650 785 5,492 524 44,437| .3513) 702) 2,777] .3635) 80 
Pembroke 13.4} .0957 3.6} 18 12,058} .1335 2,590 1,592 497 2,261 259 H 10,908} .0862} 814) 3,030} .1023) 107 
Russell 17.2} .1229 3.9) 78 5,621; .0623 1,001 107 ° 881 ° 8,153} .0644) 474) 2,091} .0755) 61 
Simcoe. . 106.8} .7634) 29.0)...... 61,110} .6768) 14,606 3,789) 2,251 11,309} 1,607)... 85,440) -6755} 800) 2,946] .6934) 91 
Barrie 13.0) .0930 3.9 16,437) .1821 3,240 1,026 552 3,585 491 H 14,690} .1161) 1,130) 3,767] .1313) 141 
Orillia a 12.0! .0857 3.3 14,087' .1560 3,183 855 753 | ? 663 306 H 11,076 .O876 923! 3,3568 .1078! 126 
*Withheld to avoid disclosure. © SM, 1951 Before using these figures, see explanation page 567. 


@ OVER 18,200 DAILY SUBSCRIBERS 


J. R. MEAKES - 


in Sudbury 


. one of Canada’s most active 


and qualitative markets (43 points above the 


Dominion average). 


Publisher. and 


General 


Manager 


BLANKETS ONTARIO’S 6th LARGEST CITY 
Che Sudbury Daily Star 


THE LARGEST DAILY NEWSPAPER 


IN NORTHERN ONTARIO 


@ NO OVERLAPPING CIRCULATION 


A responsive, exclusive ‘‘island of industry”... 
closest outside dailies are 82 miles east and 


195 miles west. 


SUDBURY - Ontario’s IDEAL TEST MARKET for your Campaign 


MemeBer: THE CANADIAN PRESS e CANADIAN DAILY NEWSPAPERS ASSOCIATION @ AUDIT BUREAU OF CIRCULATIONS 


R. W. 


PEARSON - 


Advertising 


Manager 


SALES MANAGEMENT 


STARA A Me Met later 2 


Ree een ee tee ter ass ae 


8} 89 
10} 149 
3} 112 


=NT 


ara tin? 


Finale to 


Space that pays begins in the Hamil- 
ton Spectator, with coverage of virtu- 
ally every home in Canada’s fifth city. 
In a soaring market 37% above 
Dominion average, and _ nationally 
fourth in local display lineage, the 
Spectator is always on the first page 
of national budgets. 


Exclusive coverage of 
a top market — 


The Hamilton Spectator 


ESTABLISHED 


1846 


The “SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION ESTIMATES RETAIL SALES—1950 WHOLE- NET tg HA + aay = 
SALE 1 —195) 
1/151 ESTIMATES JM ESTIMATES CONTROLS 
2 a SALES 
COUNTIES Fam- 
aves aes FIVE STORE es _ 
ITI ouse- (in thousands of dollars) Net ity 0 
Total holds} Dollars Dollars % of | Mar- 
(in W/; (in % (in % Furn.- (in % Per | Per | Canada| ket 
thou- of thou- |French} thou- of General | House-| Auto- Volume thou- of Cap- | Fam- | Poten-| In- 
sands) | Canada| sands) | Origin] sands) | Canada| Food Mdse. | Radio | motive | Drug Code sands) | Canada| ita ily tial | dex 
Stormont 51.4) .3673) 13.0) 38 25,612) .2836 6,525 1,819} 1,387 3,497 ae 48,265} .3815| 939) 3,713} .3493) 95 
Cornwall. . 18.4) .1315 4.6) 33 17,763} .1967 3,882 1,606 ° 2,364 353 H 19,872) .1571| 1,080) 4,320} .1639) 125 
Sudbury 112.6} .8048) 28.4) 38 76,544) .8478} 16,835 6,641) 2,959 9,343} 1,307]....... 133,656) 1.0566) 1,187) 4,706} .9436) 117 
Sudbur; 47.1] .3367} 12.8] 33 54,429} .6029) 11,642 4,738) 2,921 8,100 813 G 59,016} .4665) 1,253) 4,611] .4815) 143 
Thunder Bay... .. 118.1} .8441) 30.2)...... 91,025) 1.0081) 18,714) 12,139) 1,392) 14,558) 1,558 — 121,171| .9580) 1,026) 4,012) .9503) 113 
Fort William 37.2] .2659 ae 40,022) .4432 9,839 5,151] 1,126 6,331 628 G 40,250} .3182) 1,082) 4,193] .3453) 130 
Port Arthur. 31.9] .2280 6:0) ......: 34,916] .3867 5,739 4,949 ° 6,253 634 H 34,197} .2704) 1,072) 3,842] .2968] 130 
Timiskaming. . 55.5) .3967) 14.1) 21 38,596) .4275| 11,660 2,412} 1,142 5,819 890)..... 65,879} .5208) 1,187) 4,672] .4680) 118 
Victoria 28.1} .2008 pane 17,187} .1904 3,951 1,367 380 3,331 ae 20,906) .1652) 744) 2,646] .1798| 90 
Lindsay 10.3] .0736 <n 12,275} .1360 2,751 1,257 ° 2,135 137 H 9,919] .0784| 963) 3,306] .0947| 129 
Waterloo 124.6) .8906) 35.4)...... 87,635) .9706) 20,425 6,599) 5,064) 13,953) 1,406]......... 123,728} .9782| 993) 3,495) .9583) 108 
Galt : 18.5| .1322 tere 19,472] .2156 5,185 1,364) 1,137 3,126 329 H 20,424) .1615) 1,104) 3,647] .1719) 130 
Kitchener. . . 44.4) .3173] 12.8)...... 43,585} .4828 9,360 4,514) 3,277 6,522 640 7 46,842} .3703) 1,055) 3,660} .3935) 124 
Welland : 124.7) .8912) 35.5)...... 105,132} 1.1643) 28,449 6,663) 5,601) 18,279) 2,908]......... 148,019) 1.1702) 1,187) 4,170) 1.1126) 125 
Niagara Falls. . 24.0) .1716 J. Se 38,872} .4305 8,986 3,171] 2,357 7,419} 1,247 H 30,624] .2421) 1,276) 4,313] .2845] 166 
Welland 16.2} .1158 4.6} 11 26,755) .2963 5,741 1,663} 1,349 6,178 547 H 19,408} .1534] 1,198) 4,219] .1888) 163 
Wellington. . . . 68.1) .4868} 18.7]...... 46,703} .5173} 10,375} 2,519) 2,206) 9,107)  904]......... 62,516} .4942) 918] 3,343] .4997| 103 
ee 28.4} .2029 3 SNe 27,875} .3087 6,742 1,758} 1,699 5,041 533 H 29,422) .2326) 1,036) 3,632] .2495) 123 
Wentworth. ........ 264.9) 1.8933) 77.8)...... 228,761| 2.5336) 45,952) 27,023) 12,116) 38,278) 6,026)........ 323,178) 2.5549) 1,220) 4,154) 2.4161) 128 
- Hamiltor ; 207.1' 1.4802 a a 211,963' 2.3476 42,063 26,697' 11,994 34,781' 5,855 E 259,289! 2.0498' 1,252' 4,202! 2.0252! 137 
*Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 567. 
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ONTARIO — (Continued) 


Average family purchases in all Canadian Provinces, for total retail and the 


are shown on page 567. 


5 store groups, 


10, 1951 


Get your share of 


TWO BILLION DOLLARS! 


With a retail sales volume of over $2,000,000,000, 
Ontario is the super-rich Canadian market to hit. 


And to hit 


The Telegram 
Here's Why: 


The Telegram... 


it where 


it counts — advertise 


published nearly 900,000 more lines of news, photo- 


graphs and features in 1950 than Toronto’s second 
evening newspaper. 


advertising by over 2,700,000 lines. 


retail) in the last two years. 


carries more than 100 editorial features every week. 
over the last two years increased the volume of display 


has added 934 new advertisers (538 national and 396 


REMEMBER: One-third of Canada’s buying power is located in 
the rich Toronto-Ontario market. The Toronto Telegram hits that 
market every day. For best results, put your ads in... 


THE TELEGRAM 


Bay and Melinda Streets, Toronto 1, Canada 


Hamilton — 6 Hughson St. S 


United Kingdom — S. Mcliwaine, 17 Fleet St., London, En 
Eastern U. S. — O’Mara & Ormsbee Inc., Graybar Bldg., 4 


Montreal — W. E. Browning, Dominion Square Bldg. 


Western U. S. — John E. Lutz Co., 435 N. Michigan Ave., Chicago 


30 Lexington Ave., New York 


ONT 


AR 10— (Continued ) 


The “SM” symbols mark original, exclu. 
_sive estimates by SALES MANAGEMENT. 


POPULATION ESTIMATES RETAIL SALES—1950 WHOLE- NET EFFECTIVE BUYING SALES AD- 
SALE INCOME—1950 VERTISING 
1/1/51 ESTIMATES ESTIMATES CONTROLS 
ks ee fel eS ee gg ae eee eee Se. 
COUNTIES Fam- 
ilies pane 4 ae pre | Qual 
CITIES [House- (in thousands of dollars) Net ity of 
Total | holds} Dollars : Se ee Dollars % of | Mar- 
(in % (in % (in v// Furn.~ | (in % Per | Per | Canada) ket 
thou- of | thou- |French} thou- of | | General | House-| Auto- | Volume thou- of Cap- | Fam-| Poten-) In- 
sands) | Canada| sands) | Origin} sands) Canada| Food Mdse. | Radio | motive | Drug Code sands) | Canada) ita ily tial | dex 
- ——— —— in Seen - Sg ROG MNEeaNeE peer -|— 
York 1,144.5) 8.1801) 340.0 1,141, 759|12.6455, 221,141 242 , 006) 44,988 142,498) 31,745) ...... 1,483, 272)11.7260) 1,296 4,363]11.2927) 138 
Toronto 735.0) 5.2533) 216.4 1,016,665) 11.2600) 173,730) 237,973) 43,155) 118,792) 26,969 A 1,015,035) 8.0244] 1,381] 4,691] 8.4408) 160 
New Toronto 13.5) .0965 3.4 10,747; .1191 3,744 432 217) 1,783) 18,185) .1438) 1,347] 5,349] .1269) 132 
— ——_— | —__ ——__ a ——- — @ — -s=- -—— an -—-— —-_- ——] — -— —- — — eserae ip: - 
Total Above Cities 2,125.0| 15.1880! 0.6) 2,522,857/27.9418) 502,249) 389, 197/ 119,345) 365,021; 59,942).......... 2,651, 937/21 2866) 1,248) 4,350]22.0640) 145 
- - —|——_ Rae yee: Sma eres Zaman: t “ _———— 
Province Total 4,600.2/32.879011, 280.4! 9 13,444,522138.1496| 737,238! 433, 7261144, 153! 541,148! 80,344 4,962, 060'39.2277! 1,079! 3,875137.6344. 114 
City and Population County City and Population County 
(in thousands) : (in thousands) 
Brandon....... 20.4 . Division 7 Winnipeg... 2st .9........avion 6 
| 
Division 1 28.2; .2016 6.2) 23 5,358) .0593) 814 has . 1,775 ° 14,692} .1161) 521) 2,370) .1162 58 
Division 2 44.2, .3159, 10.1) 15 13, 668) -1514| 1,272 32) 23 4,371 249 24,354) -1926) 551] 2,411] .2048) 65 
Division 3. 25.4) .1815 6.5) 28 6.08) .0987| 993) 5 2,127 213 aay -1536) 765] 2,989} .1427 79 
| | 

Division 4 16.3, 1165 4.4 7,782) .0862) 1,157 . : 2,034, * 14,458} .1143} 887) 3,286) .1063 9 
Division 5 51.9, .3708, 14.4 12,260) .1358| 3,496) 500, 47/2329, 205]. 40,793, 3225) 786| 2,833] .2761 74 
Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 567. 


See data under “New Cities,” page 568. 
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Night 
and Day 


more radios* 
in Canada’s biggest sales market 


are tuned to 


CFRE 


than to any other station 


“YOUR NO. 1 BUY IN CANADA‘S 
NO. 1 MARKET” 


*Latest BBM figures for March show CFRB 
is still Ontario’s most listened-to radio sta- 
tion. On a 6-7 times a week basis, CFRB’s 
combined day and night audience of 
731,060 is greater than any other station 
in Ontario. That is 36,460 more listeners 
—than its nearest competitor—and many, 


many more listeners than the rest. 


CFRE 


Representatives: 
Canada — All-Canada Radio Facilities, Ltd. 
United States — Adam J. Young, Jr. Inc. 


Copyright by 
a 
Sled MANAGEMENT 


ALGOMA * 


ONTARIO, 
CANADA 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


3. YORK 
24. ONTARIO 
25. DURHAM 
26. VICTORIA 
7. MUSK 
28. HALIBURTON 
. PET 
30. NORTHUMBERLAND 
9. LINCOLN 31. PRINCE EDWARD 
11. BRANT 33. LENNOX & ADDINGTON 
Se 1949 Retail Sales in Excess of $100 Million - — 35 LANA 
14. PERTH LEEDS 
1949 Retail Sales $50.0 Million to $99.9 Million 15. WATERLOO 37. GRENVILLE 
1 PEEL 38. DUNDAS 
1 tail Sales $25.0 Million t 9 Milli 17. . 
Ee] 949 Retail Sales $25.0 Million to $49.9 Million 1 WELLINGTON io hser 
1949 Retail Sales $10.0 Million to $24.9 Million 19: BRUCE Petal 
21. DUFFERIN 43. PRESCOTT 
22. SIMCOE 


MAY 10, 1951 


595 


reaches more radio homes 
( K R ¢ than any other station 
in Manitoba. 


WINNIPEG FINAL FIGURES, TOTAL WEEKLY B.B.M. 1950 


Daytime 176,860 
630 KILOCYCLES Nighttime 170,040 


REPRESENTATIVES — ALL CANADA RADIO FACILITIES . IN U.S.A. — WEED & CO. 


M A N | T O B A Pom (Continued) The “SM” symbols mark original, excly. 


sive estimates by SALES MANAGEMENT, 


——— 


POPULATION ESTIMATES RETAIL SALES—1950 NET EFFECTIVE BUYING SALES AD- 


INCOME—1950 VERTISING 
JM ESTIMATES JM ESTIMATES CONTROLS 


COUNTIES 
FIVE STORE GROUPS 
CITIES (in thousands of dollars) i 

Dollars Mar- 
% (in D Furn.- i % Per | Canada) ket 
French] thou- General | House-| Auto- of Fam- | Poten-| In- 
Origin} sands) | Canada} Food Mdse. | Radio | motive Canada| i ily tial | dex 


Division 6. . ° ° 414,037) 4.5857) 52,597) 124,936) 7,911) 73,981 2.8210 3,583] 3.2730] 14 
Winnipeg. .. - 7005 385,900} 4.2740) 43,616) 124,343) 7,678) 67,337 259,787} 2.0538 2.6492) 156 


Division 7... F \ 34,269). 4,845| 2,966 8,531 aes eRe 29,606) . oul 101 
Bronden......... al. 97,159]. 3,779 . 6,625 19,625}. 03] .1970| 135 

Division 8... 8]. ' 8,593| . 1,476 2,285 13,160] . .1074| 80 

Division 9... 4). : 15,495). 5,276 3,232 46,672) . .3123} 


Division 10. . . ° 7 7,227) . 728 ee: 16,043 ¢ ‘ail 
Division 11........ 5). ° 10,028) . 1,542 22,633 
Division 12....... | ° 5,771) . 532 Se saaalat 14,700 


Division 13 0} . t 12,250). 1,313 15,471 
Division 14... | . 6,891; . 902 a 16,254 .1258| 
Division 15... TE ‘ 3,705). 574 fe 8 FF .0622| 69 


Division 16. . , ° . 16,354) . 3,006 1,057 151 47,499) . - 3030} 100 


Total Above Cities ° ‘ ; 413,059 47,395) 124,343) 8,360 9,200 279,412 3,449 2.8462) 154 


801.8) 5.7307! 216.5 582,599 6.4526] 80,523! 131,551! 9,719) 114,757 13,362. crccgee® Seaeee 3,236 5.8513! 102 


SASKATCHEWAN 


Province Total 


City and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 
Moose Jaw 25.8 Division 7 Regina 66. Division 6 <F Division 11 
Prince Albert... 16.9 Division 15 : Division 8 


Division 1... 4. 8} ‘ ‘ .2190) 87 
Division 2 
Division 3 


Division 4. 
Division 5. . P . . 
Division 6 y ‘ : a 28,951 

Regina a 4 ‘ 2488 7; 28,951 


Division 7 J . 3,827 
Moose Jaw a ‘ ‘ A ‘ 3,827 
Division 8 ; F e / ° 1,865 
Swift Current... . d j i wdae j 1,859 
Division 9. 


Division 10. ; ‘ ‘ SRE OOP IA: ‘ 
Division 11.. ‘ J i ee oes iol d 8173, 
Division 12. . ; , 8) ° ee ee 1985 


Division 13.......... . ° ° 2 2055 -2085| 85 
Division 14... . 62.4' . - foe ° ° Mei maeais 43,805' .3463 3451) 77 


ee 


*Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 567. 
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DIVISION 18 


ALBERTA 
ae 1949 Retail Sales in Excess of $100 Million 
1949 Retail Sales $50.0 Million to $99.9 Million 
1949 Retail Sales $25.0 Million to $49.9 Million 


1949 Retail Sales $10.0 Million to $24.9 Million 


SASKATCHEWAN 


MANITOBA 


ALBERTA, SASKATCHEWAN 
and MANITOBA, CANADA 


Copyright by 


led MANAGEMENT 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1949 


The “SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


MANITOBA — (Continued) 


POPULATION ESTIMATES RETAIL SALES—1950 WHOLE- NET EFFECTIVE BUYING SALES AD- 

SM SALE INCOME— VERTISING 

1/1/51 ESTIMATES SALES ESTIMATES CONTROLS 

COUNTIES Fam- 7" 

emes Hoos Nth — —— - . 
ouse- n thousands of dollars et ity 0 

Total hoids} Dollars Dollars % of | Mar- 

(in % (in % (in % Furn.- (in % Per | Per | Canada| ket 

thou- of thou- |French]| thou- of General | House-| Auto- Volume thou- of Cap- | Fam- | Poten-| In- 

sands) | Canada} sands) | Origin} sands) | Canada} Food Mdse. | Radio | motive | Drug Code sands) | Canada| ita ily tial | dex 

Division 15.......... 88.4) .6318) 21.8) 15 38,067) .4216 5,313 1,787; 1,087 5,041 Ws cemceesn 77,438) .6122)} 876) 3,552] .5590) 88 
Prince Albert. ..... 16.9} .1208 > | ee 17,285) .1914 3,006 1,710} 1,034 2,594 425 H 18,793} .1486) 1,112) 3,999] .1559) 129 
Division 16.......... 49.9} .3567) 12.7) 15 19,232} .2130 2,759 715 343 2,827 sa hcewee 39,820) .3148} 798) 3,135] .2927) 82 
Division 17.......... 30.1} .2151 7.9] 14 11,463) .1269 Db ssseence = 1,793 eee 22,906} .1811 761; 2,899} .1717| 80 
Division 18.......... 12.9} .0922 3.3) 42 2,742; .0304 181 ae ere 75 PR oshastore 10,307; .0814) 799) 3,123] .0683) 74 
Total Above Cities. ... 169.6) 1.2122) 50.5)...... 229,664) 2.5436) 33,751) 45,474) 5,628) 30,987) 4,603].......... 227,620) 1.7995) 1,342) 4,507] 1.9054) 157 
Province Total . rere 878.7| 6.2803 234.6 6 523,317| 5.7960! 68,635 50,478| 8,479} 79,359 9, 7511. 815,446 6.4465| 928 3, 4761 6.2182| 99 

City and Population County City and Population County City and Population County 
(in thousands) (in thousands) ; (in thousands) wei. 

Colgary.....:.. ee Division 6 Lethbridge..... SS er Division 2 Medicine Hat... 15.3....... Division 1 
Edmonton. << See Division 11 Red Deer...... Division 8 
Division 1... ... 35.1) .2509)  10.3)...... 32,443} .3593 5,150 1,854 644 4,970 eer 39,488} .3122) 1,125) 3,834] .3141) 125 
Medicin: _ ee 15.3] .1094 - ae 23,188) .2568 3,594 1,849 ° 3,452 3 H 19,630} .1552] 1,283) 4,090] .1765) 161 
Division 2........... 68.4) .4888) 19.7)...... 67,138} .7436) 11,529 5,679] 1,063) 11,415) 1,275).......... 71,820} .5677| 1,050) 3, -6046) 124 
Lethbridge pao arend 23.1) .1651 ee 34,227) .3791 5,034 4,727 908 5,821 578 G 27,443] .2169) 1,188) 3,759] .2552) 155 
Division 3........... 16.6} .1187 eee 6,696) .0742 738 ° ° 1,662 rr 14,342) 1.1134) 864) 3, -1027| 87 
Division ine cakondaten 31.8) .2273 ee 14,700} .1628 2,758 121 40 OO Oe 30,528) .2414) 960) 3,213] .2150) 95 
Division _ 18.8} .1343 - ia 7,907} .0875 ce ee 5 1,814 ae 18,123} .1432| 964) 3, -1247| 93 
Division 6... 2.2... 176.8) 1.2637} 54.6)...... 218,821) 2.4236)  35,661| 26,840) 7,192) 30,695) 3,601).......... 202,986] 1.6046) 1,148) 3,717] 1.7821] 141 
Calgary........... 112.9] .8069{ 36.8]...... 172,879| 1.9147 29,125 1,844] 6,618] 22,741] 2,604! E 147,560] 1.1666] 1,307) 4,010] 1.3191) 163 
“Withheld to avoid disclosure. © SM, 1951. Before using these figures, see explanation page 567. 
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. : Consolidated Ratings Show CKNW 
314% ahead of second station ‘X"’! 


__ April Ist, 1951 | POPULATION RADIO HOMES) RATINGS — 


Vancouver City 398,000 117,110 CKNW, 53 


“X” 6.6 


New Westminster Area 88,000 9 CKNW, 168 
100-Mile Radius 


ICKNW 99. 


“X” 6.9 


CKNW 8.4 
“x 6 G3 


344.000 | 113. 700 


l 
“Canada’s 


Consolidated TOTALS 830,000 | 254,810 


(Ratings are averaged for all periods, night and day, for the entire week, using the latest 
reports of Elliott-Haynes Ltd., for New Westminster, Vancouver and the 100-mile radius.) 


The “SM” symbols mark original, excly. 
sive estimates by SALES MANAGEMENT. 


ALBERTA— (Continued) 


POPULATION ESTIMATES RETAIL SALES—1950 
1/151 BYiD estimates 


COUNTIES ] | 
ili FIVE STORE GROUPS 
CITIES (in thousands of dollars) Net 
a aE SA ee Dollars | 
| Furn.- (in 
House- thou- 
Radio sands) 


28,123 
62,304 

5,963 
34,830 


NET EFFECTIVE BUYING 
JM INCOME—1950 
ESTIMATES 


SALES AD- 
VERTISING 
CONTROLS 


Dollars | 
(in % 

| Auto- | 
motive | Drug 
3, 280| 
10, 195) 
2,897 
1,858) 


| General 
Food | Mdse. 


French 
Origin 


of thou- 
Canada sands) 


thou- 
sands) 


thou- of 
sands) | Canada 


.2401 14,617| 
.5196| 52,113 
0479) 2.1 11,761 
2495) 11,552) 
| 
19,450) .2154) 
201,969! 2.2369) 
182,448) 2.0207/ 
6,018 .0667 


oO 
of 


Canada tial | dex 


aed 
-2078| 87 
5234) 101 
0722} 151 


. 2259 


Division 7 33.6 
Division 8 72.7) 

Red Deer sd 4.7 
Division 9 9 


. 1619 
5772! 
. 1303 
1279 


2,331! “s. S 
6,636} 3,702) 426 
1,034| 1,700) 147} 


1,024| 9 


377}... 
1,351]... 
433). . 


- 2223 
-4926 
-0471 
- 2753) 


.4160 
.3808) 
.0285) 
.1344) 


Division 10 
Division 11 

Edmonton 
Division 12 


2,255 
27,,467| 
25, 663) 


148 
36, a4 5,629 
36,814) 5,592 


431 2s 


4,061) 
20,999) 
18,504) 

| 800) 


56,570 
217,930 
170,953 

17,277) 


-4472 
7229 
3515 
- 1366 


3714 
-8087| 
4877] 


- 1152} 


Division 13 
Division 14 
Division 15 


. 2437 
3574 
-1372 


7,419 
12,715 


-0821| | ° 
1409 > 
-0553 . 


10 
53) 
45 


25,336 
39, 100) 
11,808) 


- 2003 
-3091 
-0933 


.1735| 
.2683| 


- 2301 
-0808 


Division 16 
Division 17 


Ne raenate wine 


22,218 
3,910) 
a 


- 1268) 78 2,353 


.1757 
0228) . a * 


11.3) -0309 


64. 64.480) 46, “8.041 13,265 


—— — 


7.6649! 100,203! 


53,415) 6,872 


424, 603) 4. 7016) 


} 692,0 = 


Total Above Cities 301.9) 2.1578 371, 549| 2.9373 


905.7 6.4733' 256.5! 6 


BRITISH COLUMBIA _ 


City and Population 
(in thousands) 


78, = 15, 15,486! 101 101, 400! 12,405. ... 


Province To Total. 896,673 7.0887 


City and Population 
(in thousands) 
New Westminster 34.5........ Division 4 
Prince Rupert... 10.1.... . Division 9 
Trail . Division 2 


County ae and naihies 


(in thousands) 
. Division 2 
Division 5 


Nelson 


Division 4 
Nanaimo 


. Division 5 


Vancouver. 
Victoria....... 


Division 1.. 
Division 2.. 
Nelson. . 


25.7 
59.8 
9.0 


-4274 
0643 


Trail 13.0 
*Withheld to avoid disclosure. 


For specific examples of how 


page 591. 


.0929 


4,161 
9,740/ 4, 
2,096) 
3,465| 


2,340) 


731) 


926 


2,917 


214 
1,842 
853 


693| 


5,937 
11,432) 
4,740) 
4,549! 


402 
763 
267 
204 


2278) 124 
5175) 121 
0939) 146 


.2395| 1,179) 3,885 
-5593) 1,183) 3,685 
0762} 1, 071) 3,213 


“1258! 1,224] 3.789 


1401) 151 


© SM, 1951. 


to use Sales 


— 


Management's Canadian Survey of Buying Power, turn to 


— 


SALES MANAGEMENT 


amen 


HIT THE BULL'S EYE 


IN CANADA’S THIRD LARGEST CONCENTRATED MARKET 


e VANCOUVER AND ITS RETAIL TRADING AREA 
contains 58% of population of British Columbia 
and has 63% of Retail Sales of British Columbia 


¢ POPULATION INCREASED 40% IN TEN YEARS 


e RETAIL TRADE IN BRITISH COLUMBIA INCREASED 
from $309 million in 1941 
to $1,023 million in 1950 


latest 
lius. ) 


TT, E 
inal, exely. 
AGEMENT 


ALES AD. 


=RTISING 
INTROLS 


To Sell This Market Use ~ 


THE VANCOUVER DAILY PROVINCE 


“Covers the Cream of British Columbia" 


ial "| de H 


2078} &7 im 
5234) { 
0722) 151 ff 


2259 


The “SM” symbols mark original, exclu- 7 
sive : estimat es by SALES MANAGEMENT. 


3714 
B087| 
1877) 145 


1152! 
| 


BRITISH COLUMBIA — (Continued) 


SALES AD- 
VERTISING 
CONTROLS 


NET EFFECTIVE BUYING 
INCOME—1950 
ESTIMATES 


POPULATION ESTIMATES 


i 


RETAIL SALES—1950 


DD ESTIMATES 


WHOLE- 
SALE 


1735] 71 
2683 
0907| 66 


718 
1385) 


}384) 110 110 


3107; 183 


COUNTIES 
CITIES 


Division 3 


Division 4 
Vane 


New \ nins ster 


sands) 


-5439) 


670.8| 4.7944) 221.4| 


34.5| .2466| 10.9] 


of thou- |French 
Canada) sands) Origin 


3.4)... 


390.0) 2.7875) 131.4]...... 


Dollars 
(in 
thou- 
sands) 


46,545 


641,276 
506 ,534 
45,329 


% | 
of | 
Canada| 


5185 9,413 1,532 


7.1024 
5.6100 
.5021| 


FIVE STORE GROUPS 
(in thousands of dollars) 


Food 


131,995 
93 ,363 


in i 51. 


BRITISH 


11,544 


Furn.- 
House-| Auto- 
Radio | motive 


1,149) 14, 572 


General 
Mdse. 


87,644 
85,305 
1,298 


21,571) 135,839 
17,396} 103,842 
2,411 11,293 


SALES 


Net 
Dollars 

(in 
thou- 
sands) 


% 
of 


Canada) i 


% of 
Canada 
Poten- 

tial 


46 ,878 


718,427 
473,460 
37 ,985 


3706 


5.6795 
3.7429 
-3003 


616) 2,003} .4487 
5.9294 
1,214) 3,603] 4.1120 


1,101) 3,4851 .3501) 142 


1,071) 3,245 


Before using these figures, 


see explanation page 567. 


COLUMBIA’S THIRD MARKET 


WEST KOOTENAY (Division 2) 


THIRD in % of Canada Potential 
THIRD in Effective Buying Income 

THIRD in General Merchandise Sales 

And FIRST in Per Capita Income 


THIRD in Total Food Sales 
THIRD in Furniture-Household-Radio Sales 


You reach 63% of all radio homes in this growing market every day with CJAT. 


Radio Station Cc J A 7, T ral il, 


1971 


British Columbia 
Represented in Canada by All-Canada Radio " hadliiaaichs the U. 4 by Weed & Company 


SUN dominates in VANCOUVER 


ONE paper 


gives maximum 


coverage in— 


an ast hmy i ete 
VANCOUVER \ “ a i 
\ Average Sept. 30, 1950 


T h e V ancouver S$ UN = Western eueniiats LEADING Newspaper 


BRITI SH Cc OLUMBIA — (Continued) The “SM” symbols mark original, exclu 


sive estimates by SALES MANAGEMENT, 


POPULATION ESTIMATES RETAIL SALES—1950 WHOLE- NET EFFECTIVE BUYING SALES AD- 
JM SALE SM INCOME—1950 VERTISING 
1/151 ESTIMATES ESTIMATES CONTROLS 
‘ SALES 

COUNTIES } 
ili FIVE STORE GROUPS 


(in thousands of dollars) Net 
Dollars 4 Dollars % of 


(in % Furn.- (in Canada 
of French] thou- of General | House-| Auto- Volume thou- Poten- 
Canada Origin} sands) | Canada Mdse. | Radio | motive Code sands) | Canada| i i tial 


CITIES 


% (i % 


Division 5 ows 1) 1.4373 ° 190,268; 2.1073 ’ 21,435) 5,838) 52,788 , aes 212,563) 1.6805 1.7599 
Nanaimo ws ‘ -0557 : 18,062} .2000 J 2,262 710 6,739 0734 -1079 
Victoria. ere ‘ 4389 ‘ 113,491) 1.2570 ‘ 17,815) 4,190) 31,772) ; 5130 7214 

Division 6 ° -2523 . ° ° . 2,274 359 5,907 me 2322 - 2505 


ee e .1237 2 é 1,166 — - 1561 .1317 
Division 8... mes s .2416 . ‘ P 5 ” 4,129 Sains . 1876 . 2051 
Division 9.. ° -1165 . . n 2,459 1,050 = i .1262 1496 

Prince Rent ame 4 .0721 : 10,831) . 5 3 bd 11,433} .0904 .0956 


Division 10.. . -0864 ° 5,899 1,514 emnsoes 3,993) .0315 .0526] 61 


Total Above Cities. . 525.8) 3.7580 -2) 724,788) 8.0274 . 110,523) 26,253) 162,935 £ 622,603) 4.9220 5.6210) 150 


—_ 


Province Total 1,148.3) 8.2072 . .. 1,023, 177'11.3322 > 125,588! 32,124) 233,931 ee 1,171,717! 9.2630) 1,020! 3, 9.6728! 118 
*Withheld to avoid disclosure. © SM, 1951. 


Before using these figures, see explanation page 567. 


COPYRIGHT: The contents of this Survey of Buying Power are fully protected by copyright. The 
exclusive estimates of population, Effective Buying Income, retail sales and sales-advertising con- 


trols must not be reproduced in printed form, in whole or in part, without written permission of 
SALES MANAGEMENT, INC. 
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